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RADIOS BIG “SECOND CHANCE’ 


DuMont, Gillette 


Ruth St. Denis at 75 
Plans Return to Dance 


+ 


3 TN 





Switch World Wart 
Lyric to Hit at Reds' 


Ruth St. Denis, 75-year-old mod- 
ern dancer, and pioneer in the 
| field, is returning to the concert 
| Stage. Richard Brill, her manager, 
|is lining up a tour for the coming 
| year. *° She’ll be joined in some of 
| these engagements by her oldtime 





TV Bids Up to 5106 
For World Series josh" 


Underlining the prime impor- | Miss St. Denis played to an SRO 
tance that top sports events still | phoyse July 14 when she appeared 
hold in television, the DuMont | a benefit performance for the 
network and Gillette Safety Razor| Ruth St. Denis foundation at the 
Corp. are reportedly. engaged in| 1 400-seat Esquire theatre, Chi- 
hot bidding for exclusive video | cago, Scale was $3 top. — 
rights to the 1950 World Series, | 
which has already raised the ante | ‘ 
to $510,000. Gillette is said to 
have matched an initial DuMont | 1929 Swanson Fiasco 
bid for that amount, with the net- | 





WAR STA 
FORTHED 


By GEORGE ROSEN 


As the nation moves more an 


| 
| 
| 











| Current Korean crisis has cued 
IAAT ION sz" of at least one patriotic | 
|song. First step in dusting off | 
|some songs of World War I vin- | 


| tage was staken this week when | 

Harry Link, general professional | 

q | manager of Feist Music, called in | 

é the original lyricist of a 1915 song, | 
| more into an all-out war effort to “Don’t Bite the Hand That’s Feed- 
| stem the Communist tide in Korea, |ing You,” to modernize the lyric. 


| the whole economic pattern attend-| Song was written in 1915, after 


| : oe : ithe sinking of the Lusitania, by 
| ing radio vs television is due for |Jimmy Morgan afd Thomas Holer. 
|an almost complete overnight | atter, who is now an actor and is 
change. |appearing in the New York cast of 

For the first time since TV |“Kiss Me, Kate,” is working on a | 
projected itself as the No. new set of lyrics. Original words 


“ ; ft ireflected anti-German sentiment 
glamor baby” among industries, | in the U. S. New lyric would be 











work having until the end of the | 
month (next Monday) to up its | 
bidding figure. 
Top DuMont execs this week de- | 
clined to deny or confirm the re-| 
ports, declaring they had “no|} 
comment” to make at this time. | 
It is known, however, that under | 
the deal held by Gillette and the | 
Mutual web for radio rights to! 
the Series, Gillette has first and 
last refusal for TV. Thus, if Du-| 
Mont ups its bid to $750,000, which | 
it reportedly will do, Gillette still | 
gains the rights if it wants to 
match that within 24 hours. 
DuMont reportedly has the back- 
ing of Chevrolet in its bidding, 
with the car company desiring to 
bankroll the Series over every pos- 
sible interconnected TV _ outlet. 
Campbell-Ewald agency now han- 
dles both the DuMont and Chevvy 
accounts and Chevvy, in addition, 
has already inked to sponsor the 


(Continued on page 99) 


BARRYMORE’S BARD 
SERIES IN NBC REPRISE 


Four streamlined dramatizations 
of Shakespearean plays, starring 
the late John Barrymore, are being 
reprised by NBC for airing on‘ 
Thursdays at 8 p. m., starting 
Aug. 3. 

The broadcasts were originally 
produced by NBC veepee John F. 
Royal back in 1937, and disks were 
recently discovered as the web went 
through transcription files for its 
“Voices and Events” stanza. Voices 
are being put on tape with new 
music and sound effects dubbed in, 
with James Fleming editing. Plays 
will be “Hamlet,” “Richard III,” 
“Macbeth” and either “Twelfth 
Night” or “The Tempest.” 

Series is being aired as a kudo 
to the anniversary of the Shake- 
Speare Memorial Theatre at Strat- 
ford-on-Avon; and has the coopera- 








tion of the English organization. 


Is Finally Reviewed 


As a Museum Piece 


By HERB GOLDEN 


This is a film review 21 years | tions of AM bankrollers into video, | 


late. 


The picture: “Queen Kelly.” The | situation of cream nighttime avail- | 


star: Gloria Swanson. The direc- 
tor: Erich Von Stroheim. The cost: 
$800,000. 

Reason for the delay: The pic- 
ture was never released in the U. S. 
and no critic has ever before been 
allowed near it. Why such reserve 
becomes apparent on _ viewing 
“Queen Kelly.” 

One of the last of the silent films, 
it also marks the epitome of those 
happy Hollywood days of the ’20s, 
when cost was no object and a 
whim a call for action. The story, 
the performances, the direction 
and the sets are as fantastic a me- 
lange as ever were assembled or 
that ever attempted Will Hays’ 
threshold. It was the year follow- 
ing ‘Queen Kelly” (1930), inciden- 
tally (or maybe not), that the in- 
dustry adopted the Production 
Code. 

A few prints, variously edited, 
lay forgotten in vaults for 20 years. 


(Continued on page 119) 


Andrews Sis 50G 
TV Film Auditions 


In a unique bid for a television 
deal by a name attraction, the An- 
drews Sisters will make two 30- 
minute film shorts on the Coast to 
showcase their own ideas for a 
video format. Lou Levy, manager 
of the trio, plans to shell out about 
$50,000 for the audition shorts, but 
is backstopping the coin by design- 
ing the pix for regular theatre ex- 
hibition in case a video bankroller 
doesn’t pick up the tab. 

Andrews Sisters, currently at 
the Roxy, N. Y., were renewed last 
week for another year on Camp- 
bell Soup’s “Club 15,” CBS radio 
airer. 





bringing in its wake a tobogganing 





| only a few weeks back almost | 


| panicky over the wholesale deser- 


| creating an almost unprecedented 


| abilities on all the networks, the 
(Continued on page 99) 





Film Industry Income 


In 1949 Shows Rise Of 
$4,000,000 Over 1948 


Washington, July 25. 


National income of the motion 
|picture industry (production and 
theatres) last year totaled $871,- 
000,000, a gain of $4,000,000 over 
’48, the Dept. of Commerce report- 
ed today (Tues.) in its survey of 
current business. Wages and 
| Salaries paid out by the industry 
| totalled $659,000,000 for 1949; up 
| $4,000,000 from the previous year. 
| Income to amusement and rec- 
reation enterprises other than mo- 
tion pictures amounted to $741,- 
000,000, down $1,000,000 from ’48. 
Wages and salaries paid out by 
these enterprises totalled $568,000,- 
000, a $14,000,000 gain over ’48. 
Income to radio and television 
broadcasting services totalled $276,- 


(Continued on page 118) 
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Doing a Fandango 


Hep show biz tourists going 
abroad at this time of the year 
are taking the extra precau- 
tion of obtaining Spanish visas. 

None is needed for most of 
the Marshall Plan countries, 
but it is figured that if any 
crisis breaks out on the Conti- 
nent it would be a matter of 
hours for the Communists to 
sweep to the Iberian border. . 
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in radio business, the four major 
networks are breathing easier. Un- 








| directed against Communists. 





| 
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'TV’s Advantage On 


Release Time Brings 
Newsreel Beef to Govt. 


Washington, July 25. 
Rivalry of newsreels and tele- 


| vision, which dates from TV’s in- 


fancy days, broke out this week in 
open warfare as a result of the bid 
for news on the Korean hostilities. 
Feud came to a boil Monday (24), | 
when the five newsreel companies | 
simultaneously instructed’ their 
Washington bureau chiefs to ask 
the U. S. Dept. of Defense to fix 
release dates on all footage shot 
by the Army Signal Corps in Korea | 
which would insure the reels of an 
even break with tele stations. 
Videocasters are expected to fight 
the request bitterly. 

To date, the Signal Corps has 

(Continued on page 96) 


Strawhat Circus to Take 
To Subway Circuit in War 


Tent shows will avoid the fate 
of other strawhats, if war condi- 
tions spread, according to St. John 
Terrell, who owns three such set- 
ups. Where gas rationing and lack 
of cars caused many barns to close , 
down during the recent war, or. 
forced some to take to hotel ball- | 
rooms in major cities, tent shows | 
won’t be badly affected. They’ll just | 
fold canvas and move away. | 

Terrell, who owns the Lambert-. 
ville, N. J., Musie Circus, which 
he operates; a tent at Dennis, 
Mass., which he leases, and one in 
Miami, which he operates winters, | 
says his outfits can be taken down | 
and put up elsewhere almost over- 
night at virtually small cost. He 
says he has sites picked out in the 
metropolitan areas of Philadelphia 
and New York now, should war 
snafu out-of-town operations. 





Loew s Woos PTA 
In Baby-sitting 
Plan to Aid B.0. 


Following through on its idea 
that the baby-sitting problem may 
be a major hurdle in the b.o. 
toboggan which has hit so many 
theatres, the Loew circuit this 
week took its first concrete step to 
help the cause along. The chain 
dispatched two of its flacks to 
the Parkchester housing devel- 


|; opment in east Bronx, N. Y., to 


huddle with reps of the Parent- 
Teachers Assn. in an effort to form 
a string of baby-sitting clubs in 
Parkchester sector. Action is the 
first in a series of moves along 
similar lines planned by the 
chain. 

Both Loew and Century circuit 
execs are convinced that the prob- 
lem of what to do with the kiddies 
when the folks plan an evening at 
the local flickery has been stymie- 
ing the attendance figures. So far 
as Loew’s is concerned, discovery 
was first made by Helen Lupo, 
manager of Loew’s Broadway in 

(Continued on page 118) 


ACTOR DISCRIMINATION 
PROBED BY GOV. DEWEY 


Albany, July 25. 
New York’s Gov. Thomas E. 
Dewey has told the American 
Guild of Variety Artists that an 





|investigation will be made of the 


stopping of performers’ cars on 
their way to mountain resort en- 


gagements. Henry Dunn, union’s 
‘administrative secretary, wrote 


Gov. Dewey last week complaining 
that on several occasions, automo- 
biles of Negro performers were 
stopped by N. Y. State Troopers 
in the Tuxedo Parx area. Dunn 
contended that contents of the 
cars were strewn on the road and 
occupants were delayed for long 
periods of time while a search 
took place. 

Dunn in his letter stated that 
searches took place only when 
there were Negro performers in 
the auto. In one instance, there 
were Negro and white entertainers - 
riding in the same car. 

Duplicate letters of complaint 
were sent to the National Assn. for 
the Advancement of Colored Peo- 
ple and the National Urban 
League. 

Subject was recently taken up 
at N. Y. AGVA branch meeting 
and a resolution was passed con- 
demning the practice. 
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lias leiniersiee Nights = 
Loom as Surefire Concert F are 


Concert managers are finding a+ | 
sure thing now in Rodgers & Ham-| 
merstein nights. The numba of ‘Blackpool Shies Off $3 
orchestras, both indoor and 
door, that include Rodgers & Hass Top at ? Sinatra Shows 
merstein nights in their repertoires 
has increased steadily since the London, July 18. 
first of such programs was offered; Though the impact of Frank 
at Lewisohn Stadium, N. Y., in) Sinatra was very strong at Black- | 
1948. So far this year, about 15 pool, the fans weren't prepared to 

pay the fancy upped admission 
prices for his one-night stand. 


2&H concerts have been done. In 

some spots the demand for tickets 
Hundreds of seats in the $3 bracket 

were empty for each of the two 


was great that the program, 
which is packaged by an R&H sub- 

performances Sunday (16) at the 
vast Opera House. 


sidiary, Williamson Music, Inc., 
Impresario Harold Fielding, who 





SO 


was repeated two and three times. 
Seating capacity in most situations 


played is around 10,000. In most, promoted the show, could only 
cases the program plays to SRO.| comment: “There can’t be mu h 
Next month the St. Louis Munic- | money about these days.” In addi- 


ipal Opera will offer a Rodgers & | tion to paying Sinatra around $3,- 


Hammerstein week from Aug. 14-| 500 for the engagement, he also 
20. The same program will be pre-| booked Woelf Phillips and the 
sented each evening. The Denver, Palladium Skyrockets orchestra, 


Symphony has an R&H_ night and the whole party was flown by 
skedded for Friday (28). So has} charter plane, returning to Lon- 
the Lewisohn Stadium, N. Y., for} don the same night. Transport 
its final night; Aug. 5, Fairfield, alone cost him upwards of $600. 
Conn., Aug. 18, and the Hollywood Appearance of Sinatra at Black- 
Bowl, Aug. 26. Dates are still be-| pool was the first occasion on 
ing set for the remainder of the which a U. S. topliner had inter- 
year with some concert managers) rupted his Palladium stint for an| 
already planning R&H nights for} out-of-town booking of this ehar- 
next spring and summer. Roches-facter. The resort is the entertain- 
ter, N. Y.; Columbia, S. C.; Seattle! ment mecca of the North, catering 
Wash.; Chieago, New Orleans, New} mainly to industrial workers, and 
Vaven and Milwaukee are among! is regarded as Britain’s Coney Is- 
other places where R&H concerts. land. 


were given this year. 

In 1948 the R&H package cocn- 
sisted of excerpts from “Allegro,” 
“Carousel,” “State Fair” and 
“Oklahoma.” In 1949 the program 
remained pretty much the same. | 
However, this vear selections from 

‘Continued on page 118) 


Harlan Back to Pix Work; 
Anti-Nazis in Protest 


Berlin, July 18. 





Two Warner-Pathe News 
Cameramen Kidnapped 
In Germany; Russ Dumb 


Berlin, July 18. 
Warner's Berlin chief, Bill Me- | 
Clure, hasn't been able to get any 
news from the Russian occupation 


the East German Gov- 
to the 





officials or 


ernment authorities § as 


A German organization, Union whereabouts of two Pathe camera- 
of the Victims of the Nazi Regime | men (German) who disappeared on 
‘VVN), is protesting the decision | the autobahn en route from Berlin 
of the public prosecutor's office in| to Bremerhaven on an assignment 


Hamburg clearing Veit Harlan, 
film director, of Nazi taint. They 
déclare that the decision isn’t jus- 


two weeks ago. The Fritz Rogge 
and Heinz ‘Tocktram, driving a 
Warner's car, had in their posses- 


lified-and will only contribute to! sion 2.000 feet of film shot in Ber- 
destroy confidence in justice in| lin and two cameras. They nevel 
Western Germany. Public support | arrived at Helmstedt, the border 
is now being organized against the | checking point. Rogge, a_ free- 
fiim director and Domnick Pic- | 


tures, Goettingen, for whom Har- 
lan will start work soon. 
The way was cleared for Harlan, 


(Continued on page 118) 





Home of the Braves. 


who produced and directed the | 

anti-Semitic pic “Jew Suess” for Boston, July 25. 
Joseph Goebbels Thursday (13); WNAC, in a sportsminded pitch 
when the public prosecutor’s office | to Hub fans, switched station 
ai the Hanseatic Court of Appeal | breaks to “WNAC, Boston, Home 
at Hamburg withdrew a reversal | of league leading Braves’ when 


of Harlan’s second verdict of not 
guilty. Domnick studios’ an-| 
nounced that this decision positive- | However, it only lasted one day 
jy cleared the way for Harlan’s' for the club was knocked off the 
comeback. ' pinnacle when it lost its next game. 


, — 


National leaguers moved into the 
top spot last week. 
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STARLIGHT ROOF 


Waldorf Astoria Hotel 
NEW YORK 


The Hour of Charm 
All Girl Orchestra and Choir 


PHIL SPITALNY 





























WILL MAHONEY 


THE INIMITABLE 


Just coneluded a-delightful en- 
gagement at the Roxy, New York. 
Remaining on the North Aimeri- 


can Continent, next stop Canada. 


Represented by 
ASSOCIATED BOOKING CORP. 








‘amusements was 


| Admissions 


| 


'a 60-minute show which 


Survey Shows TV 


Impact on Other 
US. Amusements 


Washington, July 25. 
of television on other 
reflected in fig- 
ures published in the July Survey 
of Current Business, monthly or- 
gan of the Office of Business Eco- 
nomics of the Department of Com- 
merce. 

A breakdown of personal 
sumption expenditures in 1949 
estimates that the U. S. public 
spent for radios (‘including TV 
sets), phonographs, records, pianos 
and other musical instruments a 
total of $1,989,000,000. This com- 
pared with $1,760,000,000 in 1948. 
The increase of about $230,000,000 
was due to TV, a Department stat- 
istician told VARIETY, and was ac- 
complished despite a big drop in 
radio sales and a falling off in the 
record business. 

The impact of TV set buying 
was shown in dess spending for 
theatre admissions, professional 
baseball and football attendances, 
book purchases and book rentals. 
to motion picture 
houses in 1949 totaled $1,342,000.- 
000 as compared to $1,364,000,000 
in 1948. Admissions to legitimate 
theatres and opera were $92,000.- 
000 in 1949 as against $96,000,000 
in 1948. Expenditures for profes- 
sional baseball games were down 
from $68,000,000 in 1948 to $66,- 


(Continued on page 119) 
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Abbott & Costello Click 


In Bow at Palladium 


London, July .25. 
Abbott & Costello, bowing at the 


| Palladium here, clicked heavily in 


included 


‘some of their high-pressure gags 


and antics. Comics mixed boister- 
ous clowning and slapstick to leave 
the audience limp. 

The Merry Macs, making a re- 
turn visit to this house, scored 
strongly with a batch of new num- 
bers. 

Abboit & Costello preceded 
their Palladium visit with a vaude 


_tour of the provinces. 








Judy’s Loyal Public 


Metro studioites have been 
surprised at the strength of the 
public’s sympathetic reaction 
to the highly publicized trou- 
bles recently experienced by 
Judy Garland, company’s sus- 
pended star. Recent sneak pre- 
view en the Coast of “Sum- 
mer Stoek,” Technicolor mu- 
sical in which Miss Garland 
heads the bill, brought a raft 
of cards from the audience in 
which unsolicited commissera- 
tion with the star’s lot was ex- 
pressed. Understood a number 
of the cards noted that the 
actress had added avoirdupois 
but qualified that observation 
with the sentiment ‘we'd ra- 
ther have her fat than not at 
all.’ Actress’ troubles started 
when the studio ordered her te 
take off weight. 


ee a ae 


! just 


Arthur Ungar, Editor of ‘Daily Variety, 
Dies Suddenly on the Coast at 65 





‘Wall St. Bears in Fast 


Show Biz Pull-Out 


Wall Street bears, who showed 
peak activity in show biz stocks 
before the Korean fracas 
are now pulling out of the 
field at a fast clip. 
4 steep drop in short holdings has 
registered in every amuse- 
company listed on the New 
York exchange board. This trend 
is confirmed by official figures 
released by the exchange 


broke, 
entertainment 


been 
ment 


just it- 


self. 


In the past 30 days, short hold- 
ings in Paramount have fallen off 
to 7,260 shares from a _ previous 
high of 11,560. Warner’ Bros. 
echoed with a dip to 4,085 shares 
from 6,955. Universal, another 
favorite hunting ground for bears, 
is also below the 5,000-share figure. 

Biggest dive of all is recorded 
for Radio Corp. of America, where 
) Short interests are now at 38,222 
after a high of 61,132 shares was 
registered last month. Other radio 
stocks also show a decline in in- 
terest by bears as witness a dip to 
2.375 shares from 7,050 by Ameri- 
can Broadcasting Co. 





Rochester’s Vaudates, 
Bennys and Harrises On 
European Motor Trips 


London, July 25. 


Eddie Anderson (Rochester) is 
playing four weeks of British va- 


rieties, at Birmingham, Liverpool, 
Glasgow and Leeds, following his 
basic stint with Jack Benny & Co. 
at the Palladium, here. 

Benny and his wife, Mary Living- 
stone, are currently on a motor 
trip to Italy, via hired car, while 
the Phil Harrises (Alice Faye) are 
dittoing to Switzerland, with Har- 
driving a Triumph purchased 
while here two years ago. In Paris, 
Benny met the William S. Paleys 
who, too, have gone off to Switzer- 
land on a holiday. The Bennys and 
Harrises reunite Aug. 8 for sailing 
home on the Queen Mary. 


ris 


Chased Home By War 
Irving Fein, p.a. for Jack Benny. 
returned on the Queen Elizabeth 


last weekend, and left for the 
Coast pronto. Also aboard were 
Mrs. Jack Buchanan, Ezra Stone, 


Adam and Sophie Gimbel and Lee 
Shubert. 

The Gimbels and Shubert are 
typical of Americans who cut their 
European stay short because of the 
war crisis and hurried home. The 
producer was to have spent five 
more weeks in Cannes. 


ALLAN JONES PLANNING 
INDIE PIX PRODUCTION 


Glasgow, July 18. 
Allan Jones, here in vaude. 
plans to set himself up as an ind - 
pendent film producer. He will 
first produce, and star in, a west- 
ern musical, titled “Buckaroo.” 
Jones’ present vaude tour of 
Britain lasts until January, 1951. 
He is travelling and living in a de- 
luxe motor caravan. 





Hollywood, July 25. 

; Arthur Ungar, editor of Dau.y 
Variety since its inception in 1933, 
died suddenly at Del Mar Monday 
(24) aiternoon, a few hours after 
he had started a much-needed vaca- 
tion. He would have been 65 on 
Aug. 27. 


Ungar had gone swimming short- 
ly after he and his wife, the former 


Ella Mae Bequette, arrived at Del 
Mar as house guests of Mr. and 
Mrs. liarold Hopper. While swim- 


ming. he 
put to bec 


twisted his leg and was 
after a doctor diagnosed 
it as a pulled tendon and made 
arrangements for x-rays to be taken 
the follcwing morning. He sudde n- 
lv lapsed into a coma and died be- 
fore an ambulance, summoned from 
the Scripps hospital in nearby La 
Jolla, could reach the Hopper 
home. 

In addition to his wife, whom 
he married in 1923 in Chicago, he 
is survived by three sisters: Jessie 
Wadsworth, Hollywood agent; \Mirs. 
Edna Newman of New Hyde Park, 
N. Y., and Mrs. Molly Puester of 
St. Louis. 

Services will be held Thursday 
(27), at 1 p.m., at the Hollywood 
Cemetery Chapel, 6000 Santa 
Monica Blvd., Hollywood. Rabbi 
Aaron Wise will officiate; no hon- 
orary pallbearers; cremation to 
follow. 

Arthur Ungar had devoted most 
of his adult life to show business, 
as a theatre manager, exhibitor, 
producer and tradepaper editor. 
He knew every phase of the busi- 
ness, from burlesque to carnivals, 
and from nightclubs to films. He 
became a VARIETY mugg when he 
was 29 and, for more than 35 vears 
he wrote about show business, its 
people and its problems. 

Born in Chicago, he moved with 
his family to New York while still 
a bov. He studied law at New 
York U, practised briefly, and then 
turned to the two fields that better 
fitted his spirit, newspapers and 
showbusiness. He began in N. Y. 
and then shifted around, as news- 
papermen were accustomed to do- 
ing in those days, serving “hitches” 
on papers in Buffalo, Chicago, 
Cleveland and Pittsburgh. Typical 
of other newspapermen of his era, 


he was a two-fingered hunt and 
peck typist, a method he never bet- 
tered, but to the day before his 


death he would peck out his stories 
and editorials in the same way. 


‘Continued on page 112) 


$5,000,000 Goal For 


Cantor Midwest Tour 


Eddie Cantor, who returned from 
Israel two weeks ago, will spend 
the next few days on a fund-rais- 





ing tour for the United Jewish 
Appeal. Cantor left last week for 
the midwest, where he hopes to 


raise $5,000,000 personally. 
Speaking last week at a UJA 

luncheon in New York, just prior 

to his departure for Chicago, Can- 


tor warned an audience of about 
1.000 that “‘we are in a war in 
Korea and we don’t know where 
we'll be fighting next.” 

At the luncheon, Cantor was 
presented with contributions sand 
pledges to the Appeal from New 


York totalling $1,500,000, which he 
turned over to the national unit 
of the UJA. He described his trip 
to Israel, asking for greater sup- 
port for the UJA in order to con- 
tinue bringing displaced pcrsons 
into Israel. 
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State Dept. Help Ends Incentive Plan, 
Insures Yanks $17,000,000 Minimum 





London, July 25. + 
While the negotiations here for e 
a new Anglo-U. S. films pact are Johnston to Paris 
currently stalemated, it appears nee 
fairly clear that the Yanks have! , ponowing suas in ee. 
already won significant gains over the Anglo-American monetary 


Board of Trade prexy Harold Wil- 
son’s “take-it-or-leave-it” offer that 
concluded the talks last May. 
Definitely eliminated, it is be- 
lieved, is Wilson’s proposal for an 
incentive plan to spur U. S. pro- 
duction in England. Secondly, cur- 


rent stalemate is over the Amer- | 


icans’ demand for unlimited con- 
vertibility of earnings in Britain 
as against Wilson’s demand for a 
$17,000,000 ceiling. 


That means that the Yanks are 
certain of a minimum of the $17,- 
000,000, which is what they 
under the old deal that expired 
June 13. Wilson had proposed in 
May that this be cut if the quan-| 
tity of U. S. production here dur- 
ing the next two years was not 
equal to that of the past two. 

Defeat of Wilson’s incentive plan 
and the prospect of bettering the 
1948-50 agreement is clearly the 
result of State Dept. intervention. 
While the U. S. Embassy in Lon- 
don has taken only a mild interest 


| 


} 
got | 


agreement, MPAA prez Eric John- 
| Ston is due here Friday (28) to 
| negotiate an improvement in the 


iterms of the 1948 Franco-Ameri- | 


'ean films pact. He is expected to 
|remain in the French capital about 
| five days. 

U.S. film companies want admis- 
|sion of more Yank product into 
|France plus a reduction in the 
|playing time quota for domestic 
| pictures. The French are prepar- 
ing to resist such demands, 


Hughes Aides 


Finalizing Deal 
On Circuit Sale 








in the dealings in the past, it sur- 
prisingly stepped in with both feet | 
this time—with startling results. 
Adding to the amazement of Eric 
Johnston, Ellis Arnall and James 
A. Mulvey, the American negoti- | 
ating team, the State Dept.’s inter- 
vention this time was not at the} 
request of the industry. The ini-| 
tiative came from Washington, the | 
objection being on a matter of 


(Continued on page 30) 


B’klyn Ticket Credit 
If You Powder Early 
Said to Up B.0. 107% 


Novel method of granting film- 
goers a partial refund or credit if 
they fail to stay for a whole per- 
formance was credited with boost- 
ing grosses of two Brooklyn nabes 
by around 10% in a test at those 
houses Friday (21); Tagged ‘“Part- 
O-Show,” the scheme was devised 
by New York business man-picture 
fan Murray Kay. It calls for use 
of a time-stamped ticket. 

Attending the test at the 600-seat 
Kent and 1,600-seat Leader, bot! 
in the Coney Island section cf 
Brooklyn, were reps of the Loew, 
RKO and Randforce circuits as 
well as observers from a number 
of indie loops. Although their 
delegates were said to be favor- 
ably impressed there was no indi- 
cation this week as to when, or if, 
the chains would institute the plan 
in their own houses. 








With the Kent and Leader scaled | 


at 60c top, patrons drew a 15c 
credit toward a future admission 


Noah Dietrich, RKO board chair- 


|}man, and Tom Slack, counsel for 


WOULD FINANCE 
INDIE PRODUCERS 


United Artists’ 
ment, as its first major move, is at- 
tempting currently to set up a 





to UA, for the financing of indie 


new manage-| 








| 
| 
| 


| 
j 
| 
| 


$10,000,000 company, tied closely | 


producers. Plan of the UA toppers | 


is for the new company to advance 
second money and guarantees for 
| about a dozen pictures a year to 
| be made only by leading producers 
| and directors. 

| Among those with whom the 
|Paul V. McNutt-Frank L. Mc- 
| Namee-Max Kravetz combine re- 
| portedly is talking is Daniel Mc- 
| Carthy, A & P stores exec,.who 
reps the Hartford estate which 
controls the chain and of which 
| Hollywoodite Huntington Hartford 
| is a beneficiary. 

| Also closeted with the new UA 
| management and v.p. Mary Pick- 
|ford Monday (24) was a rep of 
| Walter E. Heller & Co., Chicago 
| factoring outfit. It has been ac- 
| tive in film financing at various 
| times and would possibly advance 
| production coin. 

| Investors in the new financing 
company will not only have repre- 
| sentation on its board, but places 
|are being held for them on the 
board of UA. In addition, some 
|of the backers that McNutt has 


Kravetz Looms as 


510,000,000 UA PROD. UNIT 


Key Operator 


In McNutt Group's UA Takeover 





Ginsberg in N.Y. 


Henry Ginsberg, who resigned 
recently as Paramount’s production 
chief, arrived in New York from 
the Coast Monday (24). He said 
he has no future plans. 

Visit east, which is of indetermi- 
nate length, is on purely personal 


| affairs, Ginsberg stated. He added 





he was in New York “for a little 
change of atmosphere” and the | 
marriage of his brother. 





Kramer Just 


Cant Decide On 
All Those Offers 





Hollywood, July 25. 
Stanley Kramer, Hollywood’s 36- 
year-old white hope, is “‘jes’ sittin’ 
and listenin’” as offers pour into 
him from studios, agencies and 
would-be angels. Indie producer 


+ 


|of UA stock outstanding. 
|is cognizant of his 


| final stages of negotiation for sale 
'of control of the RKO theatre cir- 
} cuit 
| Harry Brandt. 


| ations for Hughes, who is obligated 


ito be 


Howard Hughes, are in New York 
from the Coast this week in the 


syndicate headed by | 
Dietrich and Slack 
are principal advisers on negoti- 


to a 





under court order to dispose of his 
24% interest in the RKO chain be- | 


This is expected to be the de- 
cisive week in the months-long ne- 
gotiations which have been carried 
on by the Brandt group for acqui- | 
sition of the Hughes stock. Deal | 
reportedly all but blew up Mon-| 
day (24), but was said yesterday | 
“back on the track,” with | 
chances excellent for consumma- 
tion of an agreement. 

Dietrich and Slack arrived in 
New York last Saturday (22) and | 
were closeted all day Monday and | 
part of yesterday with Brandt and 


(Continued on: page 10) 


New Tri-Dimension 
Polaroid Process 
Hoped as Pix Hypo 


Reason for the joint exhib back- | 
ing of an experimental, tri-dimen- 
sional film with a new process per- 
fected by the Polaroid Corp. is the 
hope of these theatremen that a) 
public clamor for this type of nov- | 
elty pic will jolt the industry into 
rapid action. That sentiment was 
expressed this week by Fred 
Schwartz, head of Century Circuit, 








when leaving before two hours. 
Audience reaction to the plan was 
favorable and a number of Friday 
payees cashed in their credits over 
the weekend. Both filmgoers and 
exhibs generally conceded that 
Kay’s scheme provides a definite 
incentive for a customer to return 
to a theatre as well as luring those 
who are interested in only a single 
feature. 


SCHWARTZ-DOT FIELDS 
RETEAM FOR MUSICAL 


Arthur Schwartz's first filmusical 
score in four years will be “Excuse 
My Dust,” for Metro. He’ll write 





it with Dorothy Fields, who did the | 


lyrics for the Broadway musical, 
“Stars In My Eyes” (Jimmy Du- 


rante-Eth ) which he Productions; Sam_ Pinanski, Si 
skeckaek’ ss Gataae ” , Fabian, George Skouras, Frank 
| Walker, Harold Stoneman, Sam 


Schwartz goes to the Coast Aug. 
10, and while there will also 0.0. 
some people for his first straight- 
play production, “Hilda Crane,” by 


Samson Raphaelson, which Hume | of them will serve on the board. 
Each angel is chipping in an equal 
| sum. 

On a rival tri-dimensional proc- | 


Cronyn will stage and which will | 
star Jessica Tandy (Mrs. Cronyn), | 
in the title role. Schwartz produced | 
a revue, “Inside USA,” two sea- 
sons ago, 


~~ 





N. Y., and treasurer of Cinema 
| Productions, Ine., new company 
| formed to back a string of novelty 
| pix. 

Schwartz thinks the industry 
needs some big development to 
hand television a setback and give 
the boxoffice a big boost. He real- 
izes that the industry has grappled 
with the technical problems in- 
volved in making three-dimen- 
sional films for many years with- 
out finding an answer which would 
overcome all objections. At the 
same time, circuit operator is con- 
vinced that if one tri-dimensional 
opus demonstrates a strong public 
'demand for this type of super- 
|realistic film, Hollywood will go 
| all-out on the technical questions. 
Schwartz is backed in his belief 
| by such potent circuit execs as 
'M. A. Lightman, prez of Cinema 





Rinzler and Mitchell Wolfson. All 
these exhibs are putting up cash 
to back the production and some 


War Threat Ups 


fore the end of this year. 


(Continued on page 27) |myriad of reports that have con- 
;nected him recently with Para- 
ijmount, 20th-Fox, United Artists 
|and other studios, he hasn’t miade 
/up his mind on his future and has 
| no commitments except his cur- 
irent one to UA. 

| As a matter of fact, Kramer said, 
he’s not even listening yet. He’s 
just telling anyone with a deal to 
wait until he’s finished shooting 

and editing ‘‘Cyrano” in about a 
month and he’ll sit down and talk 
about it then. 

Kramer asserted that no one had 
been authorized to negotiate for 
him. Several agencies, including 
|Music Corp. of America, have been 
potential theatre buys around the | attempting to put deals together 
country have noticed a_ sudden /|that would associate the producer’s 
withdrawal of most houses up for;jindie unit with a major studio. He 
sale. The 
started, sparked by Korea and all 
its implications, for an upward 
shift in the price tags on theatre 
realty. 

Sudden threat to new building 
which any war possibilities pose, ho. exec at Paramount, has re- 
plus the recollection that flickeries \signed, effective next Monday 
stand to gain business-wise in the | (31). Scollard served with Par as 
event of a third World War, are jabor relations exec and rounded 
regarded as the two big factors be- | out these chores by handling other 
hind the tightening of theatre sup-| administrative matters, He has 
ply. By the same token, circuit| been with the company for the 
operators are more anxious than | past 11 years. 
ever to expand their holdings via 


(Continued on page 30) 





Theatre Prices 


Theatre realty market is going 
into a complete flipover in a dra- 
matic shift of demand-and-supply 
which stems from the first reper- 
cussions of the heightened threat 
of another world war. In the past 
couple of weeks, circuit operators 
who keep a habitual eye on the 


(Continued on page 24) 


Scollard Leaving Par 


Cc. J. (Pat) Scollard, longtime 





disclosed. 











said today (Tues.) that despite the | 


machinery has _ been’ said that he’d be glad to talk the | 


Scollard’s future plans are un-| 


- (Continued on page 24) 
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EVELYN and her MAGIC VIOLIN 


Opening tomorrow night (Thursday, July 27) on the STARLIGHT 
tly d ] d by Vita-| ROOF at the Waldorf-Astoria Hotel in New York with THE HOUR OF 
ess recently developed by | CHARM, all girl orchestra and choir under the direction of PHIL 
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Salient fact that emerges as the 
story of the surprise United Artists 


| deal of two weeks ago continues to 


unfold is that Max Kravetz is head 
man in policy and operation of the 
new setup. It is he who brought 
in Paul V. McNutt—who in turn 
brought in Frank L. McNamee— 
and his is the principal hand in 
plotting the future of the company. 

McNutt as board chairman, Mc- 
Namee as president and Kravetz 
as corporate secretary, have organ- 
ized a partnership of their own for 
the administration of their joint 
interest in UA. They comprise 
three-fourths of an executive board 
that operates the company, but 
Kravetz carries the heavy vote via 
a tacit compact among the partners. 
It was he who got the deal together, 
and it is he who is most familiar 
with the affairs of UA and its fu- 


| ture needs. 


McNutt carries plenty of weight, 
of course, as the man who brought 
the money into the deal and who is 


| trustee for all of the 8,000 shares 


But he 
own lack of 
knowledge of the film biz, and ap- 
parently has great faith in Kravetz 
—who is the man who sold him the 
whole idea. 

McNamee, exhibitor and former 

(Continued on page 4) 





Korean Situation Cues 
Circuit War-Pix Buys 
| In Sharp About-Face 


Circuits throughout the country 
previously fed up with the cycle 
of war pix, both new and old, are 
again showing a revival of inter- 
est in the shooting epics because 
of the Korean situation. Reports 
from the field indicate that exhibs 
are convinced that the wide excite- 
ment of the public over Korea and 
its military events is reawakening 
a taste for battle scenes. Previous- 
ly, distribs of oldie war films had 
been advised by the circuits that 
they intended laying off the book- 


(Continued on page 27) 
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COMPO Moves to Set Up Unified 


War Effort Liaison; TOA Balk 


rapid develop- ¢ 


In a week of 
ments targeted at bringing about 
a unified industry liaison with the 
Government under the COMPO 
(Council 
ganizations) banner, considerable 
ground was covered, but at least 
one snarl remains to be untangled. 
It is the Theatre Owners of Amer- 


cia’s independent move for war 
lizison as detailed herewith. 
COMPO’'s exec board met Mon- 


@ay (24) and talked over proposals 
io use the all-industry org as front 
for the film business, with all of- 


ficers and directors acting as a com- 
mittee of the whole in liaison work 
Reportedly, the Theatre Owners 


«of America, which had no reps at 
the meet, is balking at the sugges- 


jion. Apparently, TOA’s opposition 
is directed more against the meth- 
od which COMPO would employ 
than the channelling of the work 
through COMPO. However. TOA- 
ers are said to be adamant on 
the subject, since they fear the 
machinery would mean that one or 
more industrvites in their black- 
book would carry the ball. 

It is said that efforts so far to 
win over TOA have been met with 
rebuff. Along with other COMPO 
members, TOA holds an absolute 
veto against any program which 
does not meet its approval. Fact 
that no TOA reps attended the 
board meet was not deemed sig- 
nificant. Gael Sullivan, TOA exec 
director: Charles P. Skouras, Na- 
tional Theatres head, and - other 
TOAers were in Washington on 
thet day. contacting Government 
officials to present a program of 
theatre cooperation. It was a date 
previously set to the COMPO eall, 


2nd was to have been with Presi- 
dent Truman, who, however, had 
ie disappoint the TOAites. A wire 


read by COMPO prexy Ned Depi- 
net from Sullivan and Sam Pinan- 
ski pledged support in “fighting 
Communism.” 
Rembusch’'s Wire 

COMPO exec meet was called to 
halt a race by various elements of 
ihe industry to Washington. It was 
convened after Trueman T. Rem- 
busch, National Allied prez. came 
wut strongly for war activities to 
be carried out by COMPO “which 
is the only all-industry organiza- 
tion including in its membership 

Continued on page 112) 


Cress-Claims Filed 
In Towne Try to Nip 
Contract With UA 


Chicago, July 25. 

Newest action to arise in the 
Towne theatre’s $1.500,000 judg- 
yient against the majors, which 
was awarded last spring, was con- 
tained in an answer and cross- 
claim filed before Federal Judge 
William J. Campbell in Chi district 
court vesterday (24). The Mil- 
waukee house is attempting to in- 
Validate a distrib contract entered 
into with United Artists in 1946. 

Terms of the contract negotiated 
in 1946 called for the sale of one- 
third interest in Towne in return 
for right to show UA pix. Un- 
der these terms, in which 200 
shares of Towne property were 
sold to the major for an initial 
$10 000, UA would be entitled to 
one-third share of the 1.500.000 
judgment. 

Contract, held in escrow since 
1946 by Lazarus Krinsley, came 
into Judge Campbell’s jurisdiction 
#s a result of Krinsley’s action last 
week to withdraw as escrowee and 
have contract thrown to court jur- 


isdiction. UA, which wants the 
original contract to stand, and 
Towne, which wants it negated, 


will be left to fight it out in court 
between themselves. 

Cross-claim, filed by Towne at- 
forney Tom McConnell, declared 
that acquisition of the stock by UA 
was result of coercion, and came 
as “fruits of monopolistic practices 
end restraint of trade.’ McCon- 
nell seeks to invalidate contract on 
strength of the Government’s anti- 
trust action against Paramount 
Pictures in 1948. At that time the 
VU. S. Supreme Court decided that 
acquisitions so made should be di- 
vested. 

UA, meanwhile, asks that the 
contract be delivered it per se, 
while Towne is willing to tender 
the major the original $10.000 pur- 
chase price for the return of the 
siock. 


of Motion Picture Or- | 





- . 
2 U.S., 1 Italian Pic 
ve . 
Nixed by Legion 

Two Hollywood films and one 
Italian import were affixed Class 
“B” Jabels last week by the Na- 
tional Legion of Decency. Colum- 
bia’s “‘Cenvicted,” with Glenn Ferd 
and Broderick Crawford, was 
rapped for its “sympathetic treat- 
ment of the revenge motive” as 
well as a “Jow moral tone.” 

United Artists’ “Three UHus- 
bands” was criticized for its “light 
treatment of marriage” and reflec- 
tion of the acceptability of divorce 
“Revenge,” an Italian pic distribut- 
ed by Distinguished Films, contains 
“suggestive costuming and situa- 
tions.” 


Kravetz Slide 
In Mud Helped 
Agent UA Sale 


Paul V. MeNutt got into the pic- 
ture business as board chairman of 
United Artists two weeks ago on a 
fluke. It was the result of a slide 
in a mud puddle taken by Max 
Kravetz, now corporate secretary 
of UA, in Union station in Wash- 
ington last January. 

Kravetz injured his knee in the 
fall. so much so that he had to be 
carried onto the train and required 
medical attention. The big man 
with the silver hair, who was also 
boarding the train, was noticed by 
the little Los Angeles businessman 
tuking an interest in his plight. A 
few hours tater Kravetz walked 
into the diner and found the only 
vacant seat at a table with the sil- 
very-haired man and two of his 
friends who called him “Governor.” 

When “the Governor” left the 
table a short time later, Kravetz 
learned from his friends that he was 
McNutt. McNutt is former Governor 
of Indiana, in addition to ex-High 
Commissioner of the Philippines, 
former War Manpower Commis- 
sioner, international lawyer and 
frequently mentionéd Presidential 
aspirant. Kravetz was reminded 
that McNutt had represented some 
interests that had beaten him out 
in an effort to buy up steel scrap 
in the Pacific and that he had 
brushed up against him (in name 
only) in some other deals for war 
surplus. This led to a discussion 
of possible steel deals and a prom- 
ise by McNutt’s friends that they'd 
have him call Kravetz in New 
York. 

In the 
Governor's 


conversation with the 
traveling companions, 
Kravetz also casually mentioned 
that he had been interested since 
last September in a deal for acqui- 
sition of control of United: Artists. 
He spoke briefly of the company’s 
history, problems and its poten- 
tialities. He told them how he had 
gone to Clark Clifford, former 
presidential counsel, when he 
opened his own Washington slaw 
office. He explained that Clifford 


(Continued on page 29) 


TOA CHIEFS DIVIDED ON 
2 KEY COMPO QUESTIONS 


Theatre Owners of America’s 
top officials and exec committee 
members are apparently divided 
on two important questions which 
COMPO (Council of Motion Pic- 
ture Organizations) is posing to the 
theatre group. Mixed reaction 
from these officials were received 
by the TOA h.q. following their 
circularization via letter in an in- 
formal survey. Letters went to all 
members of the exec committee 
plus the 14 TOA members who 
have been named to one or an- 
other COMPO committee. 

Two chief questions were asked 
in the letters. First, whether the 
TOAers believed that a tax of 
1/10th of 1%5 on rentals to sup- 
port COMPO “would be colleeti- 
ble.” Second, whether COMPO 
should be permitted area organiza- 
tions or be confined solely to an 
advisory status in the territories 
while operating on a national level. 

Because of the mixed returns to 
these questions, TOA’s action in 
»,COMPO remains a question mark. 











Kravetz Looms 


Continued from page 3 aaa 





RKO branch manager, came into 


the picture at the last moment and _ 


thus, naturally, is a sort of junior 
partner among the trio. It is ex- 
pected that he’ll take a role of in- 
creasing importance as he catches 
up with a knowledge of the com- 
pany that Kravetz has acquired 
through 10 months of intensive 
work in getting the deal together, 
and McNutt has been getting since 
Kravetz first interested him in the 


company last January. 

Exactly how strong or binding 
the partnership’ agreement is 
among the three men is one ol 


many facets of the deal that is un- 
clear as yet. It has been learned, 


however. that it is solid enough to 
insure Kravetz that after all his 
work in bringing the transfer of 


control to fruition it won’t be pos- 
sible for McNutt or anyone else to 
push him out. Kravetz, like Mc- 
Namee. made no financial invest- 
ment. his contribution being his 
knowledge and services. 

Fourth member of the exec board 
operating the company is Mary 
Pickford. Her presence is part 
sentimentality, part an appreciation 
bv Kravetz for her help in swinging 
the deal and part respect for her 
business acumen and the continuity 
she can give through having been 
an owner of the company since it 
was founded 31 vears ago. 

Pickford, Chaplin Interest 

Miss Pickford and her former 
co-owner, Charles Chaplin, each 
continues to hold 400 shares of 
stock in what Kravetz sayS Was 
strictly a matter of their sentimen- 
tal desire to continue an interest 
in UA. However, these shares, rep- 
resenting 10% of the total out- 
standing stock, have been vested in 
McNutt as trustee, as have the 
other 90°). 

An option arrangement will per- 
mit the MeNuitt-Kravetz-McNamee 
combine to acquire ownership of 
the Pickford-Chaplin shares in the 
event of a financial reorganization 
—which is anticipated eventually 
by the group, although they are not 
sure exactly what shape it will take 
vet. While Miss Pickford and 
Chaplin will each have one rep on 
the nine-man board, the duties of 
these directors will be primarily 
to watch out for their interests un- 
til they receive final payments for 
their stock. 

Deal reportedly is that Miss Pick- 


ford and Chaplin are to get $2.700.- | GIms 


000 each for the 3,600 shares parted 
with. Each is said to have received 
$500,000 already, with the rest to 
be paid in two years on non-interest- 
bearing note. Next payment is due 
Jan. 11, 1951—six months from the 
date of the closing of the deal. A 
default, of course, would find Chap- 
lin and Miss Pickford with their 
company back. 

While other deals being talked 
for purchase of the company re- 
cently envisaged considerably less 
money, Kravetz does not feel the 
$5.400.000 purchase price exces- 
sive. He has justified it to the Mc- 
Nutt syndicate on the basis of a 
study of assets, important among 
which he lists a 25% interest in 
four Los Angeles theatres, a one- 
third interest in the Towne theatre. 
Milwaukee (which recently won a 
$1.200,000 anti-trust judgment, of 
which UA’s prospective share is 
$400,000), UA’s 50% interest in the 
Odeon circuit in England, and the 
$1,000,000 life insurance policy the 


company holds on Joseph Schenck, | 


dating back 
prez of UA, 

While the Odeon stock has a po- 
tential value of somewhere around 
$3.000.000, it has been virtually 
worthless as far as UA is con- 
cerned. UA has no voting power, 
is not permitted by British govern- 
ment regulation to convert divi- 
dends into dollars—and can’t even 
get dates for its pix on the J. Ar- 
thur Rank-controlled circuit. Kra- 
vetz sees all that changed under 
the ministrations of McNutt, 
whose reputation now is as an in- 
ternational lawyer. UA’s troubles 
with Rank are said to have started 
when he and former prexy Grad 
Sears get into a heated tussle and 
Sears told the British tycoon off. 
Kravetz is counting on McNutt. 
among other things, to make Rank 
forgive and forget. 

Kravetz has a long history in the 
picture business, dating back more 
than 25 years. He once operated 
his own exchange and later was 
associated with some of the major 
distribs. He also ran_ theatres. 
More recently he has been dealing 
in metal scrap and war surplus 
materizIs. 


to the time -he was 


TOA Presents Its Own Program 
~ Jo Symington in Re War Effort 





Kurnitz Follows Vidor 
Abroad on Indie Prod. 


Harry Kurnitz, who is in a 
three-way partnérship with Charles 
Vidor and Edward G. Robinson in 
an independent film production to 
be shot in Italy, flies to Europe 
next week to o.o. some of the back- 
grounds which director Vidor has 
surveyed. Vidor and his wite, the 
former Doris Warner, returned re- 
cently from abroad where they 
took their 15-year-old son, Warner, 
out of school in Switzerland Kur- 
nitz is currently in N. Y. 

Indie pic is tentatively titled 
“Snow Wine,” from an original by 
Hugo Butler and lan Hunter. 


Clear Way For 
Early Signing Of 
Argentine Deal 


Foreign managers of the film 
companies this week voted to ac- 
cept two changes to the Argentine 
film pact as proposed by the Peron 
government, and thereby cleared 
the wavy for an early signing of the 
deal. Distribs, all members of the 
Motion Picture Assn, of America, 
acted after inducing Universal to 
drop its objections to one of the 
modifications. This change would 
bar a company from bringing into 
the Latino country any film of non- 


U. S. origin under the blanket li- 
cense granted by the pact. 

U was initially opposed to the 
revamped agreement, since it 


blocks that company from import- 
ing into Argentina British-made 
pix of J. Arthur Rank. Eagle Lion, 
another Yank distrib handling 
tank's film below the Rio Grande, 
is also objecting to the change. 
EL, however, is not a member ot 
the MPAA and has no voice in its 
deliberations. 

Apparently, U was mollified by 
an understanding among the man- 
agers that they will seek an easing 
of restrictions against non-U. S. 
released through American 
distribs. The Peron-proposed 
change does not actually ban these 
films, but rather makes it neces- 
sary for a distrib to obtain a spe- 
cial license in place of the blanket 
passport provided for Yank pix. 
Columbia is also affected because 
of its wholesale handling of Mexi- 
ean films. Col did not raise any 
objection to the changes. 

Other modification which was 


(Continued on page 24) 


L. A. tw N.Y. 


Berle Adams 

Phil Benjamin 

Mort Blumenstock 
Anson Bond 

Ed Cashman 

Robert Clarkson 
Charles Coburn 

Alex Cohen 

Mack David 

Richard Derr 
Richard English 
Nanette Fabray 

John Fearnley 
Virginia Field 

Sam Fuller 

Henry Ginsberg 
Naney Guild 

Osear Hammerstein, IT 
Lisa Kirk 

Russell Lewis 

Robert L. Lippert 
Jerry Livingstone 
John Meredyth Lucas 
Jeanetie MacDonald 
William MacMillen, Jr. 
Sigmund Romberg 
Jack Votion 

Howard Young 


N. Y. to Europe 
Betsy Talbot Blackwell 
Virginia Bruce 
Edmund A. Chester 
Samuel Chotzinoft 
Chandler Cowles. 
Louis “lliman 
Frank Farrell 
Gian-Carlo Menotti 
Leo Mittler 
Rose Murphy 
dan Peerce 
Richard Pleasant 
Ethel Smith 
Barbara Stanwyck 





+ Fast action is being taken by the 


Theatre Owners of America to 
‘forestall the fixing of crippling 
regulations on theatres, such as the 
brownout and other Government 
steps taken during the last war. 
TOA present a program of 
theatre action next week W. 
Stuart Symington, chairman of the 
National Security Resources board. 
Meanwhile, Symington is expected 
to hold off on any plan of his own. 

Gael Sullivan, TOA’s exec di- 
erector. meets with the NSRB head 
in Washington next week when 
the exhib org official expects to 
have the proposals in_- shape. 
Sullivan confabbed with Syming- 
ton earlier this week and described 
the latter as “‘very receptive” to 
the suggestion that TOA come 
forward with its Own program. 

TOA campaign aims to convince 
Government officials that the the- 
atres are the best asset the coun- 
trv has to present adult educational 
programs in the course of the 
present emergency. One TOA 
suggestion will envisage parttime 
conversion of flickeries into class- 
rooms. 

Exhib program will also include 
presentation of documentaries on 
mobilization plus fast circulation 
and screening of special Govern- 
ment messages to the public. All 
this is to be framed in the TOA 
proposals to demonstrate that the 
theatres are ready to go out 100°o 
in cooperating. TOAers believe if 
they can get this idea across it will 
put the theatres in the “essential” 
bracket along with war industries, 


TOA ls Await Meet 
In Houston to Discuss 


Exhib-Distrib Code 


Theatre Owners of America’s 
executive committee has voted to 
suspend its fight tor the establish- 
ment of a fair exhib-distrib prac- 
tices code until the exhib group 
can take up the question at its 
next annual convention. Action 
by the exec board puts a brake on 
further moves until Oct. 30, when 
TOA-ers convene in Houston. TOA 
has been campaigning for a selling 
code to regulate a number of in- 
dustry subjects, including competi- 
tive bid sales, arbitration, volume 
of prints and clearances. 

Tabling action follows comple- 
tion of a drafted code by a sub- 
“committee headed by Walter 
Reade, Jr. Draft has been ap- 
proved by the exec board but it has 
been decided to make no further 
move until the members at large 
can vote on elaboration and 
amendments of the proposed all- 
industry book of rules. 

Board acted because of the 
widespread interest expressed bv 
rank-and-filers to provisions in the 
code. Org has a tremendous file 
which includes suggestions for pro- 
visos from all parts of the coun- 
try. In view of the interest shown 
by grass-rooters, it is expected 
that the code will be one of the 


will 
to 





,;lop subjects for discussion at the 
Houston meet, 
Under the original plan, TOA 


committee was to seek distrib ac- 
ceptance of the code after approval 
_by the exec committee. Tabling 
| forestalls the likelihood of an ex- 


| hib-distrib battle until late in the 
' fall. 





MN. ¥. th Be ee 


Sam Coslow 
living Fein 
Ercole Graziadei 
Ted Husing 
Robert Merrill 
Leo Mishkin 
Edmond O’Brien 
Barbara O'Neil 
Frank M. Seltzer 
Shirley Standlee 
Len White 


Europe to N. Y. 
Sherman & Marjorie Ewing 
Peter Glenville 
Charles Green 
Hildegarde 
Maria Jeritza 
George S. Kaufman 
Dorothy Kilgallen 
Richard Kollmar 
Lee Shubert 
Anna Sosenko 
John Wildberg 
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* 4 Trust Suits Totalling $4,825,000 
Filed; Cite Greater Danger to Distribs 


Sudden surge of exhibitor anti- + 


trust suits against the majors pop- 
ped up again this week and last, 
registering the fact that the indus- 
try is still far from home in its 
campaign for peace among pix ele- 
ments. Four suits in different 
parts of the country were docketed, 
with total damages in excess of 
$4,825,000 demanded. Outcropping 
of actions comes after a compara- 
tive lull in which the pace of liti- 
gation showed signs of slackening. 

In most instances, the actions 
demonstrated the greater danger 
to distribs since the U. S. Supreme 
Court made the Government de- 
cree the last word on the subject. 
Complaints cited this decision as 
evidence. of monopoly by defend- 
ants. Since the high court ruling 
finalized the decree, it can be in- 
troduced into evidence by a suing 
exhib. 

New boost to anti-trust litigation 
may add impetus to the movement 
on foot for creation of an all-in- 
dustry arbitration system. Arbi- 
tration has been proposed by Thea- 
tre Owners of America as a way 
of reducing the ruinous total of 
trust-busting actions. That pro- 
posal is currently under study by 
the distribution committee of the 
eight companies. 

Regardless of the effect on sales 
chiefs, the resurgence is already 
causing scurrying on the part of 
company attorneys. Another all- 
out session of these legalities is 
being mapped to talk ways of tack- 





SEEKS TO CLARIFY PAR 
POLICY AT STUDIO 


Line on future studio policy is 
being sought by Russell Holman, 
Paramount’s eastern studio rep, in 
talks on the Coast this week. 
Holman left New York for Holly- 
wood over the weekend. He'll be 
| back in two or three weeks. 


Eastern story and talent depart- 
ments come under Holman’s com- 
mand and he is seeking to clarify 
policies regarding story and -play 
purchases, inking of players, etc. 
He’s huddling with Y. Frank Free- 
man, who recently took over the 
top studiéd production post from 
Henry Ginsberg, who resigned. 


SAG Vote Rebuffs 
TVA on Coast 


Hollywood, July 23. 
Members of the Screen Actors 





|Guild voted overwheimingly, 2,757 
.to 80, to approve the Guild’s con- 


tract demands for actors in tele- 
vised motion pictures. Vote was a 


local rebuff to Television Author- 
|ity in its attempt to control thesps 





| 


| 





NY. PROD. DIF 
FEN BIG FACTOR 


With the past season having seen 
almost a record low in the number 
of Broadway legiters bought by 
Hollywood, story and play editors 
for major companies look to even 
more dismal prospects ahead. They 





see no more than a half-dozen prop- 


erties that offer good picture pos- 
sibilities on Broadway schedules 
for the coming season. 


Part of the reason for the grim 
outlook is the gradual decline in 


ithe number of plays being pro- 


near peak records, studios are giv- “ 
|ing consideration only to those | n on a é 1X 
story properties which are regard- | one 


| 
| 











Meet also resulted in the reelec- 


duced. Past season saw only 56 
new productions as against 71 the 
previous year. Upcoming stanza 
promises nothing more, and pos- 
sibly less, than 1949-50, unless the 
war reaction causes a legit resur- 
gence, as it did starting in 1942. 

Another cause for pessimism as 
to prospects for legit purchases is 
the increasing selectivity of Holly- 
wood. With costs of production 


ed as surefire for films, regardless 
of Broadway success. 
There was only one new 1949-50 


(Continued on page 27) 


Push EL to Get 
Better Break For 





FC's Creditors ‘ventures and two or three wholly 


| British-financed subjects. 


While attempts continue to con- 
summate the Eagle  Lion-Film 
Classics merger on a revised basis, 
Irving Kaufman is pushing EL to 
get a better break for FC’s credi- 
tors, whose interest he was as- 
signed by N. Y. federal court to 
protect. EL is distributing the | 


“merger without a merger 
place last June 12. 


time unplayed contracts estimated | 
to be worth $1,900,000. Kaufman | 
maintains that it cost FC about. 
$300,000 to obtain the contracts | 
and he wants adequate compensa- | 
tion from EL for the coin so ex- | 
pended. 


The plan under which EL is han- | Mary, following a three-week Eu- 
dling the FC pix gives FC 10% of yopean trip. Blumberg was accom- 


=" distribution fee on the prod- panied on his trek by Al Daff, U’s 


'so EL will earn about $575,000 on 


The fee averages around 30%, 











. 
onogram, Lippert Lo. May Merge; 
Sram, Lippert LO. May merge, 
+ Negotiations are now in prog- 
NEW PRODS ’ GUILD | ress, it was learned this week, for 
E | Pictures, Inc. Combination of the 
ADMIT TED T0 MPIC two indie distribution outfits would 
tion among the minors that started 
Motion Picture Industry Coun-/ with attempts to meld Eagle Lion 
cil admitted the new Screen Pro- 

c Lippert Pictures is an outgrowth 
unanimous vote. SPG, headed by of Screen Guild, which is now in 
William Perlberg, is the 10th key 
MPIC ert L. Lippert, who was a prime 

. : factor in SG, is handling its liqui- 

At the same meeting, B. B. Ka- 1 . 

: : changes. Lippert recently has 
dent and chairman. Under MPIC been buying out rights of fran- 
rules he will be upped automati- 

; | now owns 11 of his own exchanges. 
next year. | Purpose behind the talks now 
and Lippert are to an extent the 
Same as caused the EL-FC at- 
economic for these minor distribs 
to compete for the same custom- 
who pay minimum rentals. 
London, July 25. | ference, however, between the EL- 
A major behind-the-scenes tussle | FC situation and that of Mono and 


Negotiations Now in P 
merger of Monogram and Lippert 
carry a step further the consolida- 
Hollywood, July 25. 
and Film Classics. 
ducers Guild into membership by 
. -Y | liquidation. Outfit headed by Rob- 
industry group represented _ in 
. . ‘-' dation and has taken over its ex- 
hane was nominated as vice-presi- 
) chise-holders in the branches and 
cally to president and chairman 
| going on for the melding of Mono 
Command Snafu | tempts. And that is that it is un- 
ers—most of them small exhibs 
| There’s one major point of dif- 
is taking place to decide whether | Lippert. While EL and FC were 


‘an American-financed British pic- | both operating in the red prior to 
|ture should be eligible as a candi- | the merger of their distribution, 


date for the Royal Command Film | both Mono and Lippert are show- 

Performance. Choice of film | #98 a good profit. 

falls alternately to’London and| Mono’e last report, for the 39 

Hollywood. This year a British | weeks ended April 1, disclosed a 

picture is due for the honor. net of $123,788. Gross was $6,- 
Among the titles to be sub- | 935,127. That compared with a net 


mitted to the selection committee | (Continued on page 10) 





this year will be one American- | 
made picture, two co-production 


The American - made picture is 
“The Mudlark,” now being fin- 
ished at Shepperton with Irene 
Dunne playing the role of Queen 
Victoria. The co-production sub- 


'jects are “Gone to Earth,” made 


'by Michael 


duct handl F . ir |nick’s support, and which has Jen- 
ith Ag awn their | nifer Jones and David Farrar in| 


ithe lead, and “The Elusive Pim- | 
FC turned over to EL at that |Pernel,” a Korda production aided 


Powell and Emeric 
Pressburger with David O. Selz- | 


(Continued on page 119) 


Blumberg Back in U.S. 


Nate J. Blumberg, Universal’s 
prez, arrives in New York tomor- 
row (Thursday) aboard the Queen 








foreign chief, who planed into the | 
U. S. over the weekend. 


It was the first time U’s topper 


the unplayed contracts, of which, 


MacMillen Visiting 
Coast to Determine 
EL Studio’s Future 


William.C. MacMillen, prez of 
Eagle Lion Classics, is currently 
on the Coast on a double-ply visit. 
MacMillen is making a check of the 
company’s Hollywood studio to de- 
termine disposition of that lot. 
Exec is also talking with a number 
of indie producers on possible re- 
leasing deals. 

MacMillen will determine wheth- 
er to keep the lot in its present 
mothball status or to seek an out- 
side purehaser. Some interest in 
buying the lot has been expressed 
by television film producers. He 
may also decide to renew filmmak- 
ing activities on the part of his 
company. Production activities 
were suspended several years back. 

Exec returns to New York with- 
in the next week or 10 days. 





Seidelman Talks Distrib 








| 
: 
; 
| 
: 
: 








ling the problem. Over 100 actions in filmed video. | 
are now pending despite a string| SAG pay proposals are patterned | 
(Continued on page 24) |after the form established in the | 
picture industry, where a minimum | 
. isalary of $55 per eight-hour-day | 
Upped Matinee, Nabe for a single role in a single picture | 
Bi R fl ed e Ti has been established. Guild de- 
clares TA proposals would under- 
IZ e ect in Ix i/mine current conditions for actors 
: in pictures. 
Prices for 1950 2d Qtr. °° 
Average price per ticket paid 
picture theatre attendees nA RKO SHAREHOLDERS 
the second quarter of 1950 is Ic! 
below that of the same period in| 
1949, Dr. Frank Gallup’s Audience | OKAY D IVORCE DELAY 
Research, Inc., announced last, Dover, Del., July 25. 
week. | RKO stockholders approved the 
Average price during April, May management’s postponement of 
and June of this year paid by those | divorcement until the end of the 
12 or over was 46.5c. Price in-| year at the company’s annual meet 
cludes morning, afternoon and eve- | here today (Tues.). Although the 
ning gickets, plus all federal, state | divorcement delay has already ob- 
and local taxes. tained court approval, stockholder 
The report points out that the Okay was asked in accordance with 
decline in average price does not | a promise made by the board of 
necessarily reflect any lowering of directors to the Federal court. No 
admissions by exhibitors, but more opposition was registered. 
likely represents a change in the- 
atre-going habits by the public.|tion of all incumbent directors for | jt will turn back approximately | ¥ | 
Report mentions, for example, pos- | another year. These are Howard (Continued on ‘ni 29) . | sev ia ing thryas ore | London, July 25. 
sibility that public is going more| Hughes, Ned E. Depinet, M. H.| - | Sam Seidelman Eagle Lion’s 
to afternoon performances, or is Bent, Noah Dietrich, Francis J. ah See ee ae 9 ; | forei . ‘ef i . a 
: ne E C! gn dept. chief, is currently en 
shifting to neighborhood theatees | Gaara, Jr., A. D. Simpson and J. ti * | gaged in talks with General Film 
from first-runs. Miller Walker. Entire meet was N ] B {f “9 | Distributors’ ..* 
Another possible reason for the a cut-and-dried affair, with only, a 10na OXO Ice urvey ors toppers on new re 
decline in average ticket price not 10 or 11 stockholders on hand. ° > ‘ cur: 9'GFD, J. Arth _affili 
, ‘re ect. Proxies represented 85% of the New Pictures Hypo Biz; ‘Duchess, ‘Winchester, | Match “outht, ‘hen Fo oar 
lowering of admissions by exhibi-| company’s outstanding stock. ‘Flame’ Set Pace, ‘Crisis,’ ‘Arrow’ Hot |product in the United Kingdom. 


| leases of EL product in England. 
mentioned in the report jis indirect 
|Seidelman is also meeting with 





tors. Chicago first-run and nabe, 
exhibitors, for example, have 











pushed back the time evening 
prices take effect, so that a person 
normally going to a theatre as late 
as 6:30 p.m. still can pay matinee 
prices. 


MPAA’s Advisory Unit 
Skeds 4th N.Y. Screening 


Fourth free trade screening of an 
overseas import will be held in 
New York tomorrow (Thurs.) un- 
der auspices of the Motion Picture 
Assn. of America’s Advisory Unit 
for Foreign Films. Invitations were 
sent to some 65 independent and 
affiliated distribs of foreign pix to 
attend the run-off in Columbia's 
projection room. 

Due for viewing is an Italian fea- 
ture, “Faddija” (“Law of Re- 
venge”’). Independently made, it 
was filmed as a locationer on the 





island of Sardinia. Dr. Mario Pal-| 
ladino, here from Italy as a repre- | 
sentative of the producer, will dis- | 


cuss terms following the screening. | 
Special performance was set up by 
the unit as part of its program to 
help foreign filmmakers market 
their product in the U. S. 


Dietz to Europe Aug. 8 
| For ‘Vadis’ Huddles 


Howard Dietz, Metro’s ad-pub 


iveepee, takes off for Europe, 
‘Aug. 8 for huddles with Sam 
'Zimbalist, Mervyn LeRoy = and 


Henry Henigson, Metro studioites 
handling the production of, “Quo 
Vadis” in Rome. 
pic will probably not be released 
until 1952, the company wants an 
early promotional campaign to be 
launched. Dietz will study rushes 
‘and line up a blueprint for action 
by his flackery. 

Prior to his trip to the Con- 
tinent, Metro ad-pubber will trek 
to the Coast next week for talks 
with Edwin Mannix, studio exec 
‘who has just returned from Rome. 
/Dietz will also look over recently 
completed pix in his one-week 
Hollywood stay. 

While in Europe, Dietz will also 
visit Metro’s British lot where 
“Calling Bulldog Drummond” is 
now being lensed. He also plans 
an early campaign for the British- 


j|made pic. 


Number of new pictures open- 


ing in key cities throughout the 


| generally to one of the top weeks 


While the costly | 


country, coupled with a break in 
the torrid spell which has op- 
pressed much of the nation re- 
cently, upped the film boxoffice | 


of the current summer. Several 
keys covered by VARIETY, however, 
report biz still in the doldrums, 
mainly because of outdoor attrac- | 
tions. 

Three pix are in the running for 
top honors this session—‘‘Duchess 
of Idaho” (M-G), “Flame and Ar- 
row” (WB) and “Winchester ’73” 
(U). “Duchess” is amassing the top 
gross because of a greater number | 
of playdates but is spotty, whereas 
the other two are generally good 
to smash. “Duchess,” for ex- 
ample, topped Washington with 


'a hot $32,000 and clicked with, 


$17,000 in Pittsburgh but grossed 
only fair $45,000 in N. Y. and did 


okay biz in a number of second 


i“Treasure Island” 


and third week dates. 

Other newcomers showing good 
to great returns are “Crisis” (M-G), 
“Stella” (20th), “711 Ocean Drive” 
(Col), “Broken Arrow” (20th) and 
(RKO). 


‘ture promise. 


im. 2 


opened to sock $18,000 in Minneap- | misrepresentation 


Latter ! 


got off to a disappointing $11,000 | execs of Associated British-Pathe 

start in Pitt, but pulled a pleasant | through which EL channels its low- 

$11,000 in Baltimore and a big $16,- budgeters. 

400 in Philadelphia. | Seidelman will push off shortly 
Several pix also broke in one or for Italy and Germany. He is 

two situations with plenty of fu- | expected to return to the U. S. in 

“The Men” (UA) two-three weeks. 

soared to a fine $133,000 in N. Y., 


while “Three Little Words” (M-G) | Roy Rogers, Republic 


grossed a fast $35,000 in perky Los | . 
Angeles. “So Young, So Bad” (UA)! Restrain ‘Rogers Rodeo’ 
Roy Rogers, Republic Pictures 


hit a slow $20,000 in L. A. but) 
came up with a sturdy $17,500 in and Republic Productions, Inc., 
“Skipper Surprised Wife’ last week won continuation of an 
(M-G) is showing weak in most | injunction against the advertising 
spots to date, while “Abbott & | of an itinerant troupe calling itself 
Costello in Foreign Legion” (U)|“The Rogers Rodeo.” Originally 
did an okay $15,000 in Kansas | granted July 14, the injunction was 
City | extended by Judge George W. 
“Annie Get Your Gun” (M-G)! Griffith in Ebensburg, Pa., com- 
continues to top the longrun hold-| mon pleas court. 
overs, doing fair to lush business| In continuing the restraining 
in all situations. “Annie” also | order, Judge Griffith held that the 
in advertising 
olis. Current week is marked by would mislead the public into be- 
the appearance of a number of | lieving that the Rogers Rodeo fea- 
war film reissues around the coun-| tured Republic’s Roy Rogers and 
try, reflecting an aparent attempt his horse, Trigger. Appearing as 
by exhibs to tie in with the Korean witnesses for the plaintiffs were 
situation. Republic ad-pub chief Steve Ed- 
(Complete Boxoffice ‘Reports wards; Pittsburgh branch manager 
on Pages 14-15). I, T. Sweeney, and two attorneys. 
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“ANNIE GET YOUR GUN’ 


(Technicolor) 
America’s Sweetheart! 


Continues to delight the nation. 
Sets new records as critics and fans 
cheer. Word-of-mouth insures fine 
hold-over business. 


* 


M-G-M presents “ANNIE GET YOUR GUN” star- 
ring BETTY HUTTON - HOWARD KEEL - With 
Louis Calhern + J. Carrol Naish - Edward Arnold 
Keenan Wynn + Color by TECHNICOLOR: Screen 
oe by Sidney Sheldon Based on the Musical Pla 

with Music and Lyrics by Irving Berlin and Boo 

by Herbert Fields and Dorothy Fields + Musical 
Numbers Staged by Robert Alton + Directed by 
GEORGE SIDNEY + Produced by ARTHUR FREED 


It’s good sense 
to hold extra 
time when you 
book M-G-M’s 
happy Techni- 
color musicals! 


“DUCHESS OF IDAHO" 


(Technicolor) 


Shapes Up Sensationally! 


Imagine! Tops “Annie” in 3 out of 
A latest openings. The perfect 
summer show. Just what the folks 
are looking for. 

* 


M-G-M presents “DUCHESS OF IDAHO” starring 
ESTHER WILLIAMS - VAN JOHNSON - JOHN 
LUND + With Paula Raymond + Connie Haines 
Clinton Sundberg + And Guest Stars: Lena Horne, 
Eleanor Powell» AROBERT Z. LEONARD Produc- 
tion Color by TECHNICOLOR: Written by Dorothy 
Cooper and Jerry Davis - Directed by ROBERT 
Z. LEONARD «+ Produced by JOE PASTERNAK 
















| 








. 











ts 





wt. 





Wednesday, July 26, 1950 





“SUMMER STOCK” 


(Technicolor) 


They’re Waiting For Judy! 


Every preview gets an ovation! 
You've got a gold-mine of star- 
powered musical joy to give the 


eager fans! 
* 


M-G-M presents JUDY GARLAND-GENE KELLY 
in “SUMMER STOCK” co-starring EDDIE 
BRACKEN + GLORIA DE HAVEN - MARJORIE MAIN 
PHIL SILVERS + With Ray Collins + Color by 
TECHNICOLOR « Screen Play by George Wells 
and Sy Gomberg «+ Story by Sy Gomberg +, Music 
by Harry Warren + Lyrics by Mack Gordon 
Directed by CHARLES WALTERS -e- Produced b 
JOE PASTERNAK, , 





"THREE LITTLE WORDS” 


(Technicolor) 


The Best Yet! 


It tops a summer of big M-G-Musical 
hits! Winchell says: “The coasters 


444 


report it’s a ‘Don’t Miss It. 
* 


M-G-M presents FRED ASTAIRE- RED SKELTON 
VERA-ELLEN +» ARLENE DAHL in “THREE LITTLE 
WORDS” - Keenan Wynn + Gale Robbins + Gloria 
De Haven+ Color by TECHNICOLOR - Based on the 
Lives and Music of Bert Kalmar and Harry Ruby 
Screen Play by GeorgeWells- Directed by RICHARD 
THORPE - Produced by JACK CUMMINGS 
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Following is a company-by-company breakdown of releases for 
the last six months of 1950 as compared to the first six months and 
the two six-month periods of 1949: 


1950 
(July-Dec.). 

Metro ...... soesekene Ae 
RKO eveee eeeeeeeeneee 17 
A ‘etebaeie ee 
Ll re er eam 
Pavemoumt <.cesseseee &2 
Columbia ..... Or 
Te - . dapeanee me 
United Artists ....... 12 
TREREENC a2 cesdecccene Ue 
Eagle Lion Classics... 30 
Eagle Lion ....ccecs oo 
Film Classics | .<cios oo 
Monogram ....+e+--.- 20 
yl er alee ae 





005 FOR DISTRIB 





~INNEXT 6 MOB. 





1950 1949 1949 | 

(Jan.-June) (July-Dec.) (Jan.-June) | 
19 16 15 | Distributor response to exhib 
18 16 14 | pressure for additional product 
14 13 17 | promises to lift the number of re- 
13 14 13 leases by about 8% for the last six 
ne 11 10 months of 1950 as compared with 
30 28 29 the same period a year ago. July 
16 18 19 | to December will see 205 pix sent 
12 10 12 (into release by 11 distribs as | 
22 19 16 against 190 for the last half of 49. 
conten — _— Tilt for the current second six- 
23 22 18 month stanza is not so startling in 
Rg a 7 comparison with the first six 
19 19 18 months of this year. There were 
a _— _- 202 films released from January 
202 190 188 through June of °50. That com- 





a - 











$4 609.000 6-Month Net 


$? Yearly Divvy 


Profits report by United Para-+ 


mount theatres covering the first | 
six months of its operation as a di-| 
vorced chain demonstrates that UP | 
will be able to meet its $2 per) 
share yearly dividend rate despite 
a sharp drop in the net take over 
the strong postwar years. Actual 
operating profits for the half-year 
amounted to $4,609,000 with a thin 
second quarter supplying $1,626,- 
000 of that sum. Total, however, 
was fattened to $5,660,000 by capi- 
tal gains garnered from the break- 
up of partnership circuits and sale 
of individual theatres under the, 
anti-trust decree. 

While no comparative figures for 
the same period in previous years | 
is available, a study of UP take) 
for the full 12 months in past years | 
is significant in pointing up the} 
dip. In 1949, last year that Para-}| 
mount operated as an integrated | 
company, the theatres turned in+ 
profits of $17,575,428. Of this sum, 
$6,904,072 came from capital gains 
including undistributed earnings 
of affiliated companies. 

Comparison with the big post- 
war years shows a greater disparity. 
In '48, for instance, take was $16,- 
727.477. Actually, operating net 
was greater than in '49 since capi- 
tal gains was the lesser figure of 
$3.311.423. Total for '47 was $17,- 
504,564 while the peak figure was 
hit in 1946 when the theatres 
brought in $20,880,042. 

If UP can hold its net at the 


present level, there will be no dif- | 


(Continued on page 112) 


Exhib TV Outfit Seeks 
To Speed FCC Hearings 
On Theatre Channels 





Backers of the Nationa. Exhibi-| 


tors Theatre Television Commit- 
tee, newly formed outfit aimed at 
promoting large-screen video, are 
hopeful that the Korean war will 
speed the Federal.Communication 
Commission’s hearing date on 
channels for theatres. NETTC 


sponsors plan to press that point) 
with the FCC with the idea of get-. 


ting the federal agency to reverse 


its previous position. FCC has in-| 


dicated that no hearing is contem- 
plated for many months yet. 

It is expected that the NETTC 
will take action on the proposal 


for an early hearing even before. 
the 21-man board of the new group, 
To back its pressure. 


is elected. 
for an early allocation of channels, 
the outfit will point out to the FCC 
the advantages of being able to 
reach the public via theatre video 
during the current emergency. 
General meeting of the group 
will be called in Washington some- 


time in August by Frank Walker, | 
Comerford theatre exec who is| 
board chairman, and Gael Sulli-! 


van, exec director of the Theatre 
Owners of America, who is also an 
active sponsor. That meeting, 
which will convene on 15-20 days 
notice, is intended to formalize op- 
erations and elect the 2i-man 
board. 


Considerable care in choosing, 


directors will be exercised so that 
(Continued on page 29) 


for UP Cues 
Despite Sharp Dip 
WB Long on Shorts 


Hollywood, July 25. 

Warners is increasing its 1950-51 
shorts lineup from 42 to 45. 

Program corisists of 14 two-reel- 
ers and 31 one-reelers on all sorts 
of themes, including comedy, 
music, history, sport and drama. 
Eighteen will be in Technicolor. 
In addition to the short subjects, 
the studio will turn out 30 car- 
toons, same as last year. 


Six to Start At 








M-C in 30 Days 


Hollywood, July 25. 

Metro is sending six pix before 
the cameras in the next 30 days in 
a drive to complete 43 films dur- 
ing the 1949-50 fiscal year which 
ends Aug. 31. Tetal represents a 
big boost over the previous 12 
months when the Culver City lot 
turned out 36 films. In declaring 
his intention of filling the 43 pic 
schedule, Dore Schary, Metro pro- 
duction chief, expressed “optimism 
and confidence in the future based 


on the success of releases since the | 


first of the year.” 


six remaining films and to slate 
42 for 1950-51 was made after re- 
| cent telephone conferences among 
| Nicholas M. Schenck, M-G prez; 


Louis B. Mayer, first veepee, and | 
Confabs also resulted in| 
agreement to lense 27 films be- | 


Schary. 
tween Sept. 1 and the end of 
April, 1951. 

Some 40 pix will be released 
generally during the present 
calendar year. Four other films 


are marked for special handling. | 


These are “Annie Get Your Gun,’ 
“Stars in My Crown,” “Next 
Voice You Hear” and “King Solo- 
mon’s Mines.” 

Films will go before the cam- 


eras at a pace of three-four 
monthly “to insure maximum 
economy and efficiency,” Schary 


said. Among the new faces will be 
| Vic Damone, Maria Elena Marques, 
Leslie Caron, Kay Brown, Fer- 
nando Lamas and Monica Lewis. 
Six pix to be started within 30 


days are “Across the Wide Mis- 
souri,’” “Mr. Imperium,” “The 
Great Caruso,’ “Three Guys 


Named Mike,” “An American in 
Paris” and “Red Badge of Cotir- 
age.” 


Hoare in N.Y. From 
London for SRO Talks 


Victor Hoare, foreign manager 
for Selznick Releasing Organiza- 
tion, arrived in New York last 
week from his London _head- 
quarters for several weeks of con- 
fabs. 

He’s huddling with SRO execs 
‘on a review of past biz and plans 





\distribution abroad. 


Decision to go ahead with the | 


pares with 188 for the same semes- 
; ter in 1949. 


| Totals for 1950 as against those | 


for last year will be 407 to 378. 

That’s an upturn of about the same 
| 8% that is reflected in the last-half 
| comparisons. 


| 
} 


| 


Not all the studios have heeded | 


Hwoods Head 
Inthe Clouds 


the call for added product which 
exhibs have demanded as a means 
of beating the drop in_ grosses. 
Theatre technique is to attempt to 
| attract greater trade via shorter 
| playing time and more changes. 

| Studios which have responded 
| figure to take advantage of this 
i trend to reduce the overhead per 
pic by spreading it out over a larg- 
er number of productions. 


| up eight in the number of pix re- 
| leased during the year for a total 
| of 39; RKO, which will be up five 
for a tally of 35; and Republic, 
which will tilt by eight to 43. 
Releasing slates for the first half 
of ’50 and the second half in most 
cases have kept a pretty even keel, 
with the biggest difference coming 
| from Paramount with three more 
| during the latter part of the year 
and Columbia with three less. 


Sharpest Difference at EL, FC 


| Sharpest difference 
leasing schedules for the last six 
months of 1950 as compared to the 
same period in 1949 was made by 
Eagle Lion and Film Classics, now 
releasing jointly as Eagle Lion 
Classics. Outfit has about 30 pix 
slated to go out in the July- 
through-January period this year. 
During the.last six months of '49 
| Eagle Lion sent out 22 films, while 
| Film Classics issued four. Metro, 
' which released 16 pictures during 
the last half of ’49 also has four 
|more scheduled from the half-way 
| mark this year. 


tabulation of releases. 


FBI Unearths New 
Batch of ‘Hot’ Prints 


FBI probe in Brooklyn has un- 
earthed another batch of “hot” 16m 
‘prints which were being distrib- 





uted without authorization of film | 


companies. Group of 15 prints 
plus four shorts have been turned 
over to Sargoy & Stein, attorneys 
to the majors on copyright matters. 
Identity of those surrendering the 
prints is not disclosed. 

| Ten of the pix were produced by 
| Warner Bros., two by United Art- 
ists and two by Paramount. FBI 
has been conducting a continuing 
investigation to pick up “hot” 
prints which come mainly from a 
| big number turned over to the 
| Armed Services during the war. 


Cal. Theatre Group Elects 


' 
San Francisco, July 25. 
The California Theatres Ass 
has announced election of its‘new 
officers and board of directors. 





L. S. Hamm, of the West Side sidering rechristening the house | 


Among |} 
|} such lots is Metro, which will be 


in the re-| 


Reissues are excluded from the | 





| EXHIB PUSH UPS RELEASES 8% 


Breakdown of Releases 


H'wood Pitch to Lure Kids Away From 
TV Westerns and Back Into Theatres 





Wampum Bally 
Tulsa, Juiy 25. 

As part of its ballyhoo for 
the “Broken Arrow” preem 
here last week, 20th-Fox ar- 
ranged to have Sophia, Hamil- 
ton, 18-year-old Osage Indian, 
crowned ‘Princess Broken Ar- 
row” by the annual powwow of 
visiting tribes. Gal was asked . 
to appear on a local television 
show by 20th field exploiteer 
Jimmy Gillespie and readily 
consented, only to be overruled 
by her father, who declared 
she would have to be paid for 
the one-shot. 

“How much?” was the anx- 
ious inquiry. 

“Three dollars,” 
prompt reply. 

The Princess collected. 


was the 








| 


| Hollywood, July 25. 

Hollywood has been’ through 
many cycles—crime, high-budget 
western, psychological drama, who- 
j;dunit. Comes now the latest, and 
‘perhaps the most topical—the air- 
|plane cycle. 

Films in certain instances will 
ibe tied in with the current situa- 
‘tion in Korea, in others with strict 
technical development of particu- 
lar planés and training of fliers. 
One studio, Republic, is rushing 
| preparations on its “Wings Over 
|\the South Pacific,” to take advan- 
tage of the Korean war. In every 
case, with public as air conscious 
as it is, particularly as regards 
conflict, films will be a natural for 
exploitation purposes. ‘ 

Herbert J. Yates, Republic 
prexy, who has emerged a leader 
‘in hopping onto hot subjects— 


'witness his “The Battle for Korea,” | 
to fit in with opening of hostilities; | 


“The Red Menace,” picturing the 
sweep of Communism—this week 
abandoned plans for “Devil Birds,” 
story of Marine Air Wing, in favor 
of above - mentioned “Wings,” a 
tribute to U. S. Air Force B-29s. 

“Wings” will be Republic’s most 
ambitious project of the year, ac- 
cording to plans, and will star 
John Wayne, John ‘Carroll, Rod 
'Cameron, Forrest Tucker and Wil- 
‘liam Ching. Story revolves 
around use of B-29 bomber in 
World War II, but will be accorded 
headline interest by showing the 
fighting power of these planes in 
the Korean war. 

RKO will have no less than 
three air pictures on its slate, in- 
cluding Edmund Grainger’s indie, 
“Flying Leathernecks,” to be re- 
_leased through RKO as first of pro- 
ducer’s five-picture deal. 
| Grainger puts his film, to be di- 
rected by H. C. Potter, before cam- 
eras in late August. Film, dealing 
‘with Marine Air Corps, periods it- 
self in last war, but script may 

(Continued on page 27) 


Cohen Goes Thataway 


Giddyappers will gallop on New 
York’s Sixth avenue if Max A. 
|Cohen goes ahead with present 





a | plans for the Avenue theatre, the 


lease of which his Cinema circuit 
| acquired this week. Cohen is con- 


Ben yy was elected president, ‘the Corral and playing double-fea- 
and Ben Levin, of General Thea-| tyre westerns exclusively. 


‘trical, lst v.p. Other officers: J. 
Zigmond, Paramount Pictures, 2d 


v.p.; Graham Kislingbury, North | the past few weeks, following re-| 
Coast Theatres, secretary; H. P.| linquishment of 
Franklin, Aaron Goldberg Théa-| Lopert Films. 
Abe Blumenfeld, | ated it for the past three years on 


tres, treasurer. 


| Theatre becomes the 17th in 


|Cohen’s chain. It has been dark 


the lease by 
Latter had oper- 


} 


Lee Dibble, Spencer Leve, George a predominantly art policy. 


Nosser, Boyd Sparrow and C. V./) 


Owner of the property is the 


lor were elected to the board, family of New York attorney Terry 
2) @ Hulda McGinn was reappoint- | Jackson, with whom the lease was 


|pointed ag executive manager. 


for release of several foreign-lan-|ed in charge of public relations.| negotiated. Also trying to obtain 
guage pix which Selznick owns for Charles M. Thali was also reap-| the 


lease was circuit operator 
Harry Brandt. 


Hollywood, July 25. 

Hollywood has a new secret 
| weapon to use against television. 
| It’s youth. 
| Some studio chieftains believe 
| that once you get the kids away 
| from the home receivers and back 
| into theatres the elders will fol- 
low. 

Suiting action to the thought, at 
least two of the cinema’s vets are 
| charting the course. Both are us- 
ing a device richly baited for the 
experiment—the hard-riding west- 
|ern. Harry “Pops” Sherman, who 
made most of the latter day Hop- 
alongs, has under wraps a young- 
| ster he scouted at a rodeo, whom 
he has high hopes of developing in- 
to a worthy successor to Bill Boyd. 
He has been searching the border- 
ing states for a young buckaroo, 
and 150 miles to the north in the 
small town of Porterville he found 
20-year-old Ray Holloway, who has 
been riding his dad’s ranch since 
he was old enough to hold the 
reins. 

Republic’s Herbert Yates is an- 
other who goes along with the pre- 
vailing school of thought that Hol- 
lywood will have to uncover some 
new stars if it is to offset TV’s 
| competition. Like Sherman he be- 
_lieves a good start is in westerns, 
which carry the strongest appeal 
to the youngsters. It so happened 
that Jimmie Fidler was thinking 
along the same lines, so they got 

together and a series of outdoor 
action pictures with a new 14-year- 


| 
| 


old rider was the end result. His 
name is Michael Chapin, best 
known for his work in _ radio 


although not entirely unknown 
around the picture lots. He has 
also done a little television. His 
first picture will be coming along 
soon, as will the Sherman sage- 
brusher, and all studios have 
alerted their front offices to keep 
tabs on the experiment. 


Par, DuMont Labs File 


With FCC for Control 
Of Television Stations 


Washington, July 25. 

Paramount Pictures and Du- 
Mont Television Labs last week 
filed, under protest, an application 
with the FCC to tranfer control 
of DuMont video stations (WABD, 
New York, WTTG, Washington, 
and WDTV, Pittsburgh), inasmuch 
as the Commission has held, in a 
proposed decision, that Par’s 28°% 





interest in DuMont constitutes 
control. Paul A. Porter, counsel, 
who filed the application, ex- 


plained that the action was more 
or less a formality in view of the 
divorcement of Par studios from 
its theatre holdings. Par’s Los 
Angeles TV station, KTLA, is now 
held by Paramount Pictures— 
while its formerly held outlet in 
in Chicago, WBKB, is now the 
property of United Paramount 
Theatres, which holds Par thea- 
tres. 

The issue of whether Par con- 
trols DuMont was the subject of a 
hearing before the Commission, 
and a proposed decision was issued 
| in December, 1948. Oral argument 
hag not yet been on this decision, 
and both DuMont and Par take the 
position no such control exists. 
It’s understood that the application 
to transfer control will have no ef- 
fect on the proceeding. 

In a letter accompanying its ap- 


(Continued on page 112) 





Heston’s Bally Tour 

Chariton Heston, Wallis-Hazen 
production unit’s new star con- 
tender, is being sent on a 12-city 
tour of the country by Paramount 
in the fore of the major’s release 
of “Dark City,” first pic starring 
the thesper. 

Heston shoves off Aug. 8 in Bos- 
ton and winds up in Atlanta Aug. 
25. Round of interviews and ap- 
_pearances is planned for the actor 
_to famliarize the public with his 

jname and face. 


he PR 
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‘Production ... which Boxoffice says: 


“will thunder its 


way into histor 
alongside ‘The 


Covered Wagon, 


‘Cimarron’ and other all- 


, . 
> N de : ti yal € to Pp 
at\ow 
at < 3 


seimsyipdioe WSO. 





# 





a 
ae po 








) Wednesday, July 26, 1950 VARIETY 13 


These Are Some Of 
The Most Memo- 
rable Scenes Ever 
Seen On The Screen: 





starring 


BARBARA 

















SIEGE OF THE 
STRONGHOLD. 
“Something to grip 
all moviegoers. A 
truly great saga of 
the west. Its draw 
should be tremen- 
dous!”’ says Shows 
men’s Trade Review. 











WENDELL 
I 
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| | ge i 7 THE TAMING. “Expertly 
——" put together by Hal Wallis,’ 
seh sue a og | says Variety. And the romance 
between Barbara Stanwyck and 
Wendell Corey is headlined “‘tor- 
rid and volcanic” by Boxoffice. 


~ WALTER 


| ’ 
: {| 





























THE REVENGE. “Epic dimensions” 


reports M. P. Daily—with “star quota 
with enhanced by Stanwyck, Huston, Corey 
JUDITH and Anderson,” adds The Exhibitor, 
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MAN AGAINST WILD BULL, 
GILBERT 


All critics—from trade papers to 








national magazines — are prais- 
ing what the Hollywood Reporter 
calls “Walter Huston’s great 
valedictory performance.” ’ 


ci | ed 


BEULAH 


| BOND Directed by 


ANTHONY MANN 


Screenplay by 
Charles Schnee 


From a novel by 


Niven Busch 


_ (Author of “Duel in the Sun”) 





THE BETRAYAL. 
Another sock sequence 
in this drama of bad- 
lands and bandmen 
that inspired Film 
Daily to say: “Hal 
Wallis had. turned the 
boxoffice trick againt 
Has strong appeal.” 
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L.A. Ist-Runs Perky; ‘Flame - Arrow 


Great $45,000 in 


3 Sites, ‘711° Neat 


386 in 2, ‘Words Nifty 356 in 2 


Los Angeles, July 25. 

With three of five new bills hit- 
ting a decided perky pace, over-| 
all business is looking up in the) 
current frame. of §first-runs. | 
“Flame and Arrow,” at three sites, | 
is going great guns at possible | 
$45,000 or better. Comparatively as | 





good is “711 Ocean Drive” with 
sharp $38,000 in two spots. Video 
bally on this one influenced an 
estimated 70° of all ticket buy- 
ers, audience check disclosed 
Although “Three Little Words” 
is taking a fast $35,000 in two lo- 
cations, elsewhere the pace is 
slow. “Cariboo Trail” is a very 
light $23,500 in five situations 


while “So Young. So Bad” is cop- 
ping a slow $20,000 in three houses. 
Second round of “Winchester °73” 
is dipping to $18,000 at five sites. 


Estimates for This Week 


Los Angeles, Chinese, Uptown, 
Loyola, Wilshire FWC) 2.097; 
(2.048: 1,719; 1.248; 2.296: 60-$1)— 
“Cariboo Trail’ (20th) and “It’s 
Small World” (EL). Slim $23,500 
Last week, “Robinson Story” (EL 
and “Federal Man” (EL), $30,000. 

Hollyweod, Downtown, Wiltern 
(WB) (2,756: 1,757: 2.344: 60-$1)— 
“Flame and Arrow” ‘WB). Fat 
$45 000 Last week. “Great Jewel 
Robber” (WB) and “50 Years Be- 
fore Eyes” (WB), $27,100. 


State, Egyptian (UA) 
1,538; 60-$1/\—‘‘Three Little 
Words” (M-G) and “Trial Without 
Jury’ (Rep) (Loew’s only). Fast 
$35.000. Last week, “Happy 
Y< (M-G) and “Gunfire” (Lip- 
pert) (Loew’s only), $10,400. 
> 


Loew's 
(2.404: 


are 
ai 


lillstreet, Pantages (RKO) 2,890; 
12; 50-$1)—‘'711 Ocean Drive” 
Col) and “On Isle Samoa” (Col). 
Sharp $38,000. Last week, “Rogues 
Sherwood Forest” (Col) and “Ap- 
pointment with Crime” (Indie), 
$25,700. 

Los Angeles, 
mounts, Manchester 
328; 1,451; 1,668: 40-$1)—‘‘So 
Young, So Bad” (UA) and “Mule 
Train” (Col). Slow $20,099. Last! 
week, “If This Be Sin” (UA) and 
“Reach for Star’ (Rep) (reissue), 
$17.20, 

Orpheum, Hawaii ‘Metropolitan) | 


T 
t 
a 
> 
> 
( 


~ 


Hollywood Para- 
(F&M) (3,- 





(2.210; 1,106; 50-$1)—‘“Father of | 
Bride” (M-G) (3d wk-5 days). Okay 


$8.000 on 4 days. Last week, $18,- 


p00. 

United Artists, Ritz, Vogue, 
Btudio City, Culver (UA-FWC) 
(2,100; 1,370; 885; 1,145; 60-$1)— 
“Winchester ’73” (U) (2d wk). 
Dropping to $18,000. Last week, 
$37,000. 


Four Star (UA) (900 60-31) —| 
“City Lights” (UA) (reissue’ (4th 
wk). Okay $3.800: Last week, 
$5.000. 

Fine Arts (FWC) (679; 60-$1) — 
“Paisan” (Indie) and “Open City” | 
(Indie) (reissues) (4th wk). Slight. 
$500. Last week, $900. 


New Films Up Omaha; 


‘Annie,’ ‘Winchester’ Hot 


Omaha, July 25. 
Business jumped noticeably with 
the leaders, “Annie Get Your Gun” 
at the State, “Winchester °73” at 
the Paramount, stageshow and 
“Buccaneer’s Girl” at the Orpheum 
and “711 Ocean Drive” at the’ 
Brandeis. The others are from)! 
fair to poor. 
Estimates for This Week 


State (Goldberg) (865; 20-75)— 
“Annie Get Your Gun” (M-G), 
Smash $10,000 or thereabouts and 
holdover. Last week, “Yellow Cab 
Man” (M-G) and “One Way Street” 
(U) (2d wk), good $4,800. 

Orpheum (Tristates) (3,000; 20- 
80)—"Buccaneer’s Girl” (U) and) 
Mills Bros.-Elliott Lawrence stage- | 
show Smash $23,800. Last week, 
“Peggy” (U) and “Lucky Losers” 
(Mono) very good $11,000. 

Paramount (Tristates) (2.800; 16- 
65)—‘‘Winchester ’73” (U). Big $13,- 
500. Last week, “Father of Bride” 
(M-G) (2d wk), good $10,500. 

Brandeis (RKO) (1,500; 16-65)— 
*711 Ocean Drive” (Col). Sharply 
upped to $8,200. Better than some 
weeks past. Last week, “White 
Tower” (RKO) (2d wk), $5,000 for 
four days. “Destination Tokyo” 
(WB) and “God Is My Co-Pilot” 








(WB) (reissues), good $3,300, three | 


days. 
Omaha (Tristates) (2,100; 16-65) 


—‘“This Is My Affair’ (20th) and, 


“Johnny Apollo” (20th) (reissues). 
Neat $6,000. Last week, “Guilty 
of Treason” (EL) and “Pirates of 
Capri” 
$10,000. 


+ 


‘among other factors. 


(FC), exceptionally good | 


of town. Loew’s holding steady 
‘in second week of “Duchess .of 
| Idaho.” Other stands marking 
time. 








Broadway Grosses 


Estimated Total Gross 





This Week . $496,600 
(Based on 18 theatres.) 
Last Year $494,000 
(Based on 18 theatres.) 








‘Annie’ Good 


$16,000 in Mpls. 


Minneapolis, July 25. 

Even though Danny Kaye has 
departed after a huge week, Ra- 
dio City continues in the chips, 
thanks currently to a straight film, 
“Annie Get Your Gun.” Although 
it drew barbs from one columnist- 
critic, it’s easily the town’s stand- 
out boxoffice attraction and getting 
a brisk play. 

However, the present headache 
for the theatres in these days of de- 
clining grosses is the heavy oppo- 
sition from the city’s annual 
“Aquatennial,” a summer mardi 
gras with big parades attracting 
hundreds of thousands, plus nu- 
merous other outdoor and indoor 
attractions. 

In the face of such competition, 
the other principal newcomers 
aside from “Annie,” include 
“Good Humor Man,” “Rocketship 
XM,” the reissued “All Quiet on 
the Western Front” and “The Skip- 
per Surprised His Wife,” important 
in about that order, but more or 
less lightweight. | 

It’s the third downtown week for 
“The White Tower” and the sec- 
ond for ‘Winchester ’73.” 

Estimates for This Week 

Century (Par) (1,600; 50-70) — 

“Skipper Surprised His Wife” 
(Continued on page 27) 


BASEBALL NIPS ST. LOO; 
‘ARROW’ TOPS AT 146 


St. Louis, July 25. 
Biz at the mainstemmers slowed 
to a walk during the series between 





| the Dodgers and Braves with the 


pennant-chasing Cardinals, and 
only modest grosses are being hung 
up currently. “Flame and the Ar- 
row” is the best. “Duchess of 
Idaho” is still hefty as a h.o. 
Estimates for This Week 
Fox (F&M) (5,000; 60) — “Flame 
and Arrow” (WB) and “50 Years, 
Before Your Eyes” (WB), $14,000. 
Last week, “In the Foreign Legion” 
(U) and “Spy Hunt” (U), $16,000. 
Loew’s (Loew) (3,172; 50-75) —/| 
“Duchess of Idaho” (M-G) and, 
“Father Makes Good” (Mono) (2d | 


| jestic 


'“Woman on Pier 12” 
i“Fighting Stallion” (RKO). 


| City” 


|'74) — ‘Wake 
| Proudly We Hail” (Par reissues). 
‘Nice $6,000. 


wk), $6,000, following $25,000 for | 


initial stanza. 


Missouri (F&M) (3,500; 60) — | $5,500. 
| “My Friend Irma Goes West” (Par) 
and ‘‘Winchester '73” (U), $13,000. | “Great Jewel Robbery” (WB) and 


Last week, “Irma” (Par) = and 
“Humphrey Takes 


(Mono), $6,000. 


St. Louis (F&M) (4,000; 60) — expected $10,000. 


“White Tower” (RKO) and “Golden 
Twenties” (RKO), $12,000. 


“Motor Patrol’ (SG), $9,000. 


a Chance” | Fair 


“50 Years Before Your Eyes” (WB). 
$10,000. Last week, “In 
{Lonely Place” (Col). Less than 


Last | ‘“‘Kind Hearts” (EL) (2d wk). Very 
week, “‘Rocket Ship X-M”’ (SG) and good $8,000 or better after nice 


‘ARROW’ POINTS TO SOCK 
$17,000, PROVIDENCE 


Providence, July 25. 
“Flame and Arrow” at the Ma- 
is the topper this week 
despite a very pleasant weekend 
which had most traffic leading out 


Estimates for This Week 
Albee (RKO) (2,200; 44-65) — 
(RKO) and 
Fair 
$9,800. Last week, “Secret Fury” | 
(RKO) and “Sons of New Mexico” 
(Col), okay $9,500. 

Majestic (Fay) (2,200; 44-65) — 
“Flame and Arrow” (WB) and 
“Trial Without Jury” (Rep). Sock 
$17,000. Last week “Night and! 
(20th) and “Trigger Junior” 
Rep), nice $16,000. 

Metropolitan (Snider) (3,100; 44- 
65)—“‘Cariboo Trail” (20th) and 
“Sideshow” (Mono). Fairish $7,500. 
Last week “Fighting Command” | 
(Indie) and’ “Fury in Sky” (Indie), | 
slow $5,800. } 





State (Loew) (3,200; 44-65) —| 
“Duchess of Idaho” (M-G) (2d} 
wk). Steady $11,000 after good 
$18,000 in first sesh. 

Strand (Silverman) (2,200; 44- 
65)—"'711 Ocean Drive” (Col). 
Opened Monday (24). Last week 


“If This Be Sim” (UA) and “State 
Penitentiary” (Col), weak $7,500. 


‘Duchess’-Vaude Neat 
326 to Pace D.C., 166 For 
‘Winchester,’ ‘Irma’ 176 


Washington, July 25. 

Things are rather quiet in the 
town’s filmeries except for the 
Capitol, where “Duchess of Idaho’”’ 
is drawing heavy biz, and Keith’s, 
where ‘Winchester ’73” got off to 
a good start and is sure to run a 
second week. Trans-Lux is doing 
okay with a holdover of “Kind 
Hearts,’ and Metropolitan, with a 
couple of reissues on war themes, 
opened fairly well. 
Estimates for This Week 
Capitol (Loew’s) (2,434; 44-85)— 





“Duchess of Idaho” (M-G) plus 
vaude. Hot $32,000. Last week, 
“Sierra” (U) nd vaude, light 
$19,000. 


Dupont (Lopert) (386; 50-85) — 
“D.0.A.” (UA). Okay $5,500. Last 
week, “Escape Into Dreams” 
(Indie), fair $4,500 (eight days). 

Keith’s (RKO) (1,139; 44-80) — 
‘“‘Winchester ’73” (U). Healthy $16,- 
000. Good for 2d week. Last week, , 
“White Tower’ (RKO). Okay $9,- 
500 for 2d week. 

Metropolitan (Warner) (1,163; 44- 
Island’ and “So 


Last week, ‘Bright 
Leaf” (WB) (2d wk). So-so $5,000. 

Palace (Loew’s) (2.370; 44-74) — 
“My Friend Irma” (Par). Fair 
$17,000. Last week, “Father of 
Bride” (M-G) (2d wk), okay $19,000 | 
for nine days. : 

Playhouse (Lopert) (485; 50-85) 
—‘‘Woman of Dolwin” (Indie) (2d 
wk). Fair $5,000. Last week, 


Warner (WB) (2,164; 44-74) — 


Trans-Lux (T-L) (650; 44-80) — 


$10,000 last week. 





‘Crisis 


Philadelphia, July 25. 
First-run theatres with 
product have been doing better 


than usual due to cool weather 
Fox with 
“Broken Arrow” is leading the 
town, doing smash business. Boyd 
with “Treasure Island” is ditto 
Goldman with “Crisis,” Stanton 
with “Underworld Story,’ and 
Translux, with “Kind Hearts and 


Boyd (WB) (2,360; 50-99) — 
“Treasure Island” (RKO). Big $16,- 


, Coronets“ are also big. 


‘Broken Arrow’ Leading Philly, 306, 
Big 16146, Island’ Big 166 


new | 


| 


} 
| 


| (7th wk). 
| week, $14,500. 


] 
| 
| 


400. Last week, “Big Hangover” 
(M-G) (2d wk), $7,000. 

Earle (WB) (2,700; 50-99 )— 
'“White Tower” (RKO) (2d. wk).!| 


Light $6,500. Last week, $10,000. 

Fox (20th) (2,250; 50-99) — 
“Broken Arrow” (20th). Smash 
$30,000. Last week, “Where Side- 
walk Ends” (20th) (2d wk), $15,000. 

Goldman (Goldman) (1,200; 50- 
,99)—“Crisis” (M-G), Very _ good 





' 


| “Winchester 
| Holding at $12,200. 





$16,500. Last week, “My Friend 
Irma Gogs West” (Par) (3d _ wk), | 
$12,500. 


Karlton (Goldman) (1,000; 50-99) | 


—‘Asphalt Jungle” (M-G) (5th wk). | 
Holding up at $7,000. Last week, | 
$7,500. 

Mastbaum (WB) (4,360; 50-99)—§| 
“Flame and Arrow” (WB) (2d wk). | 
Good $14,300. Last week, $20,000. | 

Randolph (Goldman) (2,500; 50- 
99)—“‘Annie Get Your Gun” (M-G) | 


Still,up, $10,000. Last | 


(2,950; 
(U-I) 


50-99) — | 


(2d wk). | 
Last week, | 
$17,500. 


Stanton (WB) (1,475: 50-99)—| 
“Underworld Story” (UA). 
$12,500.- Last week, 
Street” (M-G), $11,000. 

Translux (T-L) (500; 


(W 
2 6 


Stanley 


“Mystery | 


50-99)— | 


‘Duchess’ Big $17,000 Despite Pitt Crix, 
‘Winchester’ 11 ¢, 711, Island’ 9146 





| Idaho” 


'“Rocketship X-M” 


‘four houses, 
/and “Customs Agent,” is leading | 
|the town, with reissue of “Blos- 


Tidy $5,000. 
|\“White Tower” 


ww 


Key City Grosses 


Estimated Total Gross 
This Week $2,290,000 
(Based on 25 cities, 207 the- 
atres, chiefly first runs, includ- 
ing N. Y.) 
Total Gross Same Week 
Last Year . $2,446,600 
(Based on 24 cities and 171 
theatres.) 


‘Duchess 31 000. 
Leads Shaky Hub 


Boston, July 25. 

Mid-summer biz just about mod- 
erate this stanza with “‘Duchess of 
at State and Orpheum 
getting best play. Newcomer 
“Happy Years” at Met shapes oke 
but “711 Ocean Drive” at Boston 
and ‘Return of Frontiersmen” at 
Paramount and Fenway only fair. 
“Winchester ’73” in second frame 
at Memorial is skidding, with 
“Panic in Streets,” in 4th week at 
Astor, and “Kind Hearts & Coro- 
nets,” at Beacon Hill, are just 
hanging on. 

Estimates for This Week 

Astor (Jaycox) (1,200; 50-95) — 

“Panic in Streets” (20th). (4th wk) 











LAbout $3,000 for 4 days of final 


week. $4,900 for 3d. 

Beacon HiH (Beacon Hill) (780; 
40-90) “Kind Hearts and Coronets” 
(EL). Off to $3,800 for 4th week. 
Fair $4,600 for 3d. 

Boston (RKO) (3,200; 40-85) “711 
Ocean Drive” (Col) and “‘A Canter- 
bury Tale” (Indie), fair $10,000. 
Last week, “Woman on Pier 13” 


(RKO) and “Vicious Years” (FC) 
not bad $11,000. 

| Fenway (NET) (1,373; 40-85) 
“Return of Frontiersman” (WB) 


and “This Side of the Law” (WB). 
Mild $4,500. Last week, “Rocket- 
ship X-M” (Lippert) and “Destina- 
tion Big House” (Rep) thin $4,000. 

Memorial (RKO) (3.500; 40-85) 
“Winchester ’73”’ (U). Off to about 
$11,000 for 2d wk. Good $18,000 
for Ist. 

Metropolitan (NET) (4,367; 40-83) 
“Happy Years” (M-G) and “The 
Avenger” (Rep). About $11,500 for 
6 days. “Flame and Arrow” opens 
today (25). Last week, “If This Be 
Sin” (UA) and “Iroquois Trail’ 
(UA), thin $10,000 for six days. 

Orpheum (Loew) (3,000; 40-85) 
“Duchess of Idaho” (M-G). Leading 
town with oke $20,000. Last week, 
“Father of Bride’ (M-G) wound 3d 
week with nice $12,000. 

Paramount (NET) (1,700; 40-85) 
“Return of Frontiersmen” (WB) 
and “This Side of the Law” (WB). 
Unexciting $10,000-_—Last—week 


“Destination Big House” 
so-so $10,500. 

State (Loew) (3,500; 
“Duchess of Idaho” (M-G), 
$11,000. Last week, “Father of 
Bride” (M-G) neat $7,500 for 3d 
week. 


H.0.s Clog Toronto; 


40 - 85) 





Pegey’ Light $4,500 


Toronto, July 25. | 

Current progress of subway con-| 
struction, with trolley detours skirt- | 
ing the heart of town and discour- | 
aging downtown evening travel, is | 
badly hurting biz. Plethora of hold- | 
overs makes for somewhat satisfac- 
tory grosses rather than new-prod- | 
uct smashes. Two-film combo at | 
“Johnny One-Eye” | 


soms in Dust” crowding for top| 

honors. “Peggy” is initially dis- | 

appointing. 
Estimates for This Week 

Downtown, Glendale, Scarboro, 
State (Taylor) (1,059; 955; 698; 694: 
33-57)—‘‘Johnny One-Eye” 
and “Customs Agent” (Col). Brg 
$14,000. Last week, “House by | 
River” (Rep) and “Savage Horde” | 
(Rep), $10,500. 

Eglinton, Victoria (FP) 
1,140; 38-67)—‘Interrupted 
ney” (London Films). 
Last week, 
“Show Goes On” (indie) (2d wk), | 


ditto. 
Hyland (Rank) 


(UA) } 





(1,180; | 
€ Jour- 
Fair $7,500. 
“I See Ice” (Indie) and | 


(1,357; 46-77)— | 


“Knid Hearts, Coronets” (EL) (6th | 


wk). Okay $4,000. 


(FP) 


Last week, | 


(3,373; 37-59)—| 
(RKO) (2d_ wk). | 
Satisfactory $7,500. Last week, big | 


Imperial 


“Kind Hearts and Coronets” (EL). | $12,500. 


Big $8,500. Last week, “Winslow 
Boy” (EL) (3d wk), $6,000, | 


Loew’s (Loew) (2,096; 38-67)— 
(Continued on page 27). 


(Lippert) and | 
(Rep) | 


Oke | 


| “Customs 


Pittsburgh, July 25. 

Penn is continuing its string of 
clicks with “Duchess of Idaho,” on 
heels of “Father of Bride” and 
“Annie Get Your Gun,” and will 
be far up front on the week. May 
even stick around «another stanza 
to give Loew house third holdover 
in a_ row. “Treasure Island” 
opened disappointingly at Stanley 
over weekend and doesn’t look to 
catch on but “Winchester °73” got 
away fast at Fulton and hasn’t 
gone off the pace, which means a 
holdover here, too. ‘“Rocketship 
X-M” is stirring up some interest 
at the Warner and there’s a little 
bit of action, too. for ‘711 Ocean 
Drive” on strength of campaign. 

Estimates for This Week 

Fulton (Shea) (1.700: 45-80)— 
“Winchester °73” (U-T). James 
Stewart starrer should wind up 
pretty close to $11,009, big here. 
Ho'ds over. Last week, second of 
“So Young, So Bad” (UA) in 4 
davs did okav $4,500 on top of $9,- 
009 on first full week. 

Harris (Harris) (2.200: 45-80)— 
“711 Ocean Drive” (Col). Notices 
reacting somewhat but heavy ex- 
ploitation campaign will be of help 
and looks like around $9.500. “In 
a Lonelv Place” (Col) got $8,500 
last week in 8 days. 

Penn (Loew’s) (3.300: 45-80)— 
“Duchess of Idaho” (M-G). Despite 
a collective thumbs-down from the 
critics, this is obviously in the 
warm-weather groove and will 
click off around $17,000 or better. 
May stay. Last week. third of 
“Father of Bride’ (M-G), good 
$12,000, giving Spencer’ Tracy- 
Elizabeth Tavlor - Joan Bennett 
starrer around $53,000 on the run 
before it moved to Ritz. 

Stanley (WB) (3.800: 45-80)— 
“Treasure Island” (RKO). Exvect- 
ed heavy getaway over weekend 
failed to materialize and _  dis- 
appointing $¢9.500 seems to be 
about the ticket for Walt Disney’s 
live “action picture. Last week 
“The Great Jewel Robber” (WB) 
and “50 Years Before Your Eyes” 
(WB) only so-so at $10.000. 





Warner (WB) (2,000; 45-80)— 
‘“Rocketship X-M” (Lippert). Good 


front bringing lot of the drop-in 
trade and the comic book trade 
should keep it up around $7,500, 
not bad. Last week, “Friend Irma 
Goes West” (Par) on m.o. from 
Stanley pretty good at $6,000. 


ABBOTT-COSTELLO TOP 
KC, 156 IN 3 SPOTS 


Kansas City, July 25. 
| Biz mostly in moderate vein for 
_ the week, “Abbott and Costello in 
| the Foreign Legion” at three Fox 
| Midwest theatres leading. In simi- 
lar vein is “Rogues of Sherwood 
Forest” at the Midland, and ‘Fore 





sath y Tan) 
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tunes of Captain Blood” at the 
Ai cons 
Paramount continues its tem- 


porary dual feature policy with 
“Great Jewel Robbery” and ‘50 
Years Before Your Eyes” to top 
average biz. “Tight Little Island” 
‘continues unabated in sixth week 
in the art-house Kimo, and likely 
| will go into seventh week. Weather 
| coe unseasonably cool and 
wet. 





Estimates for This Week 
Esquire (Fox Midwest) (820; 45- 
65)—“‘Winchester °73” (U) and 
“Golden Gloves Story” (EL) (move- 
over). Holding own at $3,000. Last 


| week ‘Tobacco Road” (20th) and 


“Grapes of Wrath” (20th) (reissues) 
got strong play and stayed nine 
days for good $5,200. 

Kimo (Dickinson) (550; 50-75) — 


“Tight Little Island” (U) (6th wk) 


seems to have struck a steady level 
and will continue extended time. 
Current week $1,900; last week 
same. 

Midland (Loew’s) (3,500; 45-65)— 
‘Rogues of Sherwood Forest” (Col) 
and “David Harding, Counterspy” 
(Col), Average $12,000. Last week, 
‘Father of the Bride” (M-G) and 
Agent” (Col) (2d wk) 
stayed nine days for hefty $16,000. 

Missouri (RKO) (2,650; 45-65) — 
“Fortunes of Captain Blood” (Col) 
and “Kill the Empire” (Col). Mod- 
erate $9,000. Last week, “Bright 
Leaf” (WB), solo, good $10,000. 

Paramount (United Par) (1,900; 
45-65) — “50 Years Before Your 


| Eyes” (WB) and “The Great Jewel 


Robbery” (WB) continues dual pol- 


| icy here $10,000. Last week, “Re- 


turn of the Frontiersman” (WB) 
and “This Side of the Law” (WB), 
same. 

Tower - Uptown - Fairway (Fox 
Midwest) (2,100; 2,043; 700; 45-65) 
—“Abbott and Costello” (U). Top- 
ping average $15,000. Last week, 
“Winchester ’73” (U) strong all the 
way and stayed 10 days for nifty 
$24,000, . Dae 
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Lions Powwow Ups Chi; ‘Crisis -Vaude 


Pacer at 52G 


Chicago, July 25. + 


Flame -Vaude 44G 





Week-long Lions Club conven-} 
tion, which brought 10,000 dele- 
gates to the loop area, acted as | 
shaft to. business this session. | 
Only harassment was inclement | 
weather. Oriental’s entry of | 
“Crisis” and Dick Contino onstage | 
to lure juves promises good biz, 
with first-day grosses soaring over | 
initial take of previeus pic, “Annie 
Get Your Gun.” Only mediocre, 
however, are other arrivals. “Spy 
Hunt” and “Armored Car Rob- 
bery” at. the Palace are moderate. 
Bowing at the United, Artists is 
“Convicted” and companion pic, 
“The Palomino,” both satisfactory. 
Garrick continues its reissue 
policy with “Angel and the Bad- 
man” and “War of the Wildcats,” 
and nifty biz. 

Chicago’s combo of “The Flame 
and the Arrow,” with Margaret 
Whiting, Bill Snyder orch, and 
disk jockeys onstage, holds steady 
in second round. “Winchester '73” 
also has steady grip in second 
week at the Grand. Only sore 
spots are “Stars in My Crown,” in 
second week at State-Lake. and 
“Duchess of Idaho,” in third week 
at the Woods. 

Estimates for This Week 

Chicago (B&K) (3,000; 50-98) — | 
“Flame and the Arrow” (WB) with 
Margaret Whiting and_all-disk 
jockey stage show (2d wk). ° Fair 
$44,000. Last week, $50,000. 

Garrick (B&K) (900; 50-98) — 
“Angel and Badman” (Rep: and 
“War of the Wildcats” (ex-“In Old 
Oklahoma’) (Rep) (reissues). Good 
$6,500 Last week, “Ox-Bow In- 
cident” (20th) and “Yellow Sky” 
(20th', $5,000. 

Grand (RKO) (1,200; 50-98) — 
“Winchester °73” (U). (2d wk). 
Neat $11,000. Last week, $18.000. 

Oriental (Indie) (3,400; 50-98)— 
“Crisis” (M-G) and Dick Contino 
headlining stageshow. Pacing with 
$52,000. Last week, “Annie Get 
Your Gun” (M-G) and Ames 
Bros. onstage, $41,000. 

Palace (RKO) (2,500; 50-98) — 
“Spy Hunt” (U) and “Armored 
Car Robbery” (VU). Moderate 
$8.000. Last week, “White Tower” 
(RKO: and “Destination Murder” 
(RKO), $10,000. 

Roosevelt (B&K) (1,500; 50-98'— 
“Cariboo Trail’ (20th) and “Hid- 
den Room” (E-L) (2d wk). Light 














$7,000. Last week, $11,000. 
State-Lake (B&K) (2,700: 50-98) 
—*Stars in My Crown” (M-G) (2d 
S wki. Poor $9,000. Last week, 
$12,000. 

United Artists (B&K) (1,700; 50- 
™ 98) — “Convicted” (Col) and 
a “Palomino” (Col), Moderate $10.- 
ae 000. Last week, “Iroquois Trail” 
“" (UA) and “Avengers” (Rep), $7,000. 
wl Woods (Essaness) (1,073; 98'— 
on “Duchess of Idal.o” (M-G) (3d_ wk). | 
“ Slim $10,000. Last week, $18,000. 

“711 Ocean Drive” (Col). opened 
ee last night (24), 
th World (Indie) (587; 80\—‘Fanny” 
50 (Indie’. Sound $3.500. Last week, 
»p “Her Wonderful Lie” (Indie), 
1° $3.300. 
es 
~A ‘Duchess’ Great At 
id $12,500 in Seattle 

Seattle, July 25. 

Second weeks prevail for “Bi- 
Se evcle Thief” at Music. Box, “Annie 
id Get Gun” at Music Hall and “Win- 
> chester ’73” at Orpheum, biz war- 
“| ranting holdovers. “Duchess of 
*) Idaho” looks good, too. 
of Fstimates fer This Week 
he Blue Mouse (Hamrick) (800; 59- 

84'—"The Capture” (RKO) and 
k) “Colorado Ranger” (Lippert). 
el Headed for slow $2,500. Last week. 
. split, “Bright Leaf” (WB) (3d wk) 
“ with “Peggy” (U) and “Spy Hunt” 

(U) (2d wk), totaled oke $3.900. 
= Coliseum (Evergreen) (1,877; 59- 
D 64'\—"‘Lawless” (Par) and “Iron 
y” Crown” (State’s rights). Indicated 
K slow $5,500. Last week, “Sherwood 
A Forest” (Col) and “Humphrey 
k) Takes Chance” (Mono). Okay 
0. $6.200. 
we Fifth Avenue (Evergreen) (2.349: 
1) 59-84)—"'In Lonely Place” (Col) 
d- and “Hi-Jacked’’( Lippert). Paced 
ht tor fair $6,500. Last week, “Irma 

Goes West” (Par) and “Golden 
0: Gloves” (EL), mild $5,800. 
ur Liberty (Hamrick) (1,650; 59-84) 
el -—“Duchess of Idaho” (M-G) and 
jI- “House by River” (Rep). Look to 
e- great $12,500. Last week, ‘Return 
B) ot Frontiersman” (WB) and “This 
3), Side of Law” (WB), slow $5,300. 

Music Box (Hamrick) (850; 59-84) 
ox ~—*Bicycle Thief” (Italian) (2d wk). 
5) Expect okay $3,000 after fair 
p- enough $3,700 in opener. 

k, Musie Hall (Hamrick) (2.200; 59- 
he 84'—"Annie Get Gun” (M-G) and 
“Mystery St.” (M-G) (2d wk). An- 


ty 





(Continued on page 2%) 


Estimates Are Net 


Film gross estimates as re- 
ported herewith from the vari- 
ous key cities, are net, i.e., 
without the 20% tax. Distribu- 
tors share on net take. when 
playin;, percentage, hence the 
estimated figures are net in- 
come. 

The parenthetic admission 
prices, however. as indicated, 
raemnee the U S. amusement 
ax. 








‘Winchester’ Aims For 
Bulls-Eye 21, Detroit; 


| 





| 


‘Crisis’ Fair $17,000 


Detroit, July 235. 
“Winchester °’73” is hitting 
bull’s-eve—at 50 paces it looks ‘like 
a sensational $21,000 at the Palms. | 
Other biz is on the upbeat, too. 
“Iroquois Trail” shapes up well at 
the United Artists, “Crisis’’ 
at the Michigan and ‘Foreign Le- 
gion” is oke at the Madison. 
“Annie” is holding up well in the 
fourth week at the Adams. “Night 
and City” is slipping in second 
round at the Fox. 
Estimates for This Week 


Fox (Fox-Mich) (5,000; 70-95)— 
“Night and City” (20th) and 
of Samoa” (Col) (2d wk). 
$16,000. Last week, $25,000. 

Michigan (United Detroit) (4.000; 
70-95)—“‘Crisis” (MG). Fair 
000. Last week, “Irma Goes West” 
(Par) and “Trial Without Jury” 
(Rep), $14,000 in 2d week. 

Palms (UD) (2,900; 70-95)—Win- 
chester ’73” (U). Sensational $21.- 
000. Last week, “White Tower” 
(RKO) $10,000 in 2d week. 


Slim 


$17,-! 


a | 65)—“Back to Bataan’”’ 


Own,” 


“ARROW’ STURDY 


126, TOPS INDPLS. 


Indianapolis, July 25. 


There are no sensational returns | 
| at local deluxers. A streak of rainy 


weather drove theatregoers inside 
and hurt’ outdoor attractions. 
“Flame and Arrow” is the stand- | 
out, at the Indiana. 
Idaho” is holding up well in second | 
week at Loew’s. 
at Circle, is fair. 
Estimates for This Week 
Circle (Gamble-Dolle) (2,800; 44- 
65)—“No Man of Her Own” (Par) 


and ‘ ‘Wagonmaster” (RKO). Modest ‘the torrid weather. 


| $8,500. Last week, “White Tower” 


New Pix Boost Bway; Sock IG 


For Men,’ Broken Arrow -Andrews 


“Duchess of 


“No Man of Her, 


| 


| mainly to several promising new) 


Neat 90G, ‘711 


Broadway first-run film business | 
is hitting a slight upbeat during | 
the current stanza, attributable 





-Vaude Smash 806 


ended last night (Tues.) hit fair 
$3, 000, after good $3,800 for pre- 
vious round. “All Quiet on West- 
ern Front” (Realart) (reissue) opens 


| pictures and a weekend break in | today (Wed.) 


| 


i\(RKO) and “Armored Car Rob-| 
bery” (RKO), tepid $6,500. 

Indiana (Gamble-Dolle; (3,300: 
| 44-65)—“‘Flame and Arrow” (WB) | 


land “50 Years ty Your Eves” 


(WB). Nice $12, Last week 
“Winchester ’73” 0) and “Motor 
Patrol” (Lippert). Fair $11,000. 


Loew’s (Loew’s) (2,427: 44-65)— 
“Duchess of Iadho’” (M-G) and 
“State Penitentiary” (Col) (2d wk). 
Dandy $10,500 on top of great 
$16,000 opener. 

Lyric (Gamble-Dolle) (1,600; 44- 


“Marine Raiders” (RKO) (reissues). 


So-so $4,500. Last week, “Tarzan 
jand Slave Girl’ (RKO) and “Dy- 
|namite Pass” (RKO). Sluggish 
$5,000. 


is fair | 





Frisco Limping: 


“Isle | 


United Artists (UD) (2,000; 70-95) | 


—'‘‘Iroquois Trial” (UA) and “Des- 
tination Big House” (Mono). Good 
$14,000. Last week, “Peggy” (U) 
and “One Way Street” (U) $10.000. 

Madison (UD) (1,800; 70-95)— 
“Foreign Legion” (U)' and “Young 
Daniel Boone” (Mono). Oke $11.- 
000. Last week, “Flame of Bar-; 
bary Coast” (Rep) and “Lady for’! 
Night” (Rep) $5,000. 


Frontiersman 


14G Sets Pace 


San Francisco, July 25. 
Biz is dull, with weather to 
match, causing big vacation exodus 
to warmer climes. All holdovers 
are off badly. 


Estimates for This Week 


Golden Gate (RKO) (2,844: '60- 
85)—“White Tower” (RKO) (2d 
wk). Only $9,000. Last week. 8 
days, strong $17,000. 

Fox (FWC) (4,651; 60-85) — 
“Rock Island Trail” (Rep) and 
“Golden Gloves Story” (EL) plus 


p.a. opening day of Adele Mara. 
Forrest Tucker and Chill Wills. 
Thin $11,500. Last week, “Great 
Jewel Robber” (EL) and “50 
| Years Before Your Eyes” (WB), 


Adams (Balaban) (1,700; 70-95)— | mild $13,500. 


“Annie Get Your Gun” (MG) (4th 


wk). Fine $10,000. Last week, 
$13,000. 
Downtown (Balaban) (2,900: 70- 


95)—‘‘Rocketship XM” (Lippert) 


and “Golden Gloves Story” (EL) 
(2d wk). Dull $5,000. Last week, 
$8,000. 





Big Ballyhoo Boosts 


Stella,’ 126, L’ville 


Louisville, July 25. 
Big news this week is the preem | 


of “Stella,” given the full treat- week, hefty 


ment with 20th-Fox publicists on. 
the ground to whoop it up. 
Parades of Shriners and American 
Legion units, a big square dance 
in Lincoln Park, 
Wednesday (19) at the Rialto made 


the occasion a three-day affair. 
P.a.’s of Victor Mature, home 
town boy, and five starlets. each 
named Stella, at all sorts of pro- 
moted events, winding up with 
stage show which included Frank 
Fontaine in a routine of impres- 
sions, all got the pic off to a rous- 
ing start. 

“711 Ocean Drive” at the Mary 
Anderson is showing up smartly 
at the wicket. Other houses are 
indicating dull biz. 


Estimates for This Week 


Mary Anderson (People’s) (1.200: 
45-65)—“711 Ocean Drive” (Col). 
Under way with a brisk teeoff. 
Indicated healthy $8,000. Last 
week “Great Jewel Robber” 
(WB) puny $3,500. 

Rialto (Fourth Avenue) (3.000: 
45-65)—“‘Stella” (20th). Preemed 
Wednesday (19) to packed house. 
Looks like nice $12,000 on stanza. 
Last week “No Man of Her Own” 
(Par) and “Great Rupert” (EL), 
light $7,000 for abbreviated week. 

State (Loew's) (3,000; 45-65) — 
“Winchester °73” (U) and “I Was 
Shoplifter’ (U). Up against hefty 
competish. Likely fairish $11,000. 
Last week “Duchess of Idaho” 
(M-G) and “Davey Crockett” (UA), 
solid $15,000. 

Strand (FA) (1.400; 45-65) — 
“Rocketship X-M” (Lip) and “Op- 
eration Haylift” (Lippert). mildish 
$4,000. Last week, “Jackie Robin- 
son Story” (EL) and “Samba” (EL), 
light $3,500, 


Warfield (Loew’s) 

— “Skipper Surprised His Wife” 
(M-G). Fair $13,000. Last week. 
“Crisis” (M-G), fair $14,000. 
_ Paramount (Par) (2,646; 60-85)— 
“Return of the Frontiersman” 
(WB) and “This Side of the Law” 
(WB). Mild $14,000. Last week. 
“My Friend Irma Goes West” (Par) 
and “Side Show” (Mono) (2d wk) 
$13,000. 

St. Francis (Par) (1.400; 60-85)— 
“Mystery Street’’? (M-G) (2d wk). 
$8,000. 


(2,656; 60-85) 


(RKO) and, 


| 20th-Fox. 


Number of | 
|/longrun holdovers continued to, 
| perk strongly, with bills at only | 
one or two houses actually on the) 
skids. 

Radio City Music Hall again | 
| leads in the parade with the inital | 
week of “The Men” and stageshow. 
Stanley Kramer production, with | 
some fine reviews to back it up, 
is heading for a $133,000 stanza, 
far from a record at the Hall but 
still mighty good in view of the 
weather and current boxoffice con- | 
ditions. 

“Broken Arrow’ ’is also aiming 
for a boff opening round at the 
Roxy of about $90,000, following a 
fullscale ad-publicity buildup by 
Initial week actually 


/comprised only six-and-a-half days, | 


| since 


|ny Dunham orch. 


‘and Arrow,” 


| held to a big $13,000 for 
| week at the State, and 
| Moon” 


the house shuttered last 
Thursday afternoon (20) to prepare 
for an open-to-the-public preem 
that night. Also sighting top 
money is “711 Ocean Drive” at the 
Paramount, with-the Louis Jordan 
Five, Fontane Sisters, Rudy Car- 
denas and Bob Chester orch on- 
stage. Bill looks to hit a smash 
$80,000 for its opening round, with 
at least a part of the fine biz cred- 
ited to Columbia’s unique satura- 
tion television campaign. 

Only new bill on the weak side 
s “Duchess of Idaho” at the Capi- 
tol, with stageshow topped by Bert 
Wheeler, Toni Arden and the Son- 
About $45,000 
is expected for the opening session, 
fair but below hopes. “So Young, 
So Bad” is sighting a sturdy $17,- 
500 for its initial frame at the Cri- 
terion. 

Big holdovers are continuing at | 
a steady pace, topped by “Flame | 
which is building to 
a solid $30,000 third round at the 
Strand, aided by Jane Pickens and 
Buddy Lester headlining the stage 
layout. “Annie Get Your Gun” 
its 10th 
“Destination 


racked up a heity $15,000 


'for its fourth week at the Mayfair. 


| $1.50) — House closed 


Last week, nice $12,000. 


Orpheum (No. Coast) (4.448; 55- | 


| 85)—"Winchester 73” (U) (2d wk). 

Okay $10,500 for 6 days. Last 
$21,000. 

United " patie (No. Coast) 

(1.207; 55-85)—“Johnny One-Eye” 

(UA). Tepid $10,500. Last week, 


“Peggy” (U) $13,000. 


| 


and premiere | 


Stagedoor (Ackerman - Rosener) 
(370; 85-$1)—“Kind Hearts and 
Coronets” (EL) (5th wk). Nice 


|$3.300. Last week, oke $4,000. 


“Tight Little Island” 


Clay (400; 65-85) — 
(U) (2d wk) 


$2,800. Last week, fine 


(Rosener) 


(reissue). 


'$3.500. 


4 


Larkin (Rosener) (400; 65-85) — 
“Tight Little Island’ (U) (2d wk) 
(reissue). $2,600. Last week, good 
$3,300. 


DENVER UP; BIG 3436 
FOR ‘WINCHESTER’ IN 4 


Denver, Jilly 25. 

Business is up generally, “Win- 
chester” is copping top money at 
tour theatres and “Annie Get Your 
Gun” gets a fourth week at the 
Broadway. “Furies” is packing 
Denham for a holdover. 

Estimates for This Week 





Aladdin (Fox) (1,400; 35-74) — 
“Winchester ’73” (U) and “One 
Way Street” (U), day-date with 
Denver, Esquire, Webber. Fine 
$5,000. Last week, “Bright Leaf” 
(WB) and “House by the River” 
(Rep), poor $2,000. 


Broadway (Wolfberg) (1,500; 35- 
74)>—“Annie Get Your Gun” (M-G) 
(3d wk). Big $9,000 and holding. 
Last week, big $13,000. 

Denham (Cockrill) (1,750; 35-74) 
—‘‘Furies” (Par). Big $15.000. 
holding. Last week, “Eagle and 
Hawk” (Par) poor $8,500. 


Denver (Fox) (2,525; 35-74) — 
“Winchester ’73” (U' and “One 
Way Street” (U). day-date with 


(Continued on page 27) 


Estimates for This Week 


Astor (City Inv.) (1.300; 60-) 
temporari- 
ily for renovations. Reopens next 
Wednesday (2) with “Edge of 
Doom” (RKO). 

Bijou (City Inv.) (589: $1.20-) 
$2.40) — “Red Shoes” (EL) ‘92d, 
wk). Still going strong. with $6. 000 | 
or close, after $5,400 previous 
week. Continues. 

Capitol (Loew's ,820; 55-$1.50) | 

—‘Duchess of Idaho” (M-G) and | 
stageshow topped by Bert Wheeler, 


'Toni Arden, Sonny Dunham orch 


| (1st 


wk). Initial frame ending 


' tonight (Wed.) heading for fair but | 


|disappointing $45,000. 


lof “White Tower” 


wk), okay $45,000. 

Park Avenue (U) (583: 90-$1.50) 
—‘‘Rocking Horse Winner” (U) (7th 
-wk); Six days’ of: final session’ 


Previous | 
round, final 10 days of “Crisis” 
Thelma Carpenter on stage, mild 
$52.200. 

Criterion (Moss) (1.700; 50-$1.75) | 
—‘“‘So Young, So Bad” (UA). (Ist 
wk). Initial stanza ending Friday | 
night (28) heading for $17, 500, | 
sturdy under present conditions. 
Last week, third and final round 
(RKO), mild 
$5,500. 

Glebe (Brandt) (1,500; 50-$1.20) 
-—“Mutiny on Bounty” (M-G) and 
“Day at Races” (M-G) (reissues) 
(3d wk). Continues to generate 
steam, with fine $12,000 in ‘sight | 
for current round, after big $15,000 
in previous week. Continues at 
least one more. 

Mayfair (Brandt) (1,736: 50- 
$1.20) — “Destination Moon” (EL) 
(5th wk). Fourth week ended 
Monday night (24) skidded slightly, 
but still hefty at $15,000. Previous 
week hit big $20,000. Continues 

Palace (RKO) (1,700; 55-$1.20)— 
“Peggy” (U) with vaude. Doing 
about average for this house under 
vaudfilm policy with about $19,000 
in sight tor week ending tonight 
(Wed.). Last week, “Good Humor 
Man” (Col), slightly better at $20.- 
500. “Mystery Street” (M-G) with 
vaude opens tomorrow (Thurs.). 

Paramount (Par) (3,664: 55-$1.50) 
—"*711 Ocean Drive” (Col! with 
Louis Jordan Five, Fontane Sis- 
ters. Rudy Cardenas, Bob Chester 
orch heading stageshow (2d wk). 
First stanza ended last night (Tues.) 
with sock $80,000 or near. best this 
house has done in months. Last 
week, “‘Eagle and Hawk” (Par) with 
Peggy Lee, Herbie Fields orch (2d 


| dipped to pleasant $108,000. 


club and repeated 


Radio City Ferusic Hall (Rockefel- 
lers) (5,945; 80-$2.40)—“The Men” 
(UA) with stageshow (lst wk). 
Preem stanza ending tonight (Wed.) 
is sighting great $133,000. Last 
| week, third round of “Next Voice 
You Hear” (M-G) with stageshow 


(594: 44-98)— 
(Col) (reissue). 


Rialto (Mage) 
“Fuller Brush Man” 


’ Opened yesterday (Tues.). In ahead, 
“Gypsy Wildcat” (U) and “Lady 
| from Cheyenne” (U) (reissues), 
| mild $4,500. 
| Rivoli (UAT-Par) (2,092; 90- 
| $1.25)—“If This Be Sin” (UA) (4th 


wk). Final round closed last night 


|(Tues.) after five days with weak 
| $3,100, 


following light $7,800 pre- 


vious frame. “Underworld Story” 


| (UA) opens today (Wed.). 


80-$175)— 
with An- 


(20th) 
Arrow” 


(5,836; 
(20th) 


Roxy 
“Broken 


| drews Sisters and iceshow on stage 


(Ist wk). One of hot bills this 
round, with sock $90,000 for week 


ending today (Wed.). Last week, 
second-final round of “Where Side- 
walk Ends” (20th) with Vivian 


Blaine, Will Mahoney and ice show 
onstage, good $62.500. 

State (Loew’s) (3,450: 55-$1.50)— 
“Annie Get Gun” (M-G) (11th wk). 
Tenth round ended last night 
(Tues.) slipped slightly, but still 
big at $13,000, after fine $18,000 
for previous frame. “Three Little 
Words” (M-G) due in Aug. 9. 

Strand (WB) (2.776; 55-$2)— 
“Flame and Arrow” (WB) and 
Jane Pickens, Buddy Lester head- 
ing stageshow (3d wk). Holding 
solid with $30,000 for curent frame, 
after very sturdy $40,000 in previ- 
ous round. “Kiss Tomorrow Good- 
bye” (WB) with new stageshow 
opens Aug. 4. 

Sutton (R&B) (561; 90-$1.50)— 
“Winslow Boy” (EL) (8th wk). 
Seventh week ended Monday night 
(24) held firm at $8,500 after big 
$8,800 in previous week. Continues. 

Trans-Lux 60th St. (T-L) (453; 
74--$1.50) — ‘Kind Hearts, Coro- 
nets’ ’(EL) (7th wk). Looks set 
for lengthy run, with brisk $9,000 
for sixth week ended last night 


| (Tues.), after huge $10,500 in pre- 
vious round. Continues. 

Victoria (City Inv.) (1,060; 95- 
$1.50)—“Our Very Own” (RKO), 
Opens today (Wed.) Last week, 
25th-final round of “Third Man” 
'(SRO), satisfactory $8,000 after 


$9,000 for preceding stanza. 





“FATHER BRIDE’ WOW 


$18,000, PACES CINCY 


Cincinnati, July 25. 
Winners at all downtown houses 
‘add up to a hot-weather feast. 
“Father of Bride’ is wowing for 


|(M-G) plus Ralph Flanagan orch, | lead over two other hotsy new bills, 


“Stella” and “Flame and Arrow,” 
both helped by personal visits of 
‘their stars. ‘“‘Love Happy” is a fa- 
vorable newcomer. ‘Winchester 
"73" is top holdover. 
Estimates for This Week 

Albee (RKO) (3,100; 55-75)— 
“Flame and Arrow” (WB). Swifty 
$13,500. Hypoed to lotsa press and 
radio spreads on visit Thursday 
(20) of Burt Lancaster, who bally- 
hooed high perch act with Nick 
Cravat in front of Cuvier Press 
it on Albee 
stage. Last week, “Great Rupert” 
(EL) plus King Cole Trio. others 
| onstage, whopper $25,000 at 55-94c 


scale. 

Capitol (Mid-States) (2.000; 55- 
75)—“Stella’”’ (20th). Great $14,000. 
Aided by p.a. Friday (21) of Victor 
Mature and troupe for extra atten- 
tion. Last week. “Winchester °73” 
(U), all right $8,500. 

Grand (RKO) (1.400; 55-75)— 
“Father of Bride’ (M-G). Wow 
$18,000. Holds. Last week. “Annie 
Get Gun” (M-G) (3d wk), good $8,- 
500. 

Keith’s (Mid-States) (1.542: 55- 
75)—“Winchester °73" ‘(U) th.o.). 
Pleasing $7,500 after swell $11,000 


bow. 

Lyric (RKO) (1.500: 55-75)— 
“Back to Bataan” (RKO) and “Ma- 
rine Raiders’ (RKO) (reissues). 
Okay $5,000. Same last week for 
“Friend Irma West” (Par) (m.o.). 


Palace (RKO) (2.600; 55-75'— 
“Love Happy” (UA). Favorabie 
$10,000. Last week, “Rogues of 
Sherwood Forest” (Col), mild 
$8,500. 


Shubert (Mid-States) (2,100; 55- 
75)—‘Where Sidewalk Ends” (20th) 


(m.o.). Average $4.500. Ditto last 
week on “Cariboo Trail’ (20th) 
(m.o.), 


Sagi aK 


~ 


gee ng 
. Tiveee fy 


i 
J» 








a NR he em a 






16 


5 Pe 
2s 





Wednesday, July 26, 1950 








ERQERN SD 48 Hane en 


Cer EEN 


ac ees ata RR A ae Ine ee an ee 





Os ea aan le ae eal velnlh e'e We've We te we ecg eel 


SOreT RR gn er og ue 














Distributed by RKORRa 














MARII IHS 9 v9, 








OPENING VICTORIA THEATRE JULY 27 


Radio Pictures, Inc. 


+ 



































Wednesday, July 26, 1950 






































starring 


WILLIAM ELLIOTT - ADRIAN BOOTH 


with GRANT WITHERS - BARBRA FULLER - NOAH BEERY - JIM DAVIS 
ad BOB STEELE - DOUGLASS DUMBRILLE - Screen Play by Kenneth Gamet 
Story by Thames Williamson and Gerald Geraghty - Associate Produter and Director JOSEPH KANE 
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Joint Int'l Production Looks Set To 
Stay, Sez French Producer Sarrut 


Paris, July 18. 

Joint international production is 
here to stay, according to Andre 
Sarrut, French producer. Fore- 
casting a tremendous increase in 
the use of the arrangement, Sarrut, 
in describing its modus operandi 
to VARIETY, characterized it as the 
“Schumann plan of the motion pic- 
ture business.” 

In theory, multi-partite produc- 
tions call for joint contributions 
of money, talent or other elements 
by producers of two or more coun- 
tries, working on a pro-tem part- 
nership basis on individual films. 
Pic is lensed in one of the coun- 
tries having quota requirements so 
that it can qualify as local prod- 
uct. By complying with certain 
technicalities imposed by one of 
the other countries having a quota, 
the film can also qualify there. 

Theory has been worked out by 
the completion recently in France 
of “Pardon My French” by Tri- 
Partite Productions, an unincorpo- 
rated group made up of Sagitta 
Films of France, headed by Sarrut; 
Cusick International Films, N. Y., 
and Five Ocean Films of England. 
Pic, shot on location in Cannes, 
features Merle Oberon and Paul 
Henreid. French and English ver- 
sions of film were made simultane- 
ously. Sterling expenses for most 
of the cast and technical crew were 
put up by Five Oceans; Cusick con- 
tributed dollars, and Sagitta made 
all frane outlays. Picture qualifies 
under both French and British 
quotas. Sarrut believes that this 
is the first time the three-way pro- 
duction formula has been applied. 

Cost of “Pardon,” now in final 
editing, will run about $400,000. 
Taking advantage of initial ex- 
perience, it’s believed that this Gost 
can be pared to about $350,000 for 
subsequent films in two languages. 

Plan Helps Over 2 Hurdles 

Motives behind this type of ven- 
ture are basically simple. An 
American partner can take advan- 
tage of lower production costs in 
foreign countries on certain types 
of pictures and eliminate head- 


aches of obtaining playing-time in | 


quota countries where pictures 
qualify as local product. This is 
particularly attractive to indie pro- 
ducers in U. S. The foreign part- 
ners, in addition to ending up with 
multi-quota pictures, have an op- 
portunity to make pictures with 
some assurance of getting Holly- 
wood quality ‘on a modest budget 
and product that will find markets 
throughout the world, including 
the U. S. 

Next item on Tri-Partite’s agen- 
da is “The Long Dark Hall,” based 
on a Nunnally Johnson screenplay, 
to be shot in England. Present 
plans call for initial photography 
this month, though there may be 
a delay due to casting difficulties. 
Rex Harrison and Lilli Palmer are 
slated to star, but there is talk that 
Harrison may give priority to the 
G. B. Shaw pic, “Androcles and the 
Lion,” to be filmed in Italy by 
Gabriel Pascal. 


N.Y. CITY BALLET $30,000 
IN TWO LONDON WEEKS 


London, July 25. 
The N. Y. City Ballet Co. grossed 
$30,000 in its first two weeks at the 
Covent Garden Opera House. Sec- 
ond week net at $15,700 was $1,400 
up on the opening week. Advance 
bookings continue to be good, with 
business improving day by day. 
Last Thursday (20) a smart so- 
ciety audience saw Frederick Ash- 
ton’s “Illuminations” on its first 
London presentation. The piece 
received a critical press and was 
summed up by “The Times” with 
the comment: “All the talents work 
together in a bad cause.” Maria 
Tallchief, who has returned to the 
cast, was acclaimed for her per- 
formance in “Firebird.” 








‘Consul,’ ‘Porgy’ Set For 


Fall Bows in Vienna 


Vienna, July 14. 
The Vienna State Opera has ac- 
quired Gian-Carlo Menotti’s “The 
Consul” and has announced it as 
the opening for the fall season. 
The Volksoper, belonging to the 
State Opera but playing lighter 
fare in a separate house, will 
Premiere George Gershwin’s 
“Porgy and Bess” in the fall. 


Forwarding Addresses 
Paris. 

Maxime de Beix, VARIETY’s 
longtime Paris bureau chief, 
finds that more and more show 
people are hiding away in the 
lesser hotels and apartments, 
with result that quite a few in- 
quiries have arisen about 
whereabouts of certain people 
traveling in Europe. 

It is suggested that forward- 
ing addresses he left with Mr. 
de Beix, Hotel George V. Paris, 
where requested he will keep 
these sub rosa and act only as 
a servicing agency for mis- 
directed letters and the like. 
His phone number, Littre 75-64. 


Arg. Lumiton Still 
Making Pix With 


4 
tl 


Ritchey to 0.0 Situation 
In Japan for Monogram 


In an effort to speed up distri- 
bution of Monogram and Allied 
Artists product in Japan, Mono- 
gram International prez Norton V. 
Ritchey plans to leave New York 
shortly for an on-the-scene study 
of the situation. Two companies 
previously released in that area 
through the Motion Picture Export 
Assn. but withdrew to ink a sep- 
arate deal last February with 
Shochiku Film Enterprises. 


Agreement calls for Shochiku to 
handle a “substantial” number of 











Peron Still Bans Arg. Quiz Shows; 
Admen Fear Sag in Radio Listening 


Montevideo, July 18. 

Although the Argentine Broad- 
casters Assn. has been striving 
hard to get the Peron government 
to lift its ban on quiz programs, 
|it has proved unsuccessful to date. 
- | clampdown on such broadcasts in 
film distributors have acquired | . 
eight new imports. Majority of the |Argentina started more than a 
pix were picked up by Discina In- | month ago when the winner of a 
ternational Films. In a deal inked | cash prize, answering the quizmas- 
with Alcina Films of Paris last | ter’s query on what he was going 
week, company secured U.S. dis-|to do with the money, said he in- 
tribution rights to the French-made |tended giving it to the Socialist 
“Miquette et sa Mere,” “Miroir,” | Party, to which he belonged. This 
“Danse de Mort” and “Bluebeard.” | was virtual lese majeste, because 
Spalter International Pictures is no political parties in Argentina 
|editing an Annabella_ starrer,|have managed to air their views 
“Eternal Conflict,” for fall release | since President Peron went into 





Eight New Pix Imports 
Set by 3 N.Y. Distribs 


Bolstering their product slates 
for the fall season, three foreign 








Mono and AA films over a five- 
| year period. But none as yet has 
| been distributed due to occupation 
| authorities’ delay in processing 
| permits for individual films. After 
Monogram International broke the 
ice, a flock of independent U. S. 
producers also secured licenses 
authorizing them to export pix to 
Japan. 





French Producers Fear 


Yank Double-Bill Flood, 





Prexy in Prison 


Buenos Aires, July 18. 
Criminal court of appeal has 
confirmed the charges against Dr. 


Nestor M. Crespo, head of Lumi- | 


ton Studios, of embezzling $300,000 
worth of Lumiton Corp. stock. 
Charge was 
prexy Miguel Guisasola. 
Studios prexy will have to stay in 
jail because bail was refused. 
All this has made no difference 
in- Lumiton’s activities, with two 


brought by former | 
Lumiton | 


As Screening Time Uppe |month. A delegate from the film 


nt Paris, July 18. | industry union stands in as tem- 

Recent decision to raise total | porary producer, with films made 
projection time of pix programs by | on a co-op basis. The unusual la- 
20 minutes has brought an outcry | bor deal was worked out by Dr. 
from Gallic producers. Producers| Crespo before charges were 
claimed this was due to pressure | brought against him, with supervi- 


| pix set to go into production this | 


from U. S. film interests in Wash- 
ington and would lead to satura- 
tion of French screens by U. S. pix 
through the growth of the double 
feature. The double feature was 
banned in France by a decree in 
1946 which set the length of a 
| program at one hour and 50 min- 
| utes, not counting the news. This 
| meant one feature film and a short. 


| M. Fourre-Comeray has denied 
| any sort of outside pressure in this 
decision. He stated the National 
Film Office took this step because 
conditions of electrical supply and 
film stock were much better. 
Kodak in France can now supply 
|all the film needed and previous 
| electrical « difficulties had been 
solved. He stated that this made 
the 1946 law obsolete. 


He also stated that the recent un- 
freezing of admission prices had a 
lot to do with the decision. The ad- 
mision hike led to reduced attend- 
ance and it was thought that a 
more diffuse program would help 
get people back to the theatres. 
However, an article of the film law 
states that there can only be one 
film per program which can be 
longer than 50 minutes. — This 
leaves the problem in the shorts 
field. 

Out of every five weeks in 13, 
French distribs are required to 
show only Gallic pix. This means 
that with the lengthening of the 
programs the output of Gallic 
shorts will have to be stepped up 
considerably. At present’ the 
| French theatres are sorely in need 
of shorts and are being stocked by 
the American output. This ob- 
| viously phoney double’ feature 
scare is just flack being thrown up 
to keep public opinion on the 
French film plight, and to try to 
get a solution in the forthcoming 
autumnal Franco-American film 
discussions. 


London Legit Bits 


London, July 18. 

Stephen Mitchell’s English musi- 
eal, ‘Golden City,” at the Adelphi, 
is playing to $6,400 despite rave 
notices, with nut around $8,400. 
High nut is due to big overhead, 
with management having come to 
agreement with cast to take 20% 
cut till biz improves...Carroll 
Gibbons, former maestro at Savoy 
hotel and now entertainment di- 
rector of Savoy group, which in- 
cludes the Berkeley and Claridge’s 
hotels, is collaborating with Archie 
Menzies in writing a musical. Gib- 
| bons and Menzies have big backer 
|'who is prepared to invest $80,000, 
|with script expected to be deliv- 
ered around October. 

















| Film footage imported into Ire- 
‘land in May totaled 797,085, ac- 
|cording to the Central Office of 
Statistics. This compares with 
900,218 feet in the corresponding 
| month last year. 





sion being done from prison, since | 


he still is Lumiton board prexy. 
“Native Son” is being done by 


Argentina Sono  Film’s studios 
with Pierre Chenal directing and 
U. S. Negro novelist Richard 


Wright, starred. Manner in which 
it was being turned out so rapidiy 
to date is an eye-opener to local 
producers. Sono Film is winding 
up “Marihueana,” based on dope 
smuggling in this country. Leon 
Klimovsky is producing. 
Guaranteed Pictures is set to go 
on a historical yarn, ‘‘Facundo,” 
with Santiago Gomez Cou in the 
lead. Direction is to be done by 
Miguel Tato, better known as the 
film critic, Nestor. Once press 
attache of Jap embassy in Argen- 
tina during the war, he never was 
friendly to U. S. film distributors 
or Hollywood. Nestor also was 
known as a writer and picture 
commentator for the Nazi-financed 
press here during the war. , 





BBC Tests Color TV 


London, July 18. 

The British Broadcasting Corp. 
has given its first press demonstra- 
tion of color TV, but at the same 
time has given an assurance that 
it wouldn’t be introduced until the 
whole country had been covered 
by a black and white system. This 
would take at least another four 
years. 

The method demonstrated was 
the rotating disk principle, similar 
to that used by CBS in America. 
Other systems are to be tried be- 
fore it’s decided which is the most 
suitable to be introduced in Britain. 











; Current. London Shows 


(Figures show weeks of run) 
London, July 25. 
“Ace of Clubs,” Cambridge (3). 
“Background,” Westminster (10). 
“Beau Strategem,” Lyric (65). 
“Brigadoon,” His Majesty’s (67). 
“Carousel,” Drury Lane (7). 
“Castle in Air,” Savoy (33). 
“Cocktail Party,” New (12). 
“Dish Ran Away,” Whitehall (4). 
“Eliz. Slept Here,” Strang (39). 
“Fallen Angels,” Ambass. (33). 
“Folies Bergere,” Hipp. (42), 
“Golden City,” Adelphi (6). 
“Heiress,” Haymarket (78). * 
“His Excellency,” Princess (9). 
“Holly and Ivy,” Duchess (11). 
“Ho me at Seven,” Wyndham (20). 
“Icee-Capades,” Empress (9). 
“King Rhapsody,” Palace (45). 
“Knights Madness,” Vic. Pal. (19). 
“Latin Quarter,” Casino (19). 
“Mister Roberts,” Coliseum (1). 
“Oklahoma,” Stoll (164). 
“Ring Round Moon,” Globe (26). 
“Seagulls Sorrento,” Apollo (6). 
“Streetcar,” Aldwych (42). 
“Touch & Go,” Wales (10). 
“Traveller’s Joy,” Crit’rion (111). 
“Venus Observed,” St. Jas. (27). 
“Worm’s View,” Comedy (170). 


| as well as “Red Angel,” with Thilda | 
|Thamar. Lopert Films’ acquisitions | 
‘include a German entry, “The | 
| Original Sin,” produced by Camera | 
Films, plus the Italian-made “Dif- | 
ficult Years.” Latter was turned 
out by Briguglio Films, with Luigi | 
|Zampa directing. 











'No Mex City Doldrums: 


| 


‘Iwo Jima,’ ‘Musketeers,’ | 


‘Neptune’ Big Grossers. 


Mexico City, July 11. | 
There are no summer doldrums 
|for local cinemas here this year. 
|Latest grosses for top pix, nearly 
all U. S., and frontline first-runs, 
‘are creditably high for this rainy 
|season and in view of strong com- 
petition ‘rom horse racing, foot- 
| ball and baseball. 
| Metro and Republic share top 
honors ainong the three biggest 
igrossers. Metro’s “Three Musket- 
/eers” topped all with $31,500 gross 
iat a new swanky first-run, and fol- 
‘lowed that up with Neptune’s 
|Daughter,’ which did $23,750 in| 
\14 days. Rep’s “Sands of Iwo 
| Jima” took in $24,675 in 14 days | 
‘at Cine Alameda. Selznick’s ‘“Fall- | 
‘en Idol,” now in third week at 
iselect Cine Chapultepec, did, good | 
\biz with $21,150 during its first | 
‘fortnight there. 
WB had no complaint with a 
|solid $19,875-gross in 21 days with | 
'“Inspector General” at the Real 
|Cinema, another new deluxe spot. 
Other important grossing U. S. pix | 
are Warner’s “Young Man With 
Horn,” $6.350 in seven days at 
|Cine Alameda and RKO’s “Tarzan 
and Slave Girl,” $5,875 in a week 
at the Cine Teresa. Also very 
‘strong was Universai’s “Blue La- 
goon,” grossing $22,175 during the 
21 days it played the Cine Metro- 
politan. 

However, best of current toppers 
is the Spanish pic, “Spanish Rare- 
bits,” which in 55 days at Cine 
Arcadia, did $43,685. Leading 
Mexican pic now is ‘Mark of the 
Skunk,” featuring Tin-Tan. It is} 
grossing $13,955 in two weeks at 
the Cine Metropolitan. 


Arnott, UA Aussie Head, 
Joining Hoyts’ Loop 


Sydney, July 18. 

Clive Arnott, in charge of the 
Aussie zone for United Artists, 
moves out Sept. 9 to join the 
Hoyts’ cinema loop as assistant to 
chief booker Frank Graham. Ap- 
pointment was confirmed by Ernest 
Turnbull, Hoyts’ Aussie chief, this 
week. Charles Thorburn, UA’s 
secretary, moves into the seat va- 
cated by Arnott, with Ron Michaels 
becoming gsm. 

Arnott has been with UA for. 
many years. He moved to Hoyts | 
when Sid Albright quit to take | 
over the leadership here for 20th- 
Fox. 


Joint Anglo-Italian Pix 


Production Setup Mulled 
London, July 25. | 
Joint Anglo-Italian production | 


has been discussed at meetings in 
London between producers of the | 


two countries. A small joint com-| 
mittee has been set up to study the 
situation and make proposals to) 
overcome the practical difficulties. | 
They will also consult the labor. 
unions in both countries, 

The producers also considered | 
ways and means of improving dis-| 
tribution of Italian pix in Britain 























i to 


and British pix in Italy. | 


office. 

At first Radio El Mundo, on 
which the quiz show was broad- 
cast, was suspended for 24 hours, 
and the quizmasters of the pro- 
gram had their radio licenses can- 
celled. Then all such programs 
were banned in Argentina on the 
excuse that they were filling no 
educationul purpose. However, it 
is believed that the government 
fears such audience-participation 
shows may some day enable its 
opponents to get on the airwaves, 
Advertisers have been hard put 
figure some substitute for quia 
shows, were very popular 
.in Argentine, the ban actually 
‘dimming public interest in radio. 


which 





| Radio-TV Newsmen Pour 
Into Japan for Korean 
War; More Permits Pend 


Tokyo, July 15. 
Stepped-up tempo of news cov- 
erage in the Far East with out- 
break of the Korean war has re- 
sulted in a heavy influx in Tokyo 


| of radio and television newscasters, 


as well as newspaper and agency 
scribes. To date a dozen radio and 
TV reps are included in the 200- 
odd applications received from cor- 


|respondents since the South Ko- 
'rean invasion for accreditation in 


General MacArthur’s Far East 
Command. 

Already arrived in Tokyo are 
William Costello and William 
Downs for CBS, William Dunn of 
NBC, Patrick F. Krone, who will 
represent both Mutual and Inter- 
national Television Newsreel, and 
Bernard J. Forbes of the British 


Broadcasting Corp. Costello is a 


*former CBS staffer here, and Dunn 


was in Manila with NBC when the 
Korean fighting began. 

Others who have applied for 
Army Dept. okay are Edward R. 
Murrow (CBS), Robert Stewart 
(Mutual), Charles O. and Eugene 
S. Jones (NBC-TV), and Forrester 
Mashbir and Sanford Spillman 
from KSFO and KPIX-TV in San 
Francisco. 

Only American radio .and tele 
reps in Tokyo at start of hostilities 
were George Thomas Folster of 
NBC and his tele cameraman, 
Julius Zenier. None of the webs 
maintained staffers in Korea. 


MEX FILM STRIKE IN 
LAST-MINUTE NiPPING 


Mexico City, July 25. 

Pic trade is breathing easily 
again with the last-minute nipping 
(20) of a strike which the national 
cinematographic industry workers 
union (STIC) aimed against Mex- 
ico’s top studios, Churubusco- 
Azteca, Tepeyac and Clasa, to en- 
force demands for a 50% pay hike 
and a 30-hour week for its mem- 
bers, mostly technical and manual 
help. 

Peace was made with a 12% 
wage boost only in a pact the 
studios reps and STIC chiefs 





' signed before Minister of the In- 


terior Adolfo Ruiz Cortines. Gov- 
ernment has much coin in the pic 
biz, repoftedly more than $5,000,- 
000. The strike, thrice put off, was 
set for July 22. 


VAN GOGH FOR WILCOX PIC 
London, July 18. 

The next Herbert Wilcox produc- 
tion is to be based on the life of 
Vincent Van Gogh with Trevor 
Howard as the star. 

Studio work, of course, will be in 
Britain with exteriors in the Van 
Gogh country at Arles and Mont- 
martre 
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Paramount, N.Y.  — _ lively square dance giving the Rexy, N. Y. | 
Bob. Chester Orch (15) with | Mow © strong curtain. Andrews Sisters, Carol Lynne, 


j 


Alan Foster; Rudy Cardenas, Fon- | 
tane Sisters (3), Bobby Van, Louis | 
Jordan and Tympany 5 (6); “711 
Ocean Drive” (Col), reviewed in 
VaRIETY July 19, ’50. 


Current bill at Paramount stacks 
up as diverting entertainment 
which will appeal to the younger 
audiences. There’s a nice mixture 
here of experienced acts like 
Louis Jordan and Bob Chester, 
plus the youthful exuberance of 
Rudy Cardenas, the Fontane Sis- 
ters and Bobby Van. 

The Chester orch opens Dill 
with a rousing “Stars and Stripes 
Forever.” Then Chester brings on 
Alan Foster, vocalist, for a couple 
of ballads. Foster has a deep, 
pleasant voice and shows poise 
and restraint. Goes over nicely. 

Rudy Cardenas’ unusual jug- 
gling routine keeps the audience 
gawking. Youngster juggles cock- 
tail shakers, throws balls behind 
his back into special pockets tied 
around his waist and goes through 
an excellent top-hat routine, ali at 
a breathtaking pace. Perhaps the 
pace is too fast, since he does mis- 
cue a couple of tinres. But gen- 
eral effect is excellent, to win a 
solid sendoff. 

He’s followed by the Fontane 
Sisters ‘New Acts), who acquit 
themselves nicely in four numbers. 

Dancer Bobby Van tees with a 
singing routine. Draws laughs 
with his impressions of Hollywood 
personalities singing “It’s a Good 
Day.” Then goes into his dancing, 
impressing with a carbon of Ray 
Bolger and _ displaying lots of 
energy and imagination in his ef- 
fort to ape Fred Astaire, but none 
of the easy and effortless grace. 
Dancer’s enthusiasm is infectious 
and he’s liked by the audience. 

Louis Jordan’s Tympany Five 
has been enlarged to six, but it 
doesn't really make any differ- 
ence. if anything, the unit is 
noisier and more enthusiastic than 
of the 


ever in its encouragement 

antics of its leader. Unit does 
standards like “Beware,” and adds 
a new boogie woogie number, 
“Blue Light Boogie.” Jordan’s 
baiting of the audience and mem- 
bers of the band, his style of 


vocalizing and his frenzied hoofing 
may not be in the realm of pure 
art. but they are showmanly. 
Audience eats it up. 

Chester and band back acts 
nicely. Chan. 





Musie Hall, N. Y. 


Russell Markert production, 
“Town Topics,” with Sing Lee 
Sings (3), Nip Nelson, June With- 
ers. Mark Dawson, Corps de Ballet, 
Rockettes, Singing Ensemble, Mu- 
sic Hall Symphony directed by Ray- 
mond Paige. Settings, James Stew- 
art Morcom; lighting, Eugene 
Braun: costumes, H. Rogge; ballet, 
Florence Rogge; Rockeites’ dances, 


Russell Markert; singing ensemble | 
direction, Kay Holley. “The Men” , 


(UA). 
24, -50. 


Radio City Music Hall displays 
generally have runs that span some 
sort of holiday, and some special 
observance is mandatory. Current 
session runs into a normal summer 

eriod with no major celebration 
n sight for some time, thus there's 
a semblance of normalcy in its 
program. 

Stanza is well-designed affair 
with slick Music Hall routines and 
studded with acts suitable to its 
huge structure, It makes for light 
and pleasant fare but needs faster 
ensemble numbers to give a greater 
semblance of variety. 


Probably one of the more un- 
usual facets noted in the past few 
shows is the fact that the Rock- 
ettes, one of the most highly- 
trained precision groups, aren’t 
getting the response they’ve been 
accustomed to. Generally, once 
that magnificent mass of cheese- 
eake starts kicking its way toward 
an audience, the mitting hits a high 
crescendo. There’s been an absence 
of such response of 
though the routines continue up 
to par. 


The Corps de Ballet work is as 
eye-filling as ever. They’ve taken 


a summery motif and surrounded | 


it with some good choreography 
that produces excellent dance-de- 
signs that merits applause. Probab- 
ly some faster music than the 
Kreisler medley employed might 
have given stanza a faster start. 

The Singing Ensemble scores in 
agevcrai spots with a college medley 
and other items in pleasing har- 
monies. June Winters and Mark 
Dawson take solos effectively. 

The outside turns are also assets. 
Nip Nelson’s caricatures of radio 

rsonalities get their quota of 
aughs. Sing Lee Sings’ troupe of 
acrobats ‘(New Acts) puts over an 
assortment of tricks. 

The lively finale is built around 
@ massive city-street setting with 


SBBe we + SF GASSER SHES, 


reviewed in VARIETY May. 


late even | 


A newcomer to the Hall is maes- | Boy Foy, Phil Romayne & Terry 
tro Raymond Paige, who made his | Brent, H. Leopold Spitalny’s choral | 
debut with the MH Symph Thurs- | ensemble line; Vic Schoen, musical | 


day (20). Paige is a good podium 
personality. There’s a deal of vigor | 
in his batoning. His movements 
make sense to the audience, but 
more important is the fact that he | 
knows how to cater to mass tastes. | 
His opening selection, a potpourri 
of Rimsky-Korsakov compositions, 
skims the colorful highlights of the 
pieces selected. Ordinarily an or- 
chestral overture of this length | 
might have gotten scant attention 
but tunes selected and _ interest 
from the podium get hefty re-| 
sponse. Jose. 


iNew York, 


Cepitel, N. Y. 
Sonny Dunham Orch (15). Lou 
Wills, Jr., Toni Arden, Stan Fisher. 
3ert Wheeler & Sid Slate: “Duch- 
ess of Idaho” (M-G), reviewed in 
VARIETY June 14. °50. 


While this bill at the Capitol has 
a brace of entertaining acts, it’s 
singer Toni Arden who steals the 
show. It’s been a rare event in re- 
cent years in New York vauders 
when a femme vocalist can really 
capture an audience by just stand- 


ing and singing, but Miss Arden 
does and and has them begging 
for more. 


Miss Arden has a strong voice 
and sharp rhythmic perception. 
She also has a capacity for re- 
straint that almost completely ob- 
viates the need for showmanship 
by adding an intensely dramatic 
quality to her singing. 

Dressed in a neat gown, chirp 
does little in the way of movement 
around the stage. She simply 
stands and sings. Her opener, 
“This Can’t Be Love,” is moder- 
ately received, but ‘‘Bewitched”’ 
and an Italian lyric of “Sorrento” 
both are sock. She swings into a 
fast “Keep on Smilin’,” and closes 
solidly with a dramatic ‘“Tempta- 
tion.” 

Bill is opened by Sonny 
ham’s’ instrumental version of 
“Valencia.” Lou Wills, Jr., comes 
on with some comic hoofing, then 
does a fine impression of Ray Bol- 
ger soft-shoeing “One in Love 
With Amy.” His aping of Fred 
| Astaire isn’t too accurate, but his 
closer, a combination  soft-shoe 
dance and acro routine, is strong. 


Dun- 


Dunham then does a_ trumpet 
impression of Randy Brooks and 
Bunny Berrigan and a trombone 


impression of Tommy Dorsey. The 
impressions of Brooks and Dorsey 
were close, but that of Berrigan 
was way off. 

Miss Arden is in the No. 2 spot, 
and she’s followed by harmonicist 
Stan Fisher. His “Slaughter on 
10th Avenue” and ‘Malaguena” 
are strong, as are “Sugar Blues” 
and “Tiger Rag.” “‘La Vie En Rose” 
seems a poor choice for a theatre 
audience, and ‘“‘Roumanian Rhap- 
sody” as a closer extends his stay 
ia bit too long. 

Bert Wheeler, with Sid Slate 
| (New Acts), draw laughs fairly con- 
sistently, but the entire routine 
| seems to consist of Slate’s baiting 
|of Wheeler. As such, it runs over 
| quite a bit more than it should and 
tends to drag. 
| Dunham orch is good in backing 
| the acts. Chan. 
| 


Steel Pier. A. C. 
| Atlantie City, July 19. 
| Buddy Rogers, Denise Darcel, 
Bobby Sargent, the Lamberts, Hal 
| Sand dancers (10), Johnny McCon- 
|nell house orchestra; “Tarzan and 
| the Slave Girl” (RKO). 


| — 
| Buddy Rogers demonstrates ver- 


'Satility as a musician, Denise Dar- 
jee! proves she is entertaining in 


| person, and Bobby Sargent shows | 
| that he is a comic of ability at the | 


| Steel Pier’s Music Hall this week. 

Hal Sands Dancers open show 
'with neat tap-and-rubber balls rou- 
‘tine, followed by Billie and Jean 
| Lambert, who feature the girl bal- 
| ancing the boy on her hands. 


Bobby Sargent next with fine im- 


'personations of the Slovak miner, | 


|the dumb inductee and Groucho 
| Marx are a surprise of the show. 
|He had to beg off. 

| Rogers picks it up, playing trom- 
_bone number after few minutes of 
| patter to bring on the Sand dan- 
|cers. Rogers and Charles Bowen 
| play a nice double piano before he 


_brings on Denise Darcel. Blonde | 


| looker, dressed in black strapless 
| evening gown, sings four numbers, 
| “If I Could Say to You in English 
| What I Think of You in French,” 
'“La Vie en Rose,” “C’est Si Bon,” 
jand “Chattanoogie Choo Choo,” 
the first and last in English. She’s 
‘also in the current film. Rogers 
wraps it up, hopping among Mc- 
Connell musicians to play drums, 
| plano, reeds, bass, and winding up 
| with accordion. Show nicely bal- 
anced and above par for this house. 


\ Walk. 
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director; “Broken Arrow” (20th- 
ty reviewed in VARIETY July 
14, ’50. 


With the Andrews Sisters top- 
ping the bill with a new routine, 
Roxy’s current layout is loaded 
with entertainment values. Adding 
color, laughs and pace to the lush 
ice show presentation in this house, 
the sisters are displaying some 


‘adroit showmanship in their an- 


nual return to Broadway. 
Completely revamping their ma- 
terial since they were last seen in 
the Andrews have a 
fresh and surefire song-and-comedy 
turn. They open with a couple of 
straight reprises of their current 
Decea disclicks. “‘Piano Roll Blues” 
and “I Wanna Be Loved,” and take 
off from there on a sock series of 


novelty numbers, standout being 
*Hawaii.” Patti Andrews, as usual, 
holds down the pivot spot with 


some standout vocal solos and her 
freewheeling body movement, 
double-takes and gagging. Gals do 
some cute ribbing of television in 
one of their tunes, but this must 
be kidding on the square since the 
visual impact of this team makes 
them a natural for the new me- 
dium. 

Boy Foy’s routine is equally 
solid in its genre. Foy has a classy 
turn in which he executes some in- 
tricate juggling while riding on a 
unicyele. Parlay of both skills in 
a smartly paced string of stunts 
has potent audience impact. 

Rest of the show is on ice with 
Carol Lynne performing gracefully 
in a production number framed 
around a Johann Strauss waltz. 
Costuming of the line and overall 
choreography makes for rich eve- 
appeal. 

Phil Romayne and Terry Brent 
round out the bill with another 
ice-borne number in which Miss 
Brent is tossed around in a series 
of difficult acrobatie twists. This 
routine, however, suffers slightly 
from being in the same tempo as 
Miss Lynne’s number. 

H. Leopold Spitalny’s choral en- 
semble and the pit orch under Vic 
Schoen’s baton give the show a 
rich framework. Herm. 


Olympia. Miami 
Miami,eJuly 23. 

Martha Stewart & Blackburn 
Twins, Jack Marshall, King Bros., 
Tanya, Naitto’s Dogs, Les Rhode 
House Orch; “Secret Fury.” 

Components of bill on tap this 
week make for good variety, with 
applause meter hitting a high score 
most of the way. 

In the Martha Stewart-Blackburn 
Twins combo, the stubholders view 
one of the more refreshing acts to 
play here recently. Blackburns pur- 
vey nifty hoofery, with “mirror” 
dance a highlight. Miss Stewart 
is an eye-appealing thrush whose 





delivery fits her vocal style neatly. | 


, When trio combine for their song 
}and dance bits they really cook. 
Their timely flag-waving lyric to 
“Dearie” (pointing up Korean con- 
flict) wins rousing applause. 

Jack Marshall is also solid with 
the stubholders via deadpan come- 


dics. Character impreshes_ are 
cleaner and holds them all the 
| way. 


| Naitto’s trained canines enliven 
| proceedings, with pooches display- 
|ing varied line of tricks. 

| Violin stint of Tanya sets well. 
Slick balancing of King Bros. round 
bill out in zingy fashion. Lary. 


| 


Oriental. Chi 
Chicago, July 20. 

Winter Sisters (3), Helene & 
Howard, Tim Herbert & Don Sax- 
on, Dick Contino, Carl Sands Orch; 
i“Crisis” (M-G). 


Although current show is strict- 
ly a routine vauder, it makes 
‘one concession to name value in 
Dick Coniino, accordionist. Hand- 
some lad has been doing a single 
for the past few months, dropping 
his former finit. Working solo, 
minus former extraneous chores, 
he seems more relaxed and 
groovey. Teeing off with own boo- 
gie number, he follows with an- 
other fastie, ““Mombo Jombo,” well 
suited for nimble keying. For 
change of pace he pulls all stops 


on “Bewitched.” However, his big- | 


gest applause getters are ‘‘Marie” 
in which he doubles on the vocal 


| closer, 

Winter Sisters open neatly with 
their acrobatic flips and dancing. 

Blonde trio are fast and do some 
good unison work to give the show 
pace. Helene and Howard click in 
| satirical ballroomology. The maul- 
ing of male by femme is still a 
| laugh-getter. The Charleston, done 
‘in slow motion, with flicker light- 
be another standout routine. 
| Tim Herbert and Don Saxon is 
another sing r and comedian team. 


| Herbert has a lot to offer with his | 


we Ba ~ 
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New 





Acts 








_FONTANE SISTERS (3) 

' Songs 

,12 Mins. 

Paramount, N. Y. 

| Hitherto restricted for the most 
/part to radio and recordings, the 
'Fontane Sisters now must contend 
'with the visual problems of sing- 
‘ing before an audience. 

| Girls are on for four numbers 
at the Paramount. As a vocal trio, 
they’re good. They harmonize nice- 
ly, and solo parts are carried well. 
At show caught, they sang two 
pop ballads, a rhythmical version 
of “Mississippi Mud” and an ex- 
cellent version of the mice’s work 
song in the film “Cinderella.” In 
the latter, they show fine poten- 
tialities for humorous lyrics. 

In the matter of movement, they 
are a bit clumsy, and lack of ade- 
quate preparation is apparent. 
However, they make a neat and 
fresh ‘appearance. 

At present, they are ready for 
the vaude deluxers. With some 
careful coaching on how to move, 
and the preparation of some more 
routines like the “Cinderella” bit, 
they will be ready for the plushier 
niteries. Chan, 


MARY MON TOY 
Songs 

7 Mins.; One 
Palace, N. Y. 

Oriental songstress has hefty 
pipes and showmanly approach in 
her song stanza. Teeing off with a 
ballad, “This Can’t Be Love,” for 
appreciable returns, she _ follows 
with solid “Sorrento” and winds 
with selection from the opera, 
“Carmen,” latter giving her the best 
opportunity for vocal calisthenics. 

However, some improvement in 
stage demeanor would improve her 
impact, although she «went over 
well in the No. 2 spot here. 

Edba. 


exaggerated mugging and fine com- 
edy dancing. Saxon holds up the 
singing end capably. After a comic 
entrance they do a harkback to 
old waude days in hoked version 
of “By the Light of the Silvery 
Moon.” Their skit on psychiatrists 
needs perking up. Saxon sandwich- 
es in a few vocals, while Herbert 
breaks him up by parading back 
and forth in grotesque masks. It 
makes for plenty laughs and ap- 
plause. 

Midway in show Carl Sands orch 
plays a medley of summer songs 


with Smith Howard vocals for a 
neat hand. Zabe. 





Palace, N. Y. 

Pat Rooney, Sr., Joe Morris & 
Susan North, Stump & Stumpy, 
Jacques Cordon, Roy Benson, Mary 
Mon Toy, Tamara & Orloff, Yonely, 
Don Albert orch; “Peggy” (U-I), 
reviewed in VARIETY June 14, 50. 


There’s plenty solid variety in 
the Palace’s current lineup, the 
eight-act layout comprising four 
repeaters and similar number of 
turns making their initial bids for 
Broadway favor. Among the latter 
are Yonely, Parisian musical 
clown, making his U. S. debut: 
Jacques Cordon, unicyclist-juggler; 
Mary Mon Toy, Oriental songstress, 
and Tamara and Orloff, terp 
twain. All are reviewed under 
New Acts. However, the mixture 
of old and new makes for a well- 
paced show that provides a wide 


range of diversifying entertain- 
ment. 
Among the repeaters, Pat 


Rooney, Sr., in his third appear- 
ance since the house revived 
/vaude a year ago, fares best and 
| practically cops the show in the 
closing spot. The vet hoofer, 
rounding out a half-century in 
show biz, gets a rousing reception 


‘from his walk-on and holds them | 


\throughout. His slick waltz-clog 
to “Good Old Trolley Ride” in- 
|Stead of “Daughter of Rosie 
O’Grady” is boff as ever and his 
;Jmpression of Joe Frisco’s “hot- 


| stove” shuffle dance, uncanningly | 


|authentic, is another potent ap- 
|Plause getter. Spacing hoofery 
| with a few gags, he essays an 
‘Irish reel to “Irish Washerwoman” 
| to bring down the house. 
| Preceding Rooney, Joe 
and Susan North win chuckles in 
a reprise of the old Morris & 
Campbell act, with Morris stoog- 
/Ing in an upper box to heck'e his 


and flashy “Lady of Spain” for sock | glamorous partner for neat re-| 


| turns. Roy Benson, comedy 
‘magico does neatly with his 
|bafflers, mainly the stick and salt 
tricks for maximum returns. 


| Stump and Stumpy, 
| comedy team, win plaudits with 
\their hoofing and  clownantics. 
| While some of their gab seems no 
| longer fresh through continuous 
| Usage and frequent appearances 
'In Broadway stands they’re still 
sock as ever. Don Albert's house 
orch backgrounds in superb style. 
dba, 
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BERT WHEELER & SID SLATE 
| Comedy 

15 Mins. 

' Capitol, N. Y. 

| Bert Wheeler teams with Sid 
Slate for one of the staple com- 
'edy vehicles—the comedian being 
heckled by partner. As such, the 
‘two are excellent. Wheeler, with 
his plaintive, high-pitched voice, is 
the perfect foil, ‘while Slate’s gruff 
| voice and demeanor convey the 
heckler well. 


But 15 minutes is a long time to 
stretch what essentially is a simple 
situation gag. And the actual ve- 
hicle itself doesn’t permit much in 
the way of variation in the script. 
So while the turn does produce its 
quota of laughs, there are gaps, 
and the whole thing begins to get 
tiresome after a few. minutes. 

Tall, blonde, Sherry Shadburne 
breaks the monotony for a couple 
of minutes trying to render a vocal 
that’s constantly broken up by the 


zanies. Chan, 
TAMARA & ORLOFF 
Dance 
10 Mins.: Full 
Palace, N. Y. 

This terp twain offers a slick 
dance routine, highlighted by an 


Apache number that’s a sizzler for 
speed and execution. Both are 
talented, work well together and 
hold audience via hazardous whirls, 
neck-hold spins and general rough- 
house necessary for proper inter- 
pretation. 

After supposedly strangling the 
gal, male grabs up the limp form 
for a death dance, presumably to 
escape attention of the gendarmes, 
for a sock finish. Team reputedly 
has built up a rep in Latin-Ameri- 


can theatres and niteries and 

should do equally well here. 
Edba 

YONELY 

Musical 


9 Mins.; One 
Palace, N. Y. F 

Yonely is a French import mak- 
ing his U. S. bow here. Effecting 
clown makeup and garishly garbed, 
he pantos through a succession of 
musical selections on toy fiddle and 
trombone and then switches to reg- 
llar-sized violin for legit playing. 
Both segments are handled well for 
laughs and applause. 

Outlandish garb provokes laughs 
from walk-on and accounts for the 
ill-fit, since that’s where he _ se- 
cretes the instruments. In addi- 
tion comie gives out with nice turn 
on miniature squeezebox for neat 


palming. He’s okay for family 
vauders, some niteries and tele. 
Edba. 


SING LEE SINGS (3) 
Acro 
9 Mins. 
Radio City Music Hall, N. Y. 
Oriental troupe comprising two 
lads and a girl are accomplished 
acro workers and tumblers, with 
some juggling for good measure. 
They’ve obviously been around for 
some time, but have escaped at- 
tention of VArtETy’s New Acts file. 
Many of their tricks are stand- 
ard. They open with the waving 
of silk-streamers, perform some 
tumbling and hand-to-handing and 
finale wherein one of the members 
builds up a line of chairs for hand- 


standing. It makes a good peg 
for applause. 

Act is good for any sight me- 
dium. Jose. 





, JACQUES CORDON 
Juggling Unicyclist 
7 Mins.; One 
Palace, N. Y. 

Jacques Cordon essays a slick 

juggling turn atop a unicycle. Set- 
up is similar to that of Boy Foy, 
with exception that Cordon’s one- 
wheeler is perched on a table for 
/more showy effect. 
After a rope-jumping bit, lad 
/segues into a routine of standard 
tricks with balls, sticks and sundry 
other items, at the same time do- 
ing some neat balancing feats that 
are breathtaking. 

As constituted, act is okay for 
| vauders, mass niteries and tele. 

Edba. 





Heavy Advance Sale For 


| Atlantic City Pageant 
| Atlantie City, July 25. * 
| Advance sale of tickets for forth- 
‘coming Miss America Pageant is 
above last year, with approximate- 
ly 20% of the house, all the choi- 
cest seats, already gone. 

Lenore Slaughter, director of the 
big event, staged in the main audi- 
torium of Convention Hall the 
week after Labor day, put tickets 


on sale early in the spring as mail 


in, 


zva> 


orders poured 
%. w« aa 
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Literati 


Still on the Hook 
While none of the recent an- 
ti-trust suits filed against Para- 
mount along with other major 








Collier’s Time ‘Profile’ 


Collier’s is about set to publish | Paris Saturday (22) for the fall and 


fin five installments) a “profile” of 
Time, Ine. This. project has been 
held up several times for rewrite 
and now is said to consist prepon- 
derantly of direct quotations from 
Time. Until the text is actually 
available nobody knows how tough 
the series is, but magazine men un- 
derstood some time back that it 
was plenty rough. Lawyers for Col- 
lier’s have had their say and so 
have others connected with man- 
agement who argued: “why buy a 
feud?” 

Editor Lou Rupple_ reportedly 
remained adamant. although meet- 
ing most of the objections via the 
rewrite route. Rupple is riding 
high at Collier’s just now because 
of circulation and advertising 
jumping under hypo of his city- 
desk style of editing a magazine. 

Sheep-Sitter 

Switch on babysitting was politi- 
cal commentator Waverly Root’s 
request to the Lake Tarleton Club, 
Pike, N.H., to provide him with a 
sheepsitter on his farm at Chelsea, 
Vt., which is 35 miles away. 

Boniface Walter Jacobs sent over 
a bellhop to keep the ewes and 
rams company while Root deliver- 
ed a lecture at the Tarleton Club. 





S & S’ Show Biz Books 

Flock of show biz items on Simon 
& Schuster’s fall list includes a re- 
vised edition of “Men of Music,” by 
Wallace Brockway and Herbert 
Weinstock; “The Rodgers and Hart 
Songbook,” edited by Richard 
Rodgers, with a preface by Oscar 
Hammerstein 2d, due in November; 
“Concerto Themes,’ by Raymond 
Burrows and Bessie C. Redmond, 
a companion volume to their “Sym- 
phony Themes”; an anthology of 
Reader’s Digest wit and humor, 
titled “Fun Fare” edited by the 
Reader’s Digest editors; and 
“Vienna’s Golden Years of Music: 
1850-1900,” by Eduard Hanslick, 
translated and edited by Henry 
Pleasants 3d. 

Ed Stasheff and Rudy Bretz, 
both NBC and Television Work- 
shop practitioners, have collabed 
on “The Television Program: Its 
Writing, Direction and Produc- 
tion,” which Wyn will publish late 
in the fall. 

Bobbs-Merrill bringing out John 
T. McCutcheon’s “Drawing From 
Memory,” the autobiog of the dean 
of American cartoonists. Same 
pub issuing Niccolo de Quat- 
irociocchi’s “Love and _ Dishes’; 
he’s the bonifacé of El Borracho. 


Hal Block’s ‘Funniest Lines’ 


| for Arthur Godfrey, is ghosting the 
day. 


companies names the United 
Paramount chain specifically 
as a defendant, that circuit as 
well as other affiliated circuits 


which may be divorced in the 
future under the Government 
decree are on the hook for po- 
tential damages arising any 
time in the pre-divorce period. 
In the case of Par, suits filed 
lately do not make mention of 
divorcement. These actions all 
name the old company, Para- 


in-chief of Mademoiselle, flew to 


winter Paris fashion showings. 
Andy Rooney, former Stars and 
Stripes staffer and now a writer 


CBS personality’s biog for Double- 


Tome written by convicts in an 
American prison, “Dictionary of 
American Underworld Lingo,” will 
be published by Twayne on Aug. 
15. It was penned under the di- 
rection of the prison chaplain. 








Warren P. Munsell, Jr., com- nmfount Pictures, Ine., which 
pany manager of “Detective | was dissolved at the end of 
Story,” and freelance mag writer; 1949. 

Bruce Bliven, Jr., collabed on a/| Par’s reorganization plan, 
showbiz piece for the current| which sets forth relations of 


Esquire tagged “The Golden Age the two new companies specifi- 


of the Spectacle.” Yarn describes cally provides that UP will 
American showmanship’s “eight! bear half the costs and dam- 
all-time triumphs. | ages, regardless of who is 


time, Mary Pickford, UA v.p., has 


| Frank L. McNamee and secretary 


|duction autonomy, plus financing 


| 


| 





named a defendant. This pro- 
viso will undoubtedly be the 
pattern for similar agreements 
between other parent film com- 
panies and their separated cir- 


= cuits. 
deals over with them when "*Cy- | 


rano” winds up. 

Kramer is committed to deliver | 
one more to UA following “Cy- | 
rano.” It will probably be “The ] aa 
Children,” which will go’ into pro-, <== Continued from page 7 
duction late in the year to com- 
plete his five-picture deal. Mean- 





Kramer Offers 


Continued from page 3 =— 




















of settlements and trials. Damage 
claims are well over $200,000,000. 

Biggest damages in the last covey | 
of suits is sought by Victoria Amus. 
Corp. of Lawrence, Mass. Victoria 
demands $3,000,000 treble damages 
in an action brought in the federal 
district court in Boston. Plaintiff’s 
theatre is the State in Lawrence. 
Besides the eight majors, Republic, 


requested that Kramer make no 
distribution commitment with any 
other company until he talks with 
execs in UA’s new regime. Board 
chairman Paul V. McNutt, prexy 


Max Kravetz are expected on the 


Coast in a couple weeks. Monogram and Eagle Lion are 
It was reported during the past named as defendants. 

week that the Kramer unit would In the federal” district court. 

go over to Paramount on the same yyjami, Albert Pollak, Aaron H. 


basis as the Hal Wallis-Joseph Ha- 


; ; and Beatrice Courshon, as trustees 
zen setup. That would give him pro- 


of the Parkway theatre, slapped a 
$1,009,500 suit against the eight 
majors. Suing for elaimed monop- 
oly practices from 1938-1943, plain- 
tiffs contend they were forced to | 
sell out to the Wometco circuit be- 


and distribution. 

Kramer denied that he has held 
any discussions with Paramount. 
It is believed, however, that Lew 


Wasserman, MCA prez, is working cause of an inability to obtain 
on such a deal and will present) product on reasonable run and 
it to Kramer when the time is ripe. | clearance. 


Producer, who was recently mar- 
ried, has been planning to go to 
Europe in September or October, 
following the windup of “Cyrano.” 
It would be a combined honeymoon 
and public relations move on be- 
half of “The Men,” current pic, 
which will be going into release 


Third action filed this week was 
brought in the federal court, Pitts- | 
burgh, for $600,000 damages 
against all majors but Universal. | 
Named as additional defendants 
were Penn-Federal Corp. and the 
Warner Bros. cireuit. Action by | 
Thomas A. and Flora M. Gilbert | 


4 Trust Suits | | 


‘all girls.” 


| Tourmaline Candide. 


| School for Dogs. 


Radio-TV writer Hal Block has the number of new deals that are | 
sold a piece to Colliers on “fun-| being thrown at him has Kramer | 


niest lines” as recalled by the 
nation’s top comedians. _ 
Among comics contacted for the 
article are Bob Hope, Milton Berle, 
Eddie Cantor, George Burns and 
Fred Allen. Article is tentatively 
slated for the Sept. 16 issue. 


New Digest-Size Mag 
Phillip Andrews, editor and 


‘uncertain as to whether he'll be 
|\able to go abroad until his plans 
|are more settled. 

While he’s unwilling to close his 
ears to any» proposition offered 
(they’ve included a chance at be- 
ing production topper on a major 
lot), Kramer’s preference is to 
keep his unit intact and turn out 


| clearances” and 
/ ences.” 
| Current battle over drive-ins and 
itheir status in the industry was 
|also the basis for an _ action. 
|McConnell Read Corp., operator of 
|North Drive-In theatre, Cicero, 
|N. Y., filed action in Albany for 
$225,000 in treble balm. Named in 
| the suit were the eight majors, Re- 


“undue prefer- 


|in England about that time. How- asserted that plaintiffs were 
ever, upset condition at UA and forced to sell out to Warners be- | 
cause of “long and oppressive | 











SCULLY’S SCRAPBOOK 


By Frank Scully 








Dogtown, July 21. 

Though among the first of irate citizens to demand that democracy 
vindicate its claims to courage, fair play and superiority over other 
forms of government by firing all the top hats and brass buttons that 
came up with wrong answers in Korea, I’m not so sure now that our 
leaders were as stupid as score would indicate. Even the best brains 
can’t always foresee certain developments before they arise. 

As proof of this, at the present moment I am reeling and writhing 
in a bed, under which is a French poodle and a litter of newborn 
puppies. Their mother started deliveries about 4:30 a.m. and com- 
pleted her amazing mission by the time Kate Smith came over the 
mountain, which on the Coast is 9 a.m. 


We never planned it this way at all. Like Gen. Douglas A. Mac- 


' Arthur, I consider this an outrage if not close to giving aid and comfort 


to the enemy. This bitch knew (‘and I use the word in its technical 


| rather than its indignant sense)—she knew we had everything planned 
| for her to have her coming out party in a lying-inn under a nectarine 
| tree in the garden. 


This was neither imperialism nor paternalism on 


our part. I realize that, to a French poodle with a love of liberty run- 


| ning back hundreds of years, the sight of adults building a wired en- 
_closure and pounding fence posts might have seemed anti-American, 
| but “protective custody” is not peculiar to totalitarians alone. 


Of course she saw what we were doing. She must have seen, too, 


| that we worked hard getting the steckade in shape for her and her 


expected event. Figuring she might have more than one puppy, we 


|replaced a small dog house with one made of an old desk of mine, 


Sylvia, Joan, her friend, Pat and I sweated and tugged to get every- 
thing ready for the displaced pups. But nine is certainly coming over 
in strength. 
A Litter For Walker 

I remember Jimmy Walker once writing me that he had been offered 
a stateroom “with 10 berths.” ‘“‘That’s not a stateroom,” I wired, ‘that’s 
a litter!” 

Little did I think the levity would come home one day and haunt me 


|—right under my own bed. 


Somehow Candy had got out 6f her wired enclosure in the garden, 
slipped into the house, climbed the stairs and quietly let me have the 
facts of life firsthand. 

The first I knew of what was going on was when I breathed a pe- 
culiar odor like a combination of salty marsh grass, dried codfish and 
live grasshoppers, followed by a high-pitched complaint that could 
have been a cat, a banshee or some Sinatra from Sumatra trying to 
avoid a call from his draft board. 

I was so full of sciatica and sal hepatica at the time that I couldn't 
have moved beyond the 38th parallel if I tried. I leoked under the 
bed and saw the first pup hightailing toward the hall. I called for 
help. Soon Scullywags were all over the place. Some were laughing. 
Some were saying, “A typical Scully production—4 a.m. and probably 
Others were trying to assist at the well-spaced accouche- 
ments, only to dgarn that French poodles don’t need outside interfer- 
ence. In fact they do everything, even to cleaning up after it’s all 
over, thereby leaving no trace of the labors, which is certainly more 
than can be said for their masters at any age. 

The real name of the mother of this amazing litter is not Candy. but 
The father is Tony, owned by Sonny Tufts. This 
is a rare mating, as both are all-brown, and all-brown poodles are nearly 
as hard to find as all-white Russians in Shanghai. 

They don’t get into the papers as often as Lassie, or Daisy, or Asta, 
or Corky, or Banjo, or Beans, because they never went to the American 
In fact being descended from the court of the Kings 
of France, they are all privately tutored and start with Ph.D’s. (‘Dogs 
of Philosophy.) From there they work up to the best of all breeds. 

People think the mother of these puppies is the famed Tina, but the 
fact is Tina died several months ago. This Candy is not her puppy but 
is related to her in a thoroughbred way. When it became obvious that 
Tina was too old to have puppies, though she still could outrace. out- 
swim and outsmart everything from wild ducks to jackrabbits at the 
human equivalent of 75 years of age, we bought a brown poodle puppy 
and persuaded Tina she had suffered from amnesia one indiscreet night 
and that Candy was the result. 

Synthetic motherhood being about as common as the prewar model 
around Hollywood, Tina took to raising Candy as if nature had planned 
it that way. They grew to look like twins. Indeed it was hard for 
people of the boulevard to say for sure which one had the Toni. 

But Candy never quite absorbed Tina's brains—her skill at catching 
a ball over the shoulder like a Notre Dame end catching a pass, her 


| ability to pick all utility positions on a baseball team, or her ability to 


| 


publisher of the travel mag, Globe, 


about five pix every two years.| public, Film Classics and Eagle 





is bringing out a 10c digest-size 
mag, Flash. Slightly larger than 
Quick, mag will feature topical 
picture — stories. First issue is ti 
dated September. — ' 
Martim Snyder will be amuse-| Demand for Kramer's services Is 
ment editor. |based on success of his “Cham- 
aoe | Pion,” “Home of the Brave” and 
Realtor’s Western /expectancy on “The Men,” which 
Lou Honig, head of the real | preemed at the Music Hall, N. Y., 
estate department of the Fox Mid- | jasi week. | 
west Amusement Corp., Kansas | 


City, is taking a literary fling with 
s s 7 
Tri-Dimension 


a book to be published this fall. 
Continued from page 3 


He’s been making three in two 





cal to keep his staff employed full | 








Volume will include history, 
research, anecdotes and incidents , 
about old Westport, the pioneer 
town which was at the head of 
the Santa Fe trail and is now a 
vart of Kansas City. Honig has 
titled the tome ‘“Westport—Gate- 
way to the Early West.” 








rama, Schwartz is less optimistic. 
Since the Vitarama technique 
(backed by Rockefeller money) re- 
quires three projectors and a 
em curved screen, Schwartz believes 
Ireland Revokes Bans | that it would not be suitable for | 
Ban on “Hunger of the Heart” the ordinary theatre. Polaroid 
by Rearden Conner, “Who Was! process requires spectators to use | 
eee Gacen” hes Donedin |special glasses reminiscent of | 
Kiely, has been revoked by Irish | ake cage pasa stunts pulled by | 
Censorship of Publications Appeals SOtESS MARY YCRLS BEd. 
Pioneer pie will be produced by | 


Board. 

Board has also lifted ban on, Lester Cowan, who is also a vee-| 
English periodical, Home Notes, | pee of the new company. First) 
published by C. Arthur Pearson | film, labelled “The Customer’s Al-| 


group. 








ways Right,” goes into production | 
ane by the end of August. If it comes | 
CHATTER up with the right results, exhibs | 
Profile of Clark Gable, “What/| plan a series of sequels. Film is 
Keeps Gable Clicking,” in August | figured as costing under $600,000. 


oes oe Core Secrets” will be According to reports, almost all 
printed by Good Housekeeping | ™4J0rs as well as a number of! 
Mag as a two-part serial, starting | !@boratories are currently experi- 
n August. menting with tri-dimensional tech- 
Alan F. Pater, president of | niques. No one has yet found the 
Vantage Press, opened offices in| answer in the form of a simple 
Hollywood, with Laura Saunders method useable without added ap- 
as West Coast representative. | paratus such as glasses, icidustry- | 
Betsy Talbot Blackwell, editor-' ites say. 








years, which is not quite economi-| giving an unfair product break to 


_ use of frozen coin fer the purchase 


| any deal as set until a formal ink- 


Lion. Suit charged defendants with 
Kallet theatres which operates the 
Regent, Syracuse, and _  Kallet 
Drive-In, Camillus, N. Y. 
| 











Argentine Deal 


Continued from page 4 














S ommmenatiementl ———— 


| 

promptly accepted would bar the | 
| 
of theatres. This switch never | 
presented any great problem, since | 
none of the companies had tangible 
plans in that direction. Argen- 
tinians feared that theatre-buying | 
activities would artificially jack up 
the price on houses. 
There is hope that the affirma- | 
tive vote will lead to an early re- | 
sumption of pix shipments. The 
pact has been inoperative, although 
Dr. Ramon Cereijo, Argentine 
financial minister, okayed the draft 
several months ago when he was 
visiting this country. Film execs, 
however, are not prone to regard 


; 
! 
| 


| 
' 


ing has been put through. 
Argentine has no trade treaty 
with either Britain or Italy. It 
feared that British or Italian pix 
would come into the country with 
American distribution labels, 
thereby skirting the ban placed 
against films originating from these 
vorboten sources. Since the U. S. 
film deal grants an overall license 
to all pix channeled through Amer- 
ican distribs there would have been 
no government barrier to block) 
non-U. S. pix. | 





| whatsoever in dachshunds. 


pick up a spare meal in a goldfish pond or a chicken-run and }eave 
praetically no trace of the larceny. 

I say “practically no trace” for she never quite swallowed all the 
white feathers of a leghorn. As a result, many persons thought that 


| she was a special breed of poodle—all brown with a white moustache. 


Candy lacked another oddity of Tina’s in that she showed no interest 
Tina was known to have enamored a tied- 
up male dachshund. As this was before fraternization and the French- 
German reapproachment in the Saar Valley, Tina’s interracial toler- 
ance was looked upon as a public scandal. 
Candy’s Nutria Nine Now Booking 

It must have occurred to Candy that while she could never play ball 
with the skill and speed of Tina, she might overcome this by the force 
of numbers. So she developed a full team. It will probably be called 
Candy’s Nutria Nine when playing the Gopher Circuit next season. 


One of the players will of course have to be on loan from Sonny 
Tufts, as the ground rule is that the owner of the sire has first choice 
of the litter. This ground rule can be waived for a fee, but since the 
fee is $50, the Scully Circus prefers to pay it out in pounds of flesh. 

It’s quite possible, too, that the kids may decide to break up the team 
and sell their pieces in the syndicate. Pups like these are worth from 
$100 to a G. Not one has any white splashes or other coloring. All 
are as brown as a guy named Joe E. They probably will grow full 
size, though a loveable runt is usual in a large litter. If one shows up, 
I’m claiming him. 


Only a few days before this Dionnean debacle, Rudy Vallee came to 
lunch with a miniature poodle of his called Mr. Pom. We invited 
Vallee, but not the dog, which proceeded to leap on chairs, tables and 
people and turn the living room into a Greyhound bus depot restroom. 

I look to Candy's raising her brood on the outdoor type. Whether 


| she will raise them to be a ball team depends on how their masters stick 


together. One part-owner, Sylvia, 16, thinks she will sell out her inter- 
est to help get enough money to go to Europe next summer. Pat wants 
to sell hers for college funds. Nonny wants to keep hers, and the Skip- 
per in far off Norway has not been consulted as yet. 


As for Moreen, she, in her fifth big week, is nevertheless too small 
to protest a deal being cooked up before her very eyes. The deal is 
ae eee puppy _— to the Tufts there will only be two puppies 

r eae id, leaving Moreen in the cold completely. She’s alread 
being told, “Your turn will come later.” . , j 


Anyway we look at it, it’s a dog’s life, not only for dogfaces and their 
dogtags but the rest of us. Few of us will know life in such idyllie 
terms as Candy—the French poo ile that had more witnesses to her 
accouchements than an empress had in the days before the French 
Revolution. Only this morning Sylvia said, “I’ve made too much form- 


ula for the puppies. Do you want what's left for the baby?” See what 
I mean? 
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\\.  . gives you the box ofrice 
comedies with family appeal, 


THE EGG & I... FAMILY HONEYMOON... 
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He gives the scene its heartbeat... 


THIS meeting of mother and child is no 
make-believe—not to the movie-goers! 

To them, it is as real as life itself, 
thanks to the director of the picture. 
Through his perceptive handling of ac- 
tion, dialogue, and camera, he has given 
the scene its human touch, its heartbeat 
... made the audience feel its warmth, its 
mood—and live the moment, one with 
the personalities on the screen. 


And this achievement is the mark of 
his mastery of the dramatic; the gauge of 
his creative contribution to the motion 
picture art. 

But if such artistry is to have full ex- 
pression, the director must have the as- 
sistance of film that gives him ample 
freedom to achieve the effects he desires: 
This freedom he finds in the family of 
Eastman motion picture films, 


EASTMAN KODAK COMPANY ) 


ROCHESTER 4, N. Y. : 


J. E. BRULATOUR, INC., DISTRIBUTORS 


FORT LEE e 


CHICAGO « 


HOLLYWOOD 
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Map $10,000,000 UA Unit 


Continued from page 
brought into UA itself are report-, has felt the antagonism of former 
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‘8 Majors File Chisel 
Suits vs. Nev. Exhib 


Carson City, Nev., July 25. 
Eight majors filef separate per- 
centage-chiseling actions in the| 








Picture Grosses 








MINNEAPOLIS 


(Continued from page 14) 


‘Duchess’ Sparks Buffalo 


(M-G). Mixed opinions on this one 
and lack of boxoffice names are 
deterrents. Light $4,000. Last 
week, “Gun Fighter” (20th) (2d 
wk), slow $4,200. 

Radio City (Par) (4,000; 50-70)— 





At 136, ‘Rogues’ $11,000 


Buffalo, July 25. 


federal district court here against 
Thomas L. Karren, former owner 
of the Fallon and Lawana theatres 





“Duchess of Idaho” is setting the 
pace for Buffalo this week with | 
“Rogues of Sherwood Forest,” du- | 


in Fallon, Nev. 


Suits all charge Karren with 
under-reporting on percentage 


edly also putting money into the| co-owner Mary Pickford, who now 


financing company and will have 
reps on beth boards. The two out- 
fits will thus have an intimate 
alliance via interlocking direc- 
torates. 


!is on the company’s exec commit- 
‘tee. Kelly at noon last Thursday 
| was literally handed a pink slip 
| signed by McNamee, advising him 
that his services were no longer 
required and requesting he vacate 


“Annie Get Your Gun” (M-G), One 
columnist-critic called it “a bore,” 
but most opinion highly favorable Estimates for This Week 

and should benefit by word-of-| Buffalo (Loew's) (3,500; 40-70)— 
mouth as well as by prestige of | “Duchess of Idaho” (MG). $13,000. 


aled with “Young Lovers,’ follow- 
ing in second place. 





stage show, cast names array and | Last week, $24,000 for “The Skip- | 


big exploitation campaign. Good 
$16.000. Last week, “Asphalt Jun- | 
gle” (M-G) and Danny Kaye, etc., | 
on stage (50-85) smash $40,000 and | 
would have been even more except | 
for length of film and stage show | 
and fact many sat through it twice. 
As a result of aforegoing, hundreds 
were turned away throughout | 
weck, boxoffice having to stop sell- | 
ing tickets at 8 p.m. or thereabouts, | 
peak time, every night. Two final 
days were even better than open-| 


per Surprised His Wife’ (M-G), | 
Three Suns and Jerry Colonna on 
Paramount (Par) (3,000; 40-70)— | 
“Great Jewel Robber” (WB) and 
“50 Years Before Your Eyes” (WB), | 
$10,000. Last week, “Rocketship 
X-M (Lippert) and “Baron of Ari- 
zona” (Lippert), under $12,000. 
Center (Par) (2,100; 40-70)— 


stage. | eee Continued from page 11 


“Bright Leaf” (WB) (2d wk). Per- | Hughes’ Jets ™ 


haps $6,000. Last week, $9,500. 


Lafayette (Basil) (3,000; 40-70)— | 


'films. They seek an accounting of 
damages after an inspection of the- 
| atre records. 


H’wood’s Head 




















be rewritten to include certain 
phases of conflict in Korea, since | 
Marines are being shipped in that 
direction. Most of filming will be 
|'done at El Toro, Marine air base | 
in Southern California. 


| “Jet Pilot,” Howard Hughes’ per- 


ing Friday, attesting to word-of- | “Rogues of Sherwood Forest” (Col) sonal project on jet planes at RKO, | 


mouth’s effect. 


'and “Young Lovers” (EL), $11,000. | deals strictly with development of 


RKO-Orpheum (RKO) (2,800; 50-| Last week, “Winchester ’73” (U)/ jet planes and flyers. RKO’s third 


70: — “Good Humor Man” (Col). 
Well enough liked picture has mod- 
erate draw in person of Jack Car-| 
son. Light $7,000. Last week, “Win- | 
chester ’73” (U), healthy $12,000. 

RKO-Pan (RKO) (1,600; 35-70)— | 
“Winchester "73”" (U) (m.o.). Here | 
after RKO-Orpheum click. Still | 
sound, $7,000. Last week, “White | 
er (RKO) (2d wk), okay $6,-! 
000 

State (Par) (2,300; 50-70) — 
*Rocketship XM” (Lippert). Minus 
cast names, but attracting plenty 
of small fry trade and winning ap- | 


and “Golden Gloves Story” (EL), 
under $12,500. 


Montreal Holding Up; 
‘Night & City’ $14,000 
Montreal, July 25. 


All houses are holding up in 
spite of good weather. New entries 





returns, with “Night and City” 
looming best of newcomers, at the 
Capitol. 


Estimates for This week 


|air film, “High Frontier,” will cover | 
|U. S. Air Force B-36s, corps’ largest | 
long-range bomber. 

To be filmed with cooperation | 
‘of the Government, this also is a 
Hughes’ project, which Robert 
|Sparks will produce. It will tell 
'the development and training of 
imen for this monster of the air. | 


‘in all but two deluxers are helping |Camera work is skedded for late | 


August, with troupe locationing at) 


While $10,000,000 is the capital-| his office by 4 p. m. It was attached 
for the new firm, it is expected) which covered him until the wind- 
that it may actually go into busi-| yp of his contract, Aug. 3. He 
ness with something like half that.| moved in temporarily with pro- 
That would be possible and still| qucer’s rep Lowell Calvert, and 





| have enough coin to finance 12 pix 
|}at almost $1,000,000, since banks 


would be expected to put up the 
remainder. It is anticipated that 
banks will show renewed interest 
in financing UA product once the 
mystery is off the new ownership, 
a general salesmanager is named 
and the management gives indica- 
tion of its stability. 


McNutt and Kravetz, who have 
been working on the exploration 
of sources for the coin, hope to 
have it lined up by the end of next 
week. They and prexy McNamee 
are aiming to leave New York for 
the Coast at that time to start lin- 


|ing up pictures and producers. 


Kravetz, who has been pretty 


' much calling the shots on policy, is 


quite frank in making it clear that 
there will be no financing for many 
of UA’s current producers or most 
of those who’ve produced for it in 
the past several years. He feels 
that the company got itself into its 


B-36 base in Texas. | present straits by failing to deliver 


| “falls of Montezuma,” which | toP product and his whole aim is’ 
to turn it to distribution of a lim-' 


plans to continue to maintain an 
| office in the building. 

| Al Lowe was named foreign chief 
| the following day. He has been in 
|UA’s foreign department since 
| 1922, of which 10 years were spent 
as h.o. rep in South America, seven 
| years in the Far East, six years in 
South Africa and the past five years 


|as divisional manager for the Far 


| East, Australasia and South Africa. 
| He had recently been in New York, 
| reportedly preparatory to’ leaving 


| the company. 


| Douglass R. Ornstein was named 
| Monday (24) as assistant to Lowe, 
| He was the company’s manager in 
| India until it sold its branch there 
'to a licensee last year. He’s a 
brother of George (Bud) Ornstein, 
| special UA rep in Rome. George 
|is married to Miss Pickford’s niece, 
Gwynne. He entertained McNutt 
in Italy in the spring and is cred- 
ited with hypoing his interest in 
the UA deal. 

Selmer Chalif, a relative to Miss 
Pickford by marriage, who repre- 


' 


|20th-Fox currently is winding, nar- 


proval. Mild $8,000. Last week, | Palace (C.T.) (2,625; 34-60) “Anna rative of U. S. Marine Corps, is an- | ited number of quality films. 


; sented the company on the Coast 


“Love That Brute” (20th), slow rasta” (C ‘air P | i i i : 
$6,500. : eT acs tide We ta tee other which will carry plenty of | Top Quality Sought ee aoe Ka he A apne 
Suspect” (Indie) (reissue). Oldie|" Capitol (C.T.) (2,412; 34-60) tially with Marine Air Wing. Great-|ley Kramer, Frank Capra, John | promotions from the ranks are an- 
Tigi er too much of a stir.|“Night and City” (20th). Okay et Percentage of footage, however, Ford and men of that ilk, who have ticipated. While trying ra get the 
ight $2,000. : : 


Last week, “Fallen 


Idol” (U) and “Quartet” (U) (2d 
runs), light $2,000. 


‘Idaho’ Hep $15,000 In | 


Balto; ‘Treasure’ 12G | 


Baltimore, July 25. 
Business here is holding a fair- | 
ish pace with influx of good | 
product a decided stimulant | 
Loew's Century is continuing its 
recent run of okay activity with 
“Duchess of Idaho,” and the Town 
is getting some _ response for 


‘ 





$14,000. Last week, “Gunfighter” | 
(20th) okay $12,500. 
Princess (C.T.) (2,131; 


will be concerned with foot Ma-| illustrated their ability to turn out} pest men available for each job, 
rines, | quality fare. He feels that if the| Kpavetz’s view is that with limited 


34-60)| Latter studio also is prepping | company can finance a dozen PiX| resources “we must be satisfied 


| “Duchess of Idaho” 


“Fortunes Captain Blood” (Col).'|“No Highway” as an air picture,| by such a group, the six or eight) with bread if we can’t have cake.” 


So-so $9,000. Last week, ‘“‘Ticket to 
Tomohawk” (20th) medium $6,000. 

Loew’s (C.T.) (2,855; 40-65) 
(M-G). Socks 
$14,000. Last week, “Bright Leaf” 
(WB) dull $13,500. 


Imperial (C.T.) (1,839; 34-60) —| 


“Winchester ’73” (UI) and “Armor- 
ed Car Robbery” (UI) (2d wk) $6,- 
000 following hot opener of $f1,- 
500. » 


‘but this in no wise will have any | additional which UA could handle, 
connection with Air Corps. Plot is | will come in of their own accord. 
ithat of an aeronautical engineer | It is also the intention of the 
|who flies a replica of a plane which | new management to name a ¢ombo 
‘is involved in fatal crash. 


Universal-International likewise; the financing company. Being 


|rep on the Coast for both UA and | 


| Meantime, auditors for the Bank- 
|ers Trust Co., N. Y., which has been 
| UA’s prime banking connections 
for many years, moved in ‘last week 
for a complete o.c. of the books. 


has an air picture upcoming, tagged 
“Aviation Cadet.” Subject deals 
with training of fliers for Air 
Corps, but script will be revised 


sought is a top man familiar with 
|seripts and production, who’ll be 
plenty tough in demanding nothing 


but top quality before okaying a) 


| The new management likewise had 
its auditors gandering them to get 
a complete picture of the com- 
pany’s condition and assets. 

A session was held by the new 


“Treasure Island.” | Orpheum (C.T.) (1,040; 34-60) slightly to bring in mention, at package for either distribution or', . ot . ‘ ie 
Burt Lancaster made a p.a. at! “Iroquois Trail” (UA) and “File Jeast, of Korea. This rolls late next | financing. a aie gyn a _ , ~e 
the Stanley Friday (21) tor what 649 (UA) (2d wk). Average $4,- | Kravetz is quite convinced that = -P., Ss ursday. 


was to be a getaway for “Flame 
and Arrow” but continuing trade | 
for “My Friend Irma Goes West” | 
held up so well a second sesh was | 


500 after sock first of $8,000. 





DENVER 


month. 











B’way Bleak 














_| the day of the mediocre film is past 


and that UA cannot exist on the 
25% or 30% distribution fee de- 
rived from that type product, no 


was purely a courtesy get-together, 
| however. It is expected that Bank- 
ers and Bank of America, in Los 
Angeles, which frequently work to- 


decreed. Lancaster packed the | (Continued from page 15) > in onl itv it is han-| 2¢ther, will be called on later for 
3,280-seat deluxer to the hilt with Aladdin. Esquire, Webber. Hot Continued from page 7 a in what quantity it is han _ production financing and possibly 
his film thrown in as an “extra ¢99 000. Last week. “Bright Leaf” d | i , (coin for a fiscal reorganization 
prevue.” (WB) and “House by the River” Production bought by*the film! Meantime, the new managers,’ which may eventually take place. 


Estimates for This Week 


(Rep), poor $10,000. 


companies during the past season. 


_who took over just two weeks ago, | 


Source of coin which was used 


Century (Loew’s-UA) (3,000; 20-| Esquire (Fox) (742: 35-74) — That was “Montserrat,” acquired | have been delving into the man- ¢,, purchase of th » fe 
60—"*Duchess Idaho” (M-G), draw- | «winchester 73” (U) and “One by Anatole Litvak and since re- | power and administrative prob- Mise Pickford and Chaaie ded for 
ing very well to indicated $15,000. way Street” (U), day-date with sold to 20th-Fox. A number of lems. It is certain now that Grad’ Which McNutt is trustee, is still 
anlage et tn ena Aladdin, Denver, Webber. Neat $4,- other current plays were bought, | Sears, — pt nn acre - shrouded.in mystery. It was said 

; Steer : — 000. Last week, “Comanche Terri- but they were holdovers from pre- V-P. in charge of distribution, will 4); . 5 Git ci, * ane 
a rousing total of $37,500. : /not remain with the company. this week, ‘however, that it was 


tory” (U) and ‘“‘Woman from Head- 


vious seasons’ preems. 


Keith’s (Schanberger) (2,460; , quarters” ( | . j ee ‘ hoped to have things sufficiently 
‘ 20-60\—"So Young, So Bad” (UA). | — yg yh ye Being counted on as prospective || McNutt-McNamee-Kravetz com-' .oyareq away to be able to indicate 
Starts todey Clues.) alter second | ol. Pg te Ae film fodder during the new season bine has been delving into the ; 
week of “Winchester °73” (U)| Duchess of Idaho’’ (M-G-M) and ones | problem of finding a general sales the source of the financing. 


added steady $6,000 to nice preem | 
at $10,200. 

Mayfair (Hicks) (980; 20-65) — 
“Savage Horde” (Rep). Mild 
$3,500. “Avengers” (Rep) in ahead 
in similiar groove with $3,300. 

New (Mechanic) (1,890; 20-60)— 
“Where Sidewalk Ends” (20th) (2d 


| week, 


‘Masked Raiders” (RKO) (2d wk). 
Poor $8,000. Last week, fine $15,- 
500. 

Paramount (Fox) (2,200; 35-74)— 
“Kill the Umpire” (Col) and “Cap- 
tive Girl” (Col). Fair $7,000. Last 
“Comanche Territory” (U) 
and “Woman from Headquarters” 
(Rep), good $9,000. 


“Bell, Book and Candle,” John 
van Druten comedy fo be produced 
by Irene Selznick. Lilli Palmer 
will be starred. 

“Call Me Madam,” musicomedy 
about a femme diplomat; book by 
Russel Crouse and Howard Lind- 


'manager and has been sifting 


through a flock of potentials for } 


the job. It is believed that Paul 
N. Lazarus, Jr., who has been 
'serving as salesmanager pro tem 
and ‘‘without portfolio,” will con- 
tinue with the company for a 
while, at least, in his regular ca- 








Korean Situation 


Continued from page 3 —— 








ing of these pix for a number of 
months. 


wk. Holding well enough at Vogue (Wolfberg) (600: 60-74)— say, score by Irving Berlin. Ethel pacity as executive assistant to the | : : P a 
$7.000 after good beginning at | opiten” (UA). Big $3,500 and hold- | Merman stars. Leland Hayward president and that a top sales exec palit ie the’ auiten’ of fae aiebuans 
“ » (WB) (3.280: 25-75 |ing. | | Production. | will be brought in. ‘chain headed by Elmer C. Rhoden. 
pee ee aaa gla Meee Pe Webber (Fox) (750; 35-74) — | “Guys and Dolls,” musicomedy | Sears has a contract running un- | Latter, after instructing bookers to 
(2d wk) Maintaining good pane wt Winchester | 73° (U) and “One based on Damon Runyon stories; | til’ Dec. 31, 1951, with additional | stay away from battle pix, has now 
$7500 after very bright $16,600; oq ureet (U), day-date with score by Frank Loesser, book by | payments of $35,000 a year for 10 given the greenlight. Chain, for in- 
opener. - fom ggy gy ee Po Jo Swerling, Abe Burrows and years after that, making the total | stance, fas booked two package 

Town (Rappaport) (1,500; 35-65) «Bright eae (WB) Pie “House peter Lyon. Cy Feuer and Ernest due him from now $545,000. On shows, “The Raider” and “Target 


— “Treasure Island” (RKO).) 
Strongly ballyhooed into pleasing | 
$12,000 possibility. Last week, 2d 
of “White Tower,” held fairly well 
at $5,900 on heels of $9,400 opener. | 





by the River’ (Rep), poor $1,500. 


TORONTO 


(Continued from page 14) 
“Father of Bride’ (M-G) (4th wk). 





, Martin production. 

| “The Rose Tattoo,” play by Ten- 
nessee Williams. Cheryl Crawford 

| production. 


| “The Curious Savage,” comedy 
by John Patrick. Cast 


SEATTLE | Okay $6,000 after last week’s $8,- Patricia Collinge, Betsy Blair. To 


(Continued from page 15) | 


000. 


| be produced by Theatre Guild in 


includes | 


| the basis of Sears’ illness and re- 
sultant absences, new triumvirate 
is counting on settling the pact on 
|a favorable basis. If Sears is un- 
| willing, they are said to be pre- 
pared to defend breaking the pact. 
Sears has already referred the mat- 
ter to his lawyer. 


_For Tonight,” as one and “Memphis 
Belle,” “Flying Hell Cats” and 
| “Destination: Stratosphere” as the 
other for six Kansas City houses. 

| Both packages, distributed by 
| Nat Sanders’ Film Renters, are doc- 
|umentaries turned out either by 
| U. S. or British governmental agen- 


ticipated immense $13,000. Great Pg + Met poor / (PP, (UA) 

$15,800 last stanza | haere ee ee : 
Orpheum (Hamrick) (2,600: 59- (3d wk). Satisfactory $6,000 after 

84)—**Winchester °’73” (U) (2d wk). last week's $8,000. 

Good $7,500 after swell $11,300! 


(959; 


Odeon (Rank) (2.390; 48-$1.15)— |, 


Howard Young. Film possibilities 
hinge on a casting problem for 
the principal femme (Collinge) 
role. 


association with Russell Lewis and | 


That followed Kravetz’s action, | cies during the late war. “Raider” 
following regular weekly distribu-| and “Target” open Aug. 23 and 
tion of checks last Thursday (20),|*“Memphis” group, Sept. 7. Sanders 
in asking that they all be returned. | also reports that Fox Intermoun- 
He went over each one personally. | tain and Balaban & Katz chains are 


last week. | rane ae bm or a | Considered somewhat more Checks were returned to all the also taking on the “Memphis” 
Palomar (Sterling) (1,350; 59-84) Sue). , Neat $12,000. oa stso'000,” questionable but a possibility is|¢mployees except Sears and Paul | package. 

“ueaptain, Blood” (Col) (2d wk)| “Suess (FP) (2386, 36-67)-—| Ties Ctane,” Samioon Raphaelson |“ oenv"S, ‘Contract manager and |, im,the'factual side of the news, 
us ste y Jogi | eb sn _play to be presente rthur an its whi 

Yorgesson. “Where Sidewalk Ends” (20th). pes 7 y vie jin other exec capacities from the a number of circuits which pre- 


Anticipate fair $6,500. 








Last week, “Corliss” (UA) (2d wk) 
plus stageshow of local talent. Fair | 
$5,300. 

Paramount (Evergreen) (3,039; | 
59-84)—“‘Furies” (Par) and “Lost| 
Voleano” (Mono). Look for $8,006. 
Good considering heat. Last week, | 
2d of “White Tower” (RKO) and) 
“State Penitentiary” (Col), good 
$6,700. 


a 


Good $10,500. Last week, ‘Friend 
Irma Goes West” (Par) (2d wk), 
$8,500 
Towne (Taylor) (693;- 40-88) — 
“Rocketship X-M” (Lip) (4th wk). 
Steady $4,500. Last week, neat $5,- 
0. 


Uptown (Loew) (2,743; 42-75)— 
“Peggy” (U). 


‘week, “Spy Hunt” (U), $4,000. 


‘Schwartz. It will star 
| Tandy. Another in the same cate- 
gory, depending upon how it shapes 
'up on the boards, is “Out of This | 
| World,” a musical based on the 
|“Amphitryon” legend, with music | 


by Cole Porter and book by Dwight | 


Jessica 


'time of its inception in 1919 until 


he was taken seriously ill a year 
ago. In view of his 30 years’ serv- 
ice, he had been kept on the pay- 


‘roll during his entire absence. 


First to fully feel the axe was 


viously cut out newsreels as an 
economy measure are now rapidly 
moving to restore them. Big But- 
| terfield circuit in Michigan, for in- 
| Stance, is again playing the reels 
|after eliminating them some time 
back. Missouri theatre in St. Louis, 


|D. Taylor and Reginald Lawrence. | Arthur W. Kelly, exec v.p. and for-| first-run deluxer, has made a simi- 


jare producing. 


Light $4,500. Last | Lemuel Ayers and Saint Subber |eign chief. He represented Charles ‘lar step. Newsreel companies re 
| Chaplin in the company, and long’ port a big boost in business. 


Seat eae 


yr pane 
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ADDING TO THE MIR 
OF A NATION ! 




















Lola Jean George Peter Frank 


ALBRIGHT WALLACE: REEVES: MILES: FERGUSUR ! 


Screen Play by Frank Tashiin 
From a Saturday Evening Post story by Roy Huggins 


a9. OYLVAN SIMON ci 
nd LLOYD BACON 
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Inside Stuff—Pictures 


Following last month’s decision of the U. S. tax court in Washington 
in ruling that proceeds from a sale of a play or story to films is taxable 
as ordinary income rather than representing capital gaims, N. Y. federal 
court recently handed down a ruling that takes a different slant on 
similar situations. Case was that of Misbourne Pictures, Ltd.. where 
world rights to certain films were relinquished except in British terri- 
tory and Australia. 

Washington’s tax court’s decision, showbiz CPA J. S. Seidman points 
out. also held that disposition of film rights is a sale for tax purposes. 
Involved in the decision was Joseph A. Fields, who co-authored “My 
Sister Eileen” and subsequently received $35,181 as his share after 
Columbia Pictures bought the play. Tribunal noted that picture rights 
weren't property used in Fields’ trade or business but were properties 
he'd primarily for sale. 

\Misbourne Pictures case, 
sale, but a royalty arrangement 
reserved. In its ruling, the N. Y. 
acquired possession of the original negative, 
‘Nevertheless,’ says Seidman, “because of the 
the British territory and Australian rights, the 
ceived was held to be a rovalty and not a sale 
whereas the proceeds of a sale can, under 
as a Capital gain.” 


Seidman observes, holds that there is no 
where certain territorial rights are 
federal court decided that the buyer 
cut-outs and sound track. 
retention by the seller of 
amount the seller re- 
Royalties are taxable 
in full, some circumstances 
qualify 


Jerry Finkelstein, chairman of the New York City Planning Commis- 
sion, wants to spot enough garages and parking areas throughout the 
entire theatrical district so that going to the tyeatre will be a delight.” 
not a chore. With that in mind he is carrying on a campaign among 
builders and parking place operators to provide garages and parking 
areas throughout the theatrical district. His campaign thus far has re- 
sulted in an application for a 600-car garage on the old Hippodrome 
theatre site on Ave. of the Americas. This will be a sub-surface garage 
to employ the old sub-cellars of the Hippodrome theatre not demolished 
when the theatre was razed. Another garage application generated 
by Commissioner Finkelstein is a new three-story structure taking in 
West 5lst and 52nd sts. between 6th and 7th avenues, one of the 
first garages planned for construction for the theatrical district in some 
years. The commissioner figures that the turnover in this 214-car 
garage will take about 600 cars off the streets every day. He is listen- 
ing to anyone with a parking space or garage idea for the theatrical 
district. 

“The Jackie Robinson Story,” Eagle Lion's filmization of the Dodgers’ 
Negro second sacker, is currently getting wide bookings in Dixie with- 
out any rumblings over its pro-racial tolerance implications. Pic’s re- 
ception in the south illustrates again, as did “Pinky” and ‘‘Home of the 
Brave,” that a film friendly to the Negro cause is a safe. bet in almost 
any situation below the Mason & Dixon line. Point is more so in the 
“Robinson” pic since it dramatizes the fight for the acceptance of Negro 
ballplayers in big league baseball. Film played in Atlanta without | 
censorship action and is now waiting a ruling in Memphis from Claude | 
Binford, local censor. Besides Georgia, it has been shown in Mississippi, 
Tennessee and the Carolinas. Film, moreover, has done solid business 
in a number of southern towns. 
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4 ENGINE DOUGLAS DC-4S 


Direct from LaGuardia and Newark 
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nN A . both geographical representation 
Trip Special and small-and-large theatre opera- 

tions will be fairly proportioned. 

1 STOP h Five major film companies, all of 

CALIFORNIA $80 °* which have joined NETTC, will be 
— assured of representation as well 

Fly Now—Pay Later 1 WAY $88 as each theatre group partici- 






Rotus Harvey, of the Pa- 
cific Coast Independent Theatre 


Owners Assn.: Leo Brecher, head 
by, NORTH AMERICAN. of Metropolitan Theatre Owners of 
New York, and Harry Brandt, prez 
a r AIRLINES ij;of Independent Theatre Owners 

Assn., are slated for election. 

Understood that efforts will be 
made by Walker and others to in- 
duce National Allied to change its 
stance cn theatre TV in the light | 
of a recent letter by Wayne Coy, 

FCC chairman. Letter, written in 

an exchange of correspondence 

with Sullivan, indicates that the 

FCC will not go for the broad 

range of channels asked by Allied. 

Indications are that no real push 
will be staged by NETTC to ob- 
tain Allied membership unless the 
group first drops its demands for | 
wide channelling. Allied is the 
only big org which so far is re- 


Miami $35 non-stop Chicago $24 pating 


Pius Tax 






Make yeur advance reservations now: 
BRyant 9-6492 
503 5th Ave, (at 42 St.), Suite (90 
Hotel St. George 
UL 5-3688 tlt, Gem 


Free Ticket Delivery trregular Flights 
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REFRESHMENT 
SERVICE 
from Coast 
to Coast 
over /, Century 
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maining out of the NETTC. 
SPORTSERVICE CORP. Phone ann 
SPORTSERVICE BLDG, = BUFFALO, N.Y WA 2506 | Sli d 
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New York Theatres 


had had introduced him to a number of 
Wall Streeters, but he soon discov- | 
ered that most of them had already | 




















i been approached by former UA) 

JAMES STEWART in exec vp. Arthur W. Kelly and) 
BROKEN ARROW others interested in obtaining | 
Technicolor financing for the company. They | 







—IN PERSON -—- 
The Andrews Sisters 


knew more about the deal than he 
did. Kravetz soon discovered, and 








Laverne - Patty - , x 

, Maxene 7 Be mp4 he gave up that tack as pointless. 

pa sesh. =a As a matter of fact, at the moment 
Lyase [BOWES Ane GETTER roan <ven')) BerieR thaw ever!’ he was pretty discouraged. 


A few days later McNutt phoned 
He asked him 
his office on a 
when they 


I 


7 Pw ta. = him in New York. 
RADIO CITY MUSIC HALL to come deavn to 








3 Rockefeller Cente: t Saturday afternoon 

could just sit and talk. The conver- 
aa pn elle ‘aes : sation was briefly about steel. Then 
> 46 os ¢ McNutt asked about this United 
D4 THE MEN z Artists business. He said it kind 
z Released thru United Artists + of intrigued him, Kravetz went 
> Spectacular Stage Presentation z through his story. McNutt said he 


was about to take off for a Latin 
American tour and he'd think about 
it. Seven weeks later, in March, 
'Kravetz cabled McNutt in South 
America that other deals were get- 








711 






McNutt cut his trip short by a week 


EOMOND OREN and became active in lining up 
OTTO KRUGER financing, following a meeting that 


Kravetz arranged with co-owner 
Mary Pickford. 


i} Shortly after Kravetz came bout 


Becased by Colombes Pictu os 





ting hot and they'd have to hurry. , 


‘with a long siege of pneumonia. 


and McNutt was about to shove off 
again for a trip around the world. 


. But McNutt already had the wheels 


grinding. In the interim, however, 
Kravetz, who will be 
was out of cash. He figures he 
spent a total of $34,000 putting the 
UA deal together. Miss Pickford. 
although she didn’t have too much 
faith in the McNutt negotiations, 
advanced him coin then anéd at va- 
rious times to live on. Her part- 
ner, Charles Chaplin, on the other 
hand, was completely cold to Kra- 
vetz. Kravetz was never able to 
meet him until the McNutt financ- 
ing was pretty much in the bag 
and he had to see Chaplin to sell 
him the idea—which he did with 
the aid of Miss Pickford. 

It was only a short time afte 
McNutt returned from his trip that 
he had the financing set, and he 
and Kravetz went to the Coast to 
meet Chaplin and Miss Pickford 
for the finale. At that time McNutt 


recalled that his deputy as Wat 
Manpower Commissioner, Frank L 
McNamee, had been in the film 
business, and McNamee was sent 


for from the Coast to become prez 
of the new setup. 





Stenchers Empty Theatre 
Chicago, July 25. 
Stench bombs routed 80 persons 
from an indie-operated theatre at 
the Chicago Fair Sunday (23). 
Police said the bomb - throwing 
was the work of goons as a re- 
prisal to the employment of a non- 
union projectionist. 

















56 shortly, | 


$57.500 to FC. Kaufman claims 
that that is unreasonably small. 


EL is not doing any new selling 
on FC product, since it feels it has 
no legal right to do so. It is mere- 
ly servicing the contracts already 
sold by FC. Since BL has no con- 
tract with the producers who own 
the FC pix, it figures that they 
might squawk at any of the rental 
deals it would make and it might 
be in for a law suit. 

Before EL can ink pacts with 
any of the owners of the films, they 
must be free of their FC commit- 
ments That requires them to 
formally write to FC, informing it 
that it has defaulted and the pic 


is being taken away from it. Pro- 
ducers could legally do that, since 
their contracts with FC have 
clauses that declare the company 


in default if an assignment to cred- 
itors is made by the court, as has 
been done. 

Only owner of FC 
done that°is Realart. FC was han- 
dling a flock of its reissues. Fol- 
lowing formal notification to FC, it 
signatured a new pact with EL. 

Holding up the merger of the 
two distribs is the alleged inability 


films that has 


of FC topper Joseph Bernard to 
deliver eight unreleased pix for 
which FC held distribution con- 


tracts. Owners of four of the films 


| Push EL To Get Break 


Continued from page 7 








are said to be withholding permis- 
sion for Bernhard to reassign their 
pacts to the new company, Eagle 
Lion Classics, that was to have 
been set up. 

EL is expected to get most or 
all of the eight new films, whether 
via FC or directly. There have 
been rumblings of law suits against 
producers by FC if the pix go any- 
where else and it is believed that 
other companies won't want to take 
chances of getting in the middle. 

Bernhard issued a press release 
last week in which it was said 
he “expressed sharp irritation ovet 
published reports that Film 
Classics had failed to live up to its 
end of the deal that was to bring 
about the merger of Film Classics 
and Eagle Lion.” He was quoted 
as stating: “The battle for fair and 
just treatment should not be fought 
in the press. Film Classics will 
continue its course of compelling a 
proper arrangement between the 
two companies through whatever 
phases may be necessary until the 
existing inequities have been elimi- 
nated. The assignee of Film 
Classics undoubtedly will use the 
degree of forcefulness required.” 

Statement was interpreted in 
some circles as hinting a possible 
law suit against EL if the merger 
is not consummated. 











Western Electric Recording Equipment 


‘RECORDING. 





WESTREX PORTABLE 
MAGNETIC RECORDER 


Westrex now offers to studios complete equipment 
for photographic, magnetic and disk recording. 


With the new Westrex magnetic recording system, 
all original recording is done magnetically, making 
immediate playback possible. Magnetic film, used 
for editing and cutting, can be erased and re-used. 





RA 1231 RECORDER WITH 
AUTOMATIC RECORDER CONTROL 





ties for 
mil standard, 


WESTERN ELECTRIC 
RE-RECORDER 


A complete line 
of Westrex and 
Western Elec- 
tric re-recorders 
provides 
16 and 35 mm, 100 
100 mil and 
200 mil push-pull photo- 
graphic recordings, and for 
magnetic recordings. 


RE-RECORDING 





RE-RECORDING AND 
SCORING CONSOLE 


Re-recording and scoring 
consoles are offered in 
standard sizes and types 
as well as in special de- 
. Signs for the requirements 
of individual studios. 


facili- 





Westrex Theatre Sound Systems 


SOUND AND PROJECTION 


SYSTEMS 





Westrex Master, Advanced and 
Standard Sound Systems, all using 
Western Electric Hydro Flutier 
Suppressors in their sound heads, 
meet the requirements of every 
theatre, large or small. 


AMPLIFYING 
EQUIPMENT 





For maximum flexibility, Westrex 
amplifiers are available in power 
ranges from 15 to 100 watts. All 
give clear undistorted reproduction 
even when operated at full capacity. 


LOUDSPEAKER 
SYSTEMS 





Westrex backstage systems for 
theatres and studio review rooms of 
every size use the world-famous 
Western Electric loudspeakers. 
These systems range from single 
unit systems to large multiple unit 
installations. 

Westrex also offers a complete line 
of projection equipment, theatre 
supplies and accessories. 


Research, Distribution and Service for the Motion Picture Industry 


Westrex G i oration 


IT EFGHTH eat: NEW YORK 


HOLLYWOOD DIVISIO 5601 RC NE 


STREET, HO} 


iL. 


NJ Vv 


, 











ree terme 


VARIETY 


Wednesday, July 26, 1950 








Clips from Film Row 





NEW YORK 


Ben Kaufman has been taken on 
by Metro as the major’s field ex- | 





ploiteer in the Albany-Buffalo ter-| to back up charges that some dis-| Kerasotes Amusement Co., lights 
tributors are forcing pictures in| a new 650-car ozoner near Decatur, 


ritory. Kaufman formerly held | 
similar jobs with both Universal | 
and United Artists. Exploiteer will | 


work under Dan S. Terrell, exploi- | 


tation chief. 

Among changes in managerial | 
setup disclosed last week by RKO 
Theatres Chief Sol Schwartz was 
the naming of Russell Emde as out- 
of-town division manager for the 
eastern sector. Headquartering in 
New York, he’ll supervise the New- 
ark, Cleveland, Syracuse and Roch- 
ester areas. With RKO for the past 
22 years, Emde had been in charge 
of RKO New York and Westchester 
theatres for years. Another switch 
was that of Joseph Alexander, who 
becomes division manager of RKO 
Theatres in Cincinnati, Dayton and 
Columbus. Long with the circuit, 
he previously was assistant Ohio 
division manager. 

Harry E. Rosenquest, vet Warner 
Bros. theatre exec, named film 
buyer for New Jersey zone for 
Harry Kalmine, Warner theatre 
prexy. 

Irving Drutman, foreign 
publicist, handling special 
hoo campaign for Lopert 
new Italian import, ‘Difficult 
Years.” 


film 


MINNEAPOLIS 


Charles Feldman and Mannie 
Gottleib, Universal eastern sales 
and district managers, respectively, 
passed through en route to Lake 
of Woods fishing vacation. 

Foster Blake, Universal western 
sales manager, in town. 

Two newer “independent” Twin 
City area drive-ins, Hilltop and 
7-Hi, running up big grosses with 
70-day availabilities on percentage. 
Area’s other four drive-ins play 
last runs. 

Leon Bamberger, RKO exhibitor 
relations head, 
daughter at Lake 
Minneapolis suburb. 

Road shown 
lilah” chalking 


up surprisingly 
large grosses 


in small Minnesota 


bally- | 
Films’ | 


visiting married | 
Minnetonka, | 


“Samson and De-| 








towns. Did $3,000 in four days at | 


little Fairmont, Minn. 


ing in vain for exhibitor affidavits | 


violation ofthe consent decree. 


CHICAGO | 


Burglars who ransacked Filmack | 
Trailers June 3, seized by police | 
Thursday (20). Loot consisting of | 
a $4,800 movie camera, 35m pro-| 
jector valued at $5,000, intercom- | 
munication sets and a film maga- 
zine reel, all recovered. 

Chuck Teitel, World Playhouse 
manager, arranged with Chicago 
Fair to have 500 free ducats to the 
World distributed in return for 
three plugs daily over the Fair’s 
p.a: system. 

Morris (Moe) Wells, vet theatre 
owner and song publisher, ill at 
St. Luke’s hospital. 

Leonard Grossman, owner of the 
Lena theatre, took over the Symph- 
ony theatre. 

James Gregory 
agoes, 





and Pete Pen- 
Alliance Theatre officials, 


| will be the first house of its kind 
North Central Allied still plead-| in that area. 


touring Indiana for meetings with 


circuit managers. 
Valley, Peace River, Alta., sold 
by P. Erickson to J. T. McDonald, 


former Turner Valley, Alta., thea- 
treman who has sold his interests 


there. House will be renovated. 
Vimy, torn dgwn last fall, re- 
placed by new Capitol. Owners 


are William Kieryluk, N. Kieryluk, 
D. Sherbaniuk and J. Farina. 
Crest Drive-In, Regina, built for 
$70,000 by Rothstein Theatres, 
Ltd., opened at*® Yorkton, Sask. 
It’s believed the community is the 


smallest in Canada to have a 
drive-in. Theatre accommodates 
400 cars and is the first in Sas- 
katehewan to have individual 
speakers. Manager is Leonard 
Manahan. Rothsteins, of Winni- 


peg, now have nine theatres, three 
of them in Yorkton. 


ST. LOUIS 


Mrs. Regina Steinberg, operator 
of theatres in University City, Mo., 
and Madison, IIll., elected a board 





; branch 


lant to 






member of MPTOA of Eastern, 
Missouri and Southern Illinois vice | 
George Kerasotes, Springfield, IIL, | 


resigned. 
Fred Wehrenberg Circuit ready- | 


ing plans for construction of 700- 
car ozoner on 27-acre site near 
Lemay, Mo., south of St. Louis. It 





State Dept. 


Continued from page 3 





principle. Government officials 
were perturbed at the implications 
of the incentive clause. 

(1) Being a model for other ag 

'tries, as the quota was some 

George Kerasotes, prez of the | years pe get 

(2) Being imposed on _ other 
Iil., next week. American industries in Britain and 

Short circuit in the wiring in| elsewhere. 
the Gem, Trenton, IIl., caused a 


| incentive plan, he made 


that he will not push it if there is 


DALLAS | 


: ‘likelihood of its revival is if the 
Clair Hilgers, for many years in| Americans stick to their demands 
the film biz here as exhibitor and 


“be d for free* convertibility and refuse 
distributor, entered private biz 


} H th f to settle for the $17,000,000. 
1ere. He was southwest manager o * a s Rei , 
20th-Fox branches in Kansas City,|,. Y@%Ks, in their re quest for an 
Oklahoma City. and here Hilgers limited shipment of dollars, pro- 
and John Franconi partners “re. posed a sliding scale formula which 
cently sold out their Realart fran- |™aintains free convertibility as a 
chise for Texas to Power Pictures. | 945! . DM .. 
Van Roberts, manager of Delman ain’s economic position. Since the 
theatre here the past year, left to; Americans are pointing out that 
join Jefferson Amus. Co., Beau-/England’s dollar and gold balances 


mont. Jack Crow replaces Roberts |have greatly improved and Wilson 
at Delman. 


aged the Arcadia. 


INDIANAPOLIS 
Guy Graig retiring as Columbia 
manager, effective Aug. 1. 
Vet salesman, Abe Gelman replaces. 
Harry Zeitel assumes Gelman’s old 
post. 

Oscar Kuschner leaving buying 
and booking post with Cantor cir- 
cuit this month, but mum on future 
plans. 

Y. & W. Mgt. Corp. opened new 
500-car drive-in on U.S. 41 near 
Sullivan. Also opening of 650-car 


system. 


jertheless not jeopardize necessary 
imports of cotton, wheat, 
Johnston, Arnall and Mulvey pro- 
posed that convertibility swing 
with Bricain’s economic tide. 

Wilson yesterday (Monday) nixed 
the plan. 
to limitatior on coin freezing would 
be to limit the number of pix im- 
portations or imposition of new 
taxes. 

Another session with Wilson was 


rialize and may be held tomorrow. 


Ski-Hi drive-in at Muncie, Aug. 5. 


BOSTON 

William Cuddy, formerly RKO 
salesman here, transferred to 
RKO’s Buffalo exchange, where he 
will be office manager. 

Robert M. Zeitz, son 
Zeitz, prez of Zeitz theatre chain 
in New Bedford, appointed assist- 
his uncle, Morton Zeitz, 
treasurer of circuit. 

J. Alcide Beaumier, operator of 
Lincoln theatre Quincy, and Joseph 


of Harry | 


Failure to reach a compromise on 


| Wilson’s insistence on the $17,000,- 


000 ceiling might be followed by a 


;move to prolong the 1948-50 agree- 


ment. Extreme alternative, thought 
io be highly unlikely, 


from the British market. 

Wilson’s preoccupation with Cab- 
inet meetings growing out of the 
Korean crisis have made frequent 
talks difficult, 
Parliament 


possible before 


Averback, Weymouth theatre, 
on mend from recent illness at 
Hub’s Beth Israel hospital. 


are neither pessimistic or optimis- 
tic, but waiting to see who 
give ground first. 



































BURT LANCASTER - 
co-starring in the Norma-F.R. Production 


“‘THE FLAME AND THE ARROW” 
distributed by WARNER BROS, °°" 8 TecHNicouon 


Now Sowing Locally 
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PRIDE PID LAID AS 


[in 
Virginia is lovely in her newest 

role as the lady fair of a dashing 
outlaw. Her million-dollar complexion 
gets gentle Lux Toilet Soap care! 
‘“‘Active-lather facials keep my 

skin just right for close-ups,’’ she 
says. “I smooth the creamy lather 

in well, rinse, pat with a soft towel 

to dry. Leaves my skin so fresh!”’ 
You'll find Lux Soap’s active 

lather gives your skin new beauty— 


so quickly! Try this fragrant white 
soap screen stars recommend. 
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20th at Postwar Peak 
In Bookings, Chi Meet 
Told; Ozoner Biz Big 


Chicago, July 25. 
Reports culled from 20th-Fox 
division sales managers here today 
(Tues.) reveal 20th is now doing 





agreement on all other scores. Only | 


basis but makes allowance for Brit- | 


Crow formerly man-| maintains that the country can nev- | 


etc., | 


He said the alternative | 


slated for today, but didn’t mate- | 


would be} 
withdrawal of Hollywood product | 


but both sides are} 
anxious to achieve a settlement if | 
ad- | 
journs Friday (28). Observers here 


will 


top business unequalled since the 
i'war’s end. At the start of a two- 
| day sales meet at the Drake Hotel, 
l.the sales chiefs disclosed a total 


While Wilson has not said defi- | number of playdates already set 
fire and $150 damage to the sound | nitely that he will eliminate the | 


it clear | 


for “Broken Arrow” in all key 
cities during August, for example, 
is a record-breaking 680. 


More than 420 bookings have 
already been set for “Black Rose” 
during the Labor Day week and 
|advance reports on “My Blue 
| Heaven,” upcoming: Betty Grable 
starrer, show more theatres have 
booked the film than any other in 
which Miss Grable has starred. 

Drive-In theatres are also going 
strong. Twentieth contracts with 
the ozoners have increased 520% 
over this time last year, which the 
sales chiefs claim represents a 
boost far in excess of the number 
of new drive-ins which have gone 
}into operation since last year. 
Korean crisis, they said, has also 
led to a strong demand by subse- 
quent run houses, as well for 
'repeat bookings, of such war films 
as “Big Lift” and “Three Came 
Home.” 


as 











War Threat 


——_—— (Continued 








from page 3 —— 


old, established houses since the 
| prospects of new building is that 
much dimmer. All of which, of 
course, is spelling an upped de- 
mand posed against a diminished 
supply, which can only mean boost- 
ed asking prices. 

There are still marginal houses 
|around to be picked up, although, 
even in this bracket, exhibs are 
| spotting a shift upwards in price 
|graph. As for the more desirable 
theatres, the tendency noted lately 
of a gradual decline in prices has 
been stopped sharply. Early in- 
fluences of the war threat is to act 
as a stabilizing factor in both halt- 
ing expansion plans of growing Cir- 
cuits and the inclination of exhibs 
who have been skating on thin ice 
to fold up their operations. 

Several circuits in New York, for 


| instance, which have been eager to 


take advantage of the shifting pop- 
ulation trend to the suburbs are 
now inclined to call a hatt to build- 
ings plans. One circuit op said 
this week that his chain had no 
new building prospects except in 
very special cases. It was his point 
that materials are already so high 
that it is impossible ordinarily to 
amortize the cost of a theatre and 
still land in the black. 


Towering nut that an exhib must 
lay out for building materials is 
working towards keeping theatre 
prices of old houses at an abnor- 
mal high. Exhibs are forecasting 
a further climb in these costs, since 
most of the material is required 
for expansion of war facilities. 
Hence, what was uneconomic be- 
fore is even more so now. 

Good theatre properties have 
been commanding prices between 
five and seven times the average 
theatre take of any particular prop- 
erty. This average has been fixed 
by using the lush early postwar 
years as a guide. The prospects 
now are that the price will climb 
to 10 times an average year, with 
marginal houses, when they are 
offered, coming into the five-seven 
bracket. 


ATAUSICR. 


THROUGH TAUSIG’S DOORS 


IRAVEL 








THE TOPS IN SHOW BUSINESS 
We have served... 
CLARK and McCOLLOUGH 
ABBOTT and COSTELLO 
J BEDINI and ARTHUR ; 
AVON COMEDY FOUR 
«-. and a host of others 
pauL TAUSIG & son, tne. 
Our 50th Yeor os Specialists in 
World Travel for the Entertainment World 





Official & Bonded Agents for all Air & 
Steamship Lines + Hotel Reservations 


29 WEST 46th ST. + NEW YORK 19, NW. ¥. 








Telephones: bUxemburg 2-461], 12, 13, 14 
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What ANA Wants 


The report prepared by the Assn. of National Advertisers for 
submission to the networks and stations looking to what the ANA 


thinks is a “realistic reappraisal” 
include a complete “before and a 


of AM rate structures, is said to 
fter’” breakdown on station rates. 


If it fails to achieve a flat 15° slash in basic rates across the 


country, the ANA report is said 
fixing along the following lines: 


to favor individual station rate 


WNBC, N. Y., from $1,400 to $630 an hour; 
WCBS, N. Y., from $1,350 to $675 an hour; 
WEEI, Boston, from $560 to $262 an hour; 


WBZ, Boston, from $600 to $48 


0 an hour; 


WBAL, Baltimore, from $420 to $189 an hour: 
WCAO, Baltimore, from $300 to $150 an hour. 








Saturday Night Scene Changes at CBS; 


Only 
job on its hands, trying to curry | 
Saturday night favor with pros- | 
pective clients. With the execu-| 
tion of an hour, Saturday night 
was ‘the lonesomest night on the | 
Columbia commercial roster. | 

It took considerable persuasion | 
and promises on the part of CBS| 
prexy Frank Stanton to convince 
Wrigley to move Gene Autry oul 
of Sunday at 7 (to pave the way 
for Jack Benny) into Saturday 
night. This was only accomplished 
by the now-celebrated Arizona af- | 
filiation deal with Autry, which al- | 


most got CBS into a mess of | 
trouble. 

But with the combination of 
Autry and Vaughn Monroe (for 


Camel's) installed in the early Sat- 
urday evening segments, the Satur- 
day picture took on a brisbter hue. 
Last week Columbia put out the 
SRO for the 7:30 to 11 p.m. stretch | 
with saie of the 9:30 time to Gen- 
eval Foods and the last of the four | 
15-minutes segments of “Sing It | 
Again.” 

CBS now turns to Friday night, | 
which is on the same sustaining 
rut as Saturday was 18 months ago. 


GF Sets Strong 








| 
| 





‘Bedfellow’ Ripley 


How the AM vs. TV pro- 
gram picture is creating a 
“Strange Bedfellows” Ripley 
in the NBC-CBS rivalry, is re- 


flected in the situation sur- 
rounding Gene Autry § and 
Hopalong Cassidy. 

On the video side, Gene 


Autry is the new CBS entry in 
a bid to cut into NBC’s Hopa- 
long. 

On the radio side, Autry and 
Hoppy will be back-to-back 
“playmates” in the fall, both 
riding the CBS colors on Sat- 
urday night. 








Liberty Cries 
Foul in Mutual 


Ball Feuding 


Washington, July 25. 
Liberty Broadcasting System of 
Dallas told the FCC yesterday | 


'(Mon.) that complaints from two | 
‘Mutual affiliates against its recreat- | 
‘ed baseball broadcasts are “the last | 


withering gasps of the Mutual. 
Broadcasting System to retain a 


| baseball 
sporting event, for that matter, and | 








MALT AND HOPS 
BATTLE RACING 


| A behind-the-scenes “Battle of 
| the Beer Barons” is currently rag- 
| ing, with radio and TV reaping an 
unprecedented harvest in the na- 





| tionwide malt-and-hops bid for su- | 


premacy. 


to go after the local or regional 
business have coast-to-coast aspira- 
tions, splurging millions in adver- 
tising-promotion, with radio and 


'TV as the chief beneficiaries. 


SRO Sign Out From 7:30 to 11 Stretch 


18 months ago CBS had a+ 


If, as is now claimed, the na- 


tion’s beer boys are overproducing | 
in what amounts to hottest brewery | 
rivalry since the end of World War | 
| II, that’s of little concern to local | 
}and national 
suds dispensers are foaming up the | 
coffers to a degree where overall | 
| beer-ale billings today are right up 
at the top of the heap, along with | 


radio-TV. For the 


food, drugs and tobacco accounts. 

But an internal situation has 
cropped up in relation to the beer 
companies’ radio-TV spending, 


moment. 


(whether AM or TV) is its beer ac- 
count. Scratch a cross-the-board 
pickup, or any major 


you'll find a local beer sponsor 
who's fattening up the station’s 
coffers. For every major event in 


every major market there's a pet | nare their Sunday afternoon rates, | 


brewery—such as Griesedeick’s of | standing | 


St. Louis, Burger’s of Cincinnati, 
and right down the line. 


Now along come the more am- 


bitious companies, with $1,000,000 
a year budgets for network 
programming — the Budweisers, 
Schlitzes, Pabsts, Ballantines, An- 
chor-Hockings, and their auxiliary 


| Ruppert, etc., accounts; the Blatzes 
and other once-regional favorites, | 


that are now hopping over the 


coast-to-coast markets. 
The Stations aren’t averse to 
picking up the network shows. 


Particularly as far as TV is con- | 
cerned, they need them. But the | 


More and more prevw- | 
|eries that previously were content 


The pride | 
and joy of the local station today | 


semblance of participation in the | 


‘broadcast of baseball games.” 
- ay al. ar ay In a lengthy letter to the com- 


Effecting a 90-minute biock of 
Saturday night programming on 
CBS, General Foods is yanking 
*“Hopalong Cassidy” ovt of its pres- 
ent Sunday afternoon berth on Mu- 
i and moving it over to Colum- 

ia. 

The GF Saturday night lineup 
will read as follows: 

8:30 p.m.—Hopalong Cassidy. 

9—“Gangbusters.”’ 

9:30—"“My Favorite Husband,” 
which the sponsor is moving from 
its Sunday at 6 CBS time. 

The three-way GF program par- 
lay will permit for some healthy 
discounts because of the web's con- 
ltiguous rate structure, 

Move is a blow to Mutual, which 
for yvears has been out-rating the 


other webs because of its strong. 


Sunday afternoon kid lineup of 


shows. 


NBC ON PROWL FOR 
SAT. A.M. KID SHOWS 


NBC is eveing two quality kid 
adventure stories for the 9:30 a.m. 
Saturday period, Olga Druce’s 
“House of Mystery” and _ Isabel 
Manning Hewson’s “Land of the 
Lost.” 


Web began hunting for a good 
juve show after veepee Charles R. 
Denny vanked “A Life in Your 
Hands” from the spot. The stanza, 
a repeat of the 10:30 p.m. Tuesday 
whodunit, got a drubbing from crit- 
ics and listeners because it was in 
the midst of a block of children’s 
Shows. Sponsor, Brown & William- 





son, is being offered an early eve- |, 


ning time for the playback. Mean- 
while, trade is asking why B&W 
thought it could sell cigarets in the 
middle of a moppet lineup. 


> 


oe 


| mission, James H. Foster, general 
| manager of Liberty, said that with 
the growth of LBS from one station 
in 1947 to 225 today, Mutual’s par- 
ticipation in sports broadcasts “has 
jnot only been challenged but now 
|has reached the point where its 
only hope of survival is somehow 
or another to stop LBS from broad- 
| casting baseball games.” 

| Foster claimed that in every 
town where there are both LBS 
/and MBS affiliates, “the listening 
|'public overwhelmingly listens to 
the broadcasts of sports over the 


LBS stations rather than those of | 


ithe MBS station.’’ He said he can 


supply the commission with thou- | 
listeners | 
| praising the broadcasts as well as | 


isands of letters from 
‘testimony from affiliates that the 
| programs serve a local need. 


ice, Liberty said it has broadcast 
over twice as many major league 
games this year as MBS, that it 
‘has exclusive right to top National 
League games, that it broadcasts 
Sunday games and holiday double- 
headers which Mutual 


(Continued on page 99) 


Stone Resigning WSM 


Nashville, July 25. 

Harry Stone, veepee and general 
manager 
signed, effective Oct. 1, because of 
ill health. After his recovery he 
expects to continue in radio as a 
consultant. WSM prexy John H. 
DeWitt. Jr., will take over the post 
in addition to his other duties. 

Stone, who started in radio in 





1922, joined WSM in ’28 and was’ 


upped to g.m. in '32. He’s long 
been associated with “Grand Ole 
Opry,” on which he was announcer 
and emcee. 
| NBC’s Station Planning and Ad- 
'visory Committee, Stone also head- 
,ed the Clear Channel Group. 


{ 


Citing 12 advantages of its serv- | 


does not, | 


of WSM here. has re-' 


A former chairman of | 


| local brewer doesn’t like it. He's 


| staked a big loyalty and coin claim 


in the station and feels that a pick- 
|up of the national sponsor is cre- 


| ating a competitive situation that is 


| the station manager in an awkward | WYLLIS COOPER P ACTED 


‘hurting him locally. It’s putting 


(Continued on page 99) 





BURNS & ALLEN 


-DAYTIMER FOR 
- KELLOGG 


Deal is practically set for Burns 
& Allen to move into daytime ra- 
| dio with a five-times-a-week strip 
comedy show. Deal has been in 


the works for several weeks, with 


Kellogg, via Kenyon & Eckhardt 








| $75,000,000 Stance 

It took $75,000,000 worth of 
courage on the part of the net- 
works to stand firm against the 
Assn. of National Advertisers 
in refusing to yield to the 
ANA pressures on lower AM 
| rates. For that’s the amount 
of coin expended annually on 
the four major networks by 
radio advertisers identified 
with the ANA. With that kind 
of coin involved, it also tips 
off the delicate treading facing 
| the webs in future dealings 
| . with the advertiser association. 

The $75,000,000 from ANA 
clients ranges from Mutual's 
12% of total billings to CBS’ 
52°° of total billings. 


| 
} 











Sun. Aft. Rates: 
ABC, MBS Firm 


| CBS and NBC are both set to 


with ABC and Mutual 


| firm. 


Sundays. It’s now reported asking 
|50% of evening rates for that 
period, as part of a move to com- 


| pete with MBS’ solidly commercial | ence rating study it had put 


|gether as 
| should be lowered. 


|whodunit lineup on the Sabbath. 
Previously getting 6622° of the 
|evening rate for the 12-6:30 p.m. 
| period, CBS is now asking 50° for 
the 12-3 p.m. sggment but 
|tains 6622°% of the evening rate 
|for 3-6:30 p.m. 
ABC is sticking to its present 
|arrangement of 6623° for 12-4 
'p.m. and 75° for 4-6 p.m. MBS 
|gets 66°3° for the 12-6 p.m. 
stretch. 





FOR AM ‘WE, PEOPLE’ 


'Gulf-sponsored “We, the People” 
, will become two separate produc- 


tions, writing finis to the show’s | Blatz Beer. 


|simuleasting. Both programs will 


‘continue in the Friday night at 
| 8:30 period on NBC, with Dan 
|peymour continuing as producer of 


both units. 


Wyllis Cooper has joined the AM 
version as writer and director. 





Beecham’s British Bread 
Sponsor for WQXR Show 


agency. all set to ride as bankroller | 


Starting in the fall. Negotiations 
have been hush-hush because it in- 
volved B & A getting a release 
from their CBS exclusive contract. 
‘Columbia, however, still has B & 
| A wrapped up for video, with their 
‘TV preem scheduled for a fall 
| preem). 

At the moment it 


looks like 


ABC will get the nod on the Kel-' 


logg billings, with the B & A show 
likely going into the 12:30 to 12:45 
Monday-through-Friday period. 
Initially, Kellogg made overtures 
toward Bob Hope for the daytime 
Strip, but the latter washed out 
due to his NBC exclusive contract. 
Kellogg also tried to romance Fib- 


but Pet Milk subsequently bought 
the F & M Tuesday night show on 
NBC. 

Burns & Allen were sponsored 
last season on CBS by Block & 
'Co., dentrifice outfit, which can- 
celled out/ ‘ 


‘ a 


ber & Molly for a daytime show, | 


Hovis Bread. a British product 


CBS, NBC Pare 


| that’s causing local stations many | 
!an anxious 


| 


SPONSORS CRYING INTO BEER 


ANA's Bid for Lower AM Rates 
Runs Into Trio of Blockbusters 
—Firm Webs, Korea, Legal Snags 


+ 


Offensive of the Assn. of Na- 
tional Advertisers to get the AM 


| networks to slash rates has been 





| complications 


| set for today (Wed.). 


stalled by a firmer web stand, legal 
and the Korean 
crisis, which is hypoing radio’s 
audiences at the same time that it 


| threatens video production. . 


Faced with determined opposi- 
tion by the nets, the ANA on Mon- 
day (24) called off the meeting of 
the webs with its Radio-Television 
Steering Committee that had been 
A wire was 


| sent by ANA prexy Paul B. West 


| 
| 
| 
| 


} 


j 


i} to committee 


members, advising 
them that the parley had been 
“postponed” because of the chains’ 


declinations and that a “subse- 
quent letter will give the full 
| Story.” 


| 
| 


|parleys and the stay-away 
NBC previously charged 75°% of 
its evening rates for 12-6 p.m. on! 


main- | 


| 
| 


| 


j 
| 


| 
| 


| with Gardner. 


Three of the webs—ABC, CBS 
and NBC—had decided not to at- 
tend the meeting and MBS would 
have gone along with the other 
chains in boycotting the parleys. 

Legal complications arose from 
the possibility of Government ac- 
tion against the webs if they were 
to fix rates “in collusion,” even if 
these were in a downward direc- 
tion. ANA had been aware of the 
anti-monopolistic angle, one rea- 
son it had asked for separate meet- 
ings with the nets rather than a 
joint conference. However, law- 
yers for the webs stressed the pos- 
sible anti - trust interpretation 
which might be put on individual 
pelicy 
was adopted. 

Informed quarters feel the ANA 
threat has not been completely 
beaten. Its Steering Committee 
will probably meet again, to decide 
what should be done with the audi- 
to- 

that rates 
More subile 
pressures may be planned and 


. (Continued on page 92) 


Barry On the Go : 
In Duffy Snarl 


Charles (Bud) Barry, NBC’s pro- 
gramming veepee, hops back to 
Puerto Rico this week. with the 
web practically up a tree in try- 


evidence 





Effective this Friday (28), the | ing to resolve the financial terms 


surrounding Ed Gardner's “Duffy's 


| Tavern” show. 


Program has been cancelled by 
NBC has another 
year’s. contractual commitment 
To relinquish its 
hold on the show, it will cost NBC 
an approximate $200,000. But such 
a move would put Gardner in a 
position to make a deal with CBS. 

NBC doesn’t favor the idea, and 
inclines toward taking over the 
whole “Duffy” property, which 


| would permit NBC to put “Tavern” 


| 


now being made in this country, | 


will be introduced 
consumers via the new Sir Thomas 


Beecham disk jockey stanza on 
WQXR. N. Y. The English con- 
ductor will launch a transcribed 


series over the N. Y. Times-owned 
indie on Wednesdays from 8:05-9 
'p.m., starting Aug. 2. Other symph 
leaders with disk shows are Leo- 
pold Stokowski and Arthur Fiedler, 
both on WNBC, N. Y. 

Negotiations were set by John T. 
Walworth, director of Hovis, Ltd., 
and Lawrence W. Radice, Gotham 
chief of the British ad agency. Co- 
man, Prentis & Varley. Contract is 
for 26 weeks. 

Sir Thomas’ series, in the works 
for over a year, is the 
Oliver W. Nicoll, U. S. veepee for 
Towers of London, Ltd.. British 
| production output. WQXR will air 
it exclusively in N. Y. ~ 


to American | 


on the shelf or sustain it if a new 
sponsor can’t be found. But for 
that privilege, Gardner wants an- 
other $100,000. It’s to shave the 
latter figure that Barryv-is hopping 
back to Puerto Rico, from whence 
“Duffy” originates. . 





WATERMAN SET AS 


NEW ‘GILDERSLEEVE’ 


Hollywood, July 25. 
Willard Waterman has been set 
as Hal Peary’s replacement in “The 
Great Gildersleeve’” on NBC and 
Kraft will continue to sponsor the 


|airer, according to Frank Pittman, 


Coast head of Needham. Louis & 
Brorby agency. 

It’s understood the writers are 
remaining with Kraft on NBC, but 
Jack Meakin, the music director, 


‘is going to CBS with Peary. Water- 


idea of | 


: 
i 
i 


man is considered the logical suc- 
cessor as “Gildy,”” because at one 
time he ‘was dropped from “The 
McGee’s” as sounding too much 
like Peary. . 
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AI PARIS MUSIC HALL 
ith Dominique Tirmont, Simone 
Alma, Jacqueline Francois, Luis 
Mariano, Noel Chiboust orch; 
Lee Zimmer, emcee 

Producer: Radiodiffusion Fran- 


caise 
30 Mins.; Thurs. (20), 7:30 p.m. 
Sustaining 
WNBC, New York 

“Gai Paris Music Hall” is tran- 
scribed in the French capital by 
Radiodiffusion Francaise especially 
for the NBC key in Gotham. It 
captures a good deal of the festive 
feeling usually associated with the 
Champs Elysees, and will 
some of the top names of Gallic 
show biz as well as those on the 
Way up. 

An American, Lee Zimmer, es- 
tablishes a droll mood with some 
bright comment. ‘French radio,” 
he stated, “‘is supposed to make 
listeners think, so here’s a provo- 
cative piece of orchestration.” The 
spoofing intro cued in a solid item 
of le jazz hot, “Slalom,” well ar- 
ranged and with some _ intricate 
clarinet passages. Zimmer also 
kidded the conception that RDF 
stanzas are all weighted down with 
“themes.” 


Music on the airer was gay and 
upbeat, with Dominique Tirmont 
singing a lilting ‘“‘Hey, Taxi” and 
the orch doing “Tico Tico” with 
some fine vibraphone solo work. 
For change of pace chanteuse 
Simone Alma did “For My Birth- 
day” and Jacqueline’ Francois 
chirped the continental ballad, 
“You Without Me.” Star on the 
broadcast was an effective roman- 
tic singer, Luis Mariano, who in 
a relaxed yet dramatic style of- 
fered ‘‘Maria Louisa” and “Paris, I 
Love You.” 

While the tunes are vocalized in 
French, program stacks up as a 
highly listenable musical entry for 
the general listener, with special 


appeal for francophiles. Bril. 
DRESS REHEARSAL 
With Mary Bennett, Robert 


Flournoy, Robert Lawson, Frank 

Ryan, Herbie Koch; Jim Walton, 

Narrator 
Writer-producer: 

Johnson 
Associate Director: Pete Katz 
30 Mins., Wed. (19); 9 p.m. 
WHAS, Louisville 

Town’s pioneer station is justly 
proud of its 28 years of service to 
the Kentucky and Southern Indi- 
ana area, and this show conceived, 
written and directed by Charles 
“Bud” Johnson, makes note of 
airer’s 28th birthday in a _ vein 


Charles “Bud” 


which brings out the station’s high- | 


lights, but never gets too ponder- 
ous or too serious. 

Opening is an oral montage of 
headlines from local newspapers 
of July 18, 1922. Interesting to 
recall prices of Oldsmobile cars at 
$5,000, ads for a Chautauqua series, 
baseball news with Joe McCarthy 
at that time manager of the Louis- 
ville Colonels, and Rogers Hornsby 
at his peak as a major league bats- 
man. Tom Mix was featured at a 
downtown theatre, and _ station’s 
offerings were listed as ‘“pro- 
grammes.” All set the mood, which 
could give oldtimes listeners a 
nostalgia for the old days. 

Pertinent facts about the open- 
ing of the station in the old Couri- 
er-Journal Building, with Credo F. 
Harris as chief factotum, Emmet 
Graft as the sole technician, and 
local musicians, singers, as_ the 
talent. Recorded voice of Harris 
putting the station on the air was 
effective, as was a recounting of 


| 


the entertainers who provided the | 


audience interest in the early days 
—Ford and Glenn, Jones and Hare, 
Amos ’n’ Andy, and other w.k. 
names of that era. Nostalgic bits 
were the family listening on the 
crystal set, first airing of the Ken- 
tucky Derby, airing of Floyd Cel- 
lins rescue attempts from Sand 
Cave, the 1937 flood, when “Send 


a boat” went out over the WHAS | 


waves hundreds of times, war 
speech of F.D.R., a portion of 
which was heard from an oid re- 
cording, abdication statement of 
Edward VIII, Lindberg’s epochal 
flight, and news of bombing of 
Pearl Harbor, all high spots in the 
WHAS history, and emphasizing 


offer | 


‘ 


ADVANCE RELEASE 

(“What’s With Herbert?”) 

With Phil Foster, Ralph Mooney, 
Bea Benaderct, Peter Leeds, 
Doris Singleton, Florence Halop, 
Bob Sweeney, Hal March, Jerry 
Hausner, Lou Bring, Eddy King 

Producer: Max Hutto 

Director-Writer: Charlie Isaacs 

30 Mins., Thurs., 8:30 p.m. 

Sustaining 

| NBC, from Hollywood 
With the “Advance Release” 

series, NBC is attempting to re- 

| vitalize fall radio by coming up 
with new personalities for presen- 
tation later this year. A schedule 
|of eight programs is being pre- 
sented via transcription in which 
various newcomers will be given a 
showcasing. It’s a sapient use of 
summer airtime and indications are 

that the network will hit upon a 

suitable performer to warrant fur- 

ther exploitation. 

‘“‘What’s With Herbert,” second in 
series, puts Phil Foster on exhibi- | 
tion. This cafe and vaude comic | 
who has also made appearances on | 
video, registers as a likely candi- | 
date. His Brooklynese accent and | 
demeanor indicates that he could | 
be a strong enough center-piece | 
for a show. He knows how to ex-| 
tract the final measure of comedy | 
from every line without bleeding | 
the script and registers personality- | 
wise. Foster was surrounded by! 
a radio-wise cast that contributed 
staunch support, and production | 
was on the okay side. 

Sole flaw in the initial presenta- | 
tion was script, which over-gagged | 
an essentially plausible situation. | 
Lines ultimately became ludicrous, | 
even though they carried a strong 
laugh-content. The yarn centered 
on Foster’s unwillingness to take 
on any kind of employment for 
fear that it might retard realization 
of his ambition to become a philos- 
opher. Of course, this isn’t exactly 





ithe kind of basic situation to tie} 


onto a character who’s supposed 
to be 30, and it’s too puerile to be 
taken seriously. Some revamping 
of the story line could put this idea 
into a show worthy of later pro- 
gramming. Jose, 


JOHNNY OLSEN 
LUNCHEON CLUB 
With Johnny Olsen, Penny Olsen; | 
Benny Goodman, guest (24); Bob 
Maurer, announcer; Al Greiner, 
organist 
Producer: Warren Bryan 
Director: Ed Downes 
25 Mins.; Mon.-thru-Fri., 12 Noon 
PHILIP MORRIS 
ABC, from New York 
Philip Morris has changed the 
| format and title of its “Ladies Be | 
| Seated” and transformed the show | 
|into the not-too-different ‘Johnny | 
| Olsen Luncheon Club.” Show is a 
ladies’ audience participation af-| 
|fair, with the emphasis more on | 


| framing questions fo bring out hu- | 


mor than to excit 
'the quiz vein. What it seemed to 
come down to on show caught was 
| to have the audience shriek over a 
| funny answer by one of their mem- 
| bers instead of shrieking over the 
| prize someone might or might not 
| win. 
| Johnny Olsen frames questions 
like “Why is your husband the 
| Perfect Lover?” and has a couple 
| of visiting ladies come up and an- 
| swer. That is essentially the for- 
mula of the show. It’s broken up 
by an occasional guest appearance, 
| some gags by Olsen or his wife, 
Penny, and a song by Olsen. All 
this, plus, of course, the Philip 
Morris commercials. 

Olsen is a bit too voluble, at 
times talking so fast it’s difficult 
to make out what he’s saying. 
Penny Olsen, in her occasional 
| venture into the spoken word, pre- 
sents a slow drawl that is a relief 
from the artificial tenseness of 
others in the cast. Olsen’s vocal on 
a Misbehaving” was amateur- 
ish. 
| Bob Maurer is also a bit over- 
enthused on his commercials. A 
_“celgaret test” with a Kentucky 
|schoolmarm as_ subject sounded 
more embarrassing than convinc- 
ing. 

Olsen’s interviewing of guest 
Benny Goodman, on the other 
hand, was done with restraint and 


that the station has ever been a/| intelligence. Goodman handled 


“servant of the community.” 
All this was predicated as a 


“Dress Rehearsal” for the station’s | 


himself wi 


th poise and spoke with 
clarity and directness. Chan. 





present outstanding position in the | THREE STAR SPORTS FINAL 
community, with widened scope in With Jack Brickhouse 
farm service, etc. In a light vein, | 15 Mins.; Sat., 5:45 p.m. 


narration visioned what 


could | WGN, Chicago 
happen 28 years hence, when an-| 


Jack Brickhouse, who knows his 


nouncer says “You have just heard sports and his sport fans, fills a 


a broadcast of the return of aj need on WGN’s 


” 


rocket ship from the moon. 


schedule with 


This | this quarter-hour sports roundup. 


is WHAS. Theme of the airing was | Brickhouse’s crisp delivery and the 


that the first 28 years is but a dress completeness of the report makes | business. 


rehearsal for what is ahead 


-l|it.a 


satisfying rundown of the 


Pledged+ that the station would sports picture for the enthusiasts. 


continue its service to the com-| 
munity, as its creed has been that | reporting, ranging from the d 
“Man does not live by bread baseball scores to the Mack 


alone.” It’s a penetrating point 


and was well documented by the 


” 


Wied, 


Show heard (22) was straight 


ay’s 


»| yacht race. 


| 














se 
a —— : 
CURT MASSEY 
scheduled all summer and now in 
its Second Consecutive Year on 


CBS for Alka-Selitzer is his “CURT 
MASSEY TIME,” on which London 
Records’ top baritone co-stars with 
Martha Tilton and Country Wash- 
burne’s orchestra. 








AQUATENNIAL TIME 

With Eddie Cantor, Garry Moore, 
Janette Davis, Cedric Adams, 
Tony Grise, Velvatones, Choral- 
aires, Ben Yost’s Vikings, Jean 
Johnson, David Silverman, Lee 
Potter, Jr., others 

Producer: Bob Sutton 

Director: Bill Shepherd 

Writers: Bob Sutton, Ed Viehman 

Musical Director: Wally Olsen 

30 Mins.; Sat., 8:30 p.m. 

CBS, from Minneapolis 
“Aqua Time” kickoff for two- 

hour show, 30 minutes of which 

went out over CBS network, staged 

and broadcast by CBS’ Twin City 

station, WCCO, especially for the 

Minneapolis Aquatennial, 


of a series and again proves a good 


|example of how radio can program 


and promote in a community’s be- 
half. Before a live capacity audi- 


| ence of approximately 10,000 in the 
| municipal Auditorium, scaled at $6 


top for the show, Cedric Adams, 


|! now a CBS network as well as local 


radio and newspaper personality, 
handled the reins ably and utilized 
the occasion to introduce the coasi- 
to-coast audience to the 10-day 
water festival here. 

Eddie Cantor and Garry Moore 
headed the star rolleall for the 
bangup show produced and, for the 


most part, locally written and uti- | 


lizing much local as well as im-| 





annual | 
a P : : | 
| civic celebration here, is third such | 


From the Production Centres 


IN NEW YORK CITY ..«. 


Ensign Frank J. Roehrenbeck, Jr., son of WMGM’s general manager, 
was killed in a plane crash when landing on the carrier Midway last 
week....Patsy Campbell plays femme lead on ABC’s “Chandu” to- 
night (Wed.)....Miriam Hoffmeir, head of NBC’s program analysis 
dept., has a new daughter—her second....WINS has signed a three- 
| year pact to use Associated Program Service’s music library exclusively 
| ....Mutual will preem “Sportsman’s Club of the Air” on Aug. 10 at 
| 8:30 p.m. Milo Boulton is emceeing....Ann Thomas added to “David 
| Harum”. ... Arthur Kohl new to “Romance of Helen Trent”... .Nelson 
| Olmsted to “Backstage Wife”’....Cameron Prud’homme and Helen 
| Carewe new “Young Widder Brown” players....“Front Page Farrell” 
‘additions include Peggy Stanley, Mary Orr, Richard Newton, Daniel 
'Ocko and Helen Claire. 
| Len Stevens has been named assistant station manager of WVNJ, 
| Newark John C. Thomas, Jr., joins the Faught Co. Oliver Daniel, 
CBS musical director, Air-Franced to Europe last week for the Salz- 
burg festival....Ray Diaz, ex-NBC, has been appointed ABC’s director 
of program operations. Florence Morris, manager of the web’s central 











| booking division, has resigned after eight years....Myrna Loy signed 
‘for upcoming “MGM Theatre of the Air’ broadeast....J. L. Van Vol- 
_kenburg, CBS sales veepee, vacationing in Michigan....Quincy Howe, 


who becomes associate prof at the U. of Illinois journalism school in 
September, will spend some time on the second volume of his “World 
History of Our Own Times”... It’s a girl for the Ray (“Cookoo Club’) 
Knights. 


John Derr, of CBS sports, in Maine for a week of golf....WMGM 
program director Raymond Katz goes to Coast Aug. 2 to confer on 
talent, stories, etc., of “MGM Radio Attractions’....The Arneld Stangs 
|\(Jeanne Taggart) have tagged their son, born Monday (24), David 
|Donald....Carol Barnes, of BBD&O to Florida for week....Mary D. 
Chase and Josh White back from Europe this week....WOR news chief 
| Dave Driscoll on three-week vacation. ...Bob Ferres, ex-David O. Selz- 
nick and Famous Artists Corp., has joined John Gibbs agency 
Alian Stevenson to be featured on NBC's “Top Secret” Sunday (30) 
CBS talks director Helen Sioussat to Hamilton College today (Wed.) to 
talk at annual school of politics....WNEW is airing “don’t hoard” 
warnings by leaders of various industries. 


IN CHICAGO ... 


Rex Schepp, former prexy and principal owner of KPHO and KPHO- 
TV, Phoenix, rejoins CBS as member of Western sales staff effective 
July 31....New account execs at J. Walter Thompsen Chi office are 
Jack W. Laemmar and Harold Tasker... .Life story of Pruth McFarlin, 
WLS Negro tenor, was told on WMAQ’s “Destination Freedom” decu- 
mentary Sunday (23)....NBC Chi press chief Jack Ryan vacationing 
in northern Wisconsin....Toni Co. has renewed “Chance of a Life- 
time,” “Quick as a Flash” and “Carol Douglas’ on ABC....Bill Shaw 
of N. Y. Radio Sales in town last week....Marty Hegan will emcee 
special WCFL broadcast of Governor’s Day activities at Camp Williams, 
Wisc., Sunday (30)....Clyde White, WGN supervisor of engineers, cele- 
brated his 25th year with station....Bill Snary and Peggy Murdoch 
copped singing roles on ABC’s revamped “Junior Junction”.... Arvin 
has introduced a new Hopalong Cassidy radio....Ralf Brent, WBBM 
sales manager, is vacationing in the east....Dick (Twe Ton) Baker, 
subbing for vacationing Tem Meore on cross-the-board morning strip 
on WGN....Nick Kenny in for a guest shot on ABC’s “Tin Pan Alley 
—TV”....As of Aug. 14, Chi Ford dealers will sponsor John Harring- 
ton’s afternoon news show on WBBM... 





WGN’s noon hour strip, “Host- 


ported talent. They followed effec-| ess House,” gets a 29-week renewal from the Borden Co.....Fran 


competition in| tively in the footsteps of Arthur | 


| Godfrey and Bob Hope who topped 
the two preceding years’ shows. 


Starting the ball rolling, Moore 
and Adams fired a succession of 
| well-primed gags framed on the 
| Minnesota Land of Lakes locale. 
| Well-identified with the Moore 
| brand of humor, sequence included 
/some neat plugs for Northwest in- 


| stitutions and industry. Live audi- 


| ence approved heartily. 


| Proof that not all entertainment 
| skill is cornered on the east and 
| west coasts was a “Wind Is Green” 
| production number sung by localite 


|group Velvatones, backed by the 
|local 75-voice Choralaires. This 
| segment attained Hollywood sound 
| with strings. Bill Green, a former 
|; Modernaire and now a Minneapoli- 


| tan, created the tasty sounds. 


Civic angles were. especially 
smoothly handled. Jean Johnson, 
the summer festival’s reigning 
queen; David Silverman, Minne- 
apolis Star editor and the Aqua 
prexy, and Lee Potter, Jr., its chair- 
men, sent out warm and convincing 
invitations to one and all to come 
to Minneapolis for the festival, and 
Adams and Moore seconded the 
motions. 


Borrowed from the Hotel Radis- 
son Flame Room, Ben Yost’s five 
Vikings hit a vocalizing high on 
show long on song, but also plenti- 
fully endowed with comedy. Ja- 
|nette Davis from the Godfrey show 
/also went to town in a chirping 
way with “Whoop-Dee-Doo” and 
“Baked a Cake,” the latter utilized 
as a parody gimmick to thank 
show’s sponsors for their invitation 
to her to participate. 


|_Show’s high point, of course, was 
,Eddie Cantor’s contribution. A 
| unk of nostalgia, it provided 
thrills for those in and out of show 
The medley of Cantor 
| standby numbers won thunderous 
| approval. 


| Living up to its slogan “Good 
|Neighbor to the Northwest,” this 





inac | WCCO “Aquatennial Time” repre- 
Should the budget of | sents a tremendous overall accom- 
5 { the | spot news slack off in later weeks, | plishment 

station’s record in the public’s| subsequent shows might be spiced | tion and ent 


‘ g informa- 
ertainment into a neat- 


coordinating 


“interest, convenience and neces-|a bit with some feature or “back- | ly packaged civic relations show. 
i 


sity. 


| ground” stuff by gabber. Dave. 


Kamm. 


ony Grise and Minneapolis vocal | 


a Shorted on his pay so they got him a bundle. 


L 


Allison and hubby Archie Levingten off to N. Y. for a two weeks’ va- 
| cation. ...Earl Nightingale emceeing “National Consumer Panel” which 
| bowed last week on WGN....Larry Alexander filling in on WBBM's 
| twice-daily “Gold Coast” show during Geerge Watson’s vacation. 


IN HOLLYWOOD ... 


Tom McCray took up his new duties at NBC as manager of radio 
operations and turned native almost overnight. Chamber of Com- 
|merce should tag him for a testimonial fast... CBS top brass are on a 
| shuttle between the two coasts. No sooner did Adrian Murphy and 
| Frank Faulkrer come and go, than Kelly Smith barged into town. Also 
on the move last week were Hollywood’s own—Howard Meighan, Merle 
Jones and Austin Joscelyn. .. Jay Jestyn (Mr. D. A.) seeing the town 
with True Boardman .... Phil Gorden chose the other way around and 
is being packaged for radio by NBC. He was the first on the net’s tele 
station here with his song and piano act....Jane Ridley left ABC to 
take an executive post with the George Irwin agency....Barney Old- 
field, who used to be a radio gee-whizzer around Lincoln, Neb., hag 
| Shoved off for the Korean front with a public relations unit for the 
Army Air Forces. He now rates a big salute as lieutenant-colonel.. . 
| Sam Fuller pulled stakes at Young & Rubicam for a TV post with NBC 
|in Gotham. He has been supervising radio shows for the agency.... 
Eli Leslie and Leo Tyson are expanding their business management to 
, include packages for radio and television....Gale Gerden remembered 
he started in radio as a singer on KFWB in 1925 so that now puts him 
|in his 25th year....Louella Parsons took her tape recorder down te 
| Del Mar racetrack opening to interview the celebs for her program... . 
|Hay McClinton due out this week to brief Harry Witt on the Coast 
operation of his new commission house....Harry Ackerman is working 
on Al Jolson to bring him back to radio, but then there are other forces 
at work to wean him to TV....Harry Maizlish east to wrap up the loose 
_ ends on his purchase of KFWB....AFRA made the belated discovery 
that Buddy Douglas, the Coast edition of Philip Morris’ Johnny, was 
Wouldn't you just know 
| that he’d go out and buy the biggest car on the lot? And running around 
| town in a midget MG is the massive Ed McConnell... . Jennings Pierce 
| quit his public relations job at NBC to become manager of KMED, 
| Medford, Ore. He had been with the network for 23 years. 








|/MORNING SPORT PAGE |and other indoor events while they 
With Sam Molen ,are still comparatively new news. 
5 Mins., 8:20 a.m. Mon.-thru-Fri. Also gives an opportunity for giv- 
KMBC, Kansas City _ |Ing a bit of advance dope about 
In keeping with a new emphasis the lineups for the days coming 
on station's sports coverage, |events, and permits of a bit more 
KMBC’s _ sports _ director, Sam{|commentary than the crowded 
Molen, recently inaugurated this | evening sportscasts. 
morning session of sports news, as| Idea is still new here, but re- 
well as a late evening period. New sponse via mail from listeners in- 
schedule gives Molen a total of | dicates there is a welcome niche 
four sportscasts daily through the |on the dial for this one. Molen as 
week, three of them in the evening. | dean of K.C. sportscasters is well 
The morning period is the only | equipped with info and lore in his 
a.m. one the town has had in many field, and gives the session his 
a moon, and gives him a chance to | Standard handling. Also gets a one- 
bring listeners up to date on late | two punch from being hooked in 
|evening developments, results of with  station’s regular newscast 
jlate night baseball games, fights, | at 8:25, Quin. 
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$10,000,000 Ad Budget at Stake In 


Anti-Histamine’s Doubtful Future 


Just how sizeable or dependable + 


pot Lr | . 
an account any  anti-histamine 
brand will be next fall is a sub- KCBS Gets 50 Kw. Okay 
ject of some pointed speculation Washington, July 25. 


right now in New York advertising | Se was granted a permit by 
ircles. e seven new brands |the FCC yesterday to go to 50kw | 
oo " last fall |POWer for its station, KCBS (for-|the depression days of the early 
were created in a hurry last fall| erly KWQ), in San Francisco. At | 30’s, when they were more neces- 
and their aggregate advertising ap-| present KCBS operates on 740kc | sary than desirable. Success of the 
propriations amounted to over | with 5kw power. | amateur shows on video has caught 
$10,000,000, a big chunk going to! 
radio. This followed the sensa-| 





AM CARRYOVER 


By BOB CHANDLER 


Public desire for variety shows 
over radio and television has 
brought abofit a revival of amateur 








issued a final decision denying the {they are making inroads in radio, 


talent programs unrivalled since | 


Simultaneously, the commission | the public fancy to the extent that | 


WEBS AMATEUR TALENT BINGE 








Mapped by NAB, 





| + 


| Matthews Heads WOW 


| Omaha, Neb., July 25. 

| Navy Secretary Francis P. 
Matthews has been made president 
of WOW, Inc., here in a reorgani- | 
zation of the management following | 
the death of John J. Gillin, Jr., | 
president and general manager. 
Assistant g.m. Lyle de Moss was 


| meeting here today 


|Eugene Thomas of WOIC 


lV quipprce Hues Broadcasters Defense Council Plans 


Station, Web Execs 


Washington, July 25. 

| A preliminary plan to form a 
| Broadcasters Defense Council was 
|to be presented to a group of net- 
| work and station executives at a 
(Tues.) with 
Expected to attend 
are the Washington veepees of the 
four webs, NAB directors Ben 
Strouse of WWDC, Washington; 
(TV), 
| Washington, and Frank U. Fletch- 


| NAB officials. 


'named acting general manager. ‘er of WARL, Arlington, Va. 





tional launching of the cold “cures” 


via national breaks in Reader’s 
Digest and other publicity chan- 
nels. Factories could hardly keep 
up with orders through the winter 
and anti-histamine tablets were 
actually shipped by airplane at the | 
peak of the first flush of demand. 


Questionable future after so 
brilliant a beginning relates to the 
subsequent blows given the prod- 
uct. First the Federal Trade Com- 
mission called the new drugs for 
‘“‘misrepresentation.” This rap was 
settled by compromise but left its 
stigma. Skepticism as to effective- 
ness of anti-histamines then began 
to pile up. Individual doctors and 
various state medical journals have 
gone out of their way to set up 
their own experiments and an- 
nounce findings at variance with | 
those advertised by some of the} 
brands.’ This has made plenty of | 
adverse newspaper copy. 


It had been expected last win- | 
ter that anti-histamine tablets | 
would be widely advertised this 
summer as cures for hay fever but 
this angle has been softpedalled, 
if not entirely dropped. Hence 
there is much interest as to the ad- 
vertising intentions, come fall and | 
winter of 1950, of the new product. | 


CBS Absolved: 


Renew Licenses 


Washington, July 25. 

The FCC gave CBS a clean bill 
of health last week when it ab- 
solved the web of violation of net- 
work regulations, charges of allow- 
ing Gov. Thomas E. Dewey of New 
York to make a political talk in 
the guise of a report to the people, 


and allegations of discrimination 
against the American Council of 
Christian Churches in the amount 
S time allocated to the organiza- 
ion. 


As a result, the Commission 
granted renewal of license to CBS 
owned stations WCBS and WCBS- 
TV in New York; KCBS in San 
Jose, Cal.; WBBM in Chicago; 
WCCO in Minneapolis; WEEI-FM 
in Boston; and WTOP-FM in 
Washington (owned 45% of CBS). 


Commission advised the web 
that its practice in representing 
affiliates in the sale of national 
spot advertising violates none of 
the provisions of the chain broad- 
casting regulations. The agency 
said, however, that an issue in the 
proceeding which is to determine 
whether advertising representa- 
tion contracts between networks 
and licensees should be changed 
has not been disposed of. 


It is expected, in view of the 
Commission’s action, that charges 
of violation of network regulations 
brought by the National Assn. of | 
Radio Station Representatives | 
against NBC and ABC will also be 
dropped, 

In a letter to Paul E. Fitzpatrick, 
chairman of the Democratic State 
Committee of New York, referring 
to a complaint made in May, 1949, 
the Commission said it recognizes 
“that public officials may be per- 
mitted to utilize radio facilities to 
report on their stewardship to the 
people and that the mere claim 
that the subject is political does 
not automatically require that the 
opposite political party be given 
equal facilities for a reply.” 











} 
} 





application of Pacifica Foundation 
to establish a lkw daytime station 
on 710ke in Richmond, Calif., be- 
cause of possibilities of interfer- 
ence problems, disposal of the 
Pacifica application was necessary 
before the power boost could be 
granted CBS. 





FCC Backs Rivers 


In Savannah But 
Will Examine Log 


Washington, July 25. 

United front effort of radio sta- 
tions in Savannah, Ga., to prevent 
Eurith D. Rivers, Jr., son of the 
former Governor, from operating 
a station in the city backfired yes- 
terday (Mon.), with the FCC citing 
the Savannah Radio Council as 
“self-appointed guardians of the 
public interest having no real or 
substantial interest of their own in 
the administrative determinations 
involved.” 

In a memorandum opinion on 
the Council’s petition of last March 
to set aside the Rivers grant on the 
ground that practices of Rivers’ 
station (WEAS) in Decatur in sell- 
ing time for religious fund solicit- 
ing programs raises a question as 
to his qualifications, the Commis- 
sion said that the Council had no 
Standing to oppose the grant, and 
it therefore dismissed the case. 

The Commission said the Coun- 
cil “advanced no theory under 

(Continued on page 94) 


WINS Disk Jockey Quits 
Over Station Refusal To 
Let Him Choose Disks 


Geoff Davis, disk jockey and 
sportscaster of WINS, N. Y., is re- 
signing from the indie at the end 
of the baseball season in October 
because of the outlet’s anti-platter 
spinner stance. New program top- 
per John Bradford feels that it’s 
necessary for the station to have 
control of programming, including 
music selections, rather than “ab- 
dicating” to the deejay’s taste. 

Davis, who will freelance, be- 
lieves the man at the mike should 
be allowed to select the records he 





' spins. Formerly with the Canadian 


Broadcasting Corp., Davis has been 
at the Crosley-owned outlet for 
four years doing pre- and post- 
Yankee game broadcasts and sev- 
elal regular recorded airers. 


WMPS’ BANNER GRID 
PACKAGE; PACT SPONSOR 


Memphis, July 25. 
WMPS, local ABC affiliate, just 





'engineered the first football pack- 
|age of the coming grid campaign 
in this area by inking the Univer- | 


sity of Tennessee's full slate during 
the 1950 season. It is the biggest 
football deal announced here thus 
far. 

The package was ironed out by 
Harold R. Krelstein, WMPS vee- 
pee, and Gen. Robert Neyland, 
head football coach and Athletic 
Director of the highly-favored 


Southeastern conference Volunteer 


football machine. Westinghouse 
will pick up the tap for full 11- 
game sked which will open with 


| which has none of the visual ele-| Matthews had previously been 


ment that contributes to the suc- 
cess of the TV talent shows. 


The use of amateur talent has a 
number of factors to recommend 
it, insofar as the networks are con- 
cerned. The public wants variety 
shows—professional or amateur. 
The amateur talent, while satisfy- 
ing public demand, is far easier on 
the bankroll than the average pro- 
fessional variety bill. Also, use 
of the tyros permits the network 
to showcase a name _ attraction 
without filling in the remaining bill 
with high-priced talent. 


Thus, the networks have gone 


Many of the shows are compro- 
mises, using ‘unknown profession- 
als.” Others are carryovers of 
older shows, like Sammy Kaye’s 
“So You Want to Lead a Band.” 
Still others, like Arthur Godfrey’s 
“Talent Scouts,’ are a blending of 
the top name attraction and the 
amateur formula. But all, essen- 
tially, are thriving through the 
public’s acceptance of the talent 
program. 


CBS is probably the leading pro- 
ponent of the latter type. During 


the Godfrey show with Cedric 
Adams and his half-hour ‘Prize 
Performance.” Web also has Rob- 
ert Alda heading a half-hour stint, 


Q. Lewis with a full-hour show, 
“The Show Goes On.” 

NBC is devoting the same 
amount of tele time to its three 
talent stints, Ted Mack’s one-hour 
“Original Amateur Hour,’ Sammy 
Kaye’s half-hour “So You Want to 
Lead a Band,” and a new half-hour 
program, “Lights, Camera, Action.” 

ABC has Paul Whiteman and his 
“TV Teen Club,” for one hour, and 
the half-hour “Screen Test,” in 
which fairly well-known profes- 
sionals try to see how they’d look 
in pictures. DuMont has not yet 
programmed any of the talent 
shows, but is currently prepping 
one which would run an hour and 

(Continued on page 92) 


ABC GETS ADDITIONAL 
BLOCK DRUG, TONI BIZ 





time biz from Block Drug and Toni 
Shampoo. Toni, whose daytime 


tended the drive through Sept. 15. 


Flash” and 15 minutes of “Chance 
of a Lifetime” and the five-minute 
Carol Douglas strip, all cross-the- 
board. 

Toni would have picked up the 
shows for longer periods, but Block 
Drug will sponsor the Tuesday and 
Thursday segments of “Flash” for 
52 weeks, starting Sept. 19. Deal 
was set through Cecil & Presbrey. 


WFAA’s 1006 Farm Tour 


Dallas, July 25. 














sponsored by WFAA and WFAA- 
/TV will leave here Sept. 12 for an 
|18-day trip through the Pacific 
| Northwest. 


The tour will include 200 farm- | 


‘ers, cattlemen and businessmen. It 
| will cover 6,000 miles and visit six 
states and British Columbia ac- 
cording to Murray Cox, tour leader 
and WFAA farm service director. 

Trip will be made in a train of 
17 cars, including sleepers, diner, 
baggage and club cars. Theme of 
the tour is “Show Texas to the 





the airing of the Mississippi South- | West” and everyone is expected to 


ern tilt from-Knoxville on Sept. 23. 


wear high heel boots and big hats. 


| NAB will be represented by Wil- 
|liam B. Ryan, general manager; 
|Ralph W. Hardy, government re- 
‘lations director; Robert K. Rich- 
|ards, public relations chief, and 


| vice-president. 





out on an amateur talent binge. 


the summer the web is replacing | 


“By Popular Demand,” and Robert | 


ABC is getting additional day- | 
saturation campaign on the web | 
was due to end Aug. 4, has ex-| 


It backs 15 minutes of ‘“‘Quick as a | 


A $100,000 deluxe farm tour. 


John J. Gillin, 


| Charles A. Batson, 
| television department. 


head of the 


Formation of the council was re- 


‘ 
Showmanager (f | quested by the White House after 


Year, Dies at 45 





Sudden death of John J. Gillin, 
;at 45, of a heart attack last | 
| Wednesday at St. Mary’s hospital, 
Rhinelander, Wis., terminated one 
| of the most successful radio-TV | 
| careers on the American scene. As 
| president and general manager of | 
| WOW, Omaha, and one of the 
| major spearheads of the National 
| Assn. of Broadcasters, the indus- | 
| try association, Gillin played a 
|dominant role in shaping industry 
| patterns. 
| Two days prior to his death 
| Gillin, with his wife and two chil- | 
_dren, departed for a vacation at! 
Boulder Junction, Wis., where he 
was stricken. Only a.week pre- 
vious, Gillin had been the recipient 
| Of a gold VARIETY key, symbolic of 
| his designation as “Showmanager 
of the Year” in the annual Variety 
| Showmanagement Survey  pub- 
| lished in May. 
| The following text of the Show- 
| manager Award perhaps best illus- 
trates the role Gillin played in the 
| past quarter of a century in helping 
mold radio—and later TV: 

Radio’s Growth | 

“The story of Johnny Gillin is) 
the story of the growth of radio | 
into one of the major and vital 
|industries of the country. It is | 
the story of a man who, at 45, is a| 
typical example of a _ successful | 
young American business man who. 


“It is no exaggeration to say that | 
Johnny Gillin knows more radio, 
people, and is known by more of, 
his colleagues, than any other sta- 
tion manager in America. Modest | 
to a fault, he will talk about radio | 
as long as anyone will listen to him; 
but trying to get him to tell about | 
himself, and the role he_ has 
played in  radio’s development, 
| would tax the abilities of the most 
| capable interviewer. 

“*Radio is the most fascinating 
business in the world,’ Gillin has 
said. ‘I am in it because I love it. | 
It is fast, exciting, and thrilling. | 
It includes a lot of headaches, but 

(Continued on page 94) 


Sanka May Have to Ride 
Along on 13-Week Pact 
As CBS Finds No Buyers 


| From the looks of things, Sanka 
Coffee (General Foods) will be com- 
mitted to ride along with the Sat- 
urday night at 8 period on CBS for 
another 13 weeks in the fall. Cli- 
ent, currently taking a summer 
hiatus, has asked CBS to try and | 














sell the time, preferring to exit} 


radio and stick with its TV version 
|of the “Goidbergs.” 

However, CBS has been unable 
to peddle the time as yet, and has 


notified General Foods that unless | 
a new buyer comes along, Sanka 


_will have to play along with the 
| 13-week commitment. If the lat- 
| ter materializes, the sponsor will 
| put a mystery show (as yet not 
| picked) into the time in place of 
the radio edition of the “Gold- 
bergs,” which it dropped. 


Young & Rubicam is the agency. 


reached the top ‘the hard way.’ 


| NAB took the initiative in alert- 


ing broadcasters, through its mem- 
ber service, to use their facilities 
to stop war-scare hoarding and 


|calm fears of food shortages. Re- 


quest to form a council followed 
an offer by NAB to assist the Gov- 
ernment “in any feasible way” in 


ithe present emergency. 


Plan, as drawn in first-draft 
form, provides for broadcaster rep- 
resentation immediately in mili- 
tary, civil mobilization, censorship, 
information and manufacturing 
areas. It would draw on the na- 
tion’s top radio talent in these 
fields, on appointment by NAB 


| prexy Justin Miller. 


Creation of the body was called 
for in a letter from John R. Steel- 
man, assistant to the president, 
asking NAB to “take immediate 


| steps to organize the entire broad- 
| cating .industry 


in some manner 
in which it would be _ instantly 
available to.the Government as re- 
quired.” 


Steelman expressed gratification 
for the cooperation of radio sta- 
tions and networks in stressing 
that part of the president’s message 
to Congress last week regarding 


| thes absence of food shortages at 


the present time. “The fact that 
you people initiated this without 
receiving a request from the Gov- 
ernment,” wrote Steelman, “is es- 
pecially gratifying.” 





ed 


Affiliates ‘Mebbe’ 
On NBC Time Bid 


Chicago, July 25. - 
Bevy of NBC toppers meeting 
with some 30 key affiliate station 
operators here last week failed to 
get the web off the hook on which 
it was hoisted when it found itself 
with more daytime biz than net- 
work time. After hearing exec 
veepee Charles R. Denny’s pitch 
for an additional hour now in the 
station time category, the affiliates 
offered nothing more firm than a 
promise “to think it over.” 


As Denny outlined the case, NBC 
has three back-to-back strips on 
fall order pending station clearance 
in the 1 to 2 p.m. (EDT) station 
'time slot. To bypass the locally 
‘lucrative noon hour period in the 
midwest, the plan offered was to 
beam the shows live in the 11 to 
12 (CDT) period with a taped re- 
broadcast in the 1 to 2 p.m. slot 
in the eastern zone. 

Since station time is involved, 
the affiliates’ acceptance of the 
proposal is strictly voluntary and 
should they nix the plan, web will 
|'be forced to forego the pending 
billing. Oct. 1 is the deadline for 


ithe deal. 


Present to glad hand the station 
managers were most of NBC’s top 
brass including prexy Joseph Mc- 
Connell! and chairman Niles Tram- 
'mell. Also in the party was a-host 
‘of veepees including Harry Kopf, 
|Charles (Bud) Barry, William 
| Brooks, and Gus Margraf. Hugh 
| Beville, director of NBC research 
| department and Easton Woolley, 
director of station relations, were 
also on hand. 
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NBCs Rotating Comic’ Formula 


Becomes Permanent Policy for TV 


That idea of rotating 
name comedians, 
instituted with plans for its Col- 
gate-sponsored Sunday night show 
in the fall, has been made perma- 
nent policy at the web. In a move 
to protect the longevity of the high- 
priced comics it has been putting 
under exclusive contract recently, 
or with whom deals are now pend- 
ing, NBC will have none of them 
take the air on anything more than 
an alternate-week basis at most. 


With Fred Allen, Eddie Cantor 
and Dean Martin and Jerry Lewis 
set three of the four emcees 
who will rotate on the Sunday 
night show, the web this week de- 
cided to follow the same idea for 
its Wednesday night 8 to § slot. 
Ed Wynn, who is already under 
contract, and Jimmy Durante and 
Danny Kave, with whom NBC are 
now negoliating, are expected to 
emcee a_ variety show in _ the 
Wednesday night period every 
third week. Hour has not yet been 
sold but the web hopes to have 
three different bankrollers come in 
on a rotating basis also. According 
to NBC execs, six sponsors are defi- 
nitely interested in the idea. 

Rotating plan, of course, is fa- 
vored by the comedians as much as 
it is by the web. Reasons are two- 
fold. First, the comics are afraid of 
wearing out their welcomes with 
viewers by going on once a week, 
particular!vy because of the diffi- 
culty in lining up fresh material 
for weekly appearances, Second, an 
hour's television show requires 
from one to two weeks of planning 
and rehearsal and the name come- 
dians dis'ike the idea of spending 
so much time on video at the ex- 
pense of their other show biz ac- 
tivities. 

Even under the plan of working 
once every three or four weeks, 
NBC will provide each of the com- 
ics with h.s own producer and 
crew, in jise with the web’s new 
emphasis on the unit system of 
production. Thus, Cantor will work 
with Charles Friedman on his show, 
while Allen will probably have his 
stanza produced by Ted Mills, NBC 
Chicago producer, who handles the 
“Garroway at Large program. 
Web, incidentally, is still not set 
on a fourth comedian to join the 
Sunday night lineup. 


DiMaggio on TV: 


For Lionel Trains 


Lionel Trains is buying a video 
version of NBC’s “Joe DiMaggio 


as 





Show” on NBC-TV in a 13-week 
deal to hypo Christmas - sales. 


Stanza will be filmed, at a weekly 
production cost of around $5,000, 
to be aired in all video markets on 


Saturdays at 5:30-5:45 p.m., start- 
ing Sept. 23. 
The joint Barry-Enright and 


NBC-TV production will have Jack 
Barry and the Yankee baseball 
star as co-emcees, interviews with 
athletic celebs and clips from 
sports newsreels. Agency is 
Buchanan. 





TV’s Fringe Time Pays 
Off; ‘B’way Open House’ 
Hits Rating Jackpot 


Television apparently will pay 
off for advertisers even in the so- 
called fringe time segments. In 
the first complete Pulse report for 
NBC-TV’s “Broadway Open House” 
in N. Y., which pioneered the 11! 
p.m. to midnight hour, the show 
was revealed on one Friday eve- 
ning ‘July 7) to have topped 
everything else on the air that 
night with the exception of a base- 
ball game and a 15-minute segment 
of DuMont’s “Captain Video.” Pro- 
gram racked up Pulse ratings by 
quarter-hours of 10.4, 10.4, 10 and 
9.6. 

Show did even better in key mar- 
ket areas outside N. Y. Now that 
its Class A time is almost com- 
pletely sold, NBC is using the 
Pulse figures to pitch its other 
fringe time availabilities to agen- 
cies and prospective clients in an 
attempt to line up more bankroll- 
ers for the fall. Web has already 
made sales in the late Saturday and 
Sunday afternoon hours and is now 

(Continued on page 90) 


its top-¢ 
which NBC-TV 





TV Blamed Again 
Cleveland, July 25. 
Television gets another 
brickbat tossed at it. 
Cleveland’s license commis- 
sioner Stanley P. Nemec ‘is 
upset because the city's 
amusement tax shows a drop 


of over $43,000 for the first 
six months of the year as 
compared to 1949. 

The city gets a 3° cut on 


the price of all amusements, 
and Commissioner Nemec says 
taxpayers are staying home 
watching ball games, prize 
fights and movies with the 
city “not getting 3°o on those 
TV shows.” 


TV Mfrs. Alerted 


To Crisis; Advise 
Order Speedup 


Television manufacturers, while 
pledging their full cooperation with 
the Government in case of a na- 
tional emergency, also advised 
their dealers and distributors this 
week to place their orders for the 
rest of the year in advance of the 
usual mid-August buying period. 
Consensus was that, while there is 
no need for “panic buying,” getting 
as many orders in as soon as pos- 
sible will help alleviate any short- 
ages that might occur. 

Meanwhile, the first in what may 
be a series of television set price 
rises was announced  vesterday 
(‘Tues.) by Emerson Radio and 
Television president Benjamin 
Abrams. Abrams announced im- 

Continued on page 36) 


WNBQ House-Built 
Strips Irk Agcys. 


25 
pack- 
over 








Chicago, July 
Chi agencies and video 
agers aren't too happy 
WNBQ’'s” growing emphasis. on 
cross-the-board programming of 
house-built local shows which they 
feel has practically closed the 
door to the smaller advertiser. The 
Chi NBC station is reportedly 
evidencing litt'e interest in once- 
weekly outside packages.  pre- 
ferring to concentrate on building 


up its own strips. 
The agencies and _ packagers 
argue that the cross-the-board 


trend poses definite handicaps to 
the client in the market for a 
weekly quarter or half-hour show. 
Station toppers, however, point out 
that most of the current strips 
now being carried on WNBQ and 
those planned for afternoon sched- 
uling in the fall are sold or being 
offered on a rotating or participa- 
tion basis, thus spreading the cost. 

Thinking apparently is that by 
the development of cross-the-board 
shows, station can build up def- 
inite viewing loyalty and give 
some degree of permanence to its 
schedule. Coupled with their ap- 
parent lack of interest in the 

(Continued on page 36) 


LEWIS CHARGES PIRACY 
BY NBC ‘LIGHTS’ SHOW 





Package producer Lester’ H. 
Lewis slapped NBC with an in- 
fringement suit in N. Y. supreme 


court last week charging that the 
net's new TV_ show, “Lights, 
Camera, Action,” was lifted from 
his ABC airer, *“‘Hollywood Screen 
Test.” He asks an injunction to 
halt the NBC program plus an ac- 
counting of profits derived from 
the alleged piracy. 

NBC's “Lights,” Lewis 
not only infringes on his “Screen 
Test” but also represents unfair 
competition. He points out that he 
requested NBC to discontinue the 
program voluntarily but it re- 
fused. Originating on the Coast, 
“Lights” is kinescoped for eastern 
NBC affiliates as a summer re- 
placement for Procter & Gamble’s 
i “Fireside Theatre.” 


claims, 


‘GODDARD’S SHELL OIL 
| NEWS STRIP ON WNBT 


Shell Oil this week pacted with 
WNBT, key outlet of the NBC web 
in N. Y., for the 6:25 to 6:30 p.m. 
slot Mondays through Fridays. 
With Don Goddard as newscaster. 
'the show will start Aug. 14 on a 
‘two-week sustaining basis until 
Shell picks up the tab Aug. 28 
on a firm 52-week commitment. 
Agency is J. Walter Thompson. 
| Deal was set up by Jim Gaines, 
head of NBC’s owned-and-operated 
stations, who reportedly convinced 
the oil outfit it could take on the 
TV budget without giving up any 
of its AM time, most of which is 
slotted on NBC radio outlets. 
WNBT station managér Ted Cott 
plans to give the show a full ad- 


publicity buildup, with full-page 
ads scheduled in all N. Y. daily 
newspapers during the two-week 


shakedown run. 

Decision to program the five-min- 
ute newscast in that time period 
is in line with WNBT’s attempt to 
take the 6 to 7 p.m. hour away 
from kids in favor of adult shows. 
Station will have a new Tex Mc- 


Crary-Jinx Falkenburg show, titled 
“N, Y. Closeup,” going from 6 to 
6:25, starting next month, with 


“Easy Does It,” an informal musi- 
cale, going from 6:30 to 6:55. Five- 
minute weather report rounds out 
the hour. 


Tele No Blight 
On Baseball In 
Jordan's Book 


Hollywood, July 25. 

Television isn’t hurting baseball 
attendance in the major leagues 
near as much as other factors. 
Scanning a two-year survey of TV's 
effects on sports, Jerry Jordan, son 
of the Ayer agency veepee. told 
a luncheon of Television Commit- 
tee of Los Angeles Chamber of 
Commerce that the other debbils 
are unfavorable weather. shifting 
team performance, rise in the num- 
ber of novelty-happy tele lookers, 
and a normal leveling-off ef ticket 
buying. 

Undertaking the survey since he 
came out of college, young Jordan 
exposed a raft of figures to prove 
his point. Most significant was that 
Pittsburgh, the only non-televised 
major team, showed an attendance 
depreciation of 18% against an all- 
team average slough of 10%c. In 
Philadelphia, where nearly half the 
families own sets, the national 
league turnstile count was 30%¢ 
over last year’s attendance level. 

Statistically, Jordan supported 
his contention that the novelty of 
watching games on home sets wears 
off in a year to two and attendance 
spurted in those cities where the 
analysis was made. In towns, whose 
teams are up in the pennant race, 
the drop-off was slight and in many 
cases on the upbeat. The also-rans 
suffered marked losses but the 
blame can’t be put on television, 
Jordan declared. 


‘ABCs 106 For 
Wanger Films 


Hollywood, July 25. 

ABC is advancing Walter Wanger 
$10,000 for each of the two pilot 
films he’ll produce as his entry into 
television. Under terms of the deal. 
Wanger will receive all he can 
save under that figure but finished 
product must be acceptable to the 
network. 


Test films running 27 minutes 
will star Dorothy Lamour and a 
topper to head up the cast of an 
Aladdin series. Wanger will be cut 
in for a percentage of a sale and 
make complete series of 13 of each 











should there be a firm offer for 
sponsorship. 
DETROIT’S 263,400 SETS 
Detroit, July 25. 
Television set sales reached a 


total of 263,400 in the Detroit area 
as of July 1, it was announced by 
WXYZ-TV which conducts a month- 
ly poll of distributors. 
During June, 15,780 
sold and delivered. 


sels were 


RCA in Another Rebuttal on Color 
Issue Hurls New Charges at CBS 





Taylor Ad Agency To 


Package Own TV Shows. 


Z Dallas, July 25. 

J. B. Taylor, Inc., ‘local adver- 
tising agency, has set uv a depart- 
ment to produce live television 
chows and has named Cecil 
Grahame to head it. 

In a unique project for an ad 
agency, the department will turn 
out package shows in cooperation 
with local TV outlets for prospec- 
tive advertisers to examine Lo- 
cal talent will be used in the pro- 
duction where ever available. 


Rogers Deal Cues 
DuMont Bid For 


Program Laurels 


DuMont network entered the 
talent contracting sweepstakes this 
week by pacting Buddy Rogers to 
21 exclusive nighttime video con- 
tract. Inking is a direct followup 
to DuMont’s recent decision to in- 
crease its programming budget and 
is believed to presage a move by 





the web to go after other name 
personalities as NBC, CBS and 
ABC have done. 


James L 
an hour- 


DuMont program chief 
Caddigan plans to build 
long variety show around Rogers 
Show is to be aired on Friday 
nights starting in September and 
will form the bulwark of a project- 
ed heavy buildup to that night, dn 
which DuMont hopes to take the 
play away from its competitors. 
While CBS has the heavy-rated 
“Ford Theatre” returning in the 
fall to alternate with a new hour- 
long series sponsored by Magna- 
vox, Friday is the only night of 
the week on which NBC has none 
of its top-budgeted shows sched- 
uled. Thus DuMont, it’s beelieved. 
figured Friday as the best choice 
on which to make its bid for top 
ratings. 

Rogers’ show is expected to take 
over the 8 to 9 p.m. slot. While 
programming plans for the rest of 
the evening are still tentative, it's 
expected that DuMont will sched- 
ule its “‘Hands of Destiny” from 9 
to 9:30 and “‘Roscoe Karns, Inside 
Detective” from 9:30 to 10. Then 
“Cavalcade of Stars,” another 

‘Continued on page 36) 


Nash, Sylvania In 
CBS-TY Splurge 


Underscoring the confidence 
among the nation’s top advertisers 
that television will continue in 
operation despite the Korean war, 
both Nash-Kelvinator and Sylvania 
Electric this week pacted for half- 
hour shows on CBS-TV, starting in 
the fall. For Nash it was the sec- 
ond half-hour optioned on the web 
during the last week. 

Sylvania manufactures TV seis 
and electrical appliances, while 
Nash turns out cars and refriger- 
ators. All these items are expect- 
ed to be among the first to be 
stopped in case the Korean situa- 
tion gets worse. Fact that both 
outfits are planning 39-week rides 
on TV during the upcoming season 
is believed to indicated a bright 
futu \ for video regardless of the 
war threat. 

Both Nash and Sylvania pacted 

‘Continued on page 90) 


‘T OR C,’ HEIDT IN 
CBS-TV TIME SWITCH : 


CBS-TV will exchange time pe- 
riods of “Truth or Consequences” 
and the Horace Heidt show next 
fall. Reason is that as currently 
planned Heidt’s opportunity stanza 
would follow immediately after the 
Arthur Godfrey “Talent Scouts” 
program, thus having two talent 
programs back-to-back. 

“T or C” will get the Monday 
berth with Heidt getting a Thurs- 

iday spot. 








Washington, July 25. 

RCA this week continued the 
“Battle of Replies” with CBS in 
the ‘color television controversy 
now pending before the FCC. 
RCA charged that the letter sent 
to the FCC last week by Judge 
Samuel Rosenman, CBS counsel, in 
answer to the RCA “Statement in 
Reply” filed previously, comprised 
statements “entirely unjustified 
and unjustifiable.” In addition, 
according to RCA counsel! John T. 


Cahill, Judge Rosenman’s “char- 
acterizations” of the RCA state- 
ment “are not true.” 

Noting Judge Rosenman’s alle- 


gation that CBS in its findings had 
gathered “all the major and rele- 
vant evidence,” Cahill claimed that 
while CBS “did purport to deal 
extensively with the evidence, on 
many vital issues it failed to refer 
to evidence that is contrary to the 
position it urged.” Effect of this, 
according to the RCA _ counsel, 
“could be highly misleading to the 
Commission and prejudicial to 
RCA, in view of the CBS preten- 
sion to completeness.” For ex-« 
ample, Cahill said: 

“CBS endeavored to dispose of 
the fatal limitation on picture size 
involved in its disk apparatus by 
referring to a survey in which a 
12!2-inch color picture and‘a 16- 
inch monochrome picture were 
shown to persons for an expression 
of preference. CBS says that on 
cross-examination, ‘an attempt was 
made to show that the question as 
to their preference involved fac- 
tors other than size’ and quoted 
an inquiry by (FCC) chairman 
Wayne) Coy to that end. 

“CBS was twice guilty of omis- 
sion in this respect. It failed in 
frankness to the Commission when 
it omitted to respond to the chaire 
rian’s inquiry as to whether any 
factor other than size was involved 
by not pointing out that its own 
exhibit (No. 332) specifically states 

‘(Continued on page 98) 


Maiden Wine Buys 
Top This for TY 


“Can You Top This?” 
on NBC and WOR, N. Y.. for Col- 
gate for several years, has been 
bought for video by Maiden Wine, 





which was 


through Weiss & Geller. It will 
go into the Tuesday 9:30 p.in. slot 
on ABC-TV in October. 

“It Cover Times Square,” drama 
with a newspaper-columnist hero, 
has been picked up by Seeman 
Bros. for Air-Wick. Skedded for 
15 ABC-TV stations (‘of Which 


three will be on kinescope’. “Times 
Square” goes into the 10 p.m. 
Thursday period starting Oct. 5. 
Agency is William Weintraub. 

General Mills will insert a 
stanza starring Stuart Erwin and 
his wife in ABC-TV's Saturday 
7:30-8 p.m. period, starting Oct. 
21. Outfit will use 56 stations, of 
which 40 will be live. 


206 Barrington Talent 
Show With Touring Units 
Set After Philly Trial 


_ New television series, which will 
incorporate both a talent search 
for dramatic actors and the tour- 
ing unit idea originated by the late 
Major Edward Bowes, has been 
wrapped up for submission to 
agencies and clients. Packaged by 
indie producer V. N. Barrington 
under the tentative ‘title of “Big 
Break,” the show recently had a 
trial run at WFIL-”"V. Philadel- 
phia. Producer plans to have the 
show aired live from N. Y. under 
a $20.000 weekly talent and pro- 
duction budget. 
_ Barrington sees the show as tak- 
ing the sponsor’s advertising mes- 
sace directly to the people via re- 
tail outlets which are to be tied in 
on the talent search, and also as 
a method of taking legit theatre 
—_ into the sticks via the travel- 
inc units. Format has a gradual 
buildup for the talent, which is to 
be selected first in auditions in lo- 
cal filmeries, where the audience 
selects three contestants for each 
character role to be cast. 

Winners then compete in a TV 
show in 15-minute skits, with a 

(Continued on page 99) 
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REPS INTO TV SALES PROGRA 





P&G Eyes Daytime Throne 


Just as Procter & Gamble entrenched itself at the top of the 
heap in daytime radio, with the bulk of its $20,000,000 radio budget 
channeled into soap operas, so, too, is the company determined to 


rule the daytime TV roost. 


P & G, it’s been learned, has alerted its seven advertising agen- 


cits to submit recommendations 


for five one-hour video shows a 


week, with Aug. 15 fixed as the deadline for the proposals. It 


would represent the bulkiest TV 


programming buy in TV to date 


and certainly the most ambitious splurge among national bank- 
rollers into the daytime video sweepstakes, representing several 
millions in annual time-talent billings. 


In order to avoid time and pro 


gram conflicts, the networks have 


blueprinted the following availabilities for the P & G agencies: 
ABC, anytime between 11:30 and 12:30 p.m.; CBS, 1 to 3 p.m, 


NBC, 3 to 5 p.m. 








Indie Packagers Mull Anti-Trust 


Suit Vs. Network Program Control 


| lock Holmes” TV film series that | 


Chicago, July 25. 

Several independent package 
producers in Chicago have held a 
number of hush-hush meetings 
with attorneys in recent weeks to 
discuss the possibility of filing anti- 
trust suits against at least two tele- 
vision networks. 

Stemming from CBS. walking 
away with some of NBC’s choicest 
radio shows, the networks are put- 
ting concentrated effort on selling 
web - owned programs. Desir- 
able time on the video networks is 
almost gone, and program content 
is the yardstick under which the 
networks are measuring requests 
for time _ options. And, most 
naturally, the networks don’t hesi- 
tate to point out the high quality 
of their own programs. Yet, one 
agency interested in a web proper- 
ty reportedly was offered any 
epen time slot, with little or no 

(Continued on page 36) 


Buick's CBS Hour; 
Bids for DeMille 


Buick Motors returns to tele- 
vision this fall in a new series for 
which the sponsor hopes to get 
Cecil B. DeMille as _ producer. 
Buick, through the Kudner agency, 
bought the Wednesday night 9 to 
10 slot on NBC. Specific format of 
the show—whether it’s to be a dra- 
matic series, musical comedy, etc. 
—has not been determined. 

Series, if DeMille accepts the 
bid, will mark his TV debut.in a 
production capacity and also repre- 
sent his first stab at radio or TV 
since he bowed off “Lux Radio 
Theatre” following his run-in with 
the American Federation of Radio 
Artists. Producer has not been re- 
instated in AFRA’s ranks since his 
refusal to pay a $1 levy for politi- 
cal campaign purposes, and it has 
not been decided what punitive 
measures AFRA will attempt to 

(Continued on page 92) 


Lo, the Poor Indian; 
Princess Blames TV 








For Scaring Off Kids 


Detroit, July 25. 
Princess Rosebud Yellow Robe is 
displeased and discouraged over 
the revival of old western films on 
television. 
Here’s her explanation: 


fare spent years lobbying in Hol- 
lywood to get sympathetic treat- 
ment of Indian warriors in movies 
and were making lots of headway. 

“Then what happens? Television 
comes and the old-fashioned con- 
cept of the Indian as a complete 
barbarian and a horrible, senseless 
killer is being instilled in Ameri- 
can children all over again.” 

As a result, the Sioux princess 
said, she has had this personal ex- 
perience: In her work as lecturer 
for the New York Board of Educa- 
tion she often enters kindergarten 
assemblies in Indian dress only to 
have some of the children run 
screaming from the room. 

Princess Rosebud Yellow Robe 
was in town to publicize “The Bro- 
ken Arrow.” 


“Those | 
of us interested in the Indian’s wel- | 





+ 


- Liebman’s Mexico Siesta 


Acapulco, Mexico, July 21. 
Max Liebman, producer-writer of 
NBC-TV’s “Your Show of Shows,” 
is resting here before returning to 


|New York on Aug. 5 to launch into | 


|the 90-minute Saturday night va- 
Tiety show. 

The stanza returns from its sum- 
|mer hiatus Sept. 9. 


New Rate Hike 
For NBC o&o's; 
N.Y.’s $2,200 Hour 


NBC television, in line with its 
|new network rate hike, has also 
‘upped time charges for its owned- 
| and-operated stations, at the same 
| time trimming drastically the fre- 
| quency discount schedules on spot 
|/announce.nents and station breaks. 
|Increase in the five o.&o. cities is 
| based in each case on a boost in 
|set circulation, which gives adver- 
tisers a lower cost-per-thousand 
than previcusly. 

Under the new rate structure, to 
become effective Aug. 1, an hour 
of Class A time on WNBT, N. Y., 
will go for $2,200; compared with 
the $2,000 heretofore charged. 
Washington’s WNBW will ask $450 
an hour; Cleveland’s WNBK will 
get $525, and Chicago’s WNBQ will 

(Continued on page 98) 


WNBT CENTRAL PARK 
SHOW OUT; ‘TOO COSTLY’ 














‘ing it too costly to program its 
|cross-the-board “Date in Manhat- 
|tan,” has decided to axe the hour- 
‘long show and replace 
another show based on a woman’s 
daily magazine format. “Date,” 
aired from 11 a.m. to noon, has 
originated via remote location from 
the Tavern-on-the-Green nitery in 
N. Y.’s Central Park. With the re- 
‘mote costs amortized only against 


WNBT, NBC’sN. Y. flagship, find- | 


it with | 


OPEN WARFARE 
ore HLS, WEBS 


In what practically amounts to 
open warfare on the networks, 
three of the major station rep out- 
| fits in the country (Blair, Katz and 














| Free & Peters) have joined forces 
| to sell TV programs on a national | 
| spot basis. It marks the first time | 
|in station rep annals that they've | 
‘moved into the program phase of | 
|operation in direct competition | 
with the webs, although restricting | 
their activity to filmed shows. | 

As their initial venture, the | 
three rep companies have obtained | 
exclusive sales rights to the “Sher- | 


| the firm of Dryer & Weenolsen | 
-roductions is currently filming in| 
England, along with the “Shadow | 
in the Mind” psychological mystery | 


series the same firm is also, pro-| 


ducing abroad. These are not only | 
being offered to the 31 video out- | 
lets represented by the three com- | 
panies, but are on the block for) 
competitive sale on all stations 
through their respective reps. And 
as long as the networks are left 
out in the cold, the group will by-| 
pass any commissions on the sale 
of programs under this share-and- 
share-alike arrangement. 


Stations to Benefit 


The three station rep outfits take | 
the position that “the economic | 
health of all television stations de- | 
pends largely on the sale of pro-| 
grams to national advertisers on a| 
spot sale basis, so that the stations | 
will have large blocks of revenue- | 
producing time sold in such a man- 
ner that the bulk of the adver-| 
| tiser’s expenditure will accrue to 
| the station.” Thus, they point out, 
|under the spot sale arrangement 
| the stations will get the benefit of | 
| 72% of the rate card, whereas on | 
|network shows only 30% of the) 
| rate card coin is channelled into. 


| the station coffers. 


However, the move-in on the) 
webs goes deeper than that. It’s | 
no secret that the reps have been | 
smarting under the NBC-TV ex-| 
cursion into spot sales via its ‘‘Sat- 
urday Night Revue,” which has 
since spread into other network 
program activity. 

Under the station rep sale con- 
cept, the plan has a flexibility 
which permits advertisers to select 
time, date, station and market at 
will, in contrast to the “buy me, 
buy my network” edict of the, 
webs. 


The reps are only asking option 
time of the stations. Since three 
major companies are involved, it 
puts 45 experienced TV salesmen | 
|in the field. Only films will be ac- 
| quired, no kinescopes. | 

Coordinating the three-way set- | 
up are Ed Codell, of the Katz) 
agency; Jack Brooke, for Free & | 
Peters, and Wells H. Barnett, Jr.,| 
| for Blair-TV. 


ANTI-COMMIE PLAY 





| 














the single station, WNBT found 


‘the package too expensive to main- 
| tain. 

| “Magazine” format will comprise 
‘film shorts tied together via live 
| commentary. That idea will also 
permit for more participating spon- 
sors, which the station has found 
to be the most lucrative method 
of day-time programming. Ed Her- 
lihy, who has emceed “Date,” will 
probably be retained as emcee on 
the new show. 


Lorillard vs. Lorillard 


| P. Lorillard Co. will be bucking 
\itself in video starting Tuesday, 
Aug. 22, when “The Web” moves 
to 10:30 p.m. on CBS-TV. “Web” 
is backed by Lorillard’s kingsize 
brand, Embassy, while its Old 
Gold brand sponsors the “Origi- 
nal Amateur Hour” on NBC-TV, 
‘also on Tuesdays, from 10-11 p.m. 
| During the half-hour, loyal Loril- 





| getting a pushing-around from the 


/all advertisers, 


iE. J. Brach & 


Survey Shows Summer TV Audiences 
Hold Up; Cues Sales Pitch for 51 





50G Says You’re Right 


Eddie Cantor, speaking last 
week at a luncheon for the 
United Jewish Appeal in New 
York, announced a $50,000 con- 
tribution to the Appeal by Wil- 


liam S. Paley, CBS board 
chairman. 
Cantor, who starts a tele- 


vision stint over NBC this fall, 
quipped: 

“Maybe I’m on the wrong 
network?” 


Small Fry Video 








|from April through June. 


+ Sponsors who bowed off tele- 


| vision this year for the usual sum- 
|mer hiatus period might have 
missed a good bet. Compilation 
of local and network rating serv- 
ices by the NBC research depart- 
ment shows a drop in both set-in- 
use and average program ratings 
Since 
some of the top network shows 
which did not take a vacation have 
maintained highly respectable rat- 
ings, however, the network chiefs 
attribute most of the drop in view- 
ing simply to the dearth of good 
shows available. 

In addition, it’s pointed out, set 
circulation has zoomed month-by- 
month since April. Thus, even 
though the sets-in-use figures have 
declined, the number of new view- 





Clients Claim They 
GetPushed Around 


Television’s sloughing off of | 
small and middle-sized bankrollers | 
may boomerang against the net- | 
works in four or five years when | 
they need new sponsors, according | 
to advertising exec Emil Mogul. | 


As a result of the indifferent | 
treatment they’re getting from | 
video, Mogul forecasts, many small- | 
er ‘spenders may shift from tele 
to other media. As an example, | 
Esquire polish (which last season | 
backed “Blind Date”) may put its | 
coin into magazines. | 

The agency chief feels that | 


moderate-spending accounts are| 





webs. One net, he said, told a 
small firm asking for time that it 


|was completely sold out or had | 


all available time optioned, yet two | 
weeks later announced a sale to a/| 
large backer. 


Salesmen covering the average- 
sized agencies, he added, are kept 
in the dark about choice openings 
and similar information, while | 
those handling the bigger agencies | 
are tipped off. The effect is to'| 
keep TV in the hands of a “charm- | 
ed circle of heavy spenders and 
top agencies.” 


“Contrasting with this treat- 
ment,” Mogul told VaRIETy, “is the 
attention which printed media give 
large and small. 
(Continued on page 36) 


AUTRY GETS ANOTHER 
SPONSOR FOR TV PIX 


Chicago, July 25. 
It looks like cowboy star Gene | 
Autry will be devoting more and 
more time to his vidpix operations. | 
With six half-hour films recently | 
completed and picked up by Wrig- 
ley Co., his radio sponsor, for CBS 
slotting starting last Sunday (23), 
an order was placed last week by 
Sons, Chi candy 
company, for 13 telepix to be 
spotted in 15 markets. 
J. Walter Thompson agency, 
handling for Brach is buying the 








| 





skedded for a Sept. 17 teeoff. | 


First television dramatic series Handling for Autry is the newly-| “Oklahoma” companies. 


ers would probably have mere than 
compensated for that drop. And, 
while the national network figures 
are down, certain key markets, 
such as N. Y., show an actual in- 
crease in viewing this year as com- 
pared to last. year. Thus, the 
N. Y. Pulse had a 26.3 sets-in-use 
for June, 1949, while the percent- 
age for June, 1950, jumped to 30.8. 

Since national network ratings did 
not become available last year un- 
til August, the web sales chiefs 
could only speculate this year on 
how viewing would hold up during 
the summer. Now,. however, with 
this year’s figures to go on, they 

(Continued on page 36) 


WAAM Sets Balto 


Video Seminar 


Baltimore, July 25. 
First in a series of annual tele- 
vision seminars for college stu- 





|dents, in which three top eastern 
| universities will participate, is be- 
|ing lined up by WAAM, Baltimore 
|indie station, for a possible kick- 


off next February or March. Col- 
leges cooperating in what is to be 
called the ‘‘First Annual Baltimore 
TV Seminar” are American Univ., 


| Washington; Johns Hopkins, Balto, 


and Tempte Univ., Philadelphia. 

Steering committee, comprising 
Willett Kempton of American U, 
Lynn Poole of Johns Hopkins, Dr. 
Franklin Dunham of Temple and 
WAAM’s pub relations chief Joel 
Chaseman, decided after a recent 
planning session to invite top video 
execs from all phases of the indus- 
try for the panels and discussions, 
Tentative topics include produc- 
tion, personnel relations, education 
by TV, research and TV’s effect 
on college-age persons. 





Summer Stock Players 
Now Incubated by TV, 
At Least at: Ogunquit 


Ogunquit, Me., July 25. 
Time was when casts of summer 
theatre productions were capsule- 
profiled in the program notes 


| FOR ‘CAMEO THEATRE’ ‘time on the stations for the series | mainly as vets of the Albany play- 


house, Toronto stock, or one of the 
Now it’s 


to take an editorial stand on the formed Atlass Amusement Corp.,| all a tele story, if a survey of the 
Communist problem will be NBC- headed by Les Atlass, Jr., son of | two recent programs of the Ogun- 


‘TV’s “Cameo Theatre.” Producer’ 
Albert McCleery has set an anti- | 
Communist play, penned by Guy 
DeVry and titled “Line of Duty,” 
for tonight (Wed.), which identifies | 
ithe villains of the piece as Com- 
munists. | 


Whether the show could be con- | 
'strued as editorializing on the part 
‘of NBC remains to be seen. If that | 
could be proved, the Communist 


Chi CBS chief Les Atlass. 

Autry expects to get rolling on} 
the additional pix around the! 
first of the month in Hollywood. | 


MCA’s Split-Down-Middle 
On Day, Night-Programs 


| 


Music Corp. of America is going) 





quit playhouse is any cross-section. 

Of the aggregate 25 members of 
the casts of Michael Todd’s “The 
Live Wire” and Mrs. Hartwig’s 
own staging of another tryout, the 
previous ‘‘Miranda,”’ 22 describe 
last winter as an exclusively TV 
season, with two of the balance not 
working and the other actually 
playing winter stock. 

Video shows proudly mentioned 


party could ostensibly demand the ‘in for further departmentalization | include “Ford Television Theatre,” 


web to sell it a half-hour for rebut- 


tal under the revised Mayflower which several months ago separated | atre,” 


in the television division. MCA, | 


“Believe It or Not,” “Colgate The- 
*“Phileo Television Play- 


ruling. Play is set in a mythical radio and video, is now dividing | house,” “Lights Out,” “The Clock” 


country which has 
Communist rule for some 20 years. 


and nighttime division. Roger Car- | 


been under the tele department into daytime | and down through the list. 


One Equityite at Ogunquit rue- 


When a military mistake is made, lin has been named head of the fully remarked last week: “This 


i'the army attempts to place the 
blame by passing the buck down 


daytime dept. 
Overall tele sector is headed by | 


looks like about the only theatre 
there is left. For me, you can 


lard execs will have to do some |through its chain of command. Re- Herb Rosenthal, who will super- | knock off the strawhat or summer 


shows. 


irevolt against their rulers. 


'quick dial-switching to catch both | sultant action leads the people to pone both daytime and nighttime | limitation. 
sections. 


I’m professionally a 
sister of ‘Howdy Doody’.” 


Reecd eg 
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Mpls. TV, on Coaxial Eve, Preps 


be a PRB package, produced by 
Boyd and Mike Jablons. 

Rogers’ deal with DuMont gives 
the web an exclusive on his serv- 
ices only for nighttime video ac- 

He'll continue his present 


For Hour-by-Hour Program Battle ‘ives.’ commen pon 


Minneapolis, July 25. 
With Coaxial Cable Day due in 
feptember, the two Twin City 


NBC, CBS and DuMont TV opera- | 


tions, KSTP and WTCN, will have 
their availabilities in the evening 
bracket stretched almost to the 
bursting point. The big problem 
for them in this 14th ranking view- 
er area will be how to accommodate 
wll the shows. 

Program expansion has_ been 
rapid, both daytime and night, for 
both stations and much more im- 
pends henceforth. It promises to 
be an hour by hour program battle 
between the two outlets coincident 
with the coaxial inaugural. 


Since television came to the 
Twin Cities on April 27, 1948, 
KSTP-TV programming has con- 


fined itself to mid-afternoon and 
full evening schedules. When 
WTCN-TV began operations July 1, 


1949, it went on a full afternoon 
as well as night DuMont-type op- 
eration. 

Now, with the increase in sets 
and viewers, KSTP-TV has _ ex- 
tended telecast operations from a 
26-hour schedule in 1948 to 42!2 
hours per week. At latest report 
KSTP sends out 15'4 hours of net- 
work-kinescope, eight hours film, 


six hours studio, and 13 hours of 


remote. By Oct. 1, KSTP-TV 
plans to be lensing full blast on 
2 noon to midnight schedule six 
davs a week and a more limited 
achedule the seventh days. KSTP 
now is operating on a seven-day 
week. 


KSTP bracket will 


open with film, whodunit, western 


afternoon 


variety across-the-board. Balance 
of the program pitch will be wom- 
xun-tvpe appeal, cooking schools, 
et al. A soap TV program will be 
added for variety. Kid shows will 
have their inning 5 to 6 p.m., while 
6 to 6:30 will be reserved for news. 


sports, local and national film of 
day's events. 
On channel 4, WTCN-TV will 


continue to beam a run of shows 
in a mood compared to AM’s block 
programming. From 1:30 to 5 p.m. 
currently WTCN has been project- 
ing a strict woman’s appeal block; 
5 to 6 p.m., kid stuff; 6 to 6:30 p.m., 
weather, news and sports, and from 
6:30 to 1k p.m. and sometimes 
jater, network kinescope and base- 
ball, rounding out the schedule. 
Station has been operating this pat- 
tern since early last Winter. Ex- 
clusive of test pattern, it has in- 
creased its programming to 50 
hours and 45 minutes seven days 
a week. At time of debut July 1, 
1949, WTCN was only operating a 
12 hour program schedule five days 
a week. 

Further program expansion finds 
WTCN set to run a feature movie 
1:30 to 2:45 p.m., Monday through 
Friday. This will increase their lo- 
«al and total programs six hours 


and 15 minutes each week. The 
1:30 film block will be serviced 
with the same pix which ‘pulled a 
27.1 Hooper in Philly. Also in line 
with opening new areas of pro- 
gramming, “Movies for Kids.” a net 
release, starts Aug. 19, Saturdays. 
10 am. This is the strat of a 
moppet block. 


Latest figures from WTCN re- 
vezl network kinescope occupying 
10 hours, film 13 hours, studio 15 


hours 15 minutes, remote 12 heurs 
30 minutes. Most remarkable fea- 
ture of WTCN operations, perhaps, 
is its studio originations dominat- 
ing most of we schedule, 

Fact that TV operations for both 
KSTP and WTCN are on a profit- 
able basis now, according to their 
heads, and that set ownership in 
the area has skyrocketed during 
the past year to an_ estimated 
100,000 makes it all the more in- 
cumbent upon them to use care- 
ful selection of shows at a time 
when the supply will far exceed 
the demand, station managers 
point out. Opening of the coaxial 
cable is expected to stimulate the 
sale of TV sets in the area sub- 
stantially, unless international sit- 
wation is an important deterring 
factor and credit controls put a wet 
blanket on the business, it’s 
Pointed out. 





+ 


‘Here’s to Fun’ Musicomedy 
Video Series Packaged 


New musical comedy series for 
television with a book that will 
have continuity from week to week 
been packaged by indie pro- 
ducer Jack Partington, Jr., under 
the title of “Here’s to Fun.” Part- 
ington has lensed the show on 16m 
film for audition purposes, but 
plans to have it aired live when he 
sells it. 


has 


Show is to be scripted by Ted 
Luce, who'll also direct, with orig- 
inal songs to be cleffed each week 
by the Mace Neufeld-Bob Arthur 
team, Don Gohman and Cherry 
Balaban Robbins. Permanent cast 
comprises Hy Anzel, comedian who 
appeared in “Oklahoma”; Wilton 
Clay and Mary O’Fallon as vocal- 
ists; Serena Hall, comedienne, and 
dancers Bob Herget and Jean 
Caples, who will also do the chore- 


ography. Chorus of two boys and 
two girls will also appear each 
week. 








| 


Becrmey be alt 


making plans 
all-out pitch to retain their bank- 
rollers for 1951. Each of the webs 
has some kind of a bonus deal for 
summer advertisers (NBC, for ex- 
ample, offers a 35° time dis- 
count) and so, even if the top- 
spending sponsors want a hiatus, 
they can pitch to the smaller ad- 
vertisers on a low-cost, eight-week 
basis. 








are already for an 


As had been anticipated, the big- 
gest drop in summer viewing oc- 
curred in the early evening hours. 
With daylight savings time in force 
throughout most of the country, it 


series on WOR-TV, N. Y. Contract 
also meaps that Rogers is com- 
mitted definitely to remaining in 
N. Y.. instead of transferring back 
to Hollywood. 











Indie Packagers 











an Continued from page 35 


as to 
into 


consideration being given 
whether program would fit 
surrounding programming. 

This, the packagers maintain, is 
a form of coercion which could be 
prosecuted under the Sherman 
anti-trust laws: If they go through 
with the threatened legal action, 
they will ask that the close tie be- 
tween network commercial pack- 
aging and network owneseship be 
ended. 

Ad agencies aren't too happy 
with the prospect of buying net- 
work-owned programs because this 
leaves the admen with a minimum 
control of the show. Then, too, 
some agencies have expressed fear 
that if they sponsored a network 
property of the quality, rating and 
staying-power of a “Lux Radio 
Theatre,” the advertiser would 
be over the network barrel when 
the usual three or five-year option 
expired. It's felt here that the 
network at that point could, and 


probably would, under threat of 
loss of program and time slot, 
force the advertiser into a long- 
term contract at a “staggering” 
budget boost. 

Agencies still favor controlling 
their programs to the point of 


jockeving to another network, if 
that seems best, as has been their 
wont in radio. With this feeling, 
it isn’t hard to see why, even 
though not openly, the agencies 
are prodding the indie packagers’ 
thinking along the anti-trust lines. 

Indies point out that over 50° 
of the fall commercials on video 
networks are web-owned packages. 








was expected that the public would 
not tune in their sets until after 
dark. Thus, the 30 network shows 
on the air from 7 to 9 p.m. between 








April and June slumped 31° in 
ratings during that time. Thirty- 
one shows rated between 9 and 
11 p.m. in those months, however, 
showed a drop in average ratings 
of only 19°. 

While it has been proved in 
radio that a certain program’s time 
of broadcast might have much to 
do with its audience pull, in TV it’s 
only the program that counts. Ac- 
cording to the web execs, a spon- 
sor providing a good show during 
the summer could have drawn a 
good audience. For example, they 
point to the N. Y. Pulse report, 
which shows the “Original Ama- 
teur Hour” with a 19.1 in May and | 
an 18 in July; “Voice of Firestone,” 
which had an 11.6 in May but 
jumped to 13.2 this month, and’ 
“Candid Camera.” which dropped 
from a 24.6 in May to a still re-' 
spectable 19.8 in July. 


Some of the good summer rat- 
ings might be due to the fact that 
a good show has little in the way 
of competition during the dogdays. 
That, according to the network , 
chiefs, should provide them with. 
further ammunition to sell their | 
summer time, on the assumption 
that bankrollers staying on through 
the summer get that bonus audi- 
ence. 











Buddy Rogers 


— Continued from page 4 oe 











hour-long vaudeo program, will go 
from 10 to 11. Latter show pio- 
neered Saturday night program-— 
ming and was one of the top-rated 
shows on the air for almost a vear. 
Switch to Friday nights was made | 
possible by DuMont’s signing last 
week for the Saturday night sports 
events at Madison Sq. Garden, | 
hee 

Rogers will probably do at least 
One more nighttime series a week 
for DuMont starting later in the 
fall. Second show is expected to 
be a half-hour vaudeo presenta- 
tion. Mal Boyd, Rogers’ personal , 
manager and his” partner with 
Mary Piekford in PRB, Ine., indie 
package agency, was also pacted by 
DuMont to act as assistant pro- 
ducer of the Friday night show. 
HMalf-hour program will probably | 


TV Mfrs. | 


Continued from page. 34 
mediate price rises in TV sets of 3 
to 16° at factory level, and 
warned that further increases may 
be made later “in view of increas- 
ing difficulty in obtaineng critical 
materials and advances in prices of 
certain components.” 

Abrams said current rise reflects 
company policy set down in June, 
when prices in new line released 
then were announced as interim 
prices. At that time, he said, it 
was pointed out that prices would 
be raised in “the near future.” 
Abrams added that he would try to 
hold the new price line as long as 
possible. 


Illustrative of the pledges being 
made was that sent to President 
Truman by RCA board chairman 
David Sarnoff.. Wiring his congrat- 
ulations to the President on the 
latter’s speech to the nation last 
Wednesday night (19), Sarnoff said: 
“Speaking for RCA and its sub- 
Sidiaries, which 
RCA Communications, and. for our 
officers and employees at home and 
abroad, I pledge you our fullest co- 
operation in the national effort. 
We are at your service,” 

Arthur Freed, prez of Freed 
Radio Corp., which makes the 
Freed-Eisemann TV sets, revealed 
that his company is already en- 
gaged in Gévernment work, and 
also pledged its entire facilities to 
be at the disposal of the Armed 
Forces if required. While advising 


~dealers to make their buying plans 


earlier than usual, Freed predicted 
that manufacturers for the most 
part “will generally ptotect their 
existing channels of distribution 
by allocating their supplies equi- 
tably among all dealers.” 

Frank A. D. Andrea, prez of An- 
drea Radio Corp., meanwhile pre- 
dicted the war scare may “create 
the biggest TV boom in the history 
of the industry this fall.” If the 
action in Korea expands in scope, 
he said. “there is no doubt that 
electronics manufacturers will be 
required to change over quickly 
from production of consumer goods 
to war materials. The inventory of 
TV receivers now held by manu- 
facturers, distributors and dealers 
will be quickly depleted by enter- 
tuinment-hungry families confront- 
ed by gu#s rationing and other cur- 
tailment of normal activities.” 


include NBC and : 





Tele Chatter 











New York 


Ed Peck, usually cast as a cop, 


is out of harness for a while to | 
play a thief on Menasha Skulnik’s | 
show, a flack on “The Clock” and a | 


murder victim on “The Web”... 
Joseph W. Bailey, manager of the 


joined the John E. Gibbs Co. to 
supervise its radio and tele pack- 
ages. 

S. J. Perelman working up a tele 
stanza, based on his New Yorker 
pieces and starring Arnold Stang 

John Wingate to emcee WOR- 
TV's “The Mobilization Story,” 
weekly newscast to be aired Thurs- 
days at 8:30 p.m. Treva Frazee 
featured on ABC-TV's *“‘My True 
Story" Friday (28). Half-hour 
show starring Gertrude Niesen be- 
ing prepared by Nasht Productions. 
William Morris agency is sales rep. 


Edgar van Blohm, manager of 
the Paris Cinema, N.Y., on Ted 
Steele's WPIX video show to dis- 
cuss 1950 reactions to Chaplin’s 
1931-produced “City Lights,” and 
TV versus pix. 

Eugene Thomas, general mana- 


ger of WOIC, Washington, has 
been named general manager of 
WOR-TV. Latter station is seli- 


ing its D. C. video outlet to WTOP 
. . « RCA board chairman David 
Sarnoff will “Meet the Press” on 
his Voice of America expansion 
proposals on the NBC-TV stanza 
Sunday (30), “MTP” producer 
Martha Rountree, incidentally, is 
planning a new series, *‘Washing- 
ton Party,’ with capital celebs tak- 
ing part . Lou R. Winston has 
been appointed Coast rep for Of- 
ficial Films, handling television 
Samuel R. Zack's ‘Let's Ar- 
bitrate” starts on WOR-TV Thurs- 
day (27) at 7:30 p.m. 
Consolidated Cigars 
11 more DuMont stations 
*Plainclothesman,” 
day nights. raising the total to 16 
.. . Joseph L. Merkle, previously 
DuMont stations relations chief, 
joined the ABC stations depart- 
ment as regional director for TV 
. TV/Films and Television Car- 
toons, producers of film commer- 
cials, have merged facilities to pro- 
vide moré space under one 
roof Lou Averbach, formerly 
with Paramount's” sales depart- 
ment, named general sales mana- 
ger of Video International. . 
Home Craft Publishing Co. signed 
for a series of five-minute sports 
interview shows on DuMont, to be 
aired immediately following the 
web's Saturday night wrestling 
matches from Chicago . “One 
Man’s Family” returns to NBC-TV 
Saturday night (29) in the 7:30 to 


picked 
for 


up 


its 


8 slot, under Manhattan Soap 
sponsorship Look magazine 
profiling Fave Emerson in_ its 
Aug. 1 issue under the title. 


“Young Lady in a Hurry 

Jessica Dragonette guesting on a 
number of TV shows including 
“Dinner at Sardi’s” tonight (Wed.) 
and “The Fitzgeralds” Friday (28). 


—— 


Hollywood 

Ken Murray taking time out 
from his vacation to line up guest 
stars for his Budweiser show... 
Harry Ackerman is talking to Ben 
Blue for a featured comedy role on 
the Frank Sinatra show ...KFMB 
in San Diego is now taking six 
half-hour shows a week direct from 
KECA-TV John Guedel cut 
short his sabbatical to ready the TV 
debut of Art Linkletter for a food 
packer . . . Klaus Landsberg took 


up his option on Harry Owens and 
the Hawaiians will be back 


on 
KTLA in September . Milton 
Berle drew his brother, Phil, as 


NBC director on a series of trail- 
ers to herald his return in” the fall 
.. . Kaiser-Frazer is interested in 
Danny Thomas for TV but not at 
the present asking price of $7,500 
... Networks will pool their talent 
for an all-indoor show to dedicate 
joining of L. A. and Fiisco by mi- 
crowave Sept. 15. Norman Black- 
burn, who was active in a similar 
type show to mark the co-ax link- 
ing of N. Y. and Chicago, will co- 
ordinate the talent and production 
.. . Ed Cashman, producer of Tex- 
aco Star Theatre, ambled back east 
after passing three weeks with his 
family ... Carl Dudley back from 
a swing of the eastern markets with 
a sheaf of orders for commercial 
film ... ABC claims a speed rec- 
ord in turning out “The Ruggles” 
in six and a half hours via the Vita- 
pix process ... Frank Stemple and 
KTTV ironed out their difficulties 
on the Buster Keaton show and 
it goes back on the station within 
a few weeks. Comedy stanza will 
‘be filmed to better its chances for 


aired Wednes-* 


| a sale in the east ... Cass Daley is 
/on the verge of taking a TV deal 
with NBC, 





Chicago 

Milt Friedland moves up to 
traffic manager post at WBKB 
_.. Ted Shaker is new member of 
TV sales staff at Chi office of 
. . Less than 
a week after its debut, WNBQ’s 
salesman Dick Cahill peddied Len 
O’Connor’s Sunday afternoon news 
telecast to First National Bank for 
52 weeks Pic star Edmond 
O’Brien, in town in connection 
with opening of Columbia's “711 
Ocean Drive,’ making the local 
tele show circuit ABC's sus- 
tainer. “Dr. Fixum,” due for a can- 
cellation Aug. 6... Paul Stadel- 
ventriloquist, 


man, magician and ! 
replaces magico Bill Baird on 
WBKB’s “Holsum Magic Show. 


_.. Author Nelson Alghren played 
himself on the NBC “Studs Place” 
stanza last week ; WGN-TV's 
participation in Radio Features 
hunt for “Miss Television of 1950" 
started Saturday (22) from its Chi 
Fair studios Atlas Brewing 
Co. is now bankrolling Joe Wil- 
son's thrice-weekly sports roundup 
on WBKB ABC sportscaster 
Wayne Griffin vacationing in Ber- 


muda Felix Adler, Ringling 
clown, guested on NBC's “Quiz 
Kids” last week ‘Majority 
Rules” exits ABC Aug. 30 to be 
replaced by “Sit or Miss,” audi- 
ence participation show No- 


audience rule has been revoked on 
Ransom Sherman’s NBC strip from 
the Studebaker Theatre but visi- 
tors are asked not to applaud... 
Paul Galvin, Motorola prexy, re- 
ports tele and radio sales for first 








half of the year are more than 
double last year’s total for same 
period. 

———_ (ontinued from page 35 joe 











Whether an account buys an eighth 
of a page three times a year or a 
full page every month, magazines 


assign hep salesmen’ impartially 
and spread the welcome mat. The 
man who calls on a J. Walter 


Thompson also calls on smalt agen- 
cies, not some errand boy.” 

that tele is being 
turned into a blue-chip industry 
in which only the commercial 
giants can afford to play, particu- 
larly because of unrealistic rates 
stations and webs are charging. 
Additionally, in their drive for 
program control the chains are 
favoring their own packages. This 
means that agencies, which Mogul 
teels could produce most shows for 
half the networks’ prices. can't 
bring smaller advertisers into the 
field. 

Many agencies are scored by 

Mogul for playing into the network 
hands by allowing the webs to pad 
bills for production expenses. With 
the agencies getting 15% of the 
total nut, some outfits don't com- 
plain when charges for extras such 
as piano-moving, additional stage- 
hands, etc., are thrown jn. How- 
ever, this raises the level out of 
the reach of smaller firms, Mogul 
believes. 


Mogul fears 


Charge that stanzas backed by 
modest bankrollers aren't good” 
programs, which explains their 


shunting around, is denied by the 
agency topper. He savs that some 


dogs are kept on despite poor 
ratings, because they're sponsored 
by big companies, while beiter 


airers of the lesser firms don't get 
such consideration. 


WNBO 


we (Ontinued from page 34 sot 























short-time, in-and-out bankroller, 
WNBQ execs feel it’s to their ad- 
vantage to exercise control over 
the shows by building them them- 
selves. 

In support of their case they 
point to the 10 to 11 p.m. weekday 
period occupied by five cross-the- 
board shows, which are sponsored 
either straight across or on a 
rotating basis. Station is cur- 
rently carrying only three once-a- 
week stanzas during the week. 

Trend toward house shows is 
more pronounced at the NBC out- 
let than at the other three Chi sta- 


tions. Indies WBKB and WGN- 
TV as well as ABC’s WENR-TV 
still welcome outside packaged 


shows tor which a sponsor can be 
found. 
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TAKE ANOTHER LOOK 
With Sonny Mars, emcee; Peggy 


bach 
Producer: Jonny Graff 
Director: John Alexander 
45 Mins.: Sun., 8 p.m. 
EVANS FUR CO. 
WBKB, Chicago 
(Kaufman) 


An ably produced variety-quiz- | 


“Take Another Look” stacks 


zer, 
up well in the local summer 
sweepstakes. Although sponsor 


gets a great deal of specific and | 


incidental reference, show watched 
(23) was sufficiently entertaining 
for good appeal. 

Stanza combines variety acts and 
a telephone quiz built around the 
caricature identification angle. The 
called home viewers attempt to 
name the person being drawn by 
George Burbach. Prize decreases 
as artist fills in the sketch. Clever 
drawings by Burbach give new 
lustre to this well-worn device. 

Sonny Mars is an adroit emcee, 
although he seemed to be straining 
a little too hard on this session. 
The two guest turns were of good 
quality. Juggler Ben Beri, slightly 
handicapped by slow lensing, came 
through with some expert tossing 
with pleasing comic effects. Diana 
Lure did her part with nice terp- 
ing. Regular thrush Peggy Taylor 
registered with a duo of pleasant 
ditties. Bill Otto’s piano’ backing 
was okay. 

Group of models. displayed 
sponsor's furs as part of the pre- 
liminary quizzing. Major com- 
mercial was delivered by com- 
pany's prexy. Dave, 





FORD MOVIE NIGHT 
With Happy Felton, emcee 
Producer-director: Bruce Andersen 
180 Mins.; Sun. (23), 7:30 p.m. 
FORD DEALERS 
WOR-TV, N.Y. 

(J. Walter Thompson) 

With feature film oldies continu- 
ing to grab acceptable television 
ratings across the country, WOR- 
TV, N. Y., has built an entire 
“movie night” for sponsorship by 
Ford Dealers. Program, set up to 
match that of a typical double-bill 
theatre, consists generally of a 
feature, western, comedy short and 
sports newsreel. For TV, however, 
the station has added something 
which the theatres don’t have—an 
emcee to introduce each of the 
films, tell something about the 
stars and chat informally with 
viewers to get 'em in a relaxed 
mood. 


Series generally is aired Mon- | 


day nights but the program caught 
was broadcast Sunday (23) be- 
cause of a prior commitment with 
Schaefer's Beer for a Brooklyn 
Dodger game Monday night 
Films included a Billy Gilbert 
comedy, “Two Lame Ducks”; then 
a John Wayne western, “Dawn 
Riders”; the feature ‘Scandal in 
Paris,” and the “Top Views in 
Sports” reel. With Happy Felton 
doing a neat emcee job, the pro- 
gram was paced well, even though 
the western creaked with old age 
and “Paris” has been aired five or 


six times previously on N. Y. 
video outlets. 
Ford commercials, mostly on 


film, were varied enough to get by 
and were spaced evenly through- 
out the evening to avoid giving 
viewers too many. Idea, incident- 
ally, was originated by the local 
Chevrolet dealers in Hollywood 
and WPIX, N. Y. Daily. News’ sta- 
tion, has a triple feature program 
once a week for participating spon- 
sors. WOR-TV’s show , however, is 


the only one in the N. Y. area 
bankrolled by a single sponsor. 
Stal. 


AROUND THE HOUSE 
With Jim Chapman; George Rob- 

erts, guest 
Producer-Director: Charles Ranallo 
10 Mins., Mon.-thru-Fri., 6:50 p.m. 
CENTRAL NATIONAL BANK 
WNBK, Cleveland 

(Fuller & Smith & Ross) 


Having ventured into television | 
with a news show about a year ago, | 


and finding the venture pleasing, 
Central National Bank upped its 


TV budget, added five additional | 


minutes to its programming and 
came up with a “Mr. Fixit” format. 


Jim Chapman is the “man about. 
who tells his audience | 


’ 


the house’ 
how to putty windows, arrange the 
garden, water the lawn, etc. His 
neighbor, recipient of all this good 
advice, is George Roberts. Together 
they work out the commercial as 
part of the show. 

Unquestionably, 


this is a top 


adult pitch that will attract home, 
owners who, incidentally, are pro-| 


spective clients for banks who 
make home loans, etc. Both Chap- 
man and Roberts carry through 
nicely with neighborly chant. 
Opening stint showed program 
had some “fixits” of its own to 
mend, but it also gave full indica- 
tions that once rough edges were 
filed, stanza will settle into inform- 


stanza 
dessert. 


to take as 


Mark. 


(24). | 


|GENE AUTRY SHOW 


| (Head for Texas) 


| | 
Taylor, Bill Otto, George Bur- With Jim Frasher, George Lewis, | 
| Barbara Stanley, House Peters, | 


| Jr., Ben Weldon, Pat Buttram. 
| Producer: Armand Schaefer 
| Director: Frank McDonald 
| Writers: Jack Townley, Dwight 
| Cummins, Polly James, Elizabeth 
| Beecher, Earle Snell 
30 Mins.; Sun., 7 p.m. 
WRIGLEY 
CBS, from Hollywood 
(Ruthrauff & Ryan) 
Gene Autry, whose position as 


the No. 1 cowboy star has been in 


question since video latched onto | 


Hopalong Cassidy, is now being 
introduced to the newer medium 
in a series of half-hour films spe- 
cifically made for television. As 
juvenile fodder, the series 
ures up to the requirements 
the school-age audiences. The ini- 
tial story, “Head for Texas,” dis- 
played the usual quota of villainy, 
hard riding, shooting, and oi 
course, Autry’s sterling qualities. 

The character of the western 
hombres has changed for the spon- 
sor’s benefit. For purposes of this 
film, the citizens on the right side 


for 


of law and order are of the gum- | 


chewing variety. Consequently, 
Wrigley’s doesn’t need a middle 
commercial. The briefie sales spiel 
by Autry at the fore and aft ends 
of the display suffices. 

The initial program provides a 
good selling point tor outdoor 
films made for television. The 
prints have a good quality light- 
ing for video and little loss of de- 
tail in every facet of production. 
A greater note of realism is pos- 
sible in the riding scenes when the 
| horsemen gallop toward the cam- 
era. 

Autry, of course, indicates that 
| he can hold his own on video. He’s 
transplanted his screen personal- 
ity to this medium in a 


degree of favor with the moppet 
trade and the adult segments of 
western fans. Jose. 


TAVERN TREASURE TIME 
With Tony Parrish, emcee; Mary 
Kaye Trio, The Chicagoans, 
Sheila Jackson, Beverly Val 
Producers: Ed Mullan, Dave Mc- 
Hale 
Director: Barry McKinley 
30 Mins.; Wed., 9 p.m. 
MERCHANDISING ADVISORS, 
INC. 
WGN-TV, Chicago 
(Paul W. Hermann) 
“Tavern Treasure Time,” bank- 
rolled by a_ tavern association, 
makes a direct pitch to the pub 
audience with a phone quiz angled 
at the elbow-benders which adds 
little for the home viewers. How- 
ever, the musical portions of the 
session are sufficiently sturdy to 
lift the program out of the “just 
|} another phone quiz” category. 
Tony Parrish’s emceeing and 
| phone gabbing on preem (19) were 
uniformly smooth. The questions 


| asked the four tavern viewers call- | 


ed were especially simple and of 
little interest. 
| the rundown of the prizes with the 
|attendant barter plugs bogged the 
| stanza perceptibly. 

Show was brightened by nice 
|instrumental and vocal by the 
| Mary Kaye Trio. Gal and two men 
‘combo registered especially well 

with “Down the Lazy River.” Also 
present were the Chicagoans, bar- 
ber shop quartet, ably warbling the 
oldies. Shiela Jackson assisted 
| with the phone calls and Beverly 
| Val modeled some of the prizes. 

| Dave. 


SOUND LOGIC 


With Dr. Francis L. Norton, David | 


Kroman 

|5 Mins.; Thurs., 6:55 p. m. 
| ALBANY ACOUSTICAL CORP. 

| WRGB-TV, Schenectady 

Dr. Francis L. Norton, leading 
|General Eiectric Co. scientist, for 
/years has been a panelist on “Sci- 
ence Forum” over WGY, and has 
also appeared on the sustaining 
| “Excursions In Science” via 
WRGB. It’s quite appropriate for 


in sound logic on a feature spon- 
sored by an acoustical company. 


There may, however, be a question | 


of whether this particular one is 
not being placed against a too 
commercial background, in view 
of the brief time allotted to him 
and the length of the advertising 
message. 


On stanza viewed, Dr. Norton 
demonstrated, with comment, the 
production of sound and musical 
‘tones. He was solid on the scien- 
‘tific phase and photographed well, 
‘but talked and acted a little un- 
‘certainly. David Kroman, _vet- 
'eran WGY-WRGB miker, sat at a 
\desk to deliver a plug, with dia- 


‘He registered well. Jaco. 


“ 


meas | 


; manner | 
that will continue to hold a high | 


The quizzing and | 


a scientist to conduct experiments | 





' 
| 


| 














STEPHEN DOUGLAS 
As BILLY BIGELOW, male lead 
in “CAROUSEL” opening June 7th 
at DRURY LANE, London, Eng- 
land: 

“Mr. Stephen 
from speaking 
naturalness that never takes 
out of the part. If flappers 
exist he will their new idol.” 

Beverly Baxter, MP, 
Evening Standard, London. 


Douglas 
to singing 


can pass 
with a 


be 








PREDICTIONS PARTY 

With Tex McCrary, Jinx Falken- 
burg, emcees; others 

Producer-director: Doug Rodgers 

Writer: McCrary 

30 Mins.; Tues. (18), 9 p.m. 

NBC-TYV, from N. Y. 


Tex McCrary and Jinx Falken- | 





| weeks, 


him | 
still | 


| 


} 


| members of the troupe. 


COUNTRY STYLE 


With Peggy Anne Ellis, Gordon Dil- | 


worth, Emily Barnes, 
Austin, Pat Adair, Fo!k Dancers, 


Alvy West and the “Little Band.” | 


Producer: James L. Caddigan 
Director: Pat Fay 
Staging: Paul Rosen 
Writer: Barbara Booth 
60 Mins.; Sat., 9 p.m. 
Sustaining 
DuMONT, from New York 
This new one-hour segment rep- 


i 
‘ 


resents an ambitious effort by Du- | ; F 
'preem Sunday (23) of ‘Masterpiece 


Mont’s programming department 
to produce a sort of panorama of | 
American rural life, through the 
vehicle of folk and show music. 
Entire program is set in the com- 
mon of a small town park, replete 
with bandstand manned by the vol- 
unteer Firemen’s Band. Show is a 
series of songs, dances, production 
numbers and vignettes. 

Initial stanza was fairly success- 
ful in capturing the small town 
spirit and in showcasing square 
dancing and‘folk music. But the 
idea of having all the action and 
script focus around the same spot 
is bound to wear thin after a few 
and while the American 
folk music catalog should provide 
enough material, basing the songs 
against the same or similar settings 
will probably provide difficulties in 
the production department. 

Show was aimed at both adults | 
and children, with a sizeable por- 
tion of the show devoted to Irving 
Caesar’s “Songs of Safety,” sung 
by the sheriff, Gordon Dilworth, 
and animatedly danced by two 


nettes caught Peggy Anne Ellis and 
Bob Austin a&*young lovers, with 
Austin singing a very creditable 
“Cow and a Plow;” a nostalgic bit 
with an elderly couple recalling | 


| burg, who reportedly brainchilded | how the man proposed; and Miss 


| Mayor William O’Dwyer’'s 
Week” (16-23), rounded up some 
of the top names from show busi- 
ness, business and politics for this 
show to signalize the event for pos- 
terity two years hence. Each of 
| the participants made some pre- 
| diction on what TV will be like by 
| 1952, with the observations sup- 
| posedly to be recalled at that time. 
| One prediction which nobody made 
| but which might beet describe the 
program is that TV will be able to 
| handle such a show by 1952 better 
than this one was handled. 
| Program originated from a “Pre- 
| dictions Party” dinner at the Hotel 


| Waldorf-Astoria, N. Y., and evi- 
dently was staged with little or 


no rehearsal. As a result, Tex and 
| Jinx had quite a time getting the 
| participants on and off in a hurry. 





| 


Bob Hope, Ed Wynn, Drew Pearson | 


and the mayor were all brought in 
|either via film or kinescope and 
| the quality of the film was un- 


“TV | Ellis singing a medley of tunes 


from the film, “State Fair.” 
Dilworth was excellent in his 
folk singing and semi-emceeing 
chores. Miss Ellis and Austin 
handle show tunes nicely. Pat 
Adair’s solo dances were spirited 
and gave an air of wholesomeness. 
The Folk Dancers were accurate 


| MASTERPIECE PLAYHOUSE 
(“Hedda Gabler’’) 


Bob | With Jessica Tandy, Walter Abel, 


Kent Smith, Margaret Phillips, 
Richard Hart, others 

| Producer: Curtis Canfield 

| Director: William Corrigan 

| Writer: Hugh Kemp 

| 60 Mins.; Sun. (23), 9 p.m. 

| Sustaining 


| NBC-TV, from New York 


Henrik Ibsen’s “Hedda Gabler” 
was given a fine production on the 


Playhouse,” the summer sustaining 
replacement for “Philco Television 
Theatre.” The classic play has the 
ingredients of mature video in the 
story of the willful woman who 
marries for convenience and jeal- 
ously tries to mould the destiny of 
the men who love her. Ibsen cre- 
ated rounded characters entangled 
in real situations that exposed the 
shams of existing morality, partic- 
ularly in its narrowing the lives of 
women, and this gave the vehicle 
depth and frankness. Upcoming 
teledramas on the series, including 
Shakespeare’s “Richard III” and 
“Othello” and Sheridan’s “The 
Rivals,” should attract a good deal 


| of attention. 


Other vig- | 


The adaptation trimmed the orig- 
inal down to its essentials, getting 
a mood of intensity which was also 
aided by the elimination of inter- 
missions and station breaks. Jessica 
Tandy was generally good as 
the ruthless, destructive Hedda, 
although (possibly because of the 
condensation and her delicate char- 
acterization) her desperate drive 
for power and her domination ove: 
three men was not fully explained 
by the action. Kent Smith regis- 


| tered forcefully in the difficult role 
|of Judge Brack, the worldly-wise 


man who wants the attentions of 
his friend’s wife. As Hedda’s de- 
spised, weak husband Tesman, 
Walter Abel did well. Margaret 


| Phillips was effective as the wom- 


lan who 


and animated in a series of square | 


reclaimed Hedda’s third 
lover, the alcoholic historian, 
which was played fairly well by 


| Richard Hart. 


dances, while Patricia Newman’s | 
choreography was’ imaginative. 
Danny Alvin band’s backing was 


good and Alvin seemed natural as | 


the leader. 


Staging by Paul Rosen was col- | 
orful and provided good camera | 


contrast. Pat Fay’s camera direc- 
tion was mobile, with cameras fol- 
lowing dancing closely and _ pro- 
viding a variety of views on the 
less animated numbers. Chan. 


BOB AND KAY 
With Bob Murphy, Kay Westfall 
Director: Dick Ortner 


| doubtedly among the worst ever | 120 Mins.; Mon.-thru-Fri., 11 a.m. 


| shown on video. Even more im- 
| portant, however, was the fact that 
'the predictions offered, with few 
| exceptions, were only platitudes of 
'the most general sort. 

| Brightest crack of the evening 
was scored by comedian Sid Caesar, 
| who prefaced his prediction for 
| 1952 with the parenthetical obser- 
| vation, “if there is a 1952.” Indie 
film producer Samuel Goldwyn 
|also had something significant to 
offer, if only for the sake of argu- 
ment, in his prediction that TV 
eventually must move to Holly- 


need for film. RCA board chair- 
| man David Sarnoff predicted in- 
| ternational TV, but not necessarily 
| by ’52. Other participants, who ap- 
| parently came along for the ride, 
|included Mrs. India Edwards and 
| Miss Bertha Adkins, chairmen of 








the national women’s committee of | 


the Democratic 
| parties, respectively; Bernard Gim- 
| bel, department store chief, and 
| Jack Straus, prez of Macy’s; Bob 
Smith and owdy Doody,” and 
Paul Whiteman and Junie Keegan. 
Mayor O’Dwyer sponsored “TV 
Week” as part of a longrange cam- 
| paign to maintain N. Y. as the 
, nation’s video capital. Only the 


and Republican | with the restless camera roaming 


fact that Hollywood could probably | 


have done no better a job on this 

show makes his campaign success- 

ful—at least for the time —— 
a.” 


THE SONG SHOP 
| With Dolly Houston, Joe Francis, 
George Palmer 
15 Mins.; Wed., 6:15 p.m. 
WNHC-TYV, New Haven 
Dolly Houston, former warbler 
with Benny Goodman, Larry Clin- 


Sustaining 
WENR-TV, Chicago 

The two-hour’ cross-the-board 
“Bob and Kay” strip is about par 
for the morning course—neither 
very dull nor very exciting. Chat- 
ter session is basically radio with 
sight added—and not particularly 
good radio. Long, rambling show 
is obviously designed for casual 
viewing. Question arises whether 
take-it-or-leave tele formula is 
worth the expense. 

Bob Murphy and Kay Westfall, 


wood because of the anticipated | as co-emcees, project friendly per- 


sonalities although their joint 
questioning of the guests on the 


| shadows. 


| three-dimensionality. 


The production had a deft cer- 
tain pace that carried the viewer 
along, although the final scenes 
leading to Hedda’s suicide lost 
some momentum. There was noth- 


| ing tentative about the lensing ex- 


cept for some intrusive mike-boom 
Sets by Otis Riggs were 
topflight, except for one exterior 
scene, in which the drunk historian 
was viewed ranting through a win- 
dow, that failed to achieve full 
There was 


| incomplete realization, too, in the 
| final suicide scene, which was con- 
| veyed by the sound of a bullet 


from behind a closed door. The 
auditory image would have been 


|strengthened by a visual buildup, 


| closed 


if only a closeup of Hedda as she 
the door, or a_ closeup 
dramatizing her death with a strong 
chord. Bril. 





| KEYHOLE CAPERS 
With Bud Whaley, Dixie Thompson, 


show watched (18) wasn’t exactly | 


sparkling. Other business had 
them giving the time and the tem- 
perature and reading their fan 
mail—latter something radio out- 
grew years ago. 
Records interspersed the gab 
around the studio and catching an 
amazing collection of fowl and 
livestock that included an owl, a 
cage full of mice and two rabbits. 
Occasionally the camera was poked 
out the window of the 42nd floor 
studio for shots of the Loop and 
lakefront. Idea obviously was to 
offer something visual while the | 
records were spinning. If the mice} 


|are to be given a permanent role 


| 


| 
j 
| 
| 
| 


| 


'easual as the format. 


‘ton, Frankie Carle, is the vocalist | 
/on this quarter-hour of chatter and | 


ditties. With Joe Francis, as pro- 
'prietor of a song shop, and George 
|Palmer at the organ, program 
‘swings from gab about various 


|SIDEWALK INTERVIEWS 


on the show, for the sake of the 
lunch-eating housewives, they 
might be slotted earlier rather than 
during the noon segment. 
Lensing and direction was as 
Dave. 


With Jimmie Milne 
15 Mins., Mon. and Wed., 6:00 p.m. 
Participating 
WNHC-TV, New Haven 

Local tele outlet is creating no | 
small amount of interest in one. 


‘of those “Can-I-get-my-mug-in-the- | 


tunes to their rendition by femme | 
singer who has an agreeable voice 
‘and a pleasant manner. On pro-| 


‘gram viewed, however, she suffered 


|photogenically from not too good | 
| 


| lighting. 


Dialog is informally easy and 


: song selections okay but, taken as | 
ative, chummy, and very easy |grammed supplement, on a nolise-;a whole, “Song Shop” to date of- 


‘similar programs. Bone. 


ae 


supper-time | deadening product for a ceiling. fers no more, no less than many | 


picture?” programs. Twice weekly, 
studio shifts its camera to a nearby 
curbstone and holds forth with an | 
unrehearsed quarter-hour that is 
apt to turn up anything from a 
chuckle to a “now-wave-to-your- 
friends” sequence. 

Jimmie Milne, station’s general 
manager who dubs himself the 
“Curbstone Quizmaster,” carries 
the ball in a generally efficient , 
manner. On two programs caught, | 


(Continued on page 99) 


Three Keys, guests 
Producer: Bud Whaley 
Director: Harriette Robb 
30 Mins.; Wed., 8:30 p.m. (CST) 
Participating 
KEYL, San Antonio 


“Keyhole peepers are _ finders 


keepers” on this new telecast 
which has made its debut on 
KEYL. It’s a new twist in the au- 
dience participation show with 


nothing to do on the viewer's part 
but to send in his or her name to 
be eligible for a prize. 


Viewers will also find the show 
entertaining with music furnished 


/by a new group called the Three 


of a show. 
‘name of a person who has regis- 


| sponsor. 


Keys, composed of Jack Skiles on 
the guitar, Bill Geyer at the piano 
and Donald Zimmers on the bass 
fiddle. Zimmers is also heard on 
several ef the vocals. 

Bud Whaley is m.c. of the tete- 
cast and is at home on this kind 
During the telecast the 


tered is flashed on the screen, they 
are given 60 seconds to call in to 
the studio and then are presented 


| With a gift worth about $15 from 
one of the participating sponsors 
/on the show. 
| given an opportunity to see the 


The viewers are 


prize while Whaley gives out with 
a brief commercial concerning the 
Whaley is aided by Dixie 
Thompson, his secretary, in keep- 
ing track of the awards. She lends 
glamour to the telecast. 


Telecast is fast moving and 
could be expanded to an hour 
without much trouble. From time 
io time guest volealists will be 
presented to add to the entertain- 
ment value of the show. 

Music played by the trio is in 
the current popular tune vein 
with an old favorite in a new ar- 
rangement played now and then 
for good measure. Theme is a 
natural: “Best Things in Life Are 
Free. Andy. 


a 
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Mutual’s Making Hay 
In The Grass Roots 


By FRANK WHITE 
(President, Mutual Broadcasting System) 


When Variety asked for a Mu-, ing problems—met and solved by 
fual article for this issue, I dug the practical application of network 
up a copy of the “White Paper re radio as we work it here. Each 
Mutual” which appeared here a one is a case of sound, ingenious 
year ago. Tak-| thinking. Each one is also, I think, 
ing a deep a potent retort to all short-sellers 
breath, I re- | of this medium. 
read it in the 
light of the 
past 12 months 
— and found 
I don’t have to 
eat a_ single 
word. 

Early last 
fall we summed 
up, in one 
short phrase, 
our concept of 
how an AM network can sell mer- 
ehandise profitably. Ever since 
then, our Mister Plus has been tell- 
ing in print why—because “The 
Difference Is Mutual’’—our adver- 
tisers accomplish things with net- 





laid and our 
realize them. There were moments 
when our season-long “Game of 
the Day” idea in baseball seemed 
like it should have stood in the 
clubhouse—but our objective of 
putting some added dollars within 
the reach of our affiliates has come 
| through superbly, thanks to some 
3.500 cooperative sponsors. By 
,adding this feature to our ex- 
| Clusive World Series and All-Star 
| baseball coverage ‘extended last 
| fall for seven more years, by the 
|} way), Mutual has enhanced its 
leadership in broadcasting out- 


which we 











Frank White 





work radio which can’t be done! standing sports all year ‘round. 
elsewhere from getting into | ve a 
the medium at the lowest dollar | No Warm Weather Wilt 





cost and getting the most out of it 
per dollar, to building hookups to 
match their markets and lifting a 


| We're now midway through the 
| least calendar-wilted summer 








In reviewing this past year, I find | 
considerable comfort in the plans | 
efforts to | 


=| Children 


in | 
| Mutual history, with a solid Sun- | 











Television 


Announcer 








Not Against” 


| 





By CAROLINE BURKE 
(NBG-TV Producer ) 


I know a little boy who ate too 


solo voice in one-fourth of the ; 
country where competition is re- day afternoon and early evening 
mote | schedule. For fall, our weekday | 
: , : afternoon ‘kid strip” is already 
Increasingly, our clients agree | completely booked. “And on the 


that each of these differences is 
unique. And each plus seems to be 
heightened by the very factors 
which allegedly menace the whole 
system. Television inroads? Plain- 
ly, they can have least effect on an 
audience built and shaped the Mu- 
tual way. Shrinking budgets? 
Plainly, a sensible rate card paves 
the most attractive route to net- 
work radio’s mass millions. 


L 

And this is nc mere blueprint— 
it is a proven, working formula. 
Last winter a cold-remedy maker 
needed all the ears he could get, in | 
a hurry—and got them with two 
programs on Mutual for the price | markets of America. . 
of one eleswhere. A tobacco firm| the designated primary 
saved enough on a_high-rated | other networks. 
mystery show here to buy a TV If by any chance this sounds as 
half-hour in 31 markets. And @| though we've simply waved a trick 
car manufacturer floodlighted his | wand to create a new Mutual, let 
new-model news by sponsoring 30| me set 
Mutual programs three times, in| Jt has been a rugged year—and we 
three saturation waves, coast-to-| have found that in network radio 
coast. operation today there is no substi- 

There you have three examples _tute for solid, old fashioned hard 
of practical, present-day advertis-' work. 


news front—with audience interest 


continues to deliver more news 
more often ‘and more of it spon- 
sored) than any other network. 
But perhaps the clearest signs 
| that our navigation is on-beam are 
ithose that come from _ outside 
i sources. Two separate, independ- 
|ent research studies, for example. 
| Mr. Nielsen’s Homes-per-Dollar in- 
dicates our clients are getting the 
| largest money’s-worth in the busi- 
iness. And Mr. Crossley—making 
| half a million phone calls in 42 
| states—has just proved that our 





How It Works 





in the one-station 
. all within 
area of 


ence-monopoly 


ies Is Where the Comacke ta 


| blame the sundaes and the candy | 
the | 


By MARK WOODS 


(Vice-Chairman, Board of Directors, ABC) 
There was a time, when network radio had not fully developed and 


television was still a laboratory problem, that the nation’s humorists | 


found a favorite theme in the “home is only a place to sleep” quip and 
cartoon. The recurring idea was that all the members of the family 
dashed into the house tor dinner from school, office 
and the bridge table; stayed only long enough to 
eat and arbitrate the use of the family car; went 
their several ways for an evening of recreation 
elsewhere. Like most such staple commodities of 
the humor industry, it had enough element of truth 
in it to have a wide appeal. 

Now the jokesmiths, amateur and professional, 
have found a new home-and-family situation to 
exploit—television and its power to hold the whole 
household. 

Without intending any disrespect for the elab- 
orate techniques of research, I feel pretty sure that 
this changing fashion in humor shows as clearly as 
anything can the impact of television as a new 
social force in this everchanging, ex-expanding nation. 

Up to now, most inventions and new social customs tended to break 
down rather than reinforce the traditional values of the family living 
in a home-centered atmosphere. The influence of the church has always 
been strong in behalf of this tradition, but, aside from that, the trend 
has generally been the other way. , 


These aids to getting away from home ranged from such useful labor- 
ga\ ng devices as the washing machine and the vacuum cleaner, through 
the popular-priced automobile, the abolition of Latin as a compulsory 
requirement for college entrance, and the double feature movie, to 
the tavern jukebox with its implicit potentialities for encouraging 
juvenile delinquency. 

Business men, and particularly those allied with advertising, have to 
look at the facts that they inescapably encounter in their own homes, 
those of their friends, and at all income levels. So we who are trying 
to build television are missing the whole picture of what we are ac- 
complishing if we become so invoived with technical problems, with 
judgments of professional critics on production quality, that we over- 
jook what television is doing to and for millions of people who know 
what they like and are blissfully unconcerned about its artistic nuances. 

Not that television isn’t a great cultural force and cannot become 
a creater one. It brings into the home all the combined advantages of 
the theatre, vaudeville house, concert hall, opera house, schoolroom, 
newsreel and department store. It gives the advertiser a better and 
more effctive means of telling the story of his product. However, most 
important of all, television does all this well enough so that the home 














Mark Woods 
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currently at a new peak—Mutual | 


solo affiliates hold a virtual audi- | 


that straight immediately. | 


many sundaes and became very ill. 
I know a little girl who ate too 
many candy bars and got lots of 
cavities in her teeth. These kids 
had friends who couldn't sleep be- 
cause the horror stories they read 
| in comic books frightened them too 
much, Some of the radio programs 
| they listened to gave them the 
| heebie jeebies, too. And what hap- 
‘pened to the kids? Their pedia- 
tricians and their teachers advised 
| the parents on how much of these 
| things the youngsters could take. 


| Some of the parents agreed and | 


limited the kids’ consumption. 
Some of the parents agreed but 
couldn’t control their kids. And 
some of the parents shrugged their 
shoulders and took no action. 

And here’s what happened to 
them. Some of the children who 
weren't controlled grew up healthy 
and normal and some didn’t. And 
| the ‘laissez faire’ group fared 
about the same way. All of which 
' doesn’t prove much except that 
| some kids can take things that 
| others can’t. 
| But, in all of these instances, 
|/mothers and fathers chose, or 
| chose not to choose, for their off- 
| spring. All realistic parents took 
| the responsibility. They didn't 


bars, the comic books and 
' radio, the books and the methods. 





When Taken Properly 





parents are in the same situation. 
They must see that TV is taken 
' properly by their children and if 
they do, they will find that TV en- 
riches the children’s experiences, 
broadens, stimulates and eventual- 
ly educates them. 
or advertiser 


is short-sighted 


enough to want to harm his grow- | 


ing-up public. We screen every- 
thing which goes on the air and 
take advantage of all the surveys 
and research being done. Besides 
adhering to the general rules 
which broadcasters have evolved, 
each script is analyzed individually 
for its content acceptability. One 


can’t help thinking of the many) 


bloody battles seen in the western 


movies shown on every TV station. | 


They have become an American 
folk idiom as easily accepted as the 
brick which 
at Krazy Kat. 


Broadcasters examine their own | 
work and ask for outside guidance | 


when needed. We also have the 


| ablest researchers to work on these | 


and further problems. We care 
' about the public good and our own 
solvency, two things which are for- 
| tunately inextricably intertwined. 
| After all an antagonized mother is 
/not going to buy Himpy Glimpy 
Dod Food if its program has given 
her mite the horrors. Next time 
she will find a way to divert Junior 
from watching it. 
| We have the benefit of the many 
| surveys made by schools and 
thoughtful groups. We all heard 


Speaking of AM and TV 


| 
| 
| 


By JOSEPH H. McCONNELL 
(President, NBC) 


Since the early pioneering days of radio, when everything was un- 
tested and untried, there probably has never been a period of such 


_ intense activity, planning and thinking in the broadcasting industry 
| as we are witnessing today. 


' true television 


In the child’s TV viewing the | 


| death. 


Radio. as a mature and developed service, is it- 
self a full-time job for the broadcaster who must 
exert himself as never before to shape the medium 
to changing conditions. And television, which has 
shot out of its infancy. passed through its adoles- 
cence and is approaching its adult stage in so short 
a span, poses the additional problems of a develop- 
ing industry which has power and influence far 
beyond its age and experience. 

The going may be tough at times for the harried 
broadcasters, but the challenge is stimulating and 
the objectives are great ones: to preserve and 
strengthen sound broadcasiing as a basic entertain- 
ment and information service and an effective ade 
vertising medium: and to develop television to its 
maximum potential as quickly as possible. 

The success television has achieved in a few years of commercial 
operation is one of the miracles of our times. We Know it as a social 
force which tremendously extends the range of experience. Through 
television, the great performers of show business, the leading personali- 
ties of our country, the world of sports, the momentous news evenis 
themselves pass in parade through our living rooms. 

These same compelling qualities make television the most forceful 
advertising medium the world.has ever known, and a powerful demon- 
stration and sales medium as well. No wonder it has received such 
all-out public acceptance and advertising support, which brought it to 
the level of a billion dollar industry in the space of three years. 

But television is too dynamic and demanding a business to permit 
us the luxury of mooning over its past accomplishments. Much remains 
to be done to perfect the creative skills that will ultimately produce a 
art form that uses the medium to its full advantage. 
Ways must be found to free the talent of the country—and all of it~ 
to participate in this new medium of home entertainment. 

The great power of the television commercial must be harnessed 
and refined so that it reaches maximum effectiveness, as we learn 
more about the untapped resources of the med‘um to persuade, inform 
and impress the mind. And this knowledge will increase the values 
of television to the educator, to the political leader and to every citizen 
who seeks from the medium an enlarged understanding of the issues 
and problems of our society. 

These advances in quality will be matched in the next few vears by 
expansion in size, as interconnections spread out across the continent, 
as hundreds of new stations go into operation, as the number of tele- 
vision families increases from 5,000,000 to 20,000,000, Color television 
will give television a new dimension and will present a vast new field 
for further creative work. 








McConnell 


Joseph H. 





| ‘Tt Just W on’t Say Die . j 











With television already so powerful a medium, and with so much in 
store for it, there are those who take a dim view of radio’s life expec- 
tancy. They come to praise television and bury sound broadcasting, 
but an institution as massive and vital as radio will not be talked to 
It has all the ingredients for continued strength as a service 
to the people and a basic advertising medium—universality of cover- 
age, economy, flexibility and an appeal which has made it a part of 
the daily lives of Americans. 

Like all living things, radio is undergoing thanges—in its program 
offerings, its sales forms, its methods of operation and its economie 
structure—and it will undergo more changes. We should welcome 
this adaptability of radio, which is one of the signs of its vigor. But 
before we place too much weight on trade talk about an adjustment 
in sound broadcasting rates, let us rememberthat radio, unlike every 
other competinzZ medium, has not raised its facilities rates in the past 
10 years to reflect increased circulation, higher operating costs, or the 
vast bonus audience of out-of-home listeners or listeners to secondary 
or third home sets. While prices for all other goods and services have 
spiralled, radio is still sold at 1940 rates and delivers a great deal 
more than it did it 1940. 

When the time comes to. reprice radio in order to maintain it as 
an outstanding advertising buy, all of the interests which have a stake 
in the medium should participate. Broadcasters will wish to reex- 
amine the relative values of morning, afternoon and evening time to 
determine which rates should be increased, which should be reduced 
and which should be continued. But the cost of facilities is only part 
of the picture. The cooperation of musicians, actors, writers, pro- 
ducers and technicians will also be essential in keeping the price of 
radio at levels which will assure volume operations and will provide 
for continued employment and opportunity in a strong and useful in- 
dustry. 





No broadcaster | 


Mouse used to throw | 


School of Stamford, Conn., which 
gave us the astounding figures 
showing that their students aver- 
aged per week 31 hours in class. 
3012 hours at the TV set at home. 
These figures seemed rather ap- 
palling until Burdick completed 
their survey of the parents’ reac- 
_tions. Burdick parents find that 
|TV is doing their children good. 
|The kids have developed new in- 
| terests from viewing TV. 


to the plaints of adult book dealers, 
‘these youngsters read more be- 
cause they want to get in full the 
stories they see and like on TV. 
| They become interested in new 
sports: the roller derby, sailing and 
the not unmixed blessing of wres- 
tling. “Watch the World” has 
stimulated them to more reading 
of the news in the newspapers and 
to visiting art museums. “We Take 
Your Word” sends them to the dic- 


tionary when they find unfamiliar | 
| words in their own reading. And. 


j}above all, families are watching 
| TV together and sharing common 
| experiences, 





Parent as Teacher 





| This is another way parents can 
| create plus values in their chil- 
dren’s TV viewing—by sharing in 


| programs viewed, guiding tastes 
_aceording to their own judgments 


and read about the conscientious | and explaining things not under- 


- 


a - & 


TV opens many 


watch the news of the Korean War 
for their own information, and 
children learn history while it is 
happening. John Cameron Swayze, 
Don Goddard and Doug Edwards 
are teaching geography and history 


With their films and = animated 
maps. The Korean War is a mate 
ter of adult education, but the 


more our children understand what 


concerns the world, the more ine 
Contrary | 


tegrated family life will become 
And, with knowledge comes a cer- 
tain realistic security, bulwark 
against fear of the unknown. How 
much better to have our children 
know that we are all concerned 
with the news when it comes on in 
the early evening. How much. bet- 
ter for Susan to know why Dad is 
preoccupied and worried than to 
think he is angry because she has 
made a wreath of his prize mint 
sprigs. 

The best gift the broadcaster can 
g?ve to youth is the stimulus of his 
intellectual curiosity. Our goal is 
to make him want to look up & 
work, read a book, visit a museum, 


_take apart a flower to examine its 


Stamens and pistils. We can in- 
still in him a desire to find out. to 
look searchingly, to listen inquir- 
ingly and to believe intelligently. 
worlds to the 


voung viewer. Like a good guide, 


i ‘the parent s ide how far 
bas been restored to its proper place as the focal point of family life. | poll made by the Burdick Jr. High | stood in family viewing. Parents’ he Pee: Ee eee, 


he can travel each day. 
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Television’s Soaring Popularit 








RCA Prexy Sees Medium Bringing Whole New Concept of Showmanship Into Being—Cites 
Eventual Fusion of Radio-TV Into One Great Service, but Each 








Blood, Sweat andCheers 
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By SYLVESTER L. (PAT) WEAVER——— 


’ 





The history of the “Saturday Night Revue” can well be 
titled Blood, Sweat and Cheers. We killed ourselves on 
this opera, and before the dawn it was really dark. Then, 
at long last, the bravos! Even the VARIETY award! 


“Saturday Night Revue” was the 
final crystallizing of several plans 
which had two basic concepts.. The 
first was that a means must be found 
to give high cost attraction program- 
ming to the average budgeted adver- 
tiser, so that the base of the television 
medium’s income could be broadened, 
so that the development of program- 
ming could continue with sharply 
higher talent expenditures for better 
talent and more ambitious produc- 
tions, and with the rotational feature so that a television 
commercial would reach the all-set circulation during a 
campaign. 


The second concept was that all-evening programming 
offered a chance to give better program quality and bet- 
ter program service to the home, and would therefore get 


the circulation. The first all-evening idea was one called 
tentatively “The City,” or “American Scene,” developed 
while I was at Y&R, wherein the episodes of the “Aldrich 
Family,” the “Goldbergs,” a mystery like “Mr. D.A.,” a 
romantic interlude (“Silver Theatre”) etc., were routined 
with shorter vignettes for pace and contrast, and inte- 
grated by an mc of the Mr. Omm type. NBC will get to, 
this one in due time. The second all-evening idea was 
based on “Saturday Night” activities, and was to have in- 
cluded a movie, a legit revue, and a party. The third was 
the all-evening variety form, easy to join at any time, and 
we hoped, difficult to depart from. 


Having set the advertising base of the show, the philos- 
ophy of the circulation attraction, we needed to imple- 
ment same. Max Liebman was my choice on the revue 
form, because while at Y&R I worked with Max on his 
television show before he hit the air, and had expected 
his first show to be on Sunday night at 8 on NBC for a 
client. We croppered and the show opened for someone 
else. Later, when available, I could not sell the show as 
a unit and so inc@Ppvrating it~in the “‘Saturday ‘Night” 
plan meant a way fo achieve my long ambition. With the 
incomparable Sid Caesar performing with the opulent the- 
atre of the “Show of Shows” as the last hour and a half, 
we looked for a solid, direct exuberant, variety type of 
show for the first hour. And there was Jack Carter! I 
was trying to sign Jack to NBC on a long-term deal, not 
only because he is talented as a comedian, but because 
he has that X factor that is not always shared in this 
business. He is likeable. 


The fate of the “Saturday Night Revue” was not, of 
course, known to us. But I had been getting up off the 
floor for so long on the plan that the staccato beat of the 
rebuffs that came accelerating into our lives didn’t bother 
me personally as much as they did some operators. I was 
in trouble in so many directions, that I just had to move 
along without giving heed. For you will recall that the 
advertising plan was considered unsaleable, the cost was 
considered too high, the undertaking on a gamble basis 
meant a very high dollar loss if we were hobbled, the 
show was considered too usual, also too daring, etc. And 
just to make matters more acute, even Washington dis- 
played interest. We had no theatre for the Chicago show 
which finally opened under the most appalling handicaps, 
and even in New York, we had problems. 


Then I Went Skiing | 


Shortly before the series opened, I cased the situation 
and as an astute old hand in the racket, left for Switzer- 
land for a week’s skiing, as fearlessly reported by VARIETY. 
This meant that when the crises started to mount, I lis- 
tened to complaints while dreaming of Davos, and they 
seemed relatively unimportant and soluble. 


For the key point through the travail was that if the 
plan was right, as it was, then if all hands did their job 
well, eventually the circulation success of the show, and 
the values offered under our plan would overcome the 
really basie objection, which was simply that we were un- 
conventional and therefore strange and not a comfortable 
purchase for most human beings, until they got used to 
thinking about the new plan. Us mutants never worry 
about those problems. 








Pat Weaver 








I must say, however, that in presenting the plan to the 
agencies and clients originally, we got a most enthusiastic 
welcome. For the needs of advertising demand a new ap- 
proach to the old radio pattern in making television an 
effective medium. And this-is widely recognized. 


Recently, the FCC okayed the basis on which the “®at- 
urday Night Revue” is now sold. It was, of course, sold 
out for fall long ago. That ended the first chapter. And, 
as I have been trying to recall the horrors of our passage 
from the announcement of the plan at Greenbrier in Sep- 
tember to the FCC approval in June, I am reminded of 
the reason why we are able to stay in this business. I 
can’t remember the crises too clearly because they seem 
so relatively minor compared with the ones I have today. 
Believe me, this comedy theatre project ... 


Prospering in Its Own Right Until Then 





By FRANK M. FOLSOM 


Television’s impact on show business is greater in 1950 
than in all of its previous years combined. Virtually 
every phase of the entertainment world feels its influence 
today and, judging from the speed with which its audience 
is growing, it will play an increasing- 
ly important role in the months 
ahead. 


Top performers of stage, screen and 
radio, as well as oldtime and budding 
variety entertainers, are turning by 
the hundreds to this magnetic art, 
which combines the triple appeal of 
sight, sound and million-plus audi- 
ence. New names and faces likewise 
are appearing almost daily, attracted 
toward the seemingly irresistible goal 
of television stardom. 

Less than four years after its post- 
war debut, television has changed 
looking and listening habits in many parts of the nation. 
It has brought into being a new concept of showmanship 
and become a powerful stimulus to the entire art of broad- 
casting, as well as to the older arts of stage and screen. 

Television programs are improving, and they will con- 
tinue to grow in public favor as broadcasters make greater 
use of its wonderful and unique quality of immediacy, its 
ability to bring into the home the thrills and enchantment 
of distant performances and events as they occur. More- 
over, because of its extraordinary flexibility, it can draw 
upon all of the older entertainment media.as it develops a 
new and significant art form. 

Within the past few months, television programming 
has shown the benefit of the concerted efforts on the part 
of producers to develop originality of presentation. Par- 
ticularly is this true in the handling of educational and 
news material. In addition, considerable progress has 
been made in building dramatic shows, revues, comedy 
spots and other entertainment features on new formats of 
merit. 

Experimentation in programming is as vital to the 
advance of the television art as it was in the early days 
of motion pictures and radio broadcasting. After all, 
audience reaction represents the only true measurement; 
solely by heeding suggestions and criticism from the pub- 
lic can the producers, directors and performers find out 
what the public wants. 


10,000,000 TV Families by End—1950 | 


A good indication of the success being achieved is seen 
in the phenomenal growth of America’s TV audience. The 
number of video families has more than doubled since 
the first of January, for a total of 6,600,000 at mid-year. At 
the present rate of receiver sales, this number may ex- 





Frank M. Folsom 








~ ceed 10,000,000 by Dec. 31. There are now 106 television 


stations on the air, compared with 71 this time last year. 


The scientific and industrial phase of television is keep- 
ing pace with the public’s enthusiastic response. Today 
television engineers and manufacturers are producing far 
better sets, at prices far below those that marked the post- 
war introduction of video service. 


Here again, public taste has been a guiding factor in 
deciding which type of sets should be built. Instrument 
purchasers are better informed and more perceptive about 
television receivers than ever before. Just as the manu- 
facturer’s knowledge of .TV circuits, engineering and de- 
sign has grown tremendously since the beginning of a 
full-fledged service, so has the ability of the buyer to 
evaluate the receivers. 


New factors are receiving the consideration of today’s 
television buyers. Many sales are based upon tone alone, 
a consideration virtually overlooked by the consumers and 
manufacturers alike during the period, at first, when they 
were much more interested in observing the miracle of 
sight-and-sound pictures. Brand names have taken on new 
values, with a large percentage of sales resulting from 
word-of-mouth advertising: in which outstanding features 
of a particular set draws popular attention. 


Other important points now considered by the television 
prospect include tuning, that is to say, controls which are 
readily accessible and pictures that do not need frequent 
adjustment; styling of sets to provide maximum decor in 
the home; and value, as carefully distinguished ftom price 
—in other words, a wariness of so-called bargains in favor 
of full, honest quality of receivers. 


Radio’s Continued Growth | 








While discussing television, attention must be given to 
radio broadcasting, which continues to provide an inval- 
uable service. During the first half of this year, radio 
averaged 35,000,000 listeners every evening of the week in 
America. Its potential audience of families having sets in 
their homes comprised 95% of the population, more than 
all newspapers and seven times bigger than television. 

Contrary to general belief, radio broadcasting has pro- 
gressed steadily since the advent of television. In the 
years between 1946 and 1950, the increase in the number 
of radio families—or circulation—was twice that of all the 
newspapers and the four leading magazines combined. . 

Radio sets now are selling at a rate that can mean 
10,000,000 new installations by December. On July 1 there 
were 2,122 sound broadcasting stations on the air, 157 
more than were in operation at that time a year ago and 
1,200 above the prewar figure. 

Radio broadcasters in such numbers represent a power- 
ful force in the life of this country. They possess the 
most massive and comprehensive medium of communica- 
tions to be found in the land. Their programs are on the 
air hour after heur, day after day, week after week. And 
surveys show that more people are devoting more time to 
radio than to any other form of recreation. 

At some future date, there will be a fusion of radio 





The Drunken Zoomar 


By H. ALLEN SMITH 


Close onto five years have elapsed since the man brought 
the television set to our house and I have spent more 
time than I ought to admit staring at the thing. Except 
when fancy company comes, which is seldom, the members 

of my tribe eat dinner out of their 








laps. That old oaken dining room table 
which Nelle bought at the auction in 
Flushing is crusted with barnacles, 
rotting away from desuetude. We 
dine with Kukla and the Fitzgeralds 
and John Cameron Swayze. This 
state of affairs has brought a radical 
change in diet. It’s different to eat 
a steak or a pork chop from the lap, 
especially when the eyes are fixed on 
Fran Allison; consequently we eat the 








softer foods and our hamburger bill 
at the grocer’s is astonishing. Lately 
we have taken to bring the dog’s bowl 
of horsemeat into the living room, so he can raise his head 
from his victualing now and then to growl at Ollie. It is, 
in a way, a pretty sad situation and I confess it solely 
for the purpose of showing that TV is popular at my 
house. 

It becomes obvious immediately that I am a person of 
low critical acumen; yet I know what I like. I have made 
up a little list of casual questionings and observations that 
have come into my mind from time to time as I forked my 
meatballs in front of TV. They represent my own opinion, 
and not necessarily the views of any worthwhile person. 
Leave us now unload: 


H. Allen Smith 





| Open the Door, Refrigerator! _| 





In the last six months I have spent counless hours quiet- 
ly and contently watching the opening and closing of re- 
frigerator doors. During that period my scoreboard shows 
I have seen 3,212 refrigerator doors opened and 3,210 
closed (two were left standing open). I would like for 
some refrigerator company at this point to employ a little 
variety in door-opening. Get some suspense into it. Show 
us something in the nature of a surprise when the door 
swings back—a copperhead poised fo1 the kill, Groucho 
Marx leering from back of the beer bottles, Ed Sullivan 
frozen in a block of ice. 

* 4 x 


There is a TV camera used in the Schaefer commer- 
cials which, think, defies the laws of nature. Between in- 
nings of the Dodger games this camera drinks a glass of 
beer. The camera’ has a human-looking hand which 
reaches out and picks the glass off the bar and fetches 
it up to its mouth, and tilts it slowly, and down goes (or 
comes) the beer. This happens six or eight times in the 
course of a single ball game. The wierd part about it is 
that the camera never seems to feel those beers. Seema 
to me that along about the seventh glass, things ought te 
fuzz up a trifle. Some day I hope to see that guzzling cam- 
era (on a day when it hasn’t eaten any breakfast) go a lit- 
tle crazy and maybe try to spit on the bartender. 


bd * * 


One of the great comic attractions of TV is provided 
by Eloise McElhone. Not just Eloise sitting there yack: 
ing. When the camera has her in closeup, on “Leave It 
to the Girls,” we sometimes turn off the sound and then 
watch her go. Guaranteed to spill your neighbors right 


out of your chairs. 
* x Ok 


All fight announcers should be required to put in thre« 

months studying the technique of Jimmy Powers. 
* * * 

I wonder if any of you adults have caught the Wendy 
Barrie show. Here is a girl around 10 or 12 years old 
who typifies the breed—full of little gurglings and gig: 
glings and flouncings and baby talk. She calls every: 
body Bunny and has just the bestest time. Whenever ] 
see this cute little girl on the screen it takes me way 
back to my childhood, and I sometimes get out my dol! 
and play with it while Wittle Wendy is performing. My 
doll’s name is Faysie. 

* ae * 

It doesn’t speak too well for the race in which I am an 
aceredited member, but up to the middle of 1950 the 
greatest performers yet to appear on TV have been the 
two monkeys who eat the bananas. 

a ae col 

What ever happened to Eddie Mayehoff? We used to 
see him three or four years ago and he was IT for tele- 
vision. And while we’re on the subject of TV comics, 
isn’t it about time that Art Carney got a little more recog- 
nition? In the role of “Newton” on Morey Amsterdam's 
show he’s funnier than some of the boys who collect their 
weekly pay by the barrel. 

: * * ae 

Why is it that baseball cameramen, otherwise judicious, 
always manage to sweep away from scenes of tumult and 
ferocity? A lively rhubarb is still the best part of any 
ball game to many of us. 

; x * * 
Why don’t I shut my ungainly mouth? 


> 





and television into one great’service. Bui for many years 
to come, each will prosper in its own right. The transi- 
tion will be an orderly supplementing process in which 
the world’s two most amazing scientific developments will 
provide increased listening and viewing pleasures to 
people everywhere. 
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Is There a Doctor in the House? 


Legit - Video- Vaudeo Comedians Appraise How Television May Provide 
Real Cure for That Fabulous Invalid—the Legit 











By GRACE and PAUL HARTMAN 


“Parasites! They ll take every- 
thing we’ve got and let us die like 
a dog!” 

You have heard it before and 
you will hear it again—every time 
the world comes up with a new 
medium entertainment. 

Right now the blast is against 
television, but let’s flip the page 
and look at a bit of the record. 

Maybe it is a man-bites-dog item 
but “Tickets Please,” our musical 
revue at the Coronet Theatre 
(N. Y.), came right out of televi- 
sion and will, we hope, go back 
into television after its Broadway 
The show was born in a tele- 


run. 

vision studio, was nurtured by 
video writers and directors, and 
we auditioned some of our very 


best talent by watching the televi- 
sion set in our Long Island living 
room. 

Here’s how it last 
year we were packing for a Eu- 
ropean vacation after a season of 
doubling from “All For Love” at 
the Mark Hellinger Theatre to our 
Textron video series at NBT. Sud- 
denly, summer-theatre managers 
asked what musical we were pre- 
paring for the cowbarn circuit. 
When we told them there would 
be no production, they claimed 
that they had held certain weeks 
epen just for us. 

“But. we have ho show written,” 
we explained, “and that job would 
take months.” 

The statement stopped them 
long enough for them to remem- 
ber that we had just done 13 orig- 
inal sketches on television. They 


happened: 


suggested putting the best of these | 


romedy-situation pieces together 
as the basis for a new revue. 

A ham is a ham is a ham. We 
tore up the boat tickets and called 
in our television writers — Harry 
Herrmann, Edmund Rice, Jack 
Roche and Ted Luce. 
deadlines was the first lesson they 
had learned in the school of radio 
and television, so a half-dozen skits 


were ready for first researsals in a | 


matter of days. Herrmann took 
over the directorial chores 
used the video technique of stag- 
ing to obtain new comedy effects 
for the theatre. An added _ by- 
product of this TV direction was 
to cut down the amounts of ex- 
pensive scenery and props neces- 
sary- to the average revue. And 
Buck Warnick, who arranges mu- 
sic for NBT’s “Show of Shows,” 
quickly provided a score. 

“Tickets Please’ was our biggest 


success on the summer-theatre cir- | 


cuit, and Arthur Klein grabbed the 
option to bring it to Broadway. 
The first day of rehearsals the 
television bugaboo bobbed 
“Your sketches are too static for 
the stage,” they said. “A minimum 
of movement may be required in 
video, but it’s death in a theatre,” 
they complained. “You're alway; 
piled up in little groups. Spread 
out!” they roared. We went rur- 


ning in all directions, but it wasn’t | 
we | 


funny McGee. Gradually 
lapesed back into the original form 
of the cowbarn revue, and audi- 
ences began to Jaugh again. 

“But the critics won’t stand for 
it!’ they shouted. The 
came, saw, and decided in our 
favor—all eight of the supreme 
Broadway judges. 
| Basically a TV Show 

“Tickets Please” is still basically 
a video product. So much so that 
television cameras could be set up 
at any perfcrmance, and there 
wouldn’t be a dozen changes to be 
made in the sketches to satisfy the 
most demanding cameraman. TV 
trade schools use “Tickets Please” 
as a video model in teaching: their 
students, and even our musical di- 


rector, Phil Ingalls, has been called | 


in to lecture to television pupils 
on the uses of music with 
video technique. 

As for us we gaze into our crys- 


| back 
“We try to keep actors and stage- | 


Meeting | 


and§ 


up. | 


critics | 


this | 


tal ball and see this as only the 
beginning of television in the legii- 
imate theatre. Broadway legit of 
the future may have a television 
camera set in with the balcony 
spotlights. Monitor sets backstage 
will pick up the full-view pictures 


of the stage so that the stage man- | good old days 


| backed 


ager, electricians and crew won't 
have to work from the lopsided 
view they get from the wings. In- 
stead they will see the effect of 
their lights and curtains just as 
the audience does and can work 
for greater perfection. 

Pity the poor ticket-holder who 
discovers too late that he is sitting 
behind the drummer who will beat 
his eardrums to a pulp, or behind 
the musical director who will ob- 
struct his view of all the musical 
numbers by standing up and wav- 
ing his arms frantically. In a 
video-monitored theatre the or- 
chestra can be taken out of the pit 
altogether to play in a_ studio 
where its musie will be properly 
balanced by a sound engineer. The 
performers onstage will no longer 
have to sing over the orchestra to 
reach the audience beyond; there 
will no longer be a curtain of mu- 
sic separating the singing or danc- 
ing actor from the theatre patron. 

Of course, the fun of crystal- 
gazing into the future is spoiled by 


the current wailings of theatrical 
producers, backers, actors, stage- 
hands, ete. The tears flow in 


oceans, and the anger blows them 
into typhoons. It is hard to find a 
smiling face on Broadway, and 
don't bring up “South Pacific!” 
The angel carries a copy of the 
May 31 issue of Variety which an- 
nounced that of 57-theatrical pro- 
ductions prepared for Broadway 
during 1949-50 season, only seven 
on that date had showed a profit. 


| “You call this a business?” fumes 


the backer and turns his wrath on 
th+ producer. 

The producer rages at the theat- 
riceal unions for making production 
costs so high that even major “hits” 


receiving full critical acclaim and | 


winning drama prizes cannot make 
their original investment. 


hands alive by giving them work 





When Tin Pan Alley was in its 
infancy, one could always get a 
songwriter to make a personal ap- 
pearance in a picture house, vaude- 
ville theatre, cabaret, saloon, any- 
where. All the owner had to do 
was light up his marquee-—‘Song- 
writers’ Night.” He would three- 
sheet them or run slides throughout 
‘the week heralding the event— 
jamming the place on a poor busi- 
i'ness night. Later on, this stunt 
| was replaced by dishes and bingo 
|For that, the owner would sheli 
out; but for songwriters, nix! 

When I first started writing, I 
remember seeing people like Irv- 
ing Berlin, Wolfie Gilbert and 
'some of the biggest names in the 
Alley at such theatres as the Mt. 
Morris. in Harlem, and City 'Thea- 
tre on 14th Street. The words-and- 
musickers would even subway i! 
to Coney Island. 

With the advent of radio, the 
same thing happened, but.on a 
higher plane. Prominent writers 
again obliged with cuffo guest ap- 
| pearances on sustaining and spon- 
sored programs. The payoff? . . 
,a “thank you,” a fountain pen and 
ia song plug. 
Came TV 


Everybody in 


and this is the thanks they hand | 
us!”’, cry the producers. 


And the actors and stagehands | 


| show themselves poverty-stricken, | 


TV Gets Paid 


But Not the Songwriter 
By ABNER SILVER 


and again the song- | 


‘writer gimmick was given another | 


ihypo. The public was curious to 
| take a squint at a song creator. la 
| radio, they could only hear him. 
| Now, they could see him in action. 
Once again the writer became box- 
| office. But for loot? . . 
kiddin’! Recently, I was 
| proached by a scout for a Tin Pan 
| Alley TV show emanating from 


. are you, 
ap-|.. 


drag out charts and statistics to| 
mostly unemployed and without 
hope in the world. “Oh, for the | 
when a manager 
his own repertory com- | 
pany, put his stars under yearly 
contract, and kept his actors and 
crew working steadily so that they 
knew how next week's bills were 
to be paid,” they sigh. 

Between the thunder and light- 
ning there has appeared recently 
another ray of hope. The giant 
RCA fortune behind the NBC radio | 
and video network will supply all 
financial backing for a Broadway 
show—"“Call Me Madam,” written 
by Irving Berlin, Howard Lindsay 
and Russel .Crouse. with Ethel 
Merman as its star. The giant ex- 
ploitation power of television and 
radio will be directly used to help 
a Broadway production, and RCA 
will get television, radio and pho- | 
nograph-album rights to the musi- 
cal. 

So, in the dilemma of a profes- ; 
sion in which the costs are too high | 
for the individual backer and pro- | 
ducer and the take-home pay too | 
low for all participants, the giants | 


Video Dermatitis 


By MANNIE MANHEIM 


Hollywood. 

Since my last report on cigaret choreography which appeared in 
VaRIET¥Y (April 26), I have studied another phase of television that 
requires almost instant and immediate attention. 

I refer to the itch. I realize this is a harsh word to attach to the 
leading stars who cavort before the cameras, but those who are close 
to me know that I am one to call an itch an itch. 

Before I offer a remedy for this television dermatitis, I should first 
like to submit my lay diagnosis. Let us examine the various stars 
and the portions of their anatomies that they are forced to scratch 
while they are performing before the TV cameras 

If you are as careful a TV viewer as I, you will note that Ken 
Murray, when not flicking his cigar, scratches the top of his head. 
Whatever causes Murray’s itch on his head we don’t know, but it is 
rather pronounced. Many times he is forced to remove his familiar 
hat to reach his titillation. His assistant, a character called Oswald, 


| was seen grabbing his entire nose and scratching it with gusto. It 


is quite likely that the lights at CBS cause certain petty perplexities, 
so to speak. 

Ed Sullivan, also on CBS, and a very competent m.c., suffers from a 
slight disturbance that causes him to rub his right eyebrow with the 
pinky of his left hand. Sullivan is a switch scratcher, as he has been 


known to use either his right or left pinky to reach for the annoying 


surface. I consulted an expensive Beverly Hills dermatologist on 
Sullivan’s case and was informed that Ed probably had no dermatitis 
but was a victim of a nervous ailment. Sullivan will have to consult 
his own doctor as I have no provision in my budget for any one else's 
ailments. 

There’s a comedian named Jerry Lester, who m.c.’s a TV show from 
Chicago who is bothered quite a good deal with a disturbance on that 
portion of the skin between the nostrils and the upper lip. Mr. Lester 
gnawed at this space 11 times during a recent telecast—evidently to no 
avail as he seemed to be bothered in subsequent sessions, although 
the gnawing was slowed down to a mere rubbing of the aforemen- 
tioned surface. 


We come now to Mr. Television himself—Milton Berle. Since Berle 


of that bugaboo, Television, may | 
come to the rescue of the legiti- 
mate theatre. Television is used 


to dealing in big-money figures | 


which stagger the legitimate the- 
atre. And video needs a field in 
which it can successfully break in 
and build up its important shows 
before broadcasting them to the 
world. ‘Tickets Please’ has proved 
that television techinque need not 
spoil a Broadway show but. on the 
contrary, can make it. With telc- 
vision at its side, the Broadway 
theatre may once again get back 
its Hopes, Durantes, Jolsons, As- 
taires and Marx Bros. 

“Is there a doctor in the house?”, 
appeals the Broadway producer. 

Could be. 

“But television 
theatre!” protests the die-hard. 

And isn’t progress usually at- 
tended by some form of change? 


will change the 


Chicago. I asked if there was any 
compensation. “None,” he said, 


“but they pay your expenses, give | 
type- | 


you a wrist watch and a 
writer.” I politely informed 
that I already had a wrist 
and a typewriter, which 
way), the program gets 
mentioning product. I 
it—the producer gets 
cameramen, the stage crew, the 
musicians, the singers, the an- 
nouncer, the p.a., they all get paid. 
but the one person about whom 
the whole program pivots, and the 
one person who creates the lis- 


him 
watch 

‘by the 
free tor 
don’t get 
paid, tne 


tener interest without whom there | 


couldn’t be a program, that person 
is expected to make an appear- 
ance on the cuff. For a minute my 
mind did a double-take. I felt 
sorry for the poor producer, prob- 


ably working on a small budget. | 


But when his scout casually men- 
tioned that “Tin Pan Alley TV’ 
spends $25,000 every week for one 
program! Holy Toledo! You could 
have knocked me over with Milton 
Berle’s money belt. It reminded 
me of Joe E. Lewis’ hilarious song, 
“The Groom Couldn’t Get In.” 


To quote this talent scout fur- 
ther, “I approached most every 
important writer on the street. 


The only ones to turn me down so 
far, were Irving Berlin and you.” 
“Well, at least I am in good com- 
pany,” I replied. He continued, 


“we've already had Charley Tobias, | 


Mitchell Parish, Al Hoffman, Ned 
Washington and Nick Kenny, and 
for future programs we have also 


collaborators to appear with your 


| would say “fellow workers unite!” 
| It’s about 


is NBC and Sullivan is CBS, my theory regarding the CBS lights is 
disproved, as Berle also rubs and scratches his eyebrows, or those 
portions immediately and adjacent thereto. However. Berle’s scratch- 
|ing is done with great finesse. I mean by that that he doesn't dig— 
but simply flicks in the manner of one removing foreign matter from 
one’s eye. Berle and Sullivan are both to be commended for their 
| polite scratching. Berle is a back-of-the-neck scratcher, too—just below 
the hairline in long shots. 

Others I have seen scratch are Ed Wynn, who is an all-over man; 
Abe Burrows, forehead, top of the head and back of the neck: Bob 
Hope, a novicé on TV, emulates Berle and Sullivan to the extent that 
he scratches in the same approximate areas. And then, the worst 
offender, if this be an offense, and I’m not sure it is, is one of the 
pitchers on the Hollywood (Pacific Coast League) baseball team whe 
is annoyed during night games by his posterior. 


You will note that I have confined my observations to the male of the 
TV performers. The reason for this is that practically none of distaff 
side, that I know of, has suffered publicly with any form of dermatitis, 
However, I did see a woman on “Leave It to the Girls” one night, 
| who was troubled with something behind her right ear but after she 


| 
} 
| 





| “A Rib Counter 








_ | answered a couple of tough questions, the annoyance disappeared—so 


| we can call this a psychological itch. 


| I do find, however, that most of the girls who wear nothing above 
| their breast lines arrive on my set in rather a bony state and many’s 
the night I’ve had jolly sport counting ribs and neckbones. This may 
be caused by my television set, which is certainly brutal on undressed 
| babes. Also, I have a word anent female singers who wear no yard: 
| goods above their cleavages—in addition to their exposed ribs. I note 
that most cameramen, when they move in for a close shot, generally 
come in too far—as I have seen the tonsils of several of our most 
famous singers. And, I don’t want to mention any names—but if I 
| were (name withheld) I'd certainly have my tonsils taken out. 


Before I return to my remedy for television dermatitis, I'd like to 
speak a word about hand-shaking—not palsy—but the kind of hand- 
shaking used when one human greets another. I find that there is a 
great deal of handshaking in television—and Milton Berle is wav out 
front in the use of this form of welcome. Ed Sullivan and Ken Murray 
, Shake well, too, but they're not in a class with Milton. If vou will 

note, as I have, Berle shakes twice where Sullivan and Murray shake 

but once. Milton greets his guest with a shake—and when the guest's 
stint is over, Berle pumps him again. Sullivan and Murray shake only 
| when the actor has done with his bit. 

| Lesser m.c.’s naturally have copied Berle, as so many of them do. 
| There’s a guy in Chicago who not only shakes before and after. but 
_ also embraces his guest and gives him a resounding slap on the back— 
| and at times, adds a kiss. 





| There is only one exception that I have observed in this type of 
_m.c.’ing and that’s Rudy Vallee. Vallee, although not a regular on TY, 
/has worked a whole show without a handshake or a scratch. 1 attrib 
jute this to the fact that Vallee has no worries and therefore doesn't 
have to seratch, 

Before I ever make a final report on TV and its current epidemic 
_of dermatitis, I shall have to inspect the antics of Fred Allen, Eddie 
| Cantor and others who will be on television next season. However, I 
| predict that neither of these gentlemen will use the handshake and the 
| scratch as it will be old hat stuff by the time they appear. 
| My remedy for television dermatitis—a TV salve to be applied by 
all performers before they appear in camera range—and that goes 
/ especially for that pitcher on the Hollywood baseball team. 





Styne, Leo Robin and other boys on 
the Coast too. Let’s hire Lindy’s 
banquet room and formulate a plan 
that will gain us the respect we 
'sO rightfully deserve. Maybe we 
can form some sort of clearance 


songs. 
So... as the late Willie Howard 


time we 
our heads together, 


writers put 
all of us— 


Billy Rose, Sigmund Romberg,’ society to establish a minimum 
Otto Harbach, tra Gershwin, Yip. scale for writers. If a minimum 


Harburg, Sammy Fain, Burton 
Lane, Harry Ruby, Sam Coslow, 
Allie Wrubel, Paul Cunningham, 


scale could be established, no 
_ writer would ever care to go on 
, gratis. The programs ‘necessarily 


lined up Irving Caesar and three| Charley Tobias, Frankie Loesser, 
othe _ great writers.” Then too, Fred Coots, Fred Ahlert, Milton 
; it’s aggravating to think thet Ager, Sammy Adams, Mack David. 
even if you turn them down, they | Edgar Leslie, George Meyers, Lew 
can pretty near always get your, Brown, Jack Gellen, Al Bryan, Jule 


would arrange with this so-called 
clearance society to OK a guest ap- 
pearance. In this way, no writer 
who is a member of such an or- 
ganization would ever be unpaid. 
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Radio Programming in the TV Future 


In Which Some Hep Behind-the-Scenes Radio Operators Scan the Horizons and Reflect On the 
Patterns That Will Influence AM’s Continued Growth in the 


By TED COTT 
(Manager, WNBC-WNBT, N. Y.) 


In making book on radio in 1950, it is pretty obvious 
that programming will sit at the head of the table of con- 
tents. Radio must make news, and the only tie-line it has 
with the public is its programs. New ways, better ways, 
more exciting ways must be found to develop a sense of 
radio activity. 

Manufacturers of all kinds know that each season they 
must refurbish their “line,” improve their products, de- 
velop new gromotional ideas, add some new gimmicks, 
add new items for their sales displays. Radio, too, must 
realize that its programs are the products that are the first 
selling point to the consumer. 


The one chance radio has to make news is with pro- 
grams. Do you remember back to the days when radio 
made news with its Magic Key program? The orchestra 
in Chicago accompanying a singer in New York; Admiral 
Byrd and the faint sounds we all strained for to hear what 
Was going on at the South Pole? These technical tricks 
today are not enough. But the impact these to-do’s made 
then is a compass to indicate today’s directions. 


In a way radio is very much like a department store. 
Just as Saks’ or Gimbel’s work to promote store traffic 
in order that customers may be intrigued by different 
counters, so must the radio station embark on a program 
designed to develop kilocycle traffic. While radio cannot 
run a series of fire sales, or mark down programming 
interest for a two-week period, it can accept one impor- 
tant lesson from the teenie store and that is the 
“loss leader” item. 


mG ; What Makes | News | 


Stores know that one item advertised to the hilt will 
bring the people through the aisles and make them acces- 
sible to other merchandise. In the same way radio to 
stimulate interest in the medium should program off-the- 
beaten-path material. That, for example, and to quote from 
our own experience, is the basis for the short term series 
recently scheduled by WNBC. Leopold Stokowski as a 
disk jockey—that made news. Arthur Treacher doing a 
Gilbert and Sullivan deejay stint—that was news. Henry 
Morgan taking over a children’s show—that made space. 
And the news made listeners. We don’t believe that Sto- 
kowski playing his magnificent Bach recoids would rate 
with a Groucho Marx, but it did bring audience traffic to 
the 660 position for WNBC. This kind of fractional pro- 
gramming makes sense, and the kind of sense that is con- 
vertible into dollars. In lowering the sets-not-in-use fig- 
ure, radio must appeal to the specialized interest. And it 
must use more imagination in getting people’s attention. 
We need more headline ideas. It is not right for radio in 
1950 to program entirely for the mass audience. It must 
call the roll and intrigue the radio non-user. To get him 
we have to give him something he hasn’t been getting up 
to now—and what's more must make it attractive for him. 
Of course, it should be remembered that fractional pro- 
gramming calls for appeals to fractional audiences in 
order to increase the whole, but only fractions of your 
time schedule can be used for_this purpose. 


One of the better cases in point is the recent short term 
series bill Mr. Brooks put on, “The Quick And the Dead.” 
This serics really caused excitement, made people tune to 
NBC stations and the chances are good held them for the 
following program and caused early tune-ins and acquaint- 
ed them with an NBC feature they hadn't heard. There- 
fore, it’s these “special” shows that radio must turn to to 
get the plusses. 


Radio must make its fall line more attractive than it's 
ever been. We, in our corner of the dial, have started 
from top to bottom with new signon and signoff announce- 
ments by such top writers as Corwin, Oboler, Untermeyer 
and Fannie Hurst. It’s never too early to start, never too 

















By WILLIAM B. McGRATH 
(Managing Director, WHDH, Boston) 
Boston. 
If anyone can tell you today what radio programming 
will be like.10 years from now, he has a better crystal ball 
than I haye, All you have to do is reexamine some of the 
prognostications about AM since television arrived, and 
you'll see how far off base people who are supposed to 
know can get. After all, isn’t this the year (according to 
Mr. Aylesworth) that radio is supposed to have its coro- 
nary? Even Hooper and Pulse can’t agree what's going 
on—so I don’t mind throwing in another guess, of which 
there will probably be as many as there are people in (or 
out) of the industry. 
When TV sets have saturated an area AM may have to 
seitle for as little as 15% of the evening audience. This 





Dance Bands Need Not Fear TV 


SAMMY KAYE 


Bands need not worry about, ter. 


The new medium will absorb a, will fare well. 
quantity of musical aggregations 


while the others will continue per-| employment of musicians on TV, 
forming as they are now. So, tele-| but the position of bands as whe successful a gimmick in video ductions 


vision will not cause the mass un-| lated to billing. 





Obviously, live 
employment in the musie field as,| music will always be on the video 


Wake of Video’s Upbeat 


is not particularly frightening to independent stations who 
have been settling for that for many years. Before TV 
in most major cities the four networks used to absorb 85° 
of the nighttime audience, leaving 15% for the independ- 
ents to fight over. 

TV is changing that picture. It’s getting its big audi- 
ences from that 85° and the network affiliates are finding 
their evening audiences being whittled down to sizes much 
smaller than they are inclined to discuss. This was a 
natural process since the networks’ best features were 
among the first of the better TV shows—‘Stop the Music,” 
“The Goldbergs,” “Suspense,” “Quiz Kids,” “Life of 
Riley,” “Break the Bank,” “Kay Kyser’s College,” “Leave 
It to the Girls,” “The Aldrich Family,” “Lights Out,” etc., 
efc.—and dear friends—‘‘Arthur Godfrey.” 

Once these shows were televised and you owned a tele- 
vision set, to listen on AM alone was like going to movies, 
closing your eyes, and just listening to the sound track. 

On the other hand, independent station have found their 
nighttime audiences pretty much intact even in areas 
where there is a television set in every third home. The 
reason must be they are programming those shows that 
are not, or cannot be, televised. 

What are some of those shows. 


For one, experience has shown that, so far, last minute 
news cannot be adequately televised. A crook won’t wait 
until you get the cameras set up in a bank before he 
knocks off the cashier. Nor will the stork, etc. On-the- 
scene filming generally has been confined to fires, floods, 
and cats in trees. Consequently, for the person who wants 
his news up to the minute—and how did the Dodgers 
make out?—there is that regular AM news he’s had the 
habit of listening to for the past 20 years. 


Music—that’s something that was conceived for the ear, 
and sight doesn’t add much—if anything. People still 
like to use their own imagination now and then—and mu- 
sic affords one of the best opportunities. Or don’t young 
couples still sit in the front room with the lights out? 

I suppose that generally there are two things to keep 
in mind in future AM programming. Find those features 
that interest people and which cannot be televised and 
schedule programs for those who have no access to a TV 
set—and they are plenty. In addition to non-TV homes, 
there are automobiles, beaches, camps, factories, kitchens, 
bedrooms—and the neighbor down the street who prefers 
canasta. 

That should keep you busy for the next 10 years. 





By DICK PACK 
(Program Director, WNEW, N. Y.) 

What is television going to do to meet the challenge of 
radio? 

Is video really through? ... 

You want figures and facts to document the issue? For 
instance: TV production costs zooming and zooming. TV 
losing its novelty appeal all the time. Radio gaining audi- 
ence in the home and out. More radio sets being sold 
than ever before. Radio a better news medium, better 
for music. Radio more relaxing, easy-to-take, etc., etc. 

It’s a swell human interest yarn. There’s real drama in 
the situation of the harassed television programmer and 
his problems: how to build a new panel show that won't 


look like all other TV panel shows. Where to find a jug-. 


gling seal who hasn't been on every variety show. How 
high is up and how low a lady’s neckline? ... And then 
to top it all, our frantic video program exec must cope 
with AM radio, which is stealing audiences away from him, 

Sure, it’s just as much fun to speculate about what tele- 
vision must do to compete program-wise with AM radio 
as vice versa. And just abdut as productive. 


The insistence with which some people are demanding 
that radio answer “What are you going to do about TV?”, 
you'd think (a) TV was a lot further on the road to ma- 
turity and national circulation than it is now; (b) radio 
stations never had to compete with themselves or any 
other media before. 


Remember, the successful stations in New York—and 
in many other cities—have come up the hard way— 
against really tough competition. Stations that have 
reached the top bracket in a market as rugged as N. Y., 
have sharpened the weapons of their programming and 
selling and promotion in a hazardous arena. And the 
weapons that a top station has used to build and hold 
audiences all these years in a town like N. Y.—against 
some 30 other AM stations—are basically no different 
from those it must use now, when there are still those 30 
other AM stations, plus seven TV outlets to compete 
against. 

It’s significant that those AM stations which today are 
in the 1e strongest competitive position are generally the 











same stations which were in a strong position before tele- 
vision. The AM stations that are weak today would be 
weak, even if television were still nothing but a gleam in 
Dr. Szowrkin’s eye. There are AM stations that could 
never compete against radio—why expect them to com- 
pete against television? 

Obviously, the top independents are already equipped 
to deal effectively with TV competition, just as they have 
successfully met the competition of network stations. If 
anyone has to change basic program formats as TV ma- 
tures, it will be network radio. But even then, the net- 
work outlets will not have to experiment; all they'll have 
to do is to follow the program trails already blazed by 
the indies. 

For the most part I believe that radio—and certainly 
independent radio—will not need any radical new gim- 
micks or formats to hold its own—and then some—against 
video. The patterns and techniques have already been 
created and tested; although not all stations are yet using 
them well, or using them at all. Radio already has what 
it takes to go on winning friends and influencing sponsors 
for a long, long time. What it takes is more of the same. 
And the same is showmanship and first-rate seicttnins tied 
—especially in the field of music and news. 


By ELLIOTT SANGER 
(Manager, WQXR, N. Y.) 


Just a year ago I wrote something for Vartety entitled 
“The Specialist Is Here to Stay,” pointing out that there 
would always be a place for the individual radio station 
which supplied a service with which television could not 
compete, either on a cost or on an entertainment basis. 
Since then TV has had a tremendous growth. It has be- 
come the fastest-growing entertainment medium and is 
now an even greater threat to radio, the movies, the thea- 
tre and the boxoffices of sports events. 


But the case I made out for the AM independent then, 
is stronger now than it was a year ago. It has been bol- 
stered by the record of the well-programmed stations in 
markets with the most intense television competition. In 
New York, where there are a third as many TV homes as 
radio homes, I believe that most of the independent sta- 
tions are holding their audiences and are doing better 
businesswise than they were 12 months ago. It now 
appears that the large network shows will suffer more 
from video competition than will the independent special- 
izing in a form of radio entertainment which does not 
cross swords with the newer and more glamorous entry 
into the home entertainment field. 


The specialized radio programming has established it- 
self. It encourages habit-formation by the listener who 
no longer needs to shop around the dial. Consistency 
in a station’s daily schedule attracts the listener who is 
seeking a certain type of program and by keeping his 
radio dial set he wili not be disappointed. 

By now it should be evident that television is not going 
to supplant radio—it is another form of entertainment. 
True, it is a competitor of radio, but radio and television 
are two different media just as newspapers and maga- 
zines are. 


| In Defense of FM | 


Radio has many advantages which TV cannot match: 
It will always be the fastest method of transmitting news. 
It will always be the most satisfactory way to broadcast 
music. It does not require undivided attention as the 
screen does. It may be used by an advertiser whose 
budget would explode under the stress of television costs. 


And then there is FM as an important ally in the future 
growth of radio. I know that FM has been written off by 
many “experts” who have not wanted to see FM succeed. 
But FM holds the promise of economical specialization in 
radio which will open new audio markets. An examp!e 
of this is to be found in the network of 14 stations in 
New York, Connecticut and Pennsylvania which is broad- 
casting programs of good music and news originating in 
New York City at WQXR. This is a step which enables 
stations over a large area to present a specialized pro- 
gram service with the economy of one centralized pro- 
gram staff and without the expense of telephone lines. 
This I believe is the first time that the radio specialist 
has expanded his horizon beyond a local operation, and 
if specialization is the best answer to TV on the local 
level, there is no reason why it should not succeed on a 
regional basis and perhaps eventually as a national serv- 
ice. The enthusiasm which has greeted this new de- 
parture in network programming is just another proof 
that specialization is the strongest weapon AM has as it 
faces the future. 











| be ruled out immediately. If the 
| bandleader steps out of his baton ductions. 


out any loss of identification. Mu- 


and turned them into full set pro-. sion. 


has its following. 
It has already been accomplished succeed in booking different bands | pix made in-person appearances of 





Their success depends upon 


The public has indicated the format which sells them, and 
| wielding role, it must be done with- its taste for these musical shows. 


Orchestras 
| sic must be first, but augmented of style and presentation. 
As video is primarily for the with visual entertainment. 


falling out because of television. entertainment of the public, bands 


| those formats will come fast and 
are distinct because | furious as time progresses. 

Each! Television, in turn, will give 
If ballrooms bands a welcome boost. Just as 


, by a number of bands, so the path every week, there is no reason why | stars quite lucrative, so can telce 


“So You Want to Lead a Band” 


as it was on radio and in ball- bands. 
rooms. 


The biggest problem will not be is already paved. We have found the video audience should not be! vision increase the b.o. appeal of 
receptive to viewing musical pro-: bands. 

presented by 
Theatres, which cater to a A good impression, repeated often 
Additional touches have viewing audience, have no qualms enough, will result in a greater de- 


An impression on the eve 
different |is far greater than one on the ear. 


for example, films did to vaude-| menu, but name bands cannot con- | been added which makes it highly about giving top billing to many | mand for all musical units. 





ville. ceivably be employed for the pur- adaptable to television. 

Of course, these observations are | pose of lending music to a show | 
based on the current status of the | spotlighting anyone but the band | tunity of dishing out visual enter- 
That is where ingenuity | ‘tainment as well as music. 


television field. Perhaps, in years itself. 
to come, things, will change, but | must be applied. 


“Lead a orchestras each year. 
Band” affords the orch the oppor- tre presentation of a band falls not fear the camera. 
far short of what can be presented | will increase as television expands. 
/on television with the help of set- | Bandleaders need only to exert a 
Fred Waring and Paul White-| tings, camera technique, etc. 
A straight musical format must, man have taken musical numbers 


Musicians as individuals need 
Employment 


Yet, a thea- | 


little cranial effort and the silver 


Dance bands can crash televi-' carpet awaits them. 
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AAN 10. PIONEERS 


vy HAL KANTER 
? Hollywood. 


It is lamentable that Daniel Boone had been gone so many years 


before an appreciative citizenry got around to erecting the famed life-| 


size statue of the sturdy woodsman in Tecumpapaw, Tenn. Nor did Sir 
Malwyn Everglades ever live to appreciate the fact that the swampland 
he stumbled upon in Florida was named at last, in 
iis honor. Other pioneers like Jim Buckner 
Grand. who discovered a canyon in Arizona, Elijah 
Panama, who fostered a canal, and Eli Whitney, 
who first mixed the popular southern drink, cotton 
gin. were dead ere their names became honored 
for their contributions to geography, science and 
comtort 

In light of this fact, it might be well for all of 
us to pause in our headlong flight along television's 
road to radio’s crypt and pay some sort of homage 

















to the pioneers in the medium which promises so 
much to so many. 

Hal Kanter True, various available media have already noted 
the contributions of some few men to the scientific 


aspects of television. The Encyclopedia Britannica points out that it 
was as far back as 1884 that a gentleman named P. Nipkow proposed 
the first means for analyzing a picture into a form suitable for electrical 
transmission. A Nipkow disk, as his proposal was known, utilized an 
autographed portrait of Al Jolson, the elder, for its first experiments. 
However, it was the invention of the thermionic amplifier by Dr. Lee 
De Forest in 1907 which made possible the practical application of the 
fundamental principles of mechanical television. This, too, is noted in 
histories of the medium. 

Other pioneers, such as Boris Rosing who proposed the use of a 
cathode-ray tube in 1905; V. K. Zworykin, who invented the iconoscope 
in 1923. and J. L. Baird, who was already transmitting TV in England 
in the early 1920s, have all been duly credited in various published 
works. But we have a large group of unsung pioneers in other fields 
of television whose lights have been dimmed in the dust of the years. 


Who Else? : 
~ Sing to the efforts of Milton Berle, the first man to stand in front of 
a television camera and kiss his own hand. And note, too, that it was 
this same Berle who blazed a pioneering trail as late as 1947 when he 
became the first to use the “check your brains and we'll start even” 
joke on television. 

If Mr. Corwin is in the house, will he compose some lines in praise 
of No-Neck Nussbaum, the first athlete to wrestle on television? The 
date was 1923 and Nussbaum volunteered to engage in the Greco- 
Roman sport with any opponent. No match could be found for the 
heavyweight and so he made his electronic debut wrestling himself. 
It is perhaps interesting to note in passing that today, at the age of 83, 
Nussbaum is still active in the sports arenas under the nom de guerre 
“Lavender Louie, the Reeking Greek from Battle Creek.” 

Shout the advance made by Ed Sullivan who blazed a unique trail: he 
showed the industry that you can entertain audiences at home by pho- 
tographing audiences in a theatre. 

One of the truly great forward strides in the early days was taken 
by Elliot Umminger of New York City. He was the first producer tc 
engage a writer to prepare television material. Yet it was his cousin, 
Frederick Umminger, who took an even bolder step when he became 
the first television producer to pay a writer for material. 

Let’s not overlook the contribution of Leota June Stewart, the tooth- 
some belle of Baltimore TV who, in 1938, was the first woman to bend 
over in front of a camera. Sharp-eyed coutourier Leland Stanford 
McDowell immediately sensed the potential of that position and nursed 
it along for six weeks, when he gave birth to his radical design, the 
dress with the TV-neckline. 
cloth makes it possible for any well-assembled young lady to attract an 
audience without adding to limited production budgets such nonessen- 
tials as orchestra, script, sets or entertainment. 

Nathaniel J. (“Shlep”) Krause, an electrician in a Los Angeles TV 
studio, was the first technician in the new medium to walk in front of 
a camera during a dramatic moment on a telecast. Mr. Krause’s action 
took place the night of Oct. 13, 1935. Since Oct. 21, 1935, Mr. Krause 
has been associated with a utilities organization in Waco, Texas ‘in the 
meter-reading department) little realizing that he was the forerunner of 
a vast horde of ubiquitous technicians. 

Noteworthy is the contribution to present-day television of H. Milson 
Banque, who, in 1921, telecast the first English motion picture: “Tiffin 
On the Thames.” starring Sir Bedford Lukes-Chittledown and Googie 
Ravenscroft. (“Tiffin On the Thames” will be seen again tomorrow 
evening on Channel Six, the following night on Channel Two and twice 
on Channel 11 next Sunday). 

Of course there are many other pioneers whose deeds should be 
mentioned here but time prohibits thorough research at the moment. 
Besides, we cannot spend all of our time in retrospect: we must look 
forward, knowing that television is not yet out of the woods and there 
is room for many another pioneer to hack a trail for others to follow. 
Why, the theatre alone is still chock full of goodies yet to be stolen. 
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AMERICA'S MOST VERSATILE TV ARTIST 
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This adaptation of the Indians’ breech- | 
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Carnation Family Party, CBS. 
Surprise Package, ABC. 
It's Fun To Be Young, CBS. 


TV Crities—| 
At Home And; 
On Doorstep 


=—=By LOUIS G. COW AN=! 

















Face it. TV critics are as im- 
portant to TV tomorrow as any 
network — performer—writer — or 
producer. 

Be that critic the viewer at 
home, or the critic that arrives on 
the doorstep in the daily paper, he 
is going to be a vital influence. 

Why? TV is yet in a relatively 
fluid state. Policies and program 
formulae are being hammered out 
now. In the mad rush to fill time 
and orders, a great many mistakes 
have been and will be made. 

We'll see some wonderful ideas 
go sour because of mistakes in de- 
velopment. 

Other mistakes will be made due 
to corner-cutting. Others, believe 
it or not, will happen because too 
much is being spent. 

Yet others will occur because of 
opportunism. Others, for other 
reasons. 

In all this, the critic must take a 
hard typewriter in hand. In clear, 
unmistakable terms, the critics 
must stand guard for the taste, 
morals, proper use of a potentially 
great new information, entertain- 
ment, advertising medium. 

In the trade, the general feeling 
is that TV critics cannot kill a show 
as surely as a theatre critic can de- 
molish a Broadway play, even with 
the same deadly words. There are 
too many examples of critical 
frowns on commercial hits. If 
the cash register rings, what mat- 
ters the critics’ scorn. Also, the 
critics aren't always right. They 
aren't. But that doesn’t lessen the 
responsibility, or the powerful and 
needed infiuence: 

Now, today, with the important 
new season just ahead, those pro- 
ducing and those criticizing must 
have common goal—the long-term 
good health and value of television. 


A healthy baby, it can grow to 
healthful youth and _ adulthood. 
This really magnificent medium 


for the conveyance of ideas can 
serve this nation well. 


The critics too must be tolerant 


and aware of the multitudinous 


problems facing the industry. New- | 


ness and experimentation lead to 


mistakes, many of them unavoid- 
Critics must accept this, and, | 
where possible, help. An unneces-/ 
sary acidulous phrase should be) 


able. 


skipped. But where warranted, 


| used by the bucketful. 


Those on Critics’ Corner are 


| bound to grow eyesore and ear- 





weary this next season. 
new will be here. 
fatigue will not mean _ printed 
pother and poison. They must 
keep their vision clear for the im- 
portant, well-aimed shots. 
are going to be needed. 
The small 

front camera 
directors, cameramen, actors, mu- 
sicians, designers, stagers, etc., etc., 
will try hard in this very critical 
TV year to do a good job. No one 
deliberately tries to do a bad one. 


So much 
I hope visual 


But they—and the public—need | 


the critics almost as never before. 
Here’s wishing all producers a 
great season. And to the critics~ 
good, really good, hunting, 


They 


army of back and 
people — writers, | 


With Our Backs to What Wall? 


By JERRY WALD and NORMAN KRASNA 


Hollywood. 

There seems to be an indecent haste to bury the motion picture 
industry, and as two young men who were neither invited to the burial 
ceremony, or are assured that there is a corpus delicti in the first 
place, we wish to protest. We wish to protest simply on the grounds 
that the motion picture industry, now in better than its 50th year, 
is basically sound; still the leading medium of the entertainment world; 
and quite prepared to hold on to its old customers and capture many 
a new one. In other words, soothsayers and prognosticators notwith- 
standing, we think the movies still have lots ‘o offer the public, and 
that TV, the best medium yet for selling reducing tablets, dog food and 
cereal boxtops, is undoubtedly here to stay, but that it has some very 
severe limitations. In fact, in the bandwagon rush which seems to be 
going on in some quarters, these limitations are either minimized or 





ignored, and it is our intention here to sketch out in general terms 
what the future of the movies as affected by TV will be. 
Basic to any discussion about motion pictures and TV—and you 





will note that we do not say “versus’’—is the fact that they do not com- 
pete for the same thing. TV is admittedly more accessible to the 
spectator, but there the advantages seem to end. TV and the movies 
are competitors for time, not for money. If ‘he spectator is out for 
entertainment at the lowest minimal cost, he’ll buy a fige-cent comic 
book, or solve a crossword puzzle which he gets for nothing in his 
three-cent daily. But if the spectator is willing to spend money for 
his visual entertainment, it seems fairly obvious to us, at least, that he’ll 
either go to the legitimate theatre or the movies. As showmen and 
as creators of entertainment fare, we'll go out on the proverbial limb 
far enough to say that visually and technically, TV has not come up 
with anything different yet. 

Overlooking the fact that people do like to corgregate—which ac- 
counts for some 2,000 years of the stage and theatre and more recently 
the downtown or neighborhood movie house—there are other factors 
which indicate that movies can and will offer the public its best enter- 
tainment. The specific technical facts of poor linearity, bad camera 
work, atrocious set lighting, indifferent sound mixing has discouraged 
many TV viewers who want to like television. 


TV Short on Technical Skills | 
But in time these technical factors may be corrected. Perhaps the 
TV industry will scrap several billion dollars worth of broadcast and 
reception equipment so that linearity—the number of lines on your 
screen—can be increased and improved to the point where some of 
your eyesight will be restored. Perhaps cameramen will understand 
some of the basic subtleties of lighting, an understanding which the 
film industry has achieved after 50 years of steady experimentation and 
application. Perhaps the sound men will understand the intricacies of 
registering and mixing and other concomitant faculties. Perhaps the 
cameramen will learn how to get in focus, hold on objects, switch 
lenses and compose scenes in interesting, eye-appealing dramatic fash- 
ion. Perhaps these highly technical skills will be developed in time. We 
still have the creators to think about. 


It is a fact, in Los Angeles, at least, that stations by policy would 











| prefer to sell one-minute spot announcements at $185 each, to the more 


arduous selling chore of signing up sponsors for 15-minute or half-hour 
shows. Simple economics prove that six one-minute spots on a half hour 
show—the Los Angeles average—nets the station more money than the 
sale of a 30-minute period to one sponsor. Besides, a disk jockey making 
with the jokes, breaking himself up with periodic yaks, talking to a 
dewy-eyed, breasty “secretary” about pointless vacuities, costs less, to 
the station than an ambitious, well-planned and weli-staged half-hour 
show with a script, a cast and competent directorial skill. In fact. one 
Los Angeles station now has as its fundamental policy the programming 
of nothing but one-minute spots, and the graduzl easing off of all other 
kind of shows. If the policy is economically successful (it is demon- 
strably successful from a programming point of view), other stations 
will inevitably follow. We have a right, therefore, to ask: what happens 
to entertainment? To visual appeal? To adult fare under these circum- 
stances. The last place many people nowadays go for entertainment is 
to their dog food-used car-friendly dealer laden TV screens. 

We hear loud protests from fellow creators who have done fine and 
commendable things on television, most of them without exception in 
New York City. We throw down the. gauntlet, and face this angry 
coterie and defy them to show us more than three hours of solid enter- 
tainment, taking the best of the best, during any one week, with the 
possible exception of special sports events. Your local movie house 
offers you three hours of entertainment all at one sitting, without su- 
perannuated cowboys, scratched and scarred vintage film and tired 
variety acts. 

We are not the ones to say that.the film industry, hasn’t turned out 
some bad pictures, made some bad mistakes. and been occasionally 
derelict in its duty as an entertainment medium. By the same token 
we would like to see the same honesty and objectivity on the part of 
the TV hosannah singers, when they march up the road to the cemetery 
with that empty coffin they’re carrying. 
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V—PU 
A Sketch 


By EDDIE DAVIS 


Beene: The living room of a typical suburban home, in 
one of the many residential sections of Brooklyn. The 
room is cream-colored, with papered panels above the 
wainscoting. The paper is a rose-colored floral design. 
In the SR wall are double French doors. At the center 
of the rear wall is the entrance door. At the SR side 
of the entrance door is a sofa, and at the SL side, a 
table, on which is a radio. Against the SL wall is an 
upright piano, which will be hollowed out on the in- 
side, so that it can be easily lifted. It is not played. 
Douwnstage right is a table on which is a large bowl 
of fruit and a table model television set. There are 
several easy and occasional chairs in the room. 


At Rise: A married couple in their early 40s are seated 
listening to the radio. From the radio, the last few 
bars of a dance record is being played. Then the 
voice of the ANNOUNCER is heard. 


ANNOUNCER 

These recordings were the presentation of SQUINTO 
TELE VISION—the set that you get for the asking. 

Yes, ladies and gentlemen. Just for the asking 
SQUINTO TELEVISION will put a brand new television 
set in your home for a free demonstration. 

There are no strings attached. You are under no obliga- 
tion. When we have demonstrated SQUINTO, and if you 
are not satisfied, our SQUINTO men will remove the set 
promptly and courteously. And we'll still be friends. 

WIFE 

That’s what they all say. 

HUSBAND 
Oh. no. They're pretty reliable. I phoned them to take 
back their set today, and they're sending a man right over. 

WIFE 

What will you tell him is wrong with their TV set. 

HUSBAND 

I'll tell him TV is PU. 
WIFE 

T hope he won't take offense at that. 

(The doorbell rings.) 
WIFE 

(As she goes to the door) That must be him now. 

(The SQUINTO representative enters. HE speaks in a 
“Con Man” fashion.) 

SQUINTO 
Hello, and greetings, from Squinto Television. No sioop, 
no squat, just Squinto. 
HUSBAND 
And stinko. 
SQUINTO 
I was sent over to take back your set. What's wrong? 
WIFE 

The screen is too small. We could hardly see HOPA- 
LONG CASSIDY. 

HUSBAND 

All I saw was part of his horse. 

SQUINTO 

What part? 

HUSBAND 

T can't tell you—but that’s one part that'll néver see the 
feed bag. 

SQUINTO 
What you need, is a set with a larger screen. 
WIFE 

No! Not that! What we need is for vou to take the set 

back. (SHE points to the table model.) 
SQUINTO 

(Ignoring the WIFE'S remarks) Yes, Squinto can't be 

beat. Can’t be matched, and can’t be surpassed. 
HUSBAND 

And can't be sent back. 

SQUINTO 

(Opens the door, and calls outside) One Television Set! 
Extra large on the screen. 

(SQUINTO’S two HELPERS enter, carrying a large con- 
sole model television set.) 


¥ HELPER 

(Still holding the set.) Where does this go, Boss? 
; SQUINTO wm 
Up against that wall. (Pointing to the position of the 
sofa.) 
WIFE 
But the sofa’s there! 
SQUINTO 


We'll move it. (To HELPERS) Hey, boys! 
(The HELPERS put the set down, and lift the sofa.) 


HELPER 
Where does this go, Boss? 


HUSBAND 
I'll show you. ; 
(The* HUSBAND leads the HELPERS, who are carrying 
the sofa, around the room, until they have returned to the 
spot it originally stood in.) 
HUSBAND 
Here's a good spot. : ' 
(The HELPERS set the sofa down in its original posi- 
tion.) 
WIFE 
(Pointing to the television set just brought in.) 
to be done with this? 


What's 


SQUINTO 
(Pointing to the sofa.) It goes right there. 


WIFE 
But the sofa is there— 
SQUINTO 
(To HELPERS.) Boys! 
(The HELPERS stand the sofa up on its end. 


They - 


Future of TV Depends on Those 
Who Write, Produce and Direct It 


By CARROLL CARROLL 


Hollywood. 
This is my annual chance to win a big-block C-for-Clair- 
voyance by prophesying that it'll be chilly this December, 
or that the history of TV indicates that it has a great 
future. 


The fact is I've talked to some for- 
mer TV fans who think it has a great 
past! That “former TV fans” already 
exist shows how far the medium has 
already traveled. The “former TV 
fans” I’ve talked to attribute their re- 
treat from television to the fact that 
they used to see more events of pub- 
lic interest. Today they are commer- 
cials and it’s expensive to drop same 
“in the public interest.” 





The foregoing digression in no way 
alters the fact that there are now 
twice as many television sets in 
American homes as there were last 
year. Chances are very good this figure will double by 
next year. Still the fact that there are “former TV fans” 
is not unmoot. It points simply to the truth that the num- 
ber of sets in homes is not the important number of the 
future. The big numeral of tomorrow will be the num- 
ber of sets that are watched. 


Carroll Carroll 


As more-and-more sets add their glamor to the Ameri- 
can living room; and more-and-more sponsors compete 
over more-and-more channels for a growing audience, 
TV's going to start slowly down the lane that radio and 
motion pictures know so well; that long, long trail that 
winds into the knowledge that how many you attract is 
in direct proportion to how good the stuff is you offer, 
how well you build your ideas into shows. 


This building will eventually depend on how well the 
young writers, producers and directors are taught and 
encouraged by the men now supplying the material that 
must continue to flow in growing quantity and improving 
quality. lf we are now doing the best we can, let’s face 
it: the young men coming up must be inspired to do bet- 
ter if we're ever to satisfy an inevitable growth of so- 
phistication among TV’s veteran viewers. They are al- 
ready developing critical faculties that will soon make 
them very careful choosers; first, of what TV show they 
want to see, and second whether all the TV entertainment 
available at any given time is worth their attention, 

When radio found out that second-rate, catch-as-catch- 
can programming, talent and production would not hold 
vast audiences, it turned to the bigtime theatre, vaude- 
ville and picture world for the best it had to offer. And 


radio offered attractive money for what writers, produc- 
ers and talent had to sell. When talking pictures found 
out that just to talk was not enough, that they couldn't 
substitute words for pictures, they knuckled down and 
found people capable of effecting an amalgam of sight and 
sound. TV is rapidly reaching the point where it must 
quickly discover these two things. Novelty and cheap 
operation cannot permanently replace real entertainment! 
And pictures alone are never going to replace the well 
written words radio has been supplying. TV, too. must 
reach tor creative talent and achieve an’ amalgam of sight 
and sound. 


Nothing interests me less than the outcome of the fear- 
ful fight for survival between TV and The cinema. It 
must turn out as such things always do. The best. what 
the people want most from each, will live. And, in this 
tensely competitive area, the surviving personnel will be 
those who have something important to give, and are will- 
ing to give unstintingly of the very best they have. 


This may be the turn of events in the entertainment 
world to distinguish the Sixth Decade of the 20th Cen- 
tury. Maybe in the next 10 years the good that good men 
do good will be cherished, the rest rejected. There are 
already indications of this. There is a rapidly vanishing 
middle and lower-ground in show business. Only hits 
survive. There are just the living and the dead. It’s a 
buyer’s market. And it is wonderful to think of an era, 
or even a decade, a year, a month, or even a few davs 
when it will be just as easy to be successful by being 
good as it is to succeed by being loud. 


The sheer demands of economic pressure may actualiv 
bring this about. There will be less room in high places 
for yes-men and super-salesmen who are skilled only at 
selling themselves, a talent and commodity that decreases 
in value as profits decline. 


Which brings us back to those who are going to wriie, 
direct and produce the TV shows in the next 10 years. 
The total future of TV rests on their shoulders. Whether 
they succeed, or fail, depends on how willingly, carefully 
and tirelessly the men who noW know how, listen to the 
tvros and attempt to apply their experience to new ideas 
born in brains that haven't become fenced in by formulas. 


There will always be a pool of talent from which to 
draw. But those charged with the drawing must be vigi- 
lant, careful to choose the best men, not the opportunists; 
the men who will give them the best work, not merely 
the least trouble. 


The future of TV (and, of course, every business, art 
or profession) lies in how well the men who know it best, 
teach it to the men best qualified to make it better! 





then set the television set along side of it.) 
SQUINTO 
(To HELPERS.) Now, up to the roof. men. Attach the 
aerial, and we're all set. (HE is rubbing his hands in 
glee ’ 
HUSBAND 
(To WIFE.) Now I’ve got him. honey. (To SQUINTO.) 
We can't have an outside aerial. Our landlord won’t allow 
one on the roof. (HE snaps his fingers in SQUINTO’S 


face.) There— 
SQUINTO 
No outside aerial! (To HELPERS.) Boys! An inside 
aerial. 
HELPERS 
OK Boss. 


(The HELPERS press a buttow on the set. There is the 
whirring of machinery, and finally a loud explosive noise, 
as indoor aerials spring from every part of the set. The 
HELPERS evxit. But before doing so, they help themselves 
to some fruit from the bowl on the table.) 

WIFE 

Good heavens, what’s this? 

HUSBAND 

A great invention—while I’m watching “Howdy Doody,’ 

you can hang the laundry on it. 
SQUINTO 

I'm glad vou like it. (Holding contract out.) Sign right 

here. 


, 


HUSBAND 
I sign nothing. In this home, I'm the boss. 
WIFE 
And if you don’t get out you'll have to fight my husband. 
HUSBAND 
Sie’s the boss. 
WIFE 
Look. I don’t want this set—that set or any set— 
SQUINTO 


(HE opens the door and 
Heavy on the 


I know just the set you want. 
calls out.) One set with a phonograph! 
mahogany! 

(The HELPERS enter with a still larger television- 
phonograph set.) 

HELPERS 

Where does it go, Boss? 

HUSBAND 

T'll show vou. 

(HE walks the men all around the room and leads them 
out the rear door THEY came in. HE now quickly locks 
the door, and spreads HIMSELF against it.) 


HUSBAND 
Now, I'd like to see them come in. 
(The French doors SR open from the outside, and the 
HELPERS enter with the set they just carried out.) 


HELPERS 

(To SQUINTO.) Where do you want this, Boss? 
SQUINTO 

(Pointing to the piano.) Right there, boys. 

WIFE 

But the piano is there! 
SQUINTO 

Boys! 


(The HELPERS stand the piavo vp on its end. They 


then place the television-phonograph set next to it. After 
helping themselves to some more fruit, they ewit.) 
WIFE 

(Frantic.) This looks horrible. I never want to see an- 

other television set as long as I live. 
SQUINTO 

Ah. But you'll change your mind, after you see our 
special model. (HE opens the door,‘and calls out.) Boys! 
Bring in one Super-Duper Dynaflow Model. 

(The HELPERS enter with a model as big as a house. 
THEY set it down stage center, which is the only empty 
space left now. One HELPER helps himself to the last of 
the fruit in the bowl. The other HELPER picks up the 
empty bowl and looks at it.) 


HELPER 
Cheap skate! (HE walks out with the bowl, as THEY 
both exit.) 
SQUINTO 
There you are—our super-special. The only set that 
automatically shuts off Milton Berle. And it’s only $2,000. 


HUSBAND 


(Startled.) $2,000! 


SQUINTO 

Yes, and look what vou get with this set, a built-in repair 
man. 

(SQUINTO turiis the set around, and we see a repair 
man inside, busily engaged in fixing the set. SQUINTO 
turns the set back.) 

SQUINTO 

But it won't cost you a cent. I'll show yow how to get 
your money back. (HE opens the door, and calls out 
again.) Boys! (The HELPERS enter with a large gaudily 
colored popcorn machine.) And with this machine, comes 
a lifetime supply of popcorn. 

(The HELPERS have exited, and are now returning with 
large bales of popcorn, which they are dumping all over 
the place.) 


WIFE 
(Screaning.) Look at our home. Full of popcorn. 
. HUSBAND 
(Hopelessly.) You ought to be glad it isn't frozen 
custard. 
SQUINTO 
(Holding the contract out again.) Now, sign right here. 
WIFE 


‘ Sign darling. sign anything—anything to get him out of 
ere. 

(The HUSBAND signs the contract, and hands it back 
to SQUINTO.) 

SQUINTO 

See—you thought I was gonna high-pressure you. and to 
Show you I’m regular, I'll be the first one to buy your 
popcorn. 
: (SQUINTO puts a nickle in the popcorn machine. It 
lights up, making loud popping noises, and shoots a deluge 
of popcorn all over the room.) 


HUSBAND 
What do you know, we hit the jackpot. 


BLACKOUT 
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~ This | Remember 


By MARC DANIELS 


Our first TV show, five seasons back, Ruth Gordon’s “Years Ago,” 
which seems that now. And the wonderful performances of Ray 
Massey and Eva LeGallienne in spite of the pioneer conditions, No 
dressing rooms, construction going on all around, brick dust in the 
air and constant hammering through rehearsals. Ray lost his temper 
for the only time in history when he was hit on the head by the micro- | 
phone boom .. . a blow that would have felled a lesser man. He 
apologized immediately to everyone. Eddie Albert and Janet Blair 
redoing the last 30 seconds of “Joy to the World” for the kinescope 
because we didn’t get off the air on time. Fay Bainter in “Night Must 
Fall” and Eddie Horton in “The Man Who Came to Dinner,’ making 
us the Ford Wheelchair Theatre for awhile. 

Paying off Lilian Gish’s dog for performing in “Outward Bound” 
with chopped meat and bones. Josephine fiull having a short nap 
after dress rehearsal in the cemetery of “Arsenic and Old Lace.” She 
said, it was “the quietest part of the set,” Boris Karloff’s feet sticking 
into the pictures as he sat at the top of the sta'rs waiting to enter. 
Bergess Meredith and Hume Cronyn de-aging 25 years in three min- 
utes in “One Sunday Afternoon,” 

Meeting Robert Morley at the airport when he flew in from England 
to do “Edward, My Son” on television. Telling him about the pro- 
duction which had been rehearsing for six days without him and then 
finding a message at his hotel to say the whole thing had been can- | 
celled while we were at the airport. 


= “What a Show That Was!” | 


The astonishing work of Sam Levene, Audrey Christie, Glenn Anders, 
Phyllis Povah, Barry Nelson, and the others of “Light Up the Sky,” 
who got up in the parts to make the replacement for “Edward” in four 
days. 

Freddie March rooting for the Dodgers in the World series. Asking 
for the game to be put on the monitors in the stud’o during five min- 
ute breaks and eating his lunch glued to the screen. Lilli Palmer 
rushing into the control room at three minutes to nine to give me a big 
kiss as she started the second Ford TV season with Freddie in ‘“Twen- 
tieth Century.” (Could I forget?) 

Basil Rathbone justly demanding a cushion because sitting in the 
prop tree was too much for his ethereal posterior as Mr. Brink in “On 
Borrowed Time.” The truly magnificent performance of Walter Hamp- 
den as “Gramps.” Judy Holliday making a quick costume change in 
“She Loves Me Not,” in front of a camera. It was the only way we 
could know if she was changing fast enough. George Gould, our tech- 
nical director, has always regretted my not cutting to that camera 
to give the audience some behind the scenes cheesecake. Faye Emer- 
son in “Skylark,” starting her neckline career on the floor in one of 
Paul du Pont’s no neck dresses. That dress was never meant for a 
low angle shot. The canary in “Little Women” who wouldn’t sing at 
rehearsals, but did the sound effects man out of a job for the per- 
formance. Meg Mundy’s miraculous quick thinking in following an 
emergency on the air cut in the same show. The terrific fight scene 
between Dane Clark and Jabez Gray in “The Farmer Takes a Wife.” 
Geraldine Brooks being surprised in the same show when the potato 
peelings she dumped in the “canal” bounced back at her. The won- | 
derful turnout of established players from the “Ford Theatre” to be 
extras in “The Barker.” June Lockhart, Barbara Robbins and Teddy 
Newton among them. Lloyd Nolan's great performance as Nifty. Pepe 
Schildkraut’s mad dash back from the end o: the hall outside the 
studio for his richly deserved bow in “Wucle Harry.” That shot should 
have gone on the air. 

The courage of Jack Carson in coming back to play “Room Service” 
right after his father’s death. Especially diffieult because the third 
act is about a fake suicide and mock mourning. The nonchalance with 
which Brian Aherne made_a 30-foot dash from one set to the other 
in the middele of a highly dramatic speech in “Dear Brutus.” Sam 
Leve designed identical sets so that we could make people disappear. 

















The “Little Minister,” Tom Drake, who couid never find his pulpit, | ' 
questions about everything from 


_aardvarks to zoology. 


because the set was so full of scenery. Leueen McGrath, Ian Keith 
and others making a classic come to life in “School for Scandal.” 

The hair raising failure of the power supply unit four minutes before 
air in our “on location” performance of “Subway Express.’ The stars 
of this incident were the CBS technicians who substituted a spare unit 
in exactly two minutes. And I remember two seasons of exacting and 
more than wonderful work by the supporting players, the staff of the 
“Ford Theatre,’ and the cameramen, technicians, stagehands, and 


others at CBS. Two very full and gratifying seasons. \ 











KEN ROBERTS 
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Everybody 
Wants to Be 
A Quiz Kid 


-—— By JOHN REED KING 


Longhaired professors in their 
ivory towers are busy finding ap- 
propriate four syllable words to 
describe quiz show contestants, be- 
cause John and Jane Q. Public are 
barraging networks for tickets to 
attend. 

The “experts” have blamed quiz 
shows for everything but the 


Korean situation. Maybe I’m naive 
but I can’t see anything wrong 
about taking home a free refrigera- 
tor or a washing machine for an- 
swering a couple of questions. 


Right now I talk to as many 
contestants as anyone in radio. 
Mornings I do the “Missus Goes 
A-Shopping” show on WCBS, 
afternoons it’s “Chance of a Life- 
time” and on Saturday “Give and 
Take.” In my experience as quiz 
show ringmaster, I’ve found mike 
guests to be a cross section of 
America. Sure, we've had con- 
testants that began every sentence 
with “Uh... ,’’ we’ve also had Phi 
Beta Kappas who could answer 











I like a special type of con- 
testant for my shows. I look for 
the lady who can out-shout every- 
one in her vicinity. The one who 


got the best cut of. steak in the | 


supermarket and elbowed her way 
(Continued on page 50) 


TV OR NOT TV 


By JOE LAURIE, JR. 
Well, another year has been added to TV’s birthday! 
kid doing? 
It has become part of our home life like the refrigerator, washing 
machine and radio. It isn’t a “must” any more. You don’t hear any 


So how’s the 


bors ate up your food and drank your liquor. The 
guys and the gals in the barrooms hardly look up 
at the set, unless when draining their glasses and 
have to look up. You can carry on a conversation 
with the bartender without getting shusshed, and 


fellows that are not ashamed to say they missed a 
TV program. Kids are going to bed without their 
guns. In other words TV is now getting the same 
treatment as the rest of Lady Showbiz’s children. 
If the show isn’t good, they turn it off. The roofs 
are clogged with antennas, you are no longer the 
only guy on the block that has a TV set. They are 
now like bellybuttons, everybody’s got one! 

Sure, the novelty is still on in many parts of the country for TV, 
but as for the big cities like New York, Chicago, Philadelphia, Boston, 
| Pittsburgh, Los Angeles, San Francisco, etc., it has settled down and 
sometimes suffers from the opposition of other branches of the amuse- 
ment business. 


| You see, the average guy and gal wants to run with the “herd.” They 
aren't gaited to sitting around a furnished room or drab apartment 
alone, or even with the wife (which in many cases is like being alone). 
When something funny or sad comes up he wants someone, even a 
stranger, to share it with him. When he laughs he wants to laugh out 
loud. You can’t do that sitting and watching a TV set, or listening to 
the radio, alone. After a tough day’s work a guy or gal wants to come 
home, wash up and put on a_new set of threads and go out to see and 
be seen. He wants to go out with the “herd.” It takes away the lone- 
someness. Who knows, you may meet someone, maybe do a bit of flirt- 
ing. You don’t have to be a wolf, you just want to go out and look for 
adventure, and you're not going to get it sitting home watching a TV 
set or listening to the radio. They go to a pic house that’s cool in 
summer and warm in winter (many homes haven’t got that service), 
sit in the rest room whose carpet alone costs more than the furnishings 
of the average apartment. Some don’t even go in to see the picture. 








Joe Laurie, Jr. 





People Want Winners 
You break the 





Going to the theatre or to sports events is a habit. 
habit by being gypped by bum shows and high prices. The same as 
TV and radio—fans tune you out when you stop pleasing them. There 
is nothing that TV can do to hurt the theatre, the pic shows and sports 
events that give you a topflight show for the right price. People like 
winners, they won't go to see a ball club in the second division, nor a 
picture in the Z class, nor a badly-matched fight. Of course, show peo- 
ple have had alibis since the first show went on. They alibi bad busi- 


/ness and blame it on everything but their show ... rain, heat, cold. I 
/even remember the time when they blamed it on Henry Ford (“Gee, 
he’s got ’em driving around the country, they don’t come into the thea- 
tres anymore... he is gonna kill show biz’). Yes, they said that for a 
long time. But the “South Pacifics” are packed, Fusari and Graziano 
packed ’em in at the Garden, “Annie Get Your Gun” wowed ’em... 
while TV just took care of the overflow and made new audiences. 


What TV needs now is to get away from the copy-cat programs! 
| That is what hurt pictures, radio, vaudeville and night clubs. TV needs 
writers with fresh viewpoints and material. There are plenty of actors 
and comedians around that can deliver good lines. But when comics 
(and that goes for the best of them) have no WOIDS, brother, they be- 
come tragedians! TV can never hurt the theatre or sports. I don’t 
care how well a pic comes over, it is not like being “on the spot.” It 
'is like a soldier in Korea holding his girl’s picture from Brooklyn. It 
_is so much better being even in Brooklyn with the girl. 
| Show biz should feel about TV like the old maid who complained 
'about boys and girls kissing, hugging and necking. She was asked, 
|*‘Would you want to change all that?” She answered, “No, I don’t want 
_to change it, I WANNA GET IN ON IT!” 





Guest Again 
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WXYZ Burns Midnight 
Oil for 11th Hour Pickup 
Of Sponsor, Gold Cup Race 


Detroit, July 25. 

Some fast and furious maneuver- 
ing all through the night Friday 
(21) enabled WXYZ-TV to televise 
the famed Gold Cup races on the 
Detroit River Saturday (22). 

A sponsor was. found Friday and 
the details were not settled until 
11 p.m. Friday. The sponsors were 
Philco and the Philco distributor 
here, Buhl & Sons. Agency was 
Denham & Betteridge. 

Sponsorship came, incidentally, 
after newspapers had bemoaned 
the fact that the classic was not 
going to be televised or broad- 
cast. 

WXYZ crews got to work at 11 
pm. Friday and just had all the 
lines and equipment ready when | 
the race began at 1:30 p.m. Satur- | 
day. Three cameras were set up| 











| 





at the Detroit Yacht Club, the| 
Boat club and at the Bayview Yacht 
club in front of which the boats 
make their turn for the downriver 
run. 





NELSON CASE 


In radio, announcer for Lowell Thomas and Ivory Soap (just signed | 
\for the fifth year), as well as dramatic leads in such shows as Dupont's 


Event was televised from 1:30 Cavalcade of America and the Armstrong Theater of Today, 


to 5:30 p.m., with time between | 
heats being taken up by the “Pat ’n’ 
Johnny” platter-chatter show. Don | 


In Television, host of the new Armstrong's Circle Theatre: just con- 
cluded second season with Ford Theatre, and guest appearances on Philco 
| Playhouse and Hollywood Screen Test. er 
In motion pictures, narrator and leading man in a wide variety of short | With adequate lines 


Wattrick, Fred Wolf and Larry Mc- | subjects—theatrica], educational and industrial. 


Cann handled audio for the race. 
(9s *3€q0 F9 Fe ernc. ? ; 


+ 410 E, 57th Street, New York City. Plaza 3-1449, | 





By MOREY AMSTERDAM 


“If you think he’s funny on his , to the visitor while the star, on his 

|own show, you should have seen nla me Peg oe oe aid 

les 6 9 » ° P 99 ex- J 

him on “Shlermy’s Varieties. vision, considerable nae . gees 
Shlermy, of course, is the show to depart from scripted routines 

| belonging to the other guy with to work in the freer-flowing ad 

whom I had the pleasure of yuk-a- | /ib. Usually, the ad lib routine 


| 3 Pests, : is funnier because a lot more work 
ste a few time-honored jokes. goes into its preparation. 


_ people always tell me I'’m| [| have been fortunate in the 
funnier when I’m guesting. They number of guest appearances I 
get to thinking, maybe, they're — last ae Exactly 96 pro- 
aAitien seemed |ducers soug my services. It 
pes ‘ a t-changed — Nein turned out that they were associ- 
c e on my own clambake, ates on the same show. I obliged 
The truth of the matter is that their request by okaying the shot 
any comedian usually will be fun- |with the 30th in command who 


2 ‘happened t iti 
nier on somebody else’s show. It’s table at Paes sioaaean ad 
like opening at a club with a brand | nally, when I made the appear- 
new surefire routine. ance, a baseball game cancelled 
Visiting with the other guy is prod mnie — 90 a klobbyosh 
beneficial, especially if he has a The other six had the ae 
|higher Hooper. You can always! So as not to delude those who 
Snare a few listeners, viewers and |May think I am popular, the oc- 
jahas for pone own multi-million ‘Gale ttt a ae 7 
eller package. , Ss a sideline, 
| So Ps 8 < : ‘collect dues for the Grand Street 
, from a financial, as well as Boys. As my territory is th t 
a promotional standpoint, guesting works, I frequently tad east 8 
ee tan codon eon | hasty substitute for some short of 
‘which, of course, is financially | py tl ng whe Gecited & take 
helpful to your own sponsor. It’s| yy —_ 4 
simply dollars and cents, which | cable has convinced’ me” that 
| pe thsitariing | guesting in the right places never 
[aterial _for a guest artist (I hurt a soul. It’s a great publicity 
draw, too) is the least of a comic’s outlet and an excellent audience 
problems. His host, and 86 builder for your own stanzas. And 
/anonymous helpers they call} most important, you never know 
| writers, provide the visiting Elk |when Shmonsky and Pronsky are 
. s (enough to watching. They’re still open on a 
make a noose.) It is an accepted |few good weeks of borschting. 


practice to give the heaviest yaks | Guest again? Why, I'd love to. ’ 
189 tees re . 37° fF Ferucisa 3 
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more jokes about the TV parties where the neigh- 


dirty looks from the other customers. You meet 
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ARE RADIO RATES TO0- LOW? 





Radio’s Labor Pains 


By M. §. 


NOVIK 


(Public Service Radio Consultant and Radio Consultant to the ILGWU 
[AFL] and UAW [CIO}) 


It is less than three years since 
the first progressive American la- 
bor union went into the broadcast- 
ing business. Prior to that time, 
and for some months afterwards, 
criticism was leveled at the unions 
for attempting to operate a “‘house 
organ radio station.” Facts have 
proven that this criticism was 
academic. Stations like WFDR, 
New York; WDET, Detroit; WVUN, 
Chattanooga, and KFMV, Los An- 


geles, are not labor stations, but 
community stations. 
The ILGWU (AFL) and UAW 


(ClO) have put into practice their 
belief that a union-owned radio sta- 
tion should and can serve the com- 
munity. The ILGWU and UAW 
have sought to give the community 
a radio voice. They adopted the 
medium of FM at a time when 
everyone had high hopes for it. 
While they, along with other FM 
station operators, have had cause 
to complain at the kicking around 
FM has received, they’ve gone 
ahead improving their progam 
schedules and enlarging their serv- 
ice to the local communities. 

Summing up WFDR’s first year 
of operation, VARIETY said, *‘Man- 
hattan’s liberal network FMer, 
sponsored by the ILGWU ... prac- 
tically hasn't stopped to come up 
for air, launching 74 special events 
ranging from participation in the 
FEPC mobilization to covering the 
water crisis. It has done a fine job 
on balancing the commentator 
scales via its presentation of lib- 
eral thinkers.” 

Among the special events singled 
out were a series of five half-hour 
programs dealing with civil liber- 
ties and broadcast in conjunction 
with the American Civil Liberties 
Union; coverage of the British 
elections; the N. ¥. Herald Tribune 
Forum, broadcast in its entirety; 
and the weekly program produced 
in conjunction with the co-ops. 
WFDR has carried more special 
events programs than any other 
indie in Gotham, 
| The Detroit Story | 

In Detroit, the UAW’s 350. 000 
members and their families form a 
community 
WDET, launched 18 months ago, 
was designed to serve not only 
these 350,000 but all other citi- 
zens of the Motor City as well. The 


a 








real success story of WDET lies 
noi only in how it integrated it- 
self into the community, but in 


how the station promoted itself to 
invite healthy sponsor reaction. 


It has developed such programs 
as the weekly “Community Clinic” 
with the Mayor’s Interracial Com- 
mitiee. No punches have been 
pulled. Other _ series, 
“Great Books on the Air,” “You 
and Your Health,” the “Detroit 
Public Library Symphony,” “Young 
Americans Town Hall,” “Wayne 
University Faculty Roundtable,” 
“Young Americans Look at Books” 


and the “Central Methodist Church | 


Lecture Series,” have been out- 
standing examples of community 
service. 

Detroit dared to broadcast a 
forum on “What Should Michigan 
Do About the Sex Deviate?” and 
the UAW’s WCUO in Cleveland 
aired a dramatic show titled, “Dad- 
dv. Am I White?’’—the true experi- 
ence of a Negro in war and peace. 

Following the same credo the 
ILGWU’'s Chattanooga outlet, 
WVUN, has taken the lead in air- 
ing local political and community 
problems. It has taken its micro- 
phone for the first time into City 
Hall and broadcast public hearings 
on community problems. With its 
tape recorder, it has picked up for 
rebroadcast the plea of not only 
the Mayor, but the man in the 
street in their plea for registration 
in order to be able to vote. It has 
cooperated with the local symphony 
and small theatre groups, and 
from its inception carried the first 
regular daily symphonic program 
in Chattanooga. 

In Los Angeles, KFMV has for 
two vears been carrying all the lib- 
eral labor and special events that 
are broadcast in the east. It has 


within a community. everything from rehearsal halls to | 


such as | 


interested many leading musicians 
and Hollywood personalities in the 
station. One program, “The Lis- 
tener Talks Back,’ was nominated 
for a Peabody Award by the South- 
ern California Association. 

WCFM in Washington, D. C., is 
not owned by unions, but by a 
group of cooperatives and individu- 
als. In a short time it has become 
the number one Washington station 
for special events, commentators 
and discussion programs, It has 
acted as the Washington origina- 
tion point for the five labor-owned 
stations. 

The promotion extras that a 
union station can offer have helped 
to make the labor operations a suc- 
cess. Such plus items as union pub- 
lications, meeting hall billboards 
ang meetings themselves, make 
these outlets attractive commer- 
cially, 

They carry over 20 programs 
weekly on a network basis. Since 
Jan. 1 they have had Joseph C. 
Harsch and Marquis Childs on a 
nightly strip sponsored by Kaiser- 
Frazer. Kaiser-Frazer judges the 
program not only on its rating but 
also by the different type of sales 
impact with which these stations 
boost the product. 

Aside from the activities of the 
union stations community-wise is 
their work in the labor field 
through its coverage of conven- 
tions and news and similar pro- 
grams designed for the special au- 
dience. It adds up to a fascinating 
picture of labor radio truly serv- 
ing the community at large. 
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By RIC -H ARD Je ee 


(CBS Director of General Tele- 
vision Operations) 


New scenic design and construc- , 





NEED COSTSTUDY. TV and Dept. Stores 


NOT GUTS, DEALS 


By EDGAR KOBAK 


(Business Consultant ) 


In my career I’ve had a lot to do. 
with rates but the biggest mistake | 
I made was not to get all that the 
media was worth. Perhaps’ the 
rates are too low now. But, that 
is tough to prove to any intelligent 
buyer. Buyers are depending more 
on facts and figures than they did 
in the early days of this great 
medium. 

Two years ago I made a plea for 
an industry study of the present 
rate structure, not the rates by sta- 
tions or networks, but the habits 
we got into in charging for time 
segments. I still believe that the 
media should start on this basic 
study, one which cannot be done 
by a few stations or a single net- 
work but by the stations and nets. 
This is the time to take stock and 
clean up bad practices and unfair 
and unbalanced charges for certain 
segments of time, some unfair to 
the media, others to the buyer. 

It is the responsibility of the 
buver as well as the seller that 
the job be done right. Most buy- 
ers are anxious to see that their 
suppliers stay in business and make 
a profit, or 
of supply and service. At the pres- 
ent time the sellers are being 
pressed into deals, special and 
otherwise, which in many cases are 
unsound. These are not good for 
the buyer and not good for the 
seller. Advertising media have 
progressed and stood the test of 
pressures by maintaining rates and 
their structures and giving everyone 
the same rate for the same time 
and space demands. When deals 
are in the making, the trend works 


| toward bigger and better ones and 


ition techniques, better prop storage | 


_ layout, 
_proved scheduling techniques for 


ticket printing are everywhere in 
‘evidence at CBS-TV. With this 
type of planning, we can expect 
television production budgets to 
stay low or go lower during the 
fall of 1950. if—and this is impor- 
tant—producers and directors also 
pre-plan far enough in advance. 
Up to now, 
have been fluid. Stories haven't 
been well enough set for the kind 
of show organization which make 
for big economies. During 1949-50 
there were, however, enough set 
formats to make production con- 
ferences possible three weeks in 
advance. And when this happened 
designers had time to redesign 
‘and writers had time to rewrite. 


duction budgets will start down- 
ward. 

During the past eight months, 
CBS-TV has learned great econo- 
mies through reusage of sets and 
props. The time-honored “flat” of 
the theatrical world was put 
through a dizzy pace, sometimes re- 
used in its first coat of paint, some- 
‘times repainted three weeks in a 
row, first playing a door backing 
in “Suspense” and then, perhaps, 
a library wall in “Studio One.” 


“Wall Spells Low Costs | 








Cc hairs, tables and lamps also ex- : 


perienced the same busy life dur- 
ing the winter of 1949-50. Props 
—that is the same props served 
“Godfrey and His Friends,” -‘Sus- 
pense,” “Toast of the Town” and 
“The Goldbergs,’ or Robert Q. 
Lewis” and ‘Man Against Crime.” 
By June, 1950, reuse and lowered 
rentals made possible low cost for 
those producers who wanted low 
cost. 

Bigger and convertible has be- 
come the by-word for all new CBS- 
TV studio space and three new, 

(Continued @M page 86) 


more studio space and im- 


then everyone loses money as well 
as self-respect. 





Reappraise Charges | 





This is the time for cost studies | 


Are Going Places 


By 

For 15 or 20 years, radio has 
been wooing department stores 

The industry long relished the 
juicy billings that would follow a 
“going steady” arrangement. But 
no go. 

Otf and on, the stores have 
made single dates but refuse to 
tie up with a more permanent ar- 
rangement. They claim that radio 
doesn’t have the visual impact of 
newspapers. The store execs 
admit that if you talk long enough 
about a sofa, an umbrella or a 
dress, the listener will get a pic- 
ture in his mind. But—and it’s a 
big BUT—it would be too expen- 
sive. The time cost to describe 
one item would be prohibitive 

So the newspapers have been 
getting the bulk—bulk? Prac- 
tically. all'—of the advertising. 

Then along came that impish 
kid brother, television, and radio 
began to sulk. The kid seemed to 
be making a far stronger impres- 


‘sion in months than radio did in 


they lose their source | 


years. Department stores were 
coy at the beginning (you know 
how girls are) but then fell head 


over heels in love with TV and 
didn’t care who knew it. 

Now TV and department stores 
‘are going .steady. And what a 
hot romance! 

Let’s analyze it. We're not 
really authorities on love but, 


. close-ups, 
phases which played no role in| 


after eight months of daily depart- 
ment store-TV operation, we think 
we have the = answer. We've 
studied it very carefully, we've 
made graphs, we've made surveys, 
we've made charts. We even have 
charts showing that displaying 
given merchandise on a show will 
sell better or worse with different 
camera angles. I’m not kidding. 
Our daily results-check indicate 
that sales results are definitely 
affected by camera angles and 
shots, introductions, wrap-ups, 
long views. etc., etc. All 


'yradio and which we struggled tu 


to reappraise the charges made for | 


time periods. 
panicky by pressure from some ad- 
vertisers, media should counter 


with an intelligent overall apprwach- 


/to the situation and bring out a 


| realistic rate structure. In 


|in others they will be higher, 
they will 


some 
cases the rates will prove lower, 
but 
be fairer. Instead of 


being put on the spot by tough 


‘buyers, the seller should take the 


television formats | 


; cult 


‘If this trend continues, and there. 
is no reason why it shouldn’t, pro- | 


offensive and come up with new 
ideas and new rates. And here are 
a few points that should go into 
such a study. 

To get the best results from such 
a study, there should be a com- 
plete management separation of 
AM and TV. Unless the separation 
is made, cost studies will be diffi- 
to make and analyze. And 
while the job is being done, studies 
should be conducted on the cost 
of programs, an important factof 
in the cost of advertising. 

Coverage should also be a part 
of the study, particularly for na- 
tional coverage. There are weak- 
nesses in every network lineup and 
studies must be made to make sure 
good listening delivery is really 
being made. More coverage from 
within, with perhaps the same 
overall rate, may have to be made 
available. The day of the broad 
brush of coloring on the maps is 
over and better methods of pre- 
senting coverage facts are being 
made available. And perhaps part 
of this answer is FM ‘horrid idea), 
but it may be a part of the plan 
which will Save some AM station 
areas and pg chee 

Here is a 
made several years ago and I think 
that they are even more pertinent 
today: 

Advertising rates of all media 
are under closer scrutiny now than 
they have been for some years past. 
Rising production costs in all fields 


Instead of getting | 


learn in eight months of TV shows 
for Saks-34th St. (The Kathi 
Norris Show) and Gimbel Bros. 
(‘Just for You’). And we're very 
proud that Stark-Layton has made 
more than a dent in this field. 
Within the last month, we've 
ceived requests from 14 stations 


‘and department stores to duplicate 


tion was 


these shows in other major cities. 





Intimacy As Key 





The keynote of the entire op- 
eration is intimacy —or personal- 
ization. Let’s look at it historically. 
Many years ago, when transporta- 
bad. a. man with a 
came around to every 
The wagon was loaded 
with pots, pans, clothes, house- 
wares, etc. And. the women 
learned to rely on—or distrust— 
the wagon man. It was very per- 
sonal trading—based on personal 
confidence. When the_ trend 
swung to neighborhood stores, the 
same factor existed—the personal 
reliance on a friend. With the 
advent of department stores, buy- 
ing degenerated into a cold mass 


wagon 
housewife. 


operation. Who knows the clerk 
behind the counter? Whom can 
you ask, “Tell me, is this really 


good?”—and believe the answer’ 

And that’s where TV comes into 
the picture. Because of the inti- 
macy of the camera, the house- 
wife immediately accepts or re- 


_jects the personality representing 


sume of the points. 


have made the cost of distribution | 


an increasingly pressing problem 
to manufacturers and distributoys, 
(Continued on page 50) 


the department store. And when 
she is accepted, the loyalty—and 
confidence—that is built up is in- 
credible. Sometimes it seems to 
me that if Kathi Norris told her 
viewers that the best washing they 
can give their clothes is to jump 
off the George Washington Bridge 
—there would be a mass leap. Psy- 
chologically speaking, the viewers 
are delighted to relieve themselves 
of the responsibility of making 
final decisions. Cali it a mother 
complex, a father complex, a sub- 
limation—I don’t eare. The net 
result is almost unquestioned ac- 
ceptance of recommendations. 
Of cqurse.. as in Kathi’s show, 
the store is further Piiiamlacd by 


WILBUR 


pee | 


.insofar as 


STARK 

having executives, salespersons 
and porters appear as guests. The 
entire operation becomes so per- 
sonalized that the loyalty of the 
viewer to the TV _ personality is 


transferred to the hitherto cold, 
impassive store. 

I‘ll give you an idea of what I 
mean. One TV announcement 
sold 73 knife sets at $8.00 each 
for department store. Similar 
short one-time announcements 


(coupled with the friendly face and 
voice, of course, of the person they 
now trust and regard as a friend) 
sold 37 dresses at $2.99 each: 164 
venetian blinds at $2.49 each; 172 
towels at 89c. each; 8 sewing ma- 
chines at $19.95 each and 23 
chaise lounges at $22.95 each. 

If department store advertising 
is handled properly, six to 10 
items can be shown on a. single 
half-hour program, plus material 
about various services of the store, 
This may seem over-commercial 
yet it’s actually a reflection of 
woman talk. Seventy-five percent 
of women’s conversations revolve 
around the household — “Johnny 
needs new overalls. Do you know 
where I can pick up good ones 
cheap?”—“My, what lovely drapes. 
Where did you get them?”—‘Let 
me tell you about a new recipe I 
found for chicken cacciattore’— 
etc., etc., etc. This is borne out 
by newspaper surveys that women 
read newspapers primarily for the 
ads. Take your household. I'll 
bet you nine sponsors against one 
sustainer that you can’t get the 
front section of your Sunday news- 
Paper until the little woman has 
gone through it page by page for 
the ads. And when you do get it. 
it looks like a clipping service has 
been through it—everything torn 
out, and I don’t mean articles on 
the Korean situation. 





Personalization | 
An interesting corollary to this 
is that the TV show cannot be 
handled as a sales operation. It 
must be treated the way women 
show bargains or exchange recipes 
with each other in their own homes 
or even on the street. That’s 
where the friendliness—the per- 
sonalization — the confidence — 
comes into the picture. The view- 
ers don’t want to be sold. They 
want reliable chit-chat with a 
friend, 

How do the individual stations 
take to the romance between TY 
and department stores? ‘They're 
beaming. In addition to the obvi- 
ous—increased billings—they can 
check results immediately. Within 
three or four days, they can tell! 
exactly how many items were sold 
as a result of a TV pitch. (National 
advertisers can’t check results for 
months and then they can’t trace 
results directly to TV, newspapers, 





Magazines or radio). 


Therefore, the stations get re- 


/sult figures which can be used as 


ammunition to fire at other adver- 
tisers and sell time. Complete co- 
operation should be extended by 
the stations to department store 
advertisers for this reason—among 
many others. 

As for the department stores, 
they're dizzy with love. And why 
not? What wouldn't they spend to 
have a salesman invited into thou- 
sands of homes daily to display 
their merchandise—particularly if 
the guest entered as an authorita- 
tive friend, rather than a sales- 
man? This can’t be accomplished 
any other way except via video. 

Then there’s a terrific advan- 
tage over newspaper advertising 
timing is concerned. 
The newspaper locks up the day 
before—let’s say it’s a relatively 


,warm day—but the next morning 


there’s a snowstorm. It’s too late 
to feature galoshes or sleds in the 
ad—but not in TV. You can make 
late switches on minutes’ notice— 
,as long as it takes to get the mer- 
'chandise from the store to the 
studio for camera display. 
Department stores are further 
(Continued on page 50) 
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: | 
Anonymous Unanimous) 


By HAL® BLOCK | 


I have just been asked to be a charter member of a new Television | 


fraternity called “Anonymous Unanimous.”. The purpose of this so- 
ciety is to band together in fraternal misery, all the poor souls who 
can’t remember a person’s name to save their lives. By person, I do 
not mean some itinerant Tibetan monk they met at a meeting of the 
Audubon Society five years ago. I am talking about people that they’ve 
known ever since childhood. 

There is nothing quite as disconcerting as attending the premiere of a 
new radio or television show, see some important person that you know 
very well approaching you after the show is over, and suddenly realize 
that you can’t remember his name. If you are alone you can usually 
bluff your way through with such inane phrases as “Glad to see you. 
... How are things? ... What are you doing now? .. . How is the old 
gang?’’—and other famous quotes from the Encyclopedia Britannica. 
However, when blank night reaches you, you are never alone. There 
is always the “little woman” with you, who stands around like an ex- 
pectant M.P. until you have to introduce her. Sometimes you can get 
around the embarrassment by saying to Mr. Anonymous, “Of course, 
you know Barbara Klinemine.. . If he says no... you’re cooked! 
Another way to do it is to say, “Barbara, this is Mr. Gxvmrsgt’’—and 
hope for the best. If Barbara What was that name again?’— 
you have a choice of either slitting her throat or joining the French 
Foreign Legion. 

To forestall either of these failures, at the approach of any familiar 
unknown, I usually take two gaint steps in front of the little lady, and 
while we are talking I ignore her as though she were Paul Robeson at 
a Westbrook Pegler rally. 

Once I really hit the jackpot. The little woman I was with refused 
to get lost. While I was making desperate conversation, with Mr. 
Unknown, he suddenly opened up a leather cigaret case and offered 
me a cigaret. On the case I caught a fast glimpse of a gold-stamped 
name, “Charles Martin.” I felt like Balboa when he first came upon 
the Pacific Ocean. No reason now to immediately mention his name. 
I toyed with him, and then at a certain moment casually said, ‘“‘That’s 
just the way I feel—Chuck.” After that I leisurely said, ‘Oh, Charley, 
incidentally, I would like you to meet the girl I’m with....’ Yep... 
you guessed it...I forgot her name. 

The Indians had a much better system 
descriptions of the person, so there could be no forgetting. 
stance, if you were attending the first night of an Indian massacre 
with your squaw and you ran into some vague acquaintance, you just 
said, “Chief Long Nose, Paunchy Jowels, Receding Hairline, I’d like 
you to meet Princess Crooked Mouth, No Shape, Dull Date.” What a 
cinch! It makes a fellow kinda sorry that the Indians sold Manhattan 
for $24. 


News (rathering In Atomic Ase | 


By EDMUND CHESTER 

(Director of CBS News) 
news is growing up in this radio 
atmosphere. The complications in 
TV as compared to radio are far 


Says, 


Their names were always 
For in- 


In the past 10 years a new era 
has developed in the handling of 
news by radio. 

Ten years ago it was a common 


thing to present a strip of five 15- 
minute news programs a week with 
but one man doing the job. To- 
day, at CBS News at least, the 
average number of men required to 
do what we think is a good job is 
three. Radio news reporting has 


greater, but a comparison between 
CBS-TV news programs of today 
and radio programs of 10 years 
ago show clearly that the reporter- 
analyst approach has been applied 
successfully to TV where it was not 
present at all in the radio of yes- 
terday. 





become a team operation. This 











HARRY 


SALTER 
MUSICAL DIRECTOR 
Stop the Music—ABC 


By MARK 


Speaking as one who has under- 








SPOTS BEFORE 
YOUR EYES 








a= By JOHN L. SINN — 

(Exec Veepee, Fred Ziv Co.) 

We are entering a phase in the 
radio industry where programming 
sales are falling back to the local 
and regional levels, and the use of 
transcribed radio programs will 
increase at a more rapid rate than 
ever before. 

The facts show that advertisers 
are withdrawing dollars from net- 
work programming and _ transfer- 
ring their budgets into pinpoint 
merchandising in specific areas. 
This trend will become more and 


| more marked during the forthcom- 
| ing 


months, because advertisers are 
coming into the realization that 
transcriptions — particularly syndi- 
cated transcriptions—permit them 
to obtain more comprehensive cov- 
erage for their money, in radio. 
Television is only part of the 
reason for this redistribution cf 
advertisers’ dollars. Naturally, as 
more dollars are withdrawn from 
tightening budgets for television, 
less dollars are left for network 
radio. Thus, numerous national 
sponsors who have been getting 
into television are turning to spot 
(Continued on page 86) 


gone the mixed pleasure and agony 

|of worrying through television 
| operations in most of the standard 
| forms—drama, variety, and audi- 
| ence-participation—I am ready to 
| conclude that television is still far 
too lens-happy. 


| Of course, it’s not so bad as it) 


used to be. Remember how every 
time you saw a dance team, their 
feet were superimposed over their 
heads? And ‘the piano fingers 
supered over the «pianist’s un- 
happy face? These little signs of 
“Look, ma, I’m a director” are dis- 
appearing rapidly. The better TV 


Lay That Lens Down 


GOODSON 


with the camera and let him con- 
centrate his energies and talents on 
the job of putting something in 
| front of the camera worth looking 
| it. ; 

| 

| Ever watch a TV director at 
| work during a show? He watches 
|four monitors—follows a script— 
cues every take and dissolve—cues 
each sound cue—each actor’s cue— 
keeps a constant eagle eye on each 
picture to be positive’ that what he 
got in rehearsal is’ what he’s get- 
ting now...and he talks!—‘Take 
one—ready  dissolve—dissolve to 
three—dissolve to black—ready 
film—hit film—cue the phone bell 


directors are now starting to take |_-cye the announcer—lookout, the 
their camera knowledge fOr | boom’s in the picture = 
granted and seldom indulge in prother! And this is just during 


zoomar acrobatics. True, a lot of 
directors overcut—particularly in 
dramatic shows—leaving the view- 
er exhausted as they hop from one 
angle to another, but again, the 
surer men are playing it simply, 
cutting only for emphasis and 
where the story or character de- 
mands it. ‘ 

Still—television suffers from a 
: pronounced picture neurosis. Tele- 


the show. During facilities re- 
hearsal, the director is maneuver- 
ing his cameras, seeing if his dia- 
grams worked out in dry rehear- 
sal will come off,in fact. And prior 
to rehearsal, hours of sweat have 
been spent plotting out camera 
movements to avoid crossing of 
cables to avoid one camera get- 
ting in the other’s way, etc., etc. 


vision, oddly, is not pictures. Tele- The amg I gp 18 ens a 
vision, transmits via picture and/|tastic man hours of energy anc 
sound, information, and, more i™Magination are burned up on 


especially, entertainment. The 
camera photographs ingredient X 
—whether it be a singer, a dra- 
matie scene, a quiz contestant, or 
whatever—and the best the picture 
can do is bring ingredient X most 
effectively onto the TV screen. Bad 
camera work can spoil an enter- 
tainment—but it can hardly make 
an entertainment Good shooting 
can give you a. better look at a 
great ball game—but it can’t im- 
prove. a lousy game. This may be 
obvious, but it seems to me that 
television directors have been more 
concerned with photographing the 
game than with making the game 
itself worth looking at. 


| __—* What To Do?_ 














Assuming this need for a con- 
centration on content, what can be 
done? We need to develop better 
writers, of course, and television 
must learn ‘9 stand on its own 
feet and encourage the writing of 


originals as opposed to adaptations. 
But I’m thinking of something 
else, too: Let’s free the director 


from his present obsessive concern 








change came about slowly, so slow- 
ly that we were somewhat unaware 
of it until it had already happened. 

A decade ago listeners general- | 
ly would have been bored with any | 
examination of the relationships 
between South East Asia—or the | 
Far East as a whole, for that mat- 


ter—and the United States of | 
America. Thus, a newscaster 


found it unnecessary to acquaint 
himself with the manifold intrica- 
cies of that situation. It was much 
more important and far easier for 
him to know a little bit, and per- 
haps only a little about the his- 
tory of political parties in the 
United States. 

The last war was the beginning | 
of the end of that fairly easy way | 
of handling news broadcasts. Re- | 
porters who served as war corre- | 
spondents began to acquire deep | 
knowledge of affairs of other na- | 
tions. The jig-saw puzzle began 
to take shape. Along with this | 
general awakening came _ under- | 
standing by the listeners. The 
more they heard, the more they 
wanted to hear and understand. 

Soon, fly-by-night reporter- 
broadcasters who tried to get by 
with only a sketchy knowledge of 
world subjects, began to fall by 
the wayside. Their places were 
taken by men who understood they 
had to be accurate, fair, and above | 
all clear in their radio broadcasts. | 
| Era of the Analysts 

It was at this point that the long- | 
range hiring policies of CBS News 
began to pay off for the network. 
CBS News hired as a rule men who 
could more accurately be called | 
reporter-analysts. They were men | 
who not only knew how.to gather | 
news, but how to interpret it with- | 
out fear or bias. And it became | 
apparent immediately that if these | 
men were to have the time to think |‘ 
carefully about developments ll | 
over the world, they would have} 
to have ‘editorial assistants—re- | 
search, wire copy handlers, even a | 
secretary or two to answer fan | 
mail intelligently; the old form let- | 
ter reply was not enough. | 

So, today, listeners to CBS News, 
hear material which has been care- 
fully prepared. 

It is fortunate that television ' 
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OZZIE AND HARRIET 
| DAVID AND. RICKY 


ABC Network—Every Friday Evening for H. J. HEINZ COMPANY 


technical minutiae—and under the 
present set-up, the TV _ director 
must concern himself with his skill 
as a camera juggler. 


I suggest we liberate the tele- 
vision director from his camera 
cables. TV is the most complex 


medium we know—and it demands 
a finer breakdown of function. At 
the top of the hierarchy there 
should be the producer. He should 
be responsible for overall super- 
vision and management — budget, 
contracts, script buying, casting su- 
pervision, and so on. On a smaller 
operation, this man can occasion- 
ally double as director. The di- 
rector is to be concerned with con- 
tent—staging and interpretation in 
the studio. He should work side 
by side with the producer on script 
and casting, and should be com- 
pletely familiar with cameras and 
the best way to present his show 
for the lenses. 


The next job is a new one for 


|TV, if not for motion pictures. This 


man is a Chief Cameraman or Cam- 
era Director. He will be a specialist 
in shots, angles, lenses and what- 
have-you. The director will tell the 
| Camera Director what effects he is 
|reaching for—what he wants to see 
on the screen from point to point 
in the story. The conceptual re- 
sponsibility must be the director's 
—but the mechanical gyrations 
requisite to accomplishing these 
ends, in rehearsal and on the air, 
should be the domain of the Cam- 
era Director. If the shots need to 
be re-worked because one camera 
will get in the way of another, or 
because cables will cross, it will 
be the job of the Camera Director, 
and if he indicates the shot series 
is impossible, then the director will 
need to find a new approach. 

I do not envision a new school 
of television directors who thumb 
noses at the camera and figure that 
shooting a show is someone else’s 
business. Not at all. TV directors 
will need to know just as much 
about camera as they do now— 
but they will be freed during the 
preparation and execution of a 
show from the pressure of having 
to be technician, train-caller and in- 
terpretative artist all at the same 
time. Just because a man is master 
of a group of skills is not sufficient 
reason to make him employ them 
all at once. After all, a pilot could 
handle a big plane reasonably well 
without a navigator ... but the 
presence of a specialist at his side 
enables him to relax and concen- 
trate on his number one job of 
keeping the plane up in the air. 

I'd like to see directors given the 
chance to do the job which tele- 
Vision needs most. 


Drake Resigns WDGY 


Minneapolis, July 25. 

Melvin Drake has resigned as 
WDGY general manager and Twin 
Cities Broadcasting Corp. vice- 
president to engage in business 
projects in New Mexico. No suc- 
cessor has been named yet. 

Drake is a former Minnesota 
Broadcaster Assn. president. He 
came to WDGY four years ago 
from KFOR, Lincoln, Neb., where 








he was manager, 
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Foreign Language Radio 
Comes Into Own In 50 


By FORTUNE POPE 
(President, WHOM, N. Y.) 


“You’ve Gotta Have a Format, 
Bub,” read a recent headline in 
Variety, calling attention to the 
fact that survival in radio’s eco- 
nomic jungle depends on a well- 
defined and clearly established 
broadcasting pattern. Having the 
right kind of format has been the 
key to success of most indies in 
the past two decades. It explains 
their consistently high current 
ratings despite TV competition. 
Foreign language radio has really 
come into its own in 1950 and is 
definitely bigger and better than 
ever. 

The prophets of doom have al- 
ways been ready to write off for- 
eign language problems. 
the unhappy prognosficators gave 
us about five more years. In 1941, 
they told us that foreign language 
programs would disappear with 
the cessation of hostilities. In 
1944, there were 146 stations 
carrying language shows. In 1948 
this number had dropped to 126. 


But—lo and behold—in 1950, the 
NAB reports that 384 stations, *an 
increase of over 200% since 1948, 
were carrying programs in 33 lan- 
guages—and NAB says that its list 
may be incomplete. The number 
of foreign language hours in New 
York has remained substantially 
the same during the last few years. 

It is highly significant that lin- 
gual radio should be witnessing 
its greatest growth at a time when 


AM radio generally is flexing its | “ Pe 
lof one of its examiners criticizing 


muscles to withstand the on- 
slaught of television. Undoubt- 
edly many broadcasters who pre- 
viously overlooked the lush for- 
eign language potential in their 
own backyards have begun to capi- 
talize on it as a new source of 
revenue; one which successfully 
meets TV competition. Yet many 
of the stations which have turned 
to foreign languages are in areas 
which do not have _ television. 
Chances are that they are dis- 
covering now some of the interest- 
ing angles about the field which 
many of us have known for years. 


One of the most basic char- 
acteristics of the foreign language 
audience is its loyalty and respon- 
siveness. An extensive survey 
conducted recently among 5,000 
Italian families in the New York 
area showed that during certain 
hours more than 75% of sets in 
use were tuned to our programs. 
Although televiewing in Italian 
homes has doubled during the past 
year, our Pulse ratings at 9 p.m. 
in February, 1950, were higher 
than they were in September, 
1949. Television seems to be tak- 
ing its toll from network radio. 


In 1935,. 


| Not only have foreign language 


| 
} 
| 
| 
| 
| 


| 


These figures demonstrate the 
magnetic appeal of language 
shows. They prove, too, that a 
tremendous segment of listeners 
would rather “hear” programs in 
itheir familiar idiom than ‘“see’”’ 
them in a language which taxes 
their understanding. 





programs paid off sponsor-wise 
over the years but they’ve done a 
very good public service job. 
They’ve explained the American 
way of life to millions of citizens. 
During World War II they proved 
an invaluable method of convey- 
ing wartime messages and rallying 
support for every worthwhile cam- 
paign. 

In our present complicated in- 
ternational situation, the nation’s 
foreign language stations stand 
ready once again to do their part. 
In densely populated areas like 
New York, an effective system of 
civilian defense may mean the dif- 
ference between life and death. 


In case of attack, important direc- 
tives translated into languages 
easily understood by millions 
could go far in averting panic and 
saving lives. 

The FCC as recently as June, 
1950, reaffirmed its approval of 
foreign language broadcasting. In 
a Boston case involving an applica- 
tion fora lingual station (in which 
WHOM filed a brief amicus curiae 
and presented oral argument) the 
commission deleted the language 


foreign language broadcasting. 
It said, “with an adequate show- 
ing of need, a program proposal 
embodying foreign language pro- 
grams may well be favorably con- 
sidered in comparative proceed- 
ings such as this.” 

There is a definite need for for- 
eign language radio in the U. S. 
By offering its listeners a wide 
variety of programs, both enter- 
tainment and educational, the for- 
eign language station makes a 
great contribution to democratic 
ideals. Surely the industriousness 
and ingenuity of immigrants who 
came here to find a new way of life 
have contributed to the greatness 
of our country. 

It is encouraging to witness the 
development of new foreign lan- 
guage programs throughout the 
U. S. There’s every reason to be- 
lieve that the language format will 
continue to attract new converts 
as more and more station opera- 
tors discover that there’s “gold in 
them thar hills.” But most of all 
it’s .gratifying to note that the 





“prophets of doom” have been re- 
placed by the “profits of boom.” 
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~ RA 10 AND T. Vv. 


|| 1 think” Too many radio writers, 





MARTHA TILTON 


The Second Consecutive Year on| 
CBS for ALKA-SELTZER and} 
starring with Curt Massey. 


Exclusively on 
CORAL RECORDS 


‘And Then | 
Went Into TV’ 


'——— By BUDDY ROGERS ——— 














Many times during the past two 
years I have fourtd myself compar- 
ing the problems of a motion pic- 
ture producer with those of a TV | 


producer. I 
have been 
both, and have 
thereby had as 
many business 
headaches 
since the war 
as anybody 
else I know. 


Right after 
the war when 
I returned to 
Hellywood 
from the Navy, 
Mary Pickford 
(Mrs. Rogers) and I formed Tri- 
angle Productions and Comet Pro- 
ductions along with Ralph Cohn, 
who now heads up Columbia Pic- 
tures’ TV Department. 


Then, just about a yeaf ago, 
Mary and I pulled up stakes and 
came back to New York where we 
formed P.R.B., Inc., with our young 
business associate Mal Boyd. Our 
corporation was formed to package 
and produce radio and TV shows. 
Boyd had produced several West 
Coast TY shows including one with 
me and we felt we had to move to 
New York because TV was much 
too slow in arriving to a profitable 
point in Hollyweod. 














Buddy Rogers 





| Comparing Costs 





Of course, the first measure of 
comparison should be about costs. 
It’s funny, incidentally, how com- 
pletely different the cost structure 
is between New York and Holly- 
wood TV budgets. Until very re- 
cently the total budget of no sin- 
gle Hollywood TV show could be 
compared even with the cost of 
sets alone on a big New York dra- 
matic video presentation. Holly- 
wood budgets are past that point, 
fortunately, but the average is still 
depressingly low, too low for top 
quality. For example, a 30-minute 
dramatic script now brings in an 
average total payment of $75. Con- 
sequently, a comparison between 
motion picture costs and Hollywood 
TV costs would be too fantastic 
for comfort. A similar compari- 
son between motion picture costs 
and New York TV costs is some- 
thing much more reasonable, how- 
ever, because there are so many 
union expenses confronting the 
eastern TV producer. Naturally 
it’s union expenses plus studio 
overhead which make a motion 
picture shooting schedule a night- 
mare. Once you're started, 


TV is blessed up to this point 
by not having to cater to a “star 
system.” This system makes mo- 
tion picture production a rather 
gruesome situation at times. As a 
producer, you must pay an enor- 
mous amount of money in addition, 
perhaps, to a percentage, to a big 
mame considered necessary’ by 
everybody right up to the exhibitor 
under the “star system.” 


The writer situation still needs 
another year’s development in TV, 


and good ones, too, still don’t real- 
ly know what it’s all about from 
actual experience. And too many 





screen writers, zealously eager to 
break into TV, come up with 


More Than Meets the Eye, 
Or AM Rejects TV K.0. 


By ROBERT P. HELLER 
(Director of AM Programs, CBS) 


In the minds of some people, 
the bells have been tolling for 
poor little old radio. They’ve dug 
its grave with loving care; services 
have been properly intoned; the 
tragically emaciated, shriveled 


body has been laid away to rest. 
One of these days, maybe, they 
may be good enough to set up 
a tablet in its memory. 

Whenever our colleagues who’ve 
crossed the Great Divide into TV 
give us that condescending look, 
we are pleased to announce that 
not only has the death of AM 
been vastly exaggerated; we're 
happy to report that creatively 
radio may even be more alive than 
its recently arrived and unresented 
child. 

Though we who have been left 
behind still practice our art with 
devices as simple and primitive as 
the human voice, music, and oc- 
casional sound effects, all mobil- 
ized to reach an organ as obsolete 
as the ear, we do not yet feel that 
we are living in a Paleolithic Age. 
We are not humiliated by our ig- 
norance of the _ intricacies of 
cameras, by the sophistication of 
sets, by the complexities of studios 
built to Martian proportions. We 
are not overawed. 





Creative AM | 


We still believe that the crea- 
tive vitality of a communications 
medium cannot be measured by its 
novelty or technical innovations. 
The only fair indication of the rise 
or decline of an art or craft is its 
ability to keep creating forms and 
patterns of entertainment and en- 
lightenment that have permanent 
broad appeal. It is not that TV 
creatively is dormant or quiescent 
—what a wonderful future faces it! 

It is simply to be regretted that 
so many of its devotees too easily 
pronounce the decline of AM. 

The amazing thing about their 
erroneous and perhaps. wishful 
diagnosis is the fact that the sus- 
tained fertility of ideas in AM 








scripts which would cost a mint to 
produce. 


TV has already found out that 
the “B” picture directors are not 
necessarily the boon to TV they 
were touted to be. A fresh ap- 
proach and an understanding of 
different factors present in the TV 
medium out-rate mere _ veteran 
status on “B’s.” 


TV must fight any attempts by 
Hollywood to make it a proving 
ground for million-dollar movies. 
TV must still provide, for some 
aor come, a proving ground for 

self. 


programs can be blamed on TV it- 
self—on the economic dislocations 
caused by its unexpected headlong 
dash towards puberty. TV’s got a 
gold-rush on its hands. In AM, 
thank God, we have the healthy 
and essential ingredient of come 
petition, which gets tougher every 
day. 

Our time isn’t sold out. Our 
clients are not lined up outside 
our sales offices clutching written 
'time orders that will guarantee 
(them a permanent franchise in the 
|world of tomorrow. We cannot 
'sell a program from a title plus 
10 lines of description about its 
format. Our buyers are more con- 
cerned with the content of a half- 
hour than the half-hour itself. 
The radio sets which transmit our 
AM programs are no _ longer 
gadgets in the American home, 
| They have to deliver as entertain- 
{ment more than a new sense ex- 
perience, or they will be mute. 


It is this reality of increased 
economic competition — and, in 
time, the sense of being the under- 
dog, that stimulates creative AM 
programming to more activity, 
more experimentation than it has 
|ever experienced. 


Look at the summer lineups. 
It’s been too hot and humid to 
use the sliderule to prepare 
analysis of the AM and TV sched- 
| ules. But a week of solid listen- 
ling, and then looking, will con- 
‘vince you that AM is not atrophic. 
There are probably more new AM 
programs on all the networks, 
based on completely new ideas, 
presenting completely new per- 
|sonalitiés, than we have ever seen 
in another experimental hiatus 
season. 


And how many of them (for 
sweet economy’s sake) find came 
eras sitting beside their mikes! 

Don’t get us wrong. AM loves 
'TV. We dislike only the long look 
| down the nose that makes us horse 
and buggy men. We welcome the 
competitive pressures because they 
|keep us looking for something 
|better to hold the ear without 
seducing the eye. We will never 
lresent the TV success of a pro- 
gram designed for AM. We wel- 
come the challenge of a new com- 
petitor, but sometimes we worry 
about its complacence. We may 
never again be SRO, but we'll 
keep trying. 

The main point is: AM is on its 
feet slugging. There hasn’t been 
a knockdown yet, and the count 
will never reach 10. 

All we ask, we whose decline 
and demise is falsely rumored, is 
even more competition, and the 











right to believe that we can find 
our place in the future. 





That’s real integration. 




















MEL BLANC 


HONORARY MAYOR OF 





BIG BEAR LAKE, CALIF. 


Also—JACK BENNY’S violin teacher—Parrot—the Maxwell—The Train 
Announcer-Ngaaa 
dUDY CANOVA'S—Pedro and Paw 
WARNER BROS, CARPOONS 
Capitol Records—Children’s Albums and Television? 
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THE GREAT DEBATE 


By LEON LEVINE 


‘CBS Director of Discussion Programs) 


ANNOUNCER: Once again America’s outstanding network brings you 
a timely, unrehearsed, frank, spontaneous, ad lib, controversial de- 
bate on a question of critical and vital importance. affecting each 

The topic: “Has Television Added To Your 


and every one of you. 

Confusion?” Now here’s our 

Dwight Lyman. 
CHAIRMAN: For some 25 


years voices have been telling you what that there wa 
it’s all about. Billions of words have been fired at you, all with in the word 
the aim of influencing you in a certain direction. 





We’re On the 
Sales Force Now! 








|__By REX MARSHALL 


weekly chairman, Charles Quincy sion, two years ago, I began to feel 


“announcer —but I 


Wanted—Dead or Alive ? 


By A. E. DURAM ° 


(CBS-TV Market 


In just two unprecedented years, 
television advertising budgets have 


/borne fruit beyond even the most 


Shortly after I got into televi- 


fertile imaginations of the adver- 


'tising world. The harvest, unfail- 


P . | ingly generous, 
s something missing | imprinted under the label “Tele- 


has been firmly 


| vision Sales Impact,” and has stim- 


You judged these couldn't figure exactly why. It was) 


people only by the sound of their voices and by what they said. fine to be referred to as a news- | 
You wrote countless letters protesting these voices being aired, 


particularly the ones you disagreed with. 
these voices become whole human 


Television has made | °#5tér, moderator, host or emcee, 


beings, and they enter your on shows where such titles applied. 


living room, with your permission, of course, and now let off their They were radio terms that seemed 


verbal steam in your presence. Has it made any difference? Are equally suited to TV. 


But when 


you more confused than ever about what's going on in the world? 


Our two speakers differ sharply in their views on these questions. 


it came to the commercial ap- 


Sen. John Ayem is close to 30, lanky, Jooks like a microphone, proach, using the term “announcer” 
seems a little tired and kind of wan. Sen. Bob Teevee is a well- —-no, that just didn’t seem to be 


built, squat person, very young-looking, with camera-like eves, 


: : ’ ; it. Then it dawned on me, about 

Now gentlemen, be brief, if that’s possible, and don’t both talk . ™ wees ) 
ai once; it might prove confusing! Let’s start with you, Ayem. eight months ago. A ses ining 
AYEM: Well, Mr. Chairman, I hope you'll appreciate that it's difficult tive of a sponsor on whose TV 


for me to be brief. I must keep on talking. That’s the way I was 
raised. A few seconds of silence and every one will think the pro- 


gram is over. 
bardment. 
how I say it. 


I cag only hold 


clothes. 


tinue to be. You might have for 
I was really like, because you couldn't see me, but let me repeat, 
it’s what I said and how I presented my arguments that made your 
judgment of me sounder and fairer. 


CHAIRMAN 


other hand. Well, let’s see the 


TEEVEE: My opponent of the Ancient Medium used some pretty strong 
like prejudice and judgment, to bolster his case. 


words 
too want to use the same words. 


fledgling. You've seen me before on newsreel screens, in flat maga- 


yine or newspaper pictures, all 


real, even stuffy-looking. You’ve never met me. I was just a name 
and a voice. From these secondary sources you 
prejudice about me, usually against me. 
I am in your living room, my whole being, my personality. 
can now see the kind of clothes I wear, the way I wear them, and 
particularly you can study my face and my mannerisms in speaking. 
Your preconceived prejudices are really upset when you first see 
me. You didn't know I was that kind of a guy. 


In other words, I hold his attention by what I say, and 
The only dramatic weapon I have is my voice and 
I must be judged solely on that. 
listen to me. You’re not distracted or prejudiced by my physical ap- 
pearance, by facial grimaces, by my race. color, or the cut of my is 


Well, here we are again, on the one hand 


show I'd been appearing for some 
time introduced me to someone us- 
ing the words “the company’s 
No. 1 salesman.” 


my listeners with continuous bom- 


, ’ 4 r = oh 9 ye i! « ; 
You're forced to think when you Yessir, that was it! On radio, 
being a commercial “announcer” 
well—on television, what they 

I have been mighty influential in my day and will con- want is a “salesman.” 

med the wrong impression of what An advertising manager deliv- 
ered a discourse of delighted 
amazement on the subject recent- 


and—on the jy: ‘We're just realizing how im- 

other, Sen. Teevee. i portant you guys are. tmagine a 
I single salesman who can make 

I : t all toget! And millions of calls every week. And 
rigpselnalediepBirecite ogerher 95 8 | nis prospects are always ‘in’. Why, 


they even invite him right into the 
living-room and make themselves 
comfortable, while he delivers the 
company pitch. He can cover a 
30-state territory at a whack, and 
show his line with movies, displays, 
demonstrations—the works. Broth- 
er, that’s more than advertising— 
that’s really selling!” 


specially posed and somewhat un- 
formed a decided 


But now, for a half-hour, 
You 


You can now see 


that I am a serious fellow and I really believe in the course of ~~What Are the Requisites? | 
action which I think you should follow. And to use the other ——— - ; — a 
hand ‘and you can see, it’s well-manicured, and draw your own He went on to say that, along 
conclusions from that), you might size me up as a “phony,” a with that realization of how effec- 


smooth, slick, axe-grinder for some unnamed outfit. and cordially 
dislike me—and that’s your privilege and your right. 


been given visual judgment. 


the other tools of persuasion heretofore open to the lecture plat- 


form performer. 
CHAIRMAN: Sen. Ayem wants to 


see him trying to interrupt, or 


impartial moderator? 


AYEM: I have yet to find that kind of a fellow 
say was Teevee is giving himself away. 
voice, the presence and the emotion, can now get before the camera 
and make you see and believe in things vou didn't think possible. 
More and more confusion, more things to watch out 


and less calm and clear voices 


JEEVEE: Whoa! There you go again. like those people who write letters 


tive a television salesman can be, 
To you has 


the day was coming—in some 
To me as a speaker has been given cases, has arrived—when a com- 
pany will select its man for that 


job with the same top-echelon de- 
liberation with which it fills a ma- 
jor executive position in the firm. 

What does an “announcer” need 
to become a television “company 
salesman?” Well, as the man said, 
it involves ‘inspiration’ (which we 
all hope we have, or can develop) 
combined with plenty of ‘perspira- 
tion’. Yes, it seems to be more 
than a matter of memorizing the 


can't 
as an 


bad we 
that 


it's too 
have said 


get in this 
shouldn't I 


But what I wanted to 


The demagog with the 


for, and less 
talking quietly to you. 


to the forums. Always underestimating the thinking power of the copy, and perhaps asking somebody 
American people. It’s OK for the letter writers to listen to the non- | which words to punch. 


conformists and sometimes the 
—ah—they are dopes. 
hear such things. 


They ar 
That’s a very dangerous assumption and it’s 


crackpots. But the other listeners | Let me refer, if I may, to per- 
e going to be harmed, they mustn't | sonal experience with one sponsor 


growing too rapidly. As long as all views are presented, majority resent on TV for quite a while 


and minority, popular and unpopular, face to face on the same CBS | now. 


The products are a famous 


People’s Platform, then the listeners and viewers will have that! jine of batteries and spark plugs. 


much more information to make a sounder decision. 
no one program is the final answer. 


Incidentally, | Before the first show ever went 


sources of information contribute to a person's views on a current | the agency people to learn about 


problem. 


| the company, its products, past ad- 


whom I've been privileged to rep-| 


ulated the attention of national 
advertisers to the extent that more 
than 100 big companies already 
own network time franchises to 
operate this coming fall. 

rowing up with this salesman— 
as if it were vital to his salesman- 
ship—a myth has developed. 
myth, simply stated, says that the 
only way TV can work effectively 
is to be “live” electronically 
live. 

This constant emphasis has re- 
sulted in most advertisers putting 
their TV salesman to work only in 
those markets where this live car- 
rier could take him—whether the 
entertainment vehicle which intro- 
duced him to the family buying 
unit was dead or alive. The re- 
sults of this concept can be read- 
ily judged. Although there are 60 
television markets in operation to- 
day the average advertiser's net- 
work consists of only 25 stations. 

Obviously then a_ substantial 
share of the advertiser's invest- 
ment has been wasted by not tak- 
ing his powerful salesman to the 
total available markets. And this 
emphasis on “electronically live 
television,” rather than being a 
vital ingredient to the whole sales 
result, has actually been a serious 
limitation. 

In the Eye of the Beholder 

This emphasis is, however, at 
least in the right direction. Only 
the application was at fault. Live 
television is indeed the most vital 
of all factors contributing to tele- 
vision salesmanship ... but only 
the kind of live television which is 
measured in the eye of the behold 
er and not by cable miles. 

Certainly the broadcasters them- 
selves are partially at fault for not 
stressing this emphatic distine- 
tion; for not providing the neces- 
Sary research and promotion to 
guide advertisers toward a more 
efficient formula; and particularly 
for over-exploiting a mechanical 
device and de-emphasizing creative 
ability. Only CBS, and it belatedly, 
sought out the market research 
which clearly established the im- 
portance of live programming in 
preference to the facility dilemma 


revolving around “live transmis- 
sion.” 
The latest Nielsen TV Index 


shows that the “Alan Young Show” 
has a 30.3 rating in its program 


cities; 47.3% share of all the sets, 
Out of 89 different net- | 
work programs measured by Niel- | 


in use. 


sen, only 19 had higher national 
ratings than Alan Young. In fact, 


_ the program’s appeal gave it high- 
er ratings than such electionically- 


AYEM: I wouldn't differ an iota from these glowing words of the fresh- | vertising activity, and why it was | 
man senator as he enters the new medium of communicating ideas going into the new medium of tele- 


to the people. But let me remind him that he has a responsibility 
greater than has ever been thrust upon any new invention. 


he is aware of that. 
TEEVEE: I certainly am. 


CHAIRMAN: I am sure we are all aware of that. Perhaps more so now 
as the war clouds grow thicker and information and facts come 
through a murky haze of censorship and misunderstandings. Thank | 
vou, gentlemen, for being with me today. 

ANNOUNCER: You have just heard a debate on the question: “Has 
Television Added To Your Confusion?” Since all I had to do was 
open and close the program, I ducked into the announcer's waiting 


room during the past half-hour 


of gin. I am not confused. Are You”? 


KC. Stations Set Massy 
Grid Skeds; KMPC Pacts 
For 10-Game Olds B.R. 


. Kansas City, July 25. 

Big Seven football again is due 
for intensive radio coverage by 
K.C. stations, with KMBC last 
week announcing a full schedule 
of 10 games to be broadcast by 
Sam Molen under sponsorship of 
Oldsmobile Dealers of Greater 
Kansas City. Molen, dean of local 
sportscasters, will have Jim Burke, 
special events man, teamed with 
him for color and ‘commentary. 

Deal marks seventh straight sea- 
gon of broadcasting Big Seven 
games for Molen. He'll kick off 
the series with Kansas U. vs. Texas 
Christian at Lawrence, Kans., and 
wind with Missouri U. vs. K. U. at 
Columbia, Nov. 23. 

KMBC Jea! is second major foot- 


vision. There was material to 
read and look at, by way of study- 
ing the products and learning their 
nomenclature. As time went on, 
meetings with the sponsor's people 
—not only from the advertising 
department, but from production 
‘and sales, as well. Recently, at- 
_tendance at their annual conven- 
‘tion to sit in on meetings and to 
get acquainted with company rep- 
_resentatives, dealers and distribu- 


_| tors from all over the country. 
| 


' 


I hope 


and helped continue the usual game 





‘ball schedule to be underwritten _The Personal Touch | 
by auto dealers here, Pontiac deal- | 
ers also having signed for Big | 
Seven games with Larry Ray on 
WHB. Set-up means some duplica- 
tion of games for local listeners, 
since several stations are trying to 
pick the important and traditional 
tussles. Molen, being senior sports- 
caster in town, has announced his 


In brief, just about the same ac- 
tivity that would be undertaken 
by any salesman who was expected 
to do an effective job of represent- 
ing the firm. Yes, that activity 
seems to be an integral part of the 
deal. For one thing, it gives you 
| that satisfying feeling of having a 
pe . ? real stake in the whole project. 
oe of ten games as firm> {For another, they expect you to 
_KCMO also is figuring on heavy sell the products with a personal 
_pigskin coverage, being set for touch, just as any salesman does. 
ABC's Game of the Week. Station Having had something of the sales- 
will augment this with coverage of man’s indoctrination can lend com- 
three Big Seven games, with sports forting assurance when you're 
| editor Tony Williams at the mike faced with a battery of lights, the 
| for is We VR TCU, Missouri vs. | camera’s on, maybe you're waich- 
|Oklahoma and Kansas vs. Missouri. |ing out of the corner of your eye 
| WODAF, Kansas City Star station, for a few seconds of film to come 
also is scheduling major coverage Up—and you're expected to be 


‘nite schedule of games or sports- uets can one person sell? 


Well, 
casters, 


there's a fellow named Godfrey 


, plateau, in one of its 


A great many factors and’ on, there were many sessions with | live major TV programs as “Rob- 


ert Montgomery,” “Big Story,” 
“Garroway At Large,” “Howdy 
Doody,” “Chevrolet Theatre,” 
“Holiday Hotel,” 


established TV presentations. Yet, 
in every single market measured, 
“The Alan Young Show” was seen 
only by CBS Television Recording. 

| mention this specific case first 
because it highlights the whole 
picture that will exist in television 
for the next two years. 

Television has finally reached a 
phases at 


least. For the next 


In markets. 





who appears to be doing a bangup | 


job with quite a few. And there 
are other good television salesmen 
who represent several sponsors. 
Using good judgment, a person's 
association with one product can 
lend authority to his representa- 
tion of another. 


There is no doubt, however, that | 


the nature of the medium is going 
to impose certain limitations in 
that respect. For the announcer 
turned television salesman 
going to mean activity more re- 
stricted than in radio, with greater 


concentration of effort in fewer di- | 


rections, and—it should follow— 
higher fees. 

Now, just one more thing. I've 
just taken on one of the finest 


| products of its kind, and before 


' | | leaving I'd like to tell you that— 
‘for the Big Seven games, accord- easy and friendly, with a quick’ 
ing to XV. S. Bation, assistant man- | three minutes to do your stuff. The! But I'll be right here next week to 
ager. Station has not vet set defi- question arises—how many prod-. 


Oh—oh, looks like my time's up. 


tell you, and show you, why this is | 


one item that you 


really won't 
want to be without! 


This | 


“Cavalcade Of | 
Stars” and dozens of other long 


it’s | 


Research Counsel) 


18 or 24 months there will be no 
new television markets. Hence the 
|growth of each advertiser's audi- 
-ence will come from within 62 re- 
\tail markets and no more. And 
j}even when 45 of these markeis are 
connected by coaxial cable or mi- 
| crorelay this fall, 28 of them will 
'still be single-station cities and 
‘only 17 will be multi-station cities. 
| There will also still be four net~- 
works wanting to use the single 
station available tn each of these 
'28 markets. The facility bottleneck 
continues to exist then for some 
two more years. But by making 
use.of both cable transmission and 
TV recording any advertiser, on 
any network can get his message 
into 80% of these markets and into 
well over 80% of the TV homes 

No matter what technical device 

; used, however, the entire measure 
of his television sales impact will 
be determined, as always, by the 
quality of his entertainment and 
the live reception it generates in 
the minds of the viewer. For only 
this live reception can build audi- 
ences in the face of the ever-grow- 
ing competition. 

Here is how this is substantiated 
by measured audience’ research. 
The April Nielsen Television Index 
listed 15 different TV shows which 
reached 1,500,000 or more TV fam- 
ilies. Of these, six were CBS-TV 
programs measured in an average 
21 markets per program. ‘The av- 
erage number of families viewing 
each of the six CBS-TV shows was 
1.978,000. 

By comparison, the nine other 
“top programs” were measured in 
an average of 28 markets and were 
seen by an average of 1.937.000 
families each. In short, although 


the nine other leading TV pro- 
grams were seen in seven more 
cities each, they were seen by 
41,000 fewer families than the 
CBS-TV shows. 

This unusual result puts the 


emphasis directly on the quality of 
the programming and its ability to 
gain a live reaction under the most 
highly competitive conditions. Be- 
cause the extra families seeing 
each of the CBS shows, despite the 
fewer markets reached. could have 
been gained only by having higher 
ratings in those big multi-station 
cities where a large portion of the 
nation’s TV families are concen- 
trated and where keen competition 
from all other networks makes pro- 
gram popularity the key factor. 
With such known program ap- 
peal, why then have not these par- 
ticular CBS-TV advertisers used 
more TV markets? Probably, in 
most cases, because the academie 
opinion built up concerning TVRs 
or kinescopes made each adver- 
tiser feel that television would lose 
its impact in other markets if 
reached by other than “‘cable-live 
_ television.” 
| Does that mean that most ad- 
_Vertisers would not jump at the 
chance to sponsor “The Alan 
, Young Show” simply because it is 
seen everywhere by recording” Not 
likely, in view of its 20th ranking 
position. And not likely either 
after an inspection of the audi- 
ences gained everywhere by ree 
corded TV programs. Videode™, 
/measuring TV audiences in 18 difs 
ferent cities, shows that in March 
all of the TV programs broadcast 
to these 18 cities by coaxial cable 
had an average rating of 23.6. it 
|also shows that all of the TV pro 
grams broadcast te these 18 cities 
by kinescope recordings average rs 
23.2 rating. But, most importanf, 
in the single-station cities where 
'VRs are used most. all of the ree 
corded programs had an average 
rating of 43.1, 
_ With a program that sparks @ 
_live response in the viewer's mind 
no advertiser needs deprive his tv 
message of its total te tae ae 


by failing to take it to the toia 
available television markets. 


Strouse Heads FMers 


Washington, July 25. 
Ben Strouse, director of Station 
| WWDC and WWDC-FM, in Washe 
ington, has been appointed ehaire 
man of the five-man FM commit- 
tee of NAB for 1950-51. 


Others serving with him aves 
| Frank U. Fletcher, of WARL-FM, 
| Arlington, Va.; Everett L. Dillard, 
of WASH, Washington: Josh L. 
Horne, of WFMA, Rocky Mount, 
| N.C., and H. W. Slavick, of WMCF 
Memphis. Strouse, Fletcher and 
Dillard are members of the NAB 
‘board. Committee's first meeting 
will be here Aug. 7-8. 
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TV, Besides Entertaining, 
Must Help Educate Public 


By COMMANDER MORTIMER W. LOEWI 


(Director, DuMont Television Network) 


VarIETY’s Review and Preview 
Edition comes at an opportune 
time—a critical moment, perhaps, 
in Television’s development. It 
provides an opportunity for the 
men who are building this great 
new medium, nationally and lo- 
cally, to stop and take stock, and 
this is a good time to do just that. 


The last of the television sta- 
tions already authorized by the 





effective within the four walls of a 
school and an activity that adults 
will embrace willingingly long 
after formal school days have end- 
ed. And they are right. The 
Armed Forces proved that during 
World War II. The widespread 
use of visual aids to instruction 
supports the Army’s experience. 
This widespread respect and en- 
thusiasm for television is all to the 





HAWTHORN 


“What has Hollywood Television 
offered in the way of freshness and | 
originality to capture the imagina- | 





Poor Baby TV Hasn't a Stit 


He Can Call His Own 


By PAUL TRIPP 
(Creator and Star of CBS-TV’s “Mr. I. Magination’’) 


In any big family, Junior has to 
wear out his elders’ clothes before 
getting a crack at a grownup suit of 
his own. Television, the baby of 
the entertainment field, is no ex- 
ception. His rompers are fashioned 
out of movies made 15 or 20 years 
ago; his bright sayings and cute 


|tricks are handed down by big | 


brother vaudeville; his toys are the | 


|consisted of one actress, two actors, 


a child guest star and myself. 


The old change-over artists have 
nothing on our cast. Ruth Enders, 
our leading lady, holds the record, 
I believe. In a space of 25 minutes 
in a biographical sketch about 
P. T. Barnum, she played in rapid 
succession Tom Thumb’s mother, 
Queen Victoria, a tatooed lady, 


FCC are on the air and Washing-| good. There is no doubt that the | tion of me public? There is HAW-/| eee ee al no ga Ba yee Fae a — rope — 

BT cel . . 7 i %e 7. : : THORN, the only truly original per- | ’ : e er, another member 
ton observers tty thee yay pel oe os ery ee for | conality to be developed by a local| opera. Poor baby TV has not a|of the cast, has added 100 charac- 
mission, unless " pete - oo a — od monger _ 0 aa station.” | stitch he can call his own. |terizations to his history. Joe 
expectedly gg A decide se | offer sctustndine eehelaniion > ie From an editorial in Tele-Views We, of the “Mr. I. Magination”| Silver, our dialect expert, once 


hostilities, 


lifting of the freeze that has 


millions so eagerly accepting it, 


Magazine, May 12, 1950. 








show, the musical fantasy which 


|found himself in a somewhat awk- 


stymied the industry for two years. | but, before it can do that, both the KLAC-T.V. has appeared on CBS-TV on Sun- eo tag eg Be ay 

At the same time Americans gen-| public and the telecasters must rnc ig 2 gy Rays eyed ate hae “Saladin ane Taree ve 
» registering enthusiastic | come to grips with a problem as ; ; 

meet of ibe new olien. Near- | yet ueleoed, need be, fashion a|numbered in the millions. In| brother of them Be — We evr, oe - we oes had av- 

ly 7,000,000 families in 63 cities | whole new philosophy properly to other words, sales promotion | found a trunk in the attic and now g ree parts per show. 


own sets and manufacturers report 
their production rate promises 10,- 
000,000 set owners by the end os. 
the year. 

Moreover, the A. T. & T., in re- 
sponse to virtual nationwide de- 
mand for service, is extending its 
coaxial cable and microwave relay 
much faster than it originally con- 
templated, with the result that by 
late fall 44 more cities will be 
linked to program-producing sta- 
tions and networks with so much 
business for the coming season 
that the industry can look forward 





solve it. The problem is deter- 
mining where the money is com- 
ing from with which to do much- 
needed jobs and the philosophy, I 
think, will reverse thinking built 
up over the last two generations 
during which time the press and 
radio have conditioned the public 
to expect many helpful services to 
be provided without cost to bene- 
ficiaries—as integral parts of the 
medium’s service. 


It is perfectly plain already that 


|a new pattern of thinking and of 


financing must be faced for tele- 


funds— money that requires a 
quick return—cannot be regarded 
as the source of the financing of 
these activities. A mew type of 
money must be found. 


| Public Responsibility | 








For example, while educators 
are busy perfecting techniques for 
“in school” use of TV or for making 
adult education a mass affair, they 
should also recognize the fact that 
historically, in the American sys- 
tem, education has always been 
recognized as a public responsibil- 





the old mouldy “cross over beard” 
is back at work after Lord knows 
how long. Aiding and abetting 
are the papiermache noses and 
the fright wigs. We've even bor- 
rowed the motto of the theatre of 
30 or 40 years ago—‘Double in 
Brass.” Actors and scenery, it is 
said, “in their time play many 
parts.” Over a space of 57 weeks 
four actors have portrayed some 
419 characters. The fifth actor, 


you like, the Chinese property man. 





Where a show has required a 
spectacular mob scene, we have 
employed shadowgraphs, cut-outs 
and trick camera shots. We did 
the Gold Rush of ’49 with three ac- 
tors. Where a split-second change 
has popped up, like a switch to a 
Chinese, harlequin glasses have 
come in very handy. 


It was from Richard Mansfield’s 
widow who, as her protege, helped 


: .| me get started in the theatre and 
myself, is the straight man or, if| from Walter Hampden who gave 


me my first opportunity on Broad- 


In all due justice to ourselves, let | way that I first heard of the reper- 


np : me add that although we inherited | ; 
with confidence to being on a rea- | vision—for two reasons: ity. They should, therefore, g0| t, ourselves the old cloth, we fash- ie lige uuettuerd Since on 
sonably sound basis before the new| 1, Bycombining sight, sound|0M and determine how public | ioned the material into modern de- playing roles from six to 60. I 
year. and motion, television can be| bodies, charged with providing! ign And as usual, it was neces- 


So, all aside from the threat of a 


more useful in a direct and per- 


new war, now is a good time to | sonal way, can do very much more 


take a look at where we came 
from, where we're going and how 
we're going to utilize the unique 
medium at our command 
achieve our hopes and meet the 
nation’s needs. 

President Truman’s mobilization 
call makes such a course manda- 
tory. 





| Two Questions | 





We should ask ourselves, I think, 
two searching questions and come 
up with answers that will satisfy 


| 


| 


for its followers than newspaper, 
magazine or radio could do. 


2. Television’s costs of produc- 


to | tion are so far and away beyond 


the costs of any of these older 
media that orthodox modes of fi- 
nancing do not permit adequate 
programming in this important 
area. 

For these reasons public agen- 
cies and private groups must find 
ways and means to make available 
the funds with which to develop 
public service types of programs 


education—such as city boards of 
education—can make tax-provided 
moneys available for use _ of 
education—just as they now use 
this money for the purchase of 
educational movies. 


| 


sity, not genius, that started us out 
on the path we now travel. 


When I first conceived and wrote 
“Mr. I. Magination,”. my plans 
called for dramatizations of his- 
torical, fictional and mythological 


So, too, groups in industry and | jiyes ind incidents involving large 


commerce, eager to interpret our | casts. 


Last April, when CBS-TV 


system and its blessings to the| handed us air time, they also hand- 
workingmen’s families the country | eq us a budget. And with that van- 


over, must seek financing in funds 


ished all my Cecil B. deMille 


other than those set aside for the | qgregms. We were bound hand and 


use of TV as a sales force. 
As one writer said the other day, 


the 


foot on that piece of paper except 
title, “Mr. I. Magination.” 


the American people themselves; And so it was that imagination 
are creating television. They seem| saved the day. Out came the 


|our kind critics credit us. 
| papiermache rock has in its time 
| been Plymouth Rock, it has held 


ito fill Fort Knox again. 


| always envied them their experi- 
| ence. 


| 


| nation” that I got a taste about 


It wasn’t until “Mr. I. Magi- 


how the old theatre worked. Today 
among actors our cast has become 
an envied one, getting a crack at as 
many roles as most modern actors 
take a lifetime to record. 

Our scenery is also of the 
“double in brass” variety despite 
the lavish productions for which 
The 


King Arthur’s sword and beneath 
it we have found enough treasure 
On our 


our consciences as well as our| and at the same time do the many /to want it and are doing a pretty | “cross over beard” and company.|throne have sat King Richard, 
treasurers. specialized jobs that television | good job of extending and cutenk-) Mot that anyone was the wiser. Re-| Queen Elizabeth and the Great 
The first question is: For what alone is able to do—even though | ing it. It’s up to the industries to’ viewers insisted on mentioning our | Khan of China, to mention a few. 


purpose should we use TV? 


The second: How shall we 4- 
nance its development and its use 
in such a way as to utilize the 
maximum of its potential? 


We at DuMont do not accept the 
idea that Television is an enter- 
tainment—nor even a sales—me- 
dium alone; we think that such a 
concept sells the medium short. A 
fundamental tenet in our philoso- 
phy is that video is the most im- 
portant development in communi- 
cations since Gutenberg invented 
the printing press and, that be- 
cause of its ability to utilize voice 
and picture to project and inter- 
pret ideas, it merits the attention 
necessary to make sure that it does 
not fall short of its opportunity, 
which surpasses newspaper, maga- 
zine and radio. It is not only a 
disservice to its supporters to fill 
its hours with entertainment — 
however good it may be—but is 
dangerous practice at this particu- 
lar time. 


What, then, should we telecast- 
ers do with television? 


these specialized audiences be 





give them leadership. 


tremendous casts, which actually 











On the parapets of our miniature 
castle the Canterville Ghost has 
walked and the Three Musketeers 
fought. Our prop cave has hidcen 
Aladdin, has held Ali Baba’s treas- 
ure and also has been an igloo. 
The ghost ship Santa Maria also 
has been the Hispanola and the 
Royal Box at King Arthur’s tour- 
ney. We've licked the budget and 
developed a style doing so. 

Even our composer, Ray Carter, 
doubles in brass, composing and 
playing at the same time. And, at 
the risk of an Orson Welles com- 
parison, I must admit not only to 
writing scripts and lyrics but also 
to staging and playing. So far, we 
all have thrived. The only thing 
that worries me is that some day 
someone will ask us to do Ben Hur. 
In order to give it the spectacular 
treatment it deserves, we may well 
have to hire an extra actor. 


WOR DROPS ALL-NITE 





SHOW; PIONEERED MOVE . 


WOR, N. Y., first Gotham net- 


ch 


Our sights at DuMont are clear. 
Though, in appraising our views, 
our friends tell us that we are 
' “idealistic, unrealistic’ in a very 
realistic world and industry, we 
believe that it is only common 
sense to expect a medium with the 
capacity to do so to hold the mir- 
ror up to our changing times and, 
by authentic picture and knowing 
voice, help the millions find their 
way to a steadier era. We hold 
strongly to the belief that in the 
light of circumstance, this is its 
first and most pressing job. More- 
over, mindful of the extensive and 
expensive studies that both Gov- 
ernment and industry have made 
on the ways and means of strength- 
ening our enterprise system against 
the onslaught of Communism, we 
think that television should re- 
solve their continuing perplexity 
as to how to interpret their find- 
ings and their conclusions to peo- 
ple in all parts of the country; 
then go ahead and interpret them. 

Authorities in the field are sure 
that television can make educa- 
tion popular and attractive, more 


work key to start 24-hour-daily op- 
eration, yesterday (Tues.) dropped 
its early a.m. disk jockey stanza, 
Axing was explained as a tempor- 
ary move, with the possibility that 
the 2-5 a. m. show will be resumed 
in the fall. A standby system will 
be maintained so the outlet can 
take the air in an emergency. 

Originally launched in 1941, the | 
“all-night” show was cued in as a 
defense operation beamed to war 
workers. Most recently taken over | 
'by George Hogan, the stint was 
| handled in the past by Jerry Law- 
|rence, Ed Fitzgerald, Barry Gray, 
| Jack Lescoulie, Big Joe Rosenfield 
|} and Erv Victor. 


Grocer Buys KIBE 


Seattle, July 25. 
| J. B. Rhodes, secretary of the’ § 
_Associated Grocers Co-operative’ ¥& 

here, has bought indie station’ | 
KIBE in Palo Alto for $45,000. His —@ 
son, J. B. Rhodes, Jr., of Palo Alto, ; 
will manage the station. "i 
Sellers were Millard R. Kibbe © 
and Donald K. Deming. . 























WILLIAM BENDIX 


STARRING IN “THE LIFE OF RILEY” 
Produced and Directed by Irving Brecher ° 
Returns in October on the NBC-Radio Network for PABST BLUE RIBBON BEER 
Management—Stuart Stewart. Rosiie Stewart Agency. 
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Seattle Survey's Flock of Facts, 
Figures on Use of Local Talent 


Seattle, July 25. 

Alarmed over the constantly de- 
creasing use of local radio talent, 
the Seattle local of the American 
Federation of Radio Artists some 
months ago began a_ systematic 
survey among advertising agencies 
znd radio stations to see if the 
causes for the decrease could be 
discovered and, when found, if they 
could be checked. 


AFRA’s premise 
nonuse of live talent not 
the local, but that it also hurt a 
great many other people. directly 
and indirectly. Therefore it set up 
a committee chairmanned by Bob 
Hurd, KOMO. and consisting of 
Carl Person, KJR; Dick Keplinger, 
freelance, and Scott Easton, 
KOMO, to draw up a compre- 
hensive questionnaire and to get 
the frank opinions of advertising 
agency personnel and station ex- 
ecutives on the question of the use 
or non-use of local talent and the 
reasons behind the situation. 

Ten to 15 local AFRA members, 
zlong with the committee, took the 
five-page survey and_ personally 
called on 33 agency people in 2] 
agencies, and 27 station executives 


the 
hurt 


that 
only 


Was 


end administrative personnel in 
four stations. 
The results of the survey, just 


released, include some interesting 
beliefs and figures, one being that 


zll advertising agency men and 
Jocal station executives agreed 
that local talent could produce 


good radio shows, with a majority 
of both groups saying that a live 
show could deliver a more effective 
selling job than a transcribed 
show, although 55° of the agency 
men queried said they also thought 
a top name on a transcribed show 
did a better selling job than local 
talent. 

The agency men revealed their 
estimate of the value of promotion 
in that 55°) of them believed that 
the success or failure of a local 
show could be definitely correlated 
with the amount of promotion given 
the show; only 21° of the station 
executives agreed to this. 
controversial matter of 
whether programs or spots are 
more effective, 36° of the agency 
men said that this preference de- 
pended on the problems involved, 
while 18° favored spots and 15° 


In the 


favored live programs and 6% 
thought transcribed shows were 
the most effective; 15° skipped 


the question, stating no preference. 

Station men did not give answers 
on the effectiveness of spots versus 
programs. but 76° said that spots 
were preferred by advertisers be- 
cause of flexibility. The station 
men also said they thought that 
radio as a medium had not been 
sold sufficiently and three said 
that they did not think that enough 
effort had been made to produce 
well-tailored shows. 

The agency men picked news- 
papers as the most effective ad- 
vertising medium, with 12 giving 
newspapers first place; five thought 
radio was tops, and radio was given 
second place by nine. Three agency 
executives picked television as the 
top medium, this with only one 
station in Seattle. 

As to which type of local show 
was most successful, both agency 
and station groups favored news, 
with programs getting a total of 
100 points (out of a possible 160). 
Second came commentators, ex- 
perts, etc., with a total of 47 points, 
followed closely by music, variety 
and giveaways. Sports, comedy and 
drama were way down on the list 
with six, four and four points re- 
spectively. 

For proof of successful perform- 
ance, both groups picked sales re- 
sults first, with Hooperatings in 
second place. There is some feel- 
ing that this result may represent 
evasion on the part of those ques- 
tioned, because of the great im- 
portance usually given Hooperat- 
ings here. Fifteen of the agency 
men queried added that mail count 
was a deciding factor. along wit! 
either the ratings or sales results. 


Sixteen, or 60° of the station 
executives, thought live’ shows 
were not as good as transcribed 


shows. Only five said local shows 
were better. Twenty-three of the 
27 checked agreed with the agency 
men that local personalities did a 
better job on a participation type 
show. Sixteen’ said transcribed 
famous names did a better selling 
jeb than local talent, with 23 of the 


27 saving the famous names cre- 
ated a more immediate listener re- 
sponse. Sixteen also said canned 
shows were preferred because they 
were easier to service and audition. 




















[ : | 
| TY Dept. Stores — 
L——— Continued from page 45 === 

delighted by valuable opinions ob- 


tained from customers that they 
cant get except through expensive 
survevs. Kathi Norris constantly 
receives letters and cards from 
viewers who ask, “Why don't you 
ever show this item or that one?” 
Many times, the store had no idea 
of the demand for the particular 
item, and freqeuntly, doesn’t even 
stock it TV helps them control 
their purchases and _ satisfy cus- 
tomers easier than newspapers. 
This exists only because of the 
closeness between the viewer and 
the TV personality. Can you con- 


ceive of a woman writing to a 
newspaper, “Why don’t you show 
this item in your ads?” !! ! 


One of the reasons Stark-Layton 
has been successful in the TV- 
Dept. Store phase of its package 


business, where so many fail, is 
the complete understanding and 
amalgamation we have with the 


client. There is no immodesty in 
this statement. It’s simply a mat- 
ter of  self-preservation — we'd 
flop, too, if we couldn't get the 
cooperation. 

Here’s what I mean. In Saks- 
34th, we have four representatives 


‘six in Gimbel’s) who are our em- 
plovees. We pay them. These 
people are extremely entertain- 


ment-conscious and have an astute 
awareness of merchandising. They 
shop for ‘merchandise for our 
shows, do all the spade work and 
clear with one high executive at 
the store. We don't have to deal 
with various buyers and_ other 
execs because our people do the 
spade work. We by-pass red tape 
and all protocol. Our lives are 
easier and the stores get more ef- 
ficient results. 





| ~ John Reed King | 


Continued, from page 44 











to the front of the 
Macy's. 

The best type of quiz show con- 
testant is a lively extravert with 
leather lungs and a fund of small 
talk. If she’s had some interest- 
ing and unusual experiences se 
much the better. She’ needn't be 
an explorer or a part-time head- 
hunter, but lady taxicab drivers, 
for example, always get a laugh. 

On the negative side, there are 
a lot of little things that often 
keep a contestant from winning a 
Mixmaster — besides not knowing 
the answer! 

{ never pick a contestant who is 
carrying a suitcase or a_ bundle. 
Several vears ago, I made that mis- 
take. On mike, during the show, 
I asked Mrs. X what she was tot- 
ing around with her in her suit- 
case. She opened it and a half 
dozen snakes bared their fangs at 
me. No more bundles, thanks, not 
even the sponsor's product. 

Contestants who turn up in their 
Sunday best are another problem 
if the Sunday best happens to be 


counter at 





| 


a big brimmed hat and an arm. 


loaded with jangling bracelets. 
Talking to someone like that is 


like shouting into a tent and then 
hearing someone rattle chains at 
you in reply. 

Like every other guy with a quiz 
show I get a lot of mail in the 
tear jerker vein. It’s pretty rough 
to swallow a story about the house 
burning down, the car _ being 
stolen and the family breadwinner 
dying within the same_ week. 
However, we do get letters from 
“non-nudnicks” that we follow up. 

Today, on Coney Island’s Surf 
Avenue, there’s a kid earning his 
tuition for college as a result of 
a letter he wrote to us and a series 
of questions he answered correctly. 

He wrote us that he wanted to 
open up a hot dog stand but didn't 
have the equipment. A few weeks 
later he won a hot dog grill and 
a year’s supply of buns and franks. 
He got himself a license and now 
he’s in business. 

As a result of my vears of being 
a quiz show ringmaster, someone 


is forever asking me where 
smartest contestants come from. 


the | 


Far be it from me to put myself | 


on the spot by answering a ques- 
tion like that, but I have noticed 
some interesting differences be- 
tween people from different areas 
of the country. Southerners, Ive 
found, not only have wonderful 
soft drawls but talk more easily 
and informally than any other 
group of contestants. 

In explaining my reasons for be- 
lieving that quiz shows contestants 
aren't the pests our prize-less in- 
tellectuals say they are, I seem to 
have talked more about women 
contestants than abeut men. 
Oddly enough, women are tar 
better contestants than men. _In- 
variably, they’re much better at 
speaking right up to bring home 
the bacon. 


Sheppard Pushes 
Monopoly Probe 


Washington, July 25. 


Request that the Justice Dept. 
and the Federal Trade Commis- 
sion launch an immediate investi- 


determine the extent to 
which the radio networks are 
lating the Communications Act of 
1934 as well as all other anti-trust, 


gation to 


“VLO- 


monopoly and fair trade acts” was 


made in the House of Representa- 
week by Rep. Harry R. 
Sheppard of California. 

Sheppard is the author of H.R. 
7310, introduced in Congress last 
February, to amend the Communi- 
cations Act so that the FCC can 
directly regulate the networks. At 
present the FCC governs the webs 
more or less indirectly, by forbid- 
ding individual stations from affili- 
ating with chains that engage in 
practices the Commission bars. 


tives last 


Charging the four major webs 
with “monopoly,” Sheppard = said 
that concentration of control “has 


grown to such proportions that it 
dictates what entertainment and 


what information the public shall 
hear over the public’s own air- 
ways.” He particularly lashed out 
at the option time clause in net- 
work affiliation contracts, ‘“‘yhich 
gives the power to the chains to 


force any local program off the air 
through intimidation of the licen- 
see of the station. These chains 
dictate the rates that hundreds of 
broadcasters shall charge for their 
facilities.” 

Sheppard alleged that the webs 
“exert undue influence” on FCC 
members, by dangling lucrative 
jobs, and “control the executives” 
of the NAB. 


The congressman spoke in favor 
of rules which would permit sta- 
tions to rebroadcast on a local spot 
basis network programs, including 
those of other webs, as a means of 
getting additional coin. He said 
that one of the reasons why there 
is not more delayed broadcasting 
is the lack of sufficient station 
option time. Interestingly. he spoke 
at the same time that NBC was 
trving to get its Stations Policy Ad- 


iz 


visory Committee to okay a revi- 
sion of its network option time 
setup. 





MAIZLISH, SCHINE FILE 
3506 BID FOR KFWB 


Washington, July 25. 

Application for transfer of the 
Warner Bros. station, KFWB, in 
Los Angeles, to a company owned 
by Harry Maizlish, manager of the 
outlet for the past 13 years, and 
Schine Chain Theatres, Ine., was 
filed with the FCC last week. Con- 
sideration involved is $350,000. 
Purchasing firm is KFWB Broad- 
casting Corp., in which Maizlish 


;owns 51° and Schine 49°>. 


An agreement between = stock- 
holders provides for employment 
of Maizlish as manager at $25,000. 
A second agreement gives first call 
to the other stockholder in the 
event one decides to sell his stock. 

Application discloses that the 
purchasing firm has arranged a 
loan of $350,000 from the First 
National Bank of Boston upon ap- 


proval of transfer by FCC. This 
money will be used to buy from 
Warner Bros. Pictures, Ine.. the 


Warner Bros. Broadcasting Corp. 
stock in the siation and the KFWB 
transmitter site. 


The Web Webster 


By LESLIE HARRIS 


[Being a revised 1950 Glossary of current agency and network 


cliches.] 
“In our shop”... 


modest appraisal of plush agency layout, in- 


ended to make client feel at home, pavticularly if he makes 


nuts and bolts. 


“Thinking off the top of my head”... .successor to “throwing it out 
for what it’s worth.” Useful for plugging lvlls during script 
conference. Usually well thought out in advance, to give im- 


pression of trigger mind, 
“This is the story of my life’... 


describing suffering and sacrifices 


of agent in interest of current hot client. 


*“X number of dollars” 
and first refusal for TV. 
“Playing it by ear’’. covering 
“Make a recommendation” 
but wants to see how 
“Great story—but too devised” 
“Flow of audience” 


“Making character with the client” 
for the southern district 
“Y&R is very excited about the show” 


Show” 


like an interesting idea, but 
erties just now. 
“Client resistance” 
“Putting out a little ole fire” 
Josephine in My 
road Hour. 
“In like Flynn” 


Flying Machine’ 


usually $2,500 with a 13-week escalator, 


a sales pitch that missed. 


client has already made up his mind, 
far off the 


agency Is. 
meaning it has a plot. 


or what happened to that 10.5 inheritance. 


getting two tickets to “Peep 
sales manager. 
someone said it sounded 
is not looking for any new prop- 


particularly strong above $8,500. 


because they didn’t realize “Come 
’ isn't right for The Rail- 


Five-vear firm deal, escalators every 13 weeks, 


with 60-day recapture clause, TV rights to be negotiated on 


basis of first refusal. 


course, 


Cancellable on 


four-weeks’ motice, of 

















and the cost of advertising is one 
of its most important factors. 

While overall radio listening is 
at a peak, the influx of many new 
stations, the competitive etfects of 
FM and television, and the prog- 
ress made by some magazines and 
newspapers (‘in circulation, in the 
sale of advertising space and in 
the development of new and more 
effective sales arguments) have all 
combined to place radio under the 
necessity of making sure that its 
rates are right. 

While numerous individual 
tion rate adjustments have 
made, there has been no major 
revision of radio rates since 1934 
or thereabouts, when networks 
first placed rates on a scale bear- 
ing some relationship to coverage. 
Since that time, much has been 
learned about coverage which we 
did not know then, and adver- 
tisers have acquired a fund of 
knowledge of the relative values 
obtained in specific time periods. 
The sum total of all this extra 
knowledge gives us a foundation 
for the re-examination of rates 
which I believe should now be 
launched. 

After 25 vears of broadcast ad- 
vertising, it should pay to review 
past practice and look forward to 
future needs. It is good for anv 
industry to re-examine its ways of 
doing business from time to time. 
Habits become established, some- 
times for good reasons, but often 
enough the reasons change with no 
corresponding changes made _ in 
the customs. Certain established 
practices which may have been ex- 
pedient or necessary at one time 
may now no longer be expedient 
or necessary. Discounts, annual 
rebates and other special induce- 
ments which have become part of 
accepted practice may now be 
partly or totally obsolete. 

Network conditions relating to 
the use of full networks, full 
groups, supplementaries and bonus 


Sla- 
been 


stations, together with provisions 
for so-called “full network’ dis- 
counts, may well be = studied in 


terms of their effect upon adver- 
tisers in different categories and 
with different distribution prob- 


lems. The whole system of buying 
by Basic. Mountain, Pacific and 
other territorial groups might ‘be 


weighed and compared with a sys- 
tem of freer station § selection. 
Discounts on @ straight dollar vol- 
ume basis must be studied. Mini- 
mum purchases, qualifications for 
the exercise of “split network” 
Station selection, contiguous rates 
and multi-product rates are all 
legitimate matter for study at this 
time. Charges should be made 
tor use of studios based on size, 
time used and special needs. 
Other Points 


The relationship of time periods 


to each other, such as the 100-60- 
40 relationship established  be- 
tween one-hour, half-hour and 


quarter-hour periods is 
subject which we 
some examination. Other more 
complicated relationships of this 
type, such as the cost of five quar- 
ter hours per week at 200°> com- 
spared with « single program last- 


another 
believe bears 


Are Radio Rates Too Low? 


Continued from page 45 ——_— 














ing one and one-quarter hours at 
125°c, are points which will un- 
doubtedly come to the mind of 
your committee when we go into 
this phase. 

The arbitrary setting of dav 
rates at one-half of night rates is 
another subject which we_ think 
needs a thorough going-over. For 
one thing, this relationship was 


set before the days when we knew 
much about the difference between 


dav coverage and night coverage; 
it was set before the days when 
we had reliable data about the 


available audience day or night; it 
was set without study of “cost per 
thousand” in women’s magazines 
compared with general magazines; 
in fact, it bore no relationship to 
anything except the idea that there 
were presumably two adults at 
home in the average family in the 
evening and only one adult at home 
in the daytime. 


Average ratings for day pro- 
grams versus night programs cer- 
tainly did not enter into it, al- 
though such averages have some- 
times been used as a_e general 
justification for the present prac- 
tice. As we now know, some sta- 
tions are worth more in the dav- 


time than they are in the evening, 
while in many other cases it is very 
questionable whether the day rate 
should be exactly half of the night 
rate. This also might be the place 
be reconsider so-called “transition” 
rates. 

Rate protection, the effective 
dates of rate increases, and other 
similar rate card provisions could 
also stand some investigation. 


WAAF, CHI, PREPPING 
FOR 5 KW. EXPANSION 


Chicago, July 25. 

Indie outlet WAAF, which has 
been more or less marking time 
since its FCC go-ahead granted last 
fall for a power and schedule ex- 
pansion, is hoping to be on the air 
around the clock with power 
stepped up to 5,000 watts by early 
next winter. Station currently is 
operating trom 6 a.m. to sunset at 
1.000 watts. 

Outlet, owned by the Corn Belt 
Publishers, had reportedly held 
back on its expansion plans to see 
just what impact television was 
making on the local scene. How- 
ever, with station’s revenue up 
20°% over last year’s and with 
climbing Pulse ratings in the face 
of teevee, the management decided 
to go through with the expansion. 
Station has practically completely 
revamped it programming format, 
according to commercial manager 
rom Davis, placing increasing em- 
phasis on news and music. Indie 
duplicates its schedule on FM from 
noon to signoff. 








Stag Beams Disks to GIs 

Veterans Radio Hospital Guild 
will get a hypo via a new stanza 
on WNEW, N. Y., featuring Johnny 
Stag in a disk request program 
beamed to Gls in Veterans Admin- 
istration hospitals. It will be aired 
Fridays at 9 pm., Starting Aug. 4. 
— is himself a wounded ex- 
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‘The Two Best Values 


In All Advertising’ 


By J. L. VAN VOLKENBURG 
(CBS V.P. in Charge of Sales) 


Broadcasting is entering the 
1950-51 season in the strongest 
possible economic position. 


For our industry is supported by 
advertising revenue. And our twin 
media of radio and television te- 
day provide American business 
with the two best values in all ad- 
vertising. Radio for 
economy. Television for maximum 
impact. 

If our selling is as good as our 
product, broadcasting should do a 
bigger volume of business this 
year than ever before. 

It is a simple fact that network 
radio takes advertisers into more 
homes for less money than any 
other medium. We have had the 
evidence to document this point 
for many years. And we have the 


same conclusive evidence today— | 


even in television’s third big year. 

Dollar for dollar, a national ad- 
vertiser can reach some 30% more 
prospects through network radio 
than through the pages of the big- 
gest weekly magazine. He can 
reach twice as many people through 
radio as through an advertisement 
in the biggest newspaper in each 
of the 50 biggest cities. Radio’s 


margin of economy over other na-| 


tional media is clearly big enough 
to endure for a long time to come. 


Incidentally, the study that pro- | 


duced these figures gave every ad- 
vantage to printed media. It used 
the most liberal of all research 
standards to measure magazine and 
newspaper advertising audiences. 
On the other hand, it used the most 
rigorous of all standards in meas- 
uring the audience of a commer- 
cial network program. 


| Television for Maximum Impact | 








The story of television’s impact 
is written not in media surveys 
but in the sales records of the 
advertisers who have used it. Suc- 
cess stories that would be unbe- 
lievable in any other medium have 
been a commonplace in TV—too 
frequent and too widely publi- 
cized to need recounting here. 

But there is, I think, an even 
more arresting fact about this un- 
rivalled impact. Television’s power 
to move people to action has been 
conceded from the very first. In 
fact, television is probably the only 
medium whose effectiveness was 
thoroughly understood and appre- 
ciated even before the 
came into being. Nearly everyone 
knew that the combination of 
sound, sight, motion, and a quality 
We can only call “immediacy” was 
sure to become the most effective 
force in advertising. 

But television’s great impact 


maximum | 


medium | 


|should not be allowed to obscure 
| television's rapidly increasing 
economy. Already advertisers can 
,reach more people per dollar 
\through television than through 
big-city newspapers. And television 
|;now competes on even dollar terms 
'with the most popular magazines. 

These comparative values with 


magazines and newspapers are, I | 
especially significant. For to- 


feel, 
day, in marketing terms, television 
resembles printed media much more 
closely than it does network radio. 
In size 
about the equal of the biggest 
magazine. In distribution of audi- 
ence, television is like the bigger 
newspapers, reaching mainly peo- 
ple who live in and around met- 
ropolitan areas. 

In brief, television now matches 
its printed competitors in size, dis- 
tribution and economy—and offers 
as a bonus the greatest impact of 
any advertising medium. 





Radio Plus Television | 





Today radio and television are 
ideally suited to complement each 
other in an advertiser’s over-all 
i'media schedule. Radio provides 
blanket coverage of the entire na- 
| tion. 


kets. And both media are cheap 
|}enough so that a joint radio-TV 
| buy makes sense—even in the big- 
| gest television cities. 

| We can demonstrate this point 
in two ways: 

First, if you buy a full network 
|in radio and a full network in 
television you will still be putting 
| less money into the 10 biggest 


|cities than those cities are worth | 


,to you in retail sales. 

| Second, if you buy these two 
;networks, you can be sure that 
ithe radio part of your investment 
| will pull its full weight in the boat. 
Much has been written about the 


' drawing off from radio in the big- 
gest cities. Much less has been 
|'made of the very low costs of the 
audience that radio has kept. 

If, this coming fall, you subtract 


every television home from the ra- | 
dio audience in the 10 biggest cit- | 


ies, radio’s circulation cost will 


still be less than 75c per thousand | 


'families—or just half what it is 
'in the rest of the nation. 


confirmed the soundness of using 
the two broadcasting media to- 


gether. They have made substan- | 
tial new investments in television | 


'—and kept their complete network 
‘radio schedules, 








Future of Coast Programming 


By HARRY 


ACKERMAN 


(Executive Head of Production, CBS) 


Hollywood. 

It looks very much as though the 
future flower of network television 
from the West Coast is 
budding. The latest available 
ratings (N. Y. Telepulse, June ’50) 
show Alan Young, seen in New 
York on TVR (television recording) 
jumping four points (almost 30°) 
over the preceding month (after 
just nine weeks on the air) while 
his network competitors dropped 
below him. “Silver Theatre” on 
16m film rates 74% above “Tele- 


theatre,” its chief competition, also | 


a half-hour dramatic show but seen 
live in New York. The “Lone 
Ranger,” on 35m film, is more than 
double the next highest show in its 
time period and the “Fireside The- 
atre,” also on 35m, rates 20° above 
its nearest competition. 

As far as TV programs of the 
variety type are concerned, 


which musie and live audience are | 


almost a must, TVR quality has im- 
proved in amazing fashion in re- 
cent weeks. The recent and highly 
effective new CBS technique of 
feeding the eastern network with 
the original 35m negative of Holly- 
wood-made TVR’s, thus avoiding 
even that loss of quality which the 


process of making a print entails, | 


NBC's new orthogram process— 


these are long steps in the direc- | 
tion of better recorded quality. The | 


fact that Alan Young’s latest rating 


Shows him leading all other net- | 
work programs at the same hour | 


is pretty convincing proof that it 


already | 


| the show is good, TVR is no hand- 
| ieap. This, I believe, will very 
soon be proven conclusively when 
stars like Jack Benny, Burns and 
Allen and Joan Davis make their 
first forage itno the medium. 

For the type of 
| which live music and live audience 


| are not required, film is already of- | 


| fering the advantages of even bet- 
| ter quality, greater scope and 
/movement, and the opportunity to 
'reshoot for perfection of perform- 
| ance. 

The Multicam (Fairbanks) system 
used to film “Silver Theatre” has 
| proven that costs need not be 
'greater than live for a film series 
_that can outrate a live show of the 
same type. CBS has just com- 
pleted the shooting of “Lum ’n’ 
| Abner” as the first of a half-hour 


of audience, television is} 


Television offers extra im-| 
pact in the biggest, richest mar- | 


audience that television has been | 


In recent weeks several of the | 
|nation’s biggest advertisers have | 


programs for | 

















JOHN CAMERON SWAYZE 
NBC 
Camel News Caravan-TV 
Who Said That?-TV and AM 








for greater speed and economy. 
Even more important, laboratory 
experiments indicate that by one or 
more methods it will probably soon 


| be possible to record the electronic | 


'components of a moving image di- 
rectly on tape or some substitute, 


thus completely bypassing the need | 
for expensive film stock and more | 


expensive processing. When this 
method is perfected, quality will be 
fully comparable to live, costs will 


back will be immediate, editing 
will be far simpler. 

So—Hollywood has already 
| proven that good programs on film 
or television recording can com- 
pete with that bugaboo: “Live TV.” 
Hollywood's greatest asset, the res- 
ervoir of fine creative talent— 
writers, producers, directors—goes 
without saying, but must be recog- 
|nized. The essence of motion pic- 
| tures is (a) the camera, and (b) the 
| visual—both equally essential in 
television. Hoilywood has men 
skilled in the technique of both. 
At the sametime, Hollywood has 
been for years the originating point 
for most of the top programs in 
radio — especially comedy and 
| variety. This means that the West 
| Coast also has experts in the art of 
| bringing outstanding entertainment 
into the home—not from a stage or 
|}a screen before an audience of 
thousands, but into the intimate 
living room for one person alone— 
or a group of two or three. This 
is a know-how very different but 
equally essential to the skilled use 
of the medium. The sales-effective- 
|ness of television, properly used, 
continues to amaze our advertisers. 
As competition for the viewing 
audience increases, more and 
more programs must be put 
in the hands of the men 
skilled in attracting those au- 
diences. We think Hollywood's po- 
tential in this department can’t be 
equalled. Most important of. all, 
perhaps, the names and faces that 
pictures have made familiar to mil- 
lions are available for the most 
part only in Hollywood—and with 
the far more pleasant kind of living 
_that California offers, it will be dif- 
ficult to tempt many of them to 
stay away for long. 

In addition to all these—stars, 
writers, directors, producers — 
Hollywood has the scarcest of all 
commodities in New York—space. 
Space in which to produce televi- 
sion . and the facilities with 
which to work. Sound stages, cos- 
|tume houses, scenic materials—all 
ithe essentials of production in 
/enormous quantities. And when 
|the present available studio and 
‘theatre facilities are all in use, 
| Hollywood will have room to ex- 
| pand—not by moving miles through 
| congested areas to other parts of 

the city—but by building in the 





t 


be lower than film is now, play- | 


for | 


series on 35m film, and the result | heart of this show buisness capital, 
is a topnotch and finished enter- | 80 that for years to come television 
‘tainment presentation—and it is| Production should be easily con- 
| affordable by the advertiser. In the | tained within a ratio of seven to 
| neat future we will also put “Amos | 10 miles. 
'’n’ Andy” on film, as well as other; As far as CBS is concerned—our 
‘important productions which are| top executive echelon has long 
now in the discussion stage. And | stressed a conviction that, as the 
as quality requirements increase | tools are developed and the means 
'and higher costs must be paid to are found, more and more televi- 
' deliver that quality, the values that sion programming must emanate 
lie in the reuse of such film, not) from the West Coast—for both cre- 
/only for second and third television | ative and economic reasons. With 
runs, but for theatre and foreign | the present improvement of TVR 
rights as well, will undoubtedly | and the growing success of pro- 
more than make up for the cost | grams on film that conviction about 
differential. the future potential of Hollywood 
Before long, film cameras will be as a great television center will 
‘combined with electronic viewers | soon become reality. 





From all indications, television, | 
in the coming season, will feature | 
more legitimate entertainment | 
than ever before. There will be 
more dramas, 
| musicals, and 
| comedies, all 
idirect lineal 
descendants of 
the legitimate 
theatre. 

In number, 
| variety shows 
will about hold 
|their own. 
There will be 
fewer’ special 
feature shows, 
such as talent 
‘and audience-participation pro- 
grams. But the drama, long a fab- 
'ulous invalid, will flourish like a 
healthy baby on an enriched diet. 
| There’s a good reason for this. 
|Three programs that, have con- 
sistently been in Top 10 rating all 
through the last season are the 
dramatic shows “Studio One,” 
“The Goldbergs,” and “Suspense.” 
|'Drama pays off in listener appeal. 

The three aforementioned pro- | 
grams, of course, are returning to 
|CBS air this fall, and so are the 
other standbys—‘‘Ford Theatre,” 
\““Mama,” and “Man _ Against 
|Crime.” Then there are the new 
|programs that have made their 
|appearance since summer: “The 
|Web” and “Sure As Fate.” And 
i'new programs will be coming on 
lin the fall. Among them are 
| “Mystery Playhouse”; two dramas 
| Sponsored by Lever Bros., and one 
| by Magnavox. 

This emphasis on’ drama will in- 
/crease the already-great pressure 
‘on material; that is, stories, the 
basic ingredient of the dramatic 
‘mixture. “The play’s the thing” | 














Chas. Underhill 





| vision 


New Opportunities for 
Television Writers 


By CHARLES M. UNDERHILL 
(CBC-TV Director of Programs) 


is more than a turn of a Shake- 
spearean phrase. 

Where to get more good stories? 
Where to get more good writers? 
Those are the questions television 


'will face more and more in the 
near future. 

At CBS, we are constantly on 
the search for stories. We are 


widening our source of supply by 
buying television rights to existing 
material, and arranging for origi- 
nal material to be written directly 
for television. 

Naturally, we are explorimg all 
avenues—short stories, novels, 
plays, radio scripts. And we have 


|the large field of freelance writers 
}to draw upon. 


But, over and beyond these 
measures, we have set up an ar- 
rangement that should prove bene- 
ficial to us and to writers. With 
a small group of experienced tele- 
writers—the group. will 
understandably expand as_ time 


goes by—we are offering assign- 
ments on a 10 script basis. The 
arrangement works this way: We 


|guarantee a writer 10 scripts over 


a given period, thus securing him 
a steady source of income and as- 
suring us a_ steady source of 
supply. 

The scripts may be originals or 
adaptations. The latter category, we 
have found, every so often operates 
under a misnomer. Many adapta- 
tions, while based on a theme or 
idea from already-published works, 
are just about originals when 
worked into television form. 

As we expand the assignment 
arrangement to more writers, we 
shall be assured of not only a 


isteady but an ever-increasing flow 


of new material to meet the chal- 
lenge and demand of the ever- 
increasing interest in dramatie 
programs. 





No Room in Video 


For Nickelodeon Boys 


By FRE 


“Philco Television 


(Producer, 


Oscar Wilde once wrote: “The 
‘only thing that one really knows 
/}about human nature is that it 
'changes. Change is the one qual- 
/ity we can predicate of it. The 
| systems that fail are those that rely 


'on the permanency of human na- 
| ture, and not its growth and devel- | 
| opment.” 
So it is with television. 
The man, who 20 years ago would 
| have prophesied the_ impossibility 
of transmitting a syncronized pic- 
ture with audio through the air, is 
/now hooting at the television pro- 
| gramming problems and predicting 
| that some of them will never be 
solved. It was human nature (or 
human ingenuity) that produced a 
| device to transmit a television pic- 
ture; and it will be human in- 
| genuity that will dissolve the prob- 
‘lems of TV programming. 


| It is difficult for even active 
TV producer-director, like this 
| writer, to don the robes of a 
| prophet and gaze either optimis- | 
| tically or pesimistically into next | 
'year’s TV dramatic endeavors. 
| However, the 750-51 TV dramatic 
' season has already cast an ominous 
but challenging shadow for all TV 
producers to view—competition. 
|The list of weekly dramatic pro- 
grams for this past season cannot 
| all be graded as professional, but 
quantity is apt to produce quality . 
' when competition rears its head. 
|The theatre has always prospered 
'on an old law of nature—‘“the sur- 
| vival of the fittest.”” There is no 
reason to suppose that the TV the- 
| atre will not inherit this healthy 
characteristic from its parent. | 


7 State of Adulthood | 


| Such a compelling sample of 
| presentations might stimulate a 
| casual viewer to observe that the 
|TV drama has achieved adulthood, 
_but it is the contention of this 
| writer that most of these presenta- | 
| tions, even though they are to be. 
_given “A” for effort, will look like 
nickelodions five years from now. | 
Why?—Because the production and | 


| 
| 








| lose 


D COE 
Playhouse”) 


direction is still self-conscious. The 
TV tools (camera and microphone) 
are still being used too often with- 
out motivation. An experienced 
director knows better than to move 
an actor aimlessly around the set 


| without reason, and yet this same 


director will “cut, dolly and pan” 


| his camera with a childish misun- 


derstanding that it brings “pace, 
color and movement” to his direc- 
tion. A group ‘of dancing girls 
might be employed behind a 
Shakesperian soliloquy, and an ob- 
viove observation would tell us 
that ‘pace, color and movement” 
would be added, but it should also 
be obvious that the speech would 
its meaning. Shakespeare’s 
premise can also be lost if the TV 
director insists on dissecting the 
soliloguy with unnecessary camera 
angles and self-conscious camera 
movement, with the crippled ex- 
cuse that it adds “pace, color and 
movement.” 


A glance over this writer’s 
shoulder at the past season is en- 
couraging. A tremendous amount 
of good dramatic material was pre- 
sented on TV. Great performers 


‘added their stature to many of 


these presentations. But too many 
of these productions lacked a pro- 
fessional fitness. 

The cause? It is this writer’s 
opinion that the TV drama of ’49- 
*50 leaned on the material and the 


' performer for almost every shred 


of professional fitness it possessed. 
The tools (the fluidity of camera 
and mike) were too often forgotten 


|—or too often used for an empty, 
meaningless but dramatic effect. 


The chances are that next sea- 


'son’s competition will force many 


of last year’s calloused producers 
and directors to employ their tele- 
vision tools more artistically. If a 
professional use of these tools is 
added to last season’s advance in 
material and in performances, the 
50-51 TV dramatic season may 
find the nickelodion boys a rapidly 
vanishing species replaced by a few 
television John Fords and Alfred 
Hitchkocks, 
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The smartest advertisers—those who want to make the most effective use of network radio—this 
fall will sponsor one of NBC’s PROGRAMS FOR THE FIFTIES . . . because they offer the industry's 
best selection of dramatic, comedy, musical and variety hits ... because they are conceived 
and produced with the same sure touch of showmanship which makes THE HALLS OF IVY, 


DRAGNET and RICHARD DIAMOND distinguished commercial successes . . . because they are 





proving, on the air today, that they can win large audiences . . . because they meet the challenge of i 
the times by providing fresh, popular entertainment at prices that make sound advertising sense, 
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CLOAK AND DAGGER 
“NBC has grabbed itself a dilly of a package”’— 


Variety, May 10 


‘ 


JACK LAIT, CONFIDENTIAL 


ail 


“rates high in the category of true crime stories’ — 


Variety, July 12 ’ 


PRESENTING CHARLES BOYER 


“has a refreshing wit and urbanity ...and it’s 
commercial, too. It’s a solid bet for sponsorship 


and it could take its place with any fall competition” 





VarRIeETy, June 28 


TALES OF THE TEXAS RANGERS 


“one of the best westerns in radio today ...a sure 
bet among the top 12° — 


‘Topay’s ADVERTISING, July 11 


$1000 REWARD 


“Here's the latest fashion in crime shows’ — 


| Variety, June 28 


TOP SECRET 


“is pretty good thriller stuff, tightly and competently 
written ...and very well produced.’ — 


John Crosby, N. Y. Heracp Trisune, July 17 





i, 
| WANTED 
“A contender for fall network sponsorship. A show 
with imagination and guls.’— 
| 
| Variety, July 12 





Programs for the Fifties 





SHOWMANSHIP WITH SALES SENSE 
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WESTINGHOUSE ELECTRIC 


Studio One . 
CBS—TV | 





S. O. S. COMPANY 


PHARMA-CRAFT Corporation 


COLUMBIA RECORDS, INC. 


The Show Goes On 
CBS—TV 


Cavalcade of Stars 


Cavalcade of Bands 
DUMONT-TV 


(Participction) 


Homemakers Exchange 
CBS—TV 


(Participation) 


Saturday Night Review 
NBC—TV 











(Participation) 


How do YOU judge 


Certainly, one good test of an advertising agency’s know-how 
is to consider the growing number of successful radio and 
television clients the agency serves. 

This is important because it reveals the agency’s expe- 
rience and its wealth in the highly specialized brains required 
for success in radio and television advertising. 

Consider this: Beginning this fall, advertisers will place 
59 radio or television campaigns through McCann-Erickson. 
16 of these advertisers have scheduled network shows in radio 


or television. 
* * * 


A second test of an agency is its ability to analyze the sales 
problem and deliver the selling message at lowest cost. 
One index of effectiveness is talent cost per rating point. 
For example: 
As nearly as our research department can determine from 
available data, the talent cost per rating point for network 


it NETWORK RADIO 


television shows of McCann-Erickson clients is among. the 
lowest in all television. 


x * * 


How effective is television in sales? In the solution of mer- 
chandising problems? In creating sales force and dealer en- 
thusiasm? 


These are natural questions. 


And both our clients and we have taken unusual pains to 
check results and measure the effectiveness of television as 


a sales medium. 
* * * 


If you are a radio or television advertiser, we should like to 
have you see our Continuing Study of Radio-Television Ef- 
fectiveness. 

This study, based on the findings of the Lazarsfeld- 
Stanton Program Analyzer, is now being released to clients 
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CHESEBROUGH BISCUIT 
MEG. CO. COMPANY 
Dr. Christian Straight Arrow 
CBS MBS 
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STANDARD OIL CO. 
(Indiana) 


Wayne King Show 


CBS—TV 
(Regional) 


CHRYSLER 


Treasury Men in Action 
ABC—TV 


CONGOLEUM-NAIRN ING 


Garroway at Large 
NBC—TV 





ESSO STANDARD Ol CO. 


College Football 


Red Barber 
CBS—TV 





LEHN and FINK 


Cavalcade of Stars 


Cavalcade of Bands 
DUMONT-TV 


(Participation) 


AMERICAN ‘SAFETY RAZOR 


The Show Goes On 
CBS—TV 


Advertising Know-how ? 


McCann-Erickson Advertisers in Radio-TV 


and other interested advertisers. It makes possible some of 


the most advanced research in radio and television to date. 


NETWORK TELEVISION 
American Safety Razor 
Columbia Records, Inc. 
Chrysler Sales Division 
Congoleum-Nairn tne. 
Esso Standard Oil Co. 
Lehn & Fink Corp. (2 programs) 
Pharma-Craft Corp. 
(2 programs) 
$. O. S. Company (2 programs) 
Standard Oit Company of 
Indiana (Regional) 
Westinghouse Electric Corp. 


SPOT TELEVISION 

Altes Brewing Co. 

Beverwyck Breweries, ine. 
California Packing Corp. 
Chrysler Sales Division 

Esso Standard O# Co 
Griesedieck Western Breweries 
Leisy Brewing Company 
Manvfacturers Trust Company 


It reveals many of the “‘dos and don’ts’—what attracts 
an audience, what doesn’t —what convinces people, and what 
fails to make the sale. It gives both the client and the creative 
group a sure knowledge of the factors that make for in- 
creased effectiveness per dollar spent. - 


* * x 


If you are contemplating radio or television advertising, we 
would like to have you see this study and appraise our know- 
how for yourself. 


Simply call any McCann-Erickson office. 


National Biscuit Company 
(2 programs) 

$. O. S$. Company 

So. Calif. & So. Counties 
Gas Companies 

Standard Oil of Ohio 

Swift & Company 

Vim Electric Company 


NETWORK RADIO 
Chesebrough Mfg. Co. 
Columbia Records, inc. 


j international Harvester 


Company 
National Biscuit Company 
(2 programs) 
Pacifie Coast Borax Co. 
Swift & Company 


REGIONAL NETWORK RADIO 
Ohio Beli Telephone Co. 

$. O. S. Company 

Standard Oif Company of Ohio 


SCHEDULED IN THE FALL OF 1950 


SPOT RADIO \ 


Altes Brewing Company \ 
Bell Brand Foods Ltd. ’ 
Beverwyck Breweries, Inc. 
Broadway Dept. Stores, ina, 
California Packing Corp. 
Chrysler Sales Division 

Clark Bros. Chewing Gum Ca, a 
Cowles Magazines, Inc. : 
leisy Brewing Co. 

lucky Lager Brewing Co. 
National Biscuit Company 
Pacific Power & Light Co., 
Perfection Stove Co. 
Portland Gas & Coke Ca 


Publix Shirt Corp. (Truvaly 


Richman Bros. Co. 
S. O. S. Company 
So. Calif. & So. Counties 
Gas Companies 
Standard Oil Company (indiana) 
Swift & Company 


Advertising New York * Boston * Cleveland + Detroit 
Chicago + San Francisco » Los Angeles + Hollywood + Portland 
and offices throughout the world. 


M°CANN-ERICKSON - INC. 

































NATIONAL INTERNATIONAL PACIFIC COAST 
SWIFT and COLUMBIA BISCUIT HARVESTER BORAX 
COMPANY RECORDS, INC. COMPANY COMPANY COMPANY 
Breakfast Club Columbia Arthur Godfrey Harvest of Stars The Sheriff 
ABC LP Record Parade CBS NBC ABC 
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«Betty Garde 


* Radio 
* Stage 


* Television 





* Screen 


Management: 
SAM JAFFE AGENCY 
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WRIGHTSON 


Returning to the MASLAND 


“AT HOME” Show 


MONDAY, SEPT. 11th, at 11 P.M. 


CBS-TV | 
“Goodyear Paul Whiteman Revue” 


SUNDAY, OCTOBER 8th, at 7 P.M. 


ABC-TV 
¢ VICTOR RECORDS - 


| Personal Representative: DE PACE ASSOCIATES, R.K.O. Building, New York City 
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ESTABLISHED 1898 





FIRST IN 


TELEVISION 











PIONEERING IN 


3,4 DIMENSION 





WILLIAM MORRIS AGENCY, inc. | 
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AGAIN THIS YEAR 
WE'LL BE 
POUNDING 
AWAY 


For COCA-COLA 


STARTING OCT. 8—ON CBS 


Ege 


X (Mortimer) 























MILDRED FENTON PRODUCTIONS, Ine. 


40 E. 49th meen, New York PLaza 9-8266 
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Television set ownership is growing at a 
phenomenal rate. Every day television is paying 
off more ... to more advertisers. 


Even the time when networking breaks 
into the black is very near. That’s why it is 
extra important now to remember 

certain things about television: — 


nie In the beginning . . . there was Du Mont. Yes, Du Mont did it first — 


built the first network between its New York station WABD 
and its Washington station WTTG. Now the Du Ment Television 


Network contains 60 stations from coast to coast. 


7 & ee 


v0 oye As for coverage, Du Mont gets ‘em all — 99% of the nation’s 


telesets are within reach of the Du Mont signal. 
(And don’t forget that Du Mont signals are just as good as anybody’s.) 


i >< =e With no vested interest in other media, Du Mont concentrates — 
gives its undivided attention to television. 
Du Mont believes in televison — with a young-minded singleness 
of purpose that bodes the best for sponsors. 
nie ale ale of . . 
a vy oy a‘ Du Mont continuous program research pioneers the way to 
larger audiences, smaller budgets. Du Mont cuts the cost 


of television — labors to deliver more viewers 


ra per dollar. And that’s only part of the reason why — Sou 


Large advertiser or smali, there is Du Mont 
time and talent, Du Mont programs 
and spots suited for you. 





THE NATION’S WINDOW ON THE WORLD 


a” 
515 Madison Avenve, N. Y. 22, N.Y. A Division of Allen 8. Du Mont Laboratories, Inc. Copyright 1950, Allen 8. Ou Mont Laboratories, Inc. 
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CRANBY'S GREEN ACRES 
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does it take 
make the 


Depends on your show, of course. And advertisers 
have found ihe quickest way to get there is with a 


CBS Package Program. 


Like Arthur Godfrey's Talent Scouts ...remember? 
«.. that hit the Top Twenty after only 9 weeks 

of sponsorship. Or My Friend Irma, that made it 
in 3 weeks. Or Crime Photographer...2 weeks. 


Or Life with Luigi...1 week. 


With a record unmatched by any other network, 
CBS Programming has amply proved it knows how. 
Now, it’s ready with a brand new bunch of promising 
packages. Whatever your budget, whatever kind 

of advertising job you want to do, there’s a show 
that could fit like a glove. 

‘Take a look at the round dozen here. On the 


record, one of them will appear in the Top Twenty 


next season...it might as well be yours. e 
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TIMEBUYERS — ADVERTISERS... 


ere are tacts 


that mean 1, At times when WOR and a major New York station program identically 


dollars and cents with news, WOR’s local audiences are approximately 40% greater 


| 
| 











. than those of the competing station. ; 
to you: 
2. For every dollar you spend in local radio advertising, WOR brings 
you 30% more homes per dollar on its daytime participating 
programs than one of the most popular New York network stations. 
| 
dollar for dollar and penny for penny, | 
-= that | 
= * « * powerfull ! 
there’s no buy anywhere in radio like buying... siatien | 




















VAN CAMPS LITTLE SHOW’ 





Starring 


JOHN CONTE 


Management—MCA 





NBC-TV 
Tuesdays and Thursdays 


7:30 P.M., EDST 








Agency: CALKINS & HOLDEN, CARLOCK, McCLINTON & SMITH NEW YORK ® CHICAGO ® LOS ANGELES 
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| TELEVISION marks its fourth anniversary this 
Fall. Its growth in this relatively short period represents 
one of the most exciting and amazing commercial achieve- 
ments of our times, a compression of development that 
other industries took years to attain. It has won: 


A continuing demand indicated by estimates of at 
least 3,200,000 receivers to be built and sold during 
the remainder of this year. 


A position among the first ten industries, employing 
half a million people in manufacturing, service, dis- 
tribution, broadcasting, and associated fields. 


When an industry attains such national importance, a 
company within the industry must consider its responsi- 
bilities to the public and be guided by certain policies. 


First and foremost was the adoption by RCA VICTOR, the 
pioneer in television, of highest quality standards. RCA 
VicTor has never deviated from its policy of building top 
quality into its receivers. 


To assure complete satisfaction, RCA VICTOR outlined a 
program to provide service by factory-trained technicians 
for owners of RCA VICTOR instruments. 


Scientists, research men and engineers throughout the 
industry strive constantly for better performance, more 
dependable operation, improved design, and more efficient 
manufacture, to bring about lower prices. A program of 
continuous research and improvement is fundamental 
policy with RCA. 

Improvements in circuits and electron tubes have re- 


sulted in simplified assembly. Public preferences in furni- 
ture styling have been defined, and volume manufacture 
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and a statement by Mr. Frank M. Folsom 


President of the Radio Corporation of America 


The Introduction of 
18 New RCA VICTOR 


MILLION PROOF 


Television Receivers 


has brought know-how among our own people and among 
our suppliers—leading to lower costs. 


In keeping with its policies of quality, service, and im- 
provements, RCA VICTOR proudly introduces its new tele- 
vision receivers, embodying the best values in its history. 


The quality built by RCA VICTOR into more than a 
million receivers finds new expression in these sets, with 
brighter, steadier, clearer pictures than ever. This is the 
basis of our slogan, “MILLION-PROOF—Proven In More 
Than A Million Homes.” 


With almost 30% fewer parts, the quality of the new 
instruments has been substantially improved. This is indeed 
an engineering feat. 


The designs, based on RCA VICTOR’S experience with 
public tastes, set new standards for furniture styling and 
fine cabinetry. 


RCA’s unique nationwide television service organiza- 
tion offers new and more attractive Factory Service Con- 
tracts at lower prices than ever before. 


The new television instruments express in every respect 
RCA VICTOR’S undeviating policies of quality, service, and 
continuous improvement and bear a rich harvest for the 


American public. 
aul FRANK M. FoLsom 


President 
Radio Corporation of America 


RADIO CORPORATION OF AMERICA 


World leader in Radio—first in Television 
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We Never Close‘ 





1000 ON YOUR DIAL 
WCE L sis nr 


Best Buy in Chicago Radio 
:..24 Hours a Day 




















GEOFF DAVIS 


ANNOUNCER @ SPORTSCASTER 


On the Home of Champions Network 
| and 
WINS 
New York 


for 


ATLANTIC REFINING COMPANY 
WORLD-TELEGRAM SUN 
THOM McAN SHOES 























STAN FREEMAN 


Television 
Three's Company (C.B.S., Tues. 
& Thurs., 7:45 P.M.). 


Stork Club (C.B.S., Mon., Wed. 
& Fri., 7:45 P.M.). 


Reeords 


Columbia Solo Album scheduled 
for early release. 


Concerts 


Guest soloist with N. Y. Philhar- 
monic (two seasons). 


Buffalo Symphony 
Hartford Symphony 








ball of fire.” him." 


—Ben Gross, 
Daily News. 


“Brave.” 





—Earl Wilson. : 











Comment 


“Most sensational nite- “His Line is made te or- “Looks like he'll become 


spot debut in years—a der — the crowd loved e 
—Bill Smith, 
Billboard. 


“Tops in town.” 
—Kilgallen. 


“Orchids.” 
—Winchell. 


Radio 


Piano Playhouse, ABC, Sundays, 
12:30 P.M. 


Rate Your Mate, CBS, Saturdays, 
7 P.M. 


Recent TV Guest 
Appearances 
Cavalcade of Stars 


Toni Twin Time (three appear- 
ances). 


Robert Q. Lewis Show 


This Is Show Business 


Clubs 


Blue Angel, N. Y. (two engage- 
menis).— 


Sheraton, Biltmore, Providence. 








vegque in «a shert 


while.” —Variety. 


“Brought Pres. Truman 
te his feet—an admiring 
critic.” 

—N.Y. Times dispatch. 














Publicity: LILLIAN PICARD 


Mgt.: WILLIAM MORRIS AGENCY 
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another opening! 


another show! 


How about your TV show? 


Does it get off to a rousing good star 
mS & The opening of the Art Ford 


Show begins with a long shot 
of Broadway and the glitter 
of Times Square. 


that sets the pace of the show and Reys 


the audience to a high pitch of receptivity? 


Or does it limp on screen with a dull 





title card or slide that gives no hint 


of the entertainment to follow? 


It is smart showmanship to let NATIONAL 
SCREEN SERVICE project the spirit of 


your T'V show— whether it is excitement, 


In a closer shot of Broadway, 
animated signs flash the 
topics of the show and 


fun, suspense, drama or tear-jerker— herald its theme. 


into a TV film title that moves and sings 


and dances to the tune of your show. 


NATIONAL SCREEN SERVICE can do 
just that because it has above all else 


the savvy of show business, learned the hard, 


One of the signs is picked up 
and zooms on the screen 
flashing on and off the name 
of the show’s star, Art Ford. 


long way during more than 30 years 


of service to the motion picture industry. 





Whether it is a title opening or a hard-hitting 
commercial, NSS has the staff, the 

technical know-how, the coast-to-coast facilities 
and the genius of showmanship 


that will make your TV film a smash hit. 


. Phone ClIrcle 6-5700 in New York... or 


; The sign then animates 
contact any one of our offices in 


the title of the show. 
31 cities across the country. 


national screen service 
1600 Broadway, New York 19 


é 
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Here's how 
to reach the 








big New York market * 


. oak : vo ; 
Tn terms of cold figures and cold cash, here’s what 
it costs to reach the cream of the big New York market 
—ihe people who listen to WQXR for good musie 


day in and day out: 
g 
| 

‘ mer 100 jio home : » 1000 radio home 


“C” Time ( 7 AM— 6 PM 0.3 $1.03 j 
“B” Time ( 6 PM— 7 PM 


“A” Time ( 7 PM—10 PM) 3 0 j 
“B” Time (10 PM—11 PM) 


small cost per 
thousand homes - to LAM).....ccc0ecccceee 65... 


In terms of dollars—and in terms of program 
appeal, too—WQXR delivers the mass of the 

class market in New York. Want more facts? 
Write or phone WQXR today, or get in touch with 
your nearest Paul H. Raymer office. 


W 0 X in AM and FM 
York Times 


The Radio Station of The New ' 
2°9 West 43 Street, New York 18, N.Y, 
LAckawanna 4-1100 - 


on i QARF's card rate avd Pulae, Inc. average ratin 



































VARIETY “CITATION”: 

“In Imogene Coca ‘Show of 
Shows’ has nurtured a first- 
rate comedienne into fuil 
bloom.” 


IMOGENE 


THE NEW YORKER: 


“Imogene Coca is, I’d say, 
not one of the two or three 
funniest comediennes on 
television, but far and away 
the funniest.” 





COCA 


“SHOW OF SHOWS” || vf 
NBC = 
pe 
“HAPPY BIRTHDAY” | 
“. .. for the first time at this 
spot, a star and a play have Personal Management: | 
been held over a second DEBORAH COLEMAN RICHARD F. WALSH WILLIAM P. RAOUL | 
week.” ...at the Chevy Plaza 9-1803 International President General a sic 
Chase, Chicago. 
—VARIETY 630 Fifth Avenue, 
New York 20, N. Y. 


























International Alliance 
Of Theatrical Stage Employes 


And Moving Picture Machine Operators 
Of The United States and Canada 
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ONLY “TALENT”! 


But if ““CLICHE CLUB” hasn’t been bought by the time this 
issue of ‘Variety’ is on the stands somebody hasn’t been read- 
ing his trade press or his radio critics. Variety likes it, 
Crosby likes it, Van Horne likes it, Sid White likes it, Gross 
likes it, the Saturday Review of Literature likes it, Vogue 
likes it, people all across the nation like it. 





If it has been sold before you read this 


CONGRATULATIONS TO A SMART AGENCY 
AND A. SMART SPONSOR! 


(This advertisement paid for in the interests of good 
radio by the undersigned) 


WALTER KIERNAN 


(It’s not my package, I get a talent fee. But if you 
haven’t been approached on “CLICHE CLUB?” phone 
me at ABC .. . never too busy to say “hello” to a 
smart buyer.) 























Fitzgeralds Host at Starlite Roof, 20 Years Wed, Occasion Also Marks 2nd TV Anniversary for WJZ’s Daily Double 
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SUNDAY 
3-9 P. M. 
SEPTEMBER 10 








COLGATE 
NBC TELEVISION 


EDDIE CANTOR 
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kkkkk Popular Columbia Recording Artists « * « * * 








* = 
* 
* 
*« 
*« e 
* Tont 
* 
ARDEN 
* 
TELEVISION: 7 Currently 
Never CAPITOL THEATRE 
RADIO: fe New York 
peat cE Ps “ 
— wae «* ~<a 
“YOU a YOU” * sited i a 
“OF ALL THINGS” * “IT’S LOVE” un 
































DOROTHY 


AND 


DICK 





(SONGS, PATTER AND SNAPPY SAYINGS) 
A FLASH ACT 
JUST MENTION OUR NAMES IN WAUKEGAN 
ALWAYS GOOD FOR A LAUGH 
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—# i” 5,623,300 people in 
ff the rich Southern California 
/, market can be lassoed thru 
Television Station KTLA at a lower 


cost-per-1000 than thru any other 
TV station or any other medium! / 


Li oF course they haven't all got TA 


television sets yet but they all talk 














about what Ya on them! Pe 


—e . 
CHANNEL 5 LOS ANGELES 


KTLA Studios + 5451 Marathon St., Los Angeles 38 + HOllywood 9-6363 
Eastern Sales Office + 1501 Broadway, New York 18 + BRyant 9-8700 











KEY STATION OF THE PARAMOUNT TELEVISION NETWORK 
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VOTED MOST POPULAR MAN AND WOMAN IN DAYTIME TELEVISION 












YES...IN A NATIONWIDE POLL! = 


sown peny 
' OLSEN 


WERE NAMED MOST POPULAR IN : 
; JOHNNY OLSEN . DAYTIME TV PENNY | merry - / 


JOHNNY OLSEN’S RUMPUS ROOM 


SEEN DAILY ON WABD, DUMONT NETWORK— SPONSORED BY PREMIER FOODS 


AND NOW 


THE NEWEST TREAT IN DAYTIME RADIO 


JOHNNY OLSEN’S LUNCHEON CLUB 


COAST TO COAST DAILY (FOR LADIES ONLY) AMERICAN BROADCASTING CO. ; 
SPONSORED BY AMERICA’S FINEST CIGARETTE, PHILIP MORRIS 















































Ford Motor Co. 


Presents 

































Every Thursday, 9-10 P.M. 


NBC-TV 


“A brisk summer review was added to the tele- 
vision schedule last night (9 P. M. on N. B. C.) 
in the new Jack Haley review. Making his debut 

















%& America’s Doremost Stylist 


Video needs” A veined and unhurried syle of RADIO-T.V. — NITE CLUBS — VAUDEVILLE 
yn ee yn Bye Ra THEATRES — PICTURES 

whole show a continuity more common to the 
Broadway stage than to the television screen.” APOLLO RECORDS j 


JACK GOULD, 
New York Times. 


Direction: J 
Direction: MUSIC CORP. OF AMERICA rection: JOE MARSOLAIS, 1697 Broadway, New York 
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with 


MARY LIVINGSTONE 
PHIL HARRIS 
ROCHESTER 
DENNIS DAY 

and DON WILSON 


Writers 
SAM PERRIN 
MILT JOSEFSBERG 
GEORGE BALZER 
JOHN TACKABERRY 


Producer 
HILLIARD MARKS 


A gency , 


BATTEN, BARTON, DURSTINE & OSBORN, INC. 


Sponsor 
LUCKY STRIKE CIGARETTES 
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CHICK 
VINCENT 


COMPANY isi 
509 Madison Ave., New York | , 











southern california exclusive! 


Eldorado 5-0734 


RADIO 


Director: 
“Pepper Young's Family” 


Producer, Director: 


"Public Health Series” 
Mutual Life Insurance Co. 


TELEVISION 


Producer: 
"Mr. Magic” ABC-TV 


Personal Representative for 


ALVIN HELFER 


altheme =e a 
USCand UCLA 














BE FUNNY FOR 
LESS MONEY! 


Comics, MC’s, Disc Jocks, etc. 


TELEVISION GAGFILES 1, 2, 3--$2 
each, Contains original sock sight 
gags. Many ideas can be built into 
complete skits. PUNCH LINES gag- 
files 1-10—$1 per file. Contains the 
latest original wisecracks—8 great 
monologs, $5; 8 great dialogs, $5. 


ie oe ‘ A FREE with any order: 10 parodies... 
3 a : $ 3 : } , Send for latest price list of comedy 
i ¢ material. We also write special ma- 


terial, half down, you pay the other 


football games 


half when completely satisfied. 


| 3 LAUGHS UNLIMITED 
: t 43r reet 
| are on KTTV Poe = ; New York, N. Y. 

















_ LOS ANGELES TIMES 2 ) NOW: TV 


CBS TELEVISION 2 ‘of 
"IN AMERICA’S 2ND TV MARKET - . CASTING 


Can use experienced and novice TV 
performers. Planning and casting for 
new TV shows. Do not come up. Do 
not call. Print your mame, address 
and specialty on a 4x3 index card. 
We will contact vou for appointment. 


THE SHERWOOD COMPANY 


147 West 42nd Street — Suite 609 
New York, WN. Y. 
































Max Liebman 


“Your Show of Shows” 




















—al 


TELEVISION PRODUCTION ASSOCIATES 


130 East 6lst Street, New York City 


“THE DETECTIVE’S WIFE” “THAT WONDERFUL GUY” 


Starring Starring 


LYNN BARI and DONALD CURTIS JACK LEMMON and NEIL HAMILTON 
; CBS-TV Fridays, 8:30 P.M. . Now Available 


OTHERS IN PREPARATION 
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“G-M THEATR 
E OF 
kee i — AIR CRIME DOES Nor 
daptart; eZ Presents a radi N@ screen’; A PAY 
on of a great Raed winner becom <ademy Award 
a. 


Memoirs 


Unique radio Visit 












ote $c Holl “ 
thrilling radio in now Pretents news ion ames” 
7 . ite Pictures your favon 
ME ADVENTURES and people, 
F Mais H 
Starting if OLLYWoop 
Program my SOTHERN ing Lovely PAULA STO U. S. A, 
un and Pi with laughte, ve times each eeck de resents 
nce, ~ Srray of celebrities petting 
leg j 


exclusive ; n intimate, 


nterviews, 





THE MOST EXCITING ARRAY 
OF DISC JOCKEYS IN RADIO 


; 
y% 
: 
| ie 
4 
ie 
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a a 
mt 2 
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TED HUSING’S JACK EIGEN’S MEET ME 
BANDSTAND AT THE COPA H 
Three-and-a-half hours each day The show with more listeners. rh, 
devoted to the latest disc hits than any other all-night pro- Wh 
and chatter by one of radio's gram in America. eA 
most famous personalities. i 
TED BROWN SHOW BEE KALMUS SHOW ¥ | 
Platters, chatter, time, weather Popular BEE KALMUS introduces He | 
and news presented every morn- her own unique show originating 5 ; 
ing from seven to nine. from Hutton’s Restayrant. Py 
ae 
TOPS IN POPS HAL TUNIS SHOW At 
KEN ROBERTS m.c.’s a bright A top dise jockey spins your fa- ¥ ; 
new program, a weekly survey vorite records. ¢ i 


of record popularity. 











FUN AT BREAKFAST FOR CHILDREN ONLY 


WARD WILSON, with HOWARD EILEEN O’CONNELL in an en- 
and SHELTON, in a half-hour of tertaining Saturday morning 
records and zany comedy. show for children. 
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| | | THE METRO-GOLDWYN-MAYER 
RADIO STATION IN NEW YORK... 
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MARGARET WHITING 
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AIR FEATURES 


INC, 








PETUR and MARY 
"TMK STORK. CLUB” 


7:45-8 P.M., WCBS-TV 
Monday, Wednesday and Friday 


PETER LIND HAYES and MARY HEALY 


Exclusive: Personal Management: 
DECCA RECORDS LOU IRWIN 


Press Relations: GEORGE EVANS OFFICE 





347 MADISON AVENUE 
NEW YORK, N. Y. 
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AN AMERICAN INSTITUTI 








IRI ORR LARR! wer. Coen 
Se 






EUR} 
HOUR 


~ WITH 


TED MACK §& 


PRODUCED: BY 









e ON TELEVISION 


FOR 


OLD GOLD 


di 


TUESDAY 10-11 p.m. EDT 
OVER NBC ° TV 


© ON RADIO 


OLD GOLD 


THURSDAY 9-9:45 p.m. EDT 
OVER THE AMERICAN BROADCASTING COMPANY 
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9 pm - -_*« eae eacce-2e2e 2222 f°222°27 
Ucccccccccecesecabesesccasesecsccecosveene 














7". Wednesday, July 26, 1950 















































JUVENILE JURY STARS AND STARTERS JOE Di MAGGIO SHOW 
(M.B.S.-RADIO) (N.B.C.-RADIO) (N.B.C.-RADIO) 
LIFE BEGINS AT 80 JUNIOR CELEBRITIES 
(N.B.C.-TV) (WOR-RADIO) 


Master of Ceremonies—DAN ENRIGHT 
Directed by—JACK BARRY 


Produced by 


BARRY & ENRIGHT PRODUCTIONS, INC. 


104 East 40th Street, New York City 
































Wednesday, July 26, 1950 VARIETY 79 


133 Ml If suggests. bs 


Make that Programming Job Easier 
For Yourself and Your Statt 


ATTEND THE 14th 
BMI PROGRAM DIRECTORS’ AND LIBRARIANS’ CLINIC 


In New York 
MONDAY, SEPTEMBER 18th In Chicago 


and MONDAY, OCTOBER 23rd 
TUESDAY, SEPTEMBER 19th 





4 @ 

















Program directors, music librarians or any other station 
personnel concerned with programs and music are wel- 
come to attend this clinic. There is no charge. 


Gain the benefits of an interchange of ideas and a re- 
fresher in those elements which make for more efficient 
operation of your music library and program department. 
’ More than 500 AM, FM and TV station men and women 
. have attended recent BMI clinics. All have commended 
BMI for “a most interesting, informative and valuable 
service.’ 





Emphasis is placed on the science and general production 
of musical programming. Speakers include recognized 








authorities in their respective fields. Answers to hun- TYPICAL DISCUSSION GROUP meeting with guest speakers. 
dreds of questions are intelligently and authoritatively Here Tommy Dorsey gives the Clinic some of his observations on 
provided in practical ways. music programming. 





REGISTER NOW! 


In order to give individual guidance, the 
clinics are limited in attendance, so please 
register early. 


For the convenience of those in western 
areas, a special Clinic has been scheduled 
in Chicago. 


To register, simply write to: 


STATION RELATIONS 
BMI 


580 Fifth Ave. 360 N. Michigan Ave. 





LABORATORY SESSION is conducted in BMI's Model Music 








Library. Shown above is the entrance to the Library, completely New York 19, N. Y. Chicago 1, Illinois 
equipped and containing every possible feature in the ideal 
library. 





BROADCAST | MUSIC, 8, on : New York * Chicago 


Hollywood *« Toronto 


580 FIFTH AVENUE » NEW YORK 19.N.Y. Montreal 
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Dearest Dick 









Just realized '1) miss the 
gnaged t° kee | & Bailey Circus in Chicago, 
time— choreography again j 
“cook up" then—an elephant 
sorry you were tied UP and couldn't accept that 
cath year —¥™ 


wonderful offer from Warner Bros. for the James 
Cagney film “West Point Story." 





Ringling Bros.’ Barnum 
Mom said you'd signed to 
n 1951. What will you 
“Pas de Deux?" I'm so 


































yone s 











































” NBC. 1 saw ! saw Billy Rose's “Diamond Horseshoe" before 
e ” hen 
ngerrowey at Larg wphat’s MY sister yor I sailed. Your work is $0 good (but don't change your 
to saY— T video er sailing _ hat size!). Is i¢ in its 8th or 9th month already? 
c ; 

14 was ™ shed across = knew you he So happy about Janet Blair in “South Pacific,” ! kept 
your name tie was over nuae that article for you where i+ mentions you had staged 
the 59th age om opened ali and choreographed the "Best Ac} of the year" —or 
next day to vel Abbott Dar “1 | any year, for she and the Blackburn Twins. 

Merr sion 
Hear the Congratule turn from " 
in Genod- hen you re ain | I've become so Garroway at Large" conscious—. 
success = August en Garroway 99 | "d swear that these "TILE" front Italian houses are 
yi) meet Y y you'll be ws 4 for television ‘ } “Congoleum,” 
app im 
paris. 5° “ -4 1 tell you ! — Harry Kaiche! Love you so 
FLASH! Did! fice? Already caer | Edith 
ris oF! x Here " 

with Wm. wig nice gone too! ! 

deluging ™* \ shat and tele Spice : \ | 

hink—?@ — a — —————_—[=[=[==. —e ———— ——————== 

Just t — =—=—=—=:!2 

— STOW 
aki AND EDITH BAR 











You'll be 


“AT HOME WITH JOAN” 


when you visit 


JOAN EDWARDS 


on Dumont T.V. 





Tuesdays and Thursdays 
7:45 P.M. 








Director of Sports 


ANY 
AMERICAN BROADCASTING COMP 























’ Broadcasting 
Listen to sting 
u THE NA 
CHAMPION ~€ pa Me ANIONS 
idays, 9:55 to 10 p : 
hip TS SHOW EVENTS 
HARRY WISMER’S SPOR Sosa a 
Saturdays, 6:30 to 6:45 p | 
| ——— SS 
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The Program 
You've Waited Ten Years 
To See On Television 














Ralph Edwards 
‘TRUTH or CONSEQUENCES’ 





ON THE AIR | TELEVISION 


CBS—Tuesdays CBS-TV—Thursdays 
Filmed by Trio Pix, Inc. 


BOTH PROGRAMS UNDER THE SPONSORSHIP OF PHILIP MORRIS 
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“THE CLYDE BEATTY SHOW” 


“MISTER CIRCUS” himself comes to radio in a thrill-packed adventure series! 
Each 30-minute episode tells a complete exciting story of circus or jungle! 
MERCHANDISING TIE-INS that are absolutely 
unprecedented! The Clyde Beatty Circus 
becomes the sponsor's traveling salesman. 
PROVEN! SUCCESS STORY UNMATCHED! The program is now on the air over the Don Lee Network for Dr. 
f Ross Dog Food, topping all competition Thursdays, 8 P.M., as of June 1950 with a 9.8 Nielsen. We are ready 
q for transcontinental sponsorship! STOP AND CONSIDER WHAT A JOB THIS SERIES COULD DO FOR YOUR CLIENT! 


(% ) tions, | 
[Gon dont roductions producers of “HOPALONG CASSIDY” WALTER WHITE, JR., President 


SHIRLEY THOMAS, Vice-Pres. 
1350 N. Highland Ave., Hollywood, Calif. 






































Corson TeleTales 


TELEVISION PRODUCTION 
141 East 44th Street 
New York City 








For Kids: For Adults: 
CARTOON TELETALES PICTURE PLEASE 
with A 


CHUCK AND JACK “WHIZ OF A QUIZ” 
AVAILABLE ON ABC TELEVISION 


“ONE MAN'S FAMILY” 


TELEVIZED OVER NBC-TV 


EVERY SATURDAY 7:30 P.M. EDT 
for SWEETHEART SOAP 



































RLIAY || “ONE MAN'S FAMILY” 


RADIO BROADCAST OVER NBC 


MONDAY THRU FRIDAY 7 TO 7:15 P.M. EDT 


A DATE IN MANHATTAN For MILES LABORATORIES 
WITH ED HERLIHY =| — 


WNBT-11 A.M.-12 Noon, Monday thru Friday dé LOVE A MYSTERY 7 


HORN & HARDART : BROADCAST MONDAY THRU FRIDAY 


OVER MUTUAL NETWORK 8 TO 8:15 P.M. EDT 


CHILDRENS HOUR vanes 


pesae CARLTON E. MORSE 








TELEVISION THEATRE cot MODUCTIONS 


WNBT—9- 10 P.M., Wednesday 
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WITH ZIV'S 
,” 


“BOSTON BLACKIE 


Radio’s most exciting half-hour mystery-adventure show! 


ZANESVILLE KANSAS CITY MOBILE  ASHVILLE 


26.0 19.8 20.5 19.1 


Radio's greatest point-per-dollar buy. Consistently . . . beats all 
competition on stations from coast to coast! 

















& SSO CARAS 






ZIV'S 


| 


Sales 










The sensational half-hour low priced western that should be on your station! 


NOW IN NOW IN NOW IN NOW IN 
2. Be An Qu 
YEAR FOR YEAR FOR YEAR FOR YEAR FOR 
PIONEER INTERSTATE KILPATRICK KERN'S 
BAKERIES! BAKERIES! BAKERIES! BAKERIES! 


Backed by a sensational promotion campaign — from buttons to guns — breaking traffic records! 





WITH IV's 


“GUY LOMBARDO SHOW? 





A star studded half-hour, chock full of musical showmanship! ? 
NO. NO. nol nol NO. 
INTRODUCER OM THE AIR 1M POPULARITY “TOP PROGRAM” ON THE STAGE 
OF SONG YEAR AFTER FOR TWENTY SAYS BILLBOARG AND AT THE 
WITS! YEAR AFTER YEAR! CONSECUTIVE YEARS! MAGAZINE! _ BOX OFFICE? 


“The Sweetest Music This Side of Heaven” is 
the sweetest “buy” this side of heaven! 





WRITE TODAY FOR “ZIN-PLANNED’’ SELLING AIDS, AUDITION DISCS, AND LOCAL RATES! ROE, W 






SOWNY 


¢ OTHER FAMOUS ZIV QUALITY SHOWS e ae 
y ad * lb ? _ 
% MEET THE MENJOUS %& WAYNE KING SHOW % FAVORITE STORY Dude 2 . 
%& CALLING ALL GIRLS % KORN KOBBLERS & ONE FOR THE BOOK 1529 wap | CL _ 
% PHILO VANCE % LIGHTNING JIM (SAM BALTER) NEW” Vope ‘SQW POAD egies 
% PLEASURE PARADE %e BARRY WOOD SHOW x EASY ACES 
% OLD CORRAL % DEAREST MOTHER %& CAREER OF ALICE BLAIR ¥%& SINCERELY, KENNY BAKER 


*%& MANHUNT % FORBIDDEN DIARY % SONGS OF GOOD CHEER %* SHOWTIME FROM HOLLYWOOD 
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LESTER LEWE 
ASSOCIATE 


artists Bill Stern 
Eloise McElhone 
Don Cherry” 


writers Alton Alexander 
Priscilla Kent 


Mort Lewis 





Larry Markes 


* radio and television 


television packages 


Hollywood 

Screen Test 

ABC 

Monday 7:30-8:00 P.M. 
Starting October 2nd 
lronrite Co. 





Betty Furness Show 
ABC 

Friday 10:00-10:30 P.M. 
Starting September 15th 
Shinola-Rit, Best Foods, Inc. 





Eloise Salutes 
The Stars 
DuMont 


Tuesday 7:30-7:45 P.M. 
Doeskin Tissues 





Personal Management 
Television Production 


1 Christopher St., New York City WAtkins 4-8582 




















MARY MARGARET McBRIDE 


WNBC, New york, 1-2 P. M. 


Monday thru Friday 


WGN, cHicaco, 9:15-10:15 A. M. 


Monday thru Friday 


Exclusive Representative: 
ESTELLA KARN 


49 West 45th Street 
New York City 


JIMMY BLAINE 






































Singing: 
2nd Year “STOP THE MUSIC’— Television 
“THE JIMMY BLAINE SHOW” 

—ABC, 10 P.M., Sundays 


Announcing: 


“WE THE PEOPLE”—NBC 
“THE PAUL WHITEMAN REVUE”—ABC 
“THE LANNY ROSS SHOW”—MBS 


Currently Emceeing 


“STOP THE MUSIC”—AM, and TV 


in the Absence of BERT PARKS 





P.S.: Have a good vacation BUBBA! 
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Spots Before Eyes 


Continued from page 46 =& 








radio for the remainder of the cov-{| buy an old radio network property 


erage they must have. Particularly 
in non-video cities are these adver- 
tisers eagerly buying up shows like 
“The Guy Lombardo Show,” “Bus- 


ton Blackie,” “Favorite Story,” and | 


other transcribed shows featuring 
top production dnd top names, 
which yet fit within their budgets. 

The tremendous growth of the 
spot radio business in recent years 
(for example, Ziv’s total volume 
is currently 22% better than at this 
time last year) is also, in part, due 
to the fact that advertisers have 
been learning a basic fact: You don’t 
buy circulation, you build it. There 
are, of course, some sponsors who 
cling to the belief that they can 


that has been kicking round from 
sponsor to sponsor for years, and 
that they can attain a huge rating 
‘with this program. But can they? 


On, the other hand, many buyers 
‘of transcribed-syndicated shows 
_have learned that because of the 
|flexible nature of the programs, 


they can be placed in time spots 


'wherein good listener ratings can | 


be built and the maximum value 
per dollar spent can be obtained. 
Time and time again has this 


been proven, with shows building | 


up ratings which simply overwhelm 
the opposition. The ensuing re- 
sult has been that both the pro- 
ducers of these shows as well as 





local stations have found them com- 
paratively easy to sell. And for, 
the local station this is extremely 
important, as the station makes 
more money selling its own time 
than it does from carrying a net- 
work commercial. 

In other words, the reason for | 
the great trend towards spot radio 
is a basic one: The advertisers are 
learning they can get better value 
for their dollars, and the individual | 
stations are also profiting. 








Milwaukee—Because of expand- | 
ing television operations, WTMJ- | 
TV is building a one-story and 
basement addition to its present | 
plant. Also underway is the re- 


modelling of two WTMJ radio stu- 
dios for video use. Station’s master | 
control room is being converted 
to a combination radio and TV 
setup. 


KOREAN WAR INSPIRES 
‘FLYING TIGERS’ SHOW 


Korean fighting is cueing in 
martial and Oriental themes on 
NBC programs. Web is auditioning 
a half-hour Louis G. Cowan dra- 
matic package, based on the ad- 
ventures of the Flying Tigers. 

Suspense yarns such as “Top 
Secret,” “Dangerous Assignment” 
and “Cloak and Dagger” are get- 
ting Far Eastern locales to give 
them an up-to-date aura. 

Science fiction trend, which was 
spurred by the impact of atomic 
weapons, radar, etc., is still on the 
upgrade and NBC is planning a 
Saturday futuristic show aimed at 
moppets. Van Woodard will pro- 
duce and Ernest Kinoy script. 
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IN SAN FRANCISCO 


He moves 


Nothing stops Jim Grady. On KCBS’ “This 


Is San Francisco,” he moves mountains, 
houses...and merchandise. 

They’re calling him Mahomet of the 
microphone around one of the Bay Area 


boys’ clubs. For the lack of a mountain site, 


they couldn’t go camping...until Jim Grady 


came through. A few magic words to his 
listeners, and offers of mountains came 


pouring in from one end of the Coast Ranges 


to the other! 


KCBS, San Francisco 


Columbia’s Key to the Golden Gate 
Represented by Radio Sales 


Mon. thru Fri., 8:00 to 8:15 a.m., and Sat., 7:45 to 8:00 a. m. 








mountains... 


He’s a handy man at moving houses, too, 


the inquiries he drew! 


officials of a local lumber company agree. 
When Jim told the story of their new prefab 
houses, the dazed but happy businessmen 


had to hire an extra sales staff just to handle 


It’s positive proof that KCBS’ Jim Grady 


nation’s seventh market. 











BATTAGLIA 





can move merchandise...mountains of it! 
Just call us or Radio Sales, and let our 


prophet spell p-r-o-f-i-t for you in the 


ee 









Redmond 


—— Continued from page 45 


large studios will be in use before 
the fall season is too far underway, 
bringing the total to 12. By Sept, 
15, most parts of CBS-TV’s fall 
programmings are expected to be 
| operating full tilt. While most of 
| the formats are pretty well set, ad- 
vertisers may change programs at 
'midyear, Therefore, an important 
specification in all new CBS studios 
is ‘“convertibility’—this means 
they are useable both as dramatic 
(non-audience) or theatrical (audi- 
ence) studios. 

One of the new studios—to be 
known as CBS-TV 58—is a former 
motion picture theatre with down- 
stairs seats removed. With the 
floor leveled off flush with the for- 
mer stage, a large area is available 
for dramatic shows while the bal- 
cony can be used, alternatingly, 
for seating audiences to theatrical 
programs. 

A second new studio—CBS-TV 57 
—is a former arena-type meeting 
room which, in conversion, is a 
marvelous drive-in type dramatic 





studio. It also sets 300 for audi- 
ence-type shows. . Dressing rooms, 
make-up rooms, scene _ storage, 


lighting grids and integrated tele- 
cine will all be of the latest type. 

The third new studio is now in 
the planning stage. It, too, will be 
an audience studio that can play 
dramatics, or, if you prefer, a dra- 
matic studio than can play to audi- 
ences, 

The trickiest part of the convert- 
| ibility design is the lighting which 
must meet the exacting and fre- 
quently contrasting demands of 
dramatic and theatrical type pro- 
| grams. In effect, it means that 
both key and high-lighting must be 
omni-directional. 

With these three new studios 
CBS’ total complement will be the 
most flexible anywhere. By vol- 
ume or square footage it will be in 
|the aggregate the largest flexible 
' plant in television. 

















SEYMOUR 


“WE THE 
PEOPLE” 


“SING IT 
AGAIN” 
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LOUIS G. COWAN, INC. 


NEW YORK 

485 Madison Avenue 
New York 22, N. Y. 
PL 9-3700 


CHICAGO 

8 S. Michigan Avenue 
Chicago 3, lil. 
RANdolph 6-2022 
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CIRCLING THE KILOCYCLES 








Amsterdam, N. Y.—Cecil Wood- 
land, president and general man- 


ager of WCSS, Amsterdam, an- 
nounces’ realignment of _ staff 
duties. Senior announcer Jack 


Griswold joins assistant manager 
Ray Cheney on sports play-by- 
play. Lou Tinney, former night 
man, moves into the early morning 
slot and also takes over chores on 
noontime “Off the Record” spot. 


| Replacing Tinney at night will be 
i'new announcer Dick Ryall. 





Cleveland — Standard Brewing 
'Co., which already is sponsoring 


the play-by-play broadcast of all 
Indians games, has expanded its 
radio advertising activity to spon- 
sor re-created games via WERE 
for the remainder of the season. 





play night games, WERE’s sports, 
director Bob Neal takes the top) 
‘afternoon stanza. Gerst is the) 
agency. 





| Phoenix—Howard M. Loeb’s new 
\indie station, KRIZ, is expected to 
_bow in here on or about Sept. 1. 
| Outlet, a 250-watter, will operate | 
/on 1230 kilocycles and will be the) 


| seventh AM station in this area, | 


| 





Radio, of which KXOK is the St. 
Louis outlet, 





St. Louis—Joann Rosenthal, for- 
merly of KDRO, Sedalia, Mo., has 
joined the  publicity-promotion 
staff of KXOK, 





Oklahoma City—Because of the 
international situation, WKY and 
WKY-TV here have started using 
the slogan, “If you are an Ameri- 


St. Louis—Murray J. Wenzel has | an, be an all-American.” 


switched from asst. 


|Times, owner and _ operator 


circulation | 


manager of the St. Louis Star. 
oO 
On days when Indians are idle gr KXOK to the sales staff of Transit again airing play-by-play dramatic 





Memphis—George Mooney, w.k. 
sportspieler in this sector, is back 





} 









FIRST IN MICHIGAN 


Owned and Operated by THE DETROIT NEWS 


FROM NOW ON, WWJ-TV’s 


advertisers can take audience 


for granted. With the number 


of sets now well beyond the 


quarter-million mark, television 


in the booming Detroit market 


has emerged completel 'y from the 


experimental stage and reached 


the age of full productivity. 


abilized 





WW4Z-T'V supports its belief 


in the stability of television in 


Detroit with its new rate 


card 


(#8) which is guaranteed to 





advertisers for one full year! 








National Representatives. 


THE GEORGE P 


HOLLINGBERY COMPANY 
ASSOCIATE AM-FM STATION WWJ 


WW -tVv- 


NBC Television Network 


recreation of major league ball 
games over WHHM, local indie 
here. Mooney airs the “game of 
the day or night” over Memphis’ 
24-hour stations when the local ball 
club is on the road to cope with 
| the baseball broadcast rule. 





Memphis—Bill Gordon, Mem- 
'phis platter spinner who has ap- 
peared on WMPS, WHHM and 
WHBQ, will leave local radio and 
join WHK, Cleveland’s Mutual out- 
let on Aug. 1. Gordon has been 
in the local disk jockey brigade 
for the past four years. 





Kalamazoo—Charles Bennett, of 
Kalamazoo, is the first president of 
the newly formed Michigan Radio 
Technicians Assn. Other officers 
are Lyman D. Foster, of Lansing, 
v.p. and B. M. Rich, of Three 
Rivers, public relations manager, 





Detroit — Previously broadcast 
over WWJ five times a week and 


simulcast over WWJ-TV only on 
Fridays, “Cinderella Weekend” 
last week started a schedule of 


simulcasts Monday through Friday. 
At the same time, Big Bear Mar- 
kets renewed its sponsorship of the 
Friday simulcast for 52 weeks. 





Seattle — Johnny Forrest, pro- 
gram director at KOL, indie sta- 
tion here, has left the program- 
ming end of radio and is now an 
account executive for KOL. He 
still is doing his 8 a.m. news on 
KOL and noon news on KIRO 
for Dr. L. R. Clark. 


Philadelphia—Leonard McClain, 
known as ‘Melody Mac” during 
his years of radio work here, shifts 
programs from WIP to WFIL. New 
show will air from the Mirror 
Lounge of the Hotel Broadwood, 
where he just started a run. 


JWT’s Chi Office Step-Up 
For Fall AM-TV Activity 


Chicago, July 25. 

The Chi office of J. Walter 
Thompson is expanding its radio 
and tele department in prepara- 
tion for a busy fall and winter sea- 
son. Department headed by Hal 
Rourke has already taken on one 
new staffer with others set to join. 

JWT invaded Chi NBC’s ranks 
for continuity manager Bob Guil- 
bert, who’s vamping net to join the 
agency. Guilbert had been asso- 
ciated with NBC for the past 14 
years, starting as a radio actor. 

Already at work at the agency 
is Murray Pattinson, who joined 
the radio-teevee department last 
week. 

Major Chi JWT radio and tele 
activities for the coming season 
center around the Swift, Libbey, 
Ford and Norge accounts. 


A.C. Preems 4th AMer 


Atlantic City, July 25., 

The fourth radio station to serve 
this area, WOND, owned and op- 
erated by the Pioneer Broadcast- 
ing Co., is on the air. Station’s 
building and 170-foot tower had 
been erected in 30 days. A 250 
watter, it operates on 1400 kilo- 
cycles. It is located in suburban 
Pleasantville. 

Pioneer is headed by Charles E. 
Rupp, of Ventnor, as_ president; 
Mayor W. Scott Ireland, of Pleas- 
antville, vice - president; Frank 
MacMaster, of Ocean City, treas- 
urer; Joseph Bennett, Pleasant- 
ville, secretary, and John Struckel, 
Pleasantville, assistant secretary. 
Harry Zog is manager and Struckel 
is also program director. 














Houston—Roy Rector has joined 
the staff of KLEE-TV as a director, 
according to an announcement 
made by Jack Harris, general man- 
ager of outlet. Rector comes here 
from WKY-TV, Oklahoma City, 
where he was a senior director. 

















“TOO MANY COO 
Hal MARCH 


STARRING 


and Mary Jane 


WRITTEN BY 








FRANK FOX 


Mondays on the Full CBS Network, 9:00-9:30, EDT — 6:00-6:30 PDT 
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FAVORITE SEAFOOD SPOT 
GUY LOMBARDO'S EAST POINT HOUSE 
FREEPORT, L. I. 












































Y LOMBARDO 


AND WIS ROYAL CANADIANS 


RETURNING IN FALL TO 


‘Hotel Roosevelt, New York 



































DECCA RADIO: | ctive Management 
LUCKY STRIKE’S ‘GUY LOMBARDO TIME,’ CBS, SUNDAYS MUSIC CORPORATION 
RECORDS and F. W. ZIV’S TRANSCRIBED ‘GUY LOMBARDO SHOW’ ae 




















Publicity: DAVID O. ALBER ASSOCIATES, Inc.; Gene Shefrin 
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WHOM 


MORE ITALIANS LISTEN TO 


WHOM 


THAN TO ANY OTHER 
ITALIAN LANGUAGE 
STATION IN NEW YORK!!! 





Based on a study of listening 
habits in 5,000 Italian homes 
prepared by Robert S. Conlan 


and Associates, Incorporated 


(Summary of survey available on request) 
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136 West 52nd Street Telephone: 
New York 19, N. Y. Circle 6-3900 
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TV Fringe Time 


Continued from page 34 =——— 





setting its sights on the 3 to $3 
p.m. period cross-the-board. 

Average Pulse rating for “Open 
| House” was an 83 which, while 
far from matching the top-budget- 
/ed network shows, compares favor- 
|ably with the general run of pro- 
grams even in Class A time. Indi- 
cating that it gets a hefty audience 
‘outside of N. Y. are the special 
Pulse ratings taken for Cleveland, 
where the show is aired over NBC’s 
WNBK. Ratings in that city on a 
quarter-hour basis ranged from an 
8.3 to a 17.8. 

Show is now aired Monday 
through Friday in the late eve- 
ning slot under sponsorship of 
4 nchor-Hocking Glass, through the 
Weintraub agency. Latter, how- 
ever, has lined up local breweries 
in several markets te come in on 
a co-op basis, with Ruppert’s, for 
example, taking “Open House” in 
N. Y. 














: Nash 


—aae Continued from page 34 


for shows produced by the Mark 
Goodson-Bill Todman agency, 
which are now aired as sustainers 
on CBS. Nash will take over “Win- 
ner Take All” in the Friday night 
10 to 10:30 slot, probably starting 
Sept. 29, to plug its Kelvinators. 
Company has also signed for the 
Thursday night 10:30 to 11 period, 
starting Sept. 21, in which it will 
bankroll the “Nash Airflyte Thea- 
tre,” a series of half-hour dramatie 
shows, to plug its cars 

Package bought by Sylvania is 
“Beat the Clock,” an audience-par- 
ticipation quizzer like “Winner,” 
which will go in the Friday night 
10:30 to 11 slot. “Clock” also tees 
off Sept. 29. 





Cleveland — Jim Hanrahan, 
WEWS vice president, who is on a 
diet attended a _ birthday party 
given in his honor. He had to drink 
his cocktail in a small shot glass; 
the waiter brought him his main 
course, seven peas—and then took 
one away, and his beautiful frosted 
birthday cake turned out to be 
cardboard inside. 

















Courtesy of M-G-M 
Now appearing with 
DONALD O'CONNOR 
in "THE MILKMAN”™ 


(Universal-International) 


Mat.: LOU CLAYTON 























PROJECTION ROOM 


54TH 8T. AND MADISON AVG. 
NEW YORK 
Projection Reom with 16 and 34 
Millimeter fer Rental on 
Hourly Basis 
PL 86-9000 for Appeintment. 


























AL GOODMAN 


and His Orchestra 


THERE’S MUSIC IN THE AIR 


Every Tuesday, 10-11 P.M., CBS 


EXCLUSIVE RCA VICTOR 
RECORDING ARTIST 


THE AL GOODMAN SHOW 


Saturday, 5-5:30 P.M., WNBE 
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ASCAP — at YOUR Service q 
E Ee Bey 
= For more than a generation the American Society of : : ‘és 
E Composers, Authors and Publishers has supplied a rep- E qo 
l: : = Ace 
: ° . . l: we 
E ertory of music that is the life blood of thousands of iy 4 
: E Ie 
Fl American business undertakings. : 2 
: The creative talents of the Societys members are E \ 
E made available to the tavern keepers, the hotel men, the | 
E restaurants, the broadcasters, concert halls and indus- ze 
: trial organizations through a reasonable, simple licensing : 
[FI process. E 
E | | 
: From Maine to California ASCAP representatives E 
E stand ready to serve those who recognize good music as - 
E ee 
= [: 
E . : : 
E the prime source of entertainment. E 
E H 
E E 
[ E 
lE E 
E E 
l: E 
LE E 

AMERICAN SOCIETY OF COMPOSERS, AUTHORS AND PUBLISHERS 
30 RockEFELLER PLaza, New York 20, N. Y. m4 
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ees a tions for specific markets and sta- there’s still plenty of power in the! ree bane Mis 08 abd pang South s 
: ; . ' : | Carolina Broadcasters Assn. speech 
. > medium. : : 
s tions according to the local inroads | two weeks ago in which he looked 
OC sters ! of tele. In some markets, such as Webs are also getting support ¢, ard to AM “adjusting” its 
Philadelphia, axing would have from telecasters. to stand firm’ rates. 
SORSNT Sa Gage been as high as 55%. against rate paring. Reason is what's happened, some sales 
ae ‘ , that if the cost-per-thousand of ors think. is that advertisers 
placed before the ANA’s annual chains and break up the united Web spokesmen were incensed AM is forced down, video rates ne peta A oe sers 
A , ‘ an ; . . = hicks a4 , vl agencies, antic in ra 
convention this fall. network front. It was like their at the ANA strategy, declaring, would competitively have to be aed pr holding = in I 
ANA request, coming from a giving up a knife to cut our own “They don’t walk into the offices sliced. Similarly, local stations are | their fall business. As a result, ac- 
powertul organization several throats,” one exec said. of Life or the N. Y. Times to de- backing chains, = ng the tivity is practically at a standstill, 
members of which individually do | While the ANA gave its report,' mand a rate cut.” They added that ie are — eed — a even though indications are that 
more business than the annual on which its rate-cut demand was i¢ padio rates were too high, the... ent, too, is worried that the’ 4Mm’s ’50-'51 season should be big 
take of the entire broadcasting in- based, the ultra-secret treatment, ; : / squeeze would hurt performers 
dustry, called for delicate han- it’s reliably reported the bank- law of supply and demand would scales. ; — 
dling. Many radio toppers op- rollers wanted a 14.9% national rectify the situation. The fact that The ANA demand is having a | A 
posed the individual meetings with reduction. The study was based ANA’s members spent about $75,- boomerang effect. Now the indus- |) mateurs 
ANA as giving the advertisers a largely on Hooper and Nielsen 000,000 on radio last year, AM ex- try is taking the view that NBC jf} _ Continued from page 33 
chance to pick off the weaker data and also made recommenda-' ponents argue, shows that they feel' prexy Joseph H. McConnell was wih ie 
Eee a Se _—— Se = ——- feature acis with a_ production 
background. 
m In N. ¥ WOR-TV has the one- 
‘ hour “Talent Parade,” while 
WATV, Newark, ts featuring a 
one-hour “Stairway to Stardom.’ 
: In Chicago, the amateur shows 
7 have hit a new high, with local 
shows crowding three of the four 
video outlets there. WBKB, the 
Balaban & Katz theatre circuit sub- 
sidiary, is using amateurs playing 
talent shows in the theatre circuit 
'in four shows weekly, totalling 
four and one-quarter hours. WGN- 
TV has three weekly half-hour 
shows. and WENR has a one-hour 
bill 
In radio, the talent shows fill a 
far less imposing niche. CBS leads 
the parade here, with the halt- 
hour simuleast of Godfrey's “Tal- 
ent Scouts’’—which is off for the 
summer, and the half-hour Horace 
Heidt show. ABC has the 45-min- 
ute Ted Mack “Original Amateur 
Hour,’ to which NBC has video 
4 rights. NBC also has Jack Barry's 
“Stars and Starters.” That is the 
extent of AM talent programming 
up to this time 
On the question of costs to video, 
the average halt-hour variety show 
: " Y costs about $15,000 weekly to pro- 
‘DE [ / Jie ve wi duce “Prize Performance,” on 
The W L-1 } audte nce Pa A the other hand, runs $9,450 weekly, 
™ - tf and “By Popular Demand” about 
in the rich / }$8.000. "While the average half. 
/ our qramatic Snow runs abdout 
oa ‘ ff $8,000, the amateur bills seem to 
J e ® ° 7 fe f a 
W ilming fon, Delar are mai et yi be in far greater demand. They 
; y \ offer the same type of bill as the 
Py ff variety show at a far greater sav- | 
In twelve months of telecasting, WDEL-TYV, f ing to the sponsor. 
Delaware's only television station, has been phe- The two shows named also make 
: ; ' use of a name emcee, which rep- 
nomenally successful in building a loyal, responsive resents a substantial part of the 
audience. This amazing accepiance, together with production cost. As the name value 
re k teh i of the emcee decreases, so does the 
the tremendous wealth of this market—/fifth in per cost. 
capita income—make WDEL-TY one of the nation’s 
top television buys. In the first year of telecasting, set B " 
sales in its area have jumped more than 7007! wick 
Advertisers can depend upon a continuance of the —_— Continued from page 35 see! 
i is 1 an ever-growmg ae : 
prosperity of this market and upon an ey grow intovee hatoee Giving Sinn beekt tile 
audience because of NBC network shows, skillful local card. 
programming and clear pictures. If you're in TY, don't Buick, which sponsored the Olsen 
tock < ‘ oft possibilitics of WDEL-TV & Johnson show on NBC-TV last 
overlook the unique profit possibilities AF J year, wanted to return this fall 
with a weekly package starring 
Represented by Dean Martin and Jerry Lewis. Lat- 
— —r _ ; — ter, however, tentatively plan to 
ROBERT MEEKER ASSOCIATES use them in the Wednesday night 
Chicago San Francisco New York Los Angeles ~ 8 to 9 slot or as part of the rotat- 
ing emcee show on Sunday nights. 
ee en Smee Buick did not want to buck 
CBS-TV’s “Godtrey and Friends,” 
~ which is aired in the same period 
W D & L _ V on Wednesdays, the company 
' bought the hour on CBS. 
New show is expected to give 
:* CHANNEL 7 CBS a one-two punch against its 
Wilmington Delaware competition, since the program will 
follow the high-rated “Godtres 
show “Toni Twin Time,” now 
aired from 9 to 9:30 p. m. Wednes- 
{ days, will probaBly be shifted to a 
of i. different night. 
ms | 
v a 
NBC Houston—A new television quiz 
A ; Show titled “So You Know Hous- 
Vo Affiiiar ion” is being telecast each werk 
TV © Affiliate ; On KPRC-TV with Mal Alberts as 
the quizmaster. 
\ FATHER BARBOUR 
% 
in Carleton Morse’s Television Versi 
é 
of “ONE MAN’‘S FAMILY” 
ts) 
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MARK GOODSON 








WOODSON. TODMAN 
PRODUCTIONS 


49 Kast 92nd Street 
New York 22, N. Y. 


Creative Progr GMMING for Radia and Television 


BILL TODMAN 
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MAYBE... : 


You are planning on putting your 
present television program on 
motion picture film... 
You are planning on a daytime 
“soap opera” series on film... 
You are planning on making TV 
commercials on film... 


®@ No matter how big or how small your film projects 
may be we are equipped to produce them for you. 
@ We own and operate West Coast Sound Studios, 
510 W. 57th St., N. Y., where, since 1932, we have 
produced quality motion pictures. During the past 
two years we have produced many television pro- 
grams and commercials in New York, Hollywood, 
and on location. 
We will be pleased to send you an audition reel 
for screening and will be glad to discuss your plans 


with you. 
‘=m VIDEO 
| VARIETIES 
CORPORATION 


41 East 50th Street, New York 
MUrray Hill 8-1162 
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We're proud of the success 
company we keep on WJBK 


OLDSMOBILE 

BUICK 

DODGE CARS-CHRYSLER 

ALLIANCE MANUFACTURING 
co. 

BENRUS WATCHES 

BROMO SELTZER 


BOND BREAD 

ROMO SELTZER 

CARPENTER MORTON PAINT 

CONTINENTAL BAKING 
(WONDER BREAD) 

CHRYSLER (PLYMOUTH 
MOTORS) 

HUDSON MOTOR CAR co. 


! 
Follow these leaders and boost your sales: 


WJBK-TV, a CBS 
and Dumont affiliate. 


WJBK-AM « TV-DETROIT 


NATIONAL SALES HEADQUARTERS: 527 LEXINGTON AVENUE 
NEW YORK 17, ELCORADO 5-2455 


Represented Nationally by THE KATZ AGENCY, INC. 








Franklin Productions 


| 6710 Melrose Ave., Hollywood, Calif. 


| 
| 
\| 


WH PRODUCERS OF 
| 


“Adventures of The Texas Kid” 


This Adult Western Series in Color and Black & White 
One Hour and Half Hour Versions 





“ARABELLA’S TALL TALES” 


V2 Hour Juvenile Musical Extravaganzas 
PRODUCERS of THEATRICAL, TELEVISION, 
COMMERCIAL, EDUCATIONAL and 
TRAINING FILMS 












































|) HOWARD MERRILL 


16th year writing for radio, 4th year for TV. 
(Comedy, Mystery, Documentary ). 


Partial Credit List: Arthur Godfrey Shows, You Are There, 
Sherlock Holmes, Archie Andrews, Peter Lind Hayes-Beatrice 
Kay, Abbott Mysteries, Secret Missions, Newsweek Views 
the News... special material for Eddie Cantor, Gabriel 
Heatter, Guy Lombardo, etc., etc. 


Business Representative: 


GERALD DICKLER, MU 7-5927 














‘his 21 years at 


; 
j 


| Savannah 









Gillin 
Continued from page 33 


it has its compensations. Fortunate- 
ly, I got in early.’ 

“But Variety, in bestowing a 
Showmanager Award on Gillin, is 
less concerned with the fact that in 
WOW, Omaha, 
where he rose from parttime an- 
nouncer to president and part- 
owner (with an income running 
into five figures), he made WOW 
one of the most suecessful opera- 
tions in the U. S., or that he also 
presently manages and directs one 


of the best planned and best 
operated TV stations in America. 
“Rather, VARIETY singles out 


Gillin as a man of boundless en- 
ergy and dynamic personality who 
has been a real leader from the be- 
ginning in radio and TV industry 
affairs. Since his election, in 1934, 
to the NAB board of directors, he 
has projected himself into industry 
leadership, fighting for its best in- 
terests. He has been constructive 
in all his endeavors and has been 
quick to fight, at the drop of a 
hat, whenever a destructive ele- 
ment entered the radio picture. 
Further, he has always espoused 
the cause of the little fellow. 


“Radio men throughout America 
have long recognized the good fight 
Johnny Gillin has fought on behalf 
of intra-industry problems (music 


clearance, Broadcast Advertising 
Bureau, Broadcast Measurement 
Bureau, industry code, interna- 


tional communications, etc.) 
the industry 
gratitude.” 


And 
owes him a debt of 




















Gt”, Continued from page 33 = 


which it might enjoy a derivative 
standing from its membership— 


|nor has petitioner explained why 


| cast 


the licensees in Savannah elected 
to file—in the name of their asso- 
ciation rather than in their indi- 
vidual capacities.” 

“It is apparent,” the opinion 
stated, ‘that the right of a broad- 
licensee to participate in the 
proceedings on an application for a 


| new station is inseparable from the 


license and cannot ordinarily be 
assigned to a third person stranger 
to the license. We can perceive 
no reason why an exception to this 
rule should be made to permit li- 
censees to assign suck rights to a 


| trade or other association.” 








On the questions raised regard- 
ing Rivers’ programming on WEAS, 
the Commission requested Rivers 
to submit with his application for 
license in Savannah a schedule of 
a proposed typical week and pro- 
gram logs of WEAS for specified 
days in 1949. Purpose of the re- 
quest, the opinion said, is “to re- 
examine Mr. Rivers’ qualifications 
and program policies in connection 
with consideration of his applica- 
tion for station license.” 





Andorn’s Cleve. Switch 


Cleveland, July 25. 

Sidney Andorn, who, as consult- 
ant director of WERE managed 
the station, has resigned to become 
producer-director at WXEL effec- 
tive Aug. 1. 

Bob Neal, WERE sports director, 
has been appointed to succeed 
Andorn, 

In his new spot on television, 
Andorn will also be expected to 
have show of his own. 








"MORTY™ 
Currently 
Opening July 27 


CASA BLANCA CLUB 
CANTON, OHIO 





"Direction: MUSIC CORP. OF AMERICA 











COMEDY ROUTINES 
and BURLESQUE 


. Volume | 
— 2 Twelve-Min. Comedy Routines — 
— 1 Two-Hour Gag-Packed Satire — 
SENSATIONAL OFFER ONLY $63 


A. GUY DISK 


Writing Enterprises 
12 Liberty Street, Troy, N. Y. 

















CREATORS AND PRODUCERS 
OF RADIO AND TELEVISION 
PROGRAMS FOR NETWORKS AND 
COMMERCIAL ADVERTISERS 


WILBUR STARK-JERRY LAYTON, Inc. 


Program Productions 


551 Fifth Avenue, New York, N. Y. 


Exclusive Management: 


KATHI NORRIS 
RUSS HODGES 
SHELDON STARK 
RED BENSON 
JACK EIGEN 
GORDON DILWORTH 

















BUY?! 
A Ready and Spending Market Never 
Before Touched! 


SPECIAL! 
40,000 new adult arrivals from Ireland in Boston 


since 1945... building the listening audience to 
an estimated 100,000. 


SELL? 


The particular types of Tobacco, Beverages, 


Breads, Teas, etc., made especially for these 
100,000 buyers. 


BOSTON IRISH WORLD 
RADIO PROGRAM 


DAN HORGAN 


M.C., WTAO (740 on the Dial), Every Sunday, 7-8 P.M. 
Contact: DAN HORGAN, 636 Dudley St., Boston 25, Mass. 
Highland 5-1344 





























LEW WHITE 


Organist — Composer 
Conductor 


RADIO.T.V. 


Current Shows 
TELEVISION: 
“The Web’’—CBS 
“Hands of Destiny”— 
Dumont 
“Rocky King’’—Dumont 
RADIO: 


“Inner Sanctum”’—ABC 

“Grand Central Sta- 
tion’’—CBS 

“Portia Faces Life’’—NBC 


RCA Victor Artist 
Columbia Picture Shorts 








LExington 2-1100 
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Latest RCA VICTOR Release i 
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4 CUDDLE BUGGIN’ BABY 
"| ENCLOSED, ONE BROKEN HEART | 
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45 RPM No. 48-0342 & 78 RPM 





Saggy 











\\ Affiliated HILL and RANGE SONGS Inc. ¢ New York and Beverly Hills i 


EXCLUSIVE MANAGEMENT 


THOMAS A. PARKER - 
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been supplying newsreel and tele 
pools with footage without fixing | 
any date for releasing the celluloid. 
Practice has giten video a clear. 
advantage over the reels since the | 
five companies come out only twice 


_ TV's Advantage 


titi continued from page | a 


| competition to the newsreels. 








eee 
3,000-4,000 feet of film weekly. 
The battle is without precedent 
since television was only in an ex- 
| perimental stage during the last 
war and, hence, offered no real 
Top 





weekly with newsreel issues, while | execs of the latter are basing their 


the telecasters are on the air daily. 
It is estimated that the Signal 


Corps supplies both media some! 


argument for uniform and simulta- 
neous release dates on the claim 
that only through this means can 


|'the Defense Dept. 
est possible release of Signal Corps | for the reels. 


footage. If tele continues to get | 


Wires sent by 


the break, the reels will use as their Washington execs read as fol- | 


little as possible of the Army stuff, 
depending on their own camera- 
men for footage. 


Washington newsreel reps are 
pointing up this contention in their 
talks with Defense officials. 
claim that issuing footage on the 
present undated basis is “sloppy 
practice” which is cutting down on 
theatre usage of these reels. Op- 
position of video is branded as 
“solely selfish” and not calcudated 








_ 





They 


lows: “Defense Dept. 


all five reels to | added talent. 


| simultaneous release dates agree- | 


able to the majority of companies 
to whom releases are made. This 


/ would normally be Wednesdays for 


Monday makeup and Saturdays for 
Thursday makeup.” 
Both the reels and TV have their 


| additional to that supplied by the 


| sending another two men 


Signal Corps. NBC is reported 


Asiatic battleground. 

At present the reels are getting 
70% of their footage from their 
own cameramen, but the propor- 
tion may swing sharply if a uniform 


insure the wid-| to obtain widest possible audiences'a dearth of experienced young 


cameramen in their search for 


While the reels are squawking 


should set. ‘over the undated releases, there 


are no complaints over the service 
by the Signal Corps. Clips are be- 


‘ing flown daily directly from Korea 


to the 


to the Army's photographic center 
in Long Island, and then turned 
over to the companies at a fast 
rate. It is this very speed of oper- 


own caeramen in Korea for footage | tion which has given TV its ad- 


vantage over the theatres. 





WDAF-TV Expansion 
Kansas City, July 25. 
Sports department of WDAF-TV 
recently was enlarged with the ad- 
dition of Jav Barrington to handle 





release date is set by the Defense 


Dept. These companies are ex- telecasts of Kansas City Blues 
periencing considerable difficulties American Association baseball 
m adding = a of al games and other events 
ame > fig ri - 

r A $ T é $ T G K 0 W | NN G T Vv M A R K ‘ T lensers, if possible, from the cur- ing handled at the station by Vie 
rent three. Execs report, however, | Peck. 
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Ownership of TV sets within the WLW-Television area has increased more M 

1 4 f ; | ! ) | : 

than 600°. in the last year. During a recent four-months’ period, growth There Ss Far Too. uch Talk 
of set owners more than doubled the national rate ~ totaling 281,000 b in “D li j K di od 
(unduplicated) as of July Ist. It’s the 2ND LARGEST TV MARKET IN dj out Tt e ec ine a a 0 


THE MIDWEST ...6TH LARGEST IN THE NATION, 


I. KTUL today has a GREATER 
SHARE of Audience than EVER 
BEFORE! 


| 2. KTUL Sales are FAR AHEAD 
of ANY January thru May 


REACHED MOST EFFECTIVELY 


three micro-wave-linked Crosley 


Videodex Reports for June prove that the 


Stations—WLW-T, Cincinnati; WLW-D, Davton; and WLW-C, Columbus | 
the best method of reaching this important TV market. WLW-| 
from 11 A.M. to| 


the | 


—offer 
Television has an average Share of Audience of 45.9% 


11 P.M. seven days a week, as compared to an average of 32.4% for 


period in our 16 year history! 


3. We THINK that is true of 
ANY ALERT, CluidiencoACTION 
station. We KNOW it is TRUE 
with KTUL! 


KTUL..CBS..Plus “Know How” 
on the Local Level ... in Tulsa | 


AVERY-KNODEL, INC 
National Representative 


five other stations located in the WLW-Television area! 





AT LOWEST COST 


On a cost-per-thousand basis, WLW-Television reaches this large audience 

t lower cost than any other combination of the eight TV stations located | 
in these three cities. For complete information, contact any of the WLW-TV 
Sales Offices in New York, Chicago, 


Columbus. 


Hollywood, Cincinnati, Dayton, or | 


JOHN ESAU 
Vice-President - General Manager 


EARL SHELDON | | | 


CONDUCTOR-ARRANGER 
Scoring PET MILK SHOW 


Musical Director for 
MUZAK AND ASSOCIATED TRANSCRIPTIONS 


EARL SHELDON, 11 West 42nd Street, New York City 





WLW-T WLW-D 


CINCINNATI DAYTON 





WLW-C 


COLUMBUS 





Television Service of the Nation’s Station 
Crosley Broadcasting Corporation 
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Radio ------ 


Since its Commercial Infancy 


Television - - ---- 
Since 1939 


GEORGE R. NELSON 
Advertising 
Schenectady and New York City 
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ED WOLF Announces 





* Two New T.V. Radio Hits 


“THREE FOR THE MONEY” . 


and 


ALONZO DEAN COLE’S 


“THE WIPCH’S TALE” 


’ WOLF ASSOCIATES, INC. 
“BREAK THE BANK” 420 Madison Avenue ce, 


in its 5th Year New York City, N. Y. 
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Representative: TED ASHLEY 
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GEORGE PUTNAM 


Star of 


“Broadway to Hollywood 


DUMONT, Wednesday, 10 P.M. 


Sponsored by: 
TIDE WATER OIL CO. 


Makers of *T.V. 


News Editors: 


LEE PUTNAM and 
EDDIE HIGGINS 


Producer: 
a TERRY GROSS 


*Tydol—Veedol 























el etal 


BOB DIXON 


“Perry Mason” —CBs 
; “Life Can Be Beautiful”—Nnec 
Edward R. Murrow Program—css 


“Chuck Wagon” — 
CBS-TV, as Sheriff Bob Dixon 


Personal Representative: 
KAY ROBERTS 
Press Relations: 
SIDNEY ASCHER ASSOCIATES 








|] @rs. $150 month on lease thru Oct. ’51. 





| | 230 E. 49th St., N. Y., ELdorado 5-1927 


























| RCA 


——= Continued from page 4 =e 
that: ‘The essence of this question 
is the comparison of the critical 
feature of color rather than the 


size of the picture’. 


| Cahill noted that CBS had also 
| criticized the picture texture in 
reception on black-and-white sets 
of RCA color transmissions. “It 
| even went to the extreme of deny- 
ing that the RCA system is ‘com- 
patible’,” he said. “It failed to 
mention that Dr. (Peter) Goldmark 
(‘CBS engineer), had admitted the 
RCA system is compatible.” More- 
over, Cahill said, CBS made the 
“ridiculous claim” that it has the 
“most nearly compatible of the 
three systems.” Condon Commit- 
tee, he said, “confirmed in two 
words what everybody knows, that 
the CBS system is ‘Not Compati- 
ble’. Cahill added 

“In respect of compatibility «nd 
the RCA system, CBS again dem- 
onstrated how extreme and irre- 
sponsible is the language of its 
proposed findings. It said the RCA 
System has ‘ . a bare possibility 
of compatibility . at some time 
in the future ...’ The Condon 
Committee defined compatibility in 
terms of the ‘quality of image 
rendered on existing sets.’ For 
the RCA system, it commented 
that this is ‘excellent.’ 

“In fact, the CBS document of 
June 26 is not proposed ‘findings’ 
at all or even a marshalling of the 
‘major’ or ‘relevant’ evidence. It 
is. instead, a highly argumentative 
brief.” 








| 
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New Rate Hike 
Continued from page 35 


get $1,000. Spots and station break 
announcements on the same four 
stations are to be $500, N. Y.; $100, 
Washington; $120 for Cleveland, 
and $200 Chicago. Class B and 
Class C rates are also to be adjust- 
ed upwards. 

Basic time rates remain the same 
for KNBH, Hollywood, NBC’s fifth 
0.&0. operation, but that outlet, too, 

‘is subject tc the revised frequency 
|discount schedule. Web has ruled 
‘out discounts on spot commercials 
and station breaks in all Class A 
time periods. For Class B and C 
times, the maximum discount al- 











lowable for 260 times or more is 


10°%. 
In forwarding the new rate 
schedules to agencies and adver- 


tisers, NBC pointed out that tele- | 


vision set circulation in the four 
cities due for upped time charges 
has increased an average of 47°%. 
Sets in the metropolitan N. Y. area 
during the last six months, for ex- 
ample, jumped 39°, so that the 
new rates make for an actual de- 
crease in cost-per-thousand of 21%. 
Cost per-thousand decrease _ in 
Washington is 22°; in Cleveland 
it’s 25%, and in Chicago 17°. 

As usual when new rates go into 
effect, orders accepted prior to the 
effective date are to be protected 
for six menths after that date. On 
WNBT, WNBK and WNBQ, how- 
ever, commitments made for spots 
and station breaks in Class A time 
will be protected at current rates 
and discounts for three months 
only. 


TV FILM SHOW 
SALESMEN 
WANTED 


National film organization, headquar- 
ters in New York City, needs top- 
notch salesmen for its TV department 
in various territories. A rare oppor- 
tunity for the right men. Offering a 
drawing account plus additional earn- 
ings based on performance to aggres- 
sive salesmen in their 30’s accus- 
tomed to earning in excess of $10,000 
a year. Men with following in radio 
or TV field and with college education 
preferred. Send resume for appoint- 
ment when in town. 


Box V-527, Variety 
154 W. 46th St., New York 19 





























48TH ST., EAST (Bet. 2d & 3d Aves.) 
EXQUISITELY FURNISHED 
APARTMENT 


2 rooms, kitchenette on parlor floor. 
Newly decorated; antique furniture; 
Oriental rugs; new curtains, slip cov- 


MRS. MABEL DETMOLD 














—— 





——— 


JACK STERLING 


6:00 to 7:45 A.M., 


Monday to Saturday, WCBS 


THE BIG TOP 
Saturday, 7-8 P.M. 
CBS-TV 




















THE IRISH SENORITA 


and 


Las Vegas 


BEITY REILLY 


Recently Concluded Successful Engagements 


CHEZ PAREE, Chicago 
EL RANCHO VEGAS HOTEL, 


Management: WILLIAM MORRIS AGENCY 














Call 


Call 








FOR LAUGHS 


MR. NORTH for 


PLaza~7-3445 


MR. BALLANTIN 


MR. BALLANTIN 
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Tele Reviews 


Continued from page 37 


chatter has been of a general na- | 


ture (name, occupation, etc. of in- 
terviewee) which is of interest 
Jargely to person being inter- 


viewed and his friends only. Per- | 


haps a wider range could be de- 
veloped by discussing some specific 
topic, even if it’s only “Do you 
think the City Hall pigeons should 
be fed popeorn or shredded 
wheat?” 

Camera catches some good back- 
ground effects ranging from a shot 
of the Yale Art Museum to pass- 
ing busses. 

Program is participating in that 
Gillmor Motor Co. (Dodge) foots 
the bill Mondays, while Drazen 
Lumber Co. (Hotpoint Dealer) 
takes over on Wednesdays. Com- 
mercials ring in best possible vis- 
ual angles on a Dodge car and a 
Hotpoint stove respectively. 

Bone. 


oe 


SPELL IT PLEASE 
With Dr. Harry Hagen, emcee 
Producer-directors: Lee Hall, Dave 

Harris 
30 Mins.; Mon., 8:00 p.m. 
Sustaining 
WNHC-TV, New Haven 

Dr. Harry Hagen, who has been 
around the airwaves for some time 
(“True or False”), has«come up 
with a new format that shows in- 
teresting possibilities. It’s a spell- 
ing bee setup, but instead of the 
standard routine of contestants 
spelling words back and forth in- 
cividually, a number of angles 
pointed definitely for video make 
it an off-the-beaten-path prograih. 

Contests are between two three- 
member teams (on program 
caught, three femmes from a phys- 
ical culture college faced three 
males from the local pro baseball 
team), with one of each team ap- 
pearing simultaneously at  black- 
boards. Camera first pans to a 
picture of a motorcycle cop, then 
contestants are given. relative 
words (summons, precinct, etc.) to 
spell. First one to scribble correct 


spelling gets five points for his 
team, thus introducing the time 
element as well as accuracy. (Ses- 


sion ended in a tie at 35-all, with 
both teams getting prizes.) 

For change of pace, George 
Palmer at the organ comes in with 
various tunes, and selected words 
then shift to musical significance. 
Another visual angle is injected 
when emcee holds up for tele view- 
ers, but not for contestants, cards 
with words’ spelled backwards, 
then tells teams to go to it. Results 
here are usually good for laughs. 

Hagen, in professorial garb, 
swings through the stanza easily 
and keeps action moving steadily. 

Bone. 





Tele Followup 











NBC-TV’s “Ford Star Revue,” 
although lining up a better talent 
array than is generally being offer- 
ed in these high-temperature low- 
budget days on tele, still fails to 
hit the bigtime. 
by Mary Healy and Peter Lind 
Hayes. The trio did a fairly ap- 
pealing Irish burlesque of 
Goldbergs and combined for a take- 
off on a vaudeville threesome, but 
never really reached the comedic 
heights. As a duo, Hayes and his 
partner-wife did a disk 
blues routine, in which they got 
off some hep imitations of Ethel 
Merman, Ray Mic ileton, Jack 
Smith and Lena Horne. They also 
did a harassed picnickers sketch, 
with the usual poison ivy, ete. 


Hal LeRoy scored neatly with his 
polished tapping, 
slick softshoe and seated tap num- 
bers. Los Gatos trio pleased 
with acrobatics set to a swing musi- 


cal background in which their trick | 
mounts and jitterbug movements | 


demonstrated skill rather than 
masochistic contortions. The Ted 
Adolphus dancers were 


“Waltz of Springtime,” whith was 


incompletely realized and showed | 


evidence of cramped quarters. 


Mello-Larks group (three men and | 


a gal) were pleasant in the vocals. 

Commercial by Dr. Roy K. Mar- 
shall, in which the astronomer (who 
incidentally has his own airer on 
NBC-TV) gave the gab a scientific 
angling, was topflight. 


Tele-Rex Musical Pix 


Having reached an agreement 
with the American Federation of 
Musicians, Tele-Rex Co. has final- 
ized plans for a series of short mu- 
sical pix to be lensed in Gotham 
and Hollywood. Outfit will distrib- 
ute 312 to five-minute vidpix. 

Elliott Daxe is exee veepee of 
the firm. : 








On Thursday (20) | 
emcee-star Jack Haley was abetted 


the | 


jockey | 


also doing his | 


handi- 
capped by choregraphie cliches in | 


ST. LOO BREWERY SEEKS | 


St. Louis, July 25. | 

The St. Louis Post-Dispatch’s tel- 
Vision station, KSD-TV, is being 
| used for the first time to select a 
|““Mrs. St. Louis” to represent this | 
burg in a “Mrs, America” contest 
to be held in Asbury Park, N. J. 
|The Hyde Park Breweries Assn., 
through McCann-Erickson, Chicago, 
\is bankrolling the local contest that 
runs for 13 weeks and the winner 
of the local contest will cop, among 
a flock of prizes donated by mer- 


chants, a 1950 model automobile. 
Four contestants, who send their 
name, photo and thumbnail sketch 
of themse!ves to the station, are in- 
vited for an interview before the 
cameras each Friday night. On the 
12th week the semi-finals will be 
held and th following week “Mrs. 
St. Louis’ will be chosen. Entry 
blanks are printed in all the local 
dailies, in addition to being dis- 
tributed over the enttre city. 


Liberty Cries 


Continued from page 31 




















and carries its games on time in 
the West Coast, beginning in the 
mornings, while Mutual delays all 
games over the Don Lee network to 
begin in the afternoon. Thus, said 
Liberty, ‘“Mutual takes the air with 
a game about the time Liberty is 
finishing.” 

Regarding the complaint of Roy 
Hofheinz, owner of KTHT, Hous- 
ton, that the incidental background 
noise and sound effects in the re- 
created games are not identified 
as recordings, Liberty contended 
that the FCC rules do not require 
that the use of mechanical repro- 


ductions be identified and _ that 
there is no violation. 
Although there is no_ specific 


rule requiring a recreated sports 
event to be announced as such, said 
Liberty, it identifies all recreated 
games at the beginning and conclu- 
sion in the same way that Mutual 
identifies its transcribed baseball 
games. 











| 
Beer Barons | 


Continued from page 31 














position for, on the one hand, he 
needs the local beer baron’s busi- 


ness, but he also can’t afford to 
brush off the bigtime network 
shows. 


That's one reason why the sta- 
tions are move and more amenable 
to co-op sponsorship deals. It’s one 


way to keep faith with the local | 


sponsor and tag along on ambitious 
network programming. As an il- 
| lJustration, no sooner had DuMont 
revealed to its affiliates that it had 
| grabbed off 
Madison Square Garden, N. Y., 
events than the beer boys around 
the country moved to tie in on a 
local sponsorship basis. (However, 
| DuMont is undecided as yet what 
sales policy it will pursue on the 
Garden events). 


20G Barrington 


Continued from page 34 sce 























| panel of judges selecting the win- 
ners. These then appear in a full- 
‘length TV play. Name actor or 
'actress is to appear opposite the 
semi-finalists in the 15-minute 
skits and then double into the play 
'for the finale. It’s the final play 
which Barrington thinks can be 
taken on the road as a touring) 
‘unit, with another actor replacing | 
the star, if the latter has prior 
commitments. Winners in addition 
are to receive film or legit con- 
tracts. 

For the advertiser tieins, the 
talent must obtain entry blanks 
from the retailers, and audiences 
|attending the semi-final auditions 
|must obtain admission tickets the’ 
i'same way. TV audience, in addi-| 
tion, must get voting blanks from | 
'a local dealer or retailer to vote) 
|for the best supporting perform- | 
lance in the semi-finals. Barring- 
'ton has a production crew all set 
/to go with the series. 

As another new idea, the pack- 
ager plans to have the finalists give 
two audition performances of the. 
full-length play before a live audi- 
ence prior to the broadcast. In, 
that way, they can get their roles | 
down pat and so minimize the) 
number of camera rehearsal hours 
necessary. 





MRS” VIA KSD-TV SHOW 


the Saturday night | 


|\(AM and TV) 








World Series 


Continued from page 1 








five Notre Dame home football 
games which DuMont will televise 
this fall. ND rights reportedly 
went for $180,000 to $200,000, top- 
ping a bid of $150,000 entered by 


the NBC network, which was go- | 
‘ing ahead with no sponsorin mind. 


Similar situation did not occur 
last year. Gillette in 1949 paid 
$225,000 for the video rights and, 
since Mutual has no TV network in 
operation, made the Series avail- 
able on a pool basis to all stations 
wanting to carry the games. Un- 
der that setup, the stations were 
not paid time costs. This year, 
however, DuMont is reported will- 
ing to pay the station charges as 
further ammunition in its bidding. 

Gillette also bankrolled TV cov- 
erage of the All-Star baseball game 
earlier this month, which was car- 
ried exclusively by NBC stations. 
NBC is reported willing to help 
share the cost for rights to the 
Series with the razor outfit but is 
not expected to back any bid above 
the $510,000 now offered. DuMont, 
in addition, is reported not averse 
to letting Gillette come in on a co- 
sponsorship basis with Chevvy, so 
long as it has the games on an ex- 
clusive deal for its network. 

Other networks and indie sta- 
tions, meanwhile, regard the bid- 
ding as out of all proportion to the 
true value of the Series at this 
stage of video’s development. They 
are afraid the talent and labor 
guilds might use the figures as a 
bulkwark in seeking higher pay for 
their members and claim TV can- 
not yet afford this. 











Radio’s Chance 


Continued from page 1 ane 














web bosses have overnight condi- 
tioned themselves to the new turn 
of events—on the eve of “radio’s 
second chance” for survival. 

They know now—and the word’s 
been passed around in well-placed 
quarters in Washington—that TV 
is the price that will be exacted 
from broadcasters in the Communi- 
cations picture in the step-up of 
military needs. Korea and the 
Communist threat, they’ve been 
warned, are not something of im- 
mediate months, but probably years 
in range. They’ve been tipped off 
to the approaching tight controls 
facing the TV industry, which will 
put circulation and audiences at a 
static figure for a long time to come. 
And they’re practically reconciled 
'to the fact that, as video is thrown 
for a succession of losses, the al- 
most incredible situation of major 
TV networks being sold out will 
| be of short duration. Without the 
‘circulation the advertisers won’t 
stick. And they’re equally cogni- 
zant of the fact that radio will be 
the beneficiary. 


| Radio broadcasters are no longer 


‘alarmed over those long sustain- | 


‘ing stretches. They’re beginning 
to change their tune about under- 
cutting on sale of program and 
time. 

Although they’ve already made 
some concessions on rates in the 


face of pressures from advertisers | 
(such as NBC and CBS slashing | 


Sunday afternoon rates, as detailed 
in this week’s Radio Section), 
they've alerted themselves to the 
upcoming military-inspired shifts. 
It accounts for the fact that the 
networks have thrown down the 
gauntlet to 
National Advertisers (representing 
$75,000,000 in network radio bill- 
ings) by refusing to accede to their 


‘demands for reduction in night- 


time rates. They know, now, that 
the advertisers will need them in 
coming months. 

The broadcasters readily con- 
cede that the playing of two horses 
in the spectrum 
midstream at the same time has 
done incalculable harm to radio. 
They concede, too, that they’ve 
learned their lesson. That’s why 
they’re not too particularly alarmed 
over the reports circulating from 
the Pentagon that the whole TV 


allocations picture may be ar-' 


rested by the military taking over 
the ultra high frequencies, or that 
the color television will be put in 
abeyance for the duration, despite 
the probability of the Federal Com- 


munication Commission giving the | 
okay on tint video before the sum- | 


mer is out. It’s practically a cer- 
tainty that manufacturers won’t be 
turning out color sets when the 
Government’s electronic boys start 
handing down  cease-and-desist 
orders. 


the Association of | 


: Inside Television 


DuMont network added new improvements fo its teletranscription 
(kinescope recording) process this week and also initiated three new 
developments in its playback equipment designed to improve film and 
_kinescope projection quality. For the kines, the web has adopted a 
process of printing magnetic sound optically on film prints, which it 
claims will achieve 16m sound quality comparable to the 35m sound of 
the top film theatres. 

For its projection equipment, which has been installed in WABD, its 
key N. Y. station, the web has modified the video amplifier to correct 
gray scale deficiencies and has developed a chain of film light-filters, 
said to sharpen the film image considerably. Web also has modified 
the inconoscope camera equipment used for TV film projection to mini- 
mize flaring at the edges of the picture tube. 





N. Y¥. Daily News’ WPIX this week ordered $160,000 worth of new 
equipment for its new transmitter site atop the Empire State building, 
N. Y. Construction of the transmitter will start Sept. 1, with the station 
slated to begin operation from the new location early in December. 
Facilities and space for color TV are provided, in case the FCC decides 
in favor of eolor. 

WPIX plans to maintain intact its present transmitter atop the News 
building for auxiliary purposes, in case of a breakdown at any time vf 
the new equipment. Station will be one of five in the metropolitan 
N.Y. area to broadcast from the Empire State, with only WATV and 
WOR-TV continuing to transmit from their sites in New Jersey. 





United Artists Television will handle national syndication of Harry 
Wismer’s “Telesports Digest.” Deal was concluded recently between 
Wallace Orr, president of Tel Ra productions, which produces the half- 
hour show, and UA video director John Mitchell. Show has been placed 
commercially in eight cities. 

UA also announced sales of three more shows to various sponsors on 
a local level. The 15-minute weekly “Women in the News” has been 
placed in six markets. “Top Views in Sports,” a 15-minute weekly 
sports stint, has been placed in five cities, and “John Kieran’s Kaleido- 
scope,” another 15-minute spot, goes into four new spots. 





New York University’s Summer Workshop, now in its 15th year, is 
strongly stressing television this year, having acded instruction in TV 
studio practice, TV film editing, TV writing. Close tieup with Daily 
News’ WPIX has been of great utility to Washington Square authori- 
ties. Guest lecturers this summer were also assigned a television 
emphasis. They include William Ackerman of CBS; William Fine» 
shriber of Mutual; Walter Craig of Benton & “3owles; Dr. Ernest 
Dichter, the advertising psychologist; Leon Goldstein of WMCA and 
Charles Seipmann, former BBC official, now an NYU prof. Robert J 
Landry continues as Director of the Workshop, his eighth year. 





Growing importance of television in the spot broadcasting picture ty 
pointed up by the expansion of Edward Petry Co.’s video division 
Thomas H. Dawson, eastern sales manager of CBS’ Radio Sales, has 
been appointed director of the station rep’s TV division and Keitl 
Kiggins, who assumed that post last August, has been upped to assist 
ant to the president to work on both AM and TV. 

Tele personnel was also expanded with the naming of Robert 17 
Hutton, Jr., for 15 years with NBC and ABC sales promotion, as tela 
vision promotion manager. oie 


BR 





Scripter Doug Johnson, of Chicago, is believed to have hit some king 
of a record for television network writing and idea credits. Freelance 
is currently getting credit lines on four hours of NBC programming 
originating in Chicago. He’s writing the full script for the hour-long 
Saturday night “Hawkins Falls” stanza and drafts the sketch ideas for 
the unscripted Thursday night “Studs Place” and the cross-the-boardé 
half-hour “Ransom Sherman” show. 





Cedric Adams is handling his two WCCO, Minneapolis, daily pro- 
grams and his CBS-TV ‘Prize Performance” chores with an assist from 
Northwest Airlines. Gabber flies from Minneapolis on Monday morn- 
ings, arriving in Gotham in time to do the WCCO 2:30 p.m. (EDT) show, 
tackle his network tele airer and wind up the day with his midnight 
(EDT) WCCO newscast. Tuesday morning he flies back, arriving 15 
minutes before airtime to do the afternoon news show from a mobile 
unit in the airport lounge. 


| David M. Holtzmann, attorney for dancer-choreographer Anton Dolin, 

has served notice on Ballet Theatre not to credit Dolin for chore- 
ography in its video version of “Giselle.” Ballet Theatre had Dolin’s 
name on the screen for the NBC-TV version of the dance-drama Sunday 
(16). 

When Dolin, who has been dancing in England with Alici Markova 
since the first of the year, left Ballet Theatre in 1946, it was agreed 
that the group could use his “Giselle” provided the credit was given. 
However, his attorney feels the choreography on the tele version was 
not Dolin’s, was inferior and therefore hurt his client’s re putatbenm,. 


Inside Stuff—Radio ¥ 


Substitution of the First Piano Quartet for the llona Massey adven- 
ture series, “Top Secret,” in NBC’s 10:30 p.m. slot Monday (24) re- 
sulted in the cancellation of “Diagnosis Homicide,” mystery show re- 
volving around the experiences of a pathologist in solving murder 
cases. 

Plans originally called for “Homicide” to replace “Cloak and Dag- 
ger” Sundays at 4 p.m. Latter was to have moved into “Top Secret's” 
Monday night spot, but now remains unchanged. “Secret” recently 
was switched into the 9:30 p.m. Sunday segment following withdrawal 
of the Coast-originated “My Mother’s Husband.” 

For the time being, at least, “Homicide” will be dropped. Based 
on Laurence Blochman's Collier’s mag stories, the seript was adapted 
by Ernest Kinoy. Wade Arnold and Jack Kuney were to have shared 
producer and director credit, respectively. 

Street & Smith has launched a special spot radio campaign for the 
August and September issues of Charm, Mademoiselle and Living for 
Young Homemakers, via the Peck agency. Unusual angle is that thes 
publisher is buying newspaper display space on radjo pages to plug its 
minute transcriptions. , 

Twenty-six stations in seven key market areas are being used, with 
+ Ph apna in the form of a weather forecast jingle with live 

-ins. 


—__—- ae 

WNBC, N. Y., is prepping a group of courtesy announcements using 
the voices of New Yorkers with unusual names. Doing the plugs are 
individuals with monikers such as: Gilbert and Sullivan; Stanley and 
Livingston; Morning, Noonan, Knight; Hook, Line and Sinker: Plato: 
Cicero and Solomon; Romeo and Juliet; Barnum and Bailey; Hatfield 
and McCoy, ete. 

It’s part of the station’s “integrate into the community” pitch. 





| New regional sponsors for the Frederic W. Ziv transcriber, “The 
Cisco Kid,” include Farm Crest Bakeries of Detroit and Ballentine 
Packing Co. 

Farm Crest has bought the stanza for one year in i eledo, Columbus, 
| Lima, Kalamazoo, Lansing, Flint and Saginaw. Ballentine Packing will 
/use the series in Columbia, Florence and Greenville, S. C. 
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RCA Boosts 45 RPM by 10c to 75c 
In Move Necessitated by High Costs 


In a move to get ahead of pro-* 
duction costs, RCA Victor is boost- | 
ing the price schedule on its 45 
rpm pop line from 65c to 75c, plus 
tax. Hike of 10c¢ will bring Vic- 
tor’s pop disks in line with other 
45 rpm manufacturers and will es- 
tablish an even-price level for the 





McCormick Etches 2 More 


Chicago, July 25. 
John McCormick, WENR disk 
jockey, has recorded two addition- 
al sides with Blue Barron orch for 


| 
| 
| 
| 


Gab Sides With Barron 


78 rpm shellacs and the slow- M-G-M. 
speed platters. Price rise will af- Repeat etching is on strength of , 
fect only the pop line, with the McCormick's waxing of “Are You 


Tonight?” 
patter 


Lonesome in which spin- 


ner does the 


Red Seal disks remaining 
level. 


longhair 
at the current 95c 





Victor execs declared that the componime nt 
boost was necessitated by the high 
cost of materials, a factor which SPA A (| ff 
has prevented the diskery from osenle e er 
RWerning a fair profit since the 


Gains at First Coast 
Shindis in Many Years 


Hollywood, July 25. 
Songwriters Protective Associ- 
ation, in first Coast get-together in 
many years, tossed membership 
banquet at Beverly Hills hotel with 
prexy Sigmund Romberg chairing. 
Present from New York were Abel 


new-type disks were launched over 
a year ago. Company spokesmen 
emphasized that the price hike was 
not predicated on the prospect ol 
higher production costs in light of 
the international situation. 

Victor execs also asserted that 
the price revision was entirely in- 
dependent of the recent move by 
Decca in the 45 rpm field. “We 
made no commitments whatsoever 


to Decca,” a Victor exec said. Baer, treasurer; John Schulman, 
Decca. meantime, has not disclosed counsel, a Stearn, exec 
its price schedule for its 45 rpm secretary. Some 240 members 
line, which is slated to go on the heard report on what gains SPA 
market late in August. It’s expect- Made in last year during which 
ed. however, that Decca will con- outfit, after five-year fight, suc- 


form to its past policy of maintain- ceeded in establishing contracts 


ing a one-price level of 75c¢ for all With most pubberies 
types of pop disks. Other 45 rpm About 90 percent of publishers, 
disk labels, including those of including all prominent ones, are 
Capitol, London and M-G-M, have now pacted by SPA. Schulman 
been going at 75c. emphasized that under new pact, 
Price rise will give Victor ap- writers get minimum advance of 
proximately 5c more per disk, with 5250 per tune and that publisher is 
the other nickel being split be- bound to release printed copies or 
tween the distrib and the retailer. S©cure a record within a year. In 
Many retail outlets, however, have ¢Vvent publisher fails to sq@ market 
been tabbing the Victor 45 rpm @ tune within 12 months, tune- 
disks at 75c from the start and now SMith can reclaim it without re- 


funding the advance. Most Coast 


will have to absorb the higher dis- : wae _ 
members hadn’t heard this before. 


trib charge. Cost of packaging al- 





bums will remain as before. with Schulman also asked members to 
the price of the sets only being report ¥ hen publishers are de- 
~Kcesed by the additional 10¢ for linauent in royalty payments, 
euch dink. stressing SPA could do nothing un- 
New price schedule throws the less instances are reported. Coast 
NeW | + rep L. Wolfe Gilbert reported 97% 
recent agreement between Victor . < 
ag : ae of Coast members are paid up in 
and Herman Starr, head of the Mu- ; — ; : 
, ; dues, which range from a top of 
sic Publishers Holding Corp.. for ¢- 
s 5 $50 annually for ASCAP AA mem- 
a l'ec statutory royalty rate on the bers down ‘to er : sarly f. via a 
45 rpm disks, into discard. With .y° ee 
.-, rated songsmiths. 
the l'ee rate based on the 65c 
price, new price level will mean 
the general application of 2¢ roy- 2 SUNS FORM PUB FIRM 
alty rate per side on Victor’s pop Three Suns—Al and Morty 
# . | » . 4 c 
disks. The 142c rate, however, will | Neyins plus Artie Dunn—have 
be in effect for each number ©n| formed Majestic Music as their 


long-playing disks selling for $2.85) own publishing outfit 


or under. For tunes on _ higher- New firm will h: : 

o hers. nandle tunes which 
priced L-P disks, the 2c rate Ob- the Suns have either discovered or 
tains. | written. 
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PAR MUSIC BUYS SCORE 





‘é ? 
FROM ‘AT WAR’ FILM t 
While Paramount is dickering 1. MON ®) (Pp; ) { King Cole Trio..........Capitol 
with film producer Fred Finkle- | ; : IONA LISA (3) (Paramount)........ recerrer er ri bss ees ) Victor Young ........ peel 
hoffe over possibility of taking oti . {Gordon Jenkius......... Decc 
over distribution of latter’s indie * 2. BEWITCHED (12) (C ee eee eee ee errr ) Bill Snyder c.:.......... Deane 3 
production of “At War with the, ; ; , : { Aviitews. Ste Sénkina De z 
Army,” the distrib’s publishing sub- | 3. I WANNA BE LOVED (9) (Supreme) .............. reeeee es) Billy Eckstine ‘ “a “9 t 
sidiary, Paramount Music Co., has ‘ se sebaigigghaiate te " “i 
already gone ahead and bought the 4. HOOP-DEE-DOO (10) (Morris) ................ceeeeceeee. } Perry Como........... Victor ; 
special film score for the pic, which | f° 8 eevee er eweae Capitol ¢% 
stars Dean Martin and Jerry Lewis. 5. MY FOOLISH HEART (15) (Santly-Joy) .............0000-. Gordon Jenkins........ Decca ; 
Film adaptation of the Broadway ) Billy Eckstine ..........M-G-M 
legit comedy features three tunes|4 6 ‘THIRD MAN -ME (17) (€ i) {Anton Karas ......... London ; 
written by Mack David and Jerry F: “75 Serpe Et) MAGN? + os sen eceeseversecnes | Guy Lombardo. ........ Decca 
Livingston. Original legit produc- * r : . ; | Jenkins-Weaver ve 
tion had no music. Songs are | 4. TZENA, TZENA, TZENA (2) (Cromwell) .................. ) Mitch Miller... hiGetea Pe 
ee Oe Beaute ey ey |g 8 1 DON’T CARE IF THE SUN DON’T SHINE (5) (Famous) Patti Page............ Mercury 
Navy Gets the Gravy But the Army | 9. BONAPARTE’S RETREAT (1) (Acuff-Rose) ................ Kay Starr Capitol 
Gets the Beans.” | 10. SAM’S SONG (1) (Sam Weiss) .... ms Joe “Fingers” Carr Capitol 
| Second Gr 
European Organists F: Group 
Woo Ethel Smith ~ SENTIMENTAL ME (15) (Knickerbocker) ........... Palak seeds = eoehe te eeeeeeens Ped z 
cus “tet hee} et ecca 
Group of leading European elec- | } “EC ee . ‘ 
tric organists, led by Portugal ra- tegen igs (Hill-Range) Settee eens eeeene een eeeeeen ees Sammy FOS shevceeee. Victor 
dio star Luiz Quintella, has invited De Gee & Bee LEO) CUP OPES NUMMIC) oe cdo se cbeeccvnceseeecéisneass SAMMY: FBYO . si vvies er Victor 
Ethel Smith to confer with them | eg eee rer es CASO hove Pha ee vadure hs De Pe tka cnnkias 2 Capitol 
in ge — a on Pa ene VAGABOND SHOES (Jefferson) eh eh re eee URE CETTE Ce ee VC ERMORE «ov cscs Mercury 
Stand at le London Palladium. 7 IE rr a Sot 
Overseas organists are interested GHPRPEPeeMO GPUUEEOES CLUOUNUIOEED oon acc ccccccccscccceccesocces Je nkins-W eavers Decca | 
in forming an international asso- ; STARS AND STRIPES FOREVER (Church) ........... ....... SPREE IMIRE. ». 00. Mercury 
ation, with Miss Smith as its head 3 ‘) Ralph Flanagan....... Victor 
and also hope to exchange tech- t I DIDN’T SLIP, I WASN’T PUSHED, I FELL (Remick).......... i ee Columbia 
niques and styles. . a COUNT EVERY STAR (Paxton) ................ 0000. ; ne Hugo Winterhalter...... Victor : 
Miss Smith, who sails from New D4 AMERICAN BEAUTY ROSE (Jefferson) ............ S Pree Frank Sinatra Columbia 
York Saturday (29), is booked to % 4 yyF EN ROSE (Harms) rT “aa Da adda 
finger the organ for a two-week 2 ms DURE CH RES dD eRe ese TES OECOO Se COCOD> OSC OE OEs oo eS Victor 
stretch at the Palladium, starting ; SD 6s nave as aae ee Teds WE Sewds bows% voce COW erceces . Frank Petty Trio....... M-G-M 
Aug. 7. Prior to sailing, she com- | % SE: SED oid nevis caves thevebssebecees seeeeeees Sammy Kaye ...........Victor 
ono re Mg ; agg nal _@¢ I'M GONNA PAPER ALL MY WALLS (Goday) (enens eee Patti Page Mercury 
»xroadcasts for the State ept. | Ss ; . ‘otataged Ge...4. occcee 
During World War II she partici- | : STARS ARE WINDOWS OF HEAVEN (Pickwick)... .. Ltncek aces: BOGE Bn Ace «bec 004% Coral 
pated in “VA” broadcasts to Latin : e 7 
countries of South America and : (Figures in parentheses indicate number of weeks song has been in the Top 10. 
Europe. \ 


to Barron ac- 


|; many 


Best British Sheet Sellers 


(Week Ending July 15) 
London, July 19. 


My Foolish Heart........ Sun 
Oe a a Sterling 
Seer Connelly 
Piano Roll Blues....... Leeds 
Oh, You Sweet One. .Southern 
Let’s Do It Again....Lennox 
eS ae Arcadia 
eet me On... os oc Maurice 
Jealows Heart.....New World 
Daddy’s Little Girl..... Yale 
Two on a Tandem .Merrin 
Quicksilver . eer Morris 
Second 12 
If I Loved You Williamson 
Load of Hay Fields 
Chattanoogie Boy... «eae 
Me and Shadow r.D. & #. 
Your Heart, My Heart. . Wright 
Down in Glen Wright 
Night Floor Fell In. .Southern 
Sunshine Cake Victoria 
Enjoy Yourself....... Morris 
End of Rainbow Cox 
Silver Dollar Merrin 
Candy & Cake Dash 














Fran Warren: “I Love The Guy”- 
Let’s Make Love” (Victor). “Love. 
The Guy” is a cute pop which) 
might catch on big. Miss Warren | 
| bounces the lyric with an easy 
|control that makes this one of her 
| more attractive sides. 
ia change-of-pace slow ballad also 
| packing hefty jock potential on the 





| strength of Miss Warren’s feeling | 


| vendition. Henry Rene’s __back- 


grounds are excellent. 

Les Brown Orch: “Easy 
Love’-“I Could Write A Book” 
(Columbia). Two solid _instru- 
mentals of fine standards by one 
of the sharpest bands in the busi- 
ness. Brown's orch takes off on 
these Cole Porter and Rodgers & 
Hart numbers with fine modern 
swing arrangements having color, 
balance and contrast Jocks can 
give these sides plenty of spins. 


To 





ASCAP Gets Same 


Coin From Austria 


July 18. 

change in the 
the share that 
Society of Com- 
posers, Authors and _ Publishers 
will get of the Austrian Society 
of Authors, Composers and Music 
Publishers (AKM) revenue for 
1949 remains the same. U. S. par- 
ticipants will get 175,000 schillings 


Vienna, 

Despite a drastic 
distribution system, 
the American 


($6,000). Unfreezing should take 
some time. 
For the first time since the war 


ended, foreign music became equal 
in standing with regard to the 
value of each point on obligatory 
programs. American participation 
was 10%, with the most popular 
numbers being “Slow Boat,” 
“Riders in Sky,” “Lamplighter,” 


“Civilization,” “Manana” and “Too 
Fat Polka.” 
Prior to 1948, 
discrimination 
origin of 
are subd 
halls, 
bands, 
With 
standstill 
yielded 
spots 


had been no 
made as to the 
revenue, but now there 
isions as to bars, dance 
concerts, wind-instrument 
etc. 
night 
in 


there 


life virtually at a 
larger cities, bars 
only $3,000, while similar 
in the provinces yielded 
times this amount to AKM. 
Emil Oswald, AKM general man- 


ager, who devised the new distrib 
setup, said that a return to the 


old system would deprive many of 
their fair portion of revenue. But 
it appears likely that something 
will have to be done to prevent 
coming to a standstill. 


| Jo Stafford: “Goodnight Irene”- 
“Our Very Own” (Capitol). Started 
by Gordon Jenkins cut, “Irene” is 
running wild on wax. Miss Staf- 
| ford’s entry is a bit late but among 
the most listenable because of its 
simple approach. Perhaps current 
interest in “Irene” will awaken 
some attention in the original ver- 
sion of this number by Leadbelly 
in a reissue by Atlantic Records. 
Leadbelly’s rendition lacks com- 
mercial polish but the authentic 
folk spirit is felt most strongly. 
For a rousing barroom clambake, 
Cliff Steward and the San Fran- 
cisco Boys hash it up powerfully 
on the Coral label. Reverse of the 
Capitol disk has Miss Stafford giv- 
ing a fine vocal on the Coral label. 


Reverse of the Capitol disk has 
Miss Stafford giving a fine vocal 
on the Goldwyn pic theme, “Our 
Very Own.” a vocal trio under 
Harold Mooney assisting. 

Bob Crosby Crch: ‘The Dixie- 
land Band’’-‘“Between The Devil 
and The Deep Blue Sea”; ‘Come 
Back, Sweet Papa” - “Dixieland 
Shuffle’ (Coral). Crosby’s crew 


has been pumping out some of the 
top sounds in the dixie format and 
these four sides rank among this 
crew's best. In the hot vein, the 
band’s workover of “Deep Blue 
Sea” is standout with superlative 
instrumental riffs on top of the 
driving tempo on all sides. Crosby 
neatly handles the vocal on “Dixie- 
land Band.” 

The Modernaires: “Dig-Dig-Dig 
Dig For Your Dinner’’-‘‘Bidin’ My 
Time” (Columbia). “Dig’’ furnishes 
the type of special material which 


the Modernaires need to register 
on disks. Behind Les Brown’s orch, 


the vocal quintet drives home the 
clever lyric with pace and stylistic 


class. Reverse is along more con- 
ventional lines on a_ promising 
item. Dick Jones orch accomps on 


this side. 
Kathy March: 


“Mother Used To 
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Tell Me’-“Alibi” (Abbey). “Moth- 
er” is a clever number, with slight 
indigo innuendos, that scores big. 
Miss March sends it with a cute- 
‘type of rendition behind Jerry 
Shard’s orch hot background. Solid 
juke fare. Flipover is also well 
done but lacks the sparkle of 
“Mother.” 

Cece Blake: “Copycat”-"Would 
You Like To Go To A Party” 
(Riviera). “Copycat” has an arres 
ing idea for a novelty pop. Miss 
Blake, Vaughn Monroe’s vocalist, 
neatly handles the lyric against a 
trailing echo that points up the 
copycat motif. Bottom deck is an- 
other bright number but spoiled by 
the opening talk passage. Don 
Costa’s orch accomps. 

Ray McKinley Orch: “Rockabye 
The Boogie” - “Boogie Woogie 
Washerwoman” (Victor). Two fine 
sides, one new and the other a 
revival. “Rockabye” is  well-ex- 
ecuted instrumentally, but boogie 
numbers need strong lyrics to 
carry them over the counters, and 
this side lacks that essential. The 


lyric, of course, was the chief factor 
accounting for the click of the 
reverse some years ago. 


“Goodnight, 
Heaven” (Colum- 
in the “Irene” 
in good voice, 
behind 


Frank “Sinatra: 
Irene’’-““My Blue 
bia). Another entry 
sweepstakes Sinatra, 
handles the lyric smoothly 
a chorus and orch under Mitch 
Miller’s direction. Side fades ex- 
cellently, making it one of the top 
versions. On the flipover, Sinatra 
beats out a standard in a rhythm 
style that sets him at his old-time 
best. George Siravo orch accomps. 


Platter Pointers 
One of Decca’s reissues of jazz 
classics, the long-play set of dixie- 
land jazz by the Dorsey Bros.’ or- 
chestra of 1934-35 contains some 


of the best music made during that 
fruitful era Returning to an 
earlier period, Morton Gould has 


compiled an L-P set ad Columbia, 
“Hits of the Golden Twenties,” in 
which the great standards of that 
day are reprised. Gould’s sym- 
phonic style, however, is too bland 
for the music. . Dave Brubeck 


Trio has cut additional distinctive 
rhythm instrumental sides for 
Fantasy Records, notably “Septem- 


. Claude Thornhill’s 
“Sweet and 


ber Song” 
orch has a neat cut of 


Lovely,” Russ McIntyre vocalling 
(Victor) On the same label, 
Phil Regan sweetly tenors “Three 
Little Words” . Cathy Mastice 
has a good cut of “Dream A Little 
Dream of Me” (Admiral) . On 
the Hawaiian kick, Jerry Byrd 
twangs out “I Regret To Say 
Aloha” in okay style for Mercury, 


Danny Kuaana and His Islanders 
backing up Sister Rosetta 
Tharpe is tops, as usual, on “I 
Heard My Mother Call My Name” 
(Decca) ... Harry James’s trumpet 
| virtuosity gets plenty of room in 
| Percy Faith’s number, “Brazilian 
Sleigh Bells’ (Columbia)... 
Marion Morgan’s cut of ‘“‘Teasin’” 
|is late but good (Decca) ... Dotty 
|Myles and Vin Parlay Ensemble 
solidly punch across “You Can't 
Fool Around With Love”... 
Lawrence Cook dishes up some 
piano roll music in “Let A Smile 
Be Your Umbrella” and ‘‘Red Hot 
Mama” for Abbey Records ... 
Apropos the international situa- 
tion, Tex Ritter has come up with 
“The Fiery Bear,” a blast against 
Russia that doesn’t amount to 
much musically (Capitol). 

Richard Hayes’ version of 
Horse” for Mercury is suitably 
dramatic Patti Page’s cut of 
“Roses Remind Me Of You” rates 
attention. 

Standout folk, western, religious, 
polka, jazz, etc.: Redd Stewart, 
“Gotta Get Back To Dixie” (King) 

Eddie Condon Orch, “Yellow 
Dog Blues” (Decca) Gene Autry- 
| Bert Dodson, ‘“Silver-Haired Dad- 
dy” (Columbia) ... Cliffie Stone, 
“Westphalia Waltz’ (Capitol)... 
Smokey Rogers, “Nine-Tenths Of 
|The Tennessee River” (Coral) 


| 


“Tron 


Earl Bostic, “Seven Steps” (King) 
Walter Brown, “Slow Down, 
Baby” (Capitol) . Zeb Turner, 


“Hard-Hearted You And Chicken- 
Hearted Me” (King). 





Replace Akron Dancery 
| Destroyed by Fire 
Akron, July 25. 
The 30-year-old Summit Beach 
Park dancehall, destroyed by fire 
| July 15, with loss estimated at 
| $112,000, wiil be replaced by a 
| large picnic pavilion with dance 
| Space at one end. 
| The burned structure, a wood 
| and stucco one-story building, 400x 
| 250 feet, was one of the largest 
dance floors in the midwest. Cause 
of the blaze was undetermined. 


- 
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WAXED STANDARDS SOARING 





New Bands Stand Out on Tours, 


the mid-season marker, buy- 
are chalking up good but not 
the flock of 
ic on tour this summer. Al- 


dout grosses for 


ban 
ough business is ahead of last 
the bookers 
e that the difference has not 
ranted the spring outlook for a 
pooming “evival of dance bands 
two factors, however, have 
emerged out of this summer's pic- 
iure which is expected to help lay 
ihe groundwork for a more profit- 
sble operation, Firstly, the demand 
for fresh bands has been estab- 
lished by the consistently good re- 


generally con- 


ced 


turns racked up by the newer ag-} 


vgregations. Secondly, bookers have 
earned that some of the big name 
bands tend to wear themselves out 
by not properly spacing their re- 
turn appearances, 

Guy Lombardo orch is showing 
the way for the other big name 
orchs by the string of sock grosses 
he's been garnering on his current 
iour. Unlike some other top bands, 
Lombardo’s click is ascribed to his 
policy of swinging through the 
country for limited periods and capi- 
alizing’on his marquee strength 
once a vear. A couple of big ag- 
gregations on the road have been 

Continued on page 106) 


Coast AFM Resumes 
Placement Bureau 


For War-Bound Tooters 


Hollywood, July 25. 

Placement bureau operated bv 
SFM Local 47 during World War 
1] has been reactivated as a result 
of the Korean crisis. All 14,800 

iembers were notified that any- 
one planning to enlist should noti- 

Local 47's president's office and 
be aided in getting channelled into 
» service orchestra. 

During the war, Local 47 work- 
ing hand in glove with enlistment 
offices, enabled hundreds of mem- 
bers—both draftees and volunteers 
—to get into Army, Navy and 
Marine band units. 


VARSITY IN DEAL FOR 
LP OPERATICS AT $1.99 


Varsity Records, N. Y., will enter 
the operatic field in about a week 
with a series of operas selling for 
$1.99 on LP. Numbers, which will 
be put out on the Rovale label, 
have been recorded by the Rome 
Opera House troupe. Releases will 
include “The Barber of Seville.” 
Don Pasquale.” “Lucia di Lam- 
mermoor” and “Carmen.” The op- 
evratic addition brings the number 
of platters in Royal's $1.99 catalog 
to about 40. 

At the same time, the diskery 
will also hit the market with sym- 
phonie recordings selling on 33's 
rpm tor 99e. Compositions, record- 
ed by the Rome opera and radio 
symphony orch, will be issued on 
the Varsity label. Among the se- 
lections to be distributed are Schu- 
berts “Unfinished Symphony,” 
“The Swan Lake Ballet.” a Tchai- 
kowsky piano concerto and Grieg’s 
“Piano Concerto.” The forthcom- 
ing longhair releases will bring the 
number of LP disks in outfit’s 99e. 
catalog to around 70 





—1_ 


Col. Consolidates 


Blues-Race Dept. 


Columbia Records will consoli- 
Gate its blues and race department 
into the pop department, following 
the resignation last week of Ben 
Siegert, blues and rhythm director. 

Pop artists and repertoire chief 
Mitch Miller will handle all blues 
#nd rhythm recordings. Activity 
in that department will resume in 
# couple of weeks. Columbia top- 
pers felt lack of activity in that 


feid did not merit hiring a new 
han, 





Allen Zee’s Daughter anit 
Vocals With Flanagan 


Ralph 


rounded out its vocalist setup with 


the addition 
comer, 


Flanagan's 


last week of a new- at 
Hope Zee. Miss Zee, daugh- 


Recording companies — major 
minor—are digging further 
and further into music publishers’ 
standard catalogs for current re- 
A spot check by VARIETY 
shows that in the past two months 
least 300 have been 
made of songs generally classified 


orch has’ cordings. 


waxings 


ter of Allen Zee, stage manager of as standards. 


the Capitol 


inked during 


ment there. 


its current series of one-nighters. 


Jockey’ s 1-Man 
Drive to Up Biz 


A New 
embarked on 
to hypo all 
business. 
morning and 
over WPAT, 
Dave Miller 
audience: 


“What 


specializes in 
tunes. 


Arnold Shaw Scouts 


Stix for Duchess Tunes 
Shaw, 
professional 
Music, 
trained from 
(23) on a four-week junket to the 
hinterlands to dig up song material. 
Shaw plans to 0.0. 


Arnold 
gefieral 
Duchess 


tunes which 
sufficient 


which they 
also hit the 
major cities. 


theatre, N. Y., was The 


She has also signed a 

management pact with the outfit. 
Harry Prime continues as male 

vocalist with the Flanagan crew on | of 


Jersey disk 


phases of the music 
On each of his 


Paterson, disk jockey 


have 
help the music business. Have you 
bought a phonograph record or a 
copy of a song, or dropped a nickel 
into a jukebox?” 

Miller’s cross-the-board 
fully sponsored. 
plugs are. strictly 


national 
crack out of 
were launched. 


willingness and, in most 
engage- cases, desire of the diskeries to 
record oldies is due to a number 
of factors. Probably the major 
factor is what both record and 
publishing officials term the lack 
good material being written 
today. 

Prevalence of “poor” songs cur- 
rently being written is boosting the 
standards in a number of ways. 
First, diskeries are inclined to back 
a new song about which there is 
doubt with a standard that is sure 
to sell at least enough copies to 
break even on the production cost. 

Secondly, the record-buying pub- 
lic has shown it’s willing to buy 
new treatments of old favorites. 
This was amply demonstrated by 
the tremendous resurgence of “Be- 
witched.’ for example. Diskeries 
and publishers also feel that stand- 
ards represent new songs for the 
younger record purchasers, who 
never or rarely have heard them 
you done lately to eee 


the band's 


jockey has 
a one-man campaign 


daily 
afternoon broadcasts 


frequently asks his 


factor is the unwilling- 
ness of major artists to record poor 
new fhaterial. Those who under 
their contracts must recard a speci- 
fied number of songs over a certain 
time but who have a choice of 
their material are said to prefer to 
record a good standard rather than 
a poor new tune. 


stint is 
and the music biz 
freeola. Miller 
country and western 


Another factor in the diskeries’ 
willingness to record and push 
standards is the tact that publish- 
ers are beginning to feel that a 
standard rejuvenated is as much 
a plug mine as a new tune. 


Kaye s 1-Niter String 


Following his close at the Wal- 
dorf-Astoria Starlight Roof, N. Y., 
Sammy Kave’s band has_ been 


vice-prexy and 
manager of 
Leeds  subsid, 


New York Monday 


regional hit 


usually don’t receive booked solid, except on Sundays, 
series of one-niler dates, 
from Aug. 3 to Aug. 25, when he, 


plugging to for a 
the narrow area in 
He'll goes on location at Virginia Beach, 
disk jockeys in the. Va. He opens his junket at Hamp- 
ton Beach, N. H . next week. — 








Henry King Suffers 
Heart Attack in Houston 


Houston, July 25. 

Orchestra leader Henry King 
was reported in a serious condi- 
tion after suffering a heart attack 
while directing his orch at the 
Shamrock hotel. He was rushed 
to a local hospital and placed un- 
der an oxygen tent. 

Theron Mertz of the band is in 
temporary charge. 


Sheet Sales Up 
Sharply in East 


Sales of sheet music copies rose 
sharply in the east last week, re- 
ports from jobbers and publishers 
reveal. While the rise may be 
an early return to fall business, 
jobbers were cautious in saying 
it was not indicative of any trend. 


Orders from dealers stocking for 
September generally come about 
Aug. 15. If current rise in orders 
are for fall trade, then they are 
three weeks early and presage a 
good season. On the other hand, 
jobbers point out, the rise may 
simply be due to a momentary 
public demand for copies. 

Sales were for all types of music 
and not reflected in big orders for 
current hits. 


200G Roof Planned 
For Robin Hood Dell 


Philadelphia, July 25. 
Robin Hood Dell, longhair sum- 
mer musical center here for vears, 
is finally going ahead with plans 
to get a roof over the open-air 
concert hall to forestall postpone- 

ments because of rainy weather. 
Idea has been projected for 
many years but Frederic R. Mann. 
president of the Dell, commis- 
sioned local architect Abraham 








Levy to draw up plans for an alu- | 


minum “umbrella” that could be 


opened or closed according to the 


weather. At the same time Mann 
has requested the Mayor and City 
Council for funds to erect the 
“roof.” Estimated cost of the cov- 
ering runs upwards of $200,000. 





—|RETAIL SHEET BEST SELLERS} — 





and 





Survey of retail sheet music 
sales, based on reports obtained 
from leading stores in 12 cities 


rating for this and last week. 


VARIETY ce | 
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New York, MDS 


Third Man Theme” ic happe 1) 
~~ “Bewitched” (C happe ll) 
~ “Mona | Lisa” * (Paramount) 


~~} Wanna Be Loved” (Supreme) 


a ly Foolish Heart” (Santly- -Joy). 
~ “Piane| Roli Blues” ~ (Leeds) 


~ “Count | Every Star” (Paxton)... 


“Hoop- op-Dee-Doo” (Morris) yi 


“Simple ) Melody” (Berlin) 
“Sun Don't “Shine” (Famous) 
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Charles Dumont 


le, Capitol Music 


‘Rochester, Neisner Bros. 


Kansas City, Jenkins Music Co. 
n= Z= Ons TPH cew 


Philadelphia, 


San Franeisco, Pac:fic Coast Music 


St. Louis, St. Louis Music Supply 
‘San Antonio, Southérn Music Co. 
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“Goodnight Irene” (Spencer) 





17 





“Stars Are Window s” (Pickwick) 


x 17 





“La Vie En Rose” | (Harms)....... . 
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~~ “®gena, Tzena, Tzena” (Cromwell) 


“Sentimental Me” * Knick’ bock’r 5 7 
“Sam’s Song” ‘Sam Weiss) 
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CO0I- TUNE rUNE VOID. See Shelley, De Sylva Heir, Gearing For 
But Lombardo Still Shows the Way f|)FS NEW Qj [IFS Active Role at Reshuffled Cap Records 


+ 


Hollywood, July 25. 

Capitol Records is currently pre- 
paring for a wide reshaffle in its 
top echelons as an aftermath to the 
recent death of Buddy De Sylva, 
one of the diskeries’ major stock- 
holders. Dave Shelley, De Sviva's 
stepson, who is-slated to be heir 
to the late composer's approni- 
mately 80,000 shares in Capitol. is 
reportedly gearing for an active 
role in the waxery’s operation. 

Shakeup of Capitol’s staff hinges 
on the strong likelihood that Shel- 
ley. who will own one of the big- 
gest blocks of the diskery’s stock, 
will be able to muster enough ad- 
ditional support to take over the 
company’s control. Shelley is ex- 
pected to get the backing of Jolin- 
ny Mercer, one of the founders of 
Capitol along with De Sylva and 
prexy Glenn Wallichs. 

Although Capitol 
the black last year, 
liance with Mercer, is planning to 
revamp operations, particularly in 
the artists and repertory depart- 
ment. The diskery, meantime, has 
not vet filled the vacaneyv resulting 
from the exit of Paul Weston from 
the musical director's post to go 
to Columbia Records. 


came out in 
Shelley, in al- 





‘Summer Stock’ Score 
Assigned by Metro To 
2 Cos. in Experiment 


Contrary to usual procedure, the 
Big Three, the Robbins-Miller- 
Feist companies, will split up pub- 
lication of the score of “Summer 
Stock.” the Metro filmusical, be- 
tween two of the firms. Entire film 
score is usually assigned to one of 
the three firms. 

Six-tune score will be divided 
evenly beiween Feist and Miller. 
Feist will handle “Friendly Star.” 
“Memory Island” and “Happy Har- 
vest.” Miller will take over “You 
Wonderful You,” “Dig, Dig. Dig.” 
and “If You Feel Like Singing, 
Sing.” 

Splitting of seore is an experi- 
ment. Big Three toppers feel that 
two firms can do a better job with 
the score than one. They feel that 
more recordings can be made and 
more plugs gotten if each company 
has only three tunes to work on 
rather than one having six. Any 
future handling of scores of films 
will probably be predicated on suc- 
cess of “Summer Stock” campaign. 


‘BELOVED’ PICKUP CUES 
PICKUP BY PICKWICK 


Situation of a music publisher 
buying a song, along with back or- 
ders for copies of the unpublished 
tune, occurred last week when 
Pickwick Music tied up “Beloved, 
Be Faithful,” an Ervin Drake- 
Jimmy Shirl composition. 

Tune was recorded last May for 
Decca by Russ Morgan. Under- 
stood that with little fanfare it 
started to sell in the east to the 
point where dealers had calls for 
copies. A number of publishers 
got wind of it, but Pickwick picked 
it up. 

Pickwick, which already has back 
orders for 3,100 copies, has ordered 
an initial printing of 25,000. 








Cities Service Quartet 


Contracted by RCA 


RCA Victor has’ inked the 
Green-White Cities Service Quar- 
tet, male vocal combo appearing on 
the oil companies’ NBC airer, to 
an exclusive disking pact. Deal, 
set by RCA’s artists relations chief 
Manie Sacks, will tee off a heavy 
promotional push for the quartet 
by Cities Service in conjunction 
with Victor. 

Group has been pencilled in for 
early waxing sessions for a couple 
of pop albums. 
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This week’s 


New 





con RCA bictor 


Release 50-30 





POPULAR 


HERE COME THE DANCE BANDS AGAIN 


TOMMY DORSEY 


I've Forgotten You 
No Other Love. 











20-3869-— (47-3869) * 


DENNIS DAY 


All My Love 
Goodnight, Irene 20-3870—/‘47-3870)* 
THE FONTANE SISTERS with HUGO 
WINTERHALTER and HIS ORCHESTRA 
Can't We Talk It Over 
] Had a Talk With the Wind and the Rain 
20-387 1—(47-3871)* 


PEREZ PRADO 


More Mambo Jambo 
jambo de Chattanooga—Mambo 
20-3873— (47-3873) * 


TONY MARTIN and FRAN WARREN 


a Letter Miss Smith 
Till We Meet Again. . .20-3874—(47-3874)* 





COUNTRY 











HANK SNOW 


I Cried But My Tears Were Too Late 
The Night I Stole Old Sammy Morgan's 
Ce ees aaa eae 21-0356— (48-0356) * 


TEXAS JIM ROBERTSON 


Jaw, Jaw, Yap, Yap, Yap! 
li Hurts Me to See You With Somebody 
Me Sckkeer oi 21-0365— 48-0365) * 





REUES 





TAMPA RED 


li's Good Like That 
New Deal Blues.. 





22-0094— 50-0094) * 





POP SPECIALTY 











JOHNNY VADNAL 


The Baseball Polka 
Polka Recipe ......... 25-1167—-' 51-1167)* 


45 r.p.m. eataleg numbers. 





The stars who make the hils 


are of 


RCA VICTOR DIVISION 


Sutugs 


NOTE: All records in this panel are listed alphabetically by seng title. 


. .. indicates records which, 

according to actual sales, are 
recognized hits. The trade is urged 
to keep ample stocks of these records 
on hand, or to reorder promptly when 
current stocks begin to approach the 
“sold-out” stage. 
designates that record ts 
one of RCA Victor's “Certawun 
Seven” among the leading 
numbers on the trade paper best sell- 


ing retail sales charts Obviously, sure 
things! 


$) Bewitched 


Larry Green and the Honeydreamers................ 20-37 26—( 47-3726)" (7) 


$ Bonapartes Retreat 
NN Is obs e saiaterdts £ ca Ale +s ao & aerereet ee 20-3766—( 47-3766)* 
ee I EE a's che hae ie cd mans oer eoes = ai See ee 21-0111—(48-0114)* 


€} Count Every Star 


20-3697—( 47-3221)” te 


NE ts ok oid beck e Pet as RE weekoneen 
€} Cuddle Buggin’ Baby Ge 
Eddy Arnold CeME ae tween oe tds bb oo ee eee a 21-0342—( 47-0342)" 


Hoo Dee Doo | pis 
$ fons eee ee err ere re eee Te re 20-3747—(47-3747)* wu 
© In Movin’ On 


Pee eee eee eee ee ee eee 21-0328—(48-0328)* 


oO I’m Bashful 


Mindy Carson 


@Q! Wanna Be Loved 


Fontane Sisters ....... 2.2... 


La Vie En Rose 
© 


20-5801—(47-3801)* 


20-3772—(47-3772)* 7 
20-3819—(47-3819)* 2) 


Tony Martin 








































Melachrino Strings ..................seececeeee. 20-3739-—(47-3739)* 
g! Thought She Was a Local 
Sammy Kaye .... were Tere eee 20-3828—( 47-3828)* 


Valencia 
$ Tony Martin 20-3755—(47-3755)* ow 


$6609 6068 66 OO 02 OR. E546 63S OO Ow EDS VEO OS 


3) Why Should | (ry 


Ed@y Armed 2... cccccrcccccccssccccccscesccccecss si sOO—148-9368)® 


. indicates records which 
have enjoyed better than 
average initial consumer acceptance 





and stand an excellent chance of enter- 
ing the top-selling hit category. The 
trade is advised to watch these records 
carefully in order to maintain stocks 
consistent with demand. 





Gone Fishin’ ie The Phantom Stage Coach 
© Three Suns with Texas Jim Robert- Vaughn Monroe 20-3818— 47-3818)* 
one ..<.... 20-3824—/47-3824)* «Number nine, Dise Jockey Pick, Billboard, 


July 22; number four. Retailers Pick, Bill- 
board, July 22; number three, Operators 
Pick, Billboard, July 22.) 


"Number five, Country & Western Disc 
Jockey Pick, Billboard, July 15.) 


© i Cross My Fingers 


Perry Como and Fontane Sisters 
20-3846—( 47-3846) * 


‘ Thanks, Mr. Florist 
(Number one, Dise Jockeys Pick. Billboard, 
July 22; number three, Retailers Pick, Vaughn Monroe 20-3773—‘47-3773)* 


Billboard, July 22; number two, Operators (Number twenty, Most Played Dite Jockey 
Pick, Billboard, July 22.) Records, Billboard, July 15. 





Sam’s Song 


Freddy Martin . .20-3798—(47-3798)* 
(Number three, Disc Jockey Pick, Bill- 
board, July 15. 





VICTOR Records « - 


RADIO CORPORATION OF AMERICA CAMDEN, NEW JERSEY 
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DET. JUKE FACTIONS 
END FRACAS AMICABLY 


Detroit, July 25. 

Peace came to the ranks of De- 
troit jukebox operators and serv- 
icemen Monday (24) as an out-of- 
court settlement between warring 
factrons was ratified by Detroit 
circuit Judge Arthur Webster. Wil- 
liam Patterson, head of the Pat- 
terson Music Co., withdrew his 
suit in which he accused Teamsters 
Local 985, AFL, with seeking to 
create a monopoly in the jukebox 
trade. 

Originally, 
the union was forcing tavern own- 
ers to install union machines under 
threat of halting beer truck de- 
liveries. He claimed the union had 


Patterson claimed 





placed picket lines in front of 
taverns where his machines were 
located in an attempt to force him 
out of business. No explanation | 
was given for withdrawal of the | 
suit. 

Patterson, a former member of 
the union, charged that he wias 
kicked out last May when other 
members accused him of infring- 
ing on their territories. William E. 
Bufalino, business manager and 
vice-prez of the local union, said 
Patterson had settled grievances | 





Benjamin-Weiss Set 
To Record Own Tune 


Mercury Records has signed two | 
songwriters to record their own 
tune. Bennie Benjamin and George 
Weiss, who recently wrote “Can 
Anyone Explain,” will cut the song 
plus a second side for Mercury 
next week. 

Story is that the duo, under con- 


They are compiled on the basis of 


commercial shows. 














~ 








sas Sa 


From WOM 


Starring JUDY GARLAN. 
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It Isn’t Fair , 



















































‘RH’ Logging System: 


Richard Himber’s new development in logging broadcast perform. 
ances lists tunes in the survey based on four inajor network schedules, 


1 point for sustaining instrumental, 


|2 points for sustaining vocals, 3 for commercial instrumental, 4 for 
commercial vocal, respectively, in each of the 3 major territories, New 
York, Chicago and Coast. For example, a commercial vocal in all three 
| territories counts 12. Addded to these totals ts the listener ratings of 
The two groups of songs are alphabetically listed, 


: bebe og: : : First Group 
and applied for reinstatement in tract to Laurel Music, which pub-| gongs Publishers 
the union. lishes the song, did such a fine Are You Lonesome Tonight .............. yoncdoceseddet see 
te ; | job of demonstrating it to Mercury raha PEA ES Ash Ad GAR CET SHOUD S OEEO 45 896 00E0469 00404803808 ae 
Mark Schreck, general manager ; tae” ad - TE iii eb avaceatebed beeese sale be eae 666 6On eam ee Stee 4eeds 
of Southern Music, left last week that the diskers signed eee ” Count Every Star .. ey cob iulbve che esis ee hecen see eaten Paxton 
for the Coast to confer with film sing the record version. They'll | parn It Baby That’s Love—*“Tickets Please”.........eeeee- Chappell 
executives. He’s due back next get band and choral backing on the pe Res oil Ae es deal aga SON anna Or pngre > BMI 
week. record. . Gone Fishin’ Be PO a OE ne aL TANS ye te Feist 
Home Cookin’—tfFancy Parits” ........ccccsccccccccccccces Famous 
BS ord ka be ix Gon nos eeae seve wee wee beens bawe Whe Morris 
eiiepete ceec te pace ae i fo ee) age bekoedeeuweneens United 
ee GY ae ae a I Didn’t Know What Time It Was ao sca cech ee awe Sia Oa Chappell 
ONAL 3 MUSICAL i Dien t Sam, {| Wasnt Pushed, I Fell... ....cccvecsccscccccsvcsns Remick 
ra faa at I Don’t Care If the Sun Don’t Shine .......ccccrccvccverees Famous 
ia ae ie If I Had @ Magle Carpet...........cccccccvecvccsesccces Shapiro-B 
pie caesar 4 ete WORD GI BEM onc ccc e reser covessseccseeeess Robbins 
Tyre ee | a rn arrears arr arr a Words-Music 
ae Te EEE Ce ee Supreme 
Pe ee ee , vile ee ebb oad bom Harms 
Let’s Choo Choo to Idaho—?“Duchess of Idaho”.............. Robbins 
Te OS ee wearer eee eae a aye ee ade Peer 
Peon tee) Cant. Carey, UGA” ....-.-sicdredvebivetecs Paramount 
My Foolish Heart—i*"*My Foolish Heart” ........ccccee0e> Santiy 
eee ee REE ERRUIOR. gk sgn ao 0 hb 04-0 6b 6 bbb 6 ORDO SOR EOE OO eh Or Leeds 
Piaw @ ee TACLOGY fu ace te wet ceunebaatteed bow eeae ealee Gate Berlin 
Rye ere SRT SOMES I 5, vs V0 a rsh be CABO SSR EES OSLO OS UOERW ES OOF Cam Sam Weiss 
oat copper: Ro GR ae RR er iy conc ae ari BAe Se Wi a op a nary eo Duchess 
Ee MER: 4 i.i alec Ges: P eu b & 55.008 ¥06s 666 ONSET Knickerbocker 
Sometime .... ee es eT CORE eRe eee Witmark 
FS Stay With the Happy People—*Peep Show” .......cceeeee: Morris 
Sees Tha Beem seme t rere DIP oo. wc ls teas bas aees oa Chappell 
- go-starring Eddie BRACKEN » Gloria DE HAVEN anh Pha 
SS ec Sg SES Second Group 
sei See ae i) De EM be vb 6 he aeus cae POSER NSS heN EOS FELLAS Mills 
oo. G Bonk Gk) Row a6 ark 14'S eds OEE ORR OE EOE Ces World 
RO EN css 6 Hae RG REESE MOA 660 404 ORES b-OOR RHEE Laurel 
8 AE BS > eer a +Ob's Ga Ode 661k o & Uo: Fe 
ee EIDE yg. Siac e" 0568 k 4 Bch woe OOS MORE OR EOCEED Mellin 
ct Sa Pa ae Rn Rae SG re ae ee GP Poe ce a Py Me eS Pe Morris 
I Hadn’t Anyone Till You AT eye oe ered oe eae ABC 
I'll Always Love You—7**‘My Friend Irma Goes West” ........ Famous 
SR sary nares are eer genera er wre a" ae ee Santly 


Words & Music 


i : RENNES 015. 5:46 08 4-10 Ww eo6 & ws. bie POLE TS Se Re eet ae Acuff-Rose 
e Lyric by Mack Gordon * Music by Harry Warren My Destiny ..... Pe eR eta a Piva Hew ce ete ee ae Disney 
é ee PE ob... vk tke heed eeenbeoeebaes ook Remick 
. Cu Very wo—t Our Very OWN” ... .. i cevcvecseceescvevanes Spitzer 
RE RE SPR se A ae ere eR aa we PNY ne ...Chappell 
§ : I 5 ARI oty sc 4 4ghcd 6 wk b26i4.8 be, » p.0.¥ 6 ® Seles BO bares a beyeave Ws Hill & Range 
; — ~¢£ og ag ees Pere eee ORE E TE eee ke ee Miller 
* - = ; Be PN eer eee ee eer e eee rere ee ee ee Cromwell 
a <a Violins From Nowhere—*‘‘Peep Show” ....ccccccccccccscccees BVC 
Sail a-way ous ap © “MEM -’RY IS - aks r ae OO Soa da eye) 4 val a6 pos hsb vee va cauilied @ alba eta aan BVC 
f Filmusical. * Legit Musical. 
Ab? G7 ce ee a "RE ae Am ; intial 
g Bb 6 pn me Te 
ze ‘ b J . ° ~ 
‘Trene’ Hit Cues Reissue Friedman to Goday 
a - . © ae hicago, July 25 
- chant -i nev - er - say- good bye land : Cc ' P : 
ee Strange, en - ch oad y Of Leadbelly Original Al Friedman has resigned as 
| Cm7 F7 Cm7 F7 Bb — wgrieteses ¥" Pnco of Ben professional manager of Hill & 
=— sock response being given waxings jp. . : 
Zz = | of irene.” Atlantic Range and returned to Chicago to 











“Goodnight, 
| Records, N. Y., last week began re- 
| issuing the original recording of 






































































































Stroll - ing on the sands of time to - geth - er = | the tune made by the late Huddie 

C7 Cm7 —— | “Leadbelly” Leadbetter over 20 

Gm7 , i Gn7 id I tenet a ‘years ago. Number was acquired 

} = - —— = = |by Atlantic from Folkways Rec- 

, ords. ‘‘Leadbelly,” incidentally, is 

} k f_— P credited with authoring the song 

Time will help wus find the love we ad along with John Lomax. Atlantic 

Eb7 Bb is gearing the number for the hill- 

L Bb ‘ \ | | ; —- —, | billy, folk and rhythm markets. 

: Toy t = = SS T -— —— = J— = | Tune is backed by “Good Morning, 

. © ——— cd a —— — a r | Blues,” also vocailed by the folk 
# s P | singer. 

oe ‘s ’ ” | C 

% rit ig ca the ty ee ee —_ | Another recent Atlantic develop- 

= ~ Ebmaj7 Ebé mo it | ment was the recording in three 

|, Bb baa ie } 4 a — T7-4 ss = : | sessions of 36 numbers by Marie 

Z t - — é +, —e 2 * | Powers, currently appearing on. 

@ = ve ——— t . . | Broadway in “The Consul.” Crowd- | 

&<s |ing of the recording dates was 

Moon-beams will re - light the night I | done because company wanted to 





| make sure of getting the singer on | 
wax before she sails to Europe 

















know then we'll 


| next month to appear in a London 











feu 


| production of “The Consul” and 
|also an Italian-made film version 
of “The Medium,” in which she 








Most of the recordings will be in- 





cluded on three LP platters. 











HARRY LINK 





Bb Gm7 cm Ff? F9- 
} + t —j— T t mi 
witere on “MEM -’RY fs - LAND?” lost with 


Gen. P 


> 











| 
| 
= | 
; | appeared on Broadway in 1947. 
| 
| 
| 
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Tower Speeds Up 
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Sole Selling and licensing Rights for the United Stotes and Canada controlled by LEO FEIST, INC. 
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LEO FEIST, 


799 Seventh Avenue * New York 19 
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LESTER SIMS, Pr 





Releasing Schedule 
Tower Reeords, indie Chi label, 
| 1s speeding up its release sched-| 
| ule. Label previously restricted | 
releases to one at a time. Last week, | 
the diskery released three records | 
simultaneously, Bill Snyder’s “My | 
Silent Love,” the Art Kassel-Gloria | 
Hart “Yea-Boo” and Whitey Car- 
son’s “Sticks and Stones.” | 
Tower president Dick Bradley, | 
in New York last week to set ex-| 
ploitation and brief distributors on. 
the releases, also announced that | 
all Tower eastern pressing has) 
been assigned to the Kay Record- 
ae + oy Ferry, N. J. 
radiey returned te Chicago earl 
this week, , é 


> Mgr 








take over contact work here for 
Goday Music. Friedman was Hill 
& Range contactman here prior to 
his appointment as_ professional 
manager in May. 

Vic Duncan has resigned as Chi 
contactman for J. J. Robbins. No 
successor has been appointed yet. 
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Musician Jobs Hit by Folderoo Of 


Cuffo Concerts in Boston, St. Louis... tenses 


Boston, July 25. + 
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Rachlin Pacted to Head 


Boston Symphony Orch $7 000,000 Divided in ASCAP 
ins been rena As Second-Quarter Dividend 


Ezra Rachlin has been re-engaged 
ductor of the Austin Symphony Or- 
chestra. Writer and publisher members of | that ASCAP will have completed 





Reluctance of Hub longhair mu- | 
sic lovers to shell out enough coin | 
to underwrite free concerts by* the | 
Boston Symphony orch at the Espla- | 
nade makes continuation of series 
next summer questionable. | 

Concerts, given nightly for about 
three weeks after closing of “Pops” | 
season, have been part of the Hub) 
scene for 22 years and consistently 
draw crowds estimated between 
20,000 and 30,000 nightly. Relying 
on contributions in coin boxes 
placed around area, this season’s 
take has been the lowest since con- 
cert’'s inception. About a $350 
nightly average is reported, with 
the lowest figure a dismal $150 
and official figure season will 
wind up with a deficit upwards of 
$15,000. 

While previous seasons have 
wound up in the red, it was rarely 
more than $2,000, which was ab- 
sorbed by symphony backers. Pres- | 
ent staggering deficit will in all 
probability be a knockout blow to 
future concerts. 

Although symphony officials are 
mum about future plans, Hub dai- 
lies have rallied in an attempt to 
hypo contributions, feeling lack of 
financial support would be a black 
eve to reputation of Hub as cul- 
tural center. 





St. Loo in Red 
St. Louis, July 25. 

The financial plight of St. Louis, 
that foreshadows a dip into the red 
at the end of the present fiscal 
year, has caused city fathers to 
cancel the usual cuffo parks con- 
certs that gave employment to 
many union tooters during the 
summer months. 

Last week director of public wel- 
fare John J. O’Toole announced 
that the usual 26 concerts that cost 
a total of $11,000 would not be 
given because ‘‘we just don’t have 
the money for them.” Unless some 
civic-minded biggie comes forward 
with the dough to pay for the con- 
certs natives will forego the music 
under the stars. 





Shapiro Quits Merc 
For Sinatra, Shore 


Nat Shapiro, eastern promotion 
manager for Mercury Records, last 
week resigned that post to take 
over record promotion for Frank 
Sinatra and Dinah Shore. Under 
his new contract, he will not be 
allowed to handle 
talent. 

Shapiro has been with Mercury | 
for the past two years, prior to. 
which he did promotion work for | 
several minor labels. No successor | 
has been named. 


competitive | 





New Baton Rouge Symph Head 
New Orleans, July 25. 

Richard Korn, a former conduc- | 
tor of the New Orleans Pops con- | 
certs, has been named musical | 
director and conductor of the 
Baton Rouge, La., Symphony or- 
chestra for 1950-51. 
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Exhilarating New Hit Song! 


TZENA 


TZENA, TZENA, TZENA 


THANKS, 
MR. FLORIST 


VAUGHN MONROE, RCA-VICTOR 
JACK OWENS, DECCA 


MILLS MUSIC, INC. 
1619 Broadway, New York 19, N. Y. 
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Copyright 1950 by Hill & Range Songs, Inc., N. Y. 
All rights reserved 





a couple of weeks of each other. 


| chief Tutti Camarata, who is han- 


‘of singer Danny O'Neill, has added | * 





2 Fined $500 Each For | There will be 10 out-of-state con-|the American Society of Com-|the machinery to pay off the clef- 


paper ‘ certs by the group during the 1950- | Posers, Authors and Publishers re- | fers under the new 60-20-20 plan. 
Shipping Obscene Disks 51 poke hint & ceived slightly over $2,000,000 last Five-year average performance, 
Chicago, July 25. : 


week in ASCAP’s second-quarter | : ill fi 60% 
In the first case of its kind ever | melon. dividend Seth colin wel | Crm tees ne tre oe cae 


to appear in federal court here, | SAN ANTONE LONGHAIR DATES slightly below the melon sliced | Tagen iy oayan” Merkur ieihdie vest 
two men were slapped with $500 | San Antonio, July 25. |during the initial three-month 
fines and given a year’s probation| The Longines Symphonette, di-| Period, ending March 31. | writer’s coin, will be based on Octo- 
for shipping obscene platters to an-| rected by Mishel Piastro, will open For writer-members, payment ber, 1949, to October, 1950, aver- 
other state. the San Antonio Friends of Music | will be the last to be computed ages. Remaining 20% will be rated 
Nathan Rothner, 39, and Charles concert series for 1950-51, after a| under the Society’s preconsent de-' by ASCAP’s classification board on 
Kaplan, 52, both of Chicago, plead-| pre-season concert by Jeanetfe|cree rating system. Starting with the basis of the writer’s seniority 
ed guilty to the charge before | MacDonald. ithe October dividend, it’s expected and availability. 
Judge William J. Campbell Friday 
(21). The men, owners of Inde- 
pendent Record Distributors, had 
shipped over 100 salty disks to a 
Detroit dealer. Detroit police con- 
fiscated the platters and traced 
them to Kaplan and Rothner. 


FLOCK OF LABELS RUSH | 
IN WITH ‘ALL MY LOVE’ 


Major record companies are in 
a race to cop sales on their ver- | 
sions of a new tune, “All My 
Love,” an English adaptation of 
the French and South American | 
ballad, “Bolero.” Diskeries have | 
cut the tune with their top talent, 
two of them having made two ver-| 
sions each of the song. 


Decca has cut the tune with Bing 
Crosby in one version and Guy 
Lombardo in another. Columbia 
has records by Xavier Cugat and 
Percy Faith, latter featuring a 
large choir. Mercury has released 
a Patti Page version, while Dennis 
Day has cut the tune for Victor. 
All sides are being released within 








performance, repping 20% of the 





— | 


























DIG FOR YOUR DINNER 


Lyric by Mack Gordon * Music by Harry’ Warren 








Tune, a hit in France and South | 
America, is held here by Mills Mu- 
sic. English lyrics for the song | 
were written by Mitchell Parish. | sate 


N. Y. Roosevelt Hotel | 
Renews Teddy Powell: 




















Roosevelt hotel, N. Y., has| : 
picked up options on Teddy | + 
Powell orch, currently playing the| *": Gm | A7 . Gm baw 


Grill. Originally booked into the 
room for six weeks, Powell will | 
stay till Lombardo opens Sept. 25. |... 

Lombardo will stay about six hi 
months, and while hotel officials; . 
say they don’t know who'll follow AT 


him, talk is that Powell will be 
brought back. 


Powell, meanwhile, is looking 
for a male and female - vocalist, 
both for the Grill and for record- 
ing dates. His initial recording 
session for London, scheduled for 
last week, was cancelled for lack 
of vocalists. Powell has one of his 
sidemen and a chorus from the 
band handling vocals in the Grill, 
but London artists and repertoire 


"must B - peat No-bod-f’s liv-in down on Eas-y Street And if you want to owe for gro-cer-ies Youre 
D7 


gon-na get an aw-{ul lot of -ees Youvegotta dig dig dig. dig. for a dol-lar 























dling the band personally on rec- 
ord dates, feels these are not ade- 
quate. Powell’s booking and 
recording deals are handled by| = 
Willard Alexander. ? 

















butch-er will put you in the clink. Youjustcant be a  la- zy birdyouve gotta get off— 0 your twig- 


Cmé6 D7 Gm A7 Adim Gm G7 





Oriole, New Chi Diskery, 


Adds to Talent Roster 4 _. 
Chicago, July 25. | So you can af-ford your room and your board and its nice to have the price of a “Cig- oe 

Oriole Records, new Chi indie, | Gm ‘EdimD7 GmD? Gm - D7 Bee 

which recently bowed with pacting | ee 








Elaine Rodgers, The Meadowlarks, 3 
and Jeannine Shurwood as addl- | ES 
tional talent. New etchings are! : 
“Emma Lou,” recently published | 
tune of old minstrel, Honey-Boy | % } 
Evans, and “When Nola Plays the | : 
Pianola” on flip, with O'Neill on ¢ 
the vocals. Soon to be released is| ; 
“Texas Song” and “Hee-Hoo,” with | 
Miss Rodgers and the Meadow- | 
| larks. | 
| Oriole plans to use only newly) # 
| published numbers, on which the 
| diskery itself holds the copyright. 
Etchings are pegged generally for 
coin-boxes, with accent on novelty | : 
pops and a play for the race, west-| : 
ern and religious field. Diskery is | 
jointly owned by Bud Brandom_ |; 


and Jim Ameche. 
- = 


Gershwin in Mt. Vernon © 
Mt. Vernon, N. Y., July 25. | 
Simon Asen and his Mt. Vernon | 
Symphony Orchestra will give 
their second and final al fresco) 
‘concert of the season Aug. 15, with | 
an all-Gershwin program in Me- 
morial Stadium. 
' Lois Hunt, soprano, and Milton | 
|Kaye, pianist, will be soloists. 








Say youve got-ta pay the fiddler -man— if youwant tc do-a Jig— You've got-ta 











F 


B-I - G_ And if you want some dig-dig- 


Cm9 AdimEdimD7 Gm (Spoken) 
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PEREPPPEPA 


DECCA 


Starring 


DANI 
KAY 


THE 
INTERNATIONAL 
ENTERTAINER 


Singing 


PIGALLE 
LADIES, s 
LADIES 


DECCA 27116 


Other 
—Danny Kaye Hits— 


THE WRECK OF 
THE OLD 97 


(The Wreck of The Southern 
Old 97) 


coupled with 


THE HANDOUT SONG 


(There's a Handout on 
Panhandie Hill) 


DECCA 27050 
« 


A PAPER FULL OF 
FISH AND CHIPS 


(Have @ Ba-Nah-Na) 


coupled with 


CONFIDENTIALLY 
DECCA 24945 
e 


C'EST Si BON 


(It's Se Good) 


coupled with 


WILHELMINA 
DECCA 24932 


Single Records 
7oc each (plus tax) 
































SOUTH PACIF 












































i¢ | YOUNG eas WITH ANNIE oat YOUR 


F I V E Zz O P | Broadway Cast | 


GUN 


AHORN | 
| H. James-D. Day 




















—| RETAIL DISK BEST SELLERS |— 





| HARMONY TIME 
| The Chordettes 


Jimmy Dorse 


—— JASTETY S . si | 1 
Survey of retail disk best % ae g E18 zm | 
sellers, based on reports ob ei AI SB /Olsiagizisiscjale|] &] 
Seiseisz u 7 ae eis , 
tained from leading stores tn aizgielizgiel& Ele/sle/2/ & 
12 cities and showing com- “ a = Slaelelalelod SisiH Oo 
parative sales rating for this oD eisi. 5 elm] ols] -. | rn T 
and last week. >| 9 ce |e zSicliSia ls 
QaisSiTisif€lsli lists s$ a1] 
~ = it | @ 5 S | a | + | | 
k Endi LiF) Sia ioisizlelaejelF7isi P 
National Wee n Ing a io S| ® | = eieais=|"¥/s *!1o 
Rating S ! se | + | | 5 1210 | | | & \ >| BI ' 
a | 2iFyiSta@aiéeisgotrei si 
July 22 le l<e(S/e/* Sle Si2/8) 2) N 
This Last plzlsisi|z sizisis|Zis 5 T 
wk. wk. Artist, Label, Title " ZiO!lw@iM@IiAle ta lM ia ie 'nisa' § 
NAT “KING” COLE (Capitol) te 
] 1 “Mona Lisa’”—1010 4... 4 3.1 _6 - 3 2 ; l ee 2 ‘72 
~~" GARY-BING CROSBY (Decca) ; 
2 3 “4 Simple Melody”—27112 oo. 4 1 1 4 ts 2 8 _ 4 2 oe 56 
BILLY ECKSTINE (M-G-M) ao z - 
3 3 “I Wanna Be Loved” —10716 .. 10 3 5 5 1 e = 7 1 : 7 49 
~ KAY STARR (Capitol) ; 
4 2 “Bonaparte’s Retreat”—936 ee 6 ~. a Jan ee oe 1 é ya 4 46 
~ GORDON JENKINS (Decca) 
$ 6 “Goodnight Irene’’—27077 = 2 1 2 er _9 : 1 40 
GORDON JENKINS (Decca) . 
6 5 “Tzena, Tzena, Tzena’’—27077 Soh _ 2 r _: 7 6 R 2 32 
~~ GARY-BING CROSBY (Decca) 
7 11 *“Sam’s Song”—27112 bby bs _ bots 53 ; 3 3 3 30 
~~" ANTON KARAS (London) = 
8 4 “Third Man Theme’ ’"—536.. rites 8 _:: sets < a 2 . 10 ; 25 
, ~ DICK HAYMES (Decca) 
9A 15 “Count Every Star”’—27042 wees ee 5 od 6 10 4 cS > 19 
; ~~ GORDON JENKINS (Decca 
9B 12 “My Foolish Heart’—24830._ mor we 2 5 , 19 
~~ DORIS DAY (Columbia) ; 
104 “Bewitched”—38689 rae. wer ae 2 To 
~ BILLY ECKSTINE (M-G-M) 
10B 14 “My Foolish Heart’—.10623A eee ee ae 3 : 3 a 16 
~~ DORIS DAY (Columbia) ‘ 
114 13 “Didn’t Slip, Pushed’—38818 3 = aag | a ‘fon Aer ese 
~~ ANDREWS SIS-G. JENKINS (D) 
ile 65 “I Wanna Be Loved’”—27007 ie 0 ee ae . y : _ 14 
~~ MITCH MILLER (Columbia) 
12A 8 “Tzena, Tzena, Tzena”’—38885 5 os ne adil 6 10 12 
~ VIC DAMONE (Mercury) 
12B “Tzena, Tzena, Tzena’’- -5 1594 aoe 2 ee ; ‘8 ; 12 
~ MEL TORME (Capitol) 
13. #17 £“Bewitehed”—1000 10 1 11 
~ FRANK PETTY TRIO (M-G-M) 
14 “At Sundown”—10735 : ae _ us . 6 6 10 
WIC DAMONE (Mercury) 
15 10 “Vagabond Shoes”’—5429 - . 7 4 7 y ie) 
- ~ DORIS DAY ‘Columbia’ 
16A *Hoop-Dee-Doo”—38771 : = ae ae 3 " F : 8 
~ TONY MARTIN (Victor) a 
16B “Valencia’—20-3755 : pati Sie r “| 8 
~ JOE CARR (Capitol) 
16C “Sam’s Song”’—962 wee eens : a ms 3 8 
AMES BROS. (Coral) 
17A 9 “Sentimental Me”—60140 ee 8 : : i 7 
—_ ~ MARINERS (Columbia) 
17B “Sometime”—38781 oo 10 : y 10 ' ‘ 8 7 
= ~ BILL SNYDER (Tower) E 
LH “Bewitched” —1473 i 8 7 
i 4 5 


| DIXIE BY DORSEY 


y 











ECC 





RECORDS 








A L B U M S Columbia Columbie Hollywood Cast Columbia Columbia 
MM850 | C198 M-G-M | CL6111 C196 
ML4180— | CL6106 E-509 C201 CL6095 
Disk Best Sellers by Companies 
(Based on Points Earned) 
No. of No. of 
Label Records Points Label Records Points 
Peer ee eee ee 7 Se 1) CEE 5.9205) b bide Wise a pees a 21 
a SRP CRATE UV TET Cee a 137 Nd nn MNO ee re ee ae eee l 8 
Sree ae ere ee eee 3 75 ee eer anette ee we I a 
OO Pe eee Tee Tee 5 57 DE Ska no Chas Ade Ree CeaIeS ] 7 
London i 25 
Cod and New York ... Natt Hale, already been set by Feist for “My 
()n the Upbeat —— flack, in New York and Bive Heaven.” Oldie is featured 
ridgeport on business ... Anita in a Metro film of same n 
O'Day pegged for Beehive nitery ; ” ame, 
New York July 25 for three weeks ... Duke — 
Kitty Kallen and Richard Hayes Ellington orch set for one week (Q30CICECECEOCE ROO 
combining for two sides on Mer- 2 the Regal Theatre here starting a e8 LJ 
cury ... actress Arlene Dabl starts AUS. 18 . . . Art Kassel orch to Say 
four-city tour in Chicago July 25 Wedge between -Al Trace appear- fi 
for recdérd promotion of M-G-M’s @nces at La Martinique July 28 9% 
album of picture score of “Three for one week... Don Ragen band [mm 
Little Words” . Tommy Tueker into Colonial Hotel, Rochester, § 
appearing on “Cavaleade of Bands” Ind. Aug. 17 for eight days . 
Aug. 1 . M-G-M Records spon- Pessy Lee and Dave Barbour 


soring dealers’ window display con- 
test on “Annie Get Your Gun” al- 
bums ... Gene Krupa orch opens 
at Jefferson Beach, Detroit, for one 
week Aug. 4, then heads to New | 
York for a Capitol theatre date . 
Tommy Dorsey set for series of one 
niters after closing at the Hotel 
Astor Roof, N. Y. 


Chicago 
Singer Al Morgan has flown to 


New York to cut four sides for 
London ... Tower Records top- 


|/per, Dick Bradley, in New York) 


for confabs ... Leeds Music’s 
Archie Levington and wife, Fran} 


fe2i248 


quartet pacted for Chicago theatre 
stage July 28 for two weeks. fol- 
(Continued on page 107) 


Sinatra’s 8 Standards 


Frank Sinatra has 





recently re- 


corded eight standards for Colum-: 


bia. Records will be released in 
an album, 


in the past have been his standard 


treatment is seen as one factof in | 
decision to cut the oldies. Another 
is that he'll receive extensive pro- | 


motion on the sides from the pub- 


ee redteceass Shem, are Qo . Vacation, at Cape Jlishey end. A plug. campaign. has 


with some of the eight 
_also being sold as singles. 
Fact that Sinatra’s biggest sellers 


'3-Way Exploitation a 
Of Musical Theme 
From ‘Men’ Film 


A three-way exploitation for the 
musical theme of the film “The 
'Men” has been set up by United 
| Artists, distributor of the Stanley 
' Kramer production; Laurel Music, 
| publisher of the theme, and Victor 
| Records, which made the first rec- 
ord of the song. 

Theme is called “Love Like 
Ours,” and Victor, which made a 
Lisa Kirk-Hugo Winterhalter re- 
cording of. it, will share costs with 
Laurel and UA on disk jockey and 
retail disk and sheet promotion of 
the tune, utilizing the film tie-in, 
of course. Laure! has added an 
additional contactman in the mid- 
west on a One-shot basis. to plug 
the tune. He is Saxy Dowell, who 
will handle mostly disk plugs while 
regular contactman Benny Miller 
hits the live plugs. 

Miss Kirk will make personal 
appearances among disk jockeys 
and on radio stations in Boston 
when the film opens there July 27. 
This, incidentally, is the first film 
song published by Laurel. 


Mercury Sions 3 





Mercury Records has signed a 
number of artists who in _ past 
months have been recording for 


the diskery on four-sides-with-op- 
tion basis. Signed by Mercury were 
jazz trumpeter Muggsvy Spanier and 
his band, Chi aia. and television 


singer Bette Chapel, and the Alex- 
ander Bros., singing-guitar playing 
duo. 


Pacts are for one vear with. sue- 
cessive options. Mercury had pre- 
viously signed Roberta Quinlan and 
Kay Brown under same conditions. 








| New Bands 


—————4 Continued from page 101 —— 





losing money for the promoters be- 
cause they have been returning to 
the same spots every three or four 
months. 

Les Brown, 
country only 


who also tours the 
once a year because 
of his racic commitments on the 
Bop Hope radio show, has also 
proved to be a powerful draw. Out 
of 34 bockings to date, Brown's 
orch has gone into percentage 33 
times while plaving on guarantees 
ranging from $1,000 to $1,500. 
Brown's record this year has made 
him one of the hottest band prop- 
erties in the business. 

Ralph Flanagan's oreh has also 
been established as a strong road 
property by similarly going into 
percentage on a high ratio of one- 
niter dates. Although one of the 
newer aggregations, Flanagan has 
been commanding top coin in the 
Les Brown class. At the Hampton 
Beach club in New Hampshire Lom- 
bardo, Brown and Flanagan drew 
solidly in successive bookings, al- 
though Lombardo spread-eagled the 
field with 3,200 customers. 

Setup for the young. medium- 
priced crews has a solid ground- 
work on the basis of this summer's 
grosses. Bookers report that dance 
promoters rarely report being 
clipped for losses with these bands, 
which often go into percentage 
over their $500-$750 guarantees. 
Larry Fotine and Roy Stevens 
orchs (laiter has been held over 
at the Roseland, N. Y., for the third 
time) are among the more promis- 
ing crews in this category. Also 
in the medium-price bracket, Art 
Mooney’s orch has been pulling 
down hefty grosses in his current 
midwest junket. 






















New York 
745 Sth Ave. 









BOB CHESTER 


and His Orchestra 
Featuring ALAN FOSTER 


Currently PARAMOUNT, New York 


e Columbia Records 


Pl. 9-4600 


























Pecteches Ra 


|. ASSOCIATED BOOKING CORPORATION 
JOE GLASER, Pres. 


Chicago 
203 No. 





Hollywood 
Wabash 


9151 Sunset Bivd. 
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Inside Orchestras—Music 


Dispute among several bands claiming the mantle of the late Glenn 
Miller organization seems to have narrowed down more to the arrangers 
and key personalities than to the sidemen. Tex Beneke band, which 
was the first to claim the Miller style and tradition, only has two men 
besides Beneke from the Miller civilian band, trumpeter Whitey Thomas 
and trombonist Paul Tanner. Two other members of present crew 
played with Miller’s overseas military band. They are Bobby Nichols, 
trumpeter, and Vincent Carbone, sax player. Most of original Miller 
civilian band personnel have settled down in California. Beneke gives 
a portion of his sses to Miller’s widow, and Victor still bills the 
Beneke unit as the Glenn Miller band. 





Followiag its concentrated coverage of “Tzena Tzena Tzena” with 
seven versions, Decca has piled onto ‘‘La Vie En Rose’”’ with a total of 
eight different cuts, including two on the Coral*label, Decca’s subsid. | 
Focusing on the individual tunes in this manner is part of Decca’s | 
policy of covering hit tunes with as many artists as possible instead of | 
spreading its talent over new song entries. 

For Decca, “Rose” has been cut by Bing Crosby, Victor Young, Louis 
Armstrong, Guy Lombardo, Greta Keller and Tohama, latter two being 
in French. For Coral, Connie Haines and Owen Bradley have done 
the waxing. 








Paramount studio orchestra is the latest to get a nix from AFM Local 
47 on a request that it be allowed to play free at a concert at Long 
Beach (Cal.) Veterans hospital. Studio tooters had agreed to go down 
en masse on a Sunday off to provide music. The union has steadfastly | 
declined such permission since it spends thousands of dollars annually 
to pay unemployed windjammers out of its “Music for the Wounded” | 
fund. AFM, through its $4,000,000-plus recording fund, allocates money | 
all over the country to permit locals to underwrite, at scale, group | 
jobs for vets. And in almost every instance no regularly employed | 
musician is sent to play either for free or for pay. 

. | 
| 





Latest recording of ‘Star Dust,” by Ray Anthony, is the 350th wax- 
ing of the tune since it was written in 1931 by Hoagy Carmichael. Initial | 
recording was by Carmichael, but the song didn’t begin to move until | 
two years later, after incessant plugging at the Cotton Club, New York, 
where Mills Music, the publisher, had a band of its own playing. The 
perennial standard continues to be recorded at a phenomenal rate, with 
about 25 waxings of it being made within the past six months. Biggest 
sellers of the song were the Artie Shaw, Tommy Dorsey, Benny Good- 
man and Glenn Miller versions. 





Professional department of Feist Music last week set something of 
a plug record by getting 145 radio plugs on ‘Gone Fishin’.” Tune 
scored 327 points on the R&H Logging System, 170 over the second- 
place song. 

Number of plugs is unusual because of the summer hiatus of most 
commercial network shows. Number of actual plays of tune were 
probably greater than listed, since R&H system only accounts for three 
key areas, New York, Chicago and Los Angeles. 





Los Angeles Philharmonic was informed last week that the dismissal 
clause in the 1950-51 contract will stand as written. Orch’s Alice Taylor 
went direct to union exec John te Groen, explaining that the Philhar- 
monic feels it should be able to fire a musician in two weeks if he’s 
found to be unsatisfactory. Clause provides for 30-day dismissal, and 
te Groen informed Miss Taylor that there will be no change. 


| On the Upbeat 


Aug. 15 for two weeks . .. Sher- 
man Hayes booked at Wald Lake 
tte Continued from page 16 
11 by Billy Eckstine | 


Casino, Wald Lake, Mich., for one 
lowed Aug. 
Stewart . 


week, starting Aug. 16. 
and Martha . Connie | 
Haines inked for Cipango Club in | Hollywood 
Dallas Aug. 8 for two weeks... .| Russ Morgan, who closed Sun- | 
Clyde McCoy to Peony Park, | day (23) at the Pallidium terpery, 
Omaha, for six days, starting |set to reurn to the Biltmore Bowl 
Aug. 15, then to Forest Park High-|Sept. 11 for an indefinite stand. | 

















Top Songs on TV ; 


Week of July 14-20 
(Based on copyrighted Audi- 
ence Coverage Index and Au- 
dience Trend Index, published 
by Office of Research, Inc., Dr. 
John G. Peatman, director. 
Alphabetically Listed.) 


Can Can Polka......... Leeds 

Didn’t Know Time. ..Chappell 

If Sun Don’t Shine. .Famous 

It’s A Great Life....Robbins 

Rae Bion... 643s Hill & Range 
5 Top Standards 


Begin The Beguine....Harms 


Bie CMOS oc as 0s'oa 0s Berlin 
Danny Boy... ...06 ee... Boosey 
Ol’ BEBR RIVE? xs 0000 Harms 
TGR: 200 TWIGS s.cts bese 0s Harms 


Isham Jones Standards 
For RCA Band Series 


RCA Victor is adding to its 
series of “Here Come the Dance 
Bands Again” albums with a new 
set featuring Hugo Winterhalter 
batoning a studio orch in Isham 
Jones’ standards. Winterhalter set, 
to be released in both 45 and 78 
rpm form, makes the 18th band set 
issued by Victor since teeing off 
the series last March. 

Victor’s pop department is also 
planning to reissue in 45 rpm sets 
several hot jazz classics originally 
waxed in the 1920’s and early ’30’s. 











Goddard Lieberson, Columbia 
|Records executive veepee, spend- 
|ing month’s vacation at Cape Cod. 


Admiral Records Agrees 
To Change Its Name 


Admiral Records, indie N. Y. 
diskery, has reached an _ out-of- 
court settlement with Admiral 
Corp., radio-TV manufacturers, in 
which the record company has 
agreed to change its name to avoid 
confusion. 

Diskery is latching a _ contest 
onto the settlement, with a prize 
going to the disk jockey suggest- 
ing the new name for the come 
pany. 

Bill Farrell, M-G-M _ Records 


vocalist, inito the Blue Note, Chi- 
cago, Aug. 4. 








=3 











lands, St. Louis, Aug. 25 for four 
On return from his 
vacation Phil Miller takes top Chi 
spot at J. J. Robbins Music, re- 
placink Vie Duncan... Billy 
Bishop band slated for Lakeside 
Ballroom in Denver Aug. 22 for 
six days. Benny Strong band will 
follow Aug. 29 for nine days... 
Jimmy Featherstone orch slated 
for Muelebach Hotel, Kansas City, 
Aug. 2 for four weeks . . . Chuck 
Foster to Orpheum theatre, 
Omaha, Aug. 25 for one week, 
Blue Barron goes to same_ spot 
Sept. 22 for six days ... Harry 
James pegged for state fair at 
Mitchell, S. D. on Sept..24 for one 
week . .. Lowry Clark band into 
Lakelawn Ballroom, Delavan, Wis. 











NEW REVIVALS 


‘Exactly Like You’ 


‘You’re a Sweetheart’ 
ae 
Standards by 
Jimmy McHugh 
et 














PROGRAM THE NEW 
WEDDING STANDARD 
DOROTHY STEWART'S 


GIVE ME 
YOUR HAND 


LAUREL MUSIC CORP. 
1619 Broadway, N. Y. 19 














|Last stint there kept Morgan oc- 
'cupied for almost two years at 
| $2,000 weekly. He goes back this 
time at $2,500 per frame .. .Pee 
Wee King’s nine-piece orch makes 
its Coast bow Aug. 2, coming in 
from Nashville for a_ six-week 
stand at Marty Landdu’s Riverside 
Rancho at $1,000 per week against 
60%. TT. Tex Tyler, current at the 
Rancho, treks out on tour 
Frank Yankovic held over for four 
more weeks at the Aragon Ball- 
room. 

Hal Gordon is new manager of 
the Chuck Cabot band... Frank 
DeVol cleffed four originals, “Bop 
Top,” “Since You Left Me,” “Jazz 


My Beer” which he'll 
through his own Grayce Music firm 
...Freddy Martin played a week 
| of one-niters at Holberg’s Resort, 








Jungle” and “No More Tears In|! 
publish | 


| Lynn’s ballroom, Civic auditorium | 


-and Carmel Youth Center, 
| flat $1,500 per stand. 


50-50 deal, wound his week at the 
| Million Dollar theatre with around 
$11,000 and was booked for a 
|similar date at the Orpheum in 
September in line with house’s 
spasmodic live talent policy. Next 
‘attraction at the Orpheum _ is 
Count Basie, who comes in Aug. 
'23 for one week... Joe Venuti 
‘opened Saturday (22) at the Del 
|Mar hotel ... Harry James playing 
lthis area after his cross-country 
itrek . Hollywood Roosevelt 


Lionel Hampton, in on a straight | 


at a 





hotel now boasts three bands —} 


Garwood Van and Eddie Gomez 
|alternating in the Cinegrill and 
|Danny Kuana providing music 
_alongside the hotel’s new pool. 








Tops of the Tops 


Retail Disk Best Seller 
“Mona Lisa” 
Retail Sheet Best Seller 
“Third Man Theme” 
“Most Requested” Disk 
“Mona Lisa” 
Seller on Coin Machines 
“Mona Lisa” 

Best British Seller 
“My Foolish Heart” 





| 





_ A “MUST” FOR ALL PROGRAMS 


GoOdnight, Irene 


Words and Music by Huddie Ledbetter and John Lomax 


Verse, Moderste Waltz Tempo 


1.) Last Sat - ur - day 
2.) Some-times I 
ram - blin’ 


8.) Stop 


set - tled 
in the 
at 


_ I'm gon-na 
_ To 


Chorus 


Edim D7 


rs ; 


live in the 


night I got mar- ried—_— Me 
coun- try —— 
stop your gam - blin’—— 


and my 
Some-times I 
Stop stay-ing out 


G7 Dm7 G7 


Now me and my 
Some-times I 
home to your 


stroll down 
riv-er and 
fire - side 
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Copyright 1936 by MacMiHan Co., N.Y. 


in my dreams... 


Copyright assigned 1950 to World Wide Music Pub. Co. N.Y. 
Copyright 1950 by World Wide Music Pub. Co. N.Y. 
Copyright assigned 1950 to Spencer Music Corp., N.Y. 
Copyright 1950 by Spencer Music Corp., New York, N.Y. 


Recordings 


GORDON JENKINS and THE WEAVERS ....................DECCA . 
FRANK SINATRA with MITCH MILLER ORCH ........COLUMBIA 
DENNIS DAY with CHARLES DANT ..................RCA-VICTOR 
RED FOLEY and ERNEST TUBB ...............sscseseseeeeee DECCA 
EP MII  cncoscossnuasseusonagesteazenanoseaaiesstennnssicseaaleaan 


hhats More To Follow Soon 


SPENCER MUSIC CORPORATION, 129 W. 52nd St., N. Y. C. 19, N. Y. 


HOWARD S. RICHMOND, Gen. Mg: 
LUCKY WILBER 





West Coast Rep 


PETE KAMERON, Prof. Mgr 
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Miami's Casablanca Hotel Pitch for Top 
Names Keeps Beach Competition Alive 


Miami Beach. July 25. 


The Beachcomber cafe. sole ma- 


jor nitery on the beachfront. is 
expected to get heavy competition 
from the new Casablanca hotel, 
to be erected by Julius Gaines 
and Sam Kay. Modern beachfront 
hotel. slated to be the largest In 
the area. will house a 500-seat 
nitery which will pla talent 
Negotiations are already under way 
for Tony Martin to work the open- 
. } ‘d for earl next 


top 


Ing Siig) SACCa 
year 

Opening of the 
tainment policies 
sible by recent a¢ 
Beach council. which e 
curfew in hotels to 2 a.m 
had been fought vigorousl) 
nitery owners. ; 

Until the Casablanca made 
known its plans, it was generally 
assumed that the Beachcomber 
would be the only large seater on 
the Beach that would be using im- 
portant talent in winter season 
Beachcomber operator Ned Schus 
Jer is transferring activities to 
nearby Copa City, but will retain 
his lease on the Beachcomber at 
$24,000 annually, although future 
status spot is still unknown 
of the Casablane¢a into tal- 


hotels to enter- 
made 
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‘tended the 
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by 
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First Appearance 
on Broadway 


BOBBY 
JULE 


STRAND 
New York 


4TH WEEK 
Theatres—KALCHEIM & SMITH 
Night Clubs—DICK HENRY 
Personal Mgr.—SID MARKE 














COMEDY MATERIAL 


For All Branches of Theatricals 


“sows FUN-MASTER 


GLASON’S 
‘THE ORIGINAL SHOW BIZ GAG FILE” 
e@ Nos. 1 thru 35 @ $1.00 each a 
(Seld in Sequence Only) 
SPECIAL—FIRST 13 FILES FOR $18 
BIG SPECIAL—ALL 35 FILES FOR 
ONLY $25 


—all 3 diff. Books fer $20— 
@ MINSTREL BUDGET 
e@ 4 BLACKOUT BKS., @a. bk 
—all 4 diff. Vols. for $80— 
HOW TO MASTER THE CEREMONIES 
(reissue), $2.08 
NO C.0.D.’$ 


PAULA SMITH 


ent-buying ranks gives the talent 
agencies a glimmer of competition 
as far as the winter in Florida 
concerned. If Schuyler operated 
the sole beachfront talent enter- 
prise, he might have had things 
his own way and could buy top acts 
at a price. Now he'll have to com- 
pete with the Casablanca 

Prices of acts for the Miami 
Beach season has been above 
mal levels for the past few years 
because Schuyle: and Mur 
Weinger, who operated Copa Cit 
been aitempting to outbid 
each other for top names that 
would assure business. Generally 
competition resulted in 
astrous deals for both 
salaries went up as much as $4,000 
nightly for Milton Berle at the 
Beachcomber. The spot failed to 
meet expenses for Berle’s run. 


AGVA Skeds Hearing 
On Fischer, Lederer Row: 
Claim Franchise Breach 


The Guild of Variets 
Artists slated to hold a hear- 
ing on the dispute’ between 
Clifford |e Fischer's Interna- 
tional Theatrical Corp. and Hans 
Lederer. who recently resigned it 
to go with the Lew & Leslie Grade 
Agency. 

Dispute arises in that the union 
feels both agents violated Rule B 
by signing acts with ITC, while also 
repping as individual agents 4, 
separate agreement between Fisch- 
er and Lederer took care of in- 
dividual divvies. Union feels that 
this“violation could warrant revo- 
cation or suspension of their 
AGVA franchises, but such penalty 
may not be invoked. This setup 
differs from normal agency pro- 
cedure inasmuch as acts are gen- 
erally signed to individuals even 
when connected with an organiza- 
tion. 

Meanwhile commissions 
both Lederer and Fischer on 
booked during Lederer’s tenure 
with ITC are under dispute 
union is holding the sum in escrow 
pending settlement Hearing is 
likely to take place when Fische. 
returns from Europe 
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Philly Cafe Tosses Shows 
To Offset Biz Slump 
Philadelphia. July 25. 

The Latin Casino dropped 
shows and closed the main dining 
room last week due to a slump in 
business. It will resume shows in 
September. . 

Closing was not due to the 45- 
day suspension of the club's liquor 
license with execution of action 
still pending. 

Downstairs bar remains open 
with Tiny Kaye and Anita Ander- 
son alternating at the piano and 
singer Ginger Leeds  teatured 
Circus Lounge also continues with 
the Kal Ross WPEN disk jock 
show. 

Comic Jan Murray signed per- 
sonal management deal with Jack 
Bertell. MCA continues to book 
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Tony Martin Hits Record 
At L.A.’s Cocoanut Grove 


Hollywood, July 25. 
Tony Martin set new Cocoanut 
Grove record in first of two frames. 
drawing 4,170 covers. a postwar 
high. Previous mark was set two 
months ago when Dinah Shove 
pulled 3,464. Saturday night’s wow 
973 topped opening night biz. 
Cover coin almost takes care of 
show’s nut, Martin getting $5,000 
and Ernie Heckscher orch grab- 
bing $2,200. 


Danny Kaye’s Sock 
126 for One-Nighter 
As Omaha Ak-Sar-Ben 


Omaha, July 25 


packed arena, 
grossed $12.122 


in Ak-Sar-Ben 


Playing before a 
Danny Kaye show 
in a one-nighter 
Field Friday (21). Scale was $4.20 
to $1.80. Comic wowed the crowd 
with gags and songsvand the show 
ran overtime because they wouldn't 
let comic leave. 
Support acts were Georgia 
Gibbs, songstress: Rudenko Bros., 
jugglers; Lang Troupe, equilibrists: 
The Dunhills, dancers. and Ross 
Wyse, Jr., and Peggy Womack, 
comedy team. 
This was the second of the out- 
door summer shows. Third will be 
staged July 31, and will be the fam- 
ilv circus. Show to close the sum- 
mer season Aug. 9. 10 will be 
Thomas L. Thomas and Jean Dick- 
enson, singing stars. Opener was 
Georgie Price and supporting acts 
July 12, 13. 
Activities Director Jake Isaacson 
Ak-Sar-Ben pacted Kave for 
next season. This Kave show was 
not an Ak-Sar-Ben restricted en- 
tertainment. It was open to every- 
body and best gone a 
couple of days after sale opened. 


MIAMI SHERIFF CRACKS 
DOWN ON STRIPEROOS 


Miami 
Following evidence 
of local church 
deputies from the 
staged a series of raids 
on local strip spots 

Most of the entertainers taken 
in were released in $250 bond 
were the managers of the clubs, 
with mainland rooms in the ma- 
jority. On the Beach, the Pad- 
dock Club and the Lite Bar were 
raided. 

All are continuing with their 
girlie show policy, pending court 
hearings. Some 15 clubs in the 
area have been presenting the 
peelers. 
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Batoneer-Nitery Op 
Upbeats AGVA Feud 


Los Angeles, July 25. 

Cold war between Coast local of 
American Guild of Variety Artists 
and bandleader Jerry Wald, cur- 
rently operating a Hollywood 
nitery, seems to have reached an 
impasse. Union’s latest move was 
to demand payment of $150 which 
it says it paid vocalist Bill Ray- 
mond in December, 1947. when the 
musicker told the union he had 
been stranded here by Wald’s old 
band. 

Earlier, Wald defied AGVA de- 
mands that he use union talent and 
sign a contract for his nitery. He 
booked in Hadda Brooks, singer- 
pianist who holds cards in both 
AGVA and AFM. Wald hired her 
on her AFM ecard and AGVA, after 
due deliberation, decided not to 
pursue a hassle that might ulti- 
mately involve AFM. 

Last week, AGVA yanked chirp 
Emma Lou Welch from the spot, 
charging Wald was paying her only 
$60 weekly, less than the union 
minimum, Singer is solely an 
AGVA member. 


Mols. Auditorium May Lose Top Shows 
In Battle Over Basketball Dates 


Minneapolis, July 25. 


With the annual Sportsmen Show 
and Builders Show threatening to 
call off their dates at the Audi- 
torium here next season if the city 
council goes through with its pro- 
posal to increase the number of 
dates for the Minneapolis Lakers 
professional league basketball team 
in a way that would infringe on 
those attractions, aldermen have 
study of the building’s 
reveilues and operations. Cancella- 
tion the two shows would cost 
the city a of $40.000 in rev- 
enue, F. Kahler, Sportsmen 
Show declared 


It brought council 
discussion that the Lakers are get- 
ting the Auditorium at a favored 
rate ot $450 per night, instead of 
the regular $550 rate, and some 
aldermen declared the  ltocally- 
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Joe E. Brown Stars In 
4006 ‘Red, White, Blue,’ 
Slated for 2 Year Tour 


Hollywood. 


Top name star 
for the local bow 
Legion-backed revue 
and Blue” in which 
will star on the road 
produced by LeRoy Prinz and 
Owen Crump, debuts at the Los 
Angeles Paramount Oct. 7 as a 
Command Performance prelude to 
the National American Legion con- 
vention which opens here the next 
day. Brown, currently winding up 
an Australian tour “Harvey,” 
won't be back in time for the 
premiere and will join the show 
in Kansas City in November. 

Theatre contracts already have 
been inked for a solid year, latest 
to be confirmed being an Oct. 1, 
1951, date in Miami. Complete tour 
expected to last close to two 
vears. 


July 25. 
being sought 
the American 
“Red, White 
Joe E. Brown 
Show, being 
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Originally budgeted at $300,000, 
revue will cost closer to $400,000 
before it bows. Coin is coming from 
the Legion, the Legion Auxiliary, 
and the various State Departments 
of the Legion. There are no private 
investors. Profits go to the National 
Legion’s veterans’ rehabilitation 
and child welfare funds. 

“Red, White and Blue.” which 
Prinz is staging, will be the most 
elaborate show ever attempted. It 
will carry about 30 principals, a 
chorus of 32, a ballet group of 32, 
its own orchestra under David Rose 
and will carry at least 12 stage- 
hands. Weekly nut will be around 


| $35,000. 


Talent must come from the ranks 
of veterans of World War I or II, 
or sons and daughters of such vet- 
erans, or from the ranks of USO 
performers. Already inked are Lar- 
ry Storch, the Szonys, the Non- 
chalants, Joe Jackson, Jr.. who'll 
do his father’s famed vaude rou- 
tine; Virginia Lee, Bobby Van, 
Paul Haakon, Stefanie Antle. Bob 
Carroll, Gale Sherwood, Johnny 
Duggan and jazz harpist Marilyn 
Cleek. 


Jane Froman May Topline 
Persian Room’s Fall Show 


Jane Froman, who's set for the 
Mocambo, Hollywood, starting Aug. 
22, may headline the opening show 
at the Persian Room of the Plaza 
hotel, N. Y., Sept. 28. Deal is cur- 
rently being negotiated by the Wil- 
liam Morris agency. 

Persian Room date would be her 
first N. Y. stand in sometime. Lis- 
bon Clipper crash survivor has 
played the Copacabana making 
her appearance on an electric car- 
riage. Since then, a series of opere- 
tions has restored full use of her 
limbs. She recently made several 
video appearances without. me- 
chanical aids. 


owned teams should be made to 
pay a percentage of the gate. 

Members favoring the Lakers. 
pointed out that the world’s cham- 
pion basketbaf team has brought 
plenty publicity to Minneapolis, 
and the club lost $40,000 in its first 
vear. Last year, howevtr, the Lak- 
ers grossed $291,000 in the Audi- 
torium here and were well in the 
black 

The Sportsmen's 
vields the Auditorium $24,000 in 
rent and other income, while the 
vield from the Builders Show has 
been approximately $16.000 annu 
ally. The Sportsmen’s Show runs 
10 and the Show 
a week. Both tremendous 
crowds. 

Kahler, a localite, originated the 
Sportsmen’s Show here and has 
expanded its itinerary to include a 
number of other large. cities 
throughout the country. He point- 
ed out to the aldermen that since 
the Auditorium cleared only $1,500 
last year, a drop of $40,000 in 
income would hit the city treasury 
hard. 
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RUBY RING 


Now Appearing for 


E. J. FERNANDEZ 
HONOLULU, HAWAII 


16TH WEEK 


Direction: 
KALCHEIM & SMITH 
R.K.O. Bidg., New York City 
JUdson 6-3345 








Sepia Ambassadors of Rhythm 
THE 


CLARK BROTHERS 


Now 19th Smash Week 


CASINO, LONDON 
“LATIN QUARTER 1950” 
Many thanks to Emile Littler, 
Tom Arnold, Robert Nesbitt, 
Fosters and William Morris 
Agencies and, of course, our 
Frank Belmont. 

Direction: G.A.C. AMERICA 

















LONDON CASINO 


“One of the biggest hits, as always, en 
their London appearance here at the 
Casino Theatre in ‘Latin Quarter 1950 
are the CLARK BROTHERG whe 
never fail to get warm appreciation 
ef their intricate dancing that is swift. 
Sparkling and fizzes with style which 
ene wishes te see—and see often.” 
—VARIETY. 
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“THE ROARING 20's,” Now in Its 1éth Week, at the 


met LOMMY MORTON 


Staging and Choreography Caused This Unanimous Acclaim: 


“A revolution in night club life.” 
—GENE. MORGAN, 
CHICAGO DAILY NEWS. 


Whose Unique Talents 


20's,” 


“Tommy Morten’s ‘Roaring 


eago’s Musical hit!” 


—WALTER WINCHELL. 


;eeeaee! 


in 
Chi- 


bod ad 5 oa = 2 ae we vere ee 


Blackhawk, Chicago — Held Over Until Labor Day 


“A prize package show shimmering ‘with 
excitement and glamour.” 


—CHICAGO SUN TIMES. 
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Talent Agcys. Map Campaign To 
Counteract Tele Inroads on Vauders ‘is! sie" S: 


Talent agencies are mulling an 
overall plan to hypo vaude em- 
ployment this fall. Feeling is that 
unless the major agencies come 
up with some good propositions for 
theatres, there will be less playing 
time this year than in previous 
seasons. Plan is to offset video's 
inroads on the live entertainment 
field. 

While complete plans cannot be 
formulated until it’s certain which 
theatres and top personalities will 
be available, the percenteries are 
planning greater concentration on 
quality entertainment. Many feel 


that quantity entertainment, such 
as exemplified by the Palace 
N.Y.) policy, hasn’t worked out 


too well in out-of-town situations. 
Competition from tele shows in 
communities in which .video is 
available, would be too mueh for 
eight-acters. 

At the same time, top names 
capable of drawing at the _ box- 
office aren’t always available, and 
many that could turn the trick are 
preoccupied in films, radio or 
teevee. Many feel that guarantees 
demanded by surefire headliners 
aren't too attractive to house oper- 
ators. 

There has been some talk of low- 
ering guarantees in favor of larger 
percentages and introducing slid- 
ing scales in some cases. Thus, a 
name package might work a house 
far a* small guarantee and certain 
percentage up to the point where 
the house breaks even, and hiked 
percentages when higher grosses 
are attained. 

It’s believed that acts as well as 
house operators can be sold along 
those lines, since both would 
benefit. 

The agencies think the fall would 
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Grant’s Riviera 


RESTAURANT AWD BAR 
158 W. 44 St., New York LU 2-4488 
WHERE SHOWBUSINESS MEETS 
* TALENT CONTEST * 
MONDAY NIGHTS 


| name, 


























| be a propitious time to start such 
| Plans since it’s anticipated that 
|Many cities, spurred on by war 
activity, would be in a position to 
offer better terms to top acts with- 
;out taking too much of a gamble. 
So far, not too many top filmsters 
/ are making any vaude plans, but 
agencie§ have been pitching prop- 
ositions and it’s expected that 
some commitments will be made. 
| Should a sufficient number of 
headliners become 
| suitable terms, it’s felt that book- 
ers can open up a considerable 
amount of vaude time. 


Barbaro in Pitch 


- For Bowery, Det. 


Detroit, July 25. 


| The mystery surrounding the 
bankruptcy sale of assets of the 
Bowery, defunct nitery, has been 


cleared up. A hearing on bids for 
assets of the nitery will be held in 
Bankruptcy Court on Aug. 3. 

Mystery entered the case when 
William C. Cohen, an attorney, 
walked into Bankruptcy Court, ac- 
companied by Frank Barbaro, for- 
mer owner of the club. Cohen an- 
nounced he had a “mystery bidder” 
who had made a secret bid for the 
liquor license. 

Cohen, who has represented Bar- 
baro in the past, refused to divulge 
the name of his client. Barbaro 
eoyly dodged all questions. 

At that point, Federal Bank- 
ruptey Referee Archie Katcher, 
without referring to Barbaro by 
commented: “This court 
frowns on the idea of former own- 


|ers entering the bidding in a bank- 


ruptcy case, but it is permissible.” 

Although Cohen had said his 
client’s bid was secret, reporters 
immediately found out from other 
sources that the bid was $13,500 
for the liquor license and air con- 
ditioning unit. 

On Tuesday (18), Barbaro, who 
had been so reticent the preceding 
day, admitted that if the bid was 
accepted he would act as manager 
of the club. He said the money 
had been furnished by others. 

Meanwhile, William C. Maguire, 
receiver for the club, which he 
closed last May 23 when Barbaro’s 
divorced wife, Dorothy, was unable 
to pay debs of $70,000; said he had 
received a number of inquiries on 
the liquor license. One of the in- 
/quiries, he said, was made by Mrs. 
Barbaro. 

Mrs. Barbaro had operated the 
Bowery since 1947. Under terms 
of her divorce agreement, she had 
been given a majority of the stock. 
She also owns the building housing 


Prize: Professional Engagement the nitery. At the time the club 
(Duplicate Prizes Awarded in the Case of Tie) was closed, she admitted it was 
> losing $500 a week. 








th 


MARCUS LOEW 


BOOKING 


AGENCY 


GENERAL EXECUTIVE OFFICES ; 


LOEW BUILDING ANNEX 
160 W. 46th ST.,N.¥. C. * JUdson 2-2000 





b i H. LU Bl N GENERAL MANAGER 


SIDNEY H. PIERMONT ®00kine manacer 





available at 


| Gloria De Haven, Ritzes 
Pacted for Las Vegas 


who sets talent for the Desert Inn, 
is currently in New 


Sennes has already signed the Ritz 


Bros. to follow the current run of | 


| Jimmy Durante and has set Gloria 
|De Haven for Sept. 9. 

| Sennes wants to line up a suf- 
| ficient number of names to last into 
the fall season. 


Show Biz Ready 
For War Stints 


Show business is ready to take 
up wartime assignments. Nuclei of 
the large organizations which serv- 
iced the Armed Forces’ entertain- 
ment needs in War Bond drives, 
troop recreation and morale work 
are being revived. 

The show business 





unions are 


| ministrative 


ready to re-create a skeleton force | 


so that an organization similar to 


the United Theatrical War Activi- | 


ties Committee will be revived. 
The entertainment industry is also 
ready to expand Veterans Hospi- 
tal Camp Shows to service the fight- 
ing men in overseas theatres as 
well as camps in this country and, 
of course, the disabled in the 
Army, Navy and Veterans Adminis- 
tration hospitals. 

First step was taken last 
when James A. 


week 
Sauter, president 


of VHCS, and wartime chief of 
UTWAC, told the Armed Forces 
Policy Committee in Washington 


that the industry is prepared to 
reactivate as soon as the Defense 
Dept. thinks it necessary. 

Later in the week he conferred 
via telephone with Abe Lastfogel, 
William Morris Agency 
manager and VHCS head until last 
year, and Laurence Phillips, exec 
v.p. UHCS, on reactivization of 
that agency to wartime status. A 
skeleton force is already in ex- 
istence, and when needed, 
will embark on its own campaign 
for $2,000,000 to expand VHCS 
services. Plans have been under- 
way for sometime for the raising 
of this money from showbusiness 
ranks. 

A conference was also held with 
heads of various affiliates of the 
Associated Actors and Artistes of 
America, who were associated with 
wartime entertainment to form a 
nucleus of an organization that 
would correlate all appearances of 
acts so that the maximum good to 
the defense effort would result. 


The VHCS and UTWAC cam- 
paigns will constitute only a partial 
picture of showbusiness’ contribu- 
tion in the war effort. The Asso- 
ciated Services for the Armed 
Forces, formed last April as the 
peacetime successor to United 
Service Organizations, is also ready 
to move on a wartime basis. Cur- 
rently the organization operates 86 
clubs and agencies similar to the 
USO clubhouses during the war. 
Expansion will necessitate an ulti- 


mate expenditure to $9,600,000, 
but first phase of its campaign 
will call for the iaising of $3,- 
900,000. 


USO’s de-activating process is 
continuing pending word from 
President Truman and the Dept. 
of Defense. Whether ASAF will 
completely take over USO’s func- 
tions is still to be decided. 





British Comic Formby 
Plans U.S., Canadian Tour 


An American tour is being con- 
templated for British comedian 
George Formby. Formby, who suc- 
cessfully toured Canada last year 
grossing about $225,000 in six 
weeks of concerts and theatres, is 
slated to repeat the Canadian 
schedule starting early September. 
Possibilities are that he'll extend 
| the tour to the U. S. 

Dave Whalen, former pressagent 
for Gene Autry, is currently mak- 


ing a tour to line up dates for thie | 


| British comic. A series of 30 stands 
starting in November is planned. 
| 


‘Bernice Parks Tapped 
For N.Y. Versailles 





| stand in some time. 





were at the Copacabana and the 
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general | 


VHCS | 


_ Bernice Parks, songstress, goes. 
into the Versailles, N. Y.., starting | 
Aug. 9, marking her first New York 


Her previous N. Y. appearances | 


AGVA Holds Up Martin & Lewis, 


Frank Sennes, Cleveland booker | 


| 


MCA Deal Until Greshler’s Release 


The Dean Martin and 
Lewis switch from Abner J. 
Greshler to Music Corp. of Amer- 
ica will be investigated by the 
American Guild of Variety Artists. 
Henry Dunn, union’s national ad- 
secretary, 
that the contract between’ the 
comics and MCA will not be recog- 
nized until releases from M&L’s 
contract with Greshler have been 
obtained from the comedians and 
their former agent. It’s likely that 
Greshler will not consent to the re- 
lease since he has already. stated 
that he will sue MCA for inducing 


Summer Slump 


Hits N.Y. Cafes 


New York cafe business has 
taken a dive during the past week. 
Most midtown spots hit a new low 
for patronage and grosses. 

War situation, it’s felt, has little 
to do with the decline. Most of 
the regulars are vacationing and 
tourist trade hasn’t been sufficient 
to bridge the gap. 

Another reason for the lull is the 
lack of top-line lures. Most cafes 
are on a summer budget, relying 
mainly on the pull of the cafe’s 
rep to garner summer trade. 

Until now, most Gotham niteries 
have been ahead of last year, and 
nearly all have been operating 
profitably. Last summer most spots 
took a lacing. The Latin Quarter 


and the Copacabana were espe- 
cially heavy losers. This year, 
they’ve been hitting profitable 


grosses, except for the setback of 
the past week. 





King Cole Trio Set 


For London Palladium 
King Cole Trio has been signed 
for the Palladium, London, start- 
ing Sept. 4. Combo will work as 
a musical act, to circumvent Brit- 
ish ban on alien musicians. 

It’s their first date at the Pal- 
ladium. Deal was set by the Lew & 
Leslie Grade Agency of London, 
which has British booking rights 
to all performers on the General 
Artists Corp. list. 


Jerry | 


declared » 


the comics to breach their contract 
with him. Just how MCA or the 
comics will get over that hurdle 
isn’t known as yet. 

At the same time, AGVA is 
slated to set up a hearing to try 
Greshler on charges of “untoward 
conduct” as an agent because of 
laxity in handling deals and sign- 
ing the comics for engagements on 
contract forms other than those au- 
thorized by the union. Hearing, 
according to Dunn, will be held in 
New York as soon as shooting is 
completed on the film “At War 
With the Army” being produced 
by Greshler and starring Martin 
& Lewis. 

The charges grew out of a hear- 
ing asked for by Harry Steinman, 
operator of the Latin Casino, 
Piiladelphia, who made a deal 
with Greshler for a two-week en- 
gagement of Martin & Lewis. Date 
was never consummated, and 
Steinman asked the union for a 
showdown. During the union hear- 
ing, Martin & Lewis claimed the 
deal was made by Greshler, with- 
out consulting them. It was also 
charged by union that it had been 
made on a non-AGVA form. Dunn, 
after’ the hearing, stated that 
Greshler would be brought up on 
charges and possible suspension of 
his AGVA franchise, if comedians’ 
case against him is proven. 

Shortly after the AGVA hearing, 
comics signed with MCA. Their 
pact with Greshler still had “two 
vears and five months to go at the 
time of their transfer to MCA. 
During the tenure of the Greshler 
pact with Martin & Lewis, MCA 
will book the team sans fee, with 
all commissions going to Greshler. 
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Night Club Reviews 


(iro’s. Hollywood 
Hollywood, July 21. 
Frankie Laine, with Carl Fischer; 
Dick Stabile Orch (10), Jeri Galian 
Rhumba Band (5); cover, $1.50, $2. 





Boniface H. D. Hover has come 
up with another canny hot weather 
booking that’s a cinch to take the 
gloom out of the usual dog days 
in these parts. Film crowd and 
other usual habitues of the Sunset 
Sirip swankery are flocking in to 
eatch Frankie Laine—and they re 
setting more than their moneys 
worth. Opening night tables were 
sellout and it looks like the same 
eager atmosphere will prevail for 
the fortnight Laine’s on tap. 

Laine has programmed two com- 
pletely different shows nightly, the 
backbone of each being tunes his 
disclicks. They carry plenty of 
punch in the sound-alone depart- 
ment and the impact is even great- 
er when it’s sight-and-sound. ¥irst- 
show offering ranged from his ini- 
tial disk wow, “That's My Desire” 
to such new clicks as “Wild Goose”’ 
and “Lucky Old Sun.” He added 
a new number, “There’s No Solu- 
tion.” which he brought back from 
South America with him. It’s a pos- 
sibility, particularly after it has 


|been decked out 




















VIC HYDE 


Currently Headlining 


SAVOY HOTEL 
London 
Doubling BBC-TV 
Mgt.: FOSTERS, LONDON 
USA: HORRABIN, Des Moines 














THE NATION’S 
LEADING CONTROL ARTIST 


JACQUELINE 


URLE 


Currently BILTMORE BOWL, L. A. 
Held Over Until August 19 
Thanks to Alice Faber Agency 
Per. Mgt.: BERT COLLINS 

















BOBBY 


WHALING 
YVETTE 


Currently 
STEEL PIER 


Atlantic City 




















Wally Overman 
COLORS IN RHYTHM 


CLUB LOUISIAN, Baton Rouge, La. 
(July 24-30) 
Management: 

MATTY ROSEN, New York 

SAM 








ROBERTS, Chicago 











with English 


lyrics. 


It might have been only opening 
night nervousness, but Laine has. 


to watch the one liability he dis- 
played — a somewhat annoying 
tendency to overindulge in super- 
latives in his patter. It’s not se- 
rious, but it grates after a few num- 
bers. 

Other than that, it’s a top turn 
all the way with able assistance 
from Dick Stabile’s expert musick- 
ers, guided for the show by Laine’s 
deft keyboard accompanist, Carl 
Fischer Stabile crew mixes its beat 
neatly for dance chores, alternat- 
ing with the fine rhumbeat work of 
Jeri Galian. Kap. 


Bop City, N. Y. 
Ella Fitzgerald, Illinois Jacquet 
Orch (9), Cy Coleman Trio; 98c 
admission, $1.50 minimum. 


Current Bop City lineup should 
please. patrons who like to jump 
while listening to music and those 
who are content with sitting back 
and relaxing. [Illinois Jacquet’s 
crew is on hand to provide some 
frantic instrumentalizing, while in 
direct contrast the Cy Coleman 
Trio offers a wide variety of mel- 
odie tunes in a soft tempo. Round- 
ing out the bill in fashion is Ella 
Fitzgerald, whose tricky songster- 
ing draws top response. 

Chirper comes thorugh solidly 
with straight renditions of. “I 
Don't Care If the Sun Don’t Shine” 
and “Baby, Won’t You Say You 
Love Me?” in addition to her 
tongue-twisting specialties on 
“How High the Moon” and ‘Flying 
Home.” Topper, however, is a 
satire on “Mule Train” that regis- 
ters strongly. 

The Jacquet orch, comprised of 
three sax, one trombone, two 
horns, piano, bass and drums, has 
the customers bouncing to sizzling 
arrangements of such numbers as 
“Bottoms Up” and “Black Velvet.” 
Jacquet is active on sax through- 
out, but really gets going with a 
solo on “Flyin’ Home.” Band 
does a capable job of backing Miss 
Fitzgerald in her stint. 

In a quieter vein the Cy Cole- 
man Trio offers a pleasant reper- 
toire of rhythmic numbers. Combo, 
playing its first date in a Broadway 
club, comes through neatly for au- 
dience appreciation. Group re- 
cently finished a long stretch at the 
Shelbourne Lounge, N. Y. Made 
up of piano (Coleman), bass and 
electric guitar, trio’s selections in- 


cluded “Foggy Dew,” “The Conti- 
nental,” “They Can’t Take This 
Away From Me,” “Spring Will Be 


a Little Late This Year” and “The 
Boy Next Door.” Arrangements 
and Coleman’s deft fingerwork 
come over well. Gros. 


Brick Top. Paris 
. Paris, July 12. 
Brick Top, Charles Lewis Orch 
(8); no cover, minimum $2. 





Brick Top, famous for her chi-chi 
club of prewar days, which catered 
to the slick carriage trade, is back 
on the Paris nitery scene. She has 
taken over a lush 80-seater on Rue 
Fontaine in the heart of the Pig- 
alle district. Club is being operated 
as an ultra intimate spot, and her 
old friends are rallying to its sup- 
port. There is no cover and mixed 
drinks run from 600 to 700 frances 
($1.50 to $2). Champagne for a 
party of four is 3,500 frances ($10). 

Recently opened and just begin- 
ning to get the feel of things, spot 
will have to keep open this sum- 
mer though business is only fair. 
Brick Top has done away 
some previous acts and the only 
entertainment feature is Charles 
Lewis’ versatile band and herself. 
She sings in a husky manner geared 
strictly for her admiring fans. She 
goes in for changes of feather boas 
of varying hues for each number, 


'and her table hopping during “St. 


Louis Blues” and “Shy” tickles the 
crowd. The main appeal is her 
vociferous, personalized bonifacing 
and gladhanding as she flits among 
her clientele whom she considers as 
personal pals dropping in for a 
social call. Mosk. 
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Mary Mon Toy 


“Chinese Song Stylist’ 
Currently PALACE, New York 


". » » MARY MON TOY scores ... Pretty and talented.” 


MILES INGALLS 


Strassberg, 
N. Y. DAILY MIRROR. 








\the Ambassador 


| usual 


| romance 


Cocoanut Grove, L.A. 
(AMBASSADOR HOTEL) 
Los Angeles, July 18. 
Tony Martin, accompanied by 
Hal Bourne, Ernie Heckscher Orch 
(14); cover, $1.50, $2. 


Romance is being solidly sold at 
hotel’s nitespot 
these days and it looks like it will 
be sold to a record crowd. To the 
accoutrements of swaying 
palms, a pale mazda-moon and 
Westinghouse-waterfall (all accom- 
panied by air-conditioning to make 
comfortable) has been 
added Tony Martin. They’re billing 
him as “Hollywood's Romantic 
Singing Star’ and he more than 
lives up to his billing. 

It has been about two years since 
Martin last did a stint for the 


| hometown folks and it looks like 


‘the present two-week stand 


with | 


' youths 


isn’t 
going to be enough. He’s a cinch 
for a repeat booking whenever he 
wants it. Opening night, for ex- 
ample, the spot hit a postwar high 
with close to 900 paying custom- 
ers. 

Martin’s 50-minute stint is a 
showmanly job. He varies the rou- 
tine, bouncing from such numbers 
as “Toot-Toot-Tootsie,” complete 
with straw skimmer, to a socko 
job on “Some Enchanted Evening.” 
His familiar “SShowbusiness” rou- 
tine—which includes takeoffs on 
Eva Tanguay, Georgie Jessel, Al 
Jolson and George M. Cohan—is 
still good and for the local stand 
he’s added a bit reminiscing about 
bygone days at the Grove and the 
people who played there. It’s -all 
pleasingly purveyed and earns nifty 
response. In a beg-off finale, Mar- 
tin climbed to the bandstand to 
bleat with Ernie Heckscher’s orch, 
more or less fulfilling a college am- 
bition to a band vocalist. It’s a 
turn without a letdown. 

Opening night he was introed by 
George Burns, who was later lured 
back to “croon” a duet with Mar- 
tin and form what might be laugh- 
ingly called a new act. It has no 
future! 

Backing by Heckscher’s crew is 
upper echelon stuff under the capa- 
ble handling of Martin’s conductor- 
keyboardist Hal Bourne and the 
orech earns another nod for easy 
terp music in the accepted hotel- 
room tradition. Kap. 


Flame Room, Mpls. 
(HOTEL NICOLLET) 
(FOLLOWUP) 

Minneapolis, July 22. 

This is. the second engagement 
in this class room for Ben Yost’s 
Vikings and they again score 
solidly with renditions of surefire 
numbers. Expert vocalizing is a 
cinch bet always to catch the 
fancy of the supper club carriage 
trade when the fare runs largely 
to Broadway musical show hits 
and other perennial fares. 

The Vikings are well set-up 
who, individually and in 
ensemble, boast outstanding vocal 
capabilities. Their singing has that 
lusty quality that spells customer 
thrills as- well as the utmost in 
pleasant singing. They toss dra- 
matie fervor and various show- 
manly bits of business into their 
performances in a way that makes 
for production number values. 

At show caught they kept a filled 
room applauding “Laugh, Clown, 
Laugh” medley. a distinctive ar- 
rangement of “Old Man River.” a 
parcel of Gay 90s tunes, the 
“Toreador” song, the “Rangers” 
number from “Rio Rita” and a 
medley of college songs. Jimmy 
Ellyn’s orchestra lends the group 
good support and plays well for 
customer dancing. Rees. 

Vine Gardens, Chi 
Chicago, July 21. 

Jan Bart, Mickey Sharp, Mar- 
garet Brown, Mel Cole Band (5); 
minimum $2.50, cover 50c. 





Current show is well-knit, using 
only three acts, with Jan Bart, 
operatic tenor, Hanked by tap- 
sterer Margaret Brown and comic 
Mickey Sharp. All register with 
crowd, but it’s Bart who gets lion’s 
share of applause. 

Bart, who also acts as m.c., opens 
stint with “If You Are But a 


| Dream,” following with “Sorrento” 


in Italian, and “My Foolish Heart.” 
Singer's delivery is vigorous, but 
tempered a bit with clowning and 
some heavy La Scala type show- 
manship. “Magic Is the Moonlight” 
follows the first set, with Bart em-' 
ploying English, Spanish and 
comic-French lyrics, for good re- 
sponse. Closes with a medley from 
“South Pacific,” including “There's 
Nothing Like a Dame,” ‘“Wonder- 
ful Guy,” and on to “Honey Bun” 
and “Younger Than Springtime.” 
Singer is far better when he has a 
chance to use his tenor on heavier 
numbers. Although he acquits him- 
self well on the lighter tunes he 
shows some difficulty in making 
the grade. 


os Dhalas is A Claver.camic. mhose, 


material seems a trifle fast for 
this nabe nitery. Opening routine 


/eonsists of some swish material 


'on radio commercials in Fotis | 


which seemed overhead of dinner 
audience. Later, however, he picks 
up speed doing a hilarious takeoff | 
dialect. For added clever twist, 
Sharp follows with an impression | 
of Joseph Stalin, imitations of | 
Humphrey Bogart and Edward G. | 
Robinson, all in hoked Russian, to | 
further disarm audience. He fin-| 
ishes strong with a neat imitation | 


| of Jimmy Durante. 


{ing show. 


Miss Brown, who opens show, | 
is a lush brunet who _ exhibits | 
plenty of appeal in fast taps to 
“I Know That You Know.” | 
Dancer, especially on second num- | 
ber, shows a proclivity for high 
kicks and triple taps in a languid | 
version of “Basin Street.” 

Backing is capably handled by 
Mel Cole band, who also plays 
for the dance sets Mel. 


Le Boeuf Sur le Toit 


(PARIS) 

Paris, July 12. | 

Victor Hilary, Christian Duva- | 
leixz, Rene Dupuy, Michel Valle, 


Andre Pate; no cover. 


Saranac Lake 


By Happy Benway 
Saranac Lake, N.Y., July 25. 

Benny Fessler, prez of the 
Shamus Club landed Randy 
Donahue, tenor, to head talent in 
recent drive for funds. Affair held 
on the Harold Hill estate did a 
turnaway business. 

Genie (legit) Reed, elated over 
surprise visit of Barbara Baker, 
who planed in from N.Y.C. 

William C. White elected to the 
Board of Directors of the Saranac 
Lake Study & Craft Guild for a 
three-year term. Also Dr. Homer 
McCreary, of the Variety Clubs 
hospital. 

Ada Rahal in from Cleveland to 
chat with Mary Lou Weaver, for- 
mer Warner Bros. staffer who is 


'showing nice progress. 


Johnny (IATSE) Nolan upped 
for meals and mild exercise. 
Forrest “Slim” Glenn floored by 


a setback that will bed him for 
some time. 
Policeman’s Ball and Banquet 


held at the Colonial Inn was a 

sellout. Floorshow featured the 

Three Tones, musical combo. 
William (Decca!. Lalis, ex-Rog- 


'erite, in for checkup, and drew an 


This club, noted as a haven for 
the artistic set, is keeping open 
this summer in spite of the nitery 
slump and usual August shuttering. 
There is no cover and mixed drinks 
range from 500 francs ($1.25) to 
3,000 francs ($9) for a bottle of 
champagne (not compulsory) for a 
party of four. 

In keeping with the nitery lag 
the floor show has been cut, the 
stage camphored, and only two 
acts are used to perk up the cli- 
entele, who dance to the continu- 
ous pianoing of Michel Valle and 
Andre Pate. Victor Hillary, Amer- 
ican tenor, does a pleasing turn 
with a lot of oldies such as “All 
the Things You Are,” “Whispering” 
and “It Had to Be You.” Fresh 
from their triumph in the madcap 
“Branquignol,” the Gallic ‘“Hellza- 
poppin,” Christian Duvaleix and 
Rene Dupuy reprise a few of their 
numbers from the show. Duvaleix 
does his mad magician act replete 
with misfiring tricks, screams and 
dousing himself with water. Though 
funny he is much more, hilarious 
when he is part of a rapidly mov- 
Dupuy is straight man 
and butt of zany heckling of the 
comic. Crowd goes for them. Biz 
is fair with a good amount of tour- 
ists and the old standbys of show- 
biz who helped give club its name. 

Mosk. 





Vaude, Cafe Dates 


New York 


Julie Wilson, who winds up at 
the Embassy club, London, next 
Tuesday (1) tapped for the Mark 
Hopkins, San Francisco, Aug. 22. 
She’s slated to sail on the Ile de 
France, Aug. 12... Martha Wright 
also pacted for the Mark Hopkins 
to start, Aug. 1... Eadie & Rack 
signed for a year’s stand at the 
Blue Angel, N. Y.... Sammy 
Walsh into the Dunes Club, Vir- 
ginia Beach, Aug. 16. 











Chicago 
Belle Kozak has joined the Eddie 
Sligh agency ... Casino has booked 
Bobby Brown and Jeanie James to 


headline next show Aug. 1 Beare 
Empire Room has set Evelyn 


Knight, Lew Parker, Eileen O’Dare, 
the DeMattiazzis, and Merriel 


| Abbott dancers for next show .. 


‘into Kentucky Club, Aug. 4 , 


‘added to the Larry Potter 


Max Baer and Maxie Rosenbloom 
Lenny Colyer repeats at the Ca- 
rousel, Pittsburgh, July 31 ‘ 
Dave O’Malley off to Coast on vaca- 
tion . . . Dolly Kay chirps at the 
Golden hotel, Reno, Aug. 16... 
Rudy Vallee set for Lake Club, 
Springfield, Ill, Aug. 12... 
Danny Thomas pacted for Oct. 6 
at the Chez Paree for two weeks 
and options. 





Hollywood 


Mel Torme at The Tops, San 
Diego, for two weeks following a 
fortnight at the Mocambo in 
Hollywood . , . Cully Richards re- 
optioned for the month of August 
at Charley Foy’s San Fernando 
Valley Supper Club with the Ben 
Blue comedy revue ... Paco 
Michel, young Mexican singer, 
Supper 
Club bill toplined by Anne Triola. 


all-clear. 
Hugh Carney, CBS exec, at Lake 


Placid for vacash, took time out 
to mitt the gang and chat with 


Walter Romanik, a member of his 
staff, who is doing nicely. 

“We The Patients” wish to 
thank magico Dr. Marcus for nifty 
performance at the lodge recently. 
Write those who are ill. 





KEX 


RAMER 


Currently: 


BARNES & CARRUTHERS 
FAIRS 


Direction: 
EQDIE ELKORT 
& Leslie Grade, Ltd., 
250 West 57th Street 
New York, WN. Y. 
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RUSTY 
FIELDS 


“The One Man Show” 


America’s Newest and 
Greatest Comedy Attraction! 


A Real Money-Maker!! 


Direction: AL DVYORIN 
54 West Randolph St., Chicage 
FRanklin 2-4980 




















‘MEET THE BARON’* 


THE INTERNATIONAL 
“TONE POET OF 
THE ORGAN” 


NOW APPEARING AT 
WILBUR CLARK'S 


DESERT INN 


LAS VEGAS, NEVADA 
Thanks to Earl Volimer for a 
most successful engagement at the 


HOLLYWOOD PALLADIUM 


“LEE BARON. 














NAOMI 
STEVENS 


‘Chants with a Chuckle’ 


HELD OVER 


DUNES CLUB 


Virginia Beach, Va. 














a 














“And Rochelle and Beebe are, 
in the business.”—Daily Variety. 


NOW—Entertaining Troops 
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a3 always, just the best eccentric dance team 


ROCHELLE and BEEBE 
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HOLLYWOOD RAVES 


“Mocambo will pick up a buck 
with Mel Torme, who made a 
darned good impression for 
his opening. . The jam- 
packed house kept calling the 
lad back for more and more. 
... dust paralyzed the folks.” 

—Hollywood Reporter 


“I saw more movie and stage 
celebrities at the Mocambo 
last night than have been 
around in a month of Sun- 
days. It was probably the 
toughest audience Torme will 
face. Judging from the ap- 
plause, he went over okay. 
—Florabel Muir 


“Firstnighters went overboard 
for Mel Torme. He looks like 
Morrison’s best bet in recent 
months to pack the Mocambo.” 
—Harrison Carroll 





Currently Appearing 


MOCAMBO 


Booking: 
GAC 











The Talk of the Town! 


“Capacity firstnight crowd 
gave an enthusiastic welcome 
to Mel Torme. The Velvet Fog 
covered the plushery for a 
solid 37 minutes, dishing ten 
tunes and sitting in for a 
Dixieland skin-beating finale, 
earning hefty returns all the 
way.” 

—Daily Variety 


“Torme’s a terrific stylist and 
a jam-packed audience of ce- 
lebs wildly applauded his ex- 
cellent selection of numbers. 
... Mel’s definitely captured 
the Hollywoodites, so don’t 
miss him.” 

—Jimmy Starr 


“Mel Torme’s packing the 
house.” 
—Louella Parsons 


“Velvet - voiced Mel Torme 
packed Mocambo with a host 
of swoon-admirers for his 
opening.” 

—Cobina Wright 


MEL TORME 


Personal Mat.: 
CARLOS GASTEL 
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Russo & Ellis Get Control of Bucks 
For $27,000; Other Strawhat News 


New Hope, Pa., July 25. 

Controlling stock of the Bucks 
County Playhouse Corp. was 
acquired Thursday (20) by N. Y. 
legit producing firm of James 
Russo & Michael Ellis for reported 
price of $27,000, which includes 
272 shares or 56% of the total 
stock of 503 shares. 

Built in 1939 by 50 Bucks Coun- 
ty residents, the deluxe Delaware 
River strawhatter, which was a 


former Revolutionary War grist} 


mill, has proved lucrative to lessees 
if not to owners. Writer-farmer 
Henry Chapin antied up most of 
$50,000 and next year loaned the 
corporation an additional $10,000 
to enlarge the plant. The 10G was 


a loan on which he received in- 


terest, otherwise Chapin’s coin has 
been all for love. 

Theron Bamberger, who has 
operated the playhouse since 1940, 
was approached several years ago 
to acquire controlling interest in 
the property, but on advice of ac- 
countant and attorney nixed the 
deal then. 

Controlling interest represented 
by Ellis & Russo is a Keystone 
State deal with longtime New Hope 
resident, Donald Walker, who is a 
Broadway composer-arranger, in 


on it with David and Harold Getz. | 


The ' Getzes operate President 
Films, Ine. David is a film lawyer; 
Harold a prominent Easton, Pa., 
businessman. 

Walker, who was instrumental in 
the 1939 project for raising the coin 
in Bucks country, put Russo & 
Ellis wise to the possible purchase. 
He has been werking for them 
since spring adapting the British 
comedy “Courtin’ Time” with 
partner Jack Lawrence and Wil- 
liam Roos. Walker is president of 
the playhouse and one of the few 
active Broadwayites on its board. 

Understood that Ellis & Russo, 
who will not obtain operating 
possession of playhouse until Octo- 

(Continued on page 117) 


Pitt Pinocchio’ Seen 
As Preview for Angels 


For Winter Roadshow 


Pittsburgh, July 25. 

“Pinocchio,” the musical extrav- 
aganza which the Pitt Civic Light 
Opera Co. is reviving Aug. 6 for a 
week, has aroused unusual interest 
hereabouts. Musical will actually 
be a tryout for prospective back- 
ers, as Sam Handelsman, biz man- 
ager of the Civic, and Yasha Frank, 
scripter on the show, are planning 
a winter production. Plan is to 
tour the musical in big auditoriums 
around the country, the feeling be- 
ing that “Pinocchio” would be a 
good family entertainment draw, 
not unlike the pantomimes in Eng- 
land. 

Frank wrote and directed the 
version of “Pinocchio” put on by 
the N. Y. Federal Theatre Project 
about 11 years ago, when it ran 
over 200 performances. 
man was also with the project then. 
Since then he’s managed “Alice in 
Wonderland” on the road, and feels 
there’s a public for such fantasies. 

“Pinocchio,” tale of a wooden 
puppet that became a human boy, 
will be done with a company of 100 
in Pittsburgh, with Lorenzo Alvary, 
of the N. Y. Met; Edwin Michaels, 
who played the original Pinocchio; 
Sam _ Lewis, 
Rosay, in the leads. Frank and 
Handelsman look on it as a good 
roadshow extravaganza. They’re 
also eyeing the N. Y. City Center 
for a Christmas showing. 





They 
estimate they need $100,000 for the 
winter project, and plan on the 
Pitt presentation as a preview for 
backers. It’s also reported that a 
tele network will 0.0. the show 
here as a TV possibility. 


MURPHY DIRECTING ‘BOY’ 
IN FALL BOW ON COAST 


Hollywood, July 25. 
“Little Boy Blue,” new Max 
Showalter-Albert Miller musical, 
bows at El Capitan Sept. 11 for a 





three-week run under the produc-| 


tion aegis of Paula Stone and Mike 
Sloane, Book show heads _ for 
Gotham after the local tryout. 
George Murphy temporarily de- 
serts film work to direct “Blue,” 
for which Showalter did the music 
and Miller the book and lyrics, 


Handels- | 


and dancer Bettina 


a 
+ 


Kramm to Direct Ferrer 
In ‘Shrike’ for Olney Bow 


Hollywood, July 25. 

Joseph Kramm will direct and 
Serge Syrjala will do the sets for 
“The Shrike,” play by Peter An- 
dress, which Jose Ferrer will pro- 
duce as well as star in. The work 
goes into rehearsal immediately 
following completion of the Stan- 
ley Kramer film, “Cyrano de 
Bergerac,” in which Ferrer has the 
title role. 

Play is scheduled to open in Ol- 
|ney, Md., Sept. 26. 








Of-B way Groups 
Find Tough Going 


Off-Broadway theatrical groups 
|in N. Y. are taking a beating this 
| Summer, with most outfits in the 
| red for a few thousand dollars each. 
|Of five groups polled, none is 
| breaking even on weekly operating 
‘expense. Indicative of the poor 
business being done, was the re- 
cent shuttering of the Province- 
town Playhouse by Studio 7. Group, 
| recognized as one of the better off- 
Broadway operations, opened at 
the playhouse last month with 
“Earth Spirit.” Though the play 
received some favorable comment 
from the daily newspaper review- 
ers, the poor b.o. take made it nec- 
essary to close down after a few 
weeks. However, it’s reported, 
outfit may resume production ac- 
tivity next month. 


Another established group, The 
Interplayers, functioning at Car- 
negie Recital Hail, has been drop- 
ping around $200 a week, besides 





laid down to tee off the summer 
operation. Company opened about 


Opera” and may run through the 
summer with the musical. ‘“‘Q” 
Productions, which has been oper- 
ating in the Hotel Sutton’s Little 
| Theatre since May 1, has lost about 
| $6,000 so far. Group is currently 
| offering its third production, “The 
Fine Old Wine of Monsieur 
Nuche.” Outfit has a lease on the 
theatre until August of next year. 
Players Co. Fold 

The Players Co. closed Sunday 
(23) after presenting 30 perform- 
ances of Pirandello’s ‘“‘Right You 
Are” at the Kaufman auditorium 
of the Young Men’s Hebrew Assn. 
on 92nd st. and Lexington ave. 
Group failed to take in enough to 
meet a $500 weekly expense and 

(Continued on page 115) 


CLARE MAJOR PREPS FOR 
27TH SEASON IN SEPT. 


The 27th season of Clare Tree 
| Major’s Children’s Theatre will get 
under way in September with six 
touring companies hitting the road 
with juve presentations. This oper- 
ation, geared for kiddie consump- 
tion, now functions nine months 
out of the year, and is chartered 
so that each town included in its 
itinerary may receive a play from 
each of the touring companies six 
weeks apart throughout the season. 
A non-Equity operation, Children’s 
Theatre employs about eight or 
nine adult actors in each company. 
Each group travels via truck and 
a car. Performances are offered 
| in the afternoon and are held most- 
ly in school auditoriums. 

In addition to the short pants 
| operation, Miss Major also sends 
out the National Classic Theatre. 
This operation, also non-Equity, 
| takes to the road in September for 
| its sixth year. Presentations, given 
|in college and high school audi- 
' toriums, are aimed at the adult au- 
| dience. The one company, which 
‘tours under the NCT banner, will 
| offer “She Stoops to Conquer” and 
“Hamlet.” Presentations to be 
given by the Children’s Theatre 
| this season will be “Pocahontas,” 
|“Old King Cole,” “The Rebellious 
Prince.” “Beauty and the Beast,” 
“Rip Van Winkle,” “Rebecca of 
Sunnybrook Farm” and “The King 
of the Golden River.” 

Both NCT and Children’s Thea- 
tre are non-profit operations which 











not making back any of the $2,500 | 


four weeks ago with “The Beggar’s | 


Norwich Silo Thriving 
Despite Upped Costs 


Norwich, Conn., July 25. 


hat impresario, offers an interest- 
ing commentary on the hike in 
costs of summer theatre operation. 
In his first four shows to date (Kay 
Francis in “Goodbye, My Fancy”; 
Eve Arden in “Over 21”; Franchot 
Tone in “Second Man”; Laraine 
Day in “Angel Street”), Kneeter 
has done $8,000 more business than 
the same period a year ago. How- 
ever, this represents an added 
profit of only $2,000, the differen- 
tial of $6,000 being the jump in 
operating costs. 

Biggest week in this 900-seater 
was the Arden show which was 
SRO for every performance, to the 
|tune of close to $12,000. Oddity 
about this spot is that cheapest 
|seats are always the toughest to 
| sell. Kneeter has installed expen- 
| sive air-conditioning this season, 
| with the landlord offering a par- 
tial kick-in via a rental reduction 
| over the 10-year lease. 


| Current is Victory Jory in “The 
| Spider,” and other names due in- 

clude Eddie Albert in “The Show- 
| off” (July 31), Zachary Scott in 
i“Blind Alley” (Aug. 7), Edward 
| Arnold in “Apple Of His Eye” 
|(14), Naney Walker in 
| Town” (21). 


‘Revolting’ ‘Mr. Roberts’ 
Looks Solid in London; 


Acceptance a Surprise 
London, July 25. 
Despite mixed notices, and a cou- 








“Mister Roberts” looks like a click 
here and may even duplicate the 
|N. Y. success. This not only sur- 
|prises Londoners but reportedly is 
/a surprise to many Broadwayites 
}as well, some of whom were afraid 
it wouldn’t go here. It was feared 
that flaunting of authority, as de- 





their officers, would be considered 


up to have a certain deference for 
their military leaders. The service 
is a career in England, where 
there’s a military tradition, espe- 
among the upper. class. 
| Strangely enough, the Labor paper 
|here, the Daily Herald, was the 
lonly one to make that point, re- 
\ferring to the show's “glorifying 
| of 
'tiny.” Producers Leland Hayward 
and Joshua Logan, however, were 
confident of the show’s going over. 

In Friday’s (21) Evening Stand- 
ard, Beverly Baxter, M.P., who is 





| cially 


“I Call This Revolting.” ‘Under 
the domination of Broadway,” said 
Baxter, “we are passing from art 


ing, undiscerning mob shout joyous 
approval.” Baxter @idn’t like the 
brash references to sex. Play’s 
technique, he said, “is another ex- 
ample of the ruthless technique 
of Broadway in which a formula is 
rigidly prepared and relenticssly 
carried out.” 


Play’s treatment 





Herbert L. Kneeter, local straw- | 





| 


Equity Sees League ‘Confused On 
Pension Plan; Sticking to Demands 





‘Ballet Ballads’ Revival 
Planned for Hollywood 


Hollywood, July 25. 

A Coast revival is planned of the 
dance-musical, “Ballet Ballads,” 
which had a short Broadway run 
two years ago. Show is slated for 
fall presentation by N. Y. producer 
John Ralston and Jerome Moross. 


+ Although Equity and the League 


|of N. Y. Theatres are deadlocked 
-at the moment on a new basic 
agreement, with old pact expiring 
Aug. 15 and actors and managers 
apparently miles apart on new ne- 
gotiations, threat of strike action is 
| discounted generally. League and 
| Equity are deadlocked over two 
| actors’ demands—a pension plan 


| The latter composed the music for | and upped minimums for the road. 


“On The | 


the work, while John Latouche 
supplied the lyrics. The producers 
are currently trying to obtain as 
many members of the original cast 
as possible. 

Among those who appeared in 
the offering on Broadway was Sono 
Osato. 


Todd Wildcats 
‘Wire’ in Barn 


Michael Todd claims he’s “wild- 





| But, although the League refers to 
| Equity’s demands as an “ultima- 
tum,” and Equity claims that 
League reps haven't “bargained in 
good faith.” drastic action isn’t 
foreseen, although at yesterday's 
(Tues.) meeting, Equity Council 
| backed up its negotiators on the 
|two demands made on the League. 

Equity proposed that a study of 
|a future pension plan be jointly 
| Sponsored and financed by man- 
agers and union, with Equity of- 
fering to contribute $1,500 for the 
| study if the League matched it. 
| The League countered that a pen- 
| sion plan for legit isn’t “workable 
|or feasible, due to the nature and 
|character of the theatre as such.” 


|catting” his new show, “The Live | Equity’s other demand is an in- 


Wire,” deciding “over the week- 


'end” where he’s to book it next 


|preemed at 


‘ple of savage newsyaper attacks, | 


‘Summer theatre, 


picted in seamen’s disrespect for | 


alien here. The English are brought | 


The 
which 
(Me.) 


during 
Garson 


its summer tryout 
Kanin comedy, 
the Ogunquit 


;Playhouse, July 18, was held over 


there a second week instead of go- 
ing to Atlantic City. Now it’s 
booked for Fairhaven  (Mass.) 
July 31, and 
Marblehead (Mass.) Playhouse, 
Aug. 7. This cancels the previous- 
ly announced N, Y. opening date 
of Aug. 3. 

Holdover of “Wire” .at Ogun- 
quit this week caused cancellation 
there of premiere of Rosemary 


|Casey’s “Once An Actor,” pro- 


insubordination and near-mu- | 


also a drama critic, savagely at- | 
tacked the comedy, which opened | 
Wednesday (19), under heading of | 


lat 


duced by John Golden and Leo G. 
Carroll, which will preem instéad 
Berkshire Playhouse, Stock- 
bridge, Mass., Monday (31). Todd 
had to guarantee the house for 
Ogunquit producer Mrs. Walter 
Hartwig for the second week, but 
sales look good to avoid any ex- 
pense. Todd is reported to have 
paid Golden and Carroll $2,600 for 
losing a week’s playing time in the 
delay on their “Actor” 


this week despite the Ogunquit 
cancellation. 

Staged by Kanin, “The Live 
Wire” has Scott McKay, Sheila 
Bond, Elspeth Erie (replacing 


'Caymen Mathews), Jack: Gilford, 


to photography, while the unthink- 


_Werthimer 


Chestre Stratton, Murvyn Vye, Pat 
Harrington, Elliott Reid, Peggy 
Cass, Peter Turgeon, Rex Wil- 
liams, John Drew Colt, Ned 
and Heywood Hale 
Broun in its cast. 





‘PACIFIC’ SOLE N.Y. SRO; 


and dialog | 


shocked other reviewers, but most | 


gave it full praise. The larger Coli- 
|seum stage enabled the London 
'edition to be produced on more 
|ambitious lines than in N. Y. Slick 
| ivection by Joshua Logan of the 
‘east of 50 caused attention, while 
|Joe Mielziner’s setting is consid- 
ered one of the finest seen in town 
for years. 

| Principal roles, played by Ty- 
‘'rone Power and Jackie Cooper, 
have been commended for their 
warmth, humor and skill. 





Seagle, Schroon Lake, To 


Preem With ‘Pasquale’ 
Schroon Lake, N. Y., July 25. 


The new Oscar Seagle Memorial 
itheatre, on the grounds of the 
| Seagle Colony, near Schroon Lake, 
| will formally open Friday (28) 
| with Donizetti’s opera, “Don Pas- 
quale.” 
day night. 





Singing cast includes 


/Green, Nancy Findlay, Weldon 
| Thomas and Caroline Howe, mem- 
bers of John Seagle’s opera group 
at Trinity U. in San Antonio, Tex. 


Nathan Prite is musical direc- 
tor; Robert Bird, stage director: 
|Helen Peters Seagle, production 
manager; Frank Green, stage man- 
_ager; Moreland House, asst. stage 





director; Peter Seagle, electrician, | 


TAKE UPPED TO $50,760 


“South Pacific,” in its 68th week | 
at the Majestic, N. Y., continues to. 
do standee biz at all performances | 


—the only show in N. Y. to be 


selling out. Later musical arrivals, 
like “Gentlemen Prefer Blondes,” 
or the recent “Peep Show,” are 
doing okay, but not capacity, while 
“Pacific,” despite its lengthy run, 
loss of Ezio Pinza and the hot 
weather, registers a steady SRO. 


N. Y. Fire Dept. last week per- 


_mitted an increase in the number 
of standees, from 30 to 40, upping 


It will be repeated Satur- | 


Elfego Esparza, Alec Dantre, Frank | 


weekly take by $160. Show, with 
a capacity of $50,186, has been 
grossing $50,600 steadily, with a 
standee limit at all performances. 
Take will now be $50,760. 





Ewings Fail to Discover 
Talent Abroad for Show 


Marjorie and Sherman Ewing, 


who sailed for Europe April 28 
hoping to pick up a couple of stars 


for a contemplated continental re- | 


vue on Broadway in the fall, re- 
turned to the U. S. Saturday (22) 
empty-handed. Couple gandered 
both London and Paris. They may 
go abroad again in November for 
another looksee. 


While abroad, the possibility of 


receive minimum coin from various| and Margaret Farr, props chief. a London production of “Voltaire,” 
sponsoring groups throughout the The two performances are spon- written by the male half of the 


' country. 


‘sored by the Schroon Lake Assn. producing teani, was discussed. 


preem. | 
'“*Actor” cast gets full salaries for 


|crease in minimum salary for 
|members of road companies from 
| $80 to $100, with the League of- 
| fering a compromise $90 minimum, 
lor a 12% increase. 

| Equity’s feeling is that the 
League has misinterpreted its pen- 
sion plan proposal. ‘“‘We don’t say 
we need it for this season,” said 
|an Equity official. “We just want 
|the managers to sit down with us 
|and discuss whether it’s feasible.” 
|A jointly sponsored study of the 
| question, as proposed by Equity, 
| would help decide the plan’s prac- 
| ticability, the union feels. It also 
| derides arguments that a pension 
| plan would scare off capital or 
| angels for future shows. 
| As to upped road minimums, 
| Equity claims that a survey of 
| members showed average costs of 
| living, while on the road, of $37.77 
ja week. The League estimated 
| that road living costs. totaled 
| $75.51 a week, or $4.49 less than 
| the present $80 minimum. Equity 
| claims that only 60 members, the 
| lowest paid, would be affected by 
|the proposed increase in road sal- 
| aries. 


N.Y. Audiences Setting Up 
Barriers Between Actors; 
Stuffy & Dull, Sez Jory 


Schenectady, July 25. 

“The only real New York audi- 
ence is that which attends opening 
nights—the sophisticates, who see 
100 or 200 plays a season—and it is 
stuffy, very dull and flat. It places 
a barrier between the actors and 
says, ‘You’ve got to show me,’” 
Victor Jory, star of “The Spider,” 
touring summer theatres, declared 
Thursday (20) in an interview over 
WRGB, Schenectady. Jory added 
| that he didn’t care for that kind of 
audience. The rest of the time, 
the New York legitimate theatre 
audience consists of people from 
| Schenectady, Peoria, Rockford and 
Yuma, who are visiting in the big 


‘Continued on page 115) 


OXFORD PLAYERS GROUP 


TO TOUR U.S. COLLEGES 


| Chicago, July 25. 

| For the first time since before 
, 1940, an English university drama 
'group will tour the U. S. Oxford 
|'U. Players, both undergraduate 
_and graduate students, planed into 
‘Chicago last week to start a seveu- 
|week tour, mainly at college tla- 
\tres. Group of 20 is offering “King 
Lear” and “The Alchemist,” be- 
ginning at Valparaiso, Ind, July 
26. 

Company is being sponsored by 
the International Research Fund. 
Brian Acworth is company man- 
ager. 














} 
oe 
| CHI PLAY WINNER 
Chicago, July 25. 
John Kelley last week won the 
10th annual playwrighting award 
of the Midwestern Writers Con- 
ference. Three-act play, “The 
Enemy,” is set for local produc- 
tion this fall. 
Playwright is 
‘ writer. 


Chicago video 
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US. Ratio, Job Insurance, in New Met 
AGMA Pact; Some Layoffs Re-Hired 


New two-year pact which the 
Metropolitan Opera Assn. and the 
American Guild of Musical Artists 
signed last week, 


1950-51 and 1951-52 seasons, has 


‘Some unusual features, as well as) 


radical changes. Singers and dan- 
cers, for the first time, are covered 
by unemployment insurance, an 
item the union has been working 
on for some time. Pact calls for 
coverage under N. Y. State’s unem- 
ployment insurance laws. This was 
a voluntary gesture on the Met’s 
part, as it is a non-profit organiza- 
tion and legally exempt from these 


laws. Estimated cost to the Met 
will be $50,000 a year. 
Also important was the under- 


standing reached between manage- 
ment and union on keeping the 
Met “predominantly an American 
organization.” With advent this fall 
of a new manager imported from 
Europe, Rudolf Bing; with many 
oldtime Met singers let out, and 
others signed from abroad, AGMA 
was worried about more foreign 
singers coming in, to upset the 
ratio that obtained heretofore at 
the Met. Ratio of American singers 
as against non-resident aliens— 
roughly three to one—won't be 
changed substantially. 

AGMA also claims it got Bing 
to re-engage a number of people 
let out end of the season. Six or 
seven discharged principals were 
taken back at AGMA’s request. 
Eight of 12 choristers fired were 
recalled. The Met was also going 
to house-clean its. ballet, and 
AGMA got it to re-engage 15 of the 
original 36 dancers let out. 

Previous two-year pact, which 
had frozen minimum salaries, was 
modified to provide for some pay 
increases to principals, chorus and 
dancers; for payment to principals 
for rehearsal weeks, additional ra- 
dio fees, and an increase in out-of- 
town sustenance. Pact calls for a 
minimum 20 weeks of perform- 
ances in N. Y., aside from touring. 

Agreement was reached after 
five months of negotiations, with 
Bing and others repping manage- 
ment and Hyman R. Faine, national 
secretary, for the union. Bing 
okayed final pact before sailing 
recently for Europe, and both sides 
commented on the ‘friendliness 
and cooperation that prevailed 
throughout the negotiations.” 


HELLMAN, BERNSTEIN 
MULL NEW MUSICAL 


Lillian Hellman and Leonard 
Bernstein are mulling writing a 
legit musical. The composer-con- 
ductor, just returned from Israel 
and slated for fall symphony guest- 
conductor stints following his cur- 
rent engagement at the Tangle- 
wood (Mass.) Music Festival, has 
done the scores for two Broadway 
productions, “On the Town” and 
the current ‘Peter Pan.” 





Miss Hellman, currently working 


on a new straight play, had her 
“Little Foxes” musicalized by 
Marc Blitzstein, who did the entire 
show solo, libretto and score, when 
it was retitled “Regina.” 


Gould Sets Musicals 
In Resort Houses 


Portland, Me., July 25. 
Edward Gould, currently operat- 





ing a strawhat shuttle circuit on a_ 


split-week basis between the Old 
Orchard Beach Playhouse and the 
Peaks Island Playhouse here, states 
that vacationing audiences want 
musicals, which discovery is re- 
sponsible for a midseason revamp- 
ing of his schedule. Heavy dra- 
maturgy is being thrown out in 
favor of the tuneshows “Lady In 
The Dark,” “Irene” and “Any- 
thing Goes,” with Kyaya Bradley 
coming in to lead the casts of these 
productions, which will follow the 


present “Harvey,” starring Albert | 


Carroll. 

“Born Yesterday,” featuring Stu- 
art Erwin, lost money, according 
to Gould, whereas ‘‘Finian’s Rain- 
bow” played to capacity at both 
spots, with $3,100 rung up in three- 
day stand at the O. O. B. spot 
alone. 





Raymond Massey’s 16-year-old | 


daughter, Dorothy Whitney, will 
make her stage debut, acting with 
him in “Our Town,” which begins 
a week’s run at the North Shore 
Playhouse, Beverly, Mass., Mon- 
day (3D. 


a ee 
4 SS 


covering the. 
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| Three Short Musicals 
Skedded for Broadway 


Alfred Nano and Roland Fiori 
‘plan production of three 
musical plays on Broadway for an 
‘early fall bow. There are “Beauty 
and the’ Beast” by Vittorio Gian- 
nini, of the Juilliard School, and 


Bob Simon, and “Not All Prima 
Donnas Are Ladies,” also by 
Giannini and Simon. The third 


offering is “Ballet Entr’acte” with 


music by Vernon Duke _§$and 
choreography by George Ballan- 
chine 


Stewart Chaney will do the cos- 
tumes and scenery. 





Chicago Fall Legit Season 
Looks Healthy But Tardy; 
‘Pacific’ Booking Delayed 


Chicago, July 25. 

Chi legit fall picture, which was 
to be sparked by the advent of the 
national company of “South 
Pacific,’ seems to be in a state of 
flux with the announcement that 
the musical, which was officially to 
tee off the fall season in late Sep- 
tember, seems unlikely to open at 
the Shubert before Thanksgiving, 
at the earliest. The Shuberts had 
previously thought of bringing in 
“Lost in the Stars” in early Octo- 
ber to fill the void, but now have 
switched the musical drama to the 
Great Northern with hopes for an 
extended run there. 

Thinking seems to be that Chi- 
cagoans will wait to see “Pacific,” 
no matter when it might come in. 
With that thought in mind, UBO 
seems to be picking up midwest 
dates in the larger cities. However, 
much of this trade is that which 
would normally come in for the 
Chicago engagement, especially 
during the summer months and 
also during the multitude of con- 
ventions. Whether or not this 
might affect the b.o. is problem- 
atical. As yet, the Chicago Shu- 
bert office is not taking mail or- 
ders on “Pacific,” so no response 
from these areas, where the play 
is picking up extra dates, can be 
determined at this time. 

There’s still talk of some of the 
‘Shubert houses being bought for 
| teevee studios, and although it has 
been denied by the Shubert rep 
here that NBC is not interested in 
the Harris, net officials say that 
there is sfill a chance that the 
|1,000-seater will be taken over in 
ithe fall. At present, the Stude- 
(Continued on page 115) 





Bond Snarl Snags Miami 
Copa Nitery’s Legit Use 


Miami Beach, July 25. 

Temporary conversion of Copa 
City nitery here into a summer 
stock legit theatre has been called 
off because of failure of leasehold- 
er Ned Schuyler and_ producer 
|Sandy Scott to agree on a bond. 
| Bond was to have been used to in- 
| sure the nitery’s return in the same 
;condition as Scott found it. It's 
reported that Scott was amenable 
to posting the coin, but wanted it 
| to be held by a neutral party, 
' which was refused by Schuyler. 

Copa City was rented on a $600 
_weekly guarantee up to the first 
$6,000 gross. If gross reached be- 
yond that point, producer and 
Schuyler would share 
First production was to have been 
“The Heiress,” starring John Car- 
/ radine. 

Beach’s other summer stock op- 
eration, Kitty Davis’ Airliner, also 
a nitery, started activity Sunday 
(23) with “Born Yesterday.” 





‘Stars’ Trekking to Coast 
For Eight-Week Stint 


| “Lost in the Stars,” Maxwell 
|Anderson-Kurt Weill Broadway 
musical production, will leave 
N. Y. with a company of 75 next 


| Tuesday (1) to fill Coast engage- | 


|ments. 

Musical will open at the Curran, 
San Francisco, Aug. 7 and after 
four weeks will play a similar en- 
igagement at the Philharmonic 
‘Auditorium, Los Angeles, for the 
‘Los Angeles Civic Light Opera 
| Assn. 


short | 


equally. | 














Katherine Bard will appear in| 


| Legit Bits 


“The Long Days” at Westport 
(Conn.) Country Playhouse next 


| week (31), in support of Florence 


Reed. ... Joseph Heidt confined. 


‘at home all week due to chippea 
bone in left foot. ... Janet Blair 
extended her agreement in the 


touring “South Pacific’ for 18 
months . . . Juanita Hall back in 
the N. Y. “South Pacific’ after 


' missing eight performances due to 
illness. Musa Williams subbed... 
Sardi’s “Little Bar,” in front of the 
show biz eatery, considered Broad- 
way’s smallest bar, is being elim- 
inated during alterations, a larger 
bar being planned for the dining 
room. 

Howard da Silva will probably 
direct “Abe Lincoln in Illinois” 
late next month at the Laguna 
(Cal.) Playhouse for Howard and 
Frances Graham, with Jeff Corey 
the likeliest prospect for the title 
role at the silo... Terry Kilburn 
alternating between film work and 
the lead in “The Corn Is Green,” 
current presentation of the Holly- 


wood (Cal.) Players’ Ring ... La- 
verne Burden takes over the 
femme lead in the Drury Lane, 


London, production of “Carousel” 
next Monday (31). - Iva Withers, 
who opened the show last month, 
quits the cast Saturday and is re- 
turning to New York. 

David Brooks of the Broadway 
cast is singing the role of Tommy 
in “Brigadoon” for the Houston 
Summertime Light Opera which 
opened a week’s run Monday (24). 
Others in the cast include Dorothy 
MacNeil, James Jamieson, Gregg 


Juarez and Nina Olivette ... “Sky 
High,” a newspaper comedy by 


Powers Moulton, of the N. Y. Daily 
News copy desk will have late sum- 
mer tryouts at St. Michael’s Play- 
house, near Burlington, Vt., and at 
Basin Harbor, Vergennes, Vt... . 
Jean Parker was nicked with a 
$378 judgment won in N. Y. city 
court by B. Altman & Co. depart- 
ment store. 


Jerry Livingstone and Mack Da- 
vid trekked in from the Coast over 
the weekend to huddle with Jo- 
seph M. Hyman about the score for 
the untitled book musical he’ll 
produce next season. ... Barbara 
O’Neil left Monday (24) for Holly- 
wood to join Celeste Holm, Regin- 
ald Owen, Shepperd Strudwick 
and Russell Hicks in rehearsals of 
Louis Verneuil’s “Affairs of State” 
which begin there Aug. 1, 
direction of the author. .. . Richard 
Rodgers and Oscar Hammerstein, 
II, signed Barbara Bel Geddes to 
play the only feminine role in the 
cast of four in John Steinbeck’s 
new play, “In the Forests of the 
Night,” which goes into rehearsal 
in September. 

Randolph Symonette replaces 
George Jongeyans in ‘The Consul” 
(Barrymore, N. Y.) next Monday 
(31) . . . Richard Pleasant flew to 


under 


Paris Saturday (22) for three weeks | 


on various biz matters, including 
_looking for scripts .. . George S. 
| Kaufman to direct the new Frank 
| Loesser-Jo Swerling-Abe Burrows 
|; musical, “Guys and Dolls” Nat 
| Bobby Griffith to be stage man- 
ager for the Irving 3erlin musical, 
“Cal ‘Me Madam”... Michel Mok 
on two-week vacation, Ben Korn- 
zweig subbing on “South Pacific” 
and “Happy Time.” 


Former Met Opera conductor 
Tullio Serafin rumored as music di- 
rector of Milton Shubert’s forth- 
coming operetta on Puccini 
Show-of-the-Month Club’s _ prez 
Sylvia Siegler in Paris for a week 
gandering shows, prior to visiting 
Rome and Switzerland ; Leo 
Freedman back Monday (24) from 
a two-week Caribbean cruise ... 
Isadora Bennett to handle publicity 
chores for N. Y. City Opera Co. 
this fall, vice Margaret Hartigan, 
who’s now with RCA-Victor. 

Columbia Records released a 
“Peter Pan” album, with Imperial, 
N. Y., cast, including Jean Arthur 
and Boris Karloff ... A second re- 
corded version, especially for kids, 
is due in the fall... When a Sao 


Paulo, Brazil, hotel refused to ad-| 


mit Katharine Dunham last week, 
the Chamber of Deputies intro- 
duced a bill making such color dis- 
| crimination illegal, and apologized 
|to the U. S. dancer... Oscar Ham- 


|merstein, II, and casting director | 


| John Fearnley returned from the 
| Coast Monday (24) ... The George 
Rosses finally bought a house on 
| Fire Island, N. Y. . . . Gian-Carlo 
| Menotti and producer Chandler 
| Cowles sailed for Europe Saturday 
| (22) to set up details for filming 
|of “The Medium” in Rome. 


,for four days this week, en route 
‘home. 


Inside Stuff—Legit 


Ezio Pinza tips from the Coast that Mary Martin will do “South 
Pacific” in England in the fall of 1951, which reminds of her profes. 
sional yen to vindicate herself for the flop she had with Noel Coward’s 
“Pacific 1860” three years ago. Pinza will probably rejoin his origina] 
st.rring partner in the London production, but not until then, since 
his current Metro film chores figure to tie him up fully in the interim, 
Understood that a condition of Miss Martin continuing with “South 
Pacific’ on Broadway was her semi-managerial rights for the London 
production, which has back of it the abortive Noel Coward angle. 





Announcer Ben Grauer and actor Norman Rose plan to continue 
very actively in radio, despite their plans for a professional theatre 
group in the fall at the Bleeker Street theatre, N. Y. Rose may direct 
a play, or even act in one, but both want to dispel any idea they’re 
leaving their radio assignments. 

They figure they can get by with a $10,000 budget and have that 
amount raised already. The 300-seat house will be scaled to $2.40, and 
with union concessions granted them, the pair figures they can break 
even at 50° capacity. An all-Equity group will be used, with new plays 
as well as revivals skedded. Duo plans a schedule of four productions 
over the season, the first one to bow about Oct. 15. 





Helen Hayes, before starting recently on her vacation from “The 
Wisteria Trees,” repeated her plea for aid to be given youngsters in the 
industry. Reiterating her belief that conditions for budding talent in 
legit are tougher today than 25 years ago, Miss Hayes said: “We, the 
stars of today—Katie Cornell, myself—we’re 50. New young stars have 
to be developed to replace us. And we must help them.” 

Miss Hayes also admitted she’s averse to touring anymore, preferring 
to be near home with her husband and son. Latter, she says, is now 12 
and needs her companionship. Actress doesn’t want him to go away to 
boarding school, but to be at home with her. 





For coverage of Gian-Carlo Menotti’s ‘The Medium” and “The Tele- 
phone,” which bowed at the Arena (Hotel Edison), N. Y., last Wednes- 
day (19), the N. Y. Daily News sent three reviewers. Reviews, 
giving “three viewpoints on Mr. Menotti’s writing, music and grog 
parlor,” ran side by side, covering the whole drama page Thursday (20). 
Robert Sylvester reviewed the music-drama double-bill as a stage-play; 
Douglas Watt covered it from the music standpoint, and Robert Wahls 
was on hand at the Edison ballroom where the Arena presentations 
are given, admittedly ‘‘not for the music, not for the drama, but to 
sample (hotel) manager Irving Kramer’s roast lamb and dry martinis.” 
Wahls had only one objection to the theatre-bar-dining setup. “After 
eating an Arena theatre dinner a man needs to walk it off before sitting 
for Madame Flora, the medium.” 

Speaking of eating, Robert Coleman, in his review in the Mirror, 
wrote: “‘As one who didn’t rave ovemghe original N. Y. production, par- 
don me if I eat a little tough crow this morning. ... I am still tingling 
from a real thrill.” 





Richard Watts, Jr., in a recent general column headed “Casual Re- 
flections on the Drama,” in the N. Y. Post, apparently disputed the 
general belief that the critics have more influence with the theatre- 
going public than ever before. He wrote in part, ‘Newspaper review- 
ers of today somehow lack the prestige possessed by our craft in the 
days of Percy Hammond, Heywood Broun and Alexander Woollcott. 
I suspect that we are just as adequate advisers to the public on the 
state of the theatre as they were, but something seems to be lacking. 
In part, our comparative weakness of standing is due to a decline in 
popular interest in the stage. But I fear it goes deeper than that. It 
is also, I’m afraid, due to certain frailties of ours as to both showman- 
ship and personality.” 





A trip to “South Pacific” just before a trip to the North Pacific was 
the Oscar Hammerstein, 2d, gift last week to a group of 40 Navy flyers 
Informed by Commander Ingram of Long Beach, Cal., that the men, 
slated to shove off for the Orient the next day, had voted a glimpse of 
“Pacific” as the one thing they wanted, Hammerstein, who was on the 
Coast for a visit, promptly contacted company manager Harold Gold- 
berg and arrangements were made to have the group catch the national 
company now at the Philharmonic in Los Angeles. It took considerable 
juggling, but the seats were found. After the performance, flyers went 
backstage to meet the cast and tie on the feedbag. 





Herb Rogers, owner of the strawhat Tenthouse theatre in suburban 
Chicago, has been approached by a Chi television station to put on a 
weekly drama, using his present stock company as the permanent cast. 
Cast figures TV would be a cinch after the strawhat routine of re- 
hearsing one show all day, then doing a different show at night. ‘ 

Company was scheduled for its usual fall trek to Palm Springs, Calif., 
i oe folds in September, but Rogers would rather take the 
video deal. 





Coin for the new Cole Porter musical, “Out Of This World,” which 
Lemuel Ayers & Saint Subber will present in N. Y. in November, was 
raised by the producers without any audition, the $200,000 needed 
coming in from one letter sent out by the producers to the backers of 
their other Porter show, “Kiss Me, Kate.” Musical was reportedly 
oversubscribed by more than $50,000, which had to be returned. There 
won't be any auditions, with the show already skedded to open in 
Philadelphia, at the Shubert, Oct. 16. ; 





Intricacies of summer theatre business administration and methods 
of simplifying them are outlined by C.P.A. Edward O. Lutz in the July 
issue of the N. Y. Certified Public Accountant. Lutz, a theatre ace 
countant, analyzes such problems as budgeting, financing, tax planning, 
break-even point computations, etc. The 15-page piece is tagged “Sum- 
mer Theatre Accounting Proceduré®.” 





Founders of the Shaw Society of America hold their first meeting at 
the home of showbiz attorney Fanny Holtzmann today (Wed.) the drama- 
tist’s 94th birthday. Among the foynders are Dr. Albert Einstein, 
William Randolph Hearst, Thomas Mann, Gertrude Lawrence and Rob- 
ert Sherwood. Miss Holtzmann plans to plane to London this weekend. 


Clinton (Conn.) Mixing 
New Bills With Revivals 


Clinton, Conn., July 25. | 
Connecticut Theatre Colony | 
(Clinton Playhouse) is making its | 
first break from a revival policy |!ast week with “Miss Mabel” at 


wes are the Olney theatre here. Play took 
a tga Ags See How They | in $10,000, which is near maxirhum 
un. ile it's not an actual for the 600-seat, $3-top strawhat. 


\Gish-Mabel’ Nifty 
106 at Olney, Md. 


ad Olney, Md., July 25. 
Lillian Gish did sock business 


_preem (play opened in Cragsmoor, | Producer Alexander Ince was here 


Michael Todd, Jn, in Honolulu | 
. . Michael Higgins quit the | 


touring company of “Devil’s Dis- | 


ciple” to return to his spot in the 
NBC-TV_ show, “One 
Family” Olney, Md., straw- 


| hatter’s Robert Ullman has article | Called Love.” 


Man’s | 


N. Y., July 10), it gets away from ll boo tightening up the ‘age wl 
this snot’s al li ae ‘In spots for its fall New Yor e- 
Mo I ~ ora uee of Church |but. From Olney, Miss Gish takes 
use, eg y Heart,” etc. |her troupe to Newport, R. I., and 
Biz here has been pretty spotty | Westport, Conn. 
this season but has built somewhat Olney is completely sold out for 
each week. Last week hit a fairly | Maurice Evans in “The Devil’s 
optimistic stride with “This Thing | Disciple,” which begins today 
House is operated (Tues.). British Ambassador Sir 


,on summer theatres in September | by Charles and Harriet Quigley on Oliver Franks will be on hand for 


issue of American Life mag. 


‘a Tuesday-Sunday schedule. 


‘the opening. 
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Total Legit Grosses 


The following are the comparative figures based on VaARtety’s 
boxoffice estimates for last week ‘the 8th week of the season) 


and the corresponding week of last season: 


This Last 

BROADWAY Season Season 

Number of shows current................ 15 13 
Total weeks played so far by all shows 151 130 
Total gross for all current shows last week. $331,900 $365,200 
Total season’s gross so far by all shows... $3,482,400 $3,226,900 
Number of new productions so far........ 1 2 

ROAD 
(Excluding Stock) 

Number of current touring shows reported 8 10 
Total weeks played so far by all shows ae 87 
Total road gross reported last week $201,500 $259,800 


Season's total road gross so far... 


- $2,922,800 $2,150,300 








‘Okla’s Closing We 


ek, With 226, Hypos 


Chicago B.0.; ‘Ear’ 166, ‘Mice’ 136 


Chicago, July 25. 

Closing week of “Oklahoma” 
gave the Chicago b.o. a well-need- 
ed hypo, with all other attractions 
also doing decided hikes. ‘Okla- 
homa,” which closed Saturday (22), 
rocketed about $6,000 over last 
week. “Two Blind Mice” added 
$3,000 to the books. putting it back 


neatly into the profit columns. 
“Lend An Ear” also popped up 
with additional ticket sales. 


“Mister Roberts” sails in July 
31 for a four-week run, with pos- 
sible extensions. 

Estimates for Last Week 

“Lend An Ear,” Great Northern 
(17th wk) ($4.94; 1,500). Much bet- 
ter with $16.000. 

“Oklahoma,” Erlanger (13th wk) 
($4.43: 1,334). Closed Saturday (22) 
with bright $22,000 aided by sell- 
out matinees. 

“Two Blird Mice,” Harris (11th 
wk) ($3.71; 1,000). Profitable $13,- 
000 in the till. 





Current Road Shows 


(July 23-Aug. 5.) 

“Death of a Salesman”—Geary, 
S. F. (24-29); Biltmore, L. A. (31-5). 

“Kiss Me, Kate”—Shubert, Bos- 
ton (24-5). 

“Lend an Ear’—Great Northern, 
Chi. (24-5). 

“Live Wire’—Playhouse, Ogun- 
quit, Me. (24-29); Fairhaven (Mass.) 
summer theatre (31-5). 

“Mister Roberts’—Colonial, Bos- 
ton (24-29): Erlanger, Chi. (31-5). 

“Rose Marie’—Curran, S. F., 
(24-29). 

“South Pacific’ — Philharmonic 
Aud., L. A. (24-29); War Memorial, 
S.. F. (81-5). 

“Two Blind Mice”—Harris, Chi. 
(24-5). 


N.Y. Audiences | 


city, said Jory. Reactions of these 
people do not differ from those 
who attend strawhat performances, 
Jory stated. 

Jory reported he has played 
“The Spider” for 150 performances 
“in all parts of the country.” He 
has “rewritten” the comedy-drama 
somewhat, chiefly by changing the 
magic routines. Jory’s wife, Jean 
Inness, their 19-year-old daughter, 
Jean, and their 12-year-old son, 
Jon, are appearing in the Fulton 
Oursler-Lowell Brentano opus. Last 
week, they were at the Spa theatre 
in Sarotga Springs. -_ 
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Chapman Sees No Boobs 
Des Moines, Iowa, July 25. 
N. Y. News drama critic John 


Chapman told the Des Moines Ad- | 


vertising club that “Broadway is- 
silly if it thinks people from out 
of town are hayseeds.”” Comment 
was promoted by reference tv Mi- 


chael Todd’s “Peep Show,” which | 


he still claims is “an embarrass- 
ingly dirty show.” 
Chapman said 


wrights vould do well to write 


for special audiences rather than | 


the “boob” public, because he feels 
Americans in general are better 


educated than formerly, and have | 


more discerning tastes, “I certainly 
would hate to think the taste of 
the American theatregoer has de- 
generated to the old burlesque 
shows of 35 years ago,” he said. 
Commerting on “Cocktail Party,” 
Chapman said, “Can you imagine 


a play written in poetic form by | 


an Englishman about philosophy 
and religion being a big hit? It 
definitely would not have been 35 
years ago. It is now.” 

Chapman claims 
his choice for the best musical of 
recent years, with “Kiss Me. Kate” 
second. 


a 


aspiring play-' 


“Carousel” is! 





+ 


New Rockville Centre 
Accents Foreign Plays 


A modern version of Tolstoy’s 
“Redemption” and an adaptation 
of a German musical, “A Bug’s 
Life,” both by Ise F. Stanley, are 
among the works scheduled for 
presentation at the Centre Play- 
house, Rockville Centre, L. LI. 
Centre, a year-round non-Equity 
operation, began _ functioning 
three weeks ago with a production 
of “Johnny Belinda.” Play, which 
will run another two weeks, will 
be followed by “Claudia.” Others 
are, ‘“‘The World We Make.” “The 
Glass Menagerie,” “‘Mrs. Warren’s 
Profession,” ‘‘No Time For Com- 
edy,” “Candida” and “Pygmalion.” 

Except for “Claudia” and one 
other play, which will be offered 
for two weeks each, the produc- 
tions are slated to be put on at the 
rate of one a month. Three mod- 
ern German works are also slated 
for the playhouse. Miss Stanley, 
who is producer-director 
venture, presented her version of 
“Redemption” last summer at the 
Cosmopolitan theatre, Beach Lake, 
Pa., which she operated as a straw- 
hat. A resident company unde 


} 


' 


j 
' 


of the} 


ra 
full vear’s contract is employed by | 


the theatre. 

The Centre, a 208-seater, was 
formerly a bank which was leased 
to Miss Stanley by director Harold 
Clurman’'s brother, Will N. Clur- 
man. 


‘Rio Rita’ Hits $13,000 
At Cape Cod Music Circus 


N. Falmouth, Mass.. July 25. 

Cape Cod Music Circus, last 
week, with “Rio Rita” grossed al- 
most $13,000. Cape Playhouse did 
capacity with Fave Emerson and 
Francis Lederer in “Parisienne,” 
and Falmouth Playhouse was also 
capacity with Maurice Evans in 
“The Devil’s Disciple.” 

Gertrude Lawrence and Dennis 
King are already sold out in ad- 
vance at Falmouth this week and 
at Cape Playhouse, Dennis. next 
week. 





Strawhat Tryouts | 


THIS ‘WEEK | 


“Angel in the Pawnshop’— | 
Country playhouse, East Rochester, | 
N. Y. (24-29). (Reviewed in| 
VaRIETY, June 28, '50.) 

“Break It Up’’—Theatre-by-the- 
Sea, Matunuck, R. 1. (24-29). 

“Devil Also Dreams” — New) 
Yorkers Summer theatre, Somer- 
set, Mass (24-29). 

“House on the Square”’—Green- 
bush theatre, Blauvelt, N. Y. (25- 
30). ‘ 

“Ladies in Arms’ — Playhouse- 
on-the-Wharf, Provincetown, Mass. 
(24-29). 

“Live Wire”’—Ogunquit ‘(Me.) 
playhouse (24-29). ‘Reviewed in 
VARIETY, July 19, °50). 

“Once an Actor’ — Ogunquit 
(Me.) playhouse (24-29). 

“Pull Up a Chair’—Green Man- 
sions theatre, Warrensburg, N. Y. 
(29). 

“See How They Run’’—Chase 
Barn playhouse, Whitefield, N. H. 
(25-29': Cazenovia ‘N. Y.) summer 
theatre (24-29); Show Shop, Can- 
ton, Conn. (25-30); Town Hall the- 
atre, Brattleboro, N. H. (26-29). 
(Reviewed in Variety, July 19, °50). 

“Tanya”—Towers theatre, Cedar 
Grove, N. J. (25-30). 

“The Miser’—(new 
—Merimack playhouse, 


adaptation) 
Concord, 


N. H. (15). 

“Traveller’s Joy” — Falmouth 
plavhouse, . Coonamessett, Mass. 
(24-29). 


“Within a Glass Bell”—Westport 

(Conn.) Country playhouse (24-29). 

“Windfall” — Robert Daggett | 

playhouse, Westboro, Mass (25-30). | 
NEXT WEEK 


“Be It Ever So Humble” — Ye 
Beare and Ye Cubb theatre, Vir- 
ginia Beach, Va. (1-5). 

“Heads Up” — Priscilla Beach 
theatre, Plymouth, Mass. (1-5). 

“Just Around the Corner’— 
Ogunquit ‘(Me.) playhouse (31-5). 

“Nothing Serious’ — Lakewood 
theatre, Skowhegan, Me. (31-5). 

“Once An _ Actor’—Berkshire 
playhouse, Stockbridge, Mass. ‘31- 
De 


Roberts’ $11,500, 
Kate 2746, Hub 


Boston, July 25. 


“Kiss Me, Kate,’ in its fifth 
week at the Shubert was_ still 
holding up nicely despite fine ‘sum- 
mer weather. Last-minute rush to 
catch “Mr. Roberts” before shut- 
tering at the Colonial Saturday 
(29) helped last week's take. 

Estimates for Last Week 

“Mister Roberts” (Colonial)( 20th 
wk) ($3.60; 1,500). Not bad at 
$11,500. 

“Kiss Me, Kate” (Shubert) (5th 
wk) ($4.20-$4.80; 1,700). Off slightly 
but still nice at $27,500. 














Chi Season | 
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Luise Rainer is currently baker is being used for TV audi- 


at Dennis in “The Lady From the! ence shows, but the network would 


Sea,” with good advance. 


Off-B’way 


mmm Continued from page 113 = 


























like a theatre 
cated. 
The Erlanger looks for a healthy 


season, but rather a late one, with 
the Theatre Guild productions pre- , 
dominating. Harriet Watts, The- 


more centrally lo- 


is also in the red for its initial in- atre Guild rep here, reports that 
vestment of approximately $2,000. buying for the season is way ahead 
Outfit may reopen in about three of last year at the same time, with 


weeks with J. B. Priestley’s “They 


most of the main floor ducats al- 


Came To a City.” However, group’s ready gone, and work beginning on 
lease on the auditorium expires in the balcony seats. 


about six weeks. 
Circle theatre, employing center 


staging, closed Saturday (22) after. < a p 
11 performances of “The Doctored | '® October with Katharine Hep- 


| Wife,” adapted from Moliere’s 
“The Physician In Spite of Him 
self.” 
of a $2,000 weekly capacity. 


} 
| 


| 


Guild Prospects 
Guild season will probably start 


burn in “As You Like It,” other 
certainties being the Lunts in “I 


The theatre did about 30% | Know My Love,” Maurice Evans in 
Be-| Devil’s Disciple,” “Arms and the 


sides the poor b.o. receipts, there's | Girl,” “Come Back, Little Sheba” 


an initial outlay of approximately 


Outfit expects to reopen in mid- 
August with a new play by Wil- 
liam Saroyan, “The Son.” 


/25, has been falling a little short 
of the break-even point. Group is 


| 


currently offering its second pro-| l 
duction, “Dame Nature.” Outfit has ductions supposedly debuting here, 


| 
| not made back any of its initial 
| investment, which it’s understood 
ran around $2,000. 

| Of the groups named, only the 


and “Happy Time.” In addition, 


$3,000 that hasn’t been recuped. | Clutterbuck” has been penned in 


for a fall showing, and maybe 
“Caesar and Cleopatra.” Perhaps 
“Cocktail Party” might also ven- 


Repertory Theatre, operating at ture into the midwest for a limited 
‘the Cherry Lane theatre since May |TU as well as “The Innocents” 


and later in the spring, 
of the Wedding.” 


With about four or five new pro- 


*““Member 
. 


theatre situation will be tight. Lo- 


cal production has on schedule “50 


‘Interplayers and the Players Com- | 


pany have air-conditioned theatres. 
\ 





Jan Peerce planed to Israel yes- 
terday ‘Tues.) for engagements 
|with Israel Philharmonic Orches- 
itra, ° 


and 
'“Springboard to 


Grand,” Eddie Dowling’s “Angel in 
the Pawnshop” ‘which has been 
lightly traced in for late August), | 
another Dowling’ vehicle, | 
Nowhere.” An-'| 


‘other possible entry is the wife- | 


and-hubby team of Mike Wallace | 
and Buff Cobb, who have a script | 


'on the fire, 


; man” 


| wk) 


comic support. David Reppa set- 


B way Boxoffice in 


Varying Mood: 


Pacific’ Standees Upped, $50,760: 
‘Peep’ $47,900, ‘Charley’ $27,300 





‘PARK’ BRISK $35,500 IN 
SIX AT PITT STADIUM 


Pittsburgh, July 25. 

“Up in Central Park” did a brisk 
$35,000 last week in six perform- 
ances at Pitt Stadium, outdoor pro- 
duction of the old Mike Todd show 
playing to around 23,000 people 
with the ymphasis being on the 
higher-priced seats. Musical com- 
edy started out slowly but kept 
building and maintained a pretty 
steady pace right down the stretch. 

Current production is “The Des- 
ert Song,” a repeat, with Edward 
Roecker, Doretta Morrow, Nancy 
Newton and Coley Worth in the 
leading roles. Tag end of the sea- 
son is coming along, with just 
three more shows’ remaining, 
“Maytime,” “Pinocchio.” and “An- 
nie Get Your Gun,” which will be 
the finale week of Aug. 14. 





‘Pacific’ $57,000, 


Finian’s 496, L.A. 


Los Angeles, July 25. 

Both local legiters made money 
last week with virtual capacity 
houses at both the Philharmonic 
Aud and Greek theatre. Both finale 
this frame and there’s plenty of 
fighting for tix. 

Three houses relight next Mon- 
day (31) when “Death of a Sales- 
rekindles the Biltmore. 
“Rio Rita’ opens at the Greek and 
“Rose Marie’ comes into the Phil- 


| harmonice. 


Estimates for Last Week 
“Finian’s Rainbow,” Greek (Ist 
(4.400; $3.60). Lush $49.000 
for this recreation, which boasts 
original stars Ella Logan. David 
Wayne and Albert Sharpe. Tally is 
about $1,500 in the black. 

“South Pacific,” Philharmonic 
Aud (9th wk) (2,600; $4.80). De- 
mand even for behind-the-post 
seats that producers didn’t want to 
sell, boosted this over $57,000. 


‘ROSE MARIE’ $40,500, 
‘SALESMAN’ 146, FRISCO 


San Francisco, July 25. 
“Rose Marie” maintains the ca- 
pacity status of $40,500 for its 
third week at the 1.550-seat Curran, 
where house is scaled to $4.80. Cast 
for this Civic Light Opera produc- 
tion includes Patrice Munsel, 
Walter Cassel and Jack Goode. 
“Death of a Salesman,” with 
Thomas Mitchel], held to an okay 
$14,000 for its fifth stanza at the 
1,775-seat Geary. House top is 
$3.60. 


‘June Moon’ Revival 
Hypoes Biz in New Hope 


New Hope, Pa., July 25. 

Theron Bamberger’s production 
last week of “June Moon” proved 
a surprise bonanza. Starting with 
little advance, sock comedy presen- 
tation of Ring Lardner-George S. 
Kaufman satire built to turnaway 
trade by Wednesday matinee and 
held a fast pace rest of the week. 

Featuring Harold J. Stone as the 
wisecracking Bronx pianist, Con- 
rad Janis as the lyricist from Sche- 
nectady, and Ruth White in the 
Jean Dixon role, “June Moon” was 
accorded rave notices by Philly 
reviewers. Carter Blake staged the 
comedy, which holds up extremely 
well for a 2i-year oldie. Henry 








* Biz on Broadway 


varied last 
week, some theatres reporting an 
upped boxoffice. and others show- 
ing slips from the previous week. 
The heat, and bearish effect of war 
news, had its effect, countered in 
some cases by more visitors and 
the fact that some shows were 
closing. 
Estimates for Last Week 

Keys: C (Comedy), D (Drama), 
CD (Comedy-Drama), R (Revue), 
M (Musical), O (Operetta). 

Other parenthetic figures refer, 
respectively, to top price, number 


of seats and capacity gross. Price 
includes 20° amusement tax, but 
grosses are net: i.e., exclusive of 
tax.. 

“Cocktail Party,” Miller (27th 
wk) (CD-$4.80; 940: $21,600). Pre- 
vious week: $12,500: last week, 
about $12,000. 

“Come _ Back, Little Sheba,” 


Booth (23d wk) (D-$4.80:; 712: $20.- 
000). Previous week, $7,800: last 
weck, $7,400. 

“Death of a Salesman,” Morosco 
(76th wk) (D-$4.80: 914: $23,800). 
Previous week, $9,300; last week, 
$9.800. 

“Detective Story,” Broadhurst 
(70th wk) (D-$4.80: 1.160: $26.000). 
Previous week, $9,100; last week, 
nearly $9,500. 


“Gentlemen Prefer Blondes,” 
Ziegfeld (33d wk) (M-$6: 1.628; 
$48.244). Previous week, $46,400; 
last week, $45,900. 

“Happy Time,” Plymouth (26th 
wk) (C-$4.80; 1,063; $29,019). Pre- 
vious week, $17,300; last week, 


$16,700. 
“Kiss Me, Kate,” Century (81st 


wk) (M-$6; 1.645; $46,650). Pre- 
vious week, $26,800; last week, 
$30.000. 


“Member of the Wedding.” Em- 
pire (29th wk) (D-$4.80; 1,082; $24,- 
000). Previous week, $13,000; last 
week, $13,200. 

“Peep Show,” Winter Garden 
(4th wk) (R-$7.20; 1,519; $55,200). 
Previous week, $49,000; last week, 
$47,900. ,; 

“Peter Pan,” Imperial (13th wk) 
(M-$4.80; 1.400; $34,500). Previous 
week, $27,900; last week, $27,500. 

“South Pacific,” Majestic (67th 
wk) (M-$6; 1,659; $50,186). Previous 
week, $50,600; last week, $50,760. 

“The Consul,” Barrymore (19th 
wk) (M-$4.80-$6; 1,066; $28,000). 
Previous week, $16,200; last week, 
$15,900. 

“Tickets, Please,” Coronet (13th 
wk) (R-$4.80; 998; $26,000). Previ- 


ous week, $10,700; last week, 
$10.300. 
“Where’s Charley?” St. James 


(92d wk) (M-$6; 1,509; $38,700). 
Previous week, $25,100; last week, 
$27.300. 

Stock 


“Medium” and “Telephone.” 
Arena (Ist wk) (C-$3; 500; $10,600). 
Six performances, plus two pre- 
views, totaled $7,740. 

Future Schedule 

“Barrier,” Sept. 16, Mansfield; 
“Daphne Laureola,” Sept. 18, Mu- 
sic Box; “Southern Ex»vosure,” 
Sept. 26, Biltmore; “Black Chiffon,” 
Sept. 27, 48th Street; “Season in 
the Sun,” Sept 28, Cort; “Affairs 
of State,” Oct. 2, Royale; “Giaconda 
Smile,” Oct. 3, Lyceum; “Call Me 
Madam,” Oct. 9, Imperial; “Curious 
Savage,” Oct. 10, theatre unspeci- 
fied; “Legend of Sarah,” Oct. 11, 
theatre unspecified; “Lady’s Not 
for Burning,” Nov. 8, Royale; “Live 
Wire,” Aug. 17, Playhouse. 


‘LADY IN DARK’ NEAT 
$52,000 IN ST. LOUIS 


St. Louis, July 25. 
Threatening weather and low 
temperature throughout the first 
presentation of “Lady in the Dark,” 
in the Municipal Theatre Assn.’s 
al fresco theatre in Forest Park, 








Jones as the bushed-out composer, 
Maxine Stuart as the golddigging | 
sister-in-law, Naomi Riordan as an | 
innocent in Gotham, James Doo-| 
han, Gene Blakely, Harry Mehaf- | 
fey, Mary Mears, Carl White and 
Alva Lou Harrington lent expert 


tings were appropriately Tin Pan 
Alleyish. 

ZaSu Pitts opened Monday night 
(24) to a fine advance in “Post 
Road.” Bamberger schedule for 
remainder of season, has been set 
with exception of the final bill. 
On July 31, it’s Victor Jory in “The 
Spider”; Henry Jones in “Harvey,” 
Aug. 7. Sam Levene and Margie 
Hart in “Light Up the Sky” (14); 
Lionel Stander in “Born Yester- 


hurt the seven-night stand that still 
wound up Sunday (23) with a neat 
b.o. score. About 60,000 custom- 
ers paid an estimated $52,000. 
Norma Terris, one of the local or- 
ganization’s vets, scored heavily in 
the role of Liza Elliott. Others in 
top roles who also clicked were 
Leonard Elliott, Blaine Cordner, 
Gene Barry, Fleer and 
Xenia Bank. In support were Su- 
zanne Loch, Carolyn Tanner, Rob- 
ert Dale Martin and Anne Gallina. 

The largest opening-night at- 
tendance in the years of the lo- 
cal organization’s history (12,007) 
turned out last night (Mon.) for 
the eighth one-week stand of 
Sigmund Romberg’s “Desert Song,” 





day” (21); Ilka Chase in “Good- 
bye, My Faney” (28), and Brian 
Aherne in “Dear Brutus,” Sept. 4. 


first presented in the al fresco the- 
atre in 1930. Gross was an esti- 
imated $7,000. 
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Strawhat Reviews 


Traveller's Joy 
Falmouth, Mass., July 25. 


Falmouth Playhouse presentation of 
R':hard Aldrich production of comedy in 
three acts by Arthur Macrae. Staged by 


Ar hur Sircom. Setting, George Hoerner. | 


At. Falmouth (Mass.) Playhouse, July 24, 
*"1; $3.60 top. 


in ki. oar Harry Townes 
ee ee Dorotha Duckworth 
I trice . Gertrude Lawrence 


Nicholas Rafferty........ Scott Merrill 
aoe Cynthia Latham 
Regie Pelham ; Dennis. King 
Lil Fowler Patricia Remick 
Lord Tilbrook Kemble-Cooper 
Svdneyv Fowler Claude Horton 
Mr. Olson Albert Bergh 


Anthony 


The American premiere of Ar- 
thur Macrae’s British comedy suc- 
cess, “Traveller’s Joy,” brings a 
good amount of theatregoers’ joy 
to patrons of Richard Aldrich’s 
F:lmouth strawhatter. It’s a bright, 
chipper farce, without a shred of 
importance or particular meaning. 
The production is distinguished 
cciefly by Gertrude Lawrence’s 
pr °ved-to-the-hilt portrayal and by 
some good supporting work by 
D nis King. , 

‘eript concerns the plight of a 
£ ip of 3ritons stranded in 
S .cden when they have used up 
t e allotment of money they were 
a''owed to take out of England. 
Miss Lawrence is cast as a charm- 
ing, trigger-brained textile sales- 
woman, while King portrays her 
P. G. Wodehouse-sort of ex-hus- 
band. The fun commences when 
each (penniless and hungry at 
Stockholm’s Hotel Gustav Adolph) 
thinks that the other is rolling in 
money. 

Playwright Macrae builds his 
s°_nes well with a good eye for gag 
situations, and even though he 
uses ancient devices (mistaken 
identity, dramatic irony, etc.) he 
treats them with freshness and 
spirit. A good part of the dialog 
is specialized, taking good-natured 
pokes at. Britain’s austerity pro- 
gram. The play’s chief weakness is 
a hastily-written third act in which 
Macrae, a la Gilbert & Sullivan, 
brings all his loose ends together 
in so rapid and unmotivated a man- 
ner that it seems as if Sweden has 
b on struck by a typhoon. 

‘tiss Lawrence plays 
t: ious gaiety, a rich 


with con- 
variety of 


g<sture and inflection, and a wealth 
o° hilarious facial expressions. 
King, not as yet thoroughly ac- 


quainted with his lines after only a 
week’s rehearsal, nevertheless 
turns a witty phrase well, and his 
bontering verbal exchanges with 
Miss Lawrence (done in bang-bang, 
Lunt-Fontanne style) pile up the 
lauchs. 

Rest of the supporting players 
are Harry Townes as Miss Law- 
rence’s resourceful, perpetually- 
starved secretary; Patricia Remick 
as a flirtatious blond hunk of dyna- 
mite; Dorotha Duckworth as a 
ubiquitous Swedish maid, and 
Claude Horton as a rough and 


reucous bull-in-a-Swedish-china- 
closet. 

Arthur Sircom’s direction is 
brisk'y paced, but in the early 


stages of the comedy seems _ in- 
clined to too much unnecessary 
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|movement. George Hoerner’s hotel 
| set is attractive. 

John C. Wilson, who owns Amer- 
ican rights to the play, has in mind 
a Broadway production. The com- 
edy may have an outside chance 
for success. ~It is ideal summer en- 
tertainment for relaxed strawhat 
audiences, but its slight nature (the 
plot hangs only on a thread) and 
its British topical approach may 
not appeal to New Yorkers. Dias. 


Within a Glass Bell 
Westport. Conn., July 25. 
Westport 





Country Playhouse presenta- 
tion of John C. Wilson production of 
drama in three acts by William Marchant, 
based on story by Alexcnder Fondes. Di- 


rected by Wilson. Setting and lights, El- 
don Elder. At Westport (Conn.) Country 
Playhouse, July 24, ’50; $3.60 top. 

Mary Seward Mildred Dunnock 
Luev Wilcox Josephine Brown 
Adelaide Levy Shirley Grayson 
Peter Seward Don Hanmer 
Collier James jrandon Peters 
Boris Chavadze Joseph Wiseman 


Mr. Burton Benedict McQuarrie 





First play of William Marchant, 
27-year-old Philadelphian, rates a 
ticket to New York on the basis 
of its Westport break-in. “Within 
a Glass Bell” is a_ perceptive 
drama about an interesting frag- 
ment of Manhattan life which 
should win Broadway support both 
in content and the distinction of 
its performances. Moderate budg- 
eting makes producer-stager John 
C. Wilson's decision to bring the 
show in entirely logical. 

“Glass Bell” is quite literally a 
museum piece about Mary Seward, 


a woman who lived the high life 
of the international set in the 
‘20s and, two husbands and 20 


vears later, finds herself with $85, 


the son she has brought up her 
way, a few friends and an old 


57th street apartment full of nos- 
talgic items and some valuables. 
The Glass Bell of the title con- 
tains the slippers:of a famous bal- 
let star of a century ago. 

Her insolvency hasn’t changed 
the displaced dame’s attitude. She 
rejects the help of her son’s Jew- 
ish girl. She resists the attempt 
of her divorced second husband, 
a onetime Russian ballet im- 
presario, to blackmail her into 
selling her art pieces by exposing 


the son’s frightened psychosis to 
get out of the Army during the 
war. 

In the second-act climax the 


faded woman smashes the bell and 
rips apart the ballet slippers and 
the son leaves. He comes back, 
as she expected. But he is not 
the same and when his 
goes to tell him an old 
has consented to marry her, she 
finds the son a suicide. The end- 
ing probably will be improved. It 
brought a letdown at this catch- 
ing. 

Quite certainly “Glass Bell,” if 
accepted on Broadway, will regis- 
ter a personal triumph for Mildred 
Dunnock, recently of “Death of a 
Salesman,” as the mannered lady 
who lives a generation too late. 
Her high and low moments with 
the son, and the scene where all 
but lost. she proposes to the long- 
time friend, are topflight. Don 
Hanmer is accurately cast as the 
beaten 25-year-old. 

There is a stickout characteriza- 
tion by Josephine Brown of the 
mother’s well-heeled pal who has 
‘found refuge from her marital 
monotony in her chauffeur and 
brandy. Joseph Wiseman as the 
Russian; Shirley Grayson as the 
young modern, and Brandon Peters 
as the waiting admirer, all reward 
Wilson’s sure direction. Eldon 
Elder’s 57th street interior is 
thoroughly in character with the 
script. Elem. 


admirer 


Break It Up 


| Matunuck, R. I., July 25. 


| Al Jones presentation of Theatre-by- 
| the-Sea musical production, with music 
and lyrics by Mel Torme and Robert 
| Wells and book by Charles H. Peck. Di- 
rected by William Eythe; setting, Danny 
| Johnson. With David Burns, Nancy An- 
| drews, Beverly Fite. others. At Theatre- 
by-the-Sea, Matunuck, R. L., July 24, °50;: 
$3.60 top. 





There may be something pro- 

| phetic about the title “Break It 
| Up.” Though mildly amusing, 
| there’s little in the book and less 
| in the music and lyrics by Mel 
| Torme and Robert Wells to war- 
| rant any sort of hit run in the big- 
| time. 
, Granting that a musical comedy 
|of any scope would naturally suf- 
| fer from 
barnyard circuit, this one has a 
| practically-in-your-lap presentation 
_which helps give it too much of an 
intimate touch. 

Charles H. Peck’s book opens 
_with a ham-and-eggy parody of the 
“Student Prince’—‘“Student Play- 
boy’’—in a New Orleans theatre. 
| The show is stranded because of 
j}lack of funds and Packy (David 
| Burns) sinks his ever-loving gal 
friend’s $5,000 
|Shop. The gal, Nicki (Nancy An- 
idrews), does a slow burn, but she 


mother | 


claustrophobia on the | 


into an antique | 


can’t help lovin’ that man, and 
decides to make a go of it when 
given the other-side-of-the-tracks 
treatment by a rival dealer, a 
' career-loving southern belle, Cindy 
| (Beverly Fite). 

| Grand Rapids furniture gets a 
| healthy plug'throughout and gets 
| into the act when the southern 
Belle enlists the aid of the Ameri- 
/can furniture makers, who need a 
little help themselves because, it 
seems, everyone is buying antiques. 
| Their ace in the hole is the sale 
| represented it as antique and 
Chippendale. The subsequent hear- 


|ing brings out the fact that the | 





| 


of prop furniture by Packy, who) 


pom. At Fulton, N. Y., July 24, °50; $3 | 
op. 

Dn <td 54 #5600046 88¢464 Francis Lederer | 
| EE rT ree Faye Emerson , 
PN: Vins ckacahiveseee’ Romney Brent | 
i) ARP errr Sydna Scott | 
SNL. sv iae cba heake Helmut Dantine 


chairs had been used as props for | 


about 100 years, and the gal who 
worked them over before the sale 
turns out to be named Chippen- 
dale. Everyone is happy and to 
make it complete, the show’s for- 
mer manager turns the “Student 
Playboy” over to Packy and Nicki. 

The cast as a whole, consider- 
ing the very evident limitations, 
does a very creditable job, Nancy 
Andrews has a dash of Mary 
Martin and a hefty portion of 
Ethel Merman, and mixes them 
well enough to keep the show 
moving at a fairly neat pace. Da- 
vid Burns can’t sing but he works 
a very winning personality, which 
doubles for spades with this setup. 


Despite the lack of space, the 
dancers manage their leaps and 
twirls without too much bumping 


around, and on the whole the kids 
all work hard with the material on 
hand. Danny Johnson’s sets are 
Okay. Director William Eythe, and 
pianists Jean Murtah and George 
Rudolph, keep the house jumping. 

Malo. 

Hanopier Harvest 
Mahopac, N. Y., July 18 


Putnam County Playhouse presentation 
of comedy-drama by Laurine Schwan. Di- 
rected by Jill Miller. Features Carl Harms 
and Mary Hayden. Settings by Spencer 
Scott. At Playhouse, Mahopac, N. Y., July 
18, ’50: $2.20 top 


Kenneth Crandall Daniel Schutz 
Hazel Crandall Judy Vogel 
Henry Crandall Mac Gress 
Julia Crandall Elizabeth Lawrence 
Eben Crandall....... Carl Harms 
Amelia Arthur........ Mary Havden 
Dan Andrews John Sears 

Jill Miller and her Putnam 
County Playhouse company _to- 
night 8) launched Laurine 


Schwan’s new play, “Happier Har- 
vest,” with great zest, but the pres- 
entation isn’t successful. Obviously, 
a lot of work will have to be done 
on the script if it is to go beyond 
the Playhouse. Miss Miller appar- 
ently recognizes this fact because 
she had the Akron,:O., authoress 
rewrite the entire third act just 
before the opening performance. 

Playwright has drawn an excel- 
lent character study of Eben Cran- 
dall, the tyrannical head of a 
motherless Ohio farm family. But 
there is a lack of action which per- 
mits interest to lag. Story concerns 
a widowed 
live with the Crandalls, and wins 
Crandall over from his despotic 
ways. Incidents and treatment 
aren’t too plausible. 

Carl Harms portrays Eben with 
sincerity and realism, possibly put- 
ting even more into the part than 
the authoress expected. Daniel 
Schutz plays a 10-year-old child 
with a naturalness beyond his 
years. 

Judy Vogel and Mac Gress, as 
twins, and Elizabeth Lawrence as 
another offspring, turn in credit- 
able performances. 
cousin, Amelia, played by 


\ Mary 
Hayden, is very fine. 


Medo, 





| The Happy Man 
Westport, Conn., July 24. 


White Barn Club Theatre presentation 
of Lucille Lortel production of drama in 
two acts (nine scenes) by Norman Gins- 
bury. Directed by Edward Ludlum. Set- 
tings, Dave Berman. At White Barn the- 
| atre, Westport, Conn., July 23, ’50 


Monty Stewart ... Henry Beckman 
| Jill ct eh Nee ees eb eee Martha’ Baxter 
Jackie Miles cake oten Paul Shyre 
| Raymond Yates.........Monty Banks, Jr. 
Archie Waiters......... Wayne Carson 
A Girl 5 es. .. Pat Carryl 
ee a?) 5 Grace Daniel 
Harry POCWERG . 66545 0 Bernard Pollack 
Mary Bird ene wears Dorothy Martin 
Dickie Bird s+eeeeess. William MeDonald 
i | Re Hal Riddle 
ee Patel ae Anne Meara 
Woman Treueee Ce > Pat Carryl 
| Davison eke wtin ee ee és +. Stuart Germaine 
Doreen Forward. ....... Clare Ramsey 


Rickard Bengali 





bene Don Madden 
Nurse Emilia Barleon 
U. S. preem of Briton Norman 


Ginsbury’s “The Happy Man” pro- 
|vided a sometimes interesting sit- 
| ting for the subscribers to Lucille 
'Lortel’s 100-seat drama silo, _but 
uncurtained little if anything for 
Broadway. 

Episodic play about an RAF 
pilot's postwar looksee at how his 
former buddies are getting along 
|holds attention until the formula 
‘loses its freshness. The visiting 
\checker-upper has an expedient 
‘knack of re-meeting his old com- 
| rades at the most climactic moment 
|of their peacetime loves. Early in 
|the second act the over-neat pat- 
| tern has defeated both author and 
| audience. 


\ (Continued on page 117) 


cousin who comes to} 


The widowed |, 


| plays. 


, Monica 


Plays on Broadway 


Parisienne 


Festival Theatre (Sam Wanamaker- 
Terese Hayden), in association with Har- 
riett Ames, presentation of comedy in 
three acts by Ashley Dukes, from the 
French of Henri Becque. Directed by 
Wanamaker, Stars Faye Emerson, Francis 
Lederer, Romney Brent, Helmut Dantine. 
Set by Howard Bay; costumes, Paul du 


A group of talented stage and 
screen people are having a little 
fun these hot-weather nights with 
a thin, frothy confection from the 
French, called “Parisienne.” Play 
is actionless and draggy, and rarely 


if ever generates excitement. But 
it has some amusing lines. It also 


has some firstrate performances by 
a skilled quintet of actors, to make 
the play seem better than it is. If 
no great shakes as theatre, it’s a 
passable summer evening's enter- 
tainment, which is probably all it’s 
intended for. 

Newly-formed Festival 
spearheaded by Sam Wanamaker 
and Teresa Hayden, in association 
with Harriett Ames, plans to do 
repertcry on Broadway at a $3 top, 
with four plays already set for two- 
week runs each. If one of the four 
catches on, it would likely be shift- 
ed to another house, with the pres- 
ent various union concessions for 
stock removed, and the show 
played for a run. That’s not likely 
to be the case with “Parisienne.” 

Programmed as a comedy of 
morals by Ashley Dukes from the 
French of Henri Becque, the play 
is a very slight bonbon. It details 
the affairs of a French matron 
cuckolding her husband, about to 
cast off one lover to try another, 
and returning to the first lover 
when the second affair fizzles. 
There are too many long speeches, 
too many repetitions, and too thin 
a story-thread. But the perform- 
ances and direction almost  per- 
suade one otherwise. 

Faye Emerson, as the _ fickle 
femme, carries the brunt of the 
talky evening securely on her 
handsome shoulders, and is as en- 
tertaining as she is attractive. 
Francis Lederer gives the evening 
its highspots with a choice, flam- 
boyant performance as the first 
lever. Romney Brent is equally 


Theatre, 


facile and amusing as the amiable, | 


deluded husband. Helmut Dantine 
has a brief third-act role as a 
somewhat priggish Parisian who 
gives Miss Emerson the go-by, and 
Svdna Scott is efficient as the 
maid. 

Wanamaker has directed with a 
feeling for the somewhat antique 
quality of the farce. Howard Bay’s 
set and Paul du>Pont’s costumes 
are attractive. Bron, 


The Medium 
and 


The Telephone 


David Heilweil, Derrick Lynn-Cowles 
(in association with Chandler Cowles) pro- 
duction of Gian-Carle Menotti’s musical 
Staged by Menotti; musical direc- 
tor, William McDermott; settings and 
lighting, William Riva. At Arena theatre, 
N. Y¥., July 19, '50; $3.60 top. 

THE MEDIUM 
Evelyn Keller 

Leo Coleman 

Zelma George 





Toby, a Mute 
Madame Flora 





Mrs. Gobineau.......-...:; Derna De_Lys 

Mr. Gobineau.........-+> Paul King 

Mrs. Nolan. ....cccecses Dorothy Staiger 
THE TELEPHONE 

Lucy peheee ........ Edith Gordon 

Ben Paul King 


Gian-Carlo Menotti’s staging of 
his musical drama, “The Medium,” 
in this in-the-round theatre is a 
striking success. Moving this opera 
off the conventional-tvype stage to 
finger-tip distance of the audience 
may detract somewhat from the 
stature of the music, but it has 
added a powerful emotional kick. 

The non-operatic conception of 
this production is underscored by 
the performance of Zelma George 
in the central role of Madame 
Flora. With Miss George’s voice 
lacking the finesse and range pos- 
sessed by Marie Powers in the 
original Broadway production, the 
accent has been switched from the 
music to the melodrama. Miss 
George plays the haunted spiritual- 
ist with a pyrotechnical display of 
energy, building to a horrifying fit 
of sputtering panic. As a clever de- 
vice to aid Miss George’s mobility 
for a four-sided view and also add- 
ing another dimension of horror. 
she plays her part from a wheel- 
chair. 

Evelyn Keller, from the original 
cast, accounts for the most attrac- 
tive singing and acting of the play 
in her role as the medium’s 
daughter. Leo Coleman, as the 
mute, also registers effectively in 
his tailor-made part despite a tend- 
ency to glare and pout more than 
necessary. Derna De Lys, Dorothy 
Staiger and Paul King, as the will- | 


‘ing dupes of the seances, also con- 
Met as a well-established young | ei 
| Scottish medico as well as narrator 


tribute some moving passages. 
For the curtain-raiser, “The. 


\Telephone” is handled by Edith , 


| Gordon and King with appropriate 
| lightness. Although cleverly staged, 
| this piece does not stand up so 
well. Herm. 


| Off-B’way Show 


All the King’s Men 


: President Players presentation of drama 
in three acts (with prolog and epilog) by 
Robert Penn Warren. Directed and de- 
signed by Erwin Piscator. Setting, Willis 
Knighton; lighting director, Estelle Freed- 











man. At President, N. Y.. July 18, ’50; 
$3.60 top. 

eo Sars ee Claude Traverse 
Jack Burden ........ Dan Matthews 
Adam Stanton Scott Hale 
Anne Stanton rere. Lori March 
Tiny Duffy rrr Al Henderson 
Sadi Burke... Doe Avedon 
Lucy Stark...... Madeleine Sherwood 
Judge Irwin........ Arthur Jarrett 
Larson Murray Druck 
Sugar Boy Gerald Ito 
Willie Stark Steve Gravers 
Man and Policeman Norman Howard 
Slade and Frey Jack Bittner 
Mr. Sandeen Robert Gibbons 


Mrs. Burdin and Doris Alice Edwards 

Edge has been taken off this play 
by the fact that the novel of the 
same name won the Pulitzer prize, 
and the film an Academy award. 
But the play, written in 1940, came 
first, and in its first all-professional 
production in N. Y. last week mer- 
its attention for its own sake. It's 
sketchy, uneven and—as done in 
the cramped President theatre— 
cumbersome. But it holds interest. 

The story, well-known by now, is 
that of the country bumpkin who 
becomes political dictator of a 


Southern state, and is palpably 
modeled on the career of the late 
Huey Long. Production here is 


done on a narrow, revolving stage, 
told in flashbacks, with constant 
scene changes. Cramped quarters, 
and ebb and flow of the cast, seem 
to take away some substance from 
the play. A few amateurish 
touches, like adding colored slides 
to depict scenery and the interior 
of rooms, also detract. 

But a cast of competent per- 
formers manages to create the il- 
lusion and aura of a colorful, core 
rupt figure and his brief regime. 
Steve Gravers is forceful and wiry 
as the bombastic central figure, 
and Doe Avedon, as his political 
guide and mistress, is excellent. 
Jack Burden is convincing as the 
cynical reporter who chronicles 
the politico’s progress, and Claude 
Traverse is quietly competent as 
a sort of Greek chorus professor, 
observing the scene from the side- 
lines. Scott Hale, as a doctor; Lori 
March, as Burden’s’ sweetheart; 
Madeleine Sherwood, as boss’ wife: 
Jack Bittner, as an embittered 
parent, and Arthur Jarrett, as a 
judge, add good support. Bron. 


‘Red Mill Garners Nifty 
136 for Terrell Circus 


Lambertville, N. J., July 25. 

“The Red Mill,” in seven per- 
formances, set a new record for St. 
John Terrell’s Music Circus for 
the week ending Sunday, grossin 
a nifty $13,000, only $1,500 out o 
total capacity. 

Victor Herbert operetta, which 
drew only so-so press, topped. pre- 
vious week's “Bloomer Girl.” Fea- 
tured were Leni Lynn, George Lip- 
ton, Robert Feyti and producer 
Terrell. Robert Jarvis returned 
from the Cape Cod tent at Hyan- 
nis to conduct the dress rehearsak 
relieving Glenn Jordan of Lambert- 
ville. Main carp of critics was that 
comedy of oldie was played too 
broadly. 

Cool, clear weather aided Music 
Circus in packing them in for the 
week. *Tonight (26) offers “Any- 
thing Goes,” with George Lipton 
in the Victor Moore role and Elaine 
Stritch in the Ethel Merman part. 
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Furnished Apartment 
405 East 54th St., New York 

3 rooms, furnished in large apartment 

building; elevator. $130 per month. 

August 1 occupancy; one year or 


longer. Call — ESCO LaRUE, MUrray 
Hill 8-4558. 























J.J. SPERANS 
Certified Public Accountant 
EMPIRE STATE BLDG. 
New York LA. 4-1944 


Est. 1932 














bo 


~ = 


—. LAr 


ane ek et 


Wednesday, July 26, 1950 


VARIETY 


LEGITIMATE 





Russo 





—ttm_,, Continued from page 113 





ber, 1953 as Bamberger inked a 
five-year pact last summer, will try 
out more new scripts than hereto- 
fore. 

Chapin has been trying to unload 
shares in the playhouse for the 
past three years. In order to 
acquire enough for controlling in- 
terest, Russo & Ellis combine had 
to purchase, in addition to Chapin’s 
stock, some more shares from artist 
John Folinsbee, writer Jeseph 
Dver and manufacturer Marshall 
Cole. All live in New. Hope envi- 
rons 

St. John Terrell, who was the 
original producer of the playhouse 
in 1939, was instrumental in stir- 
ring up local interest and coin. He 
was bought out for the second 
season by the corporation, who in 
turn leased to Theron Bamberger 
& Kenyon Nicholson, After two 
of partnership, Bamberger 
out Nicholson’s share. 

‘Town’ 5G at Grist Mill 
Andover, N. J., July 25. 

The Grist Mill Playhouse, North- 
ern New Jersey's newest strawhat, 
scored heavily last week with 
Nancy Walker in the musical “On 
the Town,” running up an ap- 
proximate $5,000 gross. * Following 
x comparatively slow start, busi- 
ness picked up- sharply’ with 
Wednesday matinee and continued 
strong through latter half of week. 

Next week the Grist Mill, man- 
aged by Robert E. Perry, 
Franchot Tone in “The ‘Second 
Man” as the attraction. 


years 
bought 


Hull at El Teatro 
Santa Fe, July 25. 

Henry Hull opens tonight (Tues.) 
at Ann Lee’s El Teatro here in 
“On Borrowed Time.” Play is the 
fourth offering of the theatre’s 
nine-week summer season, which 
began July 4 with Sterling Hollo- 
way in “Merton of the Movies.” 
Frank McHugh comes in _ next 
Tuesday (1) for a week’s stand in 
“Harvey,” to be followed by Wen- 
dell Corey in “Born Yesterday.” 
Besides the opener, Miss Lee also 
presented Mary Brian in “Good- 
bye. My Fancy” and Nancy Kelly 
in “Light Up the Sky.” 

Included in El Teatro’s resident 
company are Don Porter, Peggy 
Converse, Walter Coy, Thom Con- 
rov, Housely Stevens, Jr., and Bill 
Woodson. Bobby Soule is doing the 
sets and Porter is directing. 

‘Wilderness’ SRO, Pawling 
Pawling, N. Y.. July 25. 

Starlight theatre had a sellout 
last week with “Ah, Wilderness,” 
staged by producer Isobel Rose 
Jones with her resident all-Equity 
company. “Born Yesterday” is cur- 
rent. 

Troupe presents shows Tuesday 
through Sunday at the 296-seater. 
with top of $1.80 weekdays and 
$2.40 Saturdays. This is company’s 
17th season. 


‘Winslow’ $11,300, Westport 
Westport, Conn., July 25. 
“The Winslow Boy.” starring 
Basil Rathbone and Meg Mundy, 
took in about $11,300 in eight 
performances at the Westport 
Country Playhouse last week. 
Strawhat is currently offering a 
tryout’ of William Marchant’s 
“Within a Glass Bell.” Mildred 
Dunnock and Don Hanmer are 
featured in the production. 
‘Harvey’ $5,300 at Steckbridge 
re Stockbridge, Mass., July 25. 
Turn; way biz of $5,300, the sea- 
sons highest was racked up by 
“Harvey” at the 436-seat Berk- 
shire Playhouse, last week at a 
$2.94 top. 
Robert Pike, of the 
company, was featured. 


resident 


Meredith-‘Harvey’ 10G, Princeton 
Princeton, N. J., July 25. 

The Princeton Summer Theatre 
here continues running in the 
black with a healthy gross of $10.- 
000 raked in last week by Burgess 
Meredith in “Harvey.” Operating 
nut was estimated at about $7,200. 
Show had strong advance sale and 
near sellout Saturday evening. 
The’ strawhat’s current attrac- 
tion. Margo in “The Respectful 
Prostitute,” has a strong advance 
sale. Noel Coward's “Red Pep- 
pers” is the curtain raiser on 
same bill. 

; Next week's attraction. “The 
Gay Divorcee,” with Jack Whiting, 
Carol Stone and Lenore Lonergan. 
will be an experiment, testing 
draw of musicals here. 

New Ogunquit Musical 

“Just Around the Gorner.” new 
Musical based on the 1933 bank 
closings, will preem at the Ogun- 
quit (Me.) Playhouse Monday (31). 
Show's book was written by Abby 
Mann and Bernard Drew with 


lists | 


& Ellis 








music by Joe Sherman and lyrics | 


|by Langston Hughes. Additional 
lyrics were 
| Jatfe. 
' Cast will include Avon Long, 
Fred Kelly, Bob Kennedy, Bev- 
erly Janis, Marianne Niles and 
Francis Compton. 

Fran's ‘Finian’s at Saratoga 

Saratoga, N. Y., July 25. 

Supporting singer Fran Warren 
in “Finian’s Rainbow” at the Spa 
theatre in Saratoga Springs this 
week are: Tom McElhany, who ap- 
peared in the original Broadway 
production; Barbara Belle (Miss 
Warren's manager), Jerry Austen, 
Louis Macmillan, Joan Skinner, 
Clyde Waddell, Roderich Winchell 
and Dana Hardwick. 

Philip Gordon staged the musi- 
cal. Donald Shirley designed the 
sets. 

‘The Rogue’ For Dallas 
Dallas, July 25. 

An old-fashioned ‘Drunkard’- 
style melodrama called “The 
Rogue” will make its local debut 
Friday (28) for an indefinite run. 

Anne Wishner, who wrote it with 
her husband, Harvey Wishner, and 
Luke Hodges will produce the 
show, which will include olio acts 
afterwards, with refreshments for 
sale to the audience. The all-local 
cast will be called the Triangle 
Players. Sets will be designed by 
Mary Cecilia Whitehead. 


Colt’s ‘Heiress’ in Vt. 
Winooski Park, Vt., July 25. 

Ethel Barrymore Colt set a new 
house record with the Equity resi- 
dent company at the St. Michael’s 
Plavhouse last week in “The Heir- 
ess.” 

Eliot Duvey is directing the com- 
pany, which is giving “John Loves 
Mary” this week. Other Equity 
members of the troupe, which is 
operated by St. Michael’s College, 
are Robin Ladd, George Pillette, 
Arthur Edwards, Belva Morrell, 
Matt Horner and Harry Coble. 
Duvey, Horner and Coble are on 
ihe summer session drama school 
faculty. 

Hilltop Musical Preem 
Baltimore, July 25. 

Don Swann’'s Hilltop theatre is 
essaying an original musical by 
George Wood titled “Of Sugar and 
Spice” currently, following an okay 
week of “Boy Meets Girl,” in 
which director George Schaefer 
acted and actor Morton DaCosta, 
direcied. 

Previous run of “Idiot's Delight” 
broke an all-time house record. 





Legit Followup 











Finian’s Rainbow 
(GREEK, HOLLYWOOD) 
Hollywood, July 18. 


Gene Mann's production of this 
1947 Broadway smash is more than 
the usual two-week revival for 
patrons of his ozoner in Griffith 
Park. It amounts to a re-creation, 
with originai stars Ella Logan, 
David Wayne and Albert Sharpe 
again toplined—and it adds up to 
smash entertainment. 

It being one of the rare times 
that Hollywood gets to see an origi- 
nal cast grouping of this sort, there 
was big opening-night interest and 
the word spread quickly. Only bad 
weather should keep this one from 
doing huge business. 

Miss Logan’s Sharon is a super® 
job of trouping with every number 
socked out to the far corners of 
this 4,400 seat house. Wayne is 
great as Og, his elfish, imaginative 
portrayal making the leprechaun 
come to life. Sharpe is wonderful 
as McLonergan, delivering his eco- 
nomic tancies with a charm that 
makes them real. In support are 
such stalwarts as Robert Pitkin and 
Eddie Bruce, both recruited from 
the original cast to deliver nifty 
performances as the the senator 
and his stooge; Edward Dew, who 
uncorks a robust voice and easy 
manner as Woodie; Ann Needham, 
who does some firstrate dancing as 
Susan and earns another hefty 
credit for staging the dances; and 
Zelda Cleaver, who scores with her 
“Necessity” number. 

Production credits all are top- 
notch, from the overall staging by 
Joseph Santley to Richard Jack- 
son’s imaginative sets, Kate Drain 
Lawson's liftvy costumes and Jaye 
Rubanoff’s solid batoning. Kap. 





Guthrie McClintie and Victor 
Young plan to troupe large audi- 
toriums next season with “The 
Greatest Story Ever Told.” This 
is a-dramatization by Fulton Our- 
sler and Henry Denker of Oursler’s 
w.k. radio program, 


penned by George. 


| boredom 








PRS CL 


Strawhat Reviews 








Continued from page 116 = 


The Happy Man 

five vears after demobilization, the 
ex-skipper, Monty Stewart, goes 
off to learn which of his fellow 
fliers has really found happiness. 
The one who was most ebullient 
when he wore his wings suffers 
as a department store 
clerk; another fails to make a go 
of his marriage; the one eager to 
click creatively in the theatre gets 
a job as a drama critic; the boxer 
wins the championship in spite of 
his dishonest manager; the farmer 
is mangled in an auto accident and 
gives up to Monty the girl who 
was to be his wife, and another has 
apparently tound happiness as a 
husband and first-time father. The 
indicated lesson is that the blue- 
bird comes when one learns how 
to share life. 

The Lortel production was un- 
usually good for a one-shot, in the 
smoothness of the Edward Ludlum- 
directed performances and the nu- 
merous scene shifts. Latter were 
skillfully effected by use of large 
cubes for key furniture pieces and 
small side set for narrator. 

Company was generally well 
cast. Henry Beckman was ingrati- 
ating and believable as the inquir- 
ing doctor. Wayne Carson’s trans- 
formation from RAF ace to sales- 
clerk was the show’s liveliest job. 

Other stickouts were Monty 
Banks. Jr., son of the late English 
star and Gracie Fields, as_ the 
show biz writer; Bernard Pollack 
and Clare Ramsey as the couple 
that breaks up: Anne Meara as the 
girl behind the counter; Stuart 
Germaine as the store gauleiter; 
Richard MecGibbon as the fight 
manager, and Paul Shyre as the 
accident victim. Elem. 


Spring for Sure 


; Westboro, Mass., July 23. 
Robert T. Daggett production of musi- 
cal comedy in two aets; book by Catherine 
McDonald: music by Wilton Mason and 
lyrics by both. Directed by Bruce Brigh- 
ton. Setting, Don Hubbard; costumes. 
Irving Storey, Jr.; musical direction, Mary 
Felton; choreography, Anna Walker. At 
Robert Daggett Playhouse, Westboro, 
Mass.. July 18, ‘50; $1.80 top. 
Cindy Higgins.. Betty Gilpatrick 
Maw Higgins ..Margaret Sheehan 
Zeke ars .. John Carrollton 
Zack.. Peter Bradley 
Zeb... . . Dale Engle 
Tobe Terry Johnson 
Ist “Mountaineer Don Hubbard 
2nd Mountaineer Johnny Glenn 
ivadie Judy Wvyide 
Coretta Laura Lee 
Genever ..Pezgy Lyneh 
Jeremiah Jones . Paul Start 
Paw Higgins ...-. John Rowe 
Mrs. Van Devere Rosalind Williams 
Prof. Perey Shelley Robert Lauritzen 
Millicent . Lilyan Wilder 
Mossy Belle Betsi Robinson 
Luranie ..Dawn Washburn 
Phip Wiegand 


Huntsman ip. 
..William Happ 


Airplane Pilot 


Here is a musical with possibili- 
ties. Authors Catherine McDonald 
and Wilton Mason have set it in 
the Smoky Mountains of Tennes- 
see and Carolina, whence they 
come, and it has a pleasant hill- 
billy tang that’s all in its favor. 

Possibly the writers visualized 
a folk musical to do for the remote 
mountain land what “Oklahoma” 
did for the green-lilac country. All 
of the men sprout beards, every- 
body is barefoot and there isn’t a 
telephone for miles. The chance 
for “characters” is obvious. 

At the Westboro premiere, the 
music stood out sharply. Among 
the more tuneful assets are “Spring 
Time's” Purty.” “River Bottom 
Farm,’ “Captivatin’ Critter,” “I 
Admire the Way You Look,” “We 
Can Start on Love.” “That Yaller. 
Yaller Moon” and “We're Havin’ a 
House-Raisin’.”’ 

Lilvan Wilder, as the gal from 
the city. expounds on “I Want the 
Other Woman’s Man,” and Laura 
Lee. as a hillbilly, sees the possi- 
bilities of a souvenir stand in the 
city in “Thar’s Gold in'Them Thar 
Hills.” © 

Robert Lauritzen handles the 
comedy rele of a pompous profes- 
sor, and has two good numbers 
“It's Anglo-Saxon,” in which he 
discovers the mountain lingo really 
goes back to Elizabethan England. 
and “I'm Just Wild About Wild- 
life.’ in which he does an Eddie 
Cantor impersonation. The play 
could stand plenty more com- 
edyv development, however. 

The plot is nothing to tax the 
brain, and therein lies the play's 
major weakness. 

The mountain folk are happy in 
their own simple fashion when a 
plane carrying three sophisticated 
New Yorkers is’ forced down 
among them. A girl aboard ‘(Miss 
Wilder) goes on the make for the 
mowntain boy ‘Paul Starr), steal- 
ing him from Betty Gilpatrick. 
The latier risks her life to climb 
down the mountain to phone for 
help to repair the plane and get 
her rival out of the hills. That's 
about all. 

Miss Gilpatrick. who has done 
some shows in New York, and 
Starr display good voices in the 
leading roles. The whole produc- 
_ tion rates an okay, considering it 
‘was whipped up in a week. Lee. 


Plays Abroad 


Mr. Roberts 
London, July 20. 


Hl. M. Tennent, Ltd., in association with 
Leland Hayward, presentation of comedy- 
drama in twe acts by Thomas Heggen 
and Joshua Logan. Directed by Logan. 
Settings by Jo Mielziner. At Coliseum, 
London, July 19, °50. 
Chief Johnson 
Lieut. Roberts 
Doce ; Russell Collins 

... Leo Gerdon 
George Matthews 

John Tarangelo 

Charles Cooper 
Lindstrom Gene Dartier 
Stefanowski.... Sidney, Armus 
Wiley Ray ' Danton 
Ensign Jackie Cooper 
Dolan Leonard Stone 
Gerhart Len Smith 
Lieut. Ann Girard... Hildy Parks 
Shore Patrolman Holland 
Military Policeman i Travers 
Shore Patrol Officer McDaniel 


Mannion 


Charles 


Two-and-a-half years after it 
sailed into Broadway, “Mr. Rob- 
erts” has dropped anchor at the 
Coliseum. There’s every likelihood 
that the cargo ship AK 603 will 
be moored at the St. Martins’ Lane 
theatre for a long time to come. 
lt's one of the most successful 
straight importations from Amer- 
ica in recent years, backed by a 
fine Anglo-U.S. cast and a mag- 
nificent production. 

The vast Coliseum facilities gave 
director Jeshua Logan the possi- 
bilities of a broader canvas than 
was available on Broadway. The 
major setting of the AK 603 is built 
to reach the proscenium arch, 
while the revolving stage allows a 
quick change of scene without loss 
of action. The cast has also been 
augmented. Of the 50 players, 16 
come from America, and all work 
together as a perfect team, achiev- 
ing a fine degree of harmony and 
efficiency. 

To match the slickness of Lo- 
gan’s direction, there are flawless, 
clear-cut performances to capture 
and develop the feeling of bore- 
dom and frustration, which is the 
underlying theme of the play. The 
sentiment may be a little sugary 
for British tastes, but the humor, 
bawdy though it is, is ripe and ro- 
bust enough to offset any serious 
criticism on this score. 

To the British public, who have 
constantly been fed with stories of 
discipline in the service, the lack 
of discipline of the AK 603 crew 
may be a little perplexing. But 
their language, behavior and man- 
ner has the stamp of universal real- 
ism which every service man will 
appreciate. Apart from its power- 
ful dramatic and humorous appeal, 
it also has tremendous nostalgic 
value. 

Tyrone Power gives a warm, 
colorful and moving interpretation 
of the frustrated officer. who fears 
that the war will pass him by be- 
fore he gets into active service. In 
his London stage debut, Power 
scores a major personal success. 
The same is true of Jackie Cooper. 
who rises to unexpected heights as 
Ensign Pulver, the bragging, con- 
ceited junior officer. Sole femme 
role is pertly played by Hildy 
Parks ‘Mrs. Jackie Cooper). George 
Matthews at once suggests the em- 
bittered, tyrannical captain and 
gives a forceful, dominant per- 
formance. Russell Collins strikes 
the right note of sympathy as the 
understanding ship’s doctor. Spe- 


cial credit is also due to Leo Gor-) 


don. Charles Cooper and Len 


Smith. : ; 
Jo Mielziner’s setting is a treat 


for the eve as well as a technical | 
over neatly. 


triumph. His brilliant staging and 
lighting effects set the seal on an 
undoubted success. Myro. 


They Got What They 
Wanted 


London, July 19. 

B. A. Mever presentation of comedy in 
three acts by Louis D’Alton. Directed by 
Frank Dermody. At Embassy, London, 
July 18. °50. 
Sally Murnaghanr 
Peter Murnagham 
Norah Murnagham 
Jack Murnagham 
Bessie Murnagham 
Derry Murnagham 
Bartley Murnagham 
Owney Tubridy.. 
Tom Cassidy 
Matty MeGrath 
Joe McGrath 
Lorcan oS as 


Patricia Driscoll 

. Donald MeClymont 
Sheila Martin 
Colin Loudan 

; Anita Bolster 
Charles Fitzsimons 

. Mark Daly 

liam Redmond 
James Page 
Malachi Keegan 
Patrick Jordan 
Michael Holt 


The old maxim that money begets 
money is developed as a shrewd. 
amusing satire full of rich Trish 
humor. Quality of the writing isn’t 
consistently good and the produc- 
tion shows signs of untidiness. But 
if these two deficiencies are made 
good, the piay has a _ reasonable 
chance of succeeding when it 
moves out 
into the West End. It will need an 
intimate house to help it along. 

Louis D’Alton’s yarn concerns 


the Murnagham family living in a'! 


small Irish town. There is the idle 
father, the harassed mother won- 
dering where the next meal is 
coming from. and their five rather 
bewildered children. Into the town 


of this nabe situation | 


_lantie City. 
opus done by the fall. 


comes an American lawyer looking | 


for an heir to a $1,000,000 estate. 
Papa Murnagham cunningly gives 
the impression that he’s a benefi- 
‘ciary and soon finds the local 


storekeeper and businessmen bend~ 
ing over backwards to help him. 
It’s primarily in the second act, 
where Murnagham indulges in high 
finance at a low level, that the 
play scores strongest. The laughs 


| come quickly an sily. i 
Gaecs tadaind q y d easily. But in the 


Tyrone Power | 


opening and closing acts, the plot 
is belabored, and the joke has be- 
come a little threadbare by the time 
the end is reached. 

Much of the success of the play 
is due to two rich performances 
by the Irish players. Mark Daly as 
Murnagham and Liam Redmond 
as a hypocritical storekeeper are 
outstanding in every scene in which 
they appear, and their high-grade 
performances reflect the lesser 
standard achieved by other artists. 
The Murnagham offsprings are 
only adequately played and Mala- 
chi Keegan overdoes the role of 
the gentleman farmer. Muyro. 





Ice Review 











Rese Marie on lee 
London, July 14. 


Tom Arnold production of musical ice 
show in two acts, based on the yestervear 
operetta, ““Rose Marie.” Directed by Ger- 
ald Palmer. Book and lyrics, Otto Har- 
bach and Oscar Hammerstein U1; music, 
Rudolf Friml and Herbert Stothart. At 
Harringay Arena, London, July 13, ‘50. 
Rose Marie . .. Barbara Ann Scott 
Michael Kirby ; Jim Kenyon 
Hard-Boiled Herman Heinie Brock 
Wanda Pat Gregory 
Sergeant Malone... .. Howard Knight 
Lady Jane Diana Grafton 
Black Eagle .. Jack Harnett 
Edward Hawley ‘ Basil Green 
Emile . -+eeeee-Michael Oxley 
A Mountie isaeaud Don Mann 
Ethel Brander ..Beryl Rayden 

The emphasis is on the spectacu- 
lar in transforming this operetta 
into a blades show. As a spectacle, 
it’s a success, combining graceful 
movement of the skaters with nifty 
production numbers. Many of the 
scenes, projected via dialog from 
off-stage, become tedious; and pro- 
duction will need a major overhaul 
to stand a r@asonable chance 
against competitive ice displays in 
the U. S., where it goes after its 
eight week season in London. 

Much of the production is pleas- 
ing to the eye, and the music, as 
fresh as ever, is superb. The set- 
tings, costumes and _ production 
have a sparkling appeal. 

Any shortcomings are due pri- 
marily to the method of off-stage 
business. Main appeal is speed. 
But in the dialog passages show 
lags. Off-stage technique works 
effectively in the musical numbers 
without slackening the pace, and 
undoubtedly, serious thought must 
be given to deciding whether 
there’s justification in retaining 
the dialog sequences. 

Because of style of presentation, 
Barbara Ann Scott, who essays the 
title role, is not seen to best ad- 
vantage. Many of her scenes are 
overloaded with dialog passages, 
with consequent’ restriction of 
her showy figure skating. Simi- 
lar handicap applies to Michael 
Kirby and Heinie Brock as prin- 
cipal male Jeads. Pat Gregory 
has a neat solo number, “Totem 
Tom Tom,” backed by chorus in a 
sweep of color and rhythm. Other 
cast members also do well in re- 
spective assignments, 

Entracte interludes by the Jive 
Trio and the Three Corncobs get 
Myro. 


Blitzstein Preps ‘Reuben’ 


Mare Blitzstein, who authored 
last fall’s “Regina,” is three-quar- 
ters done on a new musical, titled 
“Reuben, Reuben.”” Composer re- 
turned last week from a five-week 
slay in Bermuda, and is now in At- 
He hopes to have the 





Chery! Crawford, who produced 
“Regina.” is slated to present 
“Reuben.” 


Erickson as Coast Villon 
Hollywood, July 25. 

Lief Erickson was signed to star 

as Francois Villon in James A. 

Doolittie’s production of “The Vag- 


abond King” in the Hollywood 
Bow! Aug. 15-20. 

Nadine Conner and Lucille Nor- 
man were previously inked for top 
roles. Ken Burton direets. 








KARL GENUS TO HARRISBURG 
Harrisburg, Pa., July 25. 
Karl Genus, director of the Civie 
Theatre, Kalamazoo, for. the last 
three seasons, has been named di- 
rector of the Harrisburg Commu- 
nity theaire. He sueceeds Richard 
North Gage, who resigned to de- 
vote full time to Allenberry play- 
house, Boiling Springs, Pa. 
Ground will be broken Aug. 2 
for the theatre’s new $60.000 home, 


le Ms - 
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Broadway 


Ken Murray long-distancing 
Danielle Darrieux for a guestint on | 
his CBS teleseries. 

Leo Mishkin, Morning Tele- 
gran film critic, heads for the) 


oast Saturday (29) for three-week 


studio gander. | 
Out of Polyclinic hospital, TV | 


and radio publicist Maxine Keith | 
setting a video show for the fall to | 
be built around, and emanate from, | 
Le Coq Rouge. 

Hearst columnist Louis Sobol to | 
wed Broadway publicist Peggy | 
Strohl in Santa Barbara, Cal., on 
Friday (28). She joined him in 
California last week. | 

Arthur Loew’s production, “Te-| 
resa,” winds up shooting in N.Y. | 
this week. Pier Angeli, whom he | 
brought from Italy as star, goes | 
back to Rome in August. 

Linda Darnell planes in from the 
Coast Aug. 10 for a week of tub- 
thumping on 20th-Fox’s “No Way 
Out,” prior to the picture’s Aug. 
16 preem at the Broadway Rivoli. 


Mrs. Peter Gordon’ Brown, 
daughter of Feist Music general 
professional manager Harry Link, 
returned to New York with her) 
husband last week after six months | 
in Paris. | 

Len White, senior writer on 
20th-Fox’s homeoffice publicity 
staff, transferring to the Coast to 
work under studio publicity chief 
Harry Brand. He leaves tomorrow 
(Thurs.). 

Bill Stern, abroad to address the 
International Assn. of War Vets 
on what’s happening to vets here, 


spoke yesterday (25) in London, 
flying home to America late to- 
morrow. 


Linda and Mary Ellin Berlin, the 
two oldest of the Irving Berlins’ 
daughters, going to the Edinburgh 
Festival next month, although their 
mother cancelled out a month in| 
Ireland in July. 

Actress June Lockhart, daughter 
of the Gene Lockharts (also in 
show biz) to marry John Francis | 
Maloney in the fall.e Evelyn Sachs, 
mezzo with the Met and Chi Opera, 
to marry Dr. Morris F. Steinberg 
next month. 


Richard Condon, formerly na- 
tional campaign coordinator for 
Paramount’s Samson and Delilah” | 
and “Sunset Boulevard,” assumed a | 
similar post with Stanley Kramer 
Productions on the latter’s upcom- 
ing “Cyrano de Bergerac.” 

Phil Spitalny, set to open at the | 
Waldorf-Astoria Starlight Roof to- 
morrow night (27), turned down a 
lucrative offer by the Desert Inn, | 
Las Vegas, preferring to play New 
York where possible TV sponsors | 
can eye his all-gal talent. 

Two show biz scions are set to 
take the leap; Sam Goldwyn, Jr., is ' 
marrying Jennifer Howard, daugh- 


ter of the late Sidney Howard. 
in Berkeley, Calif., the end of 
August; and John F. Royal’s | 


daughter, Schatzie, marrying Rich- | 
= A. Harper, of the Metro 
omeoffice, also next month. 


South Africa 


By Joe Hanson 





date upwards of 1,000 horses, prac- 
tically completed on  40-acre 
stretch of desert near resort hotel 
strip. 

Jake Kozloff, manager of the 
Golden Nugget Gambling Hall, on 
junket to inspect hotels in Cincin- 
nati, Miami and Puerto Rico prior 
to building announced $3,000,000 
resort spa here. Site has been ac- 
quired. 

Visiting entertainers combining 
talents to put on outdoor “Night 
of Stars” benefit to help build 
school for crippled children of 
Southern Nevada. Talent include 
Harvey Stone, Jimmy Durante, 
Jane Froman, with Bob Hope also 
a possibility. 


Cleveland 


By Sanford Markey 
The old Back Stage Club, now 
under Nick Pinardo’s guidance, 
and called the El Bolero. 


Glenn C. Pullen, VARIETY mugg | 
fishing luck in| 


here, testing his 
Minnesota for three weeks. 

Artist and Writers’ spot in Hotel 
Allerton now the Club “216” with 
Roger Stearns beating 
piano. 

Eddy Duchin expected in town 
during the first week in August 
to inspect his dance studio and re- 
ceive portrait from Akron admirer. 
Presentation will be made by 
Quentin Reynolds. 

Ray Boyle and wife, Gerry Jedd, 
both of Play House, are being 
romanced for 
tions; latter for lead in “Naked”; 
Boyle for “Out of This World.” 
Boyle’s staging Theatre in the 
Ring performances at Allerton 
this summer. 


Honolulu 


By Mabel Thomas 
Arthur Godfrey to pick winner 
of ukulele contest while here. 
Lotte Lehmann gave two concerts 
at Dillingham Hall, Honolulu. 
Fibber McGee & Molly received 
wonderful reception on arrival. 


Herman Rosen back from six 


weeks’ business trip to New York. | 


Lauritz Melchior will give three 
concerts in Hawaii during his visit. 

Hollywood producer Fred C. 
Quimby and wife at the Royal for 
a month’s rest. 

Bob Stuart, Geo. Hamma 
Katty de la Cruz drawing heaviest 
business in town. 

Evelyn Knight arrived quietly in 
town, rested at the Royal, and 
exited same way. 

Clyde Williams, v.p. of Southern 
Amus. Co., Lake Charles, La., and 
wife here for a month. 








Loew's Woos 














out on) 


Broadway produc- | 


and | 
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Brooklyn, in the course of a per- 
sonal doorbell-ringing survey in 
the Wiliiamsburgh sector. 

Loew’s confab with PTA reps is 
aimed at the formation of coopera- 
tive clubs in which neighbors 





Pagels Circus, South Africa’s 
oldest circus, is being advertised 
for sale at £10,000 ($36,000). 

Basil Dean, British producer, is 
due here to produce Flicker’s 


poetic play “Hassan” for the Na-| In turn, she cashes in on this credit | 
It was last staged by calling on another club mem-/ fore homing Aug. 15. 


tional theatre. 
by Dean in London in 1923. 

Lineup of films skedded for 
prompt screening in South Africa 
include “The Heiress,” ‘‘Made- 
laine,” “They Were Not Divided,” 
“Treasure of Sierra Madre” and 
“Bicycle Thieves.” 

Deal was signed in London be- 
tween Sir Alexander Korda and 
the Schlesinger Organization for 
release of Korda’s products in 
South Africa. First film to be 
shown will be “Odette.” 


Las Vegas 


By Ken Frogley 


Grace Hayes, operator of Red 
Rooster here, in race for constable 
in forthcoming elections. 

Ted Lewis doing so well at Last 
Frontier, management  skedding 
three shows nightly on weekends 
instead of customary two. 

Comics Larry Storch, at Thun- 
derbird, and Sam Levenson, at 
Desert Inn, drawing good biz. 
Comic Jack Leonard is at the 
Flamingo. 

Press Club beginning work on 
this year’s Branding Iron Dinner, 
biggest social event of season, 
when local celebs attend to see 
themselves lampooned. 

Connie Hilton, hotel magnate, 
reportedly interested in acquiring 
a Las Vegas hostelry, was guest of 
Hotel ogy along with Robert 
P. Williford, Hilton’s exec veepee. 

Stable area at” projected Las 
Vegas Park racetrack, to accommo- 


would take turns in voluntary sit- 
tings. Co-op idea incorporates a 
bookkeeping scheme whereby a 
‘neighbor gets hour-by-hour credit 
| for watching the next-door kiddies. 


| ber to park in her apartment. 


| While seeking to get the clubs 
| started, Loew’s does not want to 


| appear as promoter of the scheme, 


London 


Anton Dolin to Venice for two 
weeks’ vacation before resuming 
‘his English dance recital dates. 

Bea Lillie to the South of 
France for a month’s vacation, 
after which she is off to New York. 

“Aquaparade,” new American 
water spectacle, is skedded to 
open at the Wembley Pool, Aug. 11. 

Lester Ferguson has_ been 
signed by the BBC for a spot with 
his show, “Your Song Parade,” for 
19 weeks. 
turns to London to play return 
of September. 

Edward Dryhurst Productions 
dickering with Val Guest for film- 
ing an original story of his, “The 
Neat Adventure.” 

G. Bernarc Shaw’s 94th birth- 
day today (26) being celebrated by 
a special late night performance of 
“Heartbreak House” at the Arts 
Theatre Club. 

Henry Koster in, with wife and 
two children, to direct the 20th- 
|Fox production of “No Highway,” 
, which will mark the reopening of 
| Denham studios. 

George Raft left for Hollywood 
lyesterday (25) after a few days’ 
vacation in the country. He’s just 
;completed “I'll Get You for This,” 
| with Coleen Gray as costar. 

| Location unit for Zoltan Korda’s 
‘production of “Cry the Beloved 
Country” left by air Sunday (23) 
for Johannesburg and will com- 





'plete the journey to Ixopo, Natal, | 


by road. 
Oxford Players sailed last Wed- 
nesday (19) for a seven-week tour 


of the U. S. midwest and eastern 
seaboard states, where they will 
stage “King Lear’ and “The 
| Alchemist.” 


Chappie D’Amato, ‘stick-wielder 
at Hatchett’s restaurant for 12 
lyears, is retiring, and will stay in 
| capacity of musical advisor. Char- 
llie Pude, his aide for the last 10 
years, takes Over. 

Chaz Chase has been given a 
month’s vacation by Bernard Del- 
ifont from his London Hippodrome 


| 


hit, “Folies Bergere Revue,’ and 
iis due to return to the _ show, 


Aug. 7, from Paris. 

Halama and Konarski have been 
booked for a tour in South Africa 
jand open at Johannesburg, Sept. 4 
for four weeks. Meanwhile, Car- 
roll Gibbons has booked the dance 
'team to play a quick return date 
lat the Savoy hotel for two weeks. 

Nat Karson has booked Canfield 
Smith to play a return date at 
|Metro’s Empire for the month of 
September. This is the first time 
since the introduction of a stage 
|policy at this house that any act 
has been given a return booking. 

After her success at the Savoy 
|hotel, where she was held cver 
la further week, Hildegarde was of- 
‘fered $5,600 by the management 
of the Cafe de Paris to play there 


for four weeks, which she turned | 
{down due to her American com-| 


poor’ 
mitments. 


Paris 
By Maxime de Beix 

(33 Blvd. Montparnasse) 
Barbara Hutton at the Ritz. 
Bea Lillie flew in with Jimmy 
| Gardner. ; 
Lou Costello and family installed 
at George V. 

Eric Von Stroheim busy writing 
ia comedy film. 
Earl Wilson to Scandinavia be- 





| Betty Dodero in Paris for a few 
days before going South. 

| Fernandel set for a remake of 
Marcel Pagnol’s “Topaze.” 

| Chaz Chase gandering Paris be- 


Rolly Rolls off to Paris, but re- | 


‘date at the Savoy hotel for month | 


with Pierre Brasseur, Serge 
giani and Yves Deniaud. 
Fannie Hurst 


Prim. 


Atlantic City 


By Joe Walker 
Club. 





tured at Babette’s. 


| lace at the Clicquot. 

Vic Damone opened Saturday 
(22) at 500 Club with Ronnie Selby. 
Sonny Richards and Tony Bari as 
supporting acts. 

Jerry Colonna and _ Dorothy 
Claire heading Steel Pier stage 
show this week, with Ralph Flana- 
gan and Jimmy Dorsey bands in 
Marine ballroom. 








Film Income 


i——— Continued from page 1 jaa 


000,000, up $19,000,000 from °48. 
Wages and salaries paid out by 

















|these services amounted to $219,- | 


000,000, an increase of $20,000,000 
over ’48. 

National income, as used by the 
survey, is the sum of wages and 
salaries paid out, social security 
and other benefits contributed by 
employers; income of unincorpo- 
rated enterprises; corporate income 
before taxes, tax liability, inven- 


tory and net interest. 

Corporate income, before taxes, 
of the motion picture’ industry, 
totalled $124,000,000 in 1949, up 


$5,000,000 from ’48. Tax liability 
for 1949 was $51,000,000 compared 
to $56,000,000 in ’48. For radio and 
television broadcasting, corporate 
income, before taxes, totalled $50,- 


000,000 in 1949, down $1,000,000 | 


from ’48. Tax liability was $21,- 
000,000, same as in ’48. 


Fulltime employees in the mo- 


tion picture industry in 1949 came | 


to 226,000, up 1,000 from the pre- 
vious year. Other amusements 
showed a decline from 242,000 in 
1948 to 240,000 in ’49. 

Fulltime employees in radio and 
television services showed a gain 
from 47,000 in ’48 to 49,000 in ’49. 


Average annual earnings of full-| 


time employees in the motion pic- 
ture industry in 1949 was $2,916, 
which was $5 above the average in 


’48. In other amusements, the av-| 


erage was $2,367 compared to $2,- 
289 in ’48. 


|age earnings was $4,469 last year 
compared to $4,234 in '48. 

Survey showed that 238.000 per- 
sons were engaged in production 
by the film industry in 1949, up 
1,000 from ’48. In radio and TV 
there were 50,000 engaged, up 2,000 
from ’48. 

Corporate sales of the picture 
industry last year totalled $1,819,- 
000,000 compared to $1,864,000,- 
|000 in 1948. Corporate sales in 
‘radio and TV were $430,000,000, 
|same as in 748. 
| Corporate dividend payments by 
ithe film industry in 1949 totalled 
/ $44,000,000 as compared with $61,- 
' 000,000 in 748. 
| by radio and TV services totalled 





' $8,000,000 as against $12,000,000 in | 
Other amusements paid out |} 


748, 
| $16,000,000 compared with $18,- 
/000,000 in ’48. 


“Hectacombe,” going into rehearsal 
Reg- 
at Deauville to 
ogle a legit interpretation of her 


novel, “Back Street.” It’s adapted 
by Michel Dulad and stars Suzy 


Jack Verna band into Hialeah 
Bill Layne and Don Hines fea- 


Elaine Barrett and Shelley Wal- | 


In radio and television, the aver- | 


Dividends paid out | 


Hollywood = 


Paul Raymonds divorced. 


Larry Parks and Betty Garrett 
back from Europe. 


Benny Holzman recovering from 
a kidney operation. 

Broderick Crawford hospitalized 
with an injured back. , 


Estelita Rodriguez out of the 
hospital after surgery. 


Patricia Morison will be soloist 
in the Hollywood Bowl Aug. 5. 


Gale Storm to Portland, Ore., as 
| guest of the Cosmopolitan Club. 
S. Sylvan Simon recuperating at 
|home after a week in the hospital. 
| Arlene Dahl to Chicago to start 
a midwest personal appearance 
tour. 

Bill Elliott planed to Big Spring, 
Tex., to headline aé_é series of 
rodeos. 





Loyal Griggs celebrated 25th 
anni aS a cameraman at Para- 
mount. 


Rhonda Fleming out of the hos- 
pital after an emergency appen- 
dectomy. ; 

Whip Wilson to El Paso to head- 
line the rodeo at the Cow 
| Coliseum. 
| Bob Hope booked for two days at 
| the Illinois State Fair, Springfield, 
| Aug. 19-20. 

Edgar Buchanan to Eugene, 
|Ore., to appear in the annual his- 
|torical pageant. 

Mike Frankovitch in from Italy 
to talk business about his next 
production over there. 

Helen Deutsch delivered a lec- 
ture on screen writing at the Uni- 
versity of Southern California. 

Virginia Grey and Robert Stack 
returned from Mexico City where 
they filmed “Torero” for Republic. 

Al DeWeese of 20th-Fox elected 
;commander of the 24th district, 
American Legion, comprising 25 
posts. 

Alfred Kingston filed a volun- 
tary petition in bankruptcy, listing 
liabilities of $33,158 and assets of 
$2,070. 
| Nadine Conner goes on a con- 
jcert tour of the midwest and south 
|before reporting back to Metro- 
|politan Opera. 

Former N. Y. Senator James M. 
Meade was guest of honor at a 
‘luncheon tossed by the Society of 
|Independent Motion Picture Pro- 
ducers. 
| 


| Miami Beach 


By Lary Solloway 

Mother Kelly’s staying open for 
few more weeks. 
| Joan Edwards into Blue Sails 
| Room of Sans Souci next week. 

Bubbles Darlene and Maxie Fur- 
man heading new show at Chez 
| Paree. 
| De 
| Sherry 


| 


Castro’ Sisters 

Frontenac’s 
Room this week. 

Kitty Davis’ teed off its Arena 
presentations with “Born Yester- 
| day” Sunday (23). 

Biz around town continues boffo. 
Spots like Five O’Clock Club 
(Martha Raye) and Clover Club 
(Vagabonds) packed nightly. 


Bucks County, Pa. 


By Sol Jacobson 
Moss Hart and family due at 
Aquetong home this week. 
Willard Keefes, Liz Mears and 
Joe Abels weekending with Theron 


return to 
Pompadour 





| Bambergers. 
| Roy Neal interviewing Music 
Circus stars Wednesdays via 


| WPTZ, Philly. 

| Ruth and Gus Goetz out of their 
| Keller’s Cornér home for Coast 
| writing assignment. 








'according to Ernest Emerling, cil-| tween London engagements. 
_cuit’s ad-pub topper. Hence, the) Cliff Fischer back from weekend 
ichain is seeking to induce PTA jin London with Eddie Lewis. 
reps to carry the ball. In turn,| Larry Adler dong his harmonica 
|offer has been made by Loew’s to virtuosing at the Baccara nitery. 
turn over its office facilities to the| Stella Adler looking for a N. Y. 
clubs, including letterheads, mail-| play she could produce in Paris. 
ings, ete. Ballet De L’Opera leaves for a 
ee .. |tour of South America today (26). 

Circuit in the Parkchester in-|“ yaurice Lancaster in from Lon- 
stance is also seeking to plant the| gon for huddle with Dick de 
idea with local newspapers. Ted | Rochemont. 
Arnow and Ann Bontempo, two! Dave Lewis to join wife Helen in 
Loew’s publicists working on the Cap d’Antibes when she winds up 
project, confabbed with Jerry there in August. 
| Doyle, editor of the Parkchester | Laurel and Hardy’s co-produc- 
' Press Review, local weekly, to pro-|tion pic, “Atoll K,” started rolling 
|mote publicity on the idea. Doyle|on the Riviera July 16. 
/has agreed to beat the drums for|, Italian megger Luciano Emmer 
the plan in his paper. to Paris to ready his next pic, 
| Sates 2 me h int “Paris, C’est Toujours Paris. 
;_,alss Lupo, who has now In er- | John Ford’s “When Willie Comes 
viewed some 450 families in Wil-| Marching Home” awarded the crit- 
_liamsburg, is also working on pro-|jcs’ prize at the Locarno Film Fes- 
_motion of baby-sitting clubs in her | tival. 
sector. Theatre manager is con- | William Wyler’s “The Heiress” 
_ferring with PTA-ers in a parallel |is the U. S entry in the current 
|drive with that touched off in|Czech film festival at Karlovy- 
Parkchester. var Stace! B 1 dial 

: ‘ : = i arcel Pagnol dialog, “‘Ro- 

cur meiing believes that If his elt-' ger de Madame Husson” is being 
| & “ ‘remade by Agiman-Eminente Film 
several scattered sectors the idea with a legit cast ’ 
will catch on in a chain reaction.!  Ojdies “The Awful Truth” and 
To give the scheme wider cur- | “My Man Godfrey” being revived 
rency, his aides are planting pub-' at firstrun Champs Elysees houses 
licity in local and city-wide col-| for good returns. 
/umns, Jacques Prevert’s first legiter, 


ie |__ Phyllis Perlman, who will = 
| Wolcott Gibbs’ Fire Island ay, 


weekending there to pick up local 
P th hy color. 

a e ewsmen | ZaSu Pitts in from Mountain- 
home, Pa., for “Post Road” this 
Frage 3 * — Hope. Bill Weaver 

lance, was subbi f in ahead to prep local troupe. _ 
fore was = mnie ol at ewe, | S cfm or en ag fe ag _ 
: . | Doll on national publicity for St. 
| McClure returned and Enlisted’ John Terrell’s Music Circus. Max 


'the assistange of Gen. Maxwell 'Eisen in to handle local publicity. 


| Taylor’s office, which immediately | 
R-H Nights 


sent the Russian authorities a note 
coma Continued from page 2 


| seeking information. Receiving nv 
“South Pacific’ have been added 


| reply from the first note, they dis- 
| patched a second note last week | 
| which received the same treatment 
|as the first. 
| McClure also contacted Gen. | to the rif i 
| ‘ program with the offerings 
George P. Hays, Deputy U. S. High| from “Allegro” eliminated except 
Commissioner in Frankfurt, and| for the overture. The presentation 
Warners in the U. S. have protest-| takes about two hours and in most 
ed to the U. 8S. State Department. cases guest artists are employed to 
This is the first time during the | handle the vocals. Jane Powell is 
cold war in Berlin that persons | scheduled to appear at the Holly- 
employed by an American outfit in| wood Bowl. Robert Weede, Anna- 
the entertainment field have been mary Dickey and Gladys Swarth- 
kidnapped by the Communists. It! out will appear at the Lewisohn 
concert. Other performers who 
have been associated with R&H 
concerts include Kay Armen, Earl 
Wrightson, Conrad _ Thibault, 
| aware of the situation now and it’s 




















| ome CONtinued from page 2 


























However, the Russians are well 


'is quite possible that this was done 
| by the East German police without 

| Evelyn Keller, Winifred Heckman, 
bene a puzzle here as to the motive | Glos Burris, Norman Atkins and 





| the knowledge of the Russians. 
behind the incident. Virginia Haskins. 
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Wednesday, July 26, 1950 LARIETY 119 
> recently that she wishes she had: 
now just what that bit of footage 
? = cost) was real champagne in every IT A R | E 5 
wahison S 1aSco glass to ‘get the proper spirit 
among the players. at was in- : 
Continued from page 1 1928, too—remember Prohibition? | 
T iss Swanson suddenly re-,ing star. The coin was used to! Miss Swanson’s performance, to) . was 
Tee a pte of the play finish “Kelly.” say the least, was coy. © Von Stro- ARTHUR UNGAR CBS network programs, such as 


“Sunset Boulevard,” a picture of 


incidence, makes clear how such 


' 


What happened to cause aban- 


seven reels were completed is 


heim’s direction was bold to the) 


Hollywood which, with curious co-| donment of “Kelly” after the first | Point of being funny in 20 years’ 


retrospect, but still gives the pic- | 
ture some of the rare sparkle and 


Arthur Ungar, editor of DAILy 
VarIeETY, died suddenly in Del Mar, 
Calif., July 24. Although ailing of | 
recent years, he was in good health 


“Duffy’s Tavern,” “I Hear Amer- 
ica Singing’ and the “Forecast” 
series. 

He joined CBS in 1933 and in 


nae Ee ee Faaanes 
OD SNS = EAR Ol ne Bea 
"4 . 


000 blunder as “Queen | ‘ . i-| ‘th sal ; - 
an ane come about, ° an” Meneeteaiy pred Seen — | life characteristic of the silents in| Hem ,he and Mrs. Ungar went | the ensuing years was its director 


: : south for a brief vacation as house- | of program information, director 
“Sunset’s” director was looking | Stroheim was screaming that Miss ray of ae industry Ss most succesS-| guests of the Harold Hoppers. He’ of new program ideas, assistant di- 
for an old shot of Miss Swanson | Swanson’s temperament was too *¥ Periods, 


was swimming when he twisted his rector of the program research de- 
that would best show her famed | much for him and she was crying! Museum of Modern Art Film leg. Diagnosed as a pulled tendon, | partment and finally manager of 
profile of the ‘20s. She recalled|to Kennedy her opinion of the Library, N. Y., has a print that was he was put to bed with the inten- | aga ee gaa 
that there was exactly such a bit of | director. Von Stroheim claims the donated by Miss Swanson in 1945 tion of x-rays the following morn- Surviving §are 
footage in “Queen Kelly.” So, at | end was reached on the set one day with a group of her other old pix. 


ing but he suddenly lapsed into a/ and two brothers. 
least a 10-second piece of the 1929! when Miss Swanson said, “Excuse Curator Iris Barry is considering ;oma and died before an ambu-| 
making it a regular part of the Mu- 


lance from a LaJolla hospital ar- | 


wife, daughter 





FRANK C. HENSLER 


fiasco will finally see _ theatre} me, I’ve got to make a phone call,” 2 | rived Snake , 

. : 7 . ° ° poise ~ %o . , >< . rz . > sie 
screens. Scene in which the clip is' and never came back. The call saints SS en ae year if “Besides the widow, three sisters sania ‘Sicidun dale clibet toc 
used shows the slightly-mad Miss | was reportedly to Kennedy and he | “€res any Cemand, survive. Services will be held! Metro, died July 24 in the Kansas 





Swanson in what's supposed to be} agreed to stop production. 





Thursday (27) at Hollywood Ceme- 





City hospital after a heart attack. 














her present-day Hollywood manse€| jpn any case. it is believed that tery Chapel, 6000 Santa Monica| He had been in the Metro sales 
amusing herself in her favorite | the most likely reason was that |} Command Snafu Bivd., Hollywood, Rabbi Aaron force for the past 27 years. 

fashion by viewing her old starring | sound had come in by that time Wise officiating. Cremation will Hensler's territory covered the 
vehicles. Von Stroheim, who di-| and everyone thought it foolish to Centinued from page 7 “— P Denver, Salt Lake City and Kansas 
rected the 20-year-old sequence, | go ahead with a silent film—par-'}. Golawyn backi . | etails on Page 2. | City exchange areas with h.q. in 
stands by accident or design behind | ticularly one on which there was y Goldwyn backing. Among the | K.C. Prior to taking over divi- 


» 


the “Sunset” | so far to go and which was turning 


sional supervision, he served as 
both Omaha and K.C. branch man- 


Miss Swanson in British entrants is “The Magnet,” 


now being completed at Ealing. 


REX INGRAM 
Rex Ingram, 58, producer of | 





scene, playing her former director | out so badly. 


‘and first of several husbands), 
who bas now become her butler- 
houseman. 

Story Behind the Story 


Much of the actual story back of 
“Queen Kelly” has become fogged 
by time. Much more has been lost 
via reluctant memories of the per- 
sonalities involved. And what they 


' 


| 
| 
| 
} 
| 


In addition, in the kind of off-| 
the-cuff shooting that Von Stro- 
heim was doing, Miss Swanson’s | 
role was proving distinctly sec-| 
ondary to that of Seena Owen, who | 
played a mad queen, a part that 
gave her every opportunity for} 
some of the most amazing histri-| 
onics the screen has ever seen (in- 


British producers, led by Sir | 
Henry L. French and supported | 
by union leaders, are insisting that | 
films of “The Mudlark” calibre | 
shouldn’t be eligible. They re-| 
gard that particular production as 
basically an American undertak-| 
ing only to be eligible when an 
American pic is being chosen. 


“The Four Horsemen of the Apoca- | 
lypse” and other outstanding films | 
in the silent picture era, died July 
21 in North Hollywood. He had | 
been in the hospital six days but | 
had been ill for several years. | 
With him at the time of his death | 
was his wife, Alice Terry, who} 
starred in many of her husband's | 
ilms. 


ager. 
Survived by wife, daughter, a 
brother and two step-brothers. 





JOHN D. BARKER 
John D. (Jack) Barker, 55, legit 
actor, died in Cleveland, July 18, 
after suffering a stroke. He ap- 
peared in several Broadway shows 
including “Sally,” “Band Wagon,” 


{cluding literal frothing at the| « ¢. age nes ae Ingram, born Rex Fitchcock in| “Cocoanut” and “No, No, Nanette.” 
meme an mouth when she got angry). | So far, they are in a minority, | Ireland, was a sculptor in his| More recently was with WJMO, 
‘ with the major distribs insisting | younger days and later an actor on | and served as a director at WNBK 
Miss Owen, incidentally, did| that i thic ‘fies | ; oo ‘ . ° 
Queen Kelly |that any picture which qualifies 


by Erich 
Gloria Swanson 


Unreleased production 
Von Stroheim for 
Pictures, Ltd. Stars Gloria Swan- 
son, Walter Byron, Seena Owen. Di- 
rected by Von Stroheim. Based on 


quite an acting job under the cir-| 
cumstances — plus some 


as British quota should be eligible | 


the European stage before entering 
the film business as a. scenarist 


scenes | for consideration. “Captain-Horatio | with the old Edison and Vitagraph 


which created a bit of interest with | Hornblower” would probably have | companies. 


no thesping required at all. They, 


He had opened an agency as tele- 
vision consultant prior ot his death. 
Survived by wife and two children. 





also been a candidate, but it’s un-| He became a director-scenarist | BERNHARD LEVITOW 
i riginal by Von Stroheim. Silent ine valki ; , is i | wi j _ ic | . 7 j 
on cages SY. Vee aes. Sr eriggew her oe nude rape likely to be completed in time. with the filming of “Chalice of the Bernhard Levitow, 60, concert 
Museum of Modern Art, N. Y., July 1er soldiery on a balcony with only | East” for the William Fox company | violinist and former musical direc- 


20, °*50. Running time, 90 MINS. 





a white cat (judiciously placed, of | 


Command Performance this year | 


and later became a producer-direc- | 


tor for the Bowman hotels, died at 


i tage - | will be held on Monday, Oct. 30 : : 

Kitty Kelly .. Gloria Swanson course) between her and the audi- rine’ ; ih : | tor s was reached in the! Kew Gar 4 ; 
Wild Wolfram "Walter Byron : = = at the Empire, Leicester Square. | tor. His peak = - fat Kew Gardens, N. Y., July 19. For i 
Queen Seena Owen ence. There also was the inevita- Mat Kareem. resident odin | production of he Four orse-|15 years he gave Sunday night 

Butler ....... . Sidney Bracey ble bathtub. Miss Owen has since | . seen producer | men,” which also made an out-! éoncerts at the Hotel Commodore, 





_— 





; |in Hollywood, where she’s working /" Which top-ranking Hollywood | dolph Valentino, who had not’! Bowman _ hotels, ; i tg 

do remember is naturally em-|,5y : , © and British stars cooperate. ‘achieved particular note up to that Florida. . - 4 
broidered by the side on which | Walter Byron a Lead | time. Survived by wife and three ua 
they stood at the mightly to-do | Her a Saleie aia | Other well known films made by daughters. F ut 
W hich went on in, around and with | aaee oepge Posce re a the por Ingram in the silent days were the , gat: 
ic . ’ sc r i ec, lé ATT fie . ‘ are 4 t 

neat zie , . 'played by Walter Byron, a Sam- TV Impact oe -_ Th a oy MILTON M. COHEN, SR. ' / 5 
Among the myriad of curiosa as-| 16) Goldwyn import from England. | coatuniéd tate Ginn’? 1 eee yi lg gg Milton M. Cohen, Sr., 69, attor- Ag 
sociated with “Kelly” is that it was lvon Stroheim’s story had Miss | Zenda; ney for early day film stars, died t 


never 


completed as planned. It! 
was started in the fall of 1928, and | 


gone on to become a scriptwriter | 


Owen in love with him and forcin 


there, is producing the stage show 

















060,000 in 1949 while pro football 


admissions fell from $10,000,000 


| standing star out. of the late Ru-| 


Ends,” “Scaramouche,” “Hearts Are 
Trumps,” “The Garden of Allah,” 





N. Y. He also conducted at other 





July 19 in his Hollywood office 
after a heart attack. 
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- : |him to marry her when, while |< i“The Conquerin Power” and ; care tice 
work continued until about Feb-| drilling his horse guard on a road, |in 1948 to $9,000,000 last year. + all caeetnieme ng Among filmites he represented a 
ruary or March of 1929. Seven) aa “oat he . aig, ee aie | > ep og e , _ were Rudolph Valentino, Greta bea 38 
scior *:: io 4 ith he spies Miss Swanson ‘who ac- Expenditures for books and With the advent of sound in mo- @, pho Roscoe Arbuckle. Joh , 
serie were © — be astray a tually was 30 at the time) among | maps showed a decline from $690,- | tion pictures Ingram’s old magic Gilbert Gloria deanuen * re “a4 
miles to go. the picture was aban-| 4 croup of orphan girls from a 000,000 in 1948 to $636,000,000 in | touch had departed. He directed 34q Constance ~ Talmadge aad di 
doned. It lay on the shelf until nearby convent. He happens to 1949 and the classification “book | “The Thief of Bagdad” abroad for Corinne Griffith = i 
1931, At that point Miss Swanson, notice her particularly because her rental and repair” ‘isted a falling | Alexander Korda in 1942, and his : Se 
who had been brooding over’ panties have slipped down around off from $8,000,000 to $7,000,000| last effort, “Talk of the Town, CYRUS H. STAEHLE bt 
waa a it. ry ided she'd her ankles ‘shades of Jeanne last year. — - was made for Columbia in 1942. Cyrus H. Staehle, 53, a charae- f 
was tied up in it, decided she Rnatnte, hin wet al? naan: Rati } “a , | 5 ee ae : aaa Boi 
finish it ashow and recoup what Crain's “Margie” 36 years sater). | There were some things that | om -_o who had appeared in is 
she could : After almost burning down the television didn’t hurt. Expendi-| BILLY TAUB many Broadway productions, died 


Abandoning the original Von 
Stroheim script, which would have 
cost hundreds of thousands of dol- 
lars to complete—and which had a 
strictly adults-only tinge, anyway— 
Miss Swanson set out on her own 


tion with Von Stroheim) to finish | .4q eat—and drink. 


the picture. She shot one reel, 
which brought the film to a logical, 
if somewhat abrupt, end by having 
herseif as heroine jump into a 
river and drown. 

By this time (1931) sound was 
well established, and Miss Swanson 
employed Adolf Tandler to put 
music to the still otherwise silent 
picture, Von Stroheim, who owned 
a hunk of the film, refused permis- 
sion, however, to release it in this 
country, claiming it would ruin his 


convent that night to find her, the 


| back to his palace apartment. He 


prince carries the little orphan gal 


| just happens to have a small din- 


cham- 
And 


ner of caviar, pheasant, 
pagne, etc., set up for two. 


si she h ied her din- | 
(there had been considerable fric- | since she had been denie et Cie 


|she uses vigorously 


ner that night, she is willing to stay | 


That leads to a scene on the 
prince’s bed that would curdle Joe 
Breen’s coiff—although admitted- 
ly our little heroine still has 
Bryon’s overcoat over her night- 
gown when the mad queen spies 
them from a convenient balcony 
and bursts in. Again, as a matter 
of convenience, there's a selection 
of riding crops and whips at the 
door and she chooses one which 
on both the 
foundling—whom 


itures for college football admis- 
‘sions last year were $106,000.000, 
‘up $10,000,000 from 1948. 


People 
also spent more for magazines, 
newspapers and sheet music—$1l.- 
266,000,000 in 1949 compared with 
$1,223,000,000 in 1948. 

And spending for dancing, rid- 
ing, shooting, skating and swim- 
ming was the same last year as 
*48—$78,000,000. 





BIRTHS 


Mr. and Mrs. Frank Goldstein, 
son, Chicago, July 15. Father is 
chief engineer at WMOR, Chi. 

Mr. and Mrs. Jules Pewowar, 
daughter, Chicago, July 15. Father 
is a TV packager. 


, died in New York July 19. 


| operated 
‘stores partnered with Jack Demp- 


Billy Taub, 59, Broadway 
clothier who had been well-known 
in theatrical and sporting circles, 
Prior 
to engaging in commercial business 
he had been a trap drummer with 
several bands, including that of 
Paul Whiteman. | 

In his vouth Taub had a ven for 
showbusiness and appeared in sev- 
eral vaude acts, including Gus 
Edwards’ “School Days.” He sub- 
sequently took up drumming and 
toured with bands. At one time he 
a quartet of clothing 
sey, former heavyweight boxing | 
champ. 

Survived by wife, two brothers 
and five sisters. 





ROBERT S. HICHENS 
Robert Smythe Hichens, 85. who 


in New York, July 19. 

Among productions in which he 
appeared were, “Antony and Cleo- 
patra” and “Cyrano de Bergerac.” 

Surviving are a sister, and two 
brothers. 





DANIEL W. ROCHE 
Daniel W. Roche, 80, 
pressagent and newspaper man, 
died in Chicago, July 23. As a 
flack Roche had been midwest rep 
for Paramount, Cecil B. De Mille 

and Pathe. 
A wife, three daughters, two sons 
and a brother survive. 


former 





JOHN J. GILLIN, JR. 
John J. Gillin, Jr., 45, president 
and manager of WOW and WOW- 
TV. Omaha, died after a heart at- 
tack at Rinelander, Wisc., July 18. 
Details in Radio section. 





: mt |prince and his : wrote “The Paradine Case” and : 

et os » Ree = att she drives from the palace in her) Mr. and Mrs. Del Hester, daugh- Qrney pestsellers, died in Zurich, ,,,Nate E. Hoffert, 60, manager of 

cioee, ee cee eee Sent Rightshirt. ter, Chicago, July 2. Father is July 20. po ange Clark’s Desert Inn, died 

here. either. after pes ata | That's the point af which work ,WAAF program director. — ‘ee ee pale: —s "ie oes tien — 
: ’ 5! | A : ice | ‘ , ished i , so more than a } ,aSS0CIi@~ 

sults. So a compromise was reached ©” the film was abandoned. Miss) Mr. and Mrs. Joseph I. Breen, age ‘eases. a Reve into. a ated with the Clift hotel in San 


by which the picture got a few 
playdates in South America—the 
last it ever was heard of until 
“Sunset Boulevard.” 
Von Stroheim Produced 

Film was produced by Von Stro- 
heim for Gloria Swanson Pictures, 
Ltd., an independent unit set up in 


' Swanson wound things.up by hav- 


ing the little orphan gal in her 
mortification run to the nearest 
river and jump from a high em- 


| bankment in an arms-and-legs-out- 


stretched pratfall, which makes 
for one of the funniest ‘uninten- 
tional) scenes in the picture. 


Jr., daughter, Hollywood, July 19. 
Father is a screen writer; grand- 
father is chief of the MPA code 
office. 

Mr. and Mrs. Leo Rymarz, son, 
Deiroit, July 12. Father is WWJ- 
TV studio technician. 


successful play and filmed several 
times. “Bella Donna” also got 
play and film treatment and ‘“Para- 
dine Case” was screened by David 
O. Selznick. His poem, “A Kiss and 
Goodbye” was made into a song. 
Hichens lived for a time in 
North Africa but had been in 





Francisco. 





Ensign Frank J. Roehrenbeck, 
r.. 24, naval aviator and son of 
general manager of WMGM, was 
killed in a plane crash landing at 
sea July 18. 





Edwin K. MecQuoid, 40, Para- 


1926 by the actress ‘who up to then Von Stroheim’s yarn was to have Vv: ' P Switzerland the last few years. be ECR 
had been drawing her fabulous, her return to the convent to find a ne Meg 6. lata -_ | died’ in tec jd , cremian 
$16.000 weekly from Paramount) to that she has just inherited a for- aug ’ y . : JOSEPH FEJER ollywood, July 15. 


make pix for United Artists re-| 


lease. She met Joseph P. Kennedy 
in seeking Wall Street financing for 
her films, and he personally put up 
most of the coin for “Kelly” as well 


‘South Africa, 


tune from a forgotten uncle in 
whose will insists 
she go there. The prince marries 
the queen. Some years later he is 
traveling in South Africa and runs 


Father is executive veepee of the 
William Kester ad agency. 

Mr. and Mrs. Evan Lloyd Evans, 
daughter, Boston, July 20. Mother 


Joseph Fejer, 64, violinist and 
orchestra leader, died in New York. 
July 22. 

Born in Hungary, Fejer came to 
the U. S. in 1908 and got a job as 





Mother, 80, of actor John Boles, 
died in Greenville, Tex., July 19. 





MARRIAGES 


: : : is Christine Evans, who conducts yjolinist at Balogh’s Hungarian 
indi i into his little orphan, who has 'S violinist a gh’: 
oO ae deed TE coctaundite was Take set up a harm of brothels “Women’s Pages of the Air’ over restaurant. Subsequently he played Pauline Tagen to Sanford Green- 
z : as . > < 4 _ %~ " ye « y © , 
“Love of Sunva” (1927), which and is the veldt’s most flourishing WHDH, Hub indie. and conducted at the ree Boule wald, Las Vegas, July 10. He's 
ee i Ow i done ad Mr. and Mrs. Zack Bettis, son vard, the Vanderbilt hotel and at Coast rep for Paramount News- 
opened the Roxy, N. Y., and was a| madame. ; .. aol Bettis, SON. Deimonico’s. In 1925. he went into reel. 


flop. The next year came “Sadie 


Sets are out-of-this-world fabu- 


Dallas, recently. Father is a con- 


vaudeville. He had also played at 





Eiizabeth Cooper to Harry Gee, 


Thompson,” directed by Raoul lous in scope and detail of decora- tinuity writer at WFAA there. Texas Guinan’s El Fay Club. Lerwick, Shetland Isles, Scotland, 
Walsh, a tremendous hit. That was, tion. And there are enough extras Mr. and Mrs. Raiph Wideman, July 8. She’s dancer with Aygnet 
followed by “Kelly.” In 1930, to make C. B. de Mille wonder if son, Dallas, recenily. Father is JAMES F. BURKE Ballet Co. 


badly 


in need of coin after the 


he’s been cheating all these years. 


fiasco, Miss Swanson made “The | Among other things that Von Stro- 
Trespasser,” which was written and | heim is reported to have insisted | 


directed by Edmund Goulding. 


It | upon at undoubtedly one of the 


Was a sensation, her first sound pie-| most magnificent banquet scenes | 


ture. It established, hey,.ag a talk; , ¢ver shot (Miss Swanson FRMarKEG. FEENEY, Pearins is game, 


, thal, 


sports and special events direcier 
for WFAA there. 

Mr. and Mrs. Monroe W. Green- 
son, New York, July 25. 
Father is head of the advertising | 


A Sip 8 


James F. Burke, 42, former man- 
ager of program sales for the Co- 
Jumbia Broadcasting System, died 
in New York July 18. 

Burke had worked on the deve}l- 
opment and sale of many of the 


aw 


Joanne Elinora Dembow to Fred 
Mohbrhardt, Jr., Larchmont, N.Y., 
July 21. Bride is daughter of Sam 
Dembow, Jr., president of Produc- 
ers’ Service Corp.; he’s with United 
Paramount Theatres, 
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